UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
WASHINGTON, D.C. 20549

DIVISION OF
CORPORATION FINANCE

November 13, 2018

Martin P. Dunn
Morrison & Foerster LLP
mdunn@mofo.com

Re:  Walgreens Boots Alliance, Inc.
Incoming letter dated September 14, 2018

Dear Mr. Dunn:

This letter is in response to your correspondence dated September 14, 2018
concerning the shareholder proposal (the “Proposal’) submitted to Walgreens Boots
Alliance, Inc. (the “Company”) by The Sisters of St. Francis of Philadelphia et al. (the
“Proponents”) for inclusion in the Company’s proxy materials for its upcoming annual
meeting of security holders. We also have received correspondence on the Proponents’
behalf dated November 9, 2018. Copies of all of the correspondence on which this
response is based will be made available on our website at
http://www.sec.gov/divisions/corpfin/cf-noaction/14a-8.shtml. For your reference, a
brief discussion of the Division’s informal procedures regarding shareholder proposals is
also available at the same website address.

Sincerely,

M. Hughes Bates
Special Counsel

Enclosure
cc: Tom McCaney

The Sisters of St. Francis of Philadelphia
tmccaney@osfphila.org
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November 13, 2018

Response of the Office of Chief Counsel
Division of Corporation Finance

Re:  Walgreens Boots Alliance, Inc.
Incoming letter dated September 14, 2018

The Proposal requests a report describing the Company’s implementation plans
ensuring how its policies and practices are advancing and not undermining the
Sustainable Development Goals.

There appears to be some basis for your view that the Company may exclude the
Proposal under rule 14a-8(i)(10). Based on the information you have presented, it
appears that the Company’s public disclosures compare favorably with the guidelines of
the Proposal and that the Company has, therefore, substantially implemented the
Proposal. Accordingly, we will not recommend enforcement action to the Commission if
the Company omits the Proposal from its proxy materials in reliance on rule 14a-8(i)(10).
In reaching this position, we have not found it necessary to address the alternative basis
for omission upon which the Company relies.

Sincerely,

Adam F. Turk
Special Counsel



DIVISION OF CORPORATION FINANCE
INFORMAL PROCEDURES REGARDING SHAREHOLDER PROPOSALS

The Division of Corporation Finance believes that its responsibility with respect
to matters arising under Rule 14a-8 [17 CFR 240.14a-8], as with other matters under the
proxy rules, is to aid those who must comply with the rule by offering informal advice
and suggestions and to determine, initially, whether or not it may be appropriate in a
particular matter to recommend enforcement action to the Commission. In connection
with a shareholder proposal under Rule 14a-8, the Division’s staff considers the
information furnished to it by the company in support of its intention to exclude the
proposal from the company’s proxy materials, as well as any information furnished by
the proponent or the proponent’s representative.

Although Rule 14a-8(k) does not require any communications from shareholders
to the Commission’s staff, the staff will always consider information concerning alleged
violations of the statutes and rules administered by the Commission, including arguments
as to whether or not activities proposed to be taken would violate the statute or rule
involved. The receipt by the staff of such information, however, should not be construed
as changing the staff’s informal procedures and proxy review into a formal or adversarial
procedure.

It is important to note that the staff’s no-action responses to Rule 14a-8(j)
submissions reflect only informal views. The determinations reached in these no-action
letters do not and cannot adjudicate the merits of a company’s position with respect to the
proposal. Only a court such as a U.S. District Court can decide whether a company is
obligated to include shareholder proposals in its proxy materials. Accordingly, a
discretionary determination not to recommend or take Commission enforcement action
does not preclude a proponent, or any shareholder of a company, from pursuing any
rights he or she may have against the company in court, should the company’s
management omit the proposal from the company’s proxy materials.



PAUL M. NEUHAUSER
Attorney at Law (Admitted New York and lowa)

1253 North Basin Lane

Siesta Key
Sarasota, FL 34242

Tel and Fax: (941) 349-6164 Email: pmneuhauser@aol.com

November 9, 2018

Securities & Exchange Commission
100 F Street, NE
Washington, D.C. 20549

Att: Matt McNair, Esq.
Special Counsel
Division of Corporation Finance

Via email to shareholderproposals@sec.gov

Re: Shareholder Proposal submitted to Walgreens Boots Alliance, Inc.

Dear Sir/Madam:

| have been asked by the Sisters of Mercy of St. Francis of Philadelphia,
Catholic Health Initiatives, Trinity Health and the Sisters of the Humility of
Mercy, (hereinafter referred to jointly as the “Proponents™), each of which is the
beneficial owner of shares of common stock of Walgreens Boots Alliance, Inc.
(hereinafter referred to either as “Walgreens” or the “Company”), and who have
jointly submitted, together with Gwendolen Noyes, a shareholder proposal to
Walgreens, to respond to the letter dated September 14, 2018, sent to the Securities
& Exchange Commission by Morrison & Foerster LLP on behalf of the Company,
in which Walgreens contends that the Proponents’ shareholder proposal may be
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excluded from the Company's year 2019 proxy statement by virtue of Rules 14a-
8(i)(7) and 14a-8(i)(10).

I have reviewed the Proponents’ shareholder proposal, as well as the
aforesaid letter sent by the Company, and based upon the foregoing, as well as
upon a review of Rule 14a-8, it is my opinion that the Proponents’ shareholder
proposal must be included in Walgreens’ year 2019 proxy statement and that it is
not excludable by virtue of either of the cited rules.

The Proponents’ shareholder proposal requests the Company to prepare a
report describing its plans to implement its adopted goal of advancing the 17
Sustainability Development Goals.

RULE 14-8(i)(7)
|

We quite agree with the Company’s formulation of the legal standard to be
applied in determining whether a shareholder proposal may be excluded under
Rule 14a-8(i)(7), namely “whether the underlying subject matter of the resolution,
taken as a whole, involves a matter of ordinary business to the company”. (See
final paragraph of page 4 of the Company’s letter; emphasis supplied.)
Furthermore, this approach is fully consistent with the discussion in Section C.3. of
SLB 14J (October 23, 2018) (in addressing compensation proposals that have an
impact not only on executive (or director) compensation, but also on the general
workforce, the question for determination is “whether the focus of the proposal is
an ordinary business matter or [is on] aspects of senior executive and/or director
compensation”; emphasis supplied)

We submit that applying this agreed upon standard can result in no other
conclusion than that the Proponents’ shareholder proposal is not excludable by
virtue of Rule 14a-8(i)(7). The Company’s entire argument is based on the bald
assertion that the Proponents’ shareholder proposal “focuses” on the “sale of
particular products, namely tobacco products”. (Company’s letter, page 7, first full
paragraph). No fair reading of the Proponents’ shareholder proposal could reach
this conclusion. On the contrary, the focus of the proposal is on whether the
Company is living up to its commitment to “work to achieve the 17 Sustainable

2



Development Goals”. (This Company commitment is quoted in paragraph three of
the Whereas Clause.) Indeed, the phrase “Sustainable Development Goals”, or its
abbreviation (“SDG), is mentioned no less than thirteen times in the Proponents’
shareholder proposal. Specific numbered goals are referred to at least three
additional times. In contrast to the pervasive references to Sustainable
Development Goals (or its abbreviation, SDG) which are referred to in six separate
paragraphs, tobacco is mentioned in only one paragraph (out of eight). Similarly,
that one paragraph, the second paragraph of the Supporting Statement, consists of
only 62 words, out of a total word count of 460 for the entire proposal.

Indeed, the absurdity of the Company’s argument can be readily ascertained
by examining the first paragraph of the Supporting Statement, a paragraph 25%
longer than the second paragraph. Like the second paragraph of the Supporting
Statement it calls into question the Company’s implementation of its SDG
commitment. It points out that Walgreens has attained a sterling grade of D- with
respect to its chemical footprint. Surely, this paragraph is a better (since longer)
candidate for the “focus” of the proposal! But really, what it shows is the absurdity
of saying that any mere illustration is itself the focus of a shareholder proposal.

The Company’s second ordinary business argument is simply a rehash of its
first argument in slightly altered form, namely that the Proponents’ shareholder
proposal should be excluded because the reference to tobacco in but a single
paragraph (out of eight) would cause the proposal to be “operating as a referendum
on ordinary business matters”. (Company’s letter, page 11, first full paragraph,
summarizing the Company’ argument.) No fair reading of the Proponents’
shareholder proposal could possibly conclude that it was a referendum on the sale
of tobacco. Indeed, if the Company’s position were to prevail, it would be almost
Impossible for any shareholder proposal that raises a broad policy issue to provide
illustrations of the policy problem.

Furthermore, the numerous no-action letters cited by Walgreens are
inapposite. Most of the letters cited pertained to shareholder proposals that
explicitly addressed the sale of the specified product. McKesson Corp. (June 1,
2017); Amazon.com, Inc. (March 27, 2015); Hewlett-Packard Co. (Jan. 13, 2015);
Walgreens Boots Alliance, Inc. (Nov. 7, 2016, recon. denied Nov. 22, 2016); Rite
Aid Corp. (Mar. 25, 2015); CVS Caremark Corp. (Mar.25, 2010); Rite Aid Corp,
(Mar. 26, 2009); CVS Caremark Corp. (Mar. 3, 2009); The TIX Companies, Inc.
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(Apr. 16, 2016); Cabela’s Inc. (Apr. 7, 2016); Wal-Mart Stores, Inc. (Mar.
20,2014); J.C. Penney Co., Inc. (Mar.2, 1998); CVS Corp. (Mar. 2, 1998); Rite Aid
Corp. (Mar. 5, 1998); Wal-Mart Stores, Inc. (Mar.3, 1997). We fail to see their
relevance to the Proponents’ shareholder proposal which does not explicitly (or
even implicitly) focus on the sale of a particular product. These no-action letters,
which on their face concern the sale of a product, therefore fail to support the
Company’s argument that the Proponents’ shareholder proposal deals with the sale
of a particular product.

Similarly, the remaining five no-action letters cited by the Company fail to
support its argument that the focus of the Proponents’ shareholder proposal is the
sale of tobacco products. In Dominion Resources, Inc. (Feb. 14, 2014) the
proposal explicitly and exclusively dealt with the “choice of technologies” to be
utilized by the registrant, the ground on which it was excluded. In Capital One
Financial Corp. (Feb. 3, 2005) the proposal dealt explicitly and exclusively with
the registrant’s management of its workforce, the ground on which it was
excluded. In General Electric Co. (February 10, 2000) the proposal explicitly
requested the adoption of a specific accounting method, a request deemed to be an
ordinary business matter. In PetSmart (Mar. 24, 2011) the proposal, by its very
terms, explicitly included such ordinary business matters as record keeping. In
CIGNA Corp. (Feb. 23, 2011) the wording of the proposal itself was deemed to
explicitly include expense management.

Therefore, not one of the previously cited letters is relevant to the question
of whether the Proponents’ shareholder proposal implicitly includes an ordinary
business matter although that matter is not stated in the Resolve Clause itself.
However, three other no-action letters cited by Walgreens are pertinent to that
guestion. All are nevertheless distinguishable from the instant proposal. In
Johnson & Johnson (Northstar) (Feb. 10, 2004) the shareholder proposal focused
not on general policy issues, but rather exclusively on political contributions with
respect to a specific piece of legislation. In the words of the registrant’s letter:

While on its face the Proposal’s resolution potentially concerns general activities of the
Company, when read together with the eight-paragraph preamble to the Proposal it
becomes clear that the Proposal is focused on the Company’s political expenditures as
they relate to a single piece of legislation, the PPACA. Specifically, five of the eight
preamble paragraphs of the Proposal relate to the PPACA; no other legislation or policy
issue is referenced. These paragraphs discuss the Company’s public statements regarding
the PPACA, the Company’s business analysis regarding the impact of the PPACA, the
voting record regarding the PPACA of politicians receiving contributions from the
Company’s Political Action Committee, and the future impact of the PPACA on
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profitability in the Company’s industry. Thus, the Proposal is targeted at the company’s
political contributions relating to the PPACA specially and not at the Company’s political
activities generally.

In contrast, the Proponents’ shareholder proposal is targeted at the
Company’s activities in implementing its commitment to the SDG standards
generally, and not on any specific issue such as toxic chemicals or tobacco. Thus,
the Staff decision in Johnson & Johnson has no precedential value in the instant
situation.

The Walt Disney Company (December 15, 2004) and General Electric
Company (St. Joseph Health System) (Jan. 10, 2005) no-action letters involved
identical proposals, which, although they purported to be proposals on executive
compensation, nevertheless focused exclusively on tobacco and the related “social
responsibility and environmental performance” of the registrant.

As pointed out by the registrant’s letter in General Electric:

[T]he Proposal’s main thrust and emphasis relates to concerns about an alleged link
between movies and teen smoking. The Proposal’s reference to executive compensation
does not alter the Proposal’s ordinary business nature. Indeed, executive compensation is
raised as a vehicle by which these concerns can be voiced.

This clearly cannot be said of the Proponents’ shareholder proposal, which
focuses all of its attention on the Sustainable Development Goals an only refers to
tobacco incidentally.

In contrast to these three letters cited by Walgreens that concerned proposals
in which the ordinary business matter took center stage, the Staff has frequently
upheld proposals when the alleged ordinary business matter was merely incidental
to the central theme of the proposal. See, e.g., PepsiCo, Inc. (Mar. 2, 2009); Ford
Motor Co. (Feb. 25, 2008); General Electric Co. (Jan. 11,2008); Vertex
Pharmaceuticals Incorporated (Feb. 25, 2015); Loew’s Companies, Inc. (Mar.10,
2017). As is the case with the Proponents’ shareholder proposal, the proposals that
were the subject in each of the letters merely referenced examples as illustrations
of the broader problem.



For the foregoing reasons, the Company has failed to carry its burden of
proving that the Proponents’ shareholder proposal is excludable by virtue of Rule
14a-8(1)(7).

RULE 14a-8(i)(10)

Walgreens has the burden of prove as to whether it has substantially
implemented the Proponents’ shareholder proposal, which calls for its
“Implementation plans” for advancing the Sustainable Development Goals. The
Company has failed to meet this burden of proof.

In order to analyze whether this burden of proof has been met, a better
method would be not to use the confusing matrix set forth on pages 70-86 of
Exhibit B), but rather to utilize the framework already actually created for this very
analysis. See Business Reporting on the SDGs: An Analysis of the Goals and
Targets, available at www.globalreporting.org/resourcelibrary. (“reporting
document”) The reporting document was the result of “a two year initiative led by
the UN Global Compact and GRI with strategic and substantive support from
PwC”. (p.15). The reporting document lists the 17 goals and the 169 targets
thereunder, and for each target describes how that target applies to businesses.

Although the goals and targets of the SDG were originally developed
primarily for governmental action, the reporting document is designed to show
how businesses can assist in implementing them. For each Target the document
lists not only “Possible relevant business actions to help achieve this target” but
also a list of “Available Business Disclosures”, which locates the requested
disclosure in an existing disclosure standard such as a GRI Standard or a UN
Global Compact standard.

For example, Goal 16, although entitled “Peace, Justice and Strong
Institutions”, nevertheless has corporate applicability since Target 16.2 calls, inter
alia, for the end of trafficking of children and Target 16.5 is entitled “Substantially
reduce corruption and bribery in all their forms”. For Goal 16 the document lists
57 “relevant business actions” that could be taken and 70 existing places for
making Goal 16 disclosures. The Company lists its Goal 16 disclosures in column
three of its matrix. However, since that column merely lists the title of the Goal,
but not the actual Target under that Goal, it is impossible to use column three of
the matrix to ascertain whether Walgreens is making progress toward any Goal 16
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target. Looking at column three would not tell an investor where to find a report
on Target 16.2 (child trafficking) nor on Target 16.5 (bribery).

Thus, although there is considerable disclosure in Walgreens Corporate
Social Responsibility Report (“CSRR”), it is difficult in the extreme to ascertain
whether the Company is making progress toward any of the SDG Targets since
there is no simple method of tracing the Targets back into the CSRR (although
there may be a complicated way). Such confusing disclosure is really the
equivalent of no disclosure at all.

For the foregoing reasons, the Company has failed to establish that it has
substantially implemented the Proponents’ shareholder proposal.

In conclusion, we request that the Staff inform the Company that the SEC
Proxy Rules require denial of the Company’s no-action letter request. \WWe would
appreciate your telephoning the undersigned at 941-349-6164 with respect to any
questions in connection with this matter or if the Staff wishes any further
information. Faxes can be received at the same number and mail and email
addresses appear on the letterhead.

\ery truly yours,

Paul M. Neuhauser

cc: Brian A. Miller
All Proponents
Josh Zimmer



2000 PENNSYLVANIA AVE., NW

20006-1888

TELEPHONE: 202.887.1500
FACSIMILE: 202.887.0763

WWW.MOFO.COM

September 14, 2018

VIA E-MAIL (shareholderproposals@sec.gov)

Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
100 F Street, NE

Washington, DC 20549

Re:  Walgreens Boots Alliance, Inc.

MORRISON & FOERSTER LLP

BEIJING, BERLIN, BRUSSELS,

DENVER, HONG KONG, LONDON,

LOS ANGELES, NEW YORK,

NORTHERN VIRGINIA, PALO ALTO,

SAN DIEGO, SAN FRANCISCO, SHANGHAI,
SINGAPORE, TOKYO, WASHINGTON, D.C.

Writer’s Direct Contact
+1 (202) 778-1611
MDunn@mofo.com

1934 Act/Rule 14a-8

Stockholder Proposal of Sisters of St. Francis of Philadelphia, Sisters of the

Humility of Mary, Catholic Health Initiatives, Trinity Health, and Gwendolen

Noyes

Dear Ladies and Gentlemen:

We submit this letter on behalf of our client Walgreens Boots Alliance, Inc., a Delaware
corporation (the “Company”), which requests confirmation that the staff (the “Staff”) of the
Division of Corporation Finance of the U.S. Securities and Exchange Commission (the
“Commission”) will not recommend enforcement action to the Commission if, in reliance on
Rule 14a-8 under the Securities Exchange Act of 1934 (the “Exchange Act”), the Company
omits the enclosed stockholder proposal (the “Proposal”) and supporting statement (the
“Supporting Statement”) submitted by Sisters of St. Francis of Philadelphia, Sisters of the
Humility of Mary, Catholic Health Initiatives, Trinity Health, and Gwendolen Noyes (the
“Proponents”) from the Company’s proxy materials for its 2019 Annual Meeting of

Stockholders (the “2019 Proxy Materials™).

Pursuant to Rule 14a-8(j) under the Exchange Act, we have:

o filed this letter with the Commission no later than eighty (80) calendar days before the
Company intends to file its definitive 2019 Proxy Materials with the Commission; and

e concurrently sent copies of this correspondence to the Proponents.

*** FISMA & OMB Memorandum M-07-16
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MORRISON FOERSTER

Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
September 14, 2018

Page 2

Copies of the Proposal and Supporting Statement, the Proponents’ cover letters
submitting the Proposal, and other correspondence relating to the Proposal are attached hereto as
Exhibit A.

Pursuant to the guidance provided in Section F of Staff Legal Bulletin No. 14F (Oct. 18,
2011), we ask that the Staff provide its response to this request to Martin Dunn, on behalf of the
Company, via email at mdunn@mofo.com or via facsimile at (202) 887-0763, and to the
Proponents’ lead representative, Sisters of St. Francis of Philadelphia, via email at
tmccaney@osfphila.org.

. THE PROPOSAL

On or after July 18, 2018, the Company received letters from the Proponents containing
the Proposal for inclusion in the Company’s 2019 Proxy Materials. The Proposal reads as
follows:

Implementing Walgreens Boots Alliance Commitment to the U.N.
Sustainable Development Goals

WHEREAS: In 2015, more than 190 world leaders at the United Nations committed to
17 Sustainable Development Goals (SDGSs) to end poverty, protect the planet and ensure
prosperity for all. The US Council for International Business (USCIB) states that the
SDGs create ““a tremendous opportunity for the private sector to demonstrate the central
role it plays in sustainable development and human prosperity”’. The UN Secretary
General has underscored the crucial role that businesses play in the realization of the
Sustainable Development Goals.

Health underpins many of the 17 goals. The first SDG goal is to ““end poverty in all its
forms everywhere.” Good health supports economic growth and reduces poverty. Goal 2
aims ““to end hunger, achieve food security and improved nutrition.” Prevention,
including a healthy and balanced diet, is critical for avoiding disease. SDG Goal 3 is:
“To ensure healthy lives and promote well-being for all at all ages.”

The Walgreens Boots Alliance 2017 Corporate Social Responsibility report proclaims
that the company’s *“. . . overall CSR goals work to achieve the 17 Sustainable
Development Goals (SDGs), aspirations adopted in 2015 by United Nations member
states.” The CSR report even features SDG icons to show how various activities align
with SDG goals.
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MORRISON FOERSTER

Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
September 14, 2018

Page 3

The Sustainable Development Goals explicitly call on all businesses to apply their
creativity and innovation to solving sustainable development challenges. They will allow
leading companies to demonstrate how their business helps advance sustainable
development, both by minimizing negative impacts and maximizing positive impacts on
people and the planet.

http://sdgcompass.org/wp-

content/uploads/2015/09/SDG_Compass_Guide Executive_Summary.pdf

Our company operates approximately 400 healthcare clinics in the United States,
providing prevention and wellness services, and now clinical trials. Walgreens Boots
describes itself as a “leader in health & wellness.”

THEREFORE, BE IT RESOLVED that shareholders request that Walgreens Boots
Alliance issue a report omitting confidential information and at reasonable cost,
describing the company’s implementation plans ensuring how its policies and practices
are advancing and not undermining the Sustainable Development Goals.

SUPPORTING STATEMENT

The UN’s SDG 3 on health includes *““By 2030, substantially reduce the number of deaths
and illnesses from hazardous chemicals and air, water and soil pollution and
contamination”. In 2017, the Mind the Store campaign of Safer Chemicals, Healthy
Families Report Card on Retailer Actions to Eliminate Toxic Chemicals rated Walgreens
a D- due to its lack of a policy, failure to ensure supply chain accountability and its
refusal to evaluate its chemical footprint.
http://retailerreportcard.com/retailer/walgreens/

Another example is Walgreens Boots Alliance’s tobacco sales. Tobacco is the number
one cause of preventable death and disease worldwide. The World Health Organization
(WHO) Framework Convention on Tobacco Control explains that “Over-burdened
health systems in all countries are already caring for countless people who have been
disabled by cancer, stroke, emphysema and the myriad other non-communicable diseases
(NCDs) caused by tobacco.”

EXCLUSION OF THE PROPOSAL
A. Basis for Excluding the Proposal

As discussed more fully below, the Company believes it may properly omit the Proposal

from its 2019 Proxy Materials in reliance on:
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MORRISON FOERSTER

Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
September 14, 2018

Page 4

e Rule 14a-8(i)(7), as the Proposal deals with matters relating to the Company’s ordinary
business operations; and

e Rule 14a-8(i)(10), as the Company has substantially implemented the Proposal.

B. The Proposal May Be Omitted in Reliance on Rule 14a-8(i)(7), As It Relates To
The Company’s Ordinary Business Operations

Rule 14a-8(i)(7) permits a company to omit from its proxy materials a stockholder
proposal that relates to the company’s “ordinary business operations.” According to the
Commission, the underlying policy of the ordinary business exclusion is “to confine the
resolution of ordinary business problems to management and the board of directors, since it is
impracticable for shareholders to decide how to solve such problems at an annual shareholders
meeting.” Exchange Act Release No. 40018, Amendments to Rules on Shareholder Proposals,
[1998 Transfer Binder] Fed Sec. L. Rep. (CCH) 86,018, at 80,539 (May 21, 1998) (the “1998
Release”). In the 1998 Release, the Commission described the two “central considerations” for
the ordinary business exclusion. The first is that certain tasks are “so fundamental to
management’s ability to run a company on a day-to-day basis that they could not, as a practical
matter, be subject to direct shareholder oversight.” The second consideration relates to “the
degree to which the proposal seeks to ‘“micro-manage’ the company by probing too deeply into
matters of a complex nature upon which shareholders, as a group, would not be in a position to
make an informed judgment.” Id. at 86,017-18 (footnote omitted).

The Staff has further stated that a proposal requesting the publication of a report may be
excluded under Rule 14a-8(i)(7) if the subject matter of the report involves a matter of ordinary
business. See Exchange Act Release No. 20091 [48 FR 38218] (Aug. 16, 1983). In addition, the
Staff has stated that “[where] the subject matter of the additional disclosure sought in a particular
proposal involves a matter of ordinary business . . . it may be excluded under [R]ule 14a-8(i)(7).”
Johnson Controls, Inc. (Oct. 26, 1999).

Importantly, in the context of the Proposal and Supporting Statement, in considering
whether a proposal asking for a review and report may be excluded under Rule 14a-8(i)(7), the
Staff considers whether the underlying subject matter of the resolution and its supporting
statement, taken as a whole, involves a matter of ordinary business to the company. See Staff
Legal Bulletin No. 14C (June 28, 2005) (“SLB 14C”), stating that “[i]n determining whether the
focus of these proposals is a significant social policy issue, we consider both the proposal and the
supporting statement as a whole.”
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1. The Proposal’s Underlying Subject Matter Concerns the Sale of Particular
Products and Services

The Proposal may be properly omitted in reliance on Rule 14a-8(i)(7) because the Staff
has repeatedly recognized that a proposal relating to the sale of a particular product is excludable
under Rule 14a-8(i)(7) as a component of “ordinary business.” While on its face the Proposal and
the first paragraph of the Supporting Statement discuss the Sustainable Development Goals (the
“SDGs”), which the Company believes that it has already appropriately addressed (as discussed
in Section I1.B. below), the second paragraph of the Supporting Statement is devoted to tobacco.
At its core, the Proposal attempts to impose on the Company an obligation to re-examine its
decision to sell a particular product, namely tobacco. The subject matter of the requested report
therefore involves “ordinary business” and is not appropriate for stockholder action at an annual
meeting.

The Company is a global leader in pharmacy-led health and wellbeing retail, offering
customers goods and services, including prescription drugs and pharmacy-related services, as
well as healthcare and retail products including non-prescription drugs, beauty, toiletries and
general merchandise. The selection of thousands of different products sold in the Company’s
more than 14,000 stores in 11 countries is an integral part of the Company’s business. Allowing
stockholders to dictate the factors that management should consider in making merchandising
decisions would inappropriately delegate management’s role to stockholders. Decisions
regarding product selection inherently involve complex operational and business issues requiring
knowledge of such things as the Company’s array of product offerings, the availability and
prices charged by the Company’s suppliers, the shelf space available in the Company’s stores,
the preferences of the Company’s customers, including in specific local markets, and the product
offerings of the Company’s competitors. Assessing these and the many other factors that
influence the Company’s merchandising decisions requires the judgment of the Company’s
management, who, unlike individual stockholders, are well-positioned, and have the necessary
skills, knowledge and resources, to make informed decisions on such day-to-day business and
operational matters. Particularly for a retailer such as the Company, decisions as to which
products the Company sells are fundamental to management’s ability to run the Company on a
daily basis and are matters that are properly in the purview of management.

The Staff has a long history of concurring in the exclusion of proposals that concern the
sale of tobacco products by retailers. The Staff has reached this position consistently, regardless
of whether the proposal calls for the adoption of a specific policy or practice regarding the sale
of tobacco products or, instead, calls for a report with regard to the sale of tobacco products. See,
e.g., Walgreens Boots Alliance, Inc. (Nov. 7, 2016, recon. denied Nov. 22, 2016) (concurring in
the exclusion of a proposal requesting a report assessing the financial risk facing the company
based on its continued sales of tobacco products); Rite Aid Corp. (Mar. 24, 2015) (concurring in
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the exclusion of a proposal requesting additional oversight on the sale of certain products, in
particular tobacco products, because the proposal concerned the “products and services offered
for sale by the company”); CVS Caremark Corp. (Feb. 25, 2010) (concurring in the exclusion of
a proposal requesting a report to stockholders on how the company is responding to rising public
pressures to discourage sales of tobacco products because the proposal concerned the “sale of
tobacco products” and “CVS is not involved in manufacturing tobacco products”); Rite Aid
Corp. (Mar. 26, 2009) (concurring in the exclusion of a proposal requesting a report to
stockholders on how the company is responding to rising regulatory, competitive and public
pressures to halt sales of tobacco products because the proposal concerned the “sale of a
particular product”); and CVS Caremark Corp. (Mar. 3, 2009) (same).

The Staff draws a distinction between manufacturers and retailers of products, taking the
position that proposals regarding the selection of products for sale by a retailer relate to a
company’s ordinary business operations and thus are excludable pursuant to Rule 14a-8(i)(7).
This distinction comports with Staff Legal Bulletin No. 14E (Oct. 27, 2009), in which the Staff
indicated that a stockholder proposal focusing on a significant policy issue “generally will not be
excludable under Rule 14a-8(i)(7) as long as a sufficient nexus exists between the nature of the
proposal and the company.” Consistent with this position, the Staff on numerous occasions has
concurred that a proposal relating to a manufacturer’s sale of a controversial product may not be
excluded because of the nexus between the manufacturer’s operations and the proposal.
However, the Staff has indicated in precedent that such a nexus does not exist between a
retailer’s operations and a proposal relating to the retailer’s sale of a controversial product.
Compare R.J Reynolds Tobacco Holdings, Inc. (Mar. 7, 2002) (not permitting exclusion of a
proposal requesting the company to provide additional information in the packaging of its
tobacco products) and Philip Morris Cos. Inc. (Feb. 22, 1990) (not permitting exclusion of a
proposal requesting a “Review Committee” to analyze the impact of the company’s tobacco
advertising on minors because of the “growing significance of the social and public policy issues
attendant to operations involving the manufacture and distribution of tobacco related products™)
with Walgreens Boots Alliance, Inc. (Nov. 7, 2016, recon. denied Nov. 22, 2016) (concurring in
the exclusion of a proposal requesting a report assessing the financial risk facing the company
based on its continued sales of tobacco products). See also Rite Aid Corp. (Mar. 24, 2015), CVS
Caremark Corp. (Feb. 25, 2010), Rite Aid Corp. (Mar. 26, 2009) and CVS Caremark Corp. (Mar.
3, 2009) discussed above.

The Staff’s position with regard to proposals relating to the sale of particular products or
services is also consistent where products other than tobacco are the subject of the proposal. See,
e.g., The TIX Companies, Inc. (Apr. 16, 2018) (concurring in the exclusion of a proposal
requesting a universal and comprehensive annual welfare policy applying to all of the company’s
stores, merchandise and suppliers as “the Proposal relates to the products and services offered for
sale by the Company”); Cabela’s Inc. (Apr. 7, 2016) (concurring in the exclusion of a proposal
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requesting the implementation of a policy to continue to sell handguns and rifles discharging up
to eight shells without reloading, weapons connected to the sports of hunting and marksmanship,
and not to sell (other than to police departments and other military and law enforcement agencies
of government) firearms capable of discharging more than 8 shells without reloading, noting that
“the proposal relates to the products and services offered for sale by the company”); Wal-Mart
Stores, Inc. (Mar. 20, 2014) (concurring in the exclusion of a proposal requesting additional
oversight concerning the sale of certain products, including whether the company should sell
“guns equipped with magazines holding more than ten rounds of ammunition (*high capacity
magazines’)” because the proposal concerned the “products and services offered for sale by the
company”); Wells Fargo & Co. (Jan. 28, 2013, recon. denied Mar. 4, 2013) (concurring in the
exclusion of a proposal requesting that the company prepare a report discussing the adequacy of
the company’s policies in addressing the social and financial impacts of its direct deposit
advance lending service, noting in particular that “the proposal relate[d] to the products and
services offered for sale by the company”); General Mills, Inc. (July 2, 2010) (concurring in the
exclusion of a proposal requesting limits on the use of salt and other sodium compounds in the
company’s food products, noting in particular that the proposal “relate[d] to the selection of
ingredients in [the company’s] products” and that “[p]roposals concerning the selection of
ingredients in a company’s products are generally excludable under rule 14a-8(i)(7)”); and Home
Depot, Inc. (Jan. 24, 2008) (concurring in the exclusion of a proposal requesting the company to
“end the sale of glue traps” as relating to the sale of a particular product).

In the Supporting Statement, the Proposal clearly focuses on controlling the Company’s
selection and sale of particular products, namely tobacco products. Of the two paragraphs in the
Supporting Statement, one is dedicated to questioning the Company’s decision to sell tobacco
products:

Another example is Walgreens Boots Alliance’s tobacco sales. Tobacco is the number
one cause of preventable death and disease worldwide. The World Health Organization
(WHO) Framework Convention on Tobacco Control explains that “Over-burdened
health systems in all countries are already caring for countless people who have been
disabled by cancer, stroke, emphysema and the myriad other non-communicable diseases
(NCDs) caused by tobacco.”

Where a proposal seeks to interfere with management’s day-to-decisions regarding the particular
products or services to be offered to customers, as the Proposal does, the Staff consistently has
concurred in the exclusion of the proposal.

As in all of the cited precedent, the Proposal’s underlying subject matter deals
specifically with the Company’s determinations regarding the sale of particular products (i.e.,
tobacco products). The Company’s business depends on its ability to provide a variety of
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products that meet customer tastes and preferences, and tobacco is one of the many products the
Company offers to meet these customer demands. Product selection, therefore, is a matter of
ordinary business for the Company.

The Staff further has routinely concurred with the exclusion of proposals that request the
preparation of a report regarding the sale of a particular product, including tobacco products. In
that precedent, the Staff has concurred with the exclusion of proposals that were similar to the
Proposal. For example, in Walgreens Boots Alliance, the Staff permitted exclusion of a proposal
that would have required the board of directors to prepare a report assessing the financial risk
facing the company based on its continued sales of tobacco products. In CVS Caremark Corp.
(Feb. 25, 2010), the Staff permitted exclusion of a proposal that would have required the board
of directors to prepare a report detailing how the company is responding to pressures to
discourage sales of tobacco products. Similarly, in Rite Aid Corp. (Mar. 26, 2009), the Staff
permitted exclusion of a proposal that would have required the board of directors to prepare a
report detailing how the company is responding to pressures to cease sales of tobacco products.
The Staff also has concurred in the exclusion of proposals that do not seek to impose an outright
ban on the sale of tobacco products, but instead request that management terminate sales of
tobacco unless the company can demonstrate that it is able to implement FDA regulations
restricting youth access to tobacco. See J.C. Penney Co., Inc. (Mar. 2, 1998); CVS Corp. (Mar. 2,
1998); Rite Aid Corp. (Mar. 5, 1997); and Wal-Mart Stores, Inc. (Mar. 3, 1997). Although the
proposals in those letters more directly targeted the sale of tobacco products, the Staff, as noted
above, considers whether the underlying subject matter of the resolution and its supporting
statement, taken as a whole, involves a matter of ordinary business to the company.* The
underlying subject matter of the Proposal clearly focuses on the sale of tobacco products, as
evidenced by the emphasis on tobacco in the Supporting Statement.

As the Proposal addresses the Company’s sale of a particular product, it relates to the
Company’s ordinary business operations. The Company is, therefore, of the view that it may
properly omit the Proposal and Supporting Statement from the 2019 Proxy Materials pursuant to
Rule 14a-8(i)(7).

2. The Proposal Does Not Focus Solely on a Significant Policy Issue; It
Focuses, At Least in Part, on Ordinary Business Matters

Even assuming arguendo that the Proposal is found to touch upon a policy issue that may
be of such significance that the issue transcends ordinary business and would be appropriate for a
stockholder vote, if the Proposal does not focus solely on a significant policy issue or if it
addresses, even in part, matters of ordinary business in addition to a significant policy issue, the
Staff has consistently concurred with the exclusion of the proposal. For example, in McKesson

1 sLB 14C.
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Corp. (June 1, 2017), the Staff permitted the company’s exclusion of its stockholder proposal
requesting a report on the company’s processes to “safeguard against failure” in its distribution
system for restricted medicines despite the fact that Proponent argued that the proposal touched
upon a significant policy issue (the impermissible use of medicines to carry out execution by
lethal injection). In granting relief under Rule 14a-8(i)(7), the Staff concurred with the company
that the proposal related to the sale or distribution of the company’s products. Similarly, in
Amazon.com, Inc. (March 27, 2015) the Staff permitted the company to exclude a proposal
requesting that it “disclose to shareholders reputational and financial risks it may face as a result
of negative public opinion pertaining to the treatment of animals used to produce products it
sells” despite the proponent’s argument that the sale of foie gras raised a significant policy issue
(animal cruelty). The Staff concluded that the proposal related to “the products and services
offered for sale by the company.” See also Hewlett-Packard Co. (Jan. 23, 2015) (concurring in
the exclusion of a proposal requesting that the board provide a report on the company’s sales of
products and services to the military, police, and intelligence agencies of foreign countries, with
the Staff noting that the proposal related to ordinary business and “does not focus on a significant
policy issue”); Dominion Resources, Inc. (Feb. 14, 2014) (permitting the exclusion of a proposal
relating to use of alternative energy because the proposal related, in part, to ordinary business
operations (the company’s choice of technologies for use in its operations)); Capital One
Financial Corp. (Feb. 3, 2005) (permitting exclusion under Rule 14a-8(i)(7) when a proposal
asked a company to disclose information about the ordinary business matter of how it managed
its workforce, even though the proposal also involved the significant policy issue of
outsourcing); and Walgreens Boots Alliance, Inc. (Nov. 7, 2016, recon. denied Nov. 22, 2016),
Rite Aid Corp. (Mar. 24, 2015), CVS Caremark Corp. (Feb. 25, 2010), Rite Aid Corp. (Mar. 26,
2009) and CVS Caremark Corp. (Mar. 3, 2009) discussed above. As was the case in the letters
cited above, the Proposal clearly relates, at least in part, to the ordinary business matter of the
sale of particular products by the Company.

The Staff also has consistently concurred that a proposal may be excluded when it
addresses ordinary business matters, even if it also touches upon a significant policy issue. For
instance, in General Electric Co. (Feb. 10, 2000), the Staff permitted exclusion of a proposal
requesting that the company (i) discontinue an accounting technique, (ii) not use funds from the
GE Pension Trust to determine executive compensation, and (iii) use funds from the trust as
intended. The Staff noted that, while the proposal touched on the significant policy issue of
executive compensation, the entire proposal was excludable under Rule 14a-8(i)(7) because “a
portion of the proposal relate[d] to ordinary business matters (i.e., the choice of accounting
methods).” See also Dominion Resources, Inc. (Feb. 14, 2014) (permitting the exclusion of a
proposal relating to use of alternative energy because the proposal related, in part, to ordinary
business operations (the company’s choice of technologies for use in its operations)).


https://Amazon.com
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Similarly, in PetSmart (Mar. 24, 2011), the Staff concurred with the exclusion of a
stockholder proposal asking company suppliers to certify that they did not violate laws relating
to the humane treatment of animals, even though the Staff concluded that humane treatment of
animals is a significant policy issue. In granting relief under Rule 14a-8(i)(7), the Staff concurred
with the company that the laws encompassed by the proposal were “fairly broad in nature from
serious violations such as animal abuse to violations of administrative matters such as record
keeping.” See also CIGNA Corp. (Feb. 23, 2011) (permitting exclusion under Rule 14a-8(i)(7)
where a proposal asked the company to report on the ordinary business matter of expense
management, even though it also addressed the potential significant policy issue of access to
affordable healthcare); and Capital One Financial Corp. (Feb. 3, 2005) (permitting exclusion
under Rule 14a-8(i)(7) when a proposal asked a company to disclose information about the
ordinary business matter of how it managed its workforce, even though the proposal also
involved the significant policy issue of outsourcing).

Further, as noted above, the Staff stated in SLB 14C that “[i]n determining whether the
focus of these proposals is a significant social policy issue, we consider both the proposal and the
supporting statement as a whole.” Accordingly, the fact that the Proposal itself may address a
significant social policy issue will not prevent the Proposal from being excludable under Rule
14a-8(i)(7) if the Supporting Statement makes clear that the Proposal relates, at least in part, to
the Company’s ordinary business. The location of these references does not alter the fact that the
Proposal implicates ordinary business considerations, for (as noted in the letter in Johnson &
Johnson referenced in the next paragraph), the Staff consistently has taken the position that
proponents may not circumvent Rule 14a-8(i)(7) where it is clear from the supporting statement
or otherwise that the proposal implicates ordinary business matters.

For example, consistent with the Staff’s statement in SLB 14C, in General Electric Co.
(St. Joseph Health System) (Jan. 10, 2005), the Staff considered a proposal raising a general
corporate governance matter by requesting that the company’s compensation committee “include
social responsibility and environmental (as well as financial) criteria” in setting executive
compensation, where the proposal was preceded by a number of recitals addressing executive
compensation but the supporting statement read, “we believe that it is especially appropriate for
our company to adopt social responsibility and environmental criteria for executive
compensation” followed by several paragraphs regarding an alleged link between teen smoking
and the depiction of smoking in movies. The company argued that the supporting statement
evidenced the proponents’ intent to “obtain[] a forum for the [p]roponents to set forth their
concerns about an alleged risk between teen smoking and the depiction of smoking in movies,” a
matter involving the company’s ordinary business operations. The Staff permitted exclusion of
the proposal under Rule 14a-8(i)(7), noting that “although the proposal mentions executive
compensation, the thrust and focus of the proposal is on the ordinary business matter of the
nature, presentation and content of programming and film production.” See also Johnson &
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Johnson (Northstar) (Feb. 10, 2014) (permitting exclusion under Rule 14a-8(i)(7) of a proposal
with a resolution concerning the general political activities of the company where the preamble
paragraphs to the proposal demonstrated that the thrust and focus of the proposal was on specific
company political expenditures, which are ordinary business matters); and The Walt Disney Co.
(Dec. 15, 2004) (permitting exclusion under Rule 14a-8(i)(7) of a proposal identical to the
proposal in General Electric Co. (St. Joseph Health System) (Jan. 10, 2005), where the company
argued that the proponents were attempting to “us[e] the form of an executive compensation
proposal to sneak in its otherwise excludable opinion regarding a matter of ordinary business
(on-screen smoking in the [clJompany’s movies)”).

Even if the Staff were to conclude that the Proposal relates to a significant policy issue,
as was the case in the letters discussed above, the Proposal may nonetheless be excluded
pursuant to Rule 14a-8(i)(7) because it is not focused solely on such policy issue and clearly also
encompasses matters related to the Company’s ordinary business operations. The Company is of
the view that the Proposal relates, at least in part, to the ordinary business matter of the
Company’s sale of specific products. The Company’s view is supported by a principal focus of
the Supporting Statement, in which the Proponent suggests the Company re-examine its decision
to sell tobacco products, as tobacco is the “number one cause of preventable death and disease
worldwide,” which encompasses the ordinary business matter of the sale of the Company’s
products.? In this regard, the Proposal is comparable to the proposals in the letters cited in the
preceding paragraph, which the Staff concurred could be excluded under Rule 14a-8(i)(7)
because the proposal or supporting statement cited a significant policy issue but language in the
proposal and/or supporting statement resulted in the proposal operating as a referendum on
ordinary business matters. Therefore, as the Proposal focuses on matters of ordinary business
notwithstanding a reference to a potentially significant policy issue, the Proposal is excludable
under Rule 14a-8(i)(7).

C. The Proposal May Be Omitted in Reliance on Rule 14a-8(i)(10), As The
Company Has Substantially Implemented The Proposal Through its Corporate
Social Responsibility Report

Rule 14a-8(i)(10) permits a company to exclude a proposal from its proxy materials if the
company has substantially implemented the proposal. The Commission stated in 1976 that the
exclusion is “designed to avoid the possibility of stockholders having to consider matters which
already have been favorably acted upon by the management.” Exchange Act Release No. 12598
(Jul. 7, 1976) (discussing Rule 14a-8(c)(10), the predecessor to Rule 14a-8(i)(10)). As set forth

2 As discussed above, while the Company’s products are not discussed in the resolved clause, the topics of tobacco
and the Company’s tobacco sales comprise half of the Supporting Statement. In SLB 14C, the Staff stated that in
determining whether the focus of a proposal is a significant policy issue, it considers both the proposal and the
supporting statement as a whole.



MORRISON FOERSTER

Office of Chief Counsel

Division of Corporation Finance

U.S. Securities and Exchange Commission
September 14, 2018

Page 12

in the 1998 Release, a proposal need not be “fully effected” by the company to meet the
substantially implemented standard under Rule 14a-8(i)(10). In Masco Corporation (Mar. 29,
1999), the Staff noted that under the “substantially implemented” standard, a company may
exclude a shareholder proposal when the company’s actions address the shareholder proposal’s
underlying concerns, even if the company does not implement every aspect of the shareholder
proposal. Differences between a company’s actions and a stockholder proposal are permitted if
the company’s actions satisfactorily address the proposal’s essential objectives. For example, in
The Boeing Co. (Feb. 17, 2011), in which the company had already adopted human rights
policies and provided an annual report on corporate citizenship, the Staff concurred with
exclusion under Rule 14a-8(i)(10) of a proposal requesting that the company “review its policies
related to human rights” and report its findings. See also The Dow Chemical Co. (Mar. 18,
2014), reconsid. denied (Mar. 25, 2014) (concurring in the exclusion under Rule 14a-8(i)(10) of
a proposal requesting a report on the company’s evaluation of a particular issue, where the
proponents disputed statements made in the company’s report); Entergy Corp. (Feb. 14, 2014)
(concurring in the exclusion under Rule 14a-8(i)(10) of a proposal calling for a report “on
policies the company could adopt to take additional near-term actions to reduce its greenhouse
gas emissions” when the company had already provided environmental sustainability disclosures
on its website and in a separate report); Exelon Corp. (Feb. 26, 2010) (concurring in the
exclusion under Rule 14a-8(i)(10) of a proposal requesting a report on different aspects of the
company’s political contributions when the company had already adopted corporate political
contribution guidelines and issued a political contributions report that, together, provided “an up-
to-date view of the [clJompany’s policies and procedures with regard to political contributions”);
and The Dow Chemical Co. (Mar. 5, 2008) (concurring in the exclusion under Rule 14a-8(i)(10)
of a proposal requesting a “global warming report” discussing how the company’s efforts to
ameliorate climate change may have affected the global climate when the company had already
made statements about its efforts related to climate change in various corporate documents and
disclosures).

The Proposal requests that the Company issue a report “describing the company’s
implementation plans ensuring how its policies and practices are advancing and not undermining
the Sustainable Development Goals.” The SDGs referred to in the Proposal appear to refer to the
SDGs adopted in 2015 by the United Nations (the “UN”) member states. The Company annually
publishes a Corporate Social Responsibility Report (the “CSR Report”), which discloses the
Company’s progress in pursuing its corporate social responsibility goals in the areas of
community, environment, marketplace and workplace.® The CSR Report is prepared in
accordance with the Global Reporting Initiative (“GRI1”) Standards: Core option. The Company
also has included discussion beyond the GRI Standards to enhance transparency and credibility,
including addressing the Company’s dedication to pursuing the UN SDGs. For example, the

® The most recent CSR Report is available at http://www.walgreensbootsalliance.com/corporate-social-
responsibility-report/, and a copy is attached to this letter as Exhibit B.
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2017 CSR Report has a section on page 17 entitled “Actions to Achieve the UN SDGs,” which
details the Company’s overall corporate social responsibility strategy and how its 12 corporate
social responsibility goals work to achieve the 17 UN SDGs. The section also directs the reader
to pages 70-86 of the CSR Report, which contain a GRI Content Index mapping the GRI
Standards to the UN SDGs and explaining where the relevant information is available in the
Company’s CSR Report, public filings or webpages, thus showing the Company’s progress in
achieving the UN SDGs. As an example, below are three entries from the GRI Content Index in

the CSR Report:

Topic

GRI Standard Disclosure

Page number(s) and/or URL(s)

Linkage to UN SDGs

GRI 201: Economic
Performance 2016

201-1 Direct economic value
generated and distributed

2017 CSR Report, Community;
page 24

2017 CSR Report, Corporate
Giving; page 33

Annual Report 2017; pages 1, 105-

109, 112-115

5. Achieve gender equality and
empower all women and girls

7. Ensure access to affordable,
reliable, sustainable and modern
energy for all

8. Promote sustained, inclusive
and sustainable economic growth,
full and productive employment
and decent work for all

9. Build resilient infrastructure,
promote inclusive and sustainable
industrialization and foster
innovation

GRI 203: Indirect Economic
Impacts 2016

203-1 Infrastructure investments
and services supported

2017 CSR Report, Community;
page 24

2017 CSR Report, Health and
Wellbeing; page 26

2017 CSR Report, Supporting
Young People; pages 30-32

2017 CSR Report, Cancer
Programs; page 34

2017 CSR Report, Corporate
Giving; page 33

1. End poverty in all its forms
everywhere

2. End hunger, achieve food
security and improved nutrition
and promote sustainable
agriculture

3. Ensure healthy lives and
promote wellbeing for all at all
ages

5. Achieve gender equality and
empower all women and girls

7. Ensure access to affordable,
reliable, sustainable and modern
energy for all

9. Build resilient infrastructure,
promote inclusive and sustainable
industrialization and foster
innovation

10. Reduce inequality within and
among countries

11. Make cities and human
settlements inclusive, safe,
resilient and sustainable
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17. Strengthen the means of
implementation and revitalize the
global partnership for sustainable
development

GRI 305: Emissions 2016 305-1 Direct (Scope 1) GHG 2017 CSR Report, Energy; pages 3. Ensure healthy lives and
emissions 40-44 promote wellbeing for all at all
ages

12. Ensure sustainable
consumption and production
patterns

13. Take urgent action to combat
climate change and its impacts

14. Conserve and sustainably use
the oceans, seas and marine
resources for sustainable
development

15. Protect, restore and promote
sustainable use of terrestrial
ecosystems, sustainably manage
forests, combat desertification,
and halt and reverse land
degradation and halt biodiversity
loss

All 17 of the UN SDGs are addressed in the GRI Content Index. Moreover, icons reflecting the
UN SDGs are used throughout the 2017 CSR Report to mark sections that discuss how the
Company’s activities align with the UN SDGs. Additionally, as disclosed in the 2017 CSR
Report, the Company was honored with the UN Foundation’s Global Leadership Award during
fiscal year 2017, which recognized the Company’s ongoing commitment to the UN SDGs.

Through the CSR Report, the Company already reports on its efforts to contribute to all
17 of the UN SDGs. While the Supporting Statement suggests that the Proponents either are
unaware of or are not satisfied with the CSR Report’s descriptions of how the Company’s
policies and practices are advancing and not undermining the UN SDGs, the CSR Report clearly
and plainly addresses all of the essential objectives of the Proposal (i.e., how the Company’s
policies are advancing the UN SDGs).

Accordingly, as the Proposal has already been substantially implemented through the
Company’s CSR Report, the Company is of the view that it may properly omit the Proposal and
Supporting Statement from the 2019 Proxy Materials pursuant to Rule 14a-8(i)(10).
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111 CONCLUSION

For the reasons discussed above, the Company believes that it may properly omit the
Proposal and Supporting Statement from its 2019 Proxy Materials in reliance on Rule 14a-8. As
such, we respectfully request that the Staff concur with the Company’s view and not recommend
enforcement action to the Commission if the Company omits the Proposal and Supporting
Statement from its 2019 Proxy Materials. If we can be of further assistance in this matter, please
do not hesitate to contact me at (202) 778-1611.

Sincerely,

Martin P. Dunn
of Morrison & Foerster LLP

Attachments

cc: Tom McCaney, Associate Director, Corporate Social Responsibility, Sisters of St.
Francis of Philadelphia
Joseph B. Amsbary, Jr., Vice President, Corporate Secretary, Walgreens Boots Alliance,
Inc.
Mark L. Dosier, Director, Securities Law, Walgreens Boots Alliance, Inc.
Kelsey Chin, Director, Tax and Capital Markets - Legal, Walgreens Boots Alliance, Inc.



Exhibit A




i/ THE SISTERS OF ST. FRANCIS OF PHILADELPHIA

July 17,2018

Walgreens Boots Alliance, Inc.
108 Wilmot Road, MS #1858
Deerfield, IL 60015

Attn; Corporate Secretary

Dear Sir/Madam:

Peace and all good! The Sisters of St. Francis of Philadelphia have been shareholders in
Walgreens for many years. As responsible shareholders, we seek to achieve social as
well as financial returns on our portfolio. As stated in your 2017 CSR report, Walgreens
Boots Alliance has committed to aligning its business with the U.N. Sustainable
Development Goals. We ask the company to report on how its policies advance these
goals.

The Sisters of St. Francis of Philadelphia are therefore submitting the enclosed
shareholder proposal regarding the alignment of its CSR program with the U.N.
Sustainable Development Goals. I submit it for inclusion in the proxy statement for
consideration and action by the stockholders at the 2019 annual meeting in accordance
with Rule 14a-8 of the General Rules and Regulations of the Securities and Exchange Act
of 1934. A representative of the shareholders will attend the annual meeting to move the
resolution as required by SEC rules. Please note that the contact person for this
resolution/proposal will be: Tom McCaney, Associate Director, Corporate Social
Responsibility. Contact information: 610-716-2766 or tmccaney(@osfphila.org.

As verification that we are beneficial owners of common stock in Walgreens Boots
Alliance, I enclose a letter from Northern Trust Company, our portfolio custodian/Record
holder, attesting to the fact. It is our intention to keep these shares in our portfolio at least
until after the annual meeting.

Respectfully Yours,

ZIem ML,

Tom McCan
Associate Director, Corporate Social Responsibility

Enclosures

Office of Corporate Social Responsibility
609 South Convent Road, Aston, PA 19014-1207
610-558-7764 Fax: 610-558-5855 E-mail: tmecaney@osfphila.org www.osfphila.org



Implementing Walgreens Boots Alliance Commitment to the U.N.
Sustainable Development Goals

WHEREAS: In 2015, more than 190 world leaders at the United Nations committed to 17
Sustainable Development Goals (SDGs) to end poverty, protect the planet and ensure prosperity
for all. The US Council for International Business (USCIB) states that the SDGs create “a
tremendous opportunity for the private sector to demonstrate the central role it plays in
sustainable development and human prosperity”. The UN Secretary General has underscored the
crucial role that businesses play in the realization of the Sustainable Development Goals.

Health underpins many of the 17 goals. The first SDG goal is to “end poverty in all its forms
everywhere.” Good health supports economic growth and reduces poverty. Goal 2 aims “to end
hunger, achieve food security and improved nutrition.” Prevention, including a healthy and
balanced diet, is critical for avoiding disease. SDG Goal 3 is: “To ensure healthy lives and
promote well-being for all at all ages.”

The Walgreens Boots Alliance 2017 Corporate Social Responsibility report proclaims that the
company'’s “...overall CSR goals work to achieve the 17 Sustainable Development Goals
(SDGs), aspirations adopted in 2015 by United Nations member states.” The CSR report even
features SDG icons to show how various activities align with SDG goals.

The Sustainable Development Goals explicitly call on all businesses to apply their creativity and
innovation to solving sustainable development challenges. They will allow leading companies to
demonstrate how their business helps advance sustainable development, both by minimizing
negative impacts and maximizing positive impacts on people and the planet.
http://sdgcompass.org/wp-

content/uploads/2015/09/SDG_Compass_Guide Executive_Summary.pdf

Our company operates approximately 400 healthcare clinics in the United States, providing
prevention and wellness services, and now clinical trials. Walgreens Boots describes itself as a
“leader in health & wellness.”

THEREFORE, BE IT RESOLVED that shareholders request that Walgreens Boots Alliance
issue a report omitting confidential information and at reasonable cost, describing the company’s
implementation plans ensuring how its policies and practices are advancing and not undermining
the Sustainable Development Goals.

SUPPORTING STATEMENT

The UN’s SDG 3 on health includes “By 2030, substantially reduce the number of deaths and
illnesses from hazardous chemicals and air, water and soil pollution and contamination”. In
2017, the Mind the Store campaign of Safer Chemicals, Healthy Families Report Card on
Retailer Actions to Eliminate Toxic Chemicals rated Walgreens a D- due to its lack of a policy,
failure to ensure supply chain accountability and its refusal to evaluate its chemical footprint.
http://retailerreportcard.com/retailer/walgreens/




Another example is Walgreens Boots Alliance’s tobacco sales. Tobacco is the number one cause
of preventable death and disease worldwide. The World Health Organization (WHO) Framework
Convention on Tobacco Control explains that “Over-burdened health systems in all countries
are already caring for countless people who have been disabled by cancer, stroke, emphysema
and the myriad other non-communicable diseases (NCDs) caused by tobacco.”



_ﬁf NORTHERN 50 S. LaSalle Street
\V TRUST Chicago IL 60603

July 17, 2018

To Whom It May Concern:

This letter will confirm that the Sisters of St. Francis of Philadelphia hold 100 shares of
Walgreens Boots Alliance Inc. Common Stock (CUSIP : 931427108). These shares
have been held continuously for at least a one-year period preceding and including
July 17 and will be held at the time of your next annual shareholders meeting this

month.

The Northern Trust Company serves as custodian/record holder for the Sisters of St.
Francis of Philadelphia. The above mentioned shares are registered in the nominee
name of the Northern Trust Company.

This letter will further verify that Sister Nora M. Nash and/or Thomas McCaney are
representatives of the Sisters of St. Francis of Philadelphia and are authorized to act on
their behalf.

Sincerely,

Duffor

Lisa M. Martinez- Shaffer
Second Vice President

NTAC:3NS-20
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Ms. Gwen(jglen Noyes

July 17, 2018

Ms. Elena Kraus

Corporate Secretary

Walgreens Boots Alliance, Inc.
108 Wilmot Road, Mail Stop #1858
Deerfield, IL 60015

Dear Ms. Kraus:

| own 300 shares of Walgreens stock. One of my goals is the assurance that
companies | invest in are leaders in environmental, social and corporate governance issues.
The issue of sustainable development is a very high priority for me.

Therefore, | am submitting the enclosed shareholder proposal for inclusion in the 2019
proxy statement, in accordance with Rule 14a-8 of the General Rules and Regulations of the
Securities Exchange Act of 1934. | am the beneficial owner, as defined in Rule 13d-3 of the
Securities Exchange Act of 1934, of the above-mentioned number of Walgreens shares.

| have been a continuous shareholder for more than one year of over $2,000 worth of
stock. | will continue to hold at least $2,000 in market value of Walgreens stock through the
next stockholder meeting. Proof of ownership will be provided by my custodian a DTC
participant. A representative of the filers will attend the stockholders’ meeting to move the
resolution as required by SEC rules. | am co-filing this resolution with the Sisters of St.
Francis of Philadelphia as primary filer.

We hereby deputize Sisters of St. Francis of Philadelphia to withdraw this resolution
on our behalf. We look forward to your response.

Sincerely &
- {// @m

Gwendolen Noyes
Cc:  Sisters of St. Francis of Philadelphia

Encl. Resolution Text



Implementing Walgreens Boots Alliance Commitment to the U.N.
Sustainable Development Goals

WHEREAS: In 2015, more than 190 world leaders at the United Nations committed to 17
Sustainable Development Goals (SDGs) to end poverty, protect the planet and ensure prosperity
for all. The US Council for International Business (USCIB) states that the SDGs create “a
tremendous opportunity for the private sector to demonstrate the central role it plays in
sustainable development and human prosperity”. The UN Secretary General has underscored the
crucial role that businesses play in the realization of the Sustainable Development Goals.

Health underpins many of the 17 goals. The first SDG goal is to “end poverty in all its forms
everywhere.” Good health supports economic growth and reduces poverty. Goal 2 aims “to end
hunger, achieve food security and improved nutrition.” Prevention, including a healthy and
balanced diet, is critical for avoiding disease. SDG Goal 3 is: “To ensure healthy lives and
promote well-being for all at all ages.”

The Walgreens Boots Alliance 2017 Corporate Social Responsibility report proclaims that the
company’s “...overall CSR goals work to achieve the 17 Sustainable Development Goals
(SDGs), aspirations adopted in 2015 by United Nations member states.” The CSR report ¢ven
features SDG icons to show how various activities align with SDG goals.

The Sustainable Development Goals explicitly call on all businesses to apply their creativity and
innovation to solving sustainable development challenges. They will allow leading companies to
demonstrate how their business helps advance sustainable development, both by minimizing
negative impacts and maximizing positive impacts on people and the planet.
http://sdgcompass.org/wp-

content/uploads/2015/09/SDG_Compass_Guide Executive_Summary.pdf

Our company operates approximately 400 healthcare clinics in the United States, providing
prevention and wellness services, and now clinical trials. Walgreens Boots describes itself as a
“leader in health & wellness.”

THEREFORE, BE IT RESOLVED that shareholders request that Walgreens Boots Alliance
issue a report omitting confidential information and at reasonable cost, describing the company’s
implementation plans ensuring how its policies and practices are advancing and not undermining
the Sustainable Development Goals.

SUPPORTING STATEMENT

The UN’s SDG 3 on health includes “By 2030, substantially reduce the number of deaths and
illnesses from hazardous chemicals and air, water and soil pollution and contamination”. In
2017, the Mind the Store campaign of Safer Chemicals, Healthy Families Report Card on
Retailer Actions to Eliminate Toxic Chemicals rated Walgreens a D- due to its lack of a policy,
failure to ensure supply chain accountability and its refusal to evaluate its chemical footprint.
hitp://retailerreportcard.com/retailer/walgreens/




Another example is Walgreens Boots Alliance’s tobacco sales. Tobacco is the number one cause
of preventable death and disease worldwide. The World Health Organization (WHO) Framework
Convention on Tobacco Control explains that “Over-burdened health systems in all countries
are already caring for countless people who have been disabled by cancer, stroke, emphysema
and the myriad other non-communicable diseases (NCDs) caused by tobacco.”



(Ebank

Institutional Trust and
Custody

425 Walnut Street
Cincinnati, OH 45202

usbank.com

Date: July 17, 2018
To Whom It May Concern:

U.S. Bank is the sub-custodian for Boston Trust & Investment Management Company
(Boston Trust) who is the custodian for the account of Gwendolen Noyes.

In connection with a shareholder proposal submitted by Gwendolen Noyes on July 17, 2018
we are writing to confirm that Gwendolen Noyes has had beneficial ownership of a least
$2,000 in market value of the voting securities of Walgreens Boots Alliance
(Cusip#931427108) for more than one year.

U.S. Bank serves as the sub-custodian for Boston Trust and Investment Management
Company. U. S. Bank is a DTC participant.

Sincerely,

%mﬂ W)CL«%/

Joanne MacVey
Officer, Client Service Manager
Institutional Trust & Custody
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L . .
Trinity Health

Livorsio. M1

Catherine M. Rowan

Director, Socially Responsible Investments
766 Brady Avenue, Apt. 635

Bromx, NY 10462

Phone: (718) 822-0820

Fax: (718) 504-4787

E-Mail Address: rowanizibestweb.net

July 19, 2018

Collin Smyser

Corporate Secretary

Walgreens Boots Alliance, Inc.

108 Wilmot Road, Mail Stop # 1858
Deerfield, IL 60015

Dear Mr. Smyser,

Trinity Health is the beneficial owner of over $2,000 worth of Walgreens Boots Alliance, Inc.
Trinity Health has held these shares continuously for over twelve months and will continue to do
so at least until after the next annual meeting of shareholders. A letter of verification of
ownership is enclosed.

I am authorized to notify you of our intention to present the attached proposal for consideration
and action by the stockholders at the next annual meeting. I submit this proposal for inclusion in
the proxy statement, in-accordance with Rule 14-a-8 of the General Rules and Regulations of the
Securities and Exchange Act of 1934.

The enclosed proposal is the same one as being filed by the Sisters of St. Francis of Philadelphia,
and the primary contact for the proposal is Mr. Tom McCaney tmccaney(@osfphila.org

We look forward to a productive dialogue around the concerns raised in the proposal.

Sincerely,

4%”{ 29 2A~

Catherine Rowan

€nc



Implementing Walgreens Boots Alliance Commitment to the U.N. Sustainable Development Goals

WHEREAS: In 2015, more than 190 world leaders at the United Nations committed to 17 Sustainable
Development Goals (SDGs) to end poverty, protect the planet and ensure prosperity for all. The US
Council for International Business (USCIB) states that the SDGs create “a tremendous opportunity for the
private sector to demonstrate the central role it plays in sustainable development and human prosperity”.
The UN Secretary General has underscored the crucial role that businesses play in the realization of the
Sustainable Development Goals.

Health underpins many of the 17 goals. The first SDG goal is to “end poverty in all its forms
everywhere.” Good health supports economic growth and reduces poverty. Goal 2 aims “to end hunger,
achieve food security and improved nutrition.” Prevention, including a healthy and balanced diet, is
critical for avoiding disease. SDG Goal 3 is: “To ensure healthy lives and promote well-being for all at all
ages.”

The Walgreens Boots Alliance 2017 Corporate Social Responsibility report proclaims that the company’s
“...overall CSR goals work to achieve the 17 Sustainable Development Goals (SDGs), aspirations
adopted in 2015 by United Nations member states.” The CSR report even features SDG icons to show
how various activities align with SDG goals.

The Sustainable Development Goals explicitly call on all businesses to apply their creativity and
innovation to solving sustainable development challenges. They will allow leading companies to
demonstrate how their business helps advance sustainable development, both by minimizing negative
impacts and maximizing positive impacts on people and the planet. http:/sdgcompass.org/wp-
content/uploads/2015/09/SDG_Compass_Guide Executive Summary.pdf

Our company operates approximately 400 healthcare clinics in the United States, providing prevention
and wellness services, and now clinical trials. Walgreens Boots describes itself as a “leader in health &
wellness.”

THEREFORE, BE IT RESOLVED that shareholders request that Walgreens Boots Alliance issue a
report omitting confidential information and at reasonable cost, describing the company’s implementation
plans ensuring how its policies and practices are advancing and not undermining the Sustainable
Development Goals.

SUPPORTING STATEMENT

The UN’s SDG 3 on health includes “By 2030, substantially reduce the number of deaths and illnesses
from hazardous chemicals and air, water and soil pollution and contamination”. In 2017, the Mind the
Store campaign of Safer Chemicals, Healthy Families Report Card on Retailer Actions to Eliminate Toxic
Chemicals rated Walgreens a D- due to its lack of a policy, failure to ensure supply chain accountability
and its refusal to evaluate its chemical footprint. http:/retailerreportcard.com [retailer/walgreens/

Another example is Walgreens Boots Alliance’s tobacco sales. Tobacco is the number one cause of
preventable death and disease worldwide. The World Health Organization (WHO) Framework
Convention on Tobacco Control explains that “Over-burdened health systems in all countries are already
caring for countless people who have been disabled by cancer, stroke, emphysema and the myriad other
non-communicable diseases (NCDs) caused by tobacco.”



The Northern Trust Company

50 South La Salle Street

Chicago, lllincis 60603

312-630-6000 July 19, 2018

ﬁ? NORTHERN

\&/ TRUST

TO WHOM IT MAY CONCERN,

Please accept this letter as verification that as of July 19, 2018 Northern Trust as custodian held for the
beneficial interest of
Trinity Health 39,044 shares of Walgreens Boots Alliance, Inc..

As of July 19, 2018 Trinity Health has held at least $2,000 worth

of Walgreens Boots Alliance, Inc. continuously for over one year. Trinity Health has
informed us it intends to continue to hold the required number of shares

through the date of the company's annual meeting in 2018.

This letter is to confirm that the aforementioned shares of stock are
registered with Northern Trust, Participant Number 2669, at the
Depository Trust Company.

Sincerely,

,fj;/’ ; )
//%;Z,é;%%;%{
7 A7
Ryan Stack
Trust Officer
The Northern Trust Company

50 South La Salle Street
Chicago, lllinois 60603

NTAC:2SE-18
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From: Cathy Rowan <rowan@bestweb.net>

Sent: Friday, July 27, 2018 12:53 PM

To: Chin, Kelsey <kelsey.chin@wba.com>

Cc: Tom McCaney <Tmccaney@osfphila.org>

Subject: shareholder proposal - Trinity Health co-filing

Dear Kelsey,

As per our conversation, | confirm that Tom McCaney of the Sisters of St. Francis of Philadelphia is designated
as the lead filer of the proposal to act on our behalf for all purposes in connection with the proposal.

thanks,

Cathy

Catherine Rowan

Director, Socially Responsible Investments
Trinity Health

766 Brady Ave. Apt. 635

Bronx, NY 10462

ph 718-822-0820

fax 718-504-4787

rowan@bestweb.net

This e-mail (including any attachments) is confidential and may be privileged or otherwise protected. It may be
read, copied and used only by the intended recipient. If you are not the intended recipient you should not copy it
or use it for any purpose or disclose its contents to another person. If you have received this message in error,
please notify us and remove it from your system. Messages sent to and from companies in the Walgreens Boots
Alliance group may be monitored to ensure compliance with internal policies and to protect our business.
Emails are not secure and cannot be guaranteed to be error free. We cannot accept liability for any damage you
incur as a result of virus infection.


mailto:rowan@bestweb.net
mailto:Tmccaney@osfphila.org
mailto:kelsey.chin@wba.com
mailto:rowan@bestweb.net

Sisters of the Humility of Mary

Tuly 24,2018

Walgreens Boot Alliance, Inc.

108 Wilmot Road, Mail Stop #1858
Deerfield, IL 60015

Att: Corporate Secretary

Dear Sir/Madam:

Greetings! The Sisters of the Humility of Mary have been shareholders in Walgreens for many
years. As responsible shareholders, we seek to achieve social as well as financial returns on our
portfolio. One of the Walgreen ads uses the expression “at the corner of happy and healthy”.
The Walgreen Company Mission Statement includes the line “A destination where health and
happiness come together to help people get well, stay well and live well”. We also appreciate
the company’s commitment to achieving the United Nation’s Sustainable Development Goals.
We ask the company to report on how its policies advance these goals.

We, The Sisters of the Humility of Mary, are a co-filer of the enclosed proposal regarding
Walgreens Boots Alliance commitment to the U.N. Sustainable Development Goals. I submit it
for inclusion in the proxy statement for consideration and action by the stockholders at the 2019
annual meeting in accordance with Rule 14a-8 of the General Rules and Regulations of the
Securities and Exchange Act of 1934. A representative of the shareholders will attend the annual
meeting to move the resolution as required by SEC rules. We truly hope that the company will
be willing to dialogue with the filers about this proposal. Please note that the contact person for
this resolution/proposal will be: Tom McCaney, Associate Director, Corporate Social
Responsibility. Contact information: 610-716-2766 or tmccaney@osfphila. org.

As verification that we are beneficial owners of common stock in Walgreen Boots Alliance Inc.,
[ enclose a letter from Comerica Bank, our portfolio Custodian/Record holder, attesting to the
fact. It is our intention to keep these shares in our portfolio at least until after the annual
meeting.

Respectfully Yours, 4

, /.
NP
Sr. Carol Anne Smith, HM )
HM Community Treasurer

Enclosures

cc: Tom McCaney, Associate Director, Corporate Social Responsibility
Julie Wokaty, ICCR (InterFaith Center of Corporate Responsibility)

Villa Maria Community Center - Villa Maria, Pennsylvania 16155
phone 724 964 8861 fax 724 964 8082



Implementing Walgreens Boots Alliance Commitment to the U.N.
Sustainable Development Goals

WHEREAS: In 2015, more than 190 world leaders at the United Nations committed to 17
Sustainable Development Goals (SDGs) to end poverty, protect the planet and ensure prosperity
for all. The US Council for International Business (USCIB) states that the SDGs create “a
tremendous opportunity for the private sector to demonstrate the central role it plays in
sustainable development and human prosperity”. The UN Secretary General has underscored the
crucial role that businesses play in the realization of the Sustainable Development Goals.

Health underpins many of the 17 goals. The first SDG goal is to “end poverty in all its forms
everywhere.” Good health supports economic growth and reduces poverty. Goal 2 aims “to end
hunger, achieve food security and improved nutrition.” Prevention, including a healthy and
balanced diet, is critical for avoiding disease. SDG Goal 3 is: “To ensure healthy lives and
promote well-being for all at all ages.”

The Walgreens Boots Alliance 2017 Corporate Social Responsibility report proclaims that the
company’s “...overall CSR goals work to achieve the 17 Sustainable Development Goals
(SDGs), aspirations adopted in 2015 by United Nations member states.” The CSR report even

features SDG icons to show how various activities align with SDG goals.

The Sustainable Development Goals explicitly call on all businesses to apply their creativity and
innovation to solving sustainable development challenges. They will allow leading companies to
demonstrate how their business helps advance sustainable development, both by minimizing
negative impacts and maximizing positive impacts on people and the planet.
http://sdgcompass.org/wp-

content/uploads/2015/09/SDG Compass Guide Executive Summary.pdf

Our company operates approximately 400 healthcare clinics in the United States, providing
prevention and wellness services, and now clinical trials. Walgreens Boots describes itself as a
“leader in health & wellness.”

THEREFORE, BE IT RESOLVED that shareholders request that Walgreens Boots Alliance
issue a report omitting confidential information and at reasonable cost, describing the company’s
implementation plans ensuring how its policies and practices are advancing and not undermining
the Sustainable Development Goals.

SUPPORTING STATEMENT

The UN’s SDG 3 on health includes “By 2030, substantially reduce the number of deaths and
illnesses from hazardous chemicals and air, water and soil pollution and contamination”. In
2017, the Mind the Store campaign of Safer Chemicals, Healthy Families Report Card on
Retailer Actions to Eliminate Toxic Chemicals rated Walgreens a D- due to its lack of a policy,
failure to ensure supply chain accountability and its refusal to evaluate its chemical footprint.
http://retailerreportcard.com/retailer/walgreens/




Another example is Walgreens Boots Alliance’s tobacco sales. Tobacco is the number one cause
of preventable death and disease worldwide. The World Health Organization (WHO) Framework
Convention on Tobacco Control explains that “Over-burdened health systems in all countries
are already caring for countless people who have been disabled by cancer, stroke, emphysema
and the myriad other non-communicable diseases (NCDs) caused by tobacco.”



ComericA INSTITUTIONAL SERVICES GROUP

411 WEST LAFAYETTE BOULEVARD
MC 3462
DETROIT, MI 48226

COmerica.com

July 24, 2018

Ms. Cathy Bender

Director of Finance

Sisters of the Humility of Mary
288 Villa Drive

Villa Maria, PA 16155

Dear Ms. Bender,

This Letters serves as confirmation that the Sisters of Humility of Mary holds 1,810 shares of
Walgreen Boot Corporation Stock. These shares have been held for more than one year prior to
the submission of the letter of proposal and at least the minimum number of shares will be held
continuously through the time of the next annual meeting.

This security is currently held by Comerica Bank as Custodian for Sisters of the Humility of Mary
in our nominee name at The Depository Trust Company Corporation, and this letter is a
statement of Comerica Bank as record holder of the above referenced common stock.

Should you have any questions or require additional information, please contact me at the
below number.

Sincerely,

e =

Matthew H. Wasmund

Vice President, Institutional Services Group
Comerica Bank

Custodian for Sisters of the Humility of Mary
(313) 222-7092
mhwasmund@comerica.com
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¥ Catholic Health
PERPY 108 Inverness Drive West P 303.298.9100
Initiatives Englewood, CO80112 F 3032989690
[magine better health. catholichealthinitiatives.org

July 25,2018

Walgreen Boots Alliance, Inc,
108 Wilmot Road

MS 1858

Deerfield, IL. 60015

Attention: Corporate Secretary

Dear Sir/Madam:

Catholic Health Initiatives is one of the largest Catholic health care systems in the country, with operations in 18
states comprised of 100 hospitals, including four academic health centers and major teaching hospitals as well as 30
critical-access facilities; community health-services organizations; accredited nursing colleges; home-health
agencies; living communities; and other facilities that span the inpatient and outpatient continuum of care.

As areligiously sponsored organization, Catholic Health Initiatives seeks to reflect its mission, vision and values in
its investment decisions. Walgreen Boots Alliance has committed to aligning its business with the U.N. Sustainable
Development Goals. Catholic Health Initiatives asks the company to report on how its policies and practices
advance these goals.

Catholic Health Initiatives is the beneficial owner of over $2,000 worth of common stock in Walgreen Boots
Alliance, Inc. Through this letter we notify the company of our intention to file the enclosed resolution. We present
it for inclusjon in the proxy statement for action at the next stockholders meeting in accordance with Rule 14(a)(8)
of the General Rules and Regulations of the Securities and Exchange Act of 1934.

Verification of our ownership of this stock for at least one year is enclosed. We intend to maintain ownership
through the date of the annual meeting. There will be a representative present at the stockholders meeting to present
this resolution as required by the SEC Rules.

I serve as the contact for Catholic Health Initiatives and can be reached at 303-383-2693. We are filing this
resolution along with other concerned investors including primary filer, Tom McCaney, Sisters of St. Francis of
Philadelphia. It is our tradition as a religiously sponsored organization to seek dialogue with companies on the issue
in the resolution offered to the shareholders. We hope that a discussion of this sort is of interest to you as well.

Sincerely,

Colleen Scanlon, RN, JD

Senior Vice President and Chief Advocacy Officer
Attachments

CS/dm
cc: Tom McCaney, Sisters of St. Francis of Philadelphia
Julie Wokaty, Interfaith Center on Corporate Responsibility



Implementing Walgreens Boots Alliance Commitment to the U.N.
Sustainable Development Goals

WHEREAS: In 2015, more than 190 world leaders at the United Nations committed to 17
Sustainable Development Goals (SDGs) to end poverty, protect the planet and ensure prosperity
for all. The US Council for International Business (USCIB) states that the SDGs create “a
tremendous opportunity for the private sector to demonstrate the central role it plays in
sustainable development and human prosperity”. The UN Secretary General has underscored the
crucial role that businesses play in the realization of the Sustainable Development Goals.

Health underpins many of the 17 goals. The first SDG goal is to “end poverty in all its forms
everywhere.” Good health supports economic growth and reduces poverty. Goal 2 aims “to end
hunger, achieve food security and improved nutrition.” Prevention, including a healthy and
balanced diet, is critical for avoiding disease. SDG Goal 3 is: “To ensure healthy lives and
promote well-being for all at all ages.”

The Walgreens Boots Alliance 2017 Corporate Social Responsibility report proclaims that the
company’s “...overall CSR goals work to achieve the 17 Sustainable Development Goals
(SDGs), aspirations adopted in 2015 by United Nations member states.” The CSR report even
features SDG icons to show how various activities align with SDG goals.

The Sustainable Development Goals explicitly call on all businesses to apply their creativity and
innovation to solving sustainable development challenges. They will allow leading companies to
demonstrate how their business helps advance sustainable development, both by minimizing
negative impacts and maximizing positive impacts on people and the planet.
http://sdgcompass.org/wp-

content/uploads/2015/09/SDG_Compass_Guide Executive_Summary.pdf

Our company operates approximately 400 healthcare clinics in the United States, providing
prevention and wellness services, and now clinical trials. Walgreens Boots describes itself as a

“leader in health & wellness.”

THEREFORE, BE IT RESOLVED that shareholders request that Walgreens Boots Alliance
1ssue a report omitting confidential information and at reasonable cost, describing the company’s
implementation plans ensuring how its policies and practices are advancing and not undermining
the Sustainable Development Goals.

SUPPORTING STATEMENT

The UN’s SDG 3 on health includes “By 2030, substantially reduce the number of deaths and
illnesses from hazardous chemicals and air, water and soil pollution and contamination”. In
2017, the Mind the Store campaign of Safer Chemicals, Healthy Families Report Card on
Retailer Actions to Eliminate Toxic Chemicals rated Walgreens a D- due to its lack of a policy,
failure to ensure supply chain accountability and its refusal to evaluate its chemical footprint.
hitp://retailerreportcard.com/retailer/walgreens/




Another example is Walgreens Boots Alliance’s tobacco sales. Tobacco is the number one cause
of preventable death and disease worldwide. The World Health Organization (WHO) Framework
Convention on Tobacco Control explains that “Over-burdened health systems in all countries
are already caring for countless people who have been disabled by cancer, stroke, emphysema
and the myriad other non-communicable diseases (NCDs) caused by tobacco.”



'BNY MELLON

July 25, 2018

Jennifer Neppel

Director, Cash & Investments
Catholic Health Initiatives
198 Inverness Drive West
Suite 800

Englewood, CO 80112

RE: Account Number — Walgreens Boots Alliance Inc.

Dear lennifer,

This letter is in response to your request for confirmation that Catholic Health Initiatives currently holds
18,900 shares of Walgreens Boots Alliance Inc. in the CHI Operating Investment Program Limited
Partnership.

Catholic Health Initiatives has held shares of Walgreens Boots Alliance Inc. with a market value greater
than $2,000 for at least one year prior to and including submission of CHI’s letter of proposal.

This security is currently held by The Bank of New York Mellon for Catholic Health Initiatives in our
nominee name at the Depository Trust Company. This letter is a statement of The Bank of New York
Mellon Corporation as record holder of the above referenced common stock.

Should you have any questions, please contact me at 412.234.8014.

Best regards,

G

Nina Caruso

Vice President, Service Director
The Bank of New York Mellon
BNYM Center

Suite 4040

Pittsburgh, PA 15258
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Walgreens

is the first global pharma y led health and wellbeing

s lliance

enterprise. Our purpose is to help people across the
world lead healthier and happier lives.

Our 2017 Corporate Social Responsibility Report covers the fiseal year ended 31 August 2017.
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UNITED NATIONS

5

Walgreens Boots Alliance was honored with the United Nations
Foundation’s Global Leadership Award during fiscal 2017, recognizing
our ongoing commitment to the UN’s Sustainable Development Goals.

"Setting the pace on vital issues”

Walgreens Boots Alliance is proud to

be a Corporate Social Responsibility 2
(CSR) leader, setting the pace on some
of the most important issues of our day,
from healthcare and combatting climate
change to valuing diversity and fostering
inclusion. 2

Our Company is privileged to distribute
and dispense medicines to millions of
people every day in communities around
the world. Our customers rely on our
pharmacists for information, support and
advice; and they access daily living and
beauty products at our convenient retail
locations.

As a retail and wholesale pharmacy 2
company we operate in markets in which
ethical behavior is of utmost importance
and we have a moral imperative to be a
good corporate citizen. Our customers
want products they can trust. Our 2
employees want to work for a company
that does the right thing. Society expects
us to work with responsible, diverse
suppliers and to show progress in 2
reducing our environmental impact. 2

In order to be a catalyst for change

we focus on initiatives that generate
excitement and engagement among our 2
customers and our employees. Millions

of people join us to raise funds to combat

child poverty on Red Nose Day. Still, 2
access to healthcare is a serious issue,
and we have a unique capacity to make
a difference. We support health and 2
wellbeing in the communities where we
operate, through our drug take back 2
program, pharmacists specially trained
to speak with people about cancer, free
HIV testing days, flu shot vouchers and
fundraisers for numerous health-related
organizations. And we help provide
lifesaving immunizations to remote
areas of the globe through our ongoing
partnership with the United Nations
Foundation. 2

We are pleased to present in this

report annual data across our ongoing
operations, including an independent 2
review of specified indicators. The data
show the results of our efforts to reduce
emissions and waste, further diversity
and inclusion and contribute to groups
that work on addressing pressing global
issues. 2

We embed our CSR values throughout 2
our work. We are committed to 2
developing partnerships with vendors
who share common principles of fair and
honest trading. 2

Our dedication to CSR is part of our 2
drive to operate both a sustainable and 2

Walgreens s

Iliance Corporate Social Responsibility Report 017

Stefano Pessina (l), James Skinner (r).

profitable enterprise. Customers are
willing to switch to companies that follow
ethical practices and give something
back. Social responsibility improves 2
our reputation and helps us to attract,
retain and maintain our workforce

and become an employer of choice.
Stockholders seek disclosure regarding
our CSR governance. Transparency
about ingredients and supply chains
builds trust in our product brands so
that we can do our everyday work to
support healthy living. Making our stores
and vehicles more efficient fulfills our
responsibility to the environment while
saving costs.

We thank all of our employees for
sharing our commitment to our CSR
goals and for helping people all over the
world lead healthier and happier lives.

James Skinner
Executive Chairman
Walgreens Boots Alliance, Inc.

Stefano Pessina
Executive Vice Chairman and 2

Chief Executive Officer

Walgreens Boots Alliance, Inc.

20 December 2017
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“A force for good” vy

Our Company is uniquely positioned to
fulfill a purpose as well as generate profit.
We work at the intersection between
healthcare, retail and beauty. We touch
communities around the world and have
built a portfolio of CSR partnerships and
initiatives where we can have maximum
impact. We work with organizations that
can boost health and wellbeing and
bring opportunities to young people, in
the regions where we do business, and
beyond. y

On numerous occasions throughout
fiscal 2017 | was delighted to see how
our people share the same enthusiasm
and passion in working together to do
something tangible to improve people’s
lives. y

In March 2017 | gathered with 12,000 vy
students and teachers for an inspiring y
WE Day UK at the SSE Arena, Wembley,
where we celebrated young people who
are making a difference in local and global
communities. Our partnership with WE has
helped to motivate tens of thousands of
students in the U.S., UK and Canada to do
volunteer work and make the world better.

2 Walgree

A few weeks later | heard inspiring  y
testimony about our CSR effectiveness,
from Stupid Cancer, the United Nations
Foundation and other organizations, y
during the Walgreens Leader Meeting in
Las Vegas, Nevada, which included a day
focused on how our Company can be a
force for good in the world.

| was thrilled at the milestone reached

by Boots UK, whose colleagues and
customers have raised more than £15
million ($24 million) for Macmillan Cancer
Support since their partnership began in
2009. Macmillan trains Boots pharmacists
in the UK to talk with people living with
cancer about the practical and emotional
issues they face. This innovative y
partnership shows how we use our skills
to benefit local communities and drive
customer awareness of the values we
stand for and our world-class healthcare
credentials.

During fiscal 2017 we continued to
challenge ourselves to make progress on
all 12 of our CSR goals, including efforts
to reduce our carbon footprint and our
waste, on a comparable basis. We are

in discussions to renew our partnership
with the EORTC Cancer Research Fund

Allia ce Corporate Social Responsibilit Report 2017 y

Ornella Barra speaks at WE Day UK. y

in Europe, and in the U.S. we deepened vy
our partnership with The Leukemia &
Lymphoma Society, to progress our goal

of mobilizing our resources in the fight
against cancer.

In this report you will read about

how we worked to contribute to all

17 of the United Nations Sustainable
Development Goals, about achievements
such as reaching more than 130 million
mothers and children with life-changing
vitamins over our three-year partnership
with Vitamin Angels, and about how

our businesses teach each other to
implement meaningful CSR programs.

| want to take this opportunity to share
my heartfelt thanks to our employees,
customers, suppliers and partners who
show our collective effort can empower
others and improve quality of life for
people all over the world.

Ornella Barra
Co-Chief Operating Officer y
Walgreens Boots Alliance, Inc.

Chairman of the Corporate Social
Responsibility Committee

20 December 2017 y
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We help people across the wdrld lead healthier and happier lives

Walgreens Bdbts Alllance takes seriously its aim of inspiring ;
3 healthier and happier wdrld, as reflected in our core values:
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Our Approa o R

Woalgreens Boots Alliance touches millions of lives around
the world every day, through the medicines we dispense
and distribute, our convenient retail stores and our health g
and beauty products. We deliver healthcare and support g
communities through both our day-to-day operations g
and our business values, and those essential roles shape g
our approach to CSR. g

Our Company has built on the si nificant impact and throu h on oin dialo ue The evolution of our CSR strate y and
CSR herita e of our businesses. We g with internal and external stakeholders. g reportin is reflected throu hout this
believe we can make a profound impact The process of definin our 12 oals report, in reater transparency about
on the world iven our scale, business is detailed in the Assessin CSR issues raised by stakeholders, such
values and commitment. g Materiality section of this report, on as tobacco sales and traceability of

pa es 8-10. in redients; in the enhanced oversi ht

G CelRsiEie W E Bl sreud ¢ and overnance described in the

healthcare, reflectin the nature of our CSR activities and tar ets throu hout . )
) ) i Corporate Governance section; in
business and our stated purpose to help the Company are also ali ned with .
) . ) . enhanced commitments, such as
people across the world lead healthier the United Nations Sustainable . .
o ] . on chemicals mana ement; in our
and happier lives. This healthcare ¢ Development Goals (SDGs), which we .
. ) . comparable data; and in our further
focus is a common thread throu hout are committed to supportin . . .
o ] ) adoption of the Global Reportin
our CSR initiatives, which are ali ned o
o This report shows the pro ress we have Initiative (GRI) Standards. g
to 12 oals within four focus areas: ]
) . made in our oals and our focus areas, .
Community, Environment, Marketplace ) ) . ] Leadmg by example g
bein aresponsible nei hbor, protectin
and Workplace. These 12 oalsare ¢ ) ) : Our aim is to lead by example and
L our planet, doin business fairly and
our CSR priorities, and they have been to be a catalyst and a facilitator for

with inte rity, and treatin our people

. others to do ood, especially in the
. and our customers with respect.
the issues where we can have the most g area of health and wellbein . To this

established throu h an assessment of

end, much of our CSR work involves
establishin or supportin initiatives
that our customers and employees can
join. These initiatives — such as the
Red Nose Day fundraiser to help end
child poverty — enerate enthusiasm
that we believe builds customer loyalty
and increases employee satisfaction
and en a ement.

We consistently motivate our leaders

to keep CSR at the heart of their

work. For example, the final day of

our Wal reens Leader Meetin inMay ¢

4 Woalgreens Boo s Allian e Corporate Social Responsibility Report 2017 g



CSR championsrdiscuss r

initiativesrat first annual meeting. r r

2017 wasrdevoted to discussimgrourr r
CSR prioritiess mctudimg meatth andr r
wellbeimgrinitiativesrandra canmpaignrto r
increaserenergyraonsciousness anmongr r
employeesst r

Manyraf our imitiativesriyemefit tocal r
communitiesrwhere mur pharmacigts rr
androther emiployeesraanrmakeranr r
impact in theimneighborhoods. Butourr r
Cannpany vigianrancr purposerexteéndrio r
hemtth andrmappimess aroondrtherwarkd: r
We feel it is important to leverager r

our scate andrto waork with globrat r
partirers suchras therdnitedrNationsr r
FoundationrandrVitanmin Amrgeds to r
distribute lifesavimgrimmunizationsrandr r
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liveroutsider of thercommunitiesrthat we r
dimrectly gerverr

GRIStandardsr

In fiscat 2017, rfor therfirstrtime,
management hasrpre paredr our mnnuai r
CSR Report to bberin accordancerwith r
therGRI Standardsr Care option: GRIr

is therwarld’'s most widely usecrset ofr
sustaimability reportingrstandardsrandr r
we eéngaged with GRI esrwe devetoprerd r
thig report.iWe believerthermateriatity rr
assessntent process forGSR matters rr
describred in this report asrwellrasranr r
expandedr set of disclosuresrprovider rr

enhancedr tramsparencyrandr crediloility rr
andrwill giverour stakehotders greaterr r
confidencerin our GSR waork.rfn additionr r
WalgreensrBaots #lliancerplansrto r
makera climate chengersubmnissianrto r
CDR (formerlyrther€arbomrDisciosure rr
Project)rfor fiscat 2017 rasrit did for rfiscaf r
2016rr

Datar

Figcat 2017 was thergecondr consecutiver r
year that WalgreensrBaots Alliancer r
collectedrdata fromn our omoimg 1
operationsracross therglobe; onr r
corporate givimg; carlbonreémissianst r
waste disposal,remployeer gemder mndr r
enmployee metention: hig allows usrto r
connpare mur progress with our tasetiner r
data from fiscalf 2016rAsin therpreviousr r
year,rDeloitte & Toucher LLPrconducted r
a review of speciffecrindicators rr

withim thig report in accordancerwith r
attestationrstandardsrastablished byr r
therAmericanrinstitute of Cartifiedr r
Pubiic Aacountants.ri herassuramcer r
report canriver fioundr o nr pagresr8 788 of r
thig report.rrr

Targetsr

We are rommittedto settingr r
measurabte targets to mold oursetves r
accountabte. Thig report shows ourr r
effortswithim eachrof our GSR goats. r

Our individuat businmessesrare tocatedr r
in different countriesraroundriher r
worldrwith different infrastructurer
andrmarket reatitiesr Each busimess r
hasra designated €SR chammpionrwho r
regutarlyrreportsto therbusimess’ r
executiverleadership teant, and each r
busmess goesrthroughrits awim process r
of settingr €CSR targets relevant to r

its tocal commmunitiesrancdrcontext,r
whichrare signed offf byreachrDivisian: r
TherWalgreensrBaots &lliancer€SR r
Cammitteermust agreerin writing; onr r
anrannurl basis, anyrCSR targets forr r
therCampanyr Withim therDivigiansy r
each busimess maintaimsra record mf r
perfarmanceragaimst its targets andr r
CSR chanmpionsrpronnptly motify ther r
VicerPresidemt foriCarporate Social r
Respomsitrility if problems emerger r
that woutd prevent therachievermentr
ofthertargets. r r
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GRI Disclosures 102-3, 102-4, 102-9

Walgreens Boots Alliance is the first global, pharmac -led The three Divisions that make up our
health and wellbeing enterprise, with sales of $118.2 billion ~ Company are Retail Pharmacy USA,

. . . Retail Pharmacy International and

in the fiscal ear ended 31 August 2017. Our purpose is to Pharmaceutical Wholgsale. Additional
help people across the world lead healthier and happier lives. information on these Divisions can be

found on our corporate website.

Additionally, Walgreens Boots Alliance
* o ° has a portfolio of highly regarded
MORE THAN 3 8 5 O O O PEOPLE EMPLOYED ? and long established product brands,
! w which we continue to grow on a global
scale. Additional information about
our product brands can also be found
on our corporate website.

Walgreens Boots Alliance has a
complex international supply chain with

THE LARGEST RETAIL PHAR MACY, HEALTH relationships with numerous suppliers

in areas such as pharmaceuticals,

AND DAILY LIVING DESTINATION ACROSS THE a-g@ 1 consumer products, owned brands, y

. l I business services, supply chain
U.S. AND EUROPE services, goods for our operations

and more.

GLOBAL LEADER IN PHARMACY-LED, HEALTH AND vy

Our principal executive offices are
located in Deerfield, lllinois, USA.

WELLBEING RETAIL WITH MORE THAN 131200* y

STORES IN 1 1* COUNTRIES
r

GLOBAL PHARMACEUTICAL WHOLESALE AND DISTRIBUTION vy

verworcwri MORE THAN 390°
DISTRIBUTION CENTERSy- - IN MORE THAN y
B -

) O* COUNTRIES
one ofF THE worLp's LARGEST PURCHASERS vy

OF PRESCRIPTION DRUGS AND MANY OTHER

HEALTH AND WELLBEING PRODUCTS

*As of 31 August 2017, including equity method investments, using publicly available information
for AmerisourceBergen. y

6 Walgree Allia ce Corporate Social Responsibilit Report 2017
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Walgmeens Boots &liamcerivetienres rr
that strong corporate governance is an

essential element of achieving our overallr

objectives and acting as a responsible
organization.

The Board of Directors of Walgreens
Boots Alliance iscommitted to sounar
corporate governance amd sets high
standards for employees, officers and
directors. Our governance structure
helps enable the Board to fulfill itsr
fiduciary duties to our stockholders and rr
helps ensure the long-term success

of the Campany. The Baard exercises
oversight of tme Company’s strategic,
operational and financial matters,
includimg the elements and dimensions
of major risks facing the Company.

Having appropriate oversight and
governance of our CSR program is critical
to its success. Our senior leadership has
established a CSR Committee to play a
leading role in providing this oversight
and governance. The CSR Committee

is chaired by our Co-Chief Operating
Officer Ornella Barra and includes senior
executives from our key businesses

as well as the legal, finance, human
resources amdrcommunications functions.
The CSR Committee meets regularly and,
anmong other obligations, isrcharged with
reviewing our CSR program (including
the selection and approval of our CSR
goals and the @versight of our ICSR policyr
statements) and our progress towards
achievingrour CSR goals. The Committee
also formally approves our amnual CSR
Report. r

At the Board levet, the Naminating and
Gavernance Committee reviews, at
least annually, our policies and activities r

r

regardimgrsustaimabilityramd CSR amdr
assesses our management of risks in
those areas. While the Nominating and
Governance Committee has undertaken r
this review over the past few years,
during 2017 the Board amended

the Nominating and Gavernance
Committee’s charter to expressly set
forth this responsibility. This change

was made, im part, upon stockholder

and other stakeholder feedback we
received in 2017. Our Board believes
that the Nominatingrand Governance
Committee is the appropriate committee
to discharge this obligationrbecause
sustainability and CSR matters represent
a critical focus area of our corporate
governance and that the members of ther
Nominating and Governance Cammittee,
who are all independent directors, are
able to effectively provide objective
oversight of our CSR program and
related initiatives.

In addition to therNominating and r
Governance Committee’s direct oversight
the Audit Committee regularly reviews
and discusses the key risks identified in
the enterprise risk management (ERM)
process with management, their potential
impact on us and our operations, and

our risk mitigation strategies. These

risks may include risks related to climate
change, sustainability and other CSR-
related matters.

Our Corporate Social Responsibility
Policy Statements are available on

our website under the fGovernance
guidelines & policies” heading. These
statements shape our approach to

our sustainability and corporate social
responsibility activities and help ensure
that ourdivisions and businesses are
working within comparable paranteters. r

TherWalgmeensrBaots Alliance Code of
Canduct emdrBusitress Ethics supports
goodr governance of our behaviors
andrapproachrto CSR. It sets out the
ethicgramdrprinciples which are to be
uphetd yrgach Division, business,
corporate function and employee within
Walgreens Boots Alliance.

The Code extends to all our officers
and employees no matter where

they are Iocated in the world. It also
extends to other parties acting on
behalf of Walgreens Boots Alliance
or any of its subsidiaries, such as
consultants, agents, intermediariesror
other representatives af Walgreens
Boots Alliance, including our Board of
Directors.

The confidential reporting telephone r
linesfwebsite addresses listed

in Appendix A of the Code are
managed for Walgreens Boots

Alliance by independent companies
that provide reporting services for
hundreds of companies worldwide.
They are available 24 hours a day,
seven days a week and in local
languages. Information received r

by the independent companies is
relayedrto the Walgreens Boots
Alliance Compliance Office forrfurther
investigation and review as appropriate.

More inform@ation on our corporate
governance guidelines, and the Code
of Conduct, can be found on our
corporate website.
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Volun eers rom Walgreens Boo s

Alliance Asia Sourcing imite lant vy
treesat a oorie Farm an Botanic vy
Garden Hong Kong.
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Walgreens Boots Alliance has a deep histor in CSR
through its legac companies and has undergone a
thorough process to define the economic, environmental
and social issues through which it has the most impact. y
Our CSR materialit assessment process encompasses

3 wide range of impacts and stakeholders. We consider
issues that stakeholders bring to our attention, and review
their requests and expectations. y

Our internal CSR materiality assessment
process takes into account issues that
are relevant given the nature of our
business while also assessing what y
issues we are best placed to address
because of our influence in the health
sector and because of our extended 'y
footprint across the world. The health
and wellbeing of the communitiesy

we serve, locally and beyond, has vy
consistently arisen as our most material
CSRissue.

The process of establishing our
material CSR topics is guided by our 'y
internal assessments as well as by

our external commitments such as

to the UN SDGs and to sustainability
resolutions adopted by the Consumer
Goods Forum; stakeholder dialogue;
and benchmarks and standards such as
the Dow Jones Sustainabylity Indices,
CDP and GRI. Our definition of material
for CSR purposes is distinct from the
definition of that term that may be used
by the Company for other purposes.

Our overall mission and our competitive
strategy are also central to our process
of defining our material CSR issues.

Allia ce Corporate Social Responsibilit Report 2017 y

As a company that operates across the
world we have a significant economic
impact in the countries and regions
where we do business. We generated
$118.2 billion in sales in fiscal 2017

and employed more than 385,000
people, directly and through our equity
method investments. Our economic
performance is the bedrock of our

CSR commitments because it enables
us to promote health, wellbeing and
sustainability through employment,
investment, initiatives, corporate giving
and more.

Analyzing our priority CSR

issues, measuring our economic,
environmental and social impacts and
reporting on our efforts and progress is
part of our process of aligning with the
GRI Standards. By identifying material
CSR issues, we endeavor to adhere to
best practice in corporate sustainability
reporting and to prepare our CSR
report to be in accordance with GRI
Standards: Core option.

As part of our CSR materiality y
assessment process we mapped out
potential material topics as well as y
issues raised by stakeholders. We
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considered the relevance of each topic
to internal and external stakeholders,
and the relevance of each topic to

the Company. We also consider

wider societal expectations and our
influence on customers and suppliers 2
to determine priority topics2Customer
focus groups, employee surveys and
industry secPor benchmarking informed
our assessment ®f our economic,
environmental and social impacts
during fiscal 2017.

In addition, we engaged the
independen?, idternational nonproft
Forum for theuture to lead a metrics 2
warkshop for the CSR community

at Walgrzens Boots Alliarkce, which
includad analysis of CSRRmateriality

and other disclosuie issues2

Through the mapping, and as a result
of the inpus described abdve, we
confirmed that the issues most relevant
to usare reflected in our 12 goals, which
are gr@uped in four focus ar@as where
we can have the2most impact. These
goals r2preset ou? Pnaterial CERtopkcs
andl are Bsted as follows:

®nmunit2

We stivéZd Be2@ redpohgible neighbor22
in the communities we serve around
the world. We are taking actions to:

* Support the health, wellbeing and
vitality of the communities we serve

* Enable young people to Achieve their 2
potential wherever they are in the
world

. DBveIop and mobiliz& our resources
and partnerships in the fight against
cancer

We ar@etefRiined to pratéct the
envirdiiment 2n2Ddo QuP parPtd ensup@
it flouzish23FoZdtur@ generatidnB.

We ungleradoou? poténtial positRae?
impact and &&@¥akihg actions to:

Reduce2? 2n2?gy consumption and 2
emissial’lsBh2a comparable basis*
as defin2dby tBe GreenhoZse Gas
Pr@tocol
ReduceZzhe waste ®e&create, on a
comparable Basis*, and contribute
to the di¥&@for increasingly @ircular
econopries2Brough incre@sed re-use2
and recycling
Devebp plans to help achizve zero
net 2eforestation by 2020,
coRaboratihg with other organizatians
in a glok2al initiative2

*Excides the impact oRacquisitichs, dispo2als

and any sign#ficant changes in existidg
operatigns. 2

Walgreens s

Her Royal Highness The Duchess
of Cornwall (second from right)
visited Boots UK in Nottingham as
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part of her initiative to strengthen
the response to sexual assault

issues in the UK.

We aim to do business fairly and with
integrity and are taking actions to:

Create a global process that enables
transparency of ingredients and their
traceability for the exclusive consumer
retail produc®2brands that we sell
Continu2 to drive ethical sourcing
practices across our supply 2hair®,
protecting human rights, supparting
diverse suppliers and engaging with
supplies around environmental
issues

Work llaboratively with a global
network of key exteral orgadizations
engaging in issu@s that carry the
greatest social relevance to the
markets and in the communities we
serle2

Wbrkplace

We strive to treat our people with
dignity and respéct and are taking
actions to:

* Proactively support the pe?sonal 2
health and wellbeing of our
employees

* Deliver our condmitment to eqial 2
opportunities for everyone across our
employment practic@s, policiesand
procedures

* Contindusly improve our robust 2
approach to health and safety,
actively cariig for our enploy2es and 2
customers, throughout the Company

Iliance CorRorat2 Socisl Responsibility Repdrt D17



Stakehol e alo ue v

To fully understand our impact and v
to continue to de elop our goals v

we engage in regular dialogue with v
stakeholders. The Stakeholder v
Engagement section of this report, on
pages 11-16, describes our approach v
to identifying stakeholders and lists v
our engagement channels, specific v
stakeholders we engaged with during
fiscal 2017 and the frequency and v
type of engagement. In addition, thev
section discusses the issues that were
raised and the actions we ha e taken in
response.

While our stakeholder dialogue during
fiscal 2017 confirmed that our 12 CSR
goals reflect our most material CSR
issues, we are committed to continued
assessment of our CSR materiality. v
During fiscal 2018 we plan to refresh v
our CSR materiality assessment and our
priorities by re iewing our methodology,
sur eying internal and external
stakeholders and remapping material
topics and impacts. v

10

GRI Content In ex

In order to prepare this report to be in
accordance with the GRI Standards:
Core option, we applied the GRI
Reporting Principles of CSR materiality,
stakeholderinclusi eness, sustainability
context and completeness. Stakeholder
inclusi eness is illustrated throughout
the report with explanations of how we
responded to issues that are important
to our employees, customers, nonprofit
organizations, stockholders and others.
Inthe En ironment and Marketplace
sections we explain the sustainability
context in which our company operates,
such as ethical sourcing risks in our
supply chains and our direct and
indirect carbon emissions.

To deli er a complete picture of our
impacts we identified the topic-specific
GRI Standards that are rele ant for
inclusion in this report, by mapping

our 12 goals to the Standards. This
mapping is reflected throughout the
report, as the Standards are referenced
in each section where we explain our
progress on our goals. Also, in the GRI
Content Index we show how the topics
are managed, what the boundaries are
on each issue, and pro ide additional
disclosures.

Gi en the fact that a number of
companies in our sector consider water
a material CSR topic, we re isited the
conclusion reflected in our 2016 CSR
Report that water use and recycling
are not material CSR issues for our
Company. We confirmed that water is
not a material CSR issue for us, at the
operational le el, because we are not a
large-scale manufacturer, do not ha e
significant operations in water scarce
areas and do not ha e a major impact
on water supplies.

Howe er, we continue to engage with
a range of stakeholders regarding
the impact of our products that

in ol e the use of water in the home.
We are working on initiati es and
collaborations to address consumer
water use and quality. Consumer
feedback has shown us that people
who use our beauty and healthcare
products are concerned about the
potential impact some ingredients

ha e on waterways and oceans.

We ha e engaged with a range of
stakeholders to understand and
address this industry-wide issue, and
ha e reformulated our Walgreens and
Boots UK owned brands to eliminate
plastic microbeads.

Global mpact

As a leader in the retail pharmacy
industry and pro ider of healthcare
ser ices we belie e that gi ingto and
supporting organizations that pro ide
health ser ices to underser ed
communities in the countries where
we ha e business operations and in
other regions around the world is one
of the areas we can ha e the most
impact. For this reason we partner on
a large scale with organizations that
deli er accinations, itamins, medical
supplies and other health-related

ser ices to communities both inside
and outside the areas ser ed by our
stores and distribution networks. v



Stakeholder Engagement

These dialogues provide us with a
broad and diverse understanding of R
our stakeholders’ evolving priorities R
and the issues that most concern

them. Ultimately, this helps enable us
to deliver products and services that
make positive impacts throughout our
lines of business.

We identify relevant stakeholders in a
variety of ways. Stakeholders impacted
by our business and who influence

our business—such as customers,
stockholders and nonprofit groups—
frequently approach us with issues. We
also engage stakeholders proactively
on issues where we feel we can have
significant impact, such as in the health
and wellbeing arena, and also on
issues where we are aware of evolving
societal expectations.

The table on this page describes the
form and frequency of engagement
with key categories of stakeholders
during fiscal 2017. R

R
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Regul® o hlRmee i gs R h keyRRari y
par ers,Rormal yearly feedbackR

ArRRR| stockRol®er&meetiRgRregular RiRRAYURRR
throughPur InvRstor ReRations team, annRal
subnRssion of CarboR DisclosuRe RRojRct RnERR
Dow JonesRRist®RnabilRy IndeR

OngoRRRRRARRRRRIE rRemberffR
associations, conRRItRtiRN responses at natiRNRR
anERRt&® RaRRnaRlevels, reguRir RidRsRy panels, R
ongRingRubliR affairs ouReach

Regular CSR Committee meetingR, yearly R
performance management Rrocesses,

ad-Roc employee engagement surReys and
forums, regular training, regular one-on-oneRR
meetiRORRR. gRRR R RpanRRRERR RRRRR R
coRRmuniddRRNsR

ReguRir RnRRon-8R meetings with key
suppliers, yeRrly supplier confereesRR
quRRerlyRoint buRiness plansRReetings VR R
selecRd suRpliRrKR

YeRRy clRPP mer panRRR RgRRR RUBRRREr R
saRRfRRER RRICRRRRIR RRcRRRRRRR R
conRRenkReR for RNRRRR CiRR PhRRRaciRR
asBocidRionsR

FaRRRI®-R cRRR-RFRERRR cctiRgR, RFBERRRRERR
sustairRRiIRy R&ects, regular Buest-speakRr R
slotRR

ReRular Redia reldbRRs, reghRyr iRt&viewk ViRth R
senid® manaBenRentR

ARRBR: meetings anR regular RiR&WRRRRrRABRRR
membershfR&gaRizatiRnRRR
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Issues brought to our attention by b
stakeholders are escalated to our CSR
Committee. The escalation process is as
follows: a representative from a Division
or a cross-divisional function presents a b
proposed action plan at the regular CSR
Committee meeting; then the Division
or cross-divisional function executes b
plans that are approved, continues b
collaboration with the stakeholder and
provides progress reports to the CSR b
Committee. b

In recent years, our engagement with b
stakeholders has led to numerous b
concrete outcomes such as expanding
our response to the opioid crisis in the
U.S., phasing out plastic in cotton swabs
in our Boots UK owned brands, creating
a cage-free egg policy in the U.S. and
expanding our recycling initiatives.

12 Walgr t Allia c

An external panel of advisors helps us to identify sustainability topics in our product
brénds such as No7.

Among the issues raised by stakeholders
during fiscal 2017 were the sale of b
tobacco in our retail pharmacies in the
U.S. and Puerto Rico, our potential to
help combat the opioid abuse crisis b

in the U.S., our potential to help affect
health treatment outcomes through b
our pharmacies, our potentialto b
impact the health of military veterans,
the transparency and traceability of
ingredients such as palm oil in our b
products, the protection of our customers’
data privacy and security, collaboration
with institutions and other businesses to
drive higher recycling rates in the U.S.,
and our corporate governance. b

While some of these issues are new and
others are ongoing, they all fit within our
12 goals, or material CSR topics. In the
rest of this section we provide detail on
our engagement regarding a number of
these specific issues.

Corporate Social Responsi ility Report 2017 b

Responsible products

The external Advisory Panel for
Sustainability was created in 2015 and
is comprised of eight independent
experts from industry, civil society
and corporate governance who help
us to identify sustainability topics in
our product brands including No7,
Botanics, Soap & Glory and Liz Earle.

The panel reported that we made
significant progress during fiscal 2017
and encouraged us to further refine
and deliver on our sustainability goals,
set out a road map of progress and
develop a culture that enables the
delivery of a multi-year program for
responsible sourcing. To read more
about the panel’s input, and about
transparency and traceability in our
supply chain, please see pages 52-54. b



"Walgreens has been a valued partner in a long-standing and productive ¢
collaboration, which has given our clinical and research faculty the

opportunity to develop, implement and evaluate novel programs to reach
patients where they are to improve their access to quality care.”

—Jeanne M. Clark, M.D., M.P.H., a professor of medicine at the Johns Hopkins University School of Medicine ¢
in Baltimore, Maryland, and the Johns Hopkins medical director for its collaboration with Walgreens.

Health and wellbeing ¢

resear h c

The Walgreens Health Analytics ¢
Research and Reporting team partners
with academic institutions and scientific
researchers on numerous outcomes ¢
studies, with a goal of helpingto ¢
improve patient care while lowering
healthcare costs. Access to healthcare,
patient experience, adherence to
prescriptions and clinical outcomes, ¢
healthcare costs, vaccinations and
digital health are all important issues for
patients and communities. Walgreens
is dedicated to providing value to
healthcare and strives to pursue thecc
Institute for Healthcare Improvement’s
“Triple Aim” Initiative, which is to lower
healthcare costs, improve care quality
and iacrease patienteatisfaction. More cc
than 50 Walgreens outcomes studies
from the past six years can be found

on the Center for Health & Wellbeing
Research website.

The site—launched in August ¢

2017 -houses documents relatea

to Walgreens research reports and ¢
studies that have been published in
peer-reviewed medical and healthcare
publications, as well as presented at
scientific and industry conferences. ¢

Walgreens partners with academic ¢
institutions including Johns Hopkins
Medicine and the Johns Hopkins
Bloomberg School of Public Health,
the Scripps Translational Science
Ingtitute, the University of California,
San Francisce —School of Pharmacy
and the University of Chicago
Medicine. These institutioms provide
guidance, specialized expertise, and
industry imsigtets that contribute to the
Walgreens outcomes research agenda
Researchers from Walgreens and
thesednstitutions actively collaborate
on a variety af research studies.

Igreens Boots Alliance Corporate Social Responsibility Report 2017
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Opioid addi tion risis

About 2 million Americans have a ¢
substance use disorder related to
prescription opioid pain medications,
according to U.S. Centers for Disease
Control and Prevention. Walgreens
expanded its response to this public
health crisis in fiscal 2017, working
closely with a range of stakeholders,
including state and local governments,
and regulators. See our full story on
this engagement and our programs on ¢
pages 18-19.
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Tobacco V
During here
reviewed heissue f bacc salesand
engaged wi hs ckh Idersand herV
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Sinceisince i ninOc ber2015 and as
f31Augus 2017,a r xima ely 140,000
e le have accessed he Walgreens

qui smdking age,wi har und 9,000 V

clicking hr ugh addii nalsu r

learnmaeand alkwihad ¢ r.

A r xima ely 20,000 cus mers have

creaedag al qui smdking hr ugh
he Digi al Heal h Advis r

ar und 4,000 have used he sm king
calcula randar und 49,000 have

accessed he Walgreens Tumbilr bl g

where hey c uldviewinf rmai n n

h wsmadkinga ecs heirb dy.

n hesie,

FREE Live Quit Support

Get instant answers from a quit-trained pharmacist
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Veterans

Walgreens worked with the Veterans

of Foreign Wars (VFW), the largest
organization of combat veterans in

the U.S., and the U.S. Department of
Veterans Affairs (VA), to advance and
improve veterans’ mental health and
wellbeing by expanding the reach and
awareness of mental health educational
tools and resources among veterans.

As a result of the collaboration, the VA
and Walgreens attended seven VFW
state conventions in June 2017 to offer
programs to educate VFW members
and help reduce the stigma associated
with mental health conditions, as well
as encourage help seeking through the
provision of VA resources.

The VA and Walgreens agreed to explore
trainin@programs and opportuniies for
Walgreens pharmacists and Healthcare
Clinic nurse practitioners to enhance
providers’ &bility to recognize veteran-
specific needs2and to better understar2d 2
the military culture that may infldence
veterans’ willingness to seek help.

NS GF TGRLIGR
DOES MORE 7 17

Palmoil 2

Walgreens Boots Alliance engages with 2
numerous stakeholders regarding the 2
traceability and sustainable sourcing

of palm oil—which is used in certain

food, beauty and personal care

products and pharmaceuticals —as it
develops processes to further reduce
deforestation impacts of the ingredient. 2
Our focus during fiscal 2017 was to 2
evaluate processes in place at Boots

UK, which is recognized for its use of
certified palm oil, and to acquire tools

that our Walgreens U.S. retail pharmacy
business will use to track palm oil in
products it sells. Read more about our
work on sustainable palm oil in the 2
Environment section of this report on 2
page 48.

Walgreens s

Iliance Corporate Social Responsibility Report

Veterans of Foreign Wars of
the U.S. National Commander
Brian Duffy (l), Walgréens
Clinical Programs Medical
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Director Chet Robson (m) and
U.S. Department of Veterans
Affairs Office of Suicide
Prevention Executive Director

Dr. Caitlin Thompson (r)
celebrate anZzagreement to help 2

improve mental health care for 2
veterans on26 May 2017.

Stockholder feedback

We have received feedback that
stockholders want more disclosure
regarding CSR Governance. Bor

this reason, we expanded our CSR
Governance disclosure in our Notic&of 2
2018 Annual Meeting of Stockholders
and Proxy Statement. We have also
expanded the CSR governance
information includ2d in this report,

on page 7. During 2017 the Board of
Directors amended the NomiRating and 2
Governance Committee’s charter to
claridy its role in reviewing sustainability
and CSR and assess our management

of risks in those areas. This clarification2
was based, in part, upon stockholder

and other stakeholder feedback we
received i@ 2017.

We have also added a section to our
report, on daPa privacy ahd security,

in response to stockholder and
customer f@edback. Rleasexee page 2
672f this report. 2
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Industry organizations d

and netw aks d

Walgreens Boots Alliance leadership
remains actively involved on the boards d
of a number of industry organizations
and networks that have CSR agendas
that we support. During fiscal 2017 d
our Co-Chief Operating Officer Alex d
Gourlay served as chairman of the
National Association of Chain Drug d
Stores (NACDS) and Co-Chief Operating
Officer Ornella Barra served on the d
board of the International Federatiornl

of Pharmaceutical Wholesalers (IFPW)
and as a Trustee of IFPW Foundation,
whose work includes supply chain d
safety initiatives and collaboration with
Gavi, the Vaccine Alliance, to improve
the access and availability of vaccines
worldwide. Alex worked with NACDS

to help it integrate CSR practice within
its operations and culture and to foster
member engagement on CSR activities d
beginning with a survey of members d
launched in fiscal 2017. d

Our chief executive, Stefano Pessina, d
serves on the board of the Consumer

RECYCLING AND RECOVERY
FOR A NEW ECONOMY

Goods Forum (CGF), a global association
of retailers and manufacturers that d
promotes sustainability initiatives as d
part of its mission. Richard Ellis, our

Vice President for Corporate Social d
Responsibility, serves on the forum’s d
sustainability committee. Among other
sustainability initiatives during fiscal d
2017, the CGF announced its secon
Refrigeration Resolution to continue the
phase out of hydrofluorocarbons (HFCs),
which represent 1.5 percent of total global
warming potential today. As a member of
the CGF, Walgreens Boots Alliance has
pledged its commitment to the group’s
second Refrigeration Resolution as well
as its other resolutions and commitments

on environmental sustainability,

social sustainability and health and
wellness. For more information on those
resolutions, please see the CGF’s website
at www.theconsumergoodsforum.com.
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Eradicating w sste

The average U.S. recycling rate has

been stalled at a ceiling of 34 percent

for more than a decade, based on

U.S. Environmental Protection Agency
measurements of municipal solid waste.
Society is calling on retailers to do their
part to eradicate waste, increase recycling
an create a new economic model.
Walgreens Boots Alliance is committed to
help break through the recycling ceiling
and remove waste from the system in
order to buil
a concept of a restorative economic
model in which resources are cycled
back into supply chains. Walgreens Boots
Alliance is a sponsor of the U.S. Chamber
of Commerce Foundation’s Beyond

34: Recycling and Recovery for a New
Economy, a place-based pilot project to
demonstrate a replicable and scalable
model for achieving a more circular
economy through innovative recycling
and recovery solutions. Read more about
our work on this project in the Waste
section of this report on pages 45-47.

a more circular economy,
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F ¢ D- b agtion to help prevent b
opioi a e

GRI Disclosures 103-1, 103-2, 103-3, 301-3 In fiscal 2017, Walgreens expanded its
program to prevent opioid abuse and
help fight the rise in overdose-related

GOODHEALTH Dringbtvebdasetis thebtleablingocdlnse of deaths, working with government

AND WELL-BEING

accidental death in the U.5., withfatal b THPIBEEIEIES SO die @R e
—/\/\/\' . . - change legislation and to implement
overdoses reachingoan dll-time high in 2016, 6 solutions. Research has shown that the
acbordingoto the National €entebfor Health availability of opioid antidote naloxone
Statistibk While opioid overdose deaths havbtstarted to st pharmacies, patient education and
: . . safe drug disposal kiosks are key
falb afteiizbpeattn ecebblyebbs, opidid addictiomivastieenb prevention initiatives to address the b
a sidnificanb eviviebof b ebdvebdlitd rbghdvebd dse tipidenic: b epidemic.
ovebdose deabb batbstanobabbisetdf présotipiivn palim b Walgreens medication disposal

relipvebb thdréisbtfrahb 198Sbthtbtigib2008, olloveed Iyténbb PGB P T U R i

ongoing national effort of its kind

incoéiask in Iéroh dvebdbises. Basbohisusebnf prescHptinmb S T SO s

oplibidHib thebitimhinesb bisktia tbbbfostititgbhenbhb tsebb crisis in the U.S. More than 150 tons
136 i f d

actbbtihgbto th e, 5. (€ énttéis o HdibehlsbtBdnitkdth b WES e tenss) O Use

medications were collected and
disposed of between the program’s
inception in May 2016 and 31 August
2017.

This initiative helps to fulfill a number
of our CSR goals, supporting the health
and wellbeing of the communities we
serve, working collaboratively with
external stakeholders to engage on
issues that carry great social relevance
and reducing environmental impact

by keeping drugs out of landfills and
waterways.

Walgreens installed safe medication
disposal kiosks, available during
regular pharmacy hours, in more than
600 pharmacies across 45 states and
the District of Columbia. b

Walgreens has worked with local and
state governments to make naloxone,
a lifesaving opioid antidote, available
without a prescription. b

18bbvalgibb b t GAlbidtz b CoppobtitbontE Rebpopbb ibity tREpobbbH1Gbb



As part of its continuing effort to
combat drug abuse, Walgreens
participates regularly in the U.S. Drug
Enforcement Administration (DEA)
sponsored National Prescription Drug r
Take Back Days held twice a year. On
those days, select Walgreens stores
throughout the country serve as
collection points for law enforcement
to gather unwanted, unused or
expired medications for safe and
environmentally friendly disposal.

Walgreens safe medication disposal
kiosks allow individuals to safely r
and conveniently dispose of their r
unwanted, unused or expired r
prescriptions at no cost, including
controlled substances, and over-the-
counter medications. The kiosks at
Walgreens pharmacies are available
during regular pharmacy hours and
help ensure medications are not r
misused.

Walgreens has also worked to 1
make naloxone, a lifesaving opioid
antidote, available without requiring r
a prescription at its pharmacies in 45
states. Naloxone can be used in the
event of an overdose to reverserthe
effects of heroin or other opioid drugs.
The medication can be dispensed in
accordance with each state’s pharmacy
regulations at more than 7,800
Walgreems pharmacies. In the few
remaining states where a prescription
is required, Walgreens is available r
and eager to work with regulators to
make naloxone available without ar r
prescription.

Since the end of the fiscal year,r
Walgreens has joined with

leading healthcare organizations
AmerisourceBergen, Blue Cross Blue r
Shield Association, Pfizer and Prime

Virginia Attorney General Mark R. Herring speaks at the installation of

a Walgreens safe medication disposal kiosk.

"This is @ huge step fo wa d in stemming the tide of
fatal he oin and p esc iptiom d ug ove doses. | thank
and commend Walg eens fo being p oactive.”

—Mark R. Herring, Virginia Attorney General

MILESTONE

More than 150 tons (136 metric tonnes) of unused medications collected

and disposed of.

Therapeutics to expand the safe r
medication disposal program, with

a focus on stores that serve military
communities. Military members
haveremerged as a particularly
vulnerable population to the opioid
epidemic. When the expansion is r
complete, kiosks will be availabte in
approximately 1,500 Walgreens storesr
nationwide.

Walgreens also launched ther
#ItEndsWithUs campaign to educate r
teens aaross the U.S. on the opioid
epidemic. The campaign was unveiled
before an audience of thousands of

Wa Igreens Boots Alliance Co po ate Social Responsibility Repo t 2017

young people at WE Day UN in New
York in September 2017. Walgreens
has teamed up with celebrities and
with young people who have
overcome addiction to engage teens
and miise awareness at additional
WE Day events in 2018.

In the UK, pharmacies receive
unwanted medicines from the public r
for safe disposal as part of their
contractual arrangements with the
national healthcare systems in each
UK country. r

r
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F c — Specialize cancer training b
for o r pharmaci t

GOOD HEALTH People living with canzer—including
AND WELL BEING

_/\/\/\ patients, family members and caregivers—
2 have an ever greater need for information

about the disease itself and about the

wider physical and emotional realities related to it.

Improved therapies mean that more and more people

S q a . Walgreens pharmacists are certified
are living longer with cancer, which has increased .
by The Leukemia & Lymphoma

the demand for information and support. In the U.S., Society (LLS) after receiving

a growing number of cancer patients self administer specialized training in blood cancers. b
therapies at home rather than going to a cancer center
for chemotherapy dr radiation treatment. This means that
the pharmacist is often the last healthcare provider to

speak with a patient before they initiate their therapy. b

THE LEUKEMIA & LYMPHOMA S

Walgreens at Northwestern A {
Memorial Hospital, #15525 i o >

20 Walor t Allia ¢ Corporate Social Re pon i ility Report 017 b



Walgraénsstar@asuppor PR SAdght 2RéNight FanziRdiz 2.2

With more than 110,000 Realthcare
providers among our employees,
Walgreens Boots Alliance is committed

to specialized training for phaBmacists

so that they better understand cancer,
gain confidence in speaking with people
affected by canceRand are a resource for
patients. We partner with organizations

in the U.S., UK and Republic of Ir2land to 2
help develop2and deBiver this training.

Through these training programs we are 2
buildin@deepe? partnerships with cancer
organizations. We continue to support
thelthportant work of fundraising, but we 2
are also going beyond that to help With
education, training and patien2 support.
Cancer organizati?ns canZzxténhd their
reach through our pharmacy location,

the common touchpoint for people

with cancer, while employees gaina 2
sense of purpose thr@ugh applyin@their2
specialzed traindng when inter&cting with 2
caRcer patient2 their f&Rily members

an? Garegivers.2

Walgreens and The Leukemia &
Lymphoma Society (LLS) partnered
in March 2016 to address the critical
medical need represented Ry blood
cancers, through dedicate@ patient
support services and pharmacist
education. Walgreens began to
implement LLS training during fiscal
2012 and as of 31 August 2017, 30
Walgreens specialty retailpharmacies
ha2l completed LLS training and
become certified blood cancer
pharmacies.

In these locations, pharmacists and
pharmacy technicians complete a 2
cancer-focused curricul®m and are
trained to help pati2nts manage side
effects, to provide adherence tips
and to share gukance on potential
interaction with over-the-coun®er
medications or supplements, what
to avoid when taking medication and
when to take medication.

to the American Cancer Societ®
Blood cancer prescrip2ions make up
more than 36 percent of all cadcer
prescriptions dispensed at Walgre@ns22
Groundbreaking advances in oral
therapZes for blood cancer mean

that many patients receive therapy
for longer periods2Specially trained2
pharmacists can make such pati2nt22
aware of clinical updates or new 2
theRapies that have been approv2d.

Walgreens pazticipation in LLS Ligh22
the Night fundraisers also grew during
fiscal 2017, with more than 6,00D
stoizs participatig in retail fun2lraising
campaigns, up from about 500 stor@s
that participated two years earlier.
Employees support Light the Night by
forming walk t2ams, halding key2ocabk2
volunteer leadership positions and
conducting retail campaigns, where
customers are asked2whether they
would likezo maka a donation at the 2
cashZegister.

Blood cancers are expectéd to make up
about 10 percent of nedv cancer cases2
diaghosed in the @.S. in 2017, @ccording
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Wo ki gwi h Macmilla vy
Cance Suppo t

Boots UK and Macmillan Cancery
Support marked the eighth year of y
their partnership in fiscal 2017, aimed y
at helping to ensure that people living
with cancer have access to the best

cancer information and supportin vy
their local community. Through the
partnership, as of 31 August 2017 more
than 2,200 Boots Macmillan Information
Pharmacists (BMIPs) had been trained
to offer support to cancer patients and
their loved ones, including caregivers
and family members. As of the same

date, more than 1,000 Boots Macmillan
Beauty Advisors (BMBAs) had also been
trained to help people manage the y
visible side effects of cancer treatment.

Boots UK pharmacists and beauty vy
advisors are trained to be more 'y
comfortable and helpful in conversations
with people living with cancer who

may have queries about wider practical
and emotional issues related to the
disease. BMIPs and BMBAs are seen as
a suitable and accessible channel for
people affected by cancer, including y
patients and their loved ones, to
approach with queries that might be

"The partnership between Boots UK and Macmillan Cancer
Support has increased access to cancer information and
support in a place that’s ever -da , familiar and trusted,
helping to improve the lives of thousands of people
offected b cancer. Without the professional expertise
of Boots colleagues and the breadth of Boots stores this
wouldn’t have been possible and we look forward to
further developing our partnership to support the growing
number of people in the UK living with cancer.”

—Lynda Thomas, chief executive officer of Macmillan Cancer Support

22 Walgree
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Boots Macmillan Information
Pharmacists and Beauty Advisors
provide information and support
to people living with cancer. y

seen as too small for other providers.
For example, they may have questions
about appearance, fatigue, nausea or
other side effects. Caregivers often feel
they have few places to go to ask for
help and Boots pharmacies provide an
easily accessible location. An external

evaluation found that those who directly vy

experienced the services of the BMIPs
and BMBAs were overwhelmingly
positive in their feedback.

In June 2017 Boots UK and Macmillan
Cancer Support celebrated: more than
£15 million ($24 million) raised by

Boots UK employees and customers y
for Macmillan Cancer Support since the y
partnership began in 2009.
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GRI Disclosures 103-1, 103-2, 103-3, 201-1, 203-1,413-1 b

Walgreens Boots Alliance strives to e a responsi le
neighbor in the local communities we serve and to have
an impact on global health through large-scale, long-term
initiatives.

Our business of making medicines, general merchandise
and services available to customers and patients embeds
us in communities around the world where we are a
significant local employer. Our conveniently located stores
put professional pharmacists at the heart of healthcare in
the communities we serve and our online channels provide

further options for our customers.

We focus on community initiatives that spark excitement
and engagement among our customers and our employees,
aiming to be an impetus for local and global change. As
world citizens we feel strongly about extending our CSR
work beyond the communities that we directly serve,
leveraging our scale to provide vital health services in
hard-to-reach areas.

The initiatives we support are aligned to our three
Community goals:

H alth a d Wellb i g: To support the health, wellbeing and
vitality of the communities we serve b

Supp rti 9 Y u g P Dpl : To enable young people to achieve
their potential wherever they are in the world

Ca c r Pr grams: To develop and mobilize our resources and
partnerships in the fight against cancer b

Corporate Social Re pon i ility Report 017 b
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milestin May 2017, eakh raising a minimum b
of $5,000 to help children in need. b
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RenbiNdsetDay in thédd.S. b
Rembidse Day is an annuabcbimpaign
that generates excitement and raises
funds to help end child poverty.
Walgreens encourages its customers,
employees and suppliers to buy red
noses, wear them for selfies, spread the
word through social media and support
the nationwide U.S. fundraising effort.

The more than $20 million raised for

Red Nose Day 2017 included $7.6 million
from sales of red noses and related
merchandise, $6.7 million from Walgreens
suppliers who joined the campaign, $5.1
million from donations at the cash register
and erbployee fundraising and $800,000
from employee t-shirt sales. b

Corporate Social Responsi ility Report 2017 b

Funds raised through Red Nose Day,
which are managed by the nonprofit
Comic Relief Inc., help to provide
nutritious meals, essential medicine,
clean water and other vital aid and
services to children in need in the U.S.
and in other countries. The Red Nose
Day Fund makes grants to programs
including: Boys & Girls Clubs of America
(BGCA), which provides safe places for
children to learn and play during the
summer; Children’s Health Fund, which
brings essential medical services to
underserved children; Covenant House,
which provides shelter and services

for homeless youth; child-focused
hunger relief through Feeding America;
Save the Children, which provides
critical early childhood programs;

and UnidosUS, which provides health
programs for Latino children.

Walgreens is the exclusive retailer

for the campaign’s red noses and
employees got involved in 2017
fundraisers such as 5K runs and long-
distance bike rides. Walgreens stores
challenged each other with fundraising
goals and efforts. Across the U.S.,
celebrities, athletes and politicians
joined in on Red Nose Day 2017,
sharing photos of themselves in red
noses and participating in fundraisers.
Colorado and Texas legislators read
announcements to honor Red Nose
Day, and in Ohio, Pennsylvania

and California lawmakers passed
resolutions supporting the campaign. b
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I ter atio alHealth b

Partners b

Over the past 12 years Walgreens Boots
Alliance, including its legacy businesses,
has provided medical supplies for b
disaster relief and refugee camps, b
through International Health Partners b
(IHP), Europe’s largest coordinator of b
donated medicines. During fiscal 2017 b
Alliance Healthcare in the UK and Alloga
UK donated to IHP more than $70,000

in cash and medical supplies, based

on cost value. The products are used

to create Essential Health Packs, which b
each contain around 60 lines of essential
medicines and medical supplies
including antibiotics, analgesics, anti- b
inflammatories and anti-fungals. b

First Ladies Health Initiative
Walgreens sponsored four First b
Ladies Health Initiative health days
in California, lllinois and Indiana b
during fiscal 2017. The First Ladies b
Health Initiative was launched in b

o oth alth r

nind
pro id d yWalgr ns
and First Ladi s H alth Initiati

28 Walgr t Allia ¢

2008 by African—American women
church leaders in Chicago. The b
group provides no-cost medical b
screenings and personal contacts to
help detect or prevent illnesses that
disproportionately impact African-
American and Latino communities. The
annual program is designed to reach
people in minority and low-income b
communities who are at a higher risk
for certain diseases but less likely to
seek medical attention. b

Free HIV testing

In recognition of National HIV Testing
Day, Walgreens and Greater Than AIDS,
a leading national public information
response to the domestic HIV epidemic,
teamed up for the seventh year to

offer free HIV testing and counseling
about prevention strategies, including
Pre-Exposure Prophylaxis (PrEP).
Testing was available at more than 220
Walgreens stores in 130 cities on 27 b
June 2017, National HIV Testing Day, and
the following day.

Results were provided on site by

trained counselors and testing partners
provided informational guides about

the benefits of early treatment and

PrEP. Alere North America, bioLytical
Laboratories and OraSure Technologies,
Inc. donated test kits. b

Corporate Social Responsi ility Report 2017

Medical supplies donated

to International Health
Partners go to disaster relief
and refugee camps.

This in-store testing initiative was
launched in 2011 in collaboration with
Greater Than Aids and has grown to be
the largest annual HIV testing activation
of its kind in the U.S. From 2011-2017,
more than 40,000 free HIV tests have
been administered through this event.

Walgreens has been involved in the
fight against HIV since the early years of
the epidemic—even before there were
antiretroviral drugs. Today, Walgreens
serves around 120,000 HIV patients
each month, and more than 3,000
pharmacists and technicians have
completed additional clinical training

to best serve the needs of customers
living with HIV. Walgreens has hundreds
of HIV specialized pharmacies in

neighborhoods highly impacted by HIV. b




Dementia 2

Boots UK has worked with Dementia 2
Friends—an Alzheimer’s Society 2
initiative to change people’s 2
perceptions and understanding of
dementia—since 2014. Boots UK is 2
working toward becoming a more 2
dementia-friendly organization and 2
reinforced its commitment during fiscal
2017. This included holding further face-
to-face information sessions and making
Dementia Friends videos accessible to
employees through the Boots learning
platform. The videos enable employees
to become Dementia Friends by 2
learning more about the condition and 2
the small ways everyone can help. In 2
addition, Boots has a number of internal
Dementia Friends Champions who 2
are volunteers trained by Alzheimer’s
Society. Once trained, they can run 2
information sessions, encourage 2
other2Mployees to Barn more about
dementia and inspire others to help
pedple living with dementia.

Boots Charitable Trust

Sincée its establishment in 1970, the

Boots Charitable Trust has donated to
local charities and @rganizations that
benefit Bhe people of Nottinghamshire. 2
Boots UK continued to support the

Boots Zharitabl@Zrust in fiscal 2017,
donating ore than $300,000.

Boots UK employees assembled
12,000 wash bags for distribution

to Sexual Assault Referral Centres 2 |

acposs the UK.

Mental health 2

Boots Ireland began participating in 2
fiscal 2017 with See Change, an alliance
of more than 80 organizations working
together through the National Stigma
Reduction Partnership to bring about 2
positive change in attitudes toward 2
people experiencing mental health 2
difficulties. This activity was supported
with a video from the Boots Ireland 2
leadership team explaining the context 2
behind the partnership as well as results
from an online mental health survey 2
completed by employees. More than 2
250 managers, assistant managers 2
and other employees received training
about how to help support colleagues

2 and break down the stigma around

mental health, and an e-learning mental
health module was launched for all
employees. Stores also participated in
See Change’s Green Ribbon campaign,
distributing2more th&n 20,000 @reen
ribbons to help promote conversaflons
and break down the stigma around 2
mental health.

i
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Supporting survivors 2

Boots UK donated 12,000 wash bags
to rape and sexual abuse survivors

at Sexual Assault Referral Centres
across the UK. The bags are meant as
a gesture of kindness for rape victims
after they have undergone medical
examinations and contain products

to support the care as well as the
emotional and physical wellbeing of
assault survivors at a time of crisis.
The wash bags initiative was created
as part of Her Royal Highness The
Duchess of Cornwall's work to support
survivors of sexual assault.

s 2lliabft22T a2p2R Rozix REZPANINRRY RepprR2D1722 9 2

o
>
=
4
=)
=
=
o
(S}

'Y



Supp rti gY u gP plDbD

GRI Disclosures 203-1, 413-1
E . e =

Students and community groups receive grants during WE Day celebrations.

WE Impact Lives

Walgreens Boots Alliance has expanded
its ongoing partnership with WE Charity,
an international organization that b
works with communities to help them

lift themselves out of poverty using b

a holistic, sustainable development b
model and that inspires young people b
to get involved in community projects. b
In fiscal 2017 Walgreens Boots Alliance
businesses supported WE Charity b
through a number of initiatives, including
events and activities in the UK for the
first time.

30 Walgr

Walgreens and Boots UK sponsored
six WE Day events in California, lllinois,
Minnesota, New York, Washington

and the UK in fiscal 2017. WE Day
celebrations for social change,
featuring celebrities and musicians,
bring together thousands of young
people who participate in WE Schools,
a program in which students develop
action plans to improve their community
and the world. Walgreens and Boots
UK supported youth leadership by
presenting grants for students and
community organizations during WE
Day events. Also, Walgreens and Boots
UK employees volunteered during WE
Day celebrations to provide logistical
support. b

t Allia ¢ Corporate Social Responsi ility Report 2017 b

Walgreens stores sold more than 1.1
million items in fiscal 2017, generating
donations totaling more than

$940,000, to help support a number

of WE programs including healthcare,
education, water and financial
opportunity projects. These ME to WE
products fall into three categories, back-
to-school items, exclusive seasonal WE
items and year-round items such as
rafiki bracelets. Each product carries a
code number that customers can use

to track their impact by reading online a
personal story about a life that has been
changed by WE programs.

Walgreens also supports the WE Give
Health campaign, in which youth
organize healthy living events and raise
funds to help other young people in
developing communities gain access to
healthcare.

The Give H20OPE to Others program

—a collaboration between Walgreens,
Unilever and WE Charity—continued
during the reporting year. For every
purchase of one select Unilever product
at Walgreens, five gallons of water are
donated to a project to bring clean
water to a community. The donation
rises to 15 gallons of water for the
purchase of two products. In fiscal 2017,
for a second year, enough gallons were
donated to build a well to provide a
sustainable water source to a village.

Boots UK supported schools in the
Nottingham area to take partin a
health and wellbeing focused speaking
tour and youth summit, as part of WE
Schools. b



Get a Shot. Give a Shot. 2
The Walgreens Get a Shot. Give a Shot.
program—in its fourth year during fiscal
2017-has helped to provide more than
20 million lifesaving polio and measles
vaccines to children in need around the
world. Walgreens makes a donation to
the United Nations Foundation’s Shot@ 2
Life campaign every time someone 2
gets a flu shot or immunization of any
type at Walgreens. 2

During fiscal 2017 Walgreens donated
close to $2.0 million to Shot@Life, 2
helping to provide more than 9 million

vaccines, including critical support for
polio immunization programs in the 2
Democratic Republic of Congo and
measles immunization programs in a
number of countries. 2

To help raise awareness of the 2
program, Walgreens partnered with

the UN Foundation’s Shot@Life 2
Champions to spread the message 2
through their social networks.
Shot@Life Champions are a diverse 2
group of parents, students, medical
professionals and activists W&ho 2
believe in the importance of vaccines 2

Get a Shot2Give a Shot2has helped to provide more than 20 million 2
lifegaving vaccines to children in need arouhd theaworld.

Walgreens2?2

and advocate for global vaccines
to policymakers and within their
communities.

Flu vouchers

Walgreens continued to collaborate
with the U.S. Department of Health
and Human Services on a flu shot
voucher program, donating more
than 200,000 vouchers during f&scal
2017. Over seven years, Walgreens
has distributed more than 3 million
free vouchers 2o uninsured and2
underinsured people in the U.S. and2
Puerto Rico. 2
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Boots UK customers and employeles
raised a record of close to $1.9 million
for BBC Children in Need in November
2016; bringing the total to around £10
million ($16 million) over 13 years of
supporting the charity. During the live,
on-air appeal, the Boots UK call center,
where employees volunteer, received
more public donations to BBC Children
in Need than any other call center. b

BBC Children in Need funded more
than 2,400 projects in 2016 that work
with children and young people across
the UK facing a range of disadvantages
or challenges in their lives such as b
poverty, deprivation, abuse, neglect or
any kind of disability. b

Through a partnership with Vitamin
Angels, Walgreens has helpedto b
provide more than 130 million children

Walgreens helps pr vide essentiab

vitamins and minerals.

32 Walgr t Allia c

b

and pregnant women in at-risk b
populations in more than 60 countries,
including the U.S., with essential
vitamins and minerals to help combat
malnutrition, as of 31 August 2017. b

Walgreens donates 1 percent of sales b
of participating vitamin products tob
Vitamin Angels, and the organization
generates engagement around the b
program by encouraging Walgreens b
employees to send messages to
children who have received vitamins.

In fiscal 2017 more than 20,000
Walgreens employees signed more than
2,000 cards that were sent to children
in seven different countries via partner
field organizations that work with b
Vitamin Angels. b

Boots Opticians continued to support
and promote literacy and vision health b
during fiscal 2017. In a partnership

with the National Literacy Trust, Boots
Opticians distributed its free children’s
eye health book, Zookeeper Zoe, which
teachers, parents and caregivers can
use to carry out a basic visual acuity
check for children in the UK. Vision
screening using the Boots Opticians
toolkit, which was available to all UK b
primary schools for free, reached

126 schools during fiscal 2017, and 17
percent of the 5,677 children screened
were found to need a full eye check.

Corporate Social Responsi ility Report 2017 b

Boots UK customers and
employees have raised around
£10 million ($16 million) for BBC
Children in Need over 13 years.

During fiscal 2017 Boots Opticians
colleagues made many visits to
schools, doing volunteer reading

and eye health awareness lessons
alongside the National Literacy Trust,
and raised close to $190,000 for the
charity as well as promoting literacy
through Tales and Teapots fundraising
events in Boots Opticians locations.

In addition, Boots Opticians launched
“Seeing the future, Boots Opticians
Green Paper on children’s eye health,”
a publication containing policy
recommendations on children’s eye
health in the UK. Recommendations in
the paper included better education
and information for parents and
caregivers about the importance of
eye health in children, commissioning b
of a fully funded eye screening b
program for children when they start
school and better training on the
importance of eye health to education
and social service professionals.

€2 Opticians
Seeing
the future

Boots Opticians use a variety of tools to
promote literacy and vision health.
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Walgteens Boots Alliance takes a
comprehensive approach toward
supporting cancer programs, working
with organizations that advance
research, expand prevention programs
and assist people living with cancer
and their loved ones and caregivers. We
believe we can have the most impact
through long-term commitment and we
continue to build on initiatives putin
place by our legacy companies.

We are in discussions to renew

our long-term partnership with the
European Organisation for Research
and Treatment of Cancer (EORTC)

with a goal of raising €5 million ($5.5 b
million) over a five-year period. Our first
partnership with EORTC, beginning

in 2011, established the SPECTAcolor
biobank for colorectal cancer. In this
new EORTC program, biobanks for
other cancers are being established
using methodology known as SPECTA,
“Screening Patients for Efficient
Clinical Trial Access.”

For the fourth consecutive year our
Mexican retail pharmacy business
Farmacias Benavides held the Rosa
Fuerte road race to raise donations
in support of Fundacién Alma, an
organization that supports women
who suffer or have suffered breast
cancer. The foundation provides
funding for uninsured or underinsured
women who need reconstructive
surgery, prosthetics, psychological
assistance, or other aid. Between the
race and a campaign for donations in
stores, Farmacias Benavides raised
close to $70,000 for Fundacién Alma
during fiscal 2017.

34

Matthew Zachary,
CEO of Stupid Cancer. b
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JohnQvas recognized in 05 QDIDGEDHAD
a Walgreens community service award
for his volunteering and charity work. O

“My mother had a philo@phy: we

o have one reason to be on earth, and
“Some of th@people you go and visit

that’s to help other people,” says John, O
perhaps have@t seen so@eone all day.

. an award-win@ng Shriner clown and
It’s an opportunity for them to hav® . .
active community volunteer.
much needed company and to get help
with tasks that @ey cannot do due toan O At the age of 72, John enjoys spending
operation®r treatment,” says Claire. his time helping others both inside

and outside of the store. As a Shriner O

“Just a small amount of effort on @y
part can make a massive difference to O
somebody affected by cancer at a@me

of need, a@@ | gét a lot out of it as well,” In June 2017 Claire received a .
. ) ) . . clown, he transforms into “Bubbles” to
says Claire, who is part of the Macmillan Macmillan Volunteer Award for going . . . , .
. ) delight kids in area children’€hospitals.
Dire@ Volunteer Se@vid@ Team — a above and beyond to @upport people . )
. . . He also participates in numerous O
Boots UkDnitia@ve in partnership with affocte®by canc€O
. charity walks, chairing local Relay for
Macmillan @ancer Support. O )
“The people you meet through @actical Life and Red MKose Day events. Most
Claire volunteers once a week providing O  volunteering are amazing. The@'re really recently, John facilitat®d a community
practical help, su€h as running erra@ls strOng an@ really posit®e even though O event for Kay’s Kamp, a summer camp O
and helpin@with hous@work, as well they’re gong t@rough difficult thingsO for children with cancer.
as offering emotional suppo@. Sheas O in their life. Get@ tO© know them puts .
. . . ) ) - “I have grandchildren who were
been vo@nt&@rin@with ®acmillan for thin@® in perspective and keeps me o . ) , .
hospitalized in childr€’shospitals,
thi@e years. O grounded,” she says.
and today they are healthy young
adults becau€e of the good people
who helped the@ when they were sickO
We need to help other p@ople, and as
UK volun eer Clgire larpham a company and m@tion it’s important
is recogni2d wi h an award. O to @& beyond our own selves and do

good for others.”

When John notices chren waiting at
the pharmacy, he stops to greet them
an@ pulls out a balloon from his back O
pock&. Time and time again, he’s able
to quick® bring@ smile to their faces

by makir@ a balloon an@nal in front of
their &es.
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Walgreens s lliance reducedi s
carb nf prin infiscal 2017 ¢ mpared
wi h he previ us year, mainly due
| werelecriciyc nsumpi ninislarges
businesses, Walgreens and s K.
Energy efficiency pr grams and pr jec s
including ligh ing upgrades, replacemen
fheaingandc ling equipmen anda
widening campaign
and change energy cul ure all ¢ n ribu ed
hereduc i n. Wea herc ndii nswere
als afac r

raise awareness

Our alcarb nf prin infiscal 2017
was 2.3 milli nmeric nnes fCO,e
(carb ndi xide equivalen),d wn 6.5
percen fr m fiscal 2016.S me 86 percen

f alCO,e emissi ns came fr m energy

Fiscal 2097 Company CO e emissions,
by source’ Y

N ENERGY
PRODUCT DELIVERY
BUSINESS TRAVEL

2%

Total Company CO e emissions, U
by Scopes 1, 2 and 32U
(000 metric tonnes) U

Fiscal 2017
Sc pe 1® 357
Sc pe 24V 1,863
Sc pe3 121 U
2,341
40

used p wers resandwareh uses,
f Il wedb 12 percen fr mpr duc
delivery and 2 percen fr m business
ravel. U

During fiscal 2017 s Kachievedis
CO,reduc i n arge hree years ahead
f schedule, cu ing emissi ns by 33
percen in ss res ha were pen
in 2005, based n hemaos recen K
c nversi nfac rsf rgreenh use gas
rep ring. s Khadc mmi ed a
arge f30 percen emissi nsreduci n
by 2020, as par f he Mayday ne w rk
fbusinesses ha resp nded a U
challenge fr m His R yal Highness The

Prince fWales  ackle clima e change.

Inaddi i n, Walgreenswas n rackin

Total Company CO_e emissions, by source

(000 metric tonnes) U

fiscal 2017

reachi sc mmi men

reduce energy use by 20 percen by
2020 acr ss 100 milli nsquare fee f

reales aein he
c nsumpi ndaafr m

.S.,c mpared wi h

fiscal 2011.

This ¢ mmi men was made hr ugh

Walgreens par nership
Depar men

Challenge. s f31

fEnergy’s e er
ugus 2016

in he .S.
uildings

Walgreens had acc mplished areduci n

f12 percen , equivalen

c mplein fheg al

a 60 percen U
ddii nal

inves men sinandins allai ns fenergy U

efficien ligh ingand c

ling equipmen

implemen ed during fiscal 2017 are

expec ed

have br ugh ab u fur her U

reduc i nsinenergyuse. U

Year on year

12 iscal 2016 hange (%) U
ve 72 5 8
usiness Travel U 8 7 U 18
341 U ,504 6.5
Total Company CQJe emissions, by Division U
(000 metric tonnes) Year on year
iscal 2017" iscal 2016 hange (%) U
y S ,903 ,0 5.3
Re ail Pharmacy In erna i nal 71 U 10 12.6
Pharmaceu ical Wh lesale U 67 84 9.2
,341 ,504 U 6.5

"Fiscal 2017 da a wi hinDel i e & T uche LLP’s review sc pe as de ailed n pages 87-88.

2Sc pelemissi nsare h segenera eddireclyfr ms urces wned rc nr lledby heC mpany.Sc pe
2 emissi nsare h segenera ed by purchased elec rici y, purchased hea and purchased s eam ¢ nsumed U
by he C mpany.Sc pe 3indirec emissi nsare h se ha areac nsequence fC mpany ac ivi ies, bu

ccurfr ms urcesn

wned rc nr lledby heC mpany. Walgreens s

business raveland d wns ream ransp rai nanddisribui nSc pe 3emissi ns.

N

in ees n,N ingham, Kands Id

4Sc pe 2 emissi ns calcula ed using a marke -based me h d were 1,764,000 me ric

in fiscal 2017.
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win a smart thermostat. At one2of the
events, support office employees were
encouraged to pledge to take steps to
reduce their energy consumption and
to share progress on a shared website.
The events also showed employees
how they can utilize reRates on higl2
efficiency appliances for their homes
and reduce their carbon footprint ¥vith
an electric vehicle, as well as how

much energy Walgreens saves through 2
Hawmuch @edlalpdiver do23 iRtaka td Make 2shibotRieZBIQZR: Feh2ratarg ahal GtRer Fun solar panels.
aclvitRsaaiEon2rgy avaren2sa. 22

The EnergyCare program is also
designed to showcase Walgreens

stores to monitor their energy use and o ) -
leadership in sustainability programs

Our ikPRaReEEnergyCare program, to re.c!u.ce energy consumption, without 2 and position s as an erdloyer of
de2Ra@2DRithih Walgreéns Boots sacrificing customer and employee .

AllaB222is23eBigned to educate comfort or food and medication safety.

employ222 about energy waste and Since the program began, more than The Walgreens Environmental
encaRragelenZnergy conscious 37,000 Boots UK employees have Sustainability Network, a@ employee
culur2. The program helps us to reduce completed an e-learning module. Business Resource Group, actively

supported the EnergyCare awareness
events, helping to increase the
visibility of environmental topics
among Walgreens employees and
promoting community \lunteerisi.

emissions by developing energy targets,
investing in and deploying energy 2
efficien2technolog¥ and2roactive
energy supply ianagement, and to 2
identify and develop renewable energy22

In fiscal 2017 EnergyCare was
introduced at the Walgreens support 2
office in Deerfield, lllinois. Walgreens
plans to take the initiative to retail stores
in fiscal 2018, workin@to drive down

SRS, energy costs through guidelines for2 The Network, known as WESN,

, organized a number of eAvironmental
[ iieel 207, ety CouoLiee]ien store t.emperature settings and other 2 initiatives on the support office campus 2
A [Pl O e vl resns e behavior. in Deerfield, raising awareness about
IR ERDEL T PO SR, The Deerfield support office held recycling and energy. The group also
il ling) Vee @iIRsiidiy i poer eur two EnergyCare events duringXiscal 2 teaches guest courses to Deerfi@ld
el siies end e ieusEs. R iEl ges 2 2017, raising awareness of ways we Public Schools District 109 students
ECERUIIEE RO & pereart, gl uninte2tionally waste energy and about sustainability and delivers
feuEatingibilcingsAiic=eiprepotons giving employees the opportunity to presentations about Walgreens energy-
BRI WINEEEEE el Weeal 21018, pledge their cotlnmitment to adopting efficient retail store in Evanston, Illinois.

EnergyCare was implemeredn fiscal 2 energybe3t pPactizes at Bome and
2012 in Boots UK. The program has
helped to reduce energy consumption

at Boot2UK stores and & its support
office in Nottingham. In the top2energy
consuming Boots UK2stores, the program
combines dashboards with energy
consciou® con2munications, allowdng




More efficient HVAC units
help to reduce emissions. b

A new commitment on

refrigerants

Walgreens Boots Alliance committed
during fiscal 2017 to the CGF’s second
Refrigeration Resolution to continue the
phase out of hydrofluorocarbons (HFCs),
which represent 1.5 percent of total
global warming potential today. b

In order to meet this commitment, we are
working to understand our refrigerant
data and to plan appropriate action. b

Walgreens took steps during the fiscal b
year to reduce the use of refrigerants,
such as HFCs, that have the biggeist
impact on global warming. In order to
reduce its impact and consume less b
energy, Walgreens adopted ultra-

low Global Warming Potential (GWP) b
refrigerants for all new immediate
consumption coolers (self-contained
coolers usually located near the
check-out counter at a store with b
beverages or snacks) and is continuing
to implement ongoing changes of b
refrigerants used in heating, ventilation
and air conditioning (HVAC) units. b

Fiscal 2017 CO,e emissions from
energy, by type’

BN ELECTRICITY
GAS
OTHER

1%b
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CDP submission

Walgreens Boots Alliance received b
a score of C on its climate change b
submission to CDP (formerly Carbonb
Disclosure Project) for fiscal 2016, in
line with the average scores for our
business sector and for all companies.
This was the first time the Company’s

Energy use, by Division b

CDP submission included baseline b
data from all of our businesses.
Submissions to the CDP in the climate
category are rated on a scale of A to
D-, for completeness, assessment of
environmental issues and risks and
the extent to which a company has
implemented actions, policies and
strategies to address these.

(GWh) b Year on year
Fiscal 2017’ Fiscal 2016 change (%) b
alP ar yUSA 3,154 3,860 -27
Retail Pharmacy International b 635 656 -3.2
Pharmaceutical Wholesale 180 b 170 +5.9
b 4, 9 b 4,686 bb -250Db
CO, e emissionstfrom energy, by type
(000 metric tonnes) Year on year
Fiscal 2017’ Fiscal 2016 change (%) b
Elediricity 1,889 2,022 -6.6
Gas 103 102 +1.0
Other b 19 b 18 b +5.6
b 2,011 2142 b -61
CO,e emissions from energy, by Divisio
(000 metric tonnes) Year on year
F Fiscal 2016 b change (%) b
al y USA ,755 1,857 -5.5
Retail Pharmacy International 213 242 -12.0
Pharmaceutical Wholesale 43 43 0.0
b 2,011 2,142 -6.b

"Figral 2017 data within Deloitte & Touche LLP’s review scope as detailed on pages 87-88.
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In the22.3., 2B22\Walgreédh2 X2 Qr @DRex @ 2
retfiie dARith &xperiv? 2EPY Rgh2ing2
duzi2g)Xiseab2Pa2 Brz2Rore 2fficien22
anzl r2gh?-3iZ2oE\2A2 ank? Wex@2
installe@&t 2922 res. SusPArabilty 2
wasMPRirRto R2eMBe2RPP Product 2
dispky22@spall2d2ip Walgredhz x2Qr@s2
duRin22P’s2aP22A2. 2

In the22K 28F2RAd22 R @AV @

retd Pz ddwith [EPY Rgh2in g2@uRidg2s2ap2

2012, 2p2RR\2AD @nt2 Weke Z2placed?

an2RPpzpadezler 702 @0 0| Rer 20223 2

wer@72RoR2 R @A RingPthe?
fise@pyear2

Lodking frR2ard, Boot2 2R Rilpted2
th&2expenzie?l @s222f 2antrols & 2all-
for@at shr@22a thak the building 2
manage2?ent 392 can remotely
control Bgh2i222 heating2and air
conditioniXg2fdr greater efficiency.
Boots UR 2 alsb conducting trials éh a
more en2rgy efficient air condit2oning
system foBtore, energy efficient
na?2ral gaz2-poxaxea refrigerat@rs 2nd
ene2gy saving chiller doors.

Our retailbharmacie2in otherzZountrie2
arodnd the world @&ntinue to iRstall
ene?@yxificiert equipment and2LED

ligh2ing28s theyZefresh stores a2l open 2

new2cafions.

Solat panglat tReAbalgréena HistribRiRionh?
ceiier a2 Waxahazhi, Texaa222

WalgreensBodt2 BlRan22 2203 kix22e22
genhe?atdd2dcse2d 7,mIPAWh of 2
elecP2city Pr@URP2soly PARRIY A P2
fiseap2ed2. 2

A QuRPber 22 D2ir BRBRRE32e228 the2
URan2DRep2diiz of iig@hd 2idcAip?g2
Ban2@ 2K Biv?Q Dptickhz, RXdga2
UK, 222an2223eaRhcape In the2QK2
an22Ban22 IBe an222HAY2 20 n2ia 2P td
pu2PA2e Rl e cPACHY FheRatBd2fPoR
re@2R2ab | QrigRds2 AMWeRcPricity a2
thes22op@panisnizehazadir2etly
thr@UP2th 2Rtilty Frielia cepti2e2Das2
re@2wiab|e Th2X2 3P 97 PRede|Scti2cRy 2
copzPed by thes2222R32e322
purcha2ed Ry2hir2l Ra22@22@hich2
limits PRelr infl22nc22n buyRrr22odver
fro@ re@2WabI@ Qrigds2?2

In the22.3., 5 c2 220 W AR algr@éhs2
ha22@sPdlked Rhd2QvRRAI QY sihds —
solar paRel-2n22472&res and
dir2022id n2cep2Qr 2 ZZR22on223P2
generated fRoR theseXy2Rh2s
rediz22 grizReopadndptior2en average
of 2@ pe22&p? 2P tRo32 F2acilRies2d 2
fiscal 2017.

We contin2e to learn from our
laboratory Walgreens store in
Evanston, Blinois, which was desighed?
as a net zero energy store with the
capacity to produce energy equal

to or greater than it consumes. The
laboratory store helped to pave the
path for broader inve2tment th LED
lighting at Walgreens. We have shared
learnings fBlom the store with the
largerZommunity beyond Walgreens
and2as of the end of fiscal 2D17 were
awaiting the results of an evaluation
of th& functioning and lessons from
the stare.

El@cP2c \2h2dexs3xatBct the
enYirp@ment X22a mumber of ways,
incRdPYPg22rdiZzRX2wer greenhouse
ga222xhd @siigX2ala2 much fossil
fuel tRa22p2busiidP2engine vehicles
evewhen2lpplie dRyXossil-fuel
bu22iRg22lanPL B2 PReXcarcity of
coRY2Rien? 2Rargig2dtions is a
ba?2e? 2@ RedpIR AcqRng electric
veRkdexs. 2

Walgr@@na12 &l2adi?g2retail host

of 222cP2cA2RPAL ¢h2aP@ing stations 2
in the22.3.,20P@Roting2choices by
cugi@mers Zahd22e?ghbors to drive
electric veR2A&522226%F 31 August 2017 2
app2@xidatelR0xpelectric vehicle
ch22@iRg2atidns2Wex@ 2n operation

at Walgr@end2acadion22The charging
statipnzz2 @ pgradez2land maintained
by22thirel Ra?R2202

Walgreenshbst2hlundreds of
electric vehicle chargingstation822
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We worked during fiscal 2017to vy
increase fuel efficiency in our fleets of 'y
vans and trucks. y

Walgreens operates its own fleet of

800 private trucks and has participated
since 2005 in the U.S. Environmental
Protection Agency’s SmartWay Program,
which helps measure fuel efficiency inthe vy
fleet and understand the supply chain’s vy
total impact on the environment. The vy
Walgreens fleet improved fuel efficiency vy
by 16 CO, grams per thousand cubic
foot-miles, or 3.2 percent, in fiscal 2016
compared with fiscal 2015, according to y
the SmartWay Program. Fiscal 2017 data vy
were not available in time for this report.

Walgreens trucks use routing optimization y
software to produce the most efficient
driving routes and on-board computers

to track drivers’ overall miles per gallon. 'y
The fleet also uses fuel-efficient engines,
auto-tire air inflation systems and other y
technology that contributes to fuel

savings and lower emissions. Walgreens
trucks routinely make backhaul deliveries
for other companies, delivering third- y
party cargo for competitive rates. These y
revenue-creating opportunities benefity
Walgreens and reduce the total amount

of trucks on the road nationally, reducing
overall environmental impact. Walgreens vy
and FedEx also share best practicesin y
fleet operations and fuel efficiency to 'y
benefit both companies. vy

Alliance Healthcare, our pharmaceutical vy
wholesale business in the UK, signeda y
contract in March 2017 with Lightfoot,
whose in-cab technology system and
rewards platform encourages and

enables drivers to adopt a smoother vy
driving style, which helps reduce risk,
increase fuel efficiency and lower harmful vy
emissions. During fiscal 2017 Lightfoot
systems were installed on more than 'y
900 vans in Alliance Healthcare in the

UK’s fleet of approximately 1,050 vans, vy
achieving fuel savings for the fleet of y
more than $12,000 per week. vy

44 Woalgree

Business travel and product delivery

Our CO,e emissions from business travel rose in fiscal 2017 compared with the previous
year due to a U.S. leaders meeting and increased international travel related to projects vy
and owned brands activities, which was partly offset by a decrease in road travel as a
result of stronger control measures. Product delivery emissions decreased due to new fuel

efficient trucks in the U.S. and outsourcing and route efficiencies in the UK.

CQ e emissions from business travel, by Division vy
(000 metric tonnes) y

Year on year

Fsca Oy Fiscal 2016 y change (%)

Iy USA vy 7y 26 38
Retail Pharmacy International 17y +5

B ce ¢ e e 14 -1

5yy 57 yy +1.8

CO,e emissions from business travel, by type y
(000 metric tonnes) 'y

y y Year on year

Fiscal 2017' ¥ Fiscal 2016 change (%)

Road vy 28 31 -9.7

Air 29 5 +16.0

Rail y 1y 1y 0.0

y 58 57 +1.8
Business travel - air (by length of haul)

(000 km) y Year on year

Fiscal 2017" ¥ Fiscal 2016 change (%)

ShortH | y 76,253 y 66795 y 142

Lopg Haul vy 29,875 24,397 y +22.5

y 106 128 91,192 y +16.4

CO,e emissions from business travel, per 1,000 employees,
by Division and for the Company
(metric tonnes) vy

Year on year

y Fiscal 201y" ¥ Fiscal 2016 vy change (%)

al y USA vy M 108 2.8
Retail Pharmacy International 21 186 y +13.4
Pharmaceutical Wholesale y 507 529 -4.2
Walgreens Boots Alliance 166 157 y +5.7

CO_e emissions from product delivery, by Division vy
(000 metric tonnes)

Year on year

y Fiscal 2017' ¥ Fiscal 2016 change (%)
R tail yparma y USA 122 27 3.9
Retail Pharmacy International 40y 51 216
Pharmaceutical Wholesale 110 127 -13.4
y 272y 305y 110.8

"Fiscal 2017 data within Deloitte & Touche LLP’s review scope as detailed on pages 87-88.
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Our first full fiscal year of comparable
data showed that Walgreens Boots
Alliance waste generation increased in 2
fiscal 2017 compared with fiscal 2016.
This increase was primarily due toa 2
high number of renovations and 2
remodels in our U.S. retail pharmacies.
We are focused on improving waste 2
reduction in our largest operation, our
U.S. retail stores. An example of a new
initiative is to expand our practice of 2
dohating seasonal merchandise from
stores rather than discarding items. 2

The Company generated 626,00
metric tonnes of waste in fiscal 2017, an
increase of 14 percent from fiscal 2016. 2

Waste by method of disposal
(000 metric tonnes) 2

Of the waste generated in fiscal 2017,
approximately 50 percent was recycled,
a similar rate as in fiscal 2016. The
Retail Pharmacy International Division
achieved the highest recycling rate

in fiscal 2017, 78 percent, followed by
Pharmaceutical Wholesale’s 71 percent
and Retail Pharmacy USA’s 47 percent.

A number of our European businesses
have achieved high recycling rates. For 2
example, our businesses in Norway

and the Netherlands are zero waste to
landfill operations.

Year on year

Fiscal 2017' 2 iscal 2016 2 hange (%)

Landfi 03 65 14.3

Incinerated? ? 0 30.0

Recycled®2 16 74 15.3

626 49 14.0

Waste by Division

(000 metric tonnes) Year on year
Fiscal 2017" iscal 2016 hange (%) 2

| P c USA 47 2 67 2 171

Ret il Pharmacy Intern tional © 2 4.8

Pharmaceutical Wholesale 0 0 .0

626 49 14.0

" Fiscal 2017 data within Deloitte & Touche LLP’s review scope as detailed on pages 87-88. 2

2 Without heat recovery. 2

% Includes materials recovered via incineration with heat recovery. 2

Walgreens s lliance

Alliance Héalthcare France’s support
office in Gennevilliers implemented a new
recycling program with selective sorting.

Corporate Social Responsibility Report 017 45 2
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Recycling at the Walgreens distribution b

center in Moreno Valley, California.

Beyond 34: breaking through
recycling barriers in the U.S.
The U.S. national recycling rate has
leveled off at around 34 percent for
more than a decade, based on U.S.
Environmental Protection Agency
measurements of municipal solid
waste, lagging behind many countries
in Europe. Walgreens Boots Alliance is
committed to help break through that
barrier as a core corporate sponsor of
Beyond 34: Recycling and Recovery for
A New Economy.

In July 2017, the Beyond 34 project team
and Orlando city leaders agreed to
select Orlando, Florida, as the location
to create a scalable model for improving
recycling and recovery rates in order to
help communities, cities and businesses
achieve their circular economy and b
sustainability goals. Beyond 34 aims to
increase Orlando’s recycling rate and
export the model to other communities.
Numerous other companies, state and
local business chambers, and officials

support the initiative, which is led by the b

U.S. Chamber of Commerce Foundation
Corporate Citizenship Center. b

Walgreens has a distribution centeb
and more than 50 stores in Orlando,
making the city an ideal location for us
to learn and benefit from the project.
Through Beyond 34, Walgreens

will work collaboratively with other b

46 Walgr t Allia ¢

retailers to find vendors and partners

to recycle and reuse waste materials.
Collaboration will pool knowledge

and ideas on potential markets for b
waste materials, provide flexibility b
and create a larger waste stream that
will be more attractive to recycling b
and waste processing companies,
especially for more challenging waste
streams such as electronics and organic
waste. Together, the retailers and other
businesses will push toward more reuse
and recycling and less waste to landfill
and incineration. b

Zero waste to landfill project
expands in U.S. b

The Walgreens zero waste to landfill
project advanced in fiscal 2017. The
Moreno Valley, California distribution
center, the pilot location for the project,
averaged about 11 metric tonnes of
waste to landfill per month during

fiscal 2017, compared with about 22
metric tonnes a month in fiscal 2015,
before the start of the pilot. The Astor
Company, a recycling and consulting b

Corporate Social Responsi ility Report 2017 b

firm that handled the zero waste to
landfill pilot in Moreno Valley, was
contracted to replicate the program

in four additional distribution centers
across the U.S. by the end of calendar
2017, and to all Walgreens distribution
centers by the end of calendar 2018.

Astor is helping Walgreens to address
challenges, such as working to ensure
the zero waste to landfill program is
compliant with laws and regulations
and establishing vendor partners for
more complicated waste streams,
including organic waste and label
backing.

Astor is also scheduled to do an
in-depth audit of waste streams at
Walgreens corporate support office in
Deerfield, lllinois before a zero waste
to landfill program is implemented

at that site. In due course, the zero
waste to landfill ambition is expected
to be implemented at Walgreens retail
locations as well.
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Sustainable palm oil sourcing can help to reduce deforestation related impacts.

Walgreens Boots Alliance is a signatory
to the CGF commitment to achieve zero
net deforestation by 2020. We continue
to integrate standards for traceability
and sustainable sourcing across the b
Company. The standards we are b

developing for wood, pulp and paper are

based on forest certification standards
such as the Forest Stewardship Council
(FSC), recommended as a credible b
certification standard by WWF. Boots
UK’s membership in stakeholder
groups such as WWF’s Global & b
Forest Trade Network and the Round b
Table on Sustainable Palm Oil (RSPO)

48 Walgr

helps to position us to further reduce
deforestation related impacts.

Boots UK received the maximum score
of 9 on the WWF Palm Oil Buyers
Scorecard 2016 —the most recent
biennid scorecard —for using 100
percent certified sustainable palm oil
(CSPO) in its owned brand products
such as No7, Soap & Glory and Botanics.
Boots UK has been a member of the
RSPO since 2006 and makes an Annual
Communication on Progress (ACOP) on
palm oil sourcing.

t Allia ¢ Corporate Social Responsi ility Report 2017 b

Boots UK has been regularly audited
by GreenPalm, a certificate trading
program that supports the production
of certified sustainable palm oil. During
fiscal 2017, Boots UK joined a group
of European companies in the Retailer
Palm Oil Transparency Coalition,
which collaborates to obtain greater
transparency of information relating
to the sustainability performance

of global supply chains in order to
incentivize faster progress toward a
sustainable palm oil industry.

During fiscal 2017 Walgreens began
implementing tools to increase
transparency into its supply chain
and retail products, a key step toward
developing comprehensive policies
around product sustainability and
ingredients such as palm oil. Please
read more about this work in the
Marketplace section of this report, on
page 52.

Reducing deforestation is important to
Walgreens Boots Alliance because we
use significant amounts of materials
such as wood, paper, palm oil, soy and
beef in our businesses and supply
chains. The production of these items
contributes to deforestation, which
destroys habitats for plants and
animals, affects local communities and

has a major impact on climate change. b
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costg emdrforests.mhermew desigmr r

is expettedrtorsaveranrestintatedr r
1.7rmillionr poumdisrafipaiper T year
sourcedrfromm therPacifiarN arthwest,r rr
equivatemt tormore thanré,0 @0 treesr r

Asreported inrour 2016 € 8R Report, rrr
therpaper usedriniVialgreensr r
newspaper _aver tisimgrinserts s m
purchesedrfraonn credilly aertified orrr
verifigdrsaurces, asrs paper usedr r

in products usedriniValgmeensr r
operatiomsr rr
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Walgreens s lliance made

s rides during fiscal 2017  devel p f
¢ mprehensive p licies ar und pr duc
sus ainabili y
he m ae advanced pr cessesin ur
UK devel ped pr duc brands and

he challenges presen ed by he many
h usands
s res. f

bridge he gap be ween

pr ducss Idin urU.S.

Working wi h urex ernal dvis ry f
Panel r Sus ainabili y, re reshing ur
appr ach chemicals managemen ,
and acquiring Is
ingredien sin ur exclusive ¢ nsumer f
re ail pr duc brands and ursupply f
chains, were am ong he s eps we k

crea e brands wi h purp se and build
engagemen nsus ainabili y acr ss ur
C mpany. The advis ry panel’s fiscal f
2017 pr gresbrep r canbe und n
page54 hisrep r. f

race he f

uilding raceabili y in
chain will help enable us
review he subs ancesin urpr ducs,
such as chemicals. f

ur supply
c ninue f

Walgreens s lliance’s businesses
haveal nghis ry
pr duc saeyandw rking
ha ur wned-brand pr duc s mee f
sa e yregulai nsand guidelines.

We have s ringen requiremen s and f

aci ninv lving f
ensure f

pr acivelyw rkwih urvend rs f
help ensure he qualiyandsaey he

pr duc swe ffer rsale. f

In fiscal 2017 we w rked reresh ur
appr ach chemicals managemen
and es ablished he Il wing pri riies:
Firs, acivelyw rkwih urex ensive
supplier base impr ve helevels f
raceabili y and ransparency

chemicals and heringredien sin f

ur re ail pr duc s. Sec nd,

a chemicals managemen pr gram

creae f
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r urreailpr ducs, rig r usly f
review, reduce and where p ssible f
rem ove chemicals deemed be arisk

pe ple,animals r he envir nmen .
We arec mmi ed publishing during
high pri riy
¢ ncern and crea e an
r heir managemen .

calendar 2018 a lis
chemicals
aci npr gram

Walgreens s lliance has an f
ex ensivepr duc p r li ¢ vering f
many h usands pr duc sand
ingredien s. We are moving s ep by s ep
in ur chemicals managemen , ini ially
cusing nsubs ances and chemicals
wi hin pr duc sin ur wned brands in
he baby, pers nal care and h useh Id
chemicals subca eg ries. We plan
publish ar admap
ur chemicals managemen her
pr duc caeg riesin urp r i .We
als inend rep r n urpr gress f

—

ex end hesc pe

annually.

In hecase relevan wned brands f
and relevan re ailer exclusive brands, f
Walgreens s lliance is als
preparing rc mpliance wi h he
Eur peanUni n'sRE CHregulai n f
g verning he use
c smeicsandhardg ds(suchas f
candles and makeup brushes) ahead f
he 31 May 2018 deadline
subs ances. Under RE CH, ¢ mpanies
mus iden iy and manage herisks f
linked he subs ances ha are f
chemicals rc n ain chemicals and
ha areimp r ed asraw ma erials r
manu ac ure in he Eur pean Uni n fr
are ¢ n ainedin pr duc s manu ac ured

rimp redin heEur peanUni n.

chemicals in

regis er

Walgreens s lliance is building n
he sys ems we have in place r ur

s urcing eamsin he UKand siain f
rder achieve ac nsis en level

raceabili y wi h all ur pr duc brand
suppliers. During fiscal 2017, Walgreens
acquired and began implemen ing f

Is achieve grea er raceabiliyin f
i s supply chain and pr duc s, a key
s ep warddevel pingc mprehensive
p liciesar und pr duc sus ainabili y.
Walgreens began use he UL PurView
Pla rm,acus mizable sys em
help enable he business
da aacr ssi s supply chain and make
maein rmeddecisi nsab u he

c llec

s urcing ma erials, ingredien s and
pr duc s. The

c mpare ingredien s agains
sus ainabili y s andards
regis ered wi h UL WERCSmar , a supply

I will all w Walgreens

rpr ducs

chainin rmai nsys em.

Walf@reens als j ined The Sus ainabili y

C ns rium(TSC),agl bal rganizai n

dedica ed impr ving he sus ainabili y
¢ nsumer pr duc s by building

science-based me rics ha address

specific issues. Walgreens isc mmi ed
w rking wi h TSC and i s research

and Is gainincreased visibili y

in  supply chains and pri ri ize

sus ainabili y issues in an eff r

S urce mae sus ainably.

Walgreens is a member  hecr ss-
indus ry, c llab raive eauyand
Pers nal Care Pr duc s Sus ainabili y
Pr jec,aniniiaivec rdina ed by

F rum r he Fu ure, anindependen ,
inernai naln npr fi w rking s Ive
¢ mplex sus ainabili y challenges.
Walgreens and her maj rre ailers
havej inedin he pr jec al ngwih
numer us beau y brands and raw

ma erials suppliers devel papr cess
r evalua ing beau y and pers nal care

pr duc sus ainabili y.



Boots UK announced in December

2016 that its owned brand cotton swabs
(known as cottonbuds in Britain) would
be Manufactured with sticks2nade from

rolled paper instead of with plastic, by
the end of calendar year 2017. Plastic 2
sticks from cotton Swabs have been
identified as &sou2c@ & marine litt@r
and a material that 2an cause sewer
blockages.

Rolled paper sticks will decompose in
waterver time. To prevent blockage? in 2
waste water systems, Babts UK owned
brand cotton swabs will be labeled

“DonZ Flush It.”

Boots URan2l Walgr@ens have
reformulated theirZoroduct brands

to eliminate plastic microbeads in
advance of European and U.S. state
and federal legislation deadlines. As
stat@dZin our 2016 CSR Report, Boots
UK ceased produz®an of owned brand
and exclusive Reauty and personal
care pro@ucts containing microbeads 2
as of December 2015 and committed

to cease puréhasing thizd-gar®y
products With plastic microbeads

after ecember 2017. Boots UK &so 2
consulted2with the UK government as it
deXelopedZa ban @n “rins2-off” plastic 2

o ldeal for baby care
o T100% cotton

Approx 200 buds

L4

i

microbeads in cosmeticsand personal
care products such &Zacial scrubs and
toothpaste where there is clear and
robust evidence of harm to the marine
enZironment.

One of the first steps to improvihg
transparency for consumers is through
enhancements in packaging. Under
two initiatives2n fiscal 2017, 2Valgreens
owned brand packaging was updated
to provide consumers with dear
information on ingredients, health
atfzibutes and packaging recyclabiity.

Walgreen3 j@ined2he How2Recycle

program in March 2017 and is phasin@ 2

in the groupX simplifiedrecycling

T

e

+ POPC

WalgiBena?2 2

ackag'2 "

Paper sticks and “Don’t Flush It”
label£help to protect waterways.

instruction labels on the packaging of 2
select products. How2Rec¥cle labels
make it easy for consumers to know
where and how to recycle packaging.

The labels have instructions with the
proper steps to recycle packaging,

the type of recyclable material the
packagingZs made fron2 which parts of 2
it are recy@lable and ®&here they can be
recycled.

Walgreen?2 also redesigned its core

food and beverage brand, Nice!,

adding highly visible labeling about
calories, sodium content and other
health attributes and incorporating new 2
ingredient requirements for suppliers.
The easy-to-understand content
infor@hation is on a health corner label

on each package. The ingredient
re@uirements, such as produzts free

of partially hydrogenated oil, trans-
unsaturated fatty acids (trans fats) and
high fructose corn syrup, are expected 2
to be phased in by calendar 2017. The
Nicé re-branding affectmore than

500 fdod and beverage ilems sold in
Walgreens stares.

“Aew2health cor 2 labe’

s 2llidlz22L 2pPABRO2 2D RE2PAPRD Mty RepppZD Z 2 3 2
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Progress reporb fiinb thebAdvidobp Rankeb HoitStisba itpalbiilit y tb

fob cr wwriell bitebloksb

T e Advisory Panel for Sustainability exists
to offer ¢ allenge and insig tt roug outt e
value chain of Walgreens Boots Alliance’s
owned brands. With the continuous
expansion of Walgreens Boots Alliance’s
sourcing footprint, the sustainability of b
its supply chain is linked to the health and
wellbeing of large numbers of customers,
suppliers and employees. This makes the
role of the panel increasingly important as it
helps strengthen Walgreens Boots Alliance’s
ability to fulfill its stated purpose of helping
people live happier and healthier lives. b

In the first year of the panel’s work, during
fiscal 2016, we helped Walgreens Boots
Alliance to undertake a materiality analysis
and set a multi-year program for responsible
sourcing for its owned product brands
includindNo7, Soap & Glory, Liz Earle amd
Botanics. Our role in fiscal 2017 has been
to help thetompany initidte this program,
develop clear targets and challenge theb
team on the delivery to ensure actions meet
stakeholder expectations. b

T epanel asencouraged Walgreens Boots
Alliance to create processes and collect
information that enables the Company to
assess its impacts in its product brands’
supply chain and respond suitably. Initiald
success in this area has been achieved.
Walgreens Boots Alliance published its
first annual Modern Slavery and Human
Trafficking Statement in early 2017 and

it is good to see the Company’s ongoing
commitment to support the global eradication
of these abhorrent practices through its
policies, processes and training.

As part of its horizon scanning and
anticipation of issues within the supply chain
the panel helped Walgreens Boots Alliance
develop appropriate responses to issues

such as sustainable krill sourcing and palm
oil certificatdon standards. The panel was
encouraged by the Company’s involvement
in a collaborative initiative to gain greater
transparency into the palm oil supply cham.

The panel commends the work achieved so
far to better understand the supply chain, b
but urges that more needs to be done tb fully

Members of the Advisory Panel for Sustainability are shown with a number of employees b

who work on sustainability issues for our owned brands.
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understand it and to create a strong baseline.
Once this is achieved, the Company can set
clear priorities and targets against which it
can report. Equally, the panel recommends
that each brand have measurable
sustainability goals and that the Company
develop a strong culture of engagement and
communication that clearly aligns to its
overall purpose.

Walgreens Boots Alliance has made
significant progress over the last year. We
look forward to seeing the Company further
refining and delivering on its sustainability

goals. Setting out clear goals and a road map b

of progress will help to evidence value and
progress over time; developing a culture that
enables the delivery of the program will be
vital for long term success.

Signed for and on behalf of panel members,

Mark Goyder
Panel Chairman
Founder, Tomorrow’s Company

Panel members:

Yogesh Chauhan, Director of Corporate
Sustainability, Tata Consultancy Services

Stephanie Draper, Deputy Chief Executive,
Forum for theuture

Oonagh Harpur, Non-Executive Director,
UK Government Legal Department

Tom Levitt, Responsible Business
Consultant

Alex Maitland, Independent

Yolanda Villafuerte Abrego,
Communications and Project Manager,
Tomorrow’s Company

Tobias Webb, Founder, Innovation Forum b

b
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Responsible Sourcing .

GRI Disclosures 102-9, 103-1, 103-2, 103-3, 204-1, 308-1, 408-1, 409-1, 412-1, 4141 .

Wagreen Boot A i n ebeieve .

th tre pon ibe our ingi keyto our

u e Throughpur h ingfrom
hundred ofdiver e uppier intheUS,
Wagreen hep o
to k produt tht ppe to r nge
of on umer Init own produ tbr nd
uppy h in ,Wagreen Boot Aine
hod uppier to ethi t nd rd

nd rrie out udit todete ti ue
re tedtoe onomi ,environment nd
o i mdter

e onomie nd

Supplier diversity.
Wagreen h ong hi tory of
workingtoin re eit tot
produ t
owned, women-owned nd other .
diver e uppier Ourpur h e with
diver e uppier in uderet i nd
ph rmaeuti produ t ndboth Tier1
pending, dire ty with diver e uppier ,
nd Tier pending, whi hi with

rge- e uppier whoreporttou
their diver e uppier pendingre ted
to the Wagreen ount We work
withp rtner u h  Next Street, the
Women’ Bu ine Enterpri e N tion
Coun i nd ffil te ,the N tion
Minority Supp ier Deve opment Coun i
nd ffil te , ndthe USBu ine
Le der Network to identify diver e nd
ma bu ine e

pend on
nd ervi e from minority- .

Promoting the deve opmentof ma nd

diver ebu ine e fo ter e onomi

vit ity inthe ommunitie we erve

Se ingto rgeret ier nbe

h enging tepfor ma uppier

o Wagreen provide progr mming
nd o hingto

in prep ring to maket nd promote

their produ tbr nd Ourre our e

p rtner n he p them with e to
pit ,infr tru tureexp n ion nd
ertifi  tion

i tthe e uppier

During fi 017 Wagreen eng ged
with or pur h ed from moreth n ,500
diver e nd ma bu ine e inthe
US,in uding moreth n 900 minority-
owned ndwomen-owned bu ine e,
nd moreth n1,400 ma bu ine e

in uding other ifi tion th t
Wagreen tr k Thefu definition of
the diver ity ifi tion wetr k re

v i beonWagreen om Wagreen
work with diver e uppier th t re

e f-identifiedb edonUS Sma

Bu ine Admini tr tion guide ine
ndtho eth t re ertified through the
N tion Minority Supp ier Deve opment
Coun i

Wagreen pending with diver e

nd ma uppier h inre ed

ub t nti yovertheye r ,re hing
over $3 3 bi ioniin fi 017, up from
$1 5 mi ionin fi 007, ndin uding
Tier1 nd Tier pending, profe . ion
ervi e ,ret i produ t ndgood not
forre e (good u edinouroper tion)

A p rtofit ongoing ommitment
to promote nd p rtner with diver e
enterpri e nd fo ter their growth,
Wagreen hed diver ity ummitin
Juy 017with ee tgroup of 40

diver e nd ma uppier ,org nized
with Effe tive Co bor tive Ret i
Ma gement (ECRM) Suppier met
priv te y with Wagreen .ret ier

tegoryman ger ndre eived
guid n eon tr tegy,howtog in nd
ret inbu ine with Wagreen nd
muti utur maketing

Wagreen pon or booth everyye r
t number of onferen e ndexpo
for minority-owned nd women-owned
bu ine e InApri 017 Wagreen.

fe tured three minority-owned nd
women-owned br nd ,Ki Produ t,
Ker C re, ndA |Am, ttheB k.
Women’ Expo Chi go

Wagreen Boot Ain ei ooking t
w y toin re e uppierdiver ityin
of our bu ine e, t rting with the
pro urement of good notforre e
Diver ity me n different thing in

the ountrie nd maket roundthe
wor d where we do.bu ine nd our
ppro hwi dependon o w nd

regu tion Infi 017 we beg n the
pro e ofg thering inform aion from
ourbu ine e tounder t ndwhere

they wou d iketofo u their uppier. .

diver ity effort .

At a diversity summit in July 2017 suppliers received guidance on how to gain and

retain business with Walgreens. .

MARKETPLACE




Inou 2017 Mode n Slave y and Human
T affick ng Statement, wh ch can bep
foundonou co o ateweb te, we

e tate ou cont nued commitment to
add e and mtgate the
lave y and human t affick ng nou

o eaton and ovdeanu dateon
acton taken nthe e otngyea todo
ou a ttoe adcatethe e abho ent

k of mode n

actce The tatementmeet the
equ ement of the UK Mode n Slave y
Act 2015 and the Calfona T an
Act,and u
CGF e olutonand oty nc le
fo actonagan tfocedlabo Ou p
global ta k fo ce onthe mode n lave y
C evolved du ngfi cal 2017 and w |l
become a e manentwo kngg ou that
wlilhel en ueacon tenta oach
andongong m ovement nou p
e on etoth ue

ot ou commitment to the

Ou Code of Conductand Bu ne p
Ethc ,al oonou co o ateweb te, p
make aclea commitmentto t veto
en u ethat lave y and humant affick ng
a enottak ng lace wthnany of ou

u lychanbu ne a tne and
tate that we wll not tole ate uch

actvte

Vendor requirements
Ou Eth cal T ad ng Standa d Pol cy,
e tabl hed nfi cal 2016,contan a p

wo ldw de etofvendo e on blty p
and ethcal oucng tandad , ncludng p

ou o o tontotheex lotaton of
wo ke
bonded labo , lave y, humant affick ng

o othe labo

th ough any fo m of fo ced o

act ce that nvolve

a ency

theymayu e u ngfi cal 2017, we p
e tabl heda equ ementthat each

bu ne and v onoftheCom any
mu t e o tannuallyon t levelof p

com lance wththe olcy

The Com any develo ed du ngfi cal

2017 new t a n ng module on mode n
lave y and eth cal ou c ng, wth a focu

onem loyee nvolved n oucng, p
u lychanand ecutmentactvte

Thenewtanngwa m lemented

du ng calenda 2017 p

Anexte nal evce ovde, ow p
Jone R k& Com lance,
dlgence evew ofbu ne
globally p

ovde due
a tne

Supplier assessments
A e oted nou
Slave y and Human T affick ng p
Statement, ou bgge tongong kof
ex ouetomoden lavey t wthn
the pduct u lychanofou owned
oductb and To combatth ,we
have ma nta ned ou well-e tabl hed
og amofongong u
wh ch delve edth ough ou own
ethcaltadngaudto o vaa mall p

evou Moden p

le a e ment,

numbe of e-a ovedth d aty

a e mentbode Ou u le ae
equ edtocom lywthou a e ment
og am, wh ch nclude lanned
and unannounced audt We have
afomal a de calaton oce fo
any e ou ethcal wue dentfied
wthnou u lychan Ou olcy n
ze otole anceca e  tote matethe

elaton h wththe u le

In fi cal 2017 we conducted mo e than
1,300 eth calcom lancea e ment
on new and ex tngownedb and

u le
noncom |ance
le on emedalacton lan

Whe e we dent fied ¢ tcal
ue we wo ked w th
ou u
tohel enue wue weeadde ed
and co ected Inthe mall numbe of
cae whee u le
towo kwthu toachevecom lance
wthnanag eedtmefame, t p
ou olcytote mhateou bu ne
elaton h

a eunwllng

,a alateot

The table below ovde ab eakdown
ofa e ment of ownedb and

u le ,andoutcome du ngfi cal
2017

Assessments of owned brand suppliers during fiscal 2017

Sat factoy p
Need m ovement
C tcal p

Ze otole ance p

i a Percentage of total p
p 690 p 530
320 246
288 p 220
5 p 04

p

p 1,303 p 100.0

ha ho nhumanet eatment Walg een p
Boot Allance equ e t vendo to p
com lywththe e nc le andto

ha e them w th any ubcont acto p

Satisfactory and needs improvement: Meet ou pth calt ad ng tanda d ex ectaton but p
could equ edffe nglevel of emedalco ectveacton

Critical: Fall below the ex ectaton ofou ethcaltadng tandad and equ e mmedate p
emed al actontoadd e thec tcalnoncom lance toenablenewo ongongbu ne
atne h

Zero tolerance: | ue dentfied thata e notacce ted o tole atedbyou bu ne andae
elated to nc dent of the follow hg but not I mied to: ch Id labo , conv ct/ ndentu ed/fo ced
labo,co o al un hment, lave y and humant affick ng,act ofb bey
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Shared values — Diamond Wipes and Walgreens 2

Eve Yen, owner and president of 2

Diamond Wipes International.

Diamond Wipes International supplies2
products for Walgreens owned brands.
Not only is our relationship with 2
Diamond Wipes an example of our 2
commitment to supplier diversity; its 2
own Corporate Social Responsibility 2
initiatives are aligned with our 2
environmental and community goals. 2

The company was founded 23 years 2
ago in Southern California by Eve Yen,
an immigrant from Taiwan. Yen, owner
and president of Diamond Wipes, 2
started out selling freshly pazkaged 2
moist hand wipes to local Chinese 2
restaurants. Diamond Wipes has22
grown to provide diverse product lines,
includihg Ripe? for beauty, infant care,
pet, travel, and more. 2

Diamond Wipes’ California plant 2
produces more than 500,000 kwh

of electricity using solar energy,
providing approximately 86 percent of
electricity required for manufacturing
and daily operations. The company
has also achieved Rainforest Alliance
and Forest Stewardship Council
certifications to provide wipes that
come from responsibly managed
forests, maintained by workers who are
treated fairly.

In working with diverse suppliers like
Diamond Wipes who share our vision of
suppo2ting peopland the planet, we
aim to empower and strengthen both
companies, promote entre@reneurship,
facilitaie business development and
foster ecoromic development in th@ 2
communities we seive.

Walgreens 2

s 2lliance Corporate Social Responsibility Report

“Committing to sustainability and
partnering with our local communities 2
have always been close to my

heart. Every opportunity to provide
positive outreach to those in need is 2
considered and evaluated for the kind
of positive impact we can affect. It is
this shared dezlication to community
and the health of our society that
excites us about our relationship Rith
Walgreens,” says Yen.

017 87 2
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Emplo eeddeatthoandoWellbeongoo o

GRI Disclasaoes102:8, d0de2y 403b2 o

Bownt® tho apprenticeship andowork expevienceqarogranis aredesigneddo genecat® excitement aboo caceer®m coaomunity phaoma cy andoetaito

Eavlyocaceevoa
u o rt amdbraimi o
tsUK, o
Alliance Healthcare and Walgreens o
sp ns ranumber fpr gramsand o
eventst supp rty ungpe pleintheir
first career steps, including internships,
award pr grams, apprenticeships and
activities f rsec ndary sch |students.

Our businesses such as B

B ts UK’s apprenticeship and w rk
experience pr grams are designed o
t gety ungpe pleexcitedab ut o
careers in ¢ mmunity pharmacy and o
retail. B
apprenticeship pr gram during fiscal o
2017, with 82 participants aged 16t 24
starting the pr gram and learning n the
j binpaidp siti nsatB tsUKst res

ts UK ¢ ntinued its healthcare

acr ssthe c untry. During their 12-m nth

pr gram, apprentices are trainedt o
ffer industry-leading healthcare advice

and dispense medicati n, verseen

by a pharmacist. Ten individuals fr m

the B ts Chartered Managers Degree

raco , caveepoo AppreadioeshgoProgramme, feereddn o

fiscal 2017, were given a ahance t study
f radegree with N ttingham Trent
University in Business Management, o
while als gaining a qualificati nasa

pr fessi nally accredited Chartered o
Manager.

M re than 100 students, parents, o
career advis rs and teachers attended
the fifth annual B ts360 Careers
Event in February 2017t learn ab ut
apprenticeship pr grams, pharmacy o
training and therr lesattheB ts
supp rt ffice and st res. Additi nally,
140 students participated in B ts UK’s
7th annual W rk Inspirati n F rtnight
in June and July 2017, in which'y ung
pe plefr mtheages f14t 19 learned
ab utj b pp rtunitiesatB ts. o

Alliance Healthcare in the UK

sp ns rs ayearly essay ¢ ntest and
award f ran utstanding pharmacy
student, in ass ciati n with the British
Pharmaceutical Students’ Ass ciati n,
with a cash prize.

60 Walgreens Boots Alliance Corporate Social Responsibility Report 2017 o

Skill 6 r Chicaoolandbo
In Chicag , Walgreens is helping t
tackle high levels funempl yment
am ngthe city’sy ung pe ple by
partnering with n npr fit Skills f r
Chicag land’s Future (Skills). Thr ugh
Skills’ initiatives, ¢ mpanies pr vide
entry-level j bs with career pathways,
critical supp rtand p ssibilities f r
advancement. Walgreens has been
inv Ived with Skills since 2014 and as
f 31 August 2017 had hired 42 diverse
y uthandy ungadultsinp siti ns
including cashier, shift lead, assistant
manager trainee and pharmacy
technician.

The Walgreens partnership with Skills
is scheduled f r expansi nin 2018
thr ugh anew c llab rati ninv lving
City C lleges fChicag and ther

¢ mmunity-based rganizati ns. Skills
will s urce, screen and refer qualified
y ung pe plet Walgreensf rj b
interviews, and will als manage

the pr gram, ¢ rdinate services o
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and partner andtra a tvte and
out ome .Walgreen expe t to W
provde oa he mentor anda e
edu atonto help youth who are h red
u eed njob fromthe tartanda

they progre

to

Walgreen ommitted to ont nu ng
nvolvement w th S
wh hfo u ond advantaged Ch ago
ne ghborhood but are meant to
a alate model for other
ateW

Il " programs

reate
te and
ompanW to repl

Igreens and educatidh
Infi al 2017 lo e to 5000 enWloyee
part pated nleader h p program sat
Walgreen Unver ty wh hoffer a
Il buld ngWnd

areer development our e . WMIgreen

employee al ore eve fun tonal andW
developmental tran ng our &Vthrough
an onl ne portal.

w de array of tra n ng

DWng fi al 2017 Walgreen approved W
more than $1mil on n donaton forWe
2017-2018 hool year to help upport
dver ty holar hp nlu ontranng W
anWother ntatve ata redted

pharma y hool ntheU.S.

TutoWd ount W10 per enWo 25
per &Mt arWava lable to many Walgraén
employee andtherfamie at

n ttuton n lud ng DePaul Unver ty
Lowbla Un ver tyof Ch ago La e

Fowt Wsraduate S hool of Managdment
Un veW ty of Maryland Un ver Wy
College (UMUC) Web terUnver tyW
the Un ver ty of Phoen x and DeVry
Unver W.Dur ng fi
d ountWaved more than $1 mil on for
team member .

Reduciny Reoffending
through Employhent

In ollaboratonwthbu ne -led

harty Bu ne nthe Communty (BITC)
Boot UK and Allan e Health are nthe

al 2017 the etuton W

UK have ontnued to lead the Redu ng
Reoffend ng through Employment
wh hha
member ompane n e 2012 prmarly
from the Boot upply han. The networ
buld partner hp wthpr on and
o alenterpr e to g ve ex-offender
afar han eto ompete forjob andto
offer employment opportunte to help
themrebuld therlve free from
the per od from Augu t 2016 through July
201Wmember of the networ upported
the employab | ty of 364 ex-offender
and d re tly employed 29 ex-offender
through pe al tpartner hp n
addtontotho ere rutedthrough
tandWd hannel . Through a four-year
partner h p wth HMWP & YOI Sudbury
pr on a of31Augu t2017 Boot UK ha
upported more than 100 ex-offender
through temporary pa d wor pla ement
n warehou e po ton .

networ onvened 19 d fferent

W

rme. In

Boot UKwa oneoftheearle t
ompane to gnuptothe UKBanthe
Box ampa gnand nthe U.S. Walgreen
wa al o an early adopter of Ban the Box
and ha removedthe rmhalre ord
he box from employment appl aton .
Ban the Box  upporWd by the UK C v |
Serv e andanumberof U.S. tate
and mun palte thathave ommitted W
togvngpeoplewth onv ton afar
han eto ompete for job byremov ng
the box.

Supporting employees

in crisis

The Walgreen Benefit Fund nthe U.S.
and the Boot Benevolent Fund nthe
UK—-both funded by donat on from
employee and former employeW

—-a t enMdloyee Wnd ret ree
experen nghard hp u ha finan al
d ffiaulty duetoa dent long-term
llne e ornaturald W ter . To learn

w

more about how Walgreen Boot

Allan e upport employeeW n theW

walMe of naturald a ter ee page 68.

Durngfi al 2017 the U.S. fund wh h W
a pr vate foundat on anWreg teMd
har tWprov ded more than $2.3

milon na tan e to more than1500

employee aMdretree wh le the UK

fund helped lo e to 20 employWe

w th more than $250 000 n grant

and loan . In WildWon the Boot UK

L fewor employee a tan e program

of\ upport nformaton expert

adv e and fa e-to-fa e or telephone
oun elngto help olleague Wrepare

for|fe’ pred table mie tone and

to ope w th unexpe ted event .

The erv eal oprovMle proa tve

gu dan e to help people tay healthy

anWto enjoy phy al rintaland W

emot oWal wellbe ng and tha prov ded
upportto olleague foWbwng rt al
n dent n ludngterror ttrafde n W

LondonWInd Man he ter.

w
3]
<
-
o
¥
[
o
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Walgreens leaders gathered in Las Vegas in M 2017, and @8R was on theWgenda.



mailto:����������������������������������������T�2�����M��������@<�������2�V��10��1�W�X.2��3���K9���6���������5�����L���������

Wailgreens llness r gra
The Walgreens wellness program
continues to o er healthy incentives ff
to employees enrolled in a medical ff
plan and their covered spouse or
partner. Participants in the program
can earn up to $100 in Balance Reward
points, redeemable at Walgreens ff
stores and at Walgreens.com, when ff
they make healthy choices such as ff
getting a flu shot, accessing the Work
& Life Resources employee assistance
program, calling their health coach or
living tobacco free. The opportunities
to earn points were expanded during ff
fiscal 2017. ff

Walgreens added new convenient ff

and a ordable care options

during fiscal 2017, introducing ff
telemedicine for dermatology through ff
DermatologistOnCall and behavioral ff
health through MDLIVE. Additionally, ff
during fiscal 2017, participation grew ff

in Walgreens zero copay program, ff
which provides no cost* medications

for chronic conditions such as diabetes,
hypertension and asthma. To qualify

for the zero copay program, employees ff
work with a disease management ff
nurse or health coach to learn how

they can meet their health goals. For ff
other health expenses, employees

can earn up to $300 in their employer-
funded Health Reimbursement Account ff
by completing a confidential health ff
questionnaire.

*The program covers member cost share ff
for Tier 1 generics up to the value of
$5/30-day or $12/90-day, and Tier 2 brands ff
up to $50/30-day or $125/90-day. ff

Invest rsinPe le“G Id ff

Standard” accreditati n ff

In June 2017 Alloga UK, our specialist
logistics solutions business in the ff
UK, achieved the Investors in People ff
“Gold Standard” accreditation, an
internationally recognized standard

for people management within ff
businesses. The accreditation followed
an online assessment sent to more

Enfiployee and employee retention data

than 800 Alloga UK employees,

an evaluation of the business’s
procedures, and interviews with sta .
The assessment highlighted Alloga’s
strengths, including employees feeling
empowered and trusted by their
managers to drive improvement in the
business and become the best they
can possibly be.

We measured our one-year and five-year employee retention rates as of 31 August 2017
and compared them with the rates dfie year earlier. The increases in employees who have
been with the Company more than one year and more than five years were mainly due to
reductions in store hours at Walgreens, which had a greater impact on employees with less

than one year of service.

Employees by Division'2

s of 31 August 2017#f" As of 31 August 2016
ai ff USA ff 235,600 47,
Retail Pharmacy International ff 86,00 9,
Pharmaceutical Wholesale ff 27,000 6,000
Walgreens Boots Alliance 348,000 ff 62,000

Employee retention™?

Working for Walgreens Boots Alliance ff
for more than 1year

As of 31 August 20173

As of 31fAugust 20165ff

Working for Walgreens Boots Alliance ff
for more than 5 years*

As of 31 August 20173

A f 1A g t2 16°

"Employees of fully owned Walgreens Boots Alliance bu§ nesses; does not nclude employees of
compan es nwh ch Walgreens Boots All ance has equ ty method n estments.

20n 31 March 2017 Walgreens Boots Alliance closed a transaction with Prime Therapeutics LLC
(Prime) to form a combined central specialty pharmacy and mail services company, AllianceRx
Walgreens Prime, as part of a strategic alliance. Our fiscal 2017 workplace data include the Prime
specialty and mail order business that became part of the combined company, but our corporate

giving and environment data do not.

3Fiscal 2017 data within Deloitte & Touche LLP’s review scope as detailed on pages 87-88.

“Includes existing employees of businesses that have become part of Walgreens Boots Alliance.

5We previously reported that as of 31 August 2016, 68 percent of employees had been with the
Company for more than a year and 34 percent for more than five years. These figures have been

restated to more accurate data now available.

62 Woalgreens Boots Alliance Corporate Social Responsibility Report 2017 ff



A model pro ram

Walgree sdstrbuto ce ters the
U. .a dPuertoRcohave tatves

to h re people wth d sab |t es. As of

31 August 2017, more tha 10 perce t
of employees at the d strbuto ce ters
are self-de tfiedas dvdualswth
dsabltes.

Walgree sdsablty cluso
Walgr&ehs dif) ! i ] OthelblodbipaniEDIBEPAIR program has become a model for
indRISNMDdel DIERIHD S Br SIHEANRD Walgi&ensibhbdel.DID other U. . compa es. ce 2015

84 compa es have bee approved
for tours of Walgree s d strbut o

Digdblility i clusi® model RePaDtrai i ce terstolear from our modeDwh ch
FoSBRE» gadsablty clusve workplacB ce2012, the Reta | Employees w th cludestra ga dspecalzed work
a D culture e ables Walgree s to tap sabltes| tatve (RE I)hasprepared D stato sa dequpme t.Orerece t
to a w der pool of tale t,reta valued exter sforwork retal pharmac es, v storwas ephoraV ce Presde tof
team members a d ga sght toth® D a d texpa ded to Dtotal of more Huma Resourcesa dLogstcs Tom
eedsofa mporta ta dexpa d ¢ thaD 200 stores  31states dur gthe Gustafso .
segme t of the customer base. The report g year. As of 31 AugDst 2017 the B
After walk g the floor at Walgree s,
gud g phlosophy of our d $ab IRy RE | program has e rolled more tha
) Iwas Dsp red by the dea of remov g
clus o programs s thatpeople 1,500 exEer s, de tfied by pubDcly
barr ers so that people wth dsab It es
wtha dwthoutdsabltescd work D fu ded cddnmu ty prov der§) each of
ca be sucPessful. oma yemploybrs w
collaborat velypa d effect vely,sdeby D  whom completes up to four weeRs of (3]
. today are afrad of hr g people w th <
sde, do g the same jobs, forthe same D -storetra  g. Of the exter swho D i
. dsabltes. At ephora, our purpose s o
pay a d performi g at the same h gh reg stered, 77 perceDt completed v
tol spre Fearless BsswthourCle ts. (-3
levels. tra g.AlIRE Itra g graduates are . o
Th s program fits that purfpose. It's a 3
e courd@iped to apply for posto swih ,
Walgree s has two programs to tra WalaBe s. D good bus essdecso a d t'sdood
a O re pépplewthdsabltes,o e D < ' for the commu ty. We beleve ths
ts stores @ d the seco ts strategy so much, that we’'ve dec ded
d str but oD ters. to adopba s miar model our sDpply D

chB " GBfafso saddtehsvst D

"The REDI training enables traineesRo experiencel®vBry
aspect of the job including the cash register in a supported
manner, which gives trainees a true retail experience.

ThiB is invBluable knowledgelfor sbmeone to knoW if retailD
is tHe right employment choice for th&n.” D

—Carla Gaouette, assoc ate v ce prePde tofthe ato aljobtra ga dplaceme t
program for V & | ty huma serv cesldge cy

R DI externs receive in-store trainin

Walgreens Boots Alliance Corporate ®bcial RespobsibilDy Report ZD17 63 D



Topscores or s Ity
ncluson n LGBTQequ Ity

Walgreens earne a top score of

100 percent on the 2017 Disability
Equality In ex (DEIl)an the 2017
Corporate Equality In ex (CEl), national
benchmarking surveys an reports on
corporate policies an practices relate
to isability inclusion an LGBTQ
workplace equality, respectively. It
was the thir time Walgreens receive

a Best Place to Work for Disabilityd
Inclusion qualification on the DEI, while
it has receive perfect scores for 11
years in a row on the CEl. d

The DElis a ministere bythe U.S. d
Busineds Lea ership Network an dhe d
American Association of Peopie with
Disabilities; the CElis a ministere by

the Human Rights Campaign Foun ation.

Hrng n supportng d
mit ry veter ns d

Walgreens actively encourages d
military veterans to consi er careerd
opportunities across all areas of our d
business. Employment outreach inctli es
strategic recruiting relationstips

with Hirepurpose, GettingHire an d
RecruitMilitary, targete a vertising in d
Diversity in Action magazine an U.S.
Veterans Magazine, an collaboration d
with our Business Resource Groups. d
U.S. Veterans Magazine has recognize

Walgreend sponsors veterans’ health events. d

WalgreenddBusinkds Resoutice Grodpsdxuployee netiddrksittbtp attract, elgage,

developdahddretdin diverseltalémtd

Walgreens as a Top Veteran-Frien ly
Company an Diverse Supplier Partner
for 2016 an 2017.

Bus ness Resource Groups
Walgreens has nine active Business
Resource Groups (BRGs), grassroots
networks of employees committe
to making Walgreens an even more d
iverse an inclusive employeran d
retailer of choice. These inclu e
the Walgreens African American d
Lea ership Network, the Walgreens
Disability Inclusion Network, the
Walgreens Latino Professionals d
Network, Women of Walgreens,
Walgreend Next Gen Empowerment
Network, Walgreens Pri e Alliance
an others.

Through their programs, events an
initiatives, Walgreens BRGs help

attract, engage, evelop an

retain
iverse talent.

Just three highlights of numerous BRG d
initiatives uringlfiscal 2017 are the
following.

The Walgreens Veterans Network
(W-VET) was instrumental in
Walgreens new collaboration with the
U.S. Department of Veterans Affairs
an the Veterans of Foreign Wars ofd
the U.S., which focuses on improving
mental healthcare for veterans.

The Walgreens Asian Network
(WAN) partnere with the Walgreens
marketing epartmentan Hallmark
Car stolaunch a new seasonal car
assortment an  isplays targeting
Chinese American an AsianIn ian
American consumers in a number of
stores.

The Walgreens African American

Lea ership Network brought inspiring

retail in ustry executives to speak at

events an panels at the Walgreens d

support office in Deerfiel , lllinois
uring Black History Month.

d
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Exp ndin diversi y

waeness ob vy
Boo s UK and Global Brands, our cross
divisional func ion ha oversees our
innova ive and compe i ive produc
brands, bo h ex ended heir diversi y
and inclusion s ra egies during fiscal
2017.

Boo s UK formed a hree-person
policy, diversi y and inclusion eam
in May 2017 and is in he process

of crea ing a diversi y and inclusion t
s ra egy and associa ed policy.

Globat Brands has es ablished a
hree-par s raegy oa rac diverse
eam members hrough an opentand
inclusive recrui men process, increase
oppdr uni ies hrough ranspaten
career progression plans and promo e
an agile and flexible working cul tre. t

Genderp y

Walgreens Boo s Alliance works o
ensure ha our employees are paid
fairly and equi ably. In he U.S., we

have madet he commi men o conduc t
proac ive paly reviews o confirm hat
pay prac ites are appliet wi hou

regard o gentder, rdte or e hnici vy.

In tuly 2015, the UK governmen

commi ed o closing he gender paty
gap ih & genera ion. To suppor his
commi men , legidla ibn was in roduced
in April 2017 requiring all organiza ions
wi h 250 or more employees o publish t
heir gender paty gap. In compliance

wi h he new manda ory gender pay
repor ing, our UK businesses are
préparing o repor gender pay figures
during he firs par of he 2018 calendar
year. Asta significan employer of
women in he UK, we are ¢commi ed

o retlucingt he geinder pay gap whetré t
netcessary in he fu ure.

Ndn:sekis t ntu t e

manu t in Spg iin

On 8 Marcht2X17,tht érbatibnat Women’s
Ddyt Alfiantetitigal tichte Espaifiat
lautichied 4 riont$extd tanguiagetanuat
forttltetiployets, dtmingt b énsuté hat
in érnat ahtdtéxtérnat tobhimunicationist
refiect & dut uré tobmi edt © équiatityt
anttgetist Hingtg afft o act dnotwdrk tt

odtet hetr toirt e iuat bpiptot tur iestfort

wdnten dnttrinen. Thietgoat bt nont
sekid langiulagetis o éntdtdigcrittinatibnt
ont he babkts of gendier. Thietmantual,t t
which offers examples and resotir¢est b
achieve non-sexis tlanguage in wri tént
and spoken communica ion, was rhailect

o all s aff and was made availablé d¢nt t
he business’s websi e.

Employeesthytdeinidetrt t
s dftt Astdft t
1 Auduist 201718 31 August 2016t
% 34%
Women 6% 66%

Women employeesthy Divididntandtin the €omipanyt

s f Astdft

uduist 20 7 ¢ 31 August 2016t
Re a | Pharmac % 6 % s
Re al Phiarmac tin érna onattt 77% 77% 5
Phitmacett cat Wholdstg t 3486 t 35% o
Walgréeeéns Boots Alliancet 66% t 66% t g
3

Race, ethnitity of RetailtPHatrtacyt t
USA employees'??

WHITE t
PEOPLEtOF COLOR
[ N®N-RESPQNDENTS

0.1%t

48.3%t

" Fiscal 2017 da a wi hin Deloi e & Touche t
LLP’s review scope as de ailed on pages
87-88.

20n 31 March 2017 Walgreens Boo s Alliance
closed a ransac ion wi h Prime Therapeu ics
LLC (Prime) o form a combined cen ral
special y pharmtacy and mail services
company, AllianceRx Walgreens Prime, as
par of as ra egic alliance. Our fiscal 2017
workplace da ainclude he Prime special y t
and mail order business ha became par of
he combined company, bu our corpora e
giving and environmen da adono .

3Racial, e hnic diversi y da a for outr larges
Divisidn included for he firs ime for fiscal t
2m7.
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Walgréena stai2gheh? tivd sedicr 2iaya2
focggdanheldingXs F2driee X2nior 7al12
duringpfiseab2p7.22

HelpingXto redrice Xenior Falls
With itsZigh¥ican22dstohzer b2a2a2f
seBidr citZens, Walgre@ns is id a thique
po2itidbn to providesepvizes specHic2d
the &yihg populatidn2During fisc2k2017,

Walgreens collabo?ated with theX2enters 2

for Zu@ed2eLontdlZ2nd Prevetian
(CDXC)2a82 the National Safety Calincil to
hold twd@senior daysZocused on helping
to r2duzgenior falls. Walgre@ns s2ores
acrass the U.S. had information rRaterials
avaabke, inAudirlg a Home Fall
Pr@ved?®idn Qhecklist for Older Adults. 2
Custonzers were encourage? to talkto
phabmacy staff about pPevengion tips
and2adyice. Falls ar@the leadlirg cause

of s@rioud ahd even fatal injrieamong 2

adRRts age 65 and older, accoBing to 2
the @DC.

More thanh 100,200 senior cBstomers
spoke with pharmacists @n fall
prevention awareness during senic
day events in fiscal 2017, and received 2

a Brochure pr@duceddy Walgreens and22

theCbQ

Data privacy and security
We consider information security, agd
the protection of our systems and the2
customer data they may contain, a top
pridrity for the organization.

Under theleadership of our DivisionaR2
Vice President, Global Chief Inf@matioh
Security Officer (GCISO), we devote
significant resources to protect the
security of our computer systems,

data, networks, and other assets. Our

Informatior2 Tezhnology (IT) department 2

maintains procedures to manage and
escaldte information security incidents.

Our gl@bal irformation se2urity
policies, which are based on the
National Institu®e of Standard2and
Technology (NIST2 Cybersecurity
Fr@amework, set the compliance
guidelines for our peopl&, processes,
and systems. We have programs in
place to help ensure adherence to
security policies, controlXrameworks,
and regulatory requirements. We also2
perioglically engage independent thir2i
partieto 2onduct cyBersecurity risk
assessments, which help validate our
informatiodXse2urity programs and
provide us with suggestidns for future
enhancements.

We participate in RBumerous
collaborative organizalions relate@

to Information security. Far instar2c2,
we are a member of theRetail Cyber
IntelligenceXSharing Qenter (R-CISC), an
organizatiod chaired by our GCISO and
made up of over 100 U.S.2based retail

Walgreens 2

organizations (many of which have a
global presence) with over $1 trillion

in total 2nnRal sales. R-CISC helps
enable the retailer community to share
informatior2about best practices and
known or emerging security threats.

The GCISO, supported by the Vice
President for IT Governance, Risk
and2Compliance, is responsible for
managing ahal enforcing compliance
with security policies and for tracking
IT riskg, including cybersecurity,

and reporting them to our executive

leadership team as well as to the Audit 2

Committe@ of our Board of Directors.

The Audit Qommitte&is currently
chaire2l by Jan M. Babiak, a founder

of Ernst & Young LLP’s technology
security ahd risk services practice, 2
and is responsible for the2oversight of
policies and procedures With respect 2
to information securi2y and technology
risks, intluding cyBerse2urity.
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Product safetyand b

quality control b

All Walgreens Boots Alliance b
businesses annually review the b
pharmacy operations governance b
policy and complete a letter of
representation highlighting whether
there are areas of non-compliance

in business procedures, withan b
action plan to say when they will b
be rectified. In summer 2017 we b
convened our first Patient Safety b
Forum for all of our pharmacy b
dispensing businesses. The forum
meets quarterly to share best b
practice operations and to engender
a culture of transparent shared b
learning. b

68 Walogr

Walgreens worked to repair damage to stores in Puerto Rico following Hurricane Maria.

Eme gency esponse
Walgreens provided critical support b
for communities and employees b
affected by hurricanes. A total of 1,271
stores, distribution centers and other
Walgreens sites in Alabama, Florida,
Georgia, Louisiana, Puerto Rico, South
Carolina, Texas and the U.S. Virgin
Islands were impacted by hurricanes
Harvey, Irma and Maria during August
and September 2017, before and after
the end of the fiscal year. b

Walgreens Security Operations b
Center worked despite impaired
communications infrastructure

in the impacted areas to accountb
for all team members. Walgreens b
helped customers access essential
medications by reminding patients
of special refill rules during a state of
emergency, setting up mobile clinics
and staffing shelters with pharmacists
to assist evacuees in some areas.

Customers donated more than

$18 million to the American Red

Cross for hurricane disaster relief
through a donation system activated
at Walgreens and Duane Reade store
check-out counters in the U.S. and
Puerto Rico. Separately, Walgreens
made donations of emergency food
and medical supplies and committed to
donating $650,000 to the Red Cross

for relief efforts in the aftermath of the b

three hurricanes. b

t Allia ¢ Corporate Social Responsi ility Report 2017 b

Employees stepped up with donations
to the Walgreen Benefit Fund, a private
foundation and registered charity, for
their co-workers. As of 25 October

2017 the fund had provided close to
$800,000 in assistance to more than
1,100 employees who faced financial
difficulty due to the disasters. Walgreens
employees stepped up as heroes

in their communities, working with
volunteers to deliver important vaccines,
such as tetanus shots for emergency
workers, and helping to evacuate elderly
people from flooded areas.

Earlier in the fiscal year, the Walgreens
Security Operations Center provided
critical support during Hurricane
Matthew in October 2016, which
temporarily closed 501 Walgreens sites,
including stores, and left 56 stores
without power along the U.S. East
Coast.

This Walgreens store in Texas was damaged

in Hurricane Harvey. b
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Deloitte & o e P ond teda

review of spe ified indi atorswit int is g

reportina ordan e wit attestation

standards establis ed byt e Ameri an

Instit te of Certified P bli A o ntants.
eirass ran ereport anbefo ndon

pa es 87-88.

Fis al 2017 wast e se ond yearin

o rprevio sly stated plan to evolve

o rCSRstrate yand p blis amore
ompre ensive CSR reportoverat ree-
year period. We are pleasedtop blis t is
s bstantially more ompre ensive report
for fis al 2017,in | din a des ription of

o r CSR materiality assessment pro ess,
more detail on spe ifi o t omes from

Data management process:
We ave a Company-wide approa to
re ordin ,meas rin andreportin CSR
performan e, in | din a set of reportin
riteria and a set of CSR meas res and
performan e indi atorst atare appli able
toallofo rb sinesses. We apt re data
on orporate arbon emissions, g
ener y se, waste disposal, employeeg

vin- efis alyeart atended31A st
2016 wast e firstyeart at CSR data
were olle teda rosst e entire
Company, formin t e baseline for
omparatives and for f t re reportin .
Fort efis alyeart atended 31A st
2017, we are providin previo s year
omparatives fort e first time.

dialo e wit stake olders,
transparen yont e
fa e, spe ifi ommitments wit ino r
CSR oals, and additional larity abo t
orporate overnan e of o r CSR pro ess
and initiatives. In addition, we en an ed
o rCSRdis los res for fis al 2017,

and fort e first time, Wal reens Boots

reater g
allen eswe ¢

retention and employee ender,and ¢
set e datatoinformandassistint e
development of individ al CSR pro rams
inea b siness.In addition, int e Retail
P arma y USA division,w i
for 68 per ent of Wal reens Boots g
Allian e employees, we apt re data on

a o nts

Every effortis madetoens ret atwe
reporta  rate data,and o rpro esses
are desi nedtos pportt is.In ases
w ere we be ome aware of pdates to

employee ra e and et ni ity.
Allian e prepared its ann al CSRreport g
tobeina ordan ewit t e Global g
Reportin Initiative (GRI) ore option. e
GRI Standards addresst e most riti al,
p-to-date s stainability iss esando r

e data presented wit int isreport g
refle tt eon oin operations oft g

Company d rin fis al 2017 and were g data from previo syears we onsider

pdated dataift e an es
res Itinadis repan yt atis material
too rCSRreportin .Int ese aseswe

prod edina ordan ewit t e g
Wal reens Boots Allian e Corporate
So ial Responsibility Performan e Data

providin
ali nmentto its standards elps old s
a o ntable to addresst ese key areas.

. . an be fo nd
elo ations oft ese dis los res anbe

Basis of Preparation, w i . -
P provide details in footnotes to o r data

fo ndino rGRI ontentindexatt e end

oft isreportonpa es70-86. g

is report overs data and pro ress from
fis al year 2017 and in | des ontent from
o ron oin lobal operations. e prior
report from fis al 2016 was p blis ed on
27 Febr ary 2017 and an be fo ndon
t es stainability se tionof o r orporate
website. We planto ontin e to report on

an ann al basis movin forward. g

We wel ome feedba kont e ontents of
t isreportas wellason o r CSR strate .
Please onta t sat CSR@wba. om.

int e Corporate Responsibility area of

t e Company’s orporate websiteint e
“Abo tt isreport” se tion. O u Statement
of Green o se Gas (GHG) Emissions for
fis al 2017 analsobefo ndint e same

tables.

se tionon o rwebsite.

CSR performan e data are olle ted
ompre ensively on an ann al basis. All
s bmissions by individ alb sinesses
are prepared by lo al finan e teams and
lo al CSR
by senior finan e leaders. In addition
to internal reviews, we believe external
ass ran een an est e redibilityand g
transparen y of information reported.

ampions and are reviewed
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GRI Disclosures 102-54, 102-55

Walgreens Boots Alliance has carried

out an ongoing exercise to align our

CSR reporting to the GRI Standards. Our
analysis of the issues through which the
Company has the most impact on the
environment, on society and communities
and on the economy led us to widen

our disclosure in a number of areas for
fiscal 2017. Management has prepared b
this report to be in accordance with the
GRI Standards: Core option. The Content
Index has been verified by GRI as being
accurate and aligned with the GRI b
Standards requirements.
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enbbb e ntdl, i nblbdo b npackd

2018 ®SR Report, Cdrpbvbtd Gdvebbénbebbalgetb b
2018 ®SR Report, Stakebobdeb Enofalgebnent;jpages 11-16 4
2018 ®3R Report A ssebbirpb®G3IRoMateriatity; palgestd tO oy

16bFpbiote fhetackbul BnobibdusblebdbidtieHfob
subbdirtabtd detvebo pote nt ohirbbi detdcbebb tb jostibe
forlallanblahutit éffelativebbcbobintbibibd dnbtibchisbeebb
institutionstz bllibevetd b

102630 Effelnbivebelsb df biskbbanagebbent
protessebb

2018 ®IR Report,Cdypbrate Governénce; page7 b
2018 Rroxly Stéténtentipayes 286529

102631 Revibbbf ecbblontic, bnbotbbentdl,
anbbobid topidsb

2018 ®3R Report,Cdrypbrate Governénce; page 7

102532 blightelsbgovebbablobtbbootytsrbldib
subbdirablitty repoting b

204% GSFoReplobh - dy bbbl & dvebbabaebp agebb

102633 Edmmunidatingbtribioabboblebbd

2018 Proyy Statement; pages 326B3b

102360 Brodebb for ol ethér iminirgbrte ithun ebatio nb

2048 RroxytStaténtent;ipagleista 84550

108b37bBbbkbbloibdbend thvbbiebent in b
rentuniebétionb

2048 ProgytSt aténbent tpabjesta B55Mhb

16bbbiote fhelackbul Bndbibdiushiebsobietiedfob
subbdirtabid delyebo pote nt bir b debdcbebb tb justibe
for all@nbbbubitl éffetohivebbcbobinibdbid dnbtib chisbebb
institutionistat bllbbvebb

STAKEHOLDEFROENGAGENMENT

1024 0bbidt bf btdkeblobdebd yrobpsb

204% DSR Replobt Stdkeblotd eb & ngagebtent;tpageistit 6 b

108-8b Cuilectivetitabbbirtitotinbestentd b

Dibe &b Btespomsebb

In dub bdr peist BHYIdHdnh RetdiliP Habiva cyt) M which b
accobintd for BBohencdnt bf o ub eoployells, B hebbdnt
of e ployekisbidr b hoblebbthiybdati | e chiv etb abdéiri fogb
agbbenbentbls dit31#bigolst BEHB.H e arbdobbmitted to b
work tioviard Entopify itbgodoup ol i e ks bbb o nbdnbop loyeeisb b
cobebbdbihybdnlie chivetivabdalirti fogbdgbb e ntdib dupb
othbebtbvio Dibididnsbivheré thebimitte coibybwptin fotbréb
re plolptsb b

WalgreénistBduolts ilhantetnteibab humban tesbbivbésbb
pabicybRights df tiratebinidnme mbersbip. bb
AlbDibididsbb usbieisbebbbrbth-didididnal funtbions
anbbith ebdobp bva b bunbip nbib ust habebbtpldcetinbb
keblp tpbto ol dbd v rit tbnbbobii es brebetfinbriogbi & ragihibd th

of edchbintployebbto tradebinibdnoembersibwheré
statbtorily drtédgatip re it db § hebdunten Resboibbésb
Dibe txdr Hor etalo hbibusirtetsb i responisblé for bhebb
onlgoindp tmanalgeent oftablytiusn dsb- Obbiftctiba deb
unbonbiblatterdvith inidnbre Prbsebivétivesbbnibdsk any
subbbibatterd rdlordbh- divi dhdnab obnvbbietmore tihab b
one dobintry,dm whichbtabktih ebdplpbprtatbédivididnal b
Humban Resbbipddistibi ke tbdr rbust Bsbubie respbmsitiility B
for thebiatterb b

8. Pbbimote dubtdirteloh inchisbetmbbdubbdirabte b
ecbbiobbic growth, fulltanbbbrotolotivetintploybtent b
anblbderebt vdrb for allb b

72 Woalgr t Allia ¢

Corporate Social Responsi ility Report 2017



GRI Content Index

GRI Standard Disclosur age number(s) and/or URL(s inkage to United Nations Sustainable Develo ment Goals ;

102-42 Id y gads | c gsak hold rs ;| 2017 CSRR por,S ak hold rE gag me pag s11-16

102-4 Approach os ak; hald r ; gag ;me ; 017 CSRR por,Sak hold r gag me pag s11-16 2

102-44 Ky ppcs;g deojc 7 sras d; 2017 CSRR por, S ak; hald yE gag me ; pag s11-16 ;
2017 CSRR par;,:Ass ss ;g CSRMa ral;y pag ;s 8-10;

REPORTING PRACTICE

102-45E; s ;clydd;; h;co soidg ;d ; A ualR par; 2017;pag; ;s 172
fi @ cals;a ;me s
102-46 Dsfi ; gr par;co;  adope ;s 2Q17CSRR par;,:Ass ss ;g CSRMa ral;y pag ;s 8-10;
bay dar; s ;
102-47 Ls p ma ra);opcs; 2017 CSRR por ,Ass ss ;g CSRMa raj;y pag s 8-10;
102-48 R;s@ ;me sqg; ;orma o ; 017 CSRR por ,Abou ThsR por pag 69
102-49 Cha; g ;s ;;r por; ;g ; 2017 CSRR por ,Abou ThsR por pag 69
102-5Q R ;por; ;gp rad 2017 CSR R por;,;Aboy Ths R ;par; jpag ;69 ;
102-51 Pg o mos y ¢ ; r par; 017 CSRR por ,Abou ThsR por pag 69
102-52 R ;par; ; g cyrl; 017 CSRR por ,Abou ThsR por pag 69
102-53 Co ;ac; pa; orqu s p st gard;;g; | 2017CSRR por ,Abou ThsR por pag 69
hsr par ;
102-54 Clams o v par; ;g ;;aceprda © ;w h 5 | 2017 CSRR par;,;Abau This R jpor; jpag; ;69 ;
h ;GRIS a dards; 2017 CSRR por,GRICo | d x pag s70-86
102-55 GRIco;; d x 2017 CSRR por ,GRICa ; I'd x pag ;s 70-86
102-56 Ex; ;r alassura;gc ; 017 CSRR por ,Abou ThisR por,Dgama ag me

prog, ss pag; ;69
2017 CSR R ;par;,Assura;c ;R ;par; jpag ;s 87:88 ;

MATERIAL TOPICS

GRI 200 ECONOMIC STANDARD SERIES

GRI 103:;Management Approach 2016

1031 Expla a o o h ma ral opca d 2017 CSRR por,Ass ss gCSRMa ral y pag s8-10
s Bou dary 2017 CSRR por,Commu y pag 24
103-2 Th ma ag me approacha d s 2017 CSRR por,Ass ss gCSRMa ral y pag s8-10 | 1.E dpov ry all s orms v rywh r
compo s 2017 CSRR por,Commu y pag 24 5 Ach v g dr qual ya d mpow rallwome
adgrls
8.Promo susa d, clusv a dsusa abl
co omicgrowh, ulla dproduc v mployme
addc work orall
103-3 Evalua o o h ma ag me ; 2017 CSRR por,Ass ss gCSRMa ral y pag s8-10
approach 2017 CSRR por ,Commu y pag 24

GRI 201: Economic Performance 2016

2011 Dr c co omkcvalu g ra d ; 2017 CSRR por,Commu y pag 24 5.Ach v g dr qual ya d mpow rallwome
addsrbu d 2017 CSRR por,Corpora Gv g pag 33 adgrls
A ualR por 2017 pag s1,105-109, 112-115 ; 7.E sur acc ss oaffordabl ,r labl ,susa abl a d
mod r rgy orall

8.Promo susa d, clusv a dsusa abl
co omigrowh, ulla dproduc v mployme
addc work or all

9.Buldr sl ras ruc ur , promo clusv a d ;
sus a abl dusralza o ados r ovao
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GRI Content Index b

GRI Standard Disclosur

MARK T PR

URL( b

age numbe ( ) and/

nkaget UntedNat n Su tanabe eve pmentG a

GRI 103: Management pproach 2016

103-1 Explanation of the material topic and 2017 CSRoReport, Assessing CSR Materiality; pages 8-10
its Boundary

103-2 The management approach and its 2017 CSR Report, Assessing CSR Materiality; pages 8-10
components

103-3 Evaluation of the management 2017 CSR Report, Assessing CSR Materiality; pages 8-10

approach

GRI 202: Market Presence 2016

202-1 Ratios of standard entry level wage b
by gender compared to local b
minimum wage

INDIR CT CONOMICIMP CT b

GRDb103: Management Approach 2016

Direct Response:

The ratio of our standard entry-level hourly wage to
local minimum wage varies from location to location
around the world. This variation is necessary to comply
with local conditions and with national wage minimums
in countries that set them. In addition, we strive to work
with suppliers who maintain Walgreens Boots Alliance’s
commitment to fair wages and hours for all workers.
Standard entry level wage does not vary by gender. b

1. End poverty in all its forms everywhere

2. End hunger, achieve food security and improved
nutrition and promote sustainable agriculture

5. Achieve gender equality and empower all women
and girls

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all

103-1  Explanation of the material topic and 2017 CSR Report, Assessing CSRoMateriality; pages 8-10
its Boundary 2017 CSRoReport, Community; page 24

103-2 The management approach and b 2017 CSR Report, Assessing CSR Materiality; pages 8-10
its components 2017 CSR Report, Community; page 24

103-3 Evaluation of the management 2017 CSR Report, Assessing CSR Materiality; pages 8-10

approach

2017 CSR Report, Community; page 24

GRI 203: Indirect Economic Impacts 2016

Infrastructure investmentsand b
services supported

20341

2017 CSR Report, Community; page 24

2017 CSR Report, Health and Wellbeing; page 26 b
2017 CSR Report, Supporting Young People;

pages 30-32

2017 CSR Report, Cancer Programs; page 34

2017 CSR Report, Corporate Giving; page 33 b

1. End poverty in all its forms everywhere

2. End hunger, achieve food security and improved
nutrition and promote sustainable agriculture

3. Ensure healthy liveb and promote wellbeing for all at
all ages

5. Achieve gender equality and empower all women
and girls

7. Ensure access to affordable, reliable, sustainable and b
modern energy for all

9. Build resilient infrastructure, promote inclusive and b
sustainable industrialization and foster innovation

10. Reduce inequality within and among countries

11. Make cities and human settlements inclusive, safe, b
resilient and sustainable

17. Strengthen the means of implementation and
revitalize the global partnership for sustainable
development

PROCUR MENT PR CTICb

GRb103: Management Approbach 2016

103-1 Explanation of the material topic and its |b2017 CSR Report, Assessing CSR Materiality; pages 8-10 | b
Boundary 2017 CSRoReport, Responsible Saurcing; pages 55-56

103-2 The management approach dnd its 2017 CSR Report, Assessing CSR Materiality; pages 8-10
cobiybonbibs 2017 CSRoReport, Responsible Sourcing; pages 55560

1083 bEvalumbionbdf bhettbanabetent b 2017 CSR Report, AdsesbirtgbBSR Materiatity; palgestdr 10t
appobacbb 201B BSR Repovh Respbbistiiid o ubtitmh pagestEb 560 b
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GRI Content Index

GRI Standard Disclosur

GRI 204: ement a ti es 2016

age n mber(s) and/ot UR (s

inkage to nited Nations S stainable Development Goals t

2041 Prpri | calt

suppliers

fspe di

ANT C T

GRL103:tManagementtAppg a h 2016t

Wal ree sB  sAlliateC de fC duc a d

Busi ess E hicstpa es 9, 35-40

2017 CSR Repor , Equal Oppor uni ies; pagets 63-65 t
2017 CSR Repor , Responsiblé Sourtirtg, Supplier t
divetsitit page 55

Part Omittett
Propar ibn of protutémen spentding ontlocat suptpliers t

Reasbnt
WalgréerstBoot $ Alliante doestriot havetprotessestin
place btdaptare tid data. t

Explanaticn

WalgrééenstBoat $ Alliantcetdefinets a tocat suppliertasta
suppliert hiat bptetrd testwithin hetdatte coutnt ty dst het t
purthistrigtdrganizationt Thiet€dmpanytdptera estin t
highty regiua ¢ct phiarttacett icat itholésatertantt rte tailt
pharmacy rharkéts$. We purthesetlockatly & majori ytdft hiet
phiatinacett icatd hat tve procutéttn tietU.8. tWalgréentst
hatta lorigthig dry df vdrkitigt otintteasetitst btal spentt t
ontprothicts entt tetvidestftont divetsettupitiers.tt

12.E suresus ai ablé c
pa er s

sumpi a dpr duci

103-1  Exptanationtafthe ma erial toptic antt

i s Boundary

2017 CSR Report, Assessingt€SR Ma eriality; pages 8-10
WalgréenstBoat $ Alliance Code of tConiduc andt
Business E hics; pages 31-33

1082 t Thiethanagemen apprbach dnctitst t
compontent $

27 € SR Repior , tAlssessitg CIR Ma eriati vt paigest8-tOty
WalgréenstBoat $ Alliantcet€ddet of Cdntdutct antt t
Bustrtest B hidst pagest31433t

1083 t Evhtdationtdfthietmanaigenten t
apiproach

27 € SR Repiort, tAissessingt ESR Ma eriatityt paigest8-tOtt
WalgréenstBoat $ Alliance €odet of Contdiict antt t
Bustrtetss B hids; patgietst31433t

GRI 2Q5: Anti-t t pti th 2Q16t

205-2 Comimunida ibntdntt raifingtdbiout anti-
cortup iontpolities andtprocedures

Di e t Resp nse:

The WalgréenstBoat $ Alliance Codte of Contdiuc andt
Business E hics (“ he Code”) ex ends o all Walgreens
Boo s Alliance officers and employees no ma er where
hey are loca ed in he world. A Walgreens Boo s
Alliance employee is any employee of Walgreens

Boo s Alliance, Inc. or any of i s subsidiary companies.
The Code also ex ends o any officers and employees
of a business or company in which Walgreens Boo s
Alliance, Inc. or any of i s subsidiaries has a con rolling
in eres .| alsoex ends oo herpariesacingon t
behalf of Walgreens Boo s Alliance, Inc. orany ofis t
subsidiaries, such as consul an s, agen s in ermediaries
or o her represen a ives of Walgreens Boo s Alliance,
including our Board of Direc ors. Managers are
responsible for ensuring employees are aware of he
Code. The Company has an an ibribery and an i-
corrup ion raining program. Walgreens Boo s Alliance
requires i s vendors o comply wi h he principles of our
E hical Trading S andards Policy and o share hem wi h
any subcon rac ors hey may use. t

16. Pronto e peackeful anttinctusive socte ies for
sus ainable developmen tprovide access o jus ice
for all and build effec ive, accoun able and inclusive
insiuionsa alllevels

ANTI COM ETITIVE BEHAVIORt

GRI 103: Management App a h 2016

103-1  Explaria ion of he ma erial opicandis

Boundary

2017 CSR Repor , Assessing CSR Ma eriali y; pages 8-10
Walgreens Boo s Alliance Code of Conduc &nd
Business E hics; page 15
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GRI Content Index

R Standard Disclosur

age number(s) and/or URL(s

inkage to nited Nations Sustain® le De elopment Goals

103-2 Thie management approach and its 2017 CSR Report, Assessing CSR Materiality; pages 8-10
compon nts b Walgr ns Boots Allianc Cod of Conduct and
Business Ethics; page 15
103-3 Evaluation of the management 201% CSR Report, Assessing CSR Materiality; pages 8-10

approach

Walgreens Boots Alliance Code of Conductand b
Business Ethics; page 15

GRI 206: Anti-competitive Behavior 2016

206-1 Legal actions for anti-competitive
behavior, anti-trust, and monopoly

practices

Direct Response:

We disclose all material litigation, including matters
related to competition law, as required in our annual and
quarterly reports filed with the SEC. We make these
reports publicly available under “SEC Filings” at

investor.walgreensbootsalliance.com.

16. Promote peaceful and inclusive societies for
sustainable development, provide access to justice
for all and build effective, accountable and inclusive b
institutions at all levels

GRI 300 ENVIRONMENTAL STANDARDS SERIES

GRI 103: Management Approach 2016

103-1  Explanation of the material topic anbdl

its Boundary

2017 CSR Report, Assessing CSR Materiality; pages 8-10
2017 CSR Report, Environment; page 38

2017 CSR Report, Our actions to prevent opioid abbise;
pages 18-19

2047 €8R Rep ot it pbbdbclyEmobb-ddbba by, b
Tréntsplbénclytib mekbitgh pages 52653bb

204% CSR Report, Waste; palglels 4566D

o

108D bThetmanagenent appobdicbtindbb
its dobponzbtd b

201% CSR Report, AssebsirtpbB3fbMateriatity; palglels &0
201% CSR Report, Enybbnbienttpbget3d

204% CSR Report, Our actibnistib frévebt bpidid dbbisbb
palges 1BHO O

204B SR Relport trdntispbdbclyEmbbtr ddel biltty, b
Tréahspbbdénchbb melokbbioghpdgels 6530 b

204% CSR Report, Waste; palglels 4566D

10853 bEvahisbionkdf thetmanayeent b
appibaiahb

2018 CSR Report, AssebsirngbbSRoMateriatity; palgels &tOH
2018 CSR Report, Envbonbient;tpbgeb38

2048 CSR Report, Our actibnistib frévebt bpidid dbbisbb
palges 184S th

204B SR Relpovt Hrdnbsplibe belytm dbbrabebbiltty,tb
Trénbsplbénclybib pelokbbitghpages 526530

204% (DS RoReporh Wastdy palgels 4H-87

GRI 301 Matétiald 2046

30188 Retlaimed products and their b
packaging materials

201% CSR Report, Waste; pages 45-47

2018 CSR Report, Our actions to prevent opioid abuse;
pages 18-19

2017 CSR Report, Transparency and Traceability, b
Transparency in packaging; pages 52-53

Direct Response:

We do not currently have in place Company-wide
processes that would allow us to calculate the percentage
of products and packaging that we reclaim at the end of
their useful lives. The Walgreens safe medication disposal
kiosks program has led to the responsible disposal

of more than 150 tons (136 metric tonnes) of unused
medications, as of 31 August 2017. Also, Walgreens
involvement with How2Recycle is expected to make it
easier for consumers to know where and how to recycle
packaging of a number of retail products. b

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all

12. Ensure sustainable consumption and production
patterns

GRI 103: Management Approach 2016

103-1 Explanation of the material topic anbl 2017 CSR Report, Assessing CSR Materiality; pages 8-10b
its Boundary 2017 CSR Report, Environment; page 38
2017 CSR Report, Energy; pages 40-44 b
76b Walgr t Allia ¢ Corporate Stcial Responsi ility Report 2017
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GRI Content Index

103-2 Th t pproch d 8 2017 CSRR port,Ass ssi CSRMa ri lity;p 8 s -10
mptsco o ts 2017 CSRR port, E viro tp 3
2083 BB HoBBE 8r 3 p 8 sABBEL
10838 SEV38&I 8o &féh 8 8 t 2017 CSRR port, As8 8si 88CBad a 8 By, s 83088
ppB8888h&38 2017 CSRR port,E vir888 t;,p 8 38
BIBB HBBE 8r BB 8 s BBEE
GRI 3028 Energf33EBIB3
3021 E rme@ su tio withi th 8 2017 CSRR port,E r y;B s40-44 8 7. E sur cc ssto fford bl ,r li bl ,sust i bl d
or iz tio m o dr ryfér ll
.Pro t eusti d,i clusiv dsust i bl
mico o c¢ rowth, full d produnqgbiv loy t
dd ¢ tworkfor Il
12.E sur sust i bl co su tiop dproductio
pttrs
13.T k ur t ctim bto co tcli t ch d
itsi cps
302-4 R ductio of rmeo su  tio 8 017 CSRR port,E r y;p s40-44 8 7. E sur cc ssto fford bl ,r li bl ,sust i bl d
mo dr r yfor |l
.Pro t eusti d,i clusiv dsust i bl
mico o ¢ rowth, full d produngbiv loy t 8
dd ¢ tworkfor Il
12.E sur sust i bl co su tiop dproductio
pttrs
13.T k ur t ctim bto co tcli t ch d
itsi cps

GRI 103: Management Approach 2016

103-1  Expl tio ofth t ri ltopic d 8| 2017 CSRR port, Ass ssi CSRMa ri lity;p s -10
itsBou d ry 2017 CSRR port, E viro t;p 3
2017 CSRR port,E r y;B s 40-44
10888 8Th38 8 t 388 8h88&1i& 8 2017 CSRR port, A3 8si 38CHBd a 1B By s 830&
co88 o B ts8 2017 CSRR port,E vir888 t;,p8 38
2017 CSRR port,E r BB 8 54888
10838 8EV8& 8o &féh 8 8 t 2017 CSRR port, As8 8si 38CHBBB a 1B By; B s 830
ppPB83&8h383 2017 CSRR port,E vir888 t;,p8 38
2083 BTV PoBBE 8r BB 8 s BB
GRI 308 EmissBaB BMBIB3
305-1 Dir ct(Scop 1) 8 2017 CSRR port,E r y;B s40-44 8 3.E sur h Ithyl® 8mapro t wllb i for Il t
GHG ssio s ] s
12.E sur sust i bimpo su tio d productio
pttrs
13.T k ur t ctio toco thli t ch d
itsi cps
14.Co s rv dsust i blyus th oc s,s s d
ri r sourc sforsusti bl d v lop t
15. Prot ct,r stor dpro t susti bl us of
t rrostri | cosyst ,sest i bly for sts,
mb co td s rtific tio, dh 1t drvrs | d
d rd tio dh Itbiodiv rsity loss
305-3 Oth ri dir ct(Scop 3) 8 2017 CSRR port,E r y;p s40-44 8 3.E sur h lthylivs dpro t e llbi for Il t
GHG ssid s Il s
12.E sur sust i bimpo su tio d productio
pttrs
13.T k ur t ctim bto co tcli t ch d
itsi cps
14.Co s rv dsust i blyus th oc s,s s d
ri r sourc sforsusti bl d v lop t
15. Prot ct,r stor dpro t eust i bl us of
t rr stri | cosyst ,siest i bly for sts,
mb co td s rtific tio, dh It drvrs | d
d r d tio dh Itbiodiv rsityloss 8

8
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GRI Content Index

GR Standard Disdlosur

E LUE TS ND WASTE

ge numbe () nd/obURL( b

ink getoUnitedN tion u t in ble evelopmentGo | b

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and its | 2017 CSR Report, Assessing CSR Materiality; pages 8-10
Boundary 2017 CSR Report, Environment; page 38
2017 CSR Report, Waste; pages 45-47
103-2 The management approach and its 2017 CSR Report, Assessing CSR Materiality; pages 8-10
components 2017 CSR Report, Environment; page 38
2017 CSR Report, Waste; pages 45-47
103-3 Evaluation of the management b 2017 CSR Report, Assessing CSR Materiality; pages 8-10 |b

approach

2017 CSR Report, Environment; page 38
2017 CSR Report, Waste; pages 45-47

GRI 306: Effluents and Waste 2016

306-2 Waste by type and disposal method b

ENVIRONMENT L COMPLI NCE

2017 CSR Report, Waste; page 45 b

3. Ensure healthy lives and promote wellbeing for all at
all ages

6. Ensure availability and sustainable management of
water and sanitation for all

12. Ensure sustainable consumption and production
patterns

13. Take urgent action to combat climate change and b
its impacts

14. Conserve and sustainably use the oceans, seasand b
marine resources for sustainable development

15. Protect, restore and promote sustainable use of
terrestrial ecosystems, sustainably manage forests,
combat desertification, and halt and reverse land
degradation and halt biodiversity loss

GRI 103: Management Approach 2016

103-1 Explanation of the material topicand b

its Boundary

2017 CSRbReport, Adsessing CSRoMateriality; pages 8-10
Environmental policy statement

103-2 The management approath and its

2017 CSR Report, Adsessing CSR Materiality; pages 8-10

cobybonzbivs Environmental policy statement
1083 bEvahimtion &f thebibanageobent b 2018 BS RoReplot, A s3esbirgh®SR Materiatiby; paeiste 10t
apipobacbb Enbirbibntentdl pobicytstidtdntent b

GRI 307: Erviito hnbentb b€ omplianiet2 Aieb

307-b Non-compliance with environmental b
laws and regulations

Direct Response:
The Company is not aware of significant environmental
releases under current environmental legislation. b

12. Ensure sustainable consumption and production
patterns

13. Take urgent action to combat climate change and
its impacts

14. Conserve and sustainably use the oceans, seas and
marine resources for sustainable development

15. Protect, restore and promote sustainable use of
terrestrial ecosystems, sustainably manage forests,
combat desertification, and halt and reverse land
degradation and halt biodiversity loss

16. Promote peaceful and inclusive societies for
sustainable development, provide access to justice
for all and build effective, accountable and inclusive b
institutions at all levels

SUPPLIER ENVIRONMENT L SSESSMENT

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and

its Bounblary

2017 CSR Report, Assessing CSR Materiality; pages 8-10
2047 CSR Report, Responsible Sourcing, Modern
slavery; pages 55-56
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GRI Content Index 8

inkage to United Nations S stainable Development Goals

103-2 Th t pproch d 8 2017 CSRR port,Ass ssi  CSRMa ri lity;p s -10
mptsco o ts 2017 CSRR port,R spo sibl Sourci ,Mod r
sl B8 & 8 s553B&
10388 Ev8& 8o &fé& 8 8 t 2017 CSRR port,As8 ssi 8CIRBa @8 1By;p 8 s 80
pp88 8h 8 2083 CHBB 0B8R 8po38ibl 88a8Bci 8 Mod 8 8
sl B8y;p 8 5553868
GRI 30B: SuifierEMmBrorBBent8BA B es8ment 20816 8
30 -1 N wsuppli rsth tw r scr d 2017 CSRR port,R spo sibl Sourci ,Mod r
us8 viro t lcrit ri sl vry;p s55-56

Direct ReSponse:

Wal 83 8 s Bt8SAIB & &I038 Dtr BoBBsp 8ific
u8 rbor@8rc8t 8 sr Bi8Bto Biro8 t 18
scr 8 i 8howd8 8088 tBIB 8 B8dBPoB8y & 8
ss 8s 8 tpr8c88si88udd8 s@BRific 8viro 8
crit 8 88 i R whichsuppd8@ 883 8s 8.8

t 18

GRI 400 SOCIAL STANDARDS SERIES

EMPLOYMENT

GRI 103: Management Approach 2016

1031 Expl tio ofth t ri ltopic d 2017 CSRR port,Ass ssi  CSRMa ri lity;p s -10
itsBou d ry 8 2017 CSR R port, Workpl ¢ ;p 5

103-2 Th t pproch d 8 2017 CSRR port,Ass ssi CSRMa ri lity; s -10
mptsco o ts 2017 CSRR port, Workpl ¢ ;p 5

103-3 Ev lu tio ofth 8 t 8 2017 CSRR port,Ass ssi  CSRMa ri lity;p s -10
ppro ch 2017 CSR R port, Workpl ¢ ;p 5

GRI 401: Employment 2016

4012 B
mp

fits provid d to full-ti 8
loy stht r otprovid dto
t orpry or p rt-ti lop s

L BOR/MANAGEMENT REL

2017 CSRRmpgort, E  loy H Ith dWelb i ;

p s60-62 8

Direct Response:

P mip loy si th US. r rlly i ibl

fob  u rofb fitsr rdl ss of hours work d,

i cludi th followi :Pr scriptio S vi sClub,
lop discou t, u | flu shots, Work & Lif

R sourc s,childc r discou t doth rs.

Mayb fitsfonp.S. loy sh v thr shold

of vr hours, rllyi cludi th followi
lop r tchofco tributio sto401kk)d fi d

co tributio r tir t ccou t, 1,000 hours work d

i y r dicl dothrh Ithcr b fits, 30

hoursp rw k v r ;p oidti off, 20 hoursp r
w  ku | ssoth rwis sp cifi dbyloc Ir ul tio s;
holid ys, 20 hoursp rw ku | ssoth rwis sp cifi d

byloc Ir ul tio s; dis bility,30 hoursp rw k
vor ; loyp stock purch s pro r 20,hours
prw k dlif i sur ¢ ,30hoursp rw k. 8

.Pro t eusti d,i clusiv dsust i bl
co o c fowth, full d produqgbiv loy t
dd ¢ tworkfor Il

ONS

GRI 103: Management Approach 2016

1031 Expl tio ofth t ri ltopic d 2017 CSRR port,Ass ssi  CSRMa ri lity;p s -10
itsBou d ry 2017 CSR R port, Workpl ¢ ;p 5

103-2 Th 8 t pproch d 8 2017 CSRR port, Ass ssi CSRMa ri lity; B s -10
itsco 8o p ts 2017 CSR R port, Workpl ¢ ;p 5

10388 Ev8&i tio &féh 8 8 t 2017 CSRR port, A8 8si 8CHBB38a B By;p s 30 &
pp38 8h 8 283 CHBB 038 Workpl 88 8p 8 5 8
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G | Content Index

GRI Standard Disclosur

GRI 402: Labor/Management Relations 2016

ag numb rs)ands rURL s

inkag t Unit d Nati ns SustainablbtD v | pmentG als

4021 Minimum notice periods regarding b

operational changes

UPATIONAL HEALTH AND AFET

Direct Response:

Our businesses comply with relevant local and national
laws and any applicable contractual requirements
regarding providing notice of significant operational
changes. b

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all

GRI 103: Management Approach 2016

103-1 Explanation of the material topic anbl 2017 CSR Report, Assessing CSR Materiality; pages 8-10
its Boundary 2047 CSR Report, Health and Safety; pages 66-68

103-2 The management approach and 2017 CSR Report, Assessing CSR Materiality; pages 8-10
its components 2017 CSR Report, Health and Safety; pages 66-68

103-3 Evaluation of the management b 2047 CSR Report, Assessing CSR Materiality; pages 8-10

approach

2017 CSR Report, Health and Safety; pages 66-68

GRI 403: Occupational Health and Safety 2016

403-1 Workers representation in formal
joint management-worker healthand b

safety dommittees

TRAINING AND EDU ATION

Direct Response:

The Walgreens Boots Alliance Safety Policy encourages
open dialogue and constructive feedback from all
stakeholders and also encourages all employeesto b
engage fully with the management of health and safety.
Safety committees with worker representation are in
place in areas where required by law. b

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and 2017 CSR Report, Assessing GSR Materiality; pages 8-10
its Boundary 204B CSR Report, Workplace; page 58
1032 The managementapproachand b 2017 CSR Report, Assessing CSR Materiality; pages 8-10
its components 201% CSR Report, Workplace; page 58
103-3 Evaluation of the management 2017 CSR Report, Assessing CSR Materiality; pages 8-10 |b

approach

2017 CSR Report, Workplace; page 58

GRI 404: Training and Education 2016

404-2 Programs for upgrading employee skills
and transition assistance programs

DIVERSITY AND EQUAL OPPORTUNITY

2017 CSR Report, Employee Health and Wellbeing;
pages 60-62
2017 CSR Report, Equal Opportunities; pages 63-65

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all

GRI 103: Management Approach 2016

1031 Explanbtion of the material topicand b

its Bounblary

2047 CSR Report, Assessing CSR Materiality; pages 8-10
2018 CSR Report, Equal Opportunities; pages 63-65
Diversity anddbctudidn folicy stdtement; page 4

2018 Prody Statementjpages 45

108D bThebbanabgebent approdobtand b
its doponbibd

2047 CSR Report, AssebbirgbGSRodbteriatity; pbges &t0b
204% GSFoRepobh tEghiab® ppdrhnittesbpaiglets GB5650b
Dibebsitly anblbibchbsinbboliby et dntoe nt;tpalglebb

2048 RroxpytStatenbenttpagestb 5

1085® bEvahiationtdf thebinanaembent b
appobalchb

247 CSR Report, AsebbirgoCSfoMateriatity; pbiyes@tOb
204 G3FoRepbh Ecral OppovhmittesbpalyestBBb65b
Dibersity bndobctusidnbioliby statententtpalge 4

2048 RroxytStatentent;ipalyestb 5

GRI 408 Divebbity HnubBq uzb ©p pdrbu Hity BO16b

405-1 Diversity of governance bodies b

and employees

2047 CSR Report, Equal Opportunities; pages 63-65 b

2048 Proxy Statement; pages 4-5

5. Achieve gender equality and empower all women
and girls

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all
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GRI Content Index O

GRI Standard Disclosur

NON-DISCRI NA IQN

age numbe (s and/o URL(s O

inkage to United Nations Sustainable De elopment Goals

R103: nagement pproach 201 0

1 3-1 Explanation of the material topic and

its Boundary

2 17 CSR Report, Assessing CSR Materiality; pages 8-1
Walgreens Boots Allian@e Code of Conduct and
Business Ethics; pages 9, 35-37

1 3-20 The management approach and
its components

2 17 CSR Report, Assessin@CSR Materiality; pages 8-1 0
Walgreens Boots Alliance Code of Conduct and
Business Ethics; pages 9, 35-37

1 3-3 Evaluation of the management O
approach

2 17 CSR Report, Assessing CSR Materiality; pages 8-1
Walgreens Boots Alliance Code of Conduct and
Business Ethics; pages 9, 35-37

R406: Non-discrimination 2016

4 6-1 Incidents of discrimination and0O

correc@ive d&rtions@aken00

Walgreens Boots Allian@e Code of Conduct and O
Busine@s Ethics; pages 9, 35-40
2 17 CSR Report, Equal Opportunit@es; pages 63-65

Pa®OAmitte@

We are GoD@b0oOt0 disrxedde (peedzot@tber od0
incQO009

Re28680

SpeeGA@ga0ReoBhItoN0

ExpOenadiat0
Fob 0200566680004 ©@nt @b0Ot0 disr@3edbe peadzo
nu@tber chOROROBs ro1BEI00 ik 0Bdinatio OB
pronfote @i ed®d OO0 NEhent, wher@@niployeet0o
ar@foe 810 OOOCOBY Bember od ntanad@dent WithoudO
fedr 00Ot Ai6tiI0NOBODNELOCOBHI0EDHAI ALHBODO0

tel€phd n@0th 8GN O 4FealA0 D UDH MY OO0 EAHO0

a 000863090000 YOI d:(irde expediedaed

in 1tandli6 90800 Q06 SnACHCOePdB o000 IO BanyO
lan@u@0es00aNierHEay re farDEnodYHtHusHO OLir RO
of CoN0OBAMmLEDEXS EthicsGets duboudedlicsP0
principles an@d standards. 1t0DExPEAHENthat €Pes€0
prid@dp | €& nAC 0GOS0 D BEQTHDER | @ Ahadibe réd

to &x66s6 the Odhpang, @her&@O@AA When@vetdEOM0
busdEes. 0

5. Achieve gender equality and empower all women
andQgirls

8. Promote listaine@Qincusive dhdGustainable
econoblic growah, fldl and prodictive énfploythentO
and @060 W ke10a0

160PE0Miote pe@cofll HnANBOBRRODOAI@Df010
SuBERirthB0O P80 pdient Qfr OGO dECr0666 to j0s6680
for @0@000N0A0 &fRefi0eN800000REHND hadacaBRR0
ins@@utioN8GH a00evesd O

FREEIBO OF SSICI OION ND COLLEmMAVEB RO ININGO

R10@000 nagetientOG pi68e6RWIGO

1 3-1 Explan@tion of the material ®pic and 2 17 CSR Report, AsBessin@CSR Materialify; pagés 8-1
its Boundary
1 3-2 The Mana@ethent@Pproadh and 2 17 CSRRepOrt, ABBesinglOSROWateri@dlity; paged 8-1

its G@a0poneddd O

Dife 6DRRBHONBEO00
Walgré8de@xads Alltanaéoaterdd@ hOntan e oaeass0
paliey REGhDs ¥ 0@ A0t ndBembersiip. O

AlIDOG DOTBOB0RI XEE0e00006- ADLINA0AMA IO NBRMAO
the € OB DNGtIOOAUSt h@vedd [flaceGhadcepo
upoD - 0809 \0ri tENQLNIoRGAHE000 e ybds 6f @860
enfployeedo tGadeathdth0Bembersi@ip Wher® Q@O0
or le@a09 re o TR Btan RGO0CAHA D O

for @000 LBDEEN iOre€P cdBiblOfor Bite NOODDH
managedent 00ad HBOEss-<perifz@ts 0hdn0
matters with un@h0@ pdEseBBi0eep0nBse PGB0
matter DO @s6- AWNLM@0OOMN VOB ore BB anGfh@0
co0Bdry, BOwhictOca®oQbe LhrPOOEDIALE AIDIM@I BoOnan
Res06000=6aui (= cObr Bust 8sSute re POORIDIAY fOr Bide
mattei® O
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G | Content Index

103-3 Evaluation of the management b

approach

ag numb rs)and/ rURL s

2017 CSR Report, Assessing CSR Materiality; pages 8-10

inkag t Unit d Nati nsSustainabl D v | pmentG als

GRI 407: Freedom of Association and Cbllective Bargaining 2016

4071 Operations and suppliers in which the
right to freedom of association and

collective bargaining may be at risk

CHILD LABOR

Direct Response:

Our vendor responsibility and ethical sourcing
standards, which all suppliers of our Walgreens and
Boots UK owned brands must comply with, includes the
following language:

« Freedom of Association and the Right to Collective
Bargaining:
We uphold the right of workers in conformity with
local law to be members of trade unions of their own
choosing and to bargain collectively. Suppliers must b
comply with all applicable laws and regulations relating
to their workers’ rights to freedom of association and
collective bargaining. Where this is restricted under b
law, the supplier facilitates, and does not hinder, the
development of parallel means for independent and
free association and bargaining.

» Workers’ representatives must be allowed access to
the workplace to carry out their functions and must not
be discriminated against.

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all

o

GRI 103: ManagementtApproach 2016

103-1 Explanation of the material topic and

its Boundary

b

2017 CSR Report, Assessing CSR Materiality; pages 8-10
2017 CSR Report, Responsible Sourcing, Modern

slavery; pages 55-56

2017 Modern Slavery and Human Trafficking Statement b)

108D bThebbanaleinent bppbbdiobtmbb
its dobponzbibd b

2017 CSR Report, Assesbirgb®3R Materiatity; palelst@ Ot
2047 BSR Replobt Respbvistitie SobibitghMbdebn b
sldvbbpibaestibbeb

2017 Moderib&idvbblp embtH untan Braffickirgt®tatetment b

1083 bEvahimtionbdf bthebibanagetent b
appbbalzbbb

2017 CSR Report, AsisesbingbBSR Materiatity; palgestd Ot
2017 CSRoRelport iRelspbbistidie SobibtirtghModeribtb
slavebpibaelsEB 560

2018 tbderbSidvbbp EmdbHunan TréffickirgtBtaténtent b

GRI 40& tChila Lalbor2046

408-1 Operations and suppliers at significhnt

risk for incidents of child labor

2017 CSRoReport, Responsible Saurcing, Modern
slavery; pages 55-56
2047 Modebn Slavery and Human Trafficking Statement

ParbQmitted b
We aré riob abte to frovide thidhrealdomm. b

Reasbn b
Infrmationtimalybbbbibd

Explinatizirbb
Urtrleb o progsto of bnigioinghuplptier bsebbntentd b
our bbmedbbind supiptiers Erdassesbe dfor bbobplianoeb
with blltof bir kthidabtraditgtttdnblabtisbin chiditgtibsnbls
of hittl labaiy bbby obinigblvdr kbt Exploisbbtto alzbbtichisb
worktnbbwe repobbybibvetibds bobpliantkbiatiebbhanbb
bytspblotftrtissubsbb b

8. Promote sustained, inclusive and sustainable
economic growth, fldl and productive employment
and delment wdrk for all

16. Promote peaceful and inclusive societies for
subdirtbibéd delyebo potent bprowi debdcbebb tb jostibe
for all@nbbhutit éffelbivebbcbobiniibibd dnblibchisbbb
institutionist bllibevebb b

b
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GRI Cont ntin v

GRiv v m vr Disclasuvvv g wwmb r(syviv VorWdRL(s v in vg vowniw v N vtionsvwrstvin bIvD v lopmentBar ¥s

FOQRCBELYOR CO@MPULSGRY LABQR

GRI 108 WM anagerwe nt\A pproacihiva Omév

103y vExplanetio vef vhewwmateriaviopivand v 2017 CSR Report, Assessiny @SR Materialityypagees-10
its\Bormdavyw 2017 CSRReporiyRespongibler Souvciny, Medevev

slavevymsages\b g6 v

2017 Modevw WavevywanevHuman WraffickingvStatenventv

1092 vThemwanagewnentappreaeinenav 2017 CSR Report, AsgessingV@SR Materiality,weages 8+10v|
its wowwponenty 2017 CSRReporitRespeavgihie Souveivy, WModevw
slavevyws ages\bbr 56
2017 Modevnlavevyand Muman Trafficking Statenvent
103v¥ vEvelnevionvof thevmanagewvent w 2017 CSR Report, Agessing @SR Materiality; pageeB 0
appveaeh 2017 CSRvReporiyRegponegibler Souwcingy Medevw

slavevymwsageswhb5-56 v
204¥ Modevnslavevyand Muman Trafficking Statanvent

GRI 408z \Forved orGorwp ul sovy Walnon20M6vw

409-1 Operations and suppliers at significant 2017 CSR Report, Responsible Sourcing, Modern 8. Promote sustained, inclusive and sustainable
risk for incidents of forced or slavery; pages 55-56 v economic growth, full and productive employment
compulsory labor 2017 Modern Slavery and Human Trafficking Statement and decent work for all

HUMAN RIGHTS ASSESSMENT

GRI 103: Management Approach 2016 v

103-1 vExplanation of the material topic and 2017 CSR Report, Asgsessing CSR Materiality; pages 8-10
its Baundary 2017 CSR Reaport, Responsible Sourcing, Modern
slaverymageswbwu6
2017 ModevnWaveryaneM{uman WraffickingvStatenvent v
1082 vThevwanagement appveaeine nev 2017 CSR Report, AesessingCSR Materiality,weages\Br10v
its wowwponenty 2017 € SRReporinRespeavginie SouveingyiModevw
slavevyws ages\bbr 56
20d¥ Modevwslavevyand Munvan Traffickingy Statenvent
109v¥ vEvelnevionofthevwmanagewwvent v 2017 CSR Report, Asgessing @SR Materiality; pageeB 10
appvuseh 2017 CSRyReporitRespongibler Souvcing, Medevw

slavevymwageswhb5-56 v
204¥ Modevnslavevyand Muman Trafficking Statanvent

GRI 412vvHuman RightsWsaseesuvent 20/M6vv

412at v Operations that heve been subject 2017 CSR Report, Responsible SourcingyModern
to hunwan nights reviews or impactv v slawery; pages 53b¢§6
asvewsmentyw 2017 WlodewwWaverywnevHunvan Wraffickingvstatementv

P vt Gmitt v
We arewmeiy to nepovivioywoownny. v

R v sowv
Informmatiomnmavei bl v

E plwviv tiorwv

Undeveouwpregraw of wng onvg supypbiereevessments

ow owwnedvierand supplierveraassessedvioreonwpliange
with athofwwr etlvical tnasivg standavarsse nd wevne povivivyv
levelarof wonwplianze natwevhavbyvaountriegworvegions. w

<
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GRI Cont ntliIn

GRI Standard Disclosur

LOCAL C UNTES

ag numb (s)an /o URL(s b

inkag toUnit Nations ustaiabl D lopment Goals 4

GRI 103: Management Approach 2016

103-1 Explanation of the material topicand b

its Boundary

2017 CSR Report, Assessing CSR Materiality; pages 8-10
2017 CSRoReport, Community; page 24

103-2 The management approach and
its dobponentd

2017 CSR Report, Assessing BSR Materiality; pbges 8-10
2017 CSRoReport, Community; pbge 24

1083 bEvahimbionbdf bhebibanagemtent b
appobalcbbb

2017 CSR Relport, Adsebbirtip CIR Materiatity; paglesti ot
208B SR RepaibhContmunity:tpale 24

GRI 413btholal I€oymunitiest2d16bb

4131  Operations with local community
engagement, impact assessments, b

and development programs

2017 CSR Report, Community; page 24

2017 CSR Report, Health and Wellbeing; pages 26-29 b
2017 CSRoReport, Supporting Yooing Reople;

pages 30-33

2048 € SRoRepobh I anobbrogvbits; palgebd4

E OCA A E MENT

GRI 10&b tM antalgfembe nt Ap prb b chb2 0iGbb

103-1 Explanation of the material topicand b

its Boundary

2017 CSR Report, Assessing CSR Materiality; pages 8-10
2017 CSRoReport, Responsible Sourcing, Modern

slavery; pagels 55566

2017 Modern Slévery @and Human Traffickirtg Statement b

108D bThebibanagebnent appobdicbtinbbb
its dobponzbbd b

2017 CSR Report, AssesbirgbB3R Materiatity;paly et Oty
2017 C3RoRep ot iRelspbinistitid SobidirghModebb b
sldvbbpipageistEbbeb

2017 Modebb®idvbbpanbitdlbman BraffickingoBtatetment b

1085B bEvahmtiontdf thebihanabembent b
appboaizhbb

2017 CSR Report, AdsesbirgbB3IR Materiatity; palyesti Ot
2017 CSRoRep ot RRetspbinistitid Sobiodirtgh Modebb b
sldvbbpipagestih-56

204% odebibSidvbbp anbbidbnten Traffickingttaténtent b

GRI 414b S uppiier Sxxhéal #sseskhbent 2016

4141  New suppliers that were screened b

using social criteria

PUBL CPOL CY b

2017 CSR Report, Responsible Sourcing, Modern
slavery; pages 55-56
2017 Modern Slavery and Human Trafficking Statement

5. Achieve gender equiality and empower all women
and girls

8. Promote sustained, inclusive and sustainable
economic growth, full and productive employment
and decent work for all

16. Promote peaceful and inclusive societies for
sustainable development, provide access to justice
for all and build effective, accountable and inclusive
institutions at all levels b

GRI 103: Management Approach 2016

103-1 Explanation of the material topic and

its Boundary

2017 CSR Report, Agsessing CSR Materiality; pages 8-10

103-2 The management approachand b
its components

2017 CSR Report, Assessing CSR Materiality; pages 8-10

103-3 Evaluation of the management
approach

2017 CSRoReport, Assessing CSRoMateriality; pages 8-10

GRI 415: Public Policy 2016

415-1  Pdtitical contributions b

Walgreens Boots Alliance Pdtitical Engagebnentand b
Contributions Policy

16. Promote peaceful and inclusive societies for b
sustainable development, provide access to justice
for all and build effective, accountable and inclusive
institutions at all levels b
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GRI Content Index

GRI Standard Disclosur

CUSTBMER T

age number(s) and/or URL(s c

in age to United ations Sustaina le Development Goals

GRI 103: Management pp oa h 016

103-1  Explanatior of the material topicand

its Boundaryg

2017 @SR Report, Assessing CSR Materiality; pages 8-10
2017 CSR Report, ldealth and Safety,Product sefety end
quality control; pages 66-67

1082 c Thecnanagement appraact and
its coatponents

2017 @SR Report, &ssessing €IR Materiality;gpages &tOc
2047 @SR Repoct, [daalth and Safetg ®coduct satety and
quatity aootrolpeges®c6e6¢ ¢

1088 cEvatuatiomof tlitecmanageneent
appcaachcc

2017 @SR Report, Assessing €SR Materiality,gpeges &tOc
20d¢ &SReRepoet ¢Haalth and Sadety Peaductsatetyg and
quatity coatrolapegesdite 6¢

GRI 4d6ccucstamer ¢ athanakSafety 20i16c

416-1 Assessment of the healtb and safety
impacts of product aad service
categories

MARKETdcc G D E¢ G

GRE16& dManageaeentc cpproec b 2Q16¢c

Dire tRResponse:

All Walgreens Boots Alliance businesses anauallg review
the pharmacy aperations governance policy and complete
a letter of representatton highlighting whether there are
areasad aon-coatplianceda bustese praceduresewith anc
actionplando sagaeteodheyarilt becectified. bxsuotmer
204¢ ma wovece deaue €irsicPatient Saéety &ocae forc
allotoce phacmacyatispensing lmusmesses. Ebedoramt
meets quacieriydo shece lwest pcedicearpecations and to
engendec acautare af t@iespeceint sheceddeacning. cc

103-1 Explanation of the material topicand

its Boundary

2017 @SR Report, Assessing CSR Materiality; pages 8-10
2017 CSR Report, Marketplace; page 50

2017 CSR Report, Transparency and Traceabdity,
Transparency in packaging section; pages 52-5%

1082 c Thecnanagement approacband
its apagponents ¢

2017 @SR Report, Assessing €IReMateriatitggpeges@tOc
2017 @SR Report, Marketglacecpegecalc

2047 @SR Repocet, Taaspacency and Traceebdd\ce

Traas pecencyda packegity sectione pegesd2es3

1088 cEvettioncof titeananagencent
appcaactc

2017 @SR Report, Assessing CIRcMateriatity;ppeges:tOc
2017 @SR Report, Marketglacecpegecalc

20d¢ &SReRepoet drmaspecencyand Traceabildy,c
Traaspecencydn packegig sectione pegesd2et3c

GRI 4d@cMarketiaxanck cabedingc2iée

417-%c Requirements for praduct and service
information and labeling

2017 @SR Repoct, Transpacency and Traceability,
Transparency in packaging section; pages 5253

Dire t Response:
To help ensure patient safety, our prescription labels are

designed to meet both regulatory requirements and our ¢

internal standards. ¢

12. Ensure sustainable consumption and praduction
patterns

16. Promote peaceful and inclusive societies for
sustainable development, provide access to justice
for all and build effective, accountable and inclusive ¢
institutions at all levels

GRI 103: Management pproa h 2016

103-1  Explanation of the material topic and 2017 CSR Report, Assessing CSR Materiality;gpages 8-10
its Boundary Annual Report 2017; pages 21-23

103-2 The management approach and ¢ 2017 CSR Report, Assessing CSR Materiality; pages 8-10
its components Annual Report 2017; pages 21-23

103-3 Evaluation of the management 2017 CSR Report, Assessing CSR Materiality; pages 8-10 ¢

approach

Annual Report 2017; pages 21-23
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G | ContentiIndex b

ag numb rs)and/ rURLs b

inkag t Unit d Nati ns SustainablbtD v | pmentG als

GRI 418b Customher Privalolyt2016

418-bb Sutbstedntiate d dobbplaintd doblabbnitgbb
bréaches of customer ptivacytardbbb
losses of customer data

OCI C OMICCOMP IANC

GRI 103 M@ natgfembe nt Ayipybbzhb20 16D

204B CSR Répobh Health dctBatfety, Ddta privabytbicbb
secubity; pdges 66-6&b

Direct Response:

We are unaware of any substantiated complaints against
us in fiscal 2017 concerning breaches of customer privacy
and losses of customer data which would have required
us, under federal or state law, to broadly notify customers
or other parties about a breach or take other significant
steps to remediate injuries caused by such breach. b

D

16. Brontote peacekul bridbbclusbietsobidtie pfor
sustaibable delvelopmentirovide access to jubticeb
for all and build effective, accountable and inclusive
institutions at all levels

103-1 Explanation of the material topic and 2017 €SR Report,Assessing CSR Materiality; pages 8-10
its Boundary

103-2 The management approach and 2017 CSR Report, Assessing CSR Materiality; pages 8-10
its components

103-3 Evaluation of the management 2017 CSR Report, Assessing CSR Materiality; pages 8-10

approach

GRI 419: Socioeconomic Compliance 2016

4198 bNdn-compliabbe with lawes and b
reulatibns in the social bnd
econtnbic aréd b

Direct Response:

In fiscal BO17,ve did not pay anp fines related to b
nonontpliance with |bves @b reguttations i thetsobtal
anb econbniic arédthablvdre of bbfficient materiatity

to requirets pbluiftr didrkisbbbin dubBnnblbor uabterly b
repobts fited with thetSEfbbWe maketthebetrepots b
pulbtiblybavatiabld unbleb “SEEHBIlImgsb bt bb
invebtdr.bvdlgréensbbbsaliiancetcobh. b

16bPromote peaceful and inclusive societies for
sustainabte development, provide access to justice
fortallanbl build effelativebacboubibabbe anbl inclusble
institutions &t bllbevets b
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GRI Disclosure 102-56

Independent Accountants’ Review Report -
Board of Directors, Shareowners, and Stakeholders e OI e

Walgreens Boots Alliance, Inc., Deerfield, lllinois

We have reviewed the following indicators presented in the 2017 Corporate Social Responsibility (“CSR”) Report
(the “specified indicators”) of Walgreens Boots Alliance, Inc. (the "Company") for the fiscal year ended 31 August 2017:

Environment Corporate Giving

1. Total Company COze emissions, by source 1. Corporate Giving by Division

2. Total Company COze emissions, by Division 2. How the Company contributes — cash and non-cash 2
3. Total Company CO2ze emissions, by Scopes 1,2 and 3 2 3. Areas impacted by the Company’s contributions

4. Energy use, by Division 4. The types of groups the Company contributes to

5. CO2e emissions from energy, by type

6. CO2e emissions from energy, by Division Workplace

7. CO2e emissions from business travel, by Division 2 1. Employees by Division

8. CO:z2e emissions from business travel, by type 2. Employee retention

9. Business travel - air (by length of haul) 3. Employees by gender
10. CO2e emissions from business travel, per 1,000 4. Women employees by Division and in the Company

employees, by Division and for the Company 5. Race, ethnicity of Retail Pharmacy USA employees

11. CO2ze emissions from product delivery, by Division 2
12. Waste by method of disposal
13. Waste by Division

The Company’s management is responsible for preparing and presenting the specified indicators in accordance with the
Walgreens Boots Alliance CSR Performance Data Basis of Preparation, which is available in the Corporate Responsibility
area of the Company’s corporate website in the “About this report” section. Our responsibility is to express a conclusion
on the specified indicators based on our review.

Our review was conducted in accordance with attestation standards established by the American Institute of Certified
Public Accountants. Those standards require that we plan and perform the review to obtain limited assurance about
whether any material modifications should be made to the specified indicators in order for them to be presented in
accordance with the criteria. A review is substantially less in scope than an examination, the objective of which is to obtain
reasonable assurance about whether the specified indicators are presented in accordance with the criteria, in all material
respects, in order to express an opinion. Accordingly, we do not express such an opinion. We believe that our review
provides a reasonable basis for our conclusion.

The preparation of specified indicators within the Walgreens Boots Alliance CSR Report requires management to establish
the criteria, make determinations as to the relevancy of information to be included, and make estimates and assumptions
that affect reported information. Measurement of certain amounts and sustainability metrics, some of which may be
referred to as estimates, is subject to substantial inherent measurement uncertainty. Obtaining sufficient, appropriate
review evidence to support our conclusion does not reduce the inherent uncertainty in the amounts and metrics. The 2
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selection by management of different but acceptable measurement methods, input data, or model assumptions, or
a different point value within the range of reasonable values produced by the model, may have resulted in materially
different amounts or metrics being reported.

Our review was limited to those indicators specified by management and such specified indicators may not necessarily
reflect the overall sustainability profile of the Company.

As noted on page 38 of the Walgreens Boots Alliance CSR Report, in developing the criteria for Scope 1, Scope 2, and
Scope 3 greenhouse gas (GHG) emissions as defined within the Walgreens Boots Alliance CSR Performance Data Basis of
Preparation, management utilized the Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard, and the y
Greenhouse Gas Protocol: A Corporate Value Chain (Scope 3) Accounting and Reporting Standard, published by the World
Business Council for Sustainable Development and the World Resources Institute (together the Greenhouse Gas Protocol).

Based on our review, we are not aware of any material modifications that should be made to the specified indicators in
order for it to be presented in accordance with the Walgreens Boots Alliance CSR Performance Data Basis of Preparation,
which is available in the Corporate Responsibility area of the Company’s corporate website in the “About this report” 'y
section. vy

St + ke L

DE Ol E& OU HE Py
Stamford, y
20 December 2017 y
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rward-l king statements Trademarks Exchange rates basis f preparati n

All st tements in this reportth t re a W Igreens Boots Alli nce, the W Igreens Foreign currency mounts h ve been
not historic |, including go Is for a Boots Alli nce logo nd the othertr de presented in U.S. doll rs for consistency,
nd projections of future results, the a n mes listed below retr dem aks or h ving beentr nsl ted tthe ver ge
expected execution nd effect of registered tr dem rks of W Igreens exch nger te for the 12 months ending
our Corpor te Soci | Responsibility a Boots Alli nce nd/orits ffili tesinthe 31 August 2017. The most signific ntr tes
str tegies ndiniti tives ndthe a U.S. nd other countries. a re 1.27 U.S. doll r per British pound
mounts nd timing of their expected WALGREENS BOOTS ALLIANCE is sterling nd 110 U.S. doll r per euro.
imp. ct, constitute forw rd-looking tr dem rk owned by W Igreens Boots Funds r ised in British pounds sterling
st tementsth t reb sed on current . . . .
Alli nce,Inc. a or in euros over multi-ye r periods were

societ |, m rket, competitive nd .
P converted to U.S. doll rs using ver ge

regul tory expect tions. These forw rd- BALANCE REWARDS, GET A SHOT.  a ; )

looking st tements re notgu r ntees GIVE A SHOT. NICE. WREDI nd a éxch .nge r tes for the rep.ortlng periods

of future perform nce nd re subject WALGREENS re tr dem rks owned by n which the funds were  ised.

to risks, uncert inties nd ssumptions, W Igreen Co. Ph t credits

known or unknown, which could ¢ use ALLIANCE HEALTHCARE, ALLOGA, a Cover photo, bottom right: UN Found tion
ctu lresultstov rym teri lly. These a ALMUS nd ALPHEGA retr dem rks P ge 15 photo: K ns s City VA Medic |

st tements spe konly softhed te

they rem de nd, exceptto the extent
required by the | w, W Igreens Boots a BOOTS, BOOTS OPTICIANS, BOTANICS

owned by Alli nce Unichem IP Limited. Center/Rele sed

P ge 28, upper left, photo: IHP/Cengiz Y r a

Alli nce undert kes no oblig tiontoa THE POWER OF PLANTS, NO7, nd a )
upd te publicly ny forw rd-looking a SOAP & GLORY retr dem rks owned P ge 31 photo: UN Found tion
st tement included in this report, a by The Boots Comp ny PLC.
whether s result of new inform tion, LIZ EARLE is tr dem rk owned by Liz
future events, ch ngesin ssumptions E rle Be uty Co. Limited.
or otherwise. Ple se see W Igreens
Boots Alli nce’s | test Form 10-K nd FARMACIAS BENAVIDES is tr dem rk a
subsequent SEC filings for  discussion owned by F rmeci s Ben vides, S.A.B. 9(- 3' MIX
of risk f ctors stheyrel tetoforw rd- DE CV. FSC e e
. vy FSC* C102274
looking st tements. Third p rty tr dem rks mentioned re -
the property of their respective owners. De i ned nd roducedby a
The use of words such s “p rtnered,” a Avil Cre tive Inc. a
“p rtnering,” “p rtner” ndv ri tions
of such words in this CSR report is not ©2018 W Igreens Boots Alli nce, Inc.

intended to ndsh Il not be construedto  All rights reserved

implyth t leg | p rtnership rel tionship

exists between W Igreens Boots Alli nce a
nd ny other comp ny.

www.w Igreensboots Ili nce.com
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Contact us +

Walgreens + s dliance, Inc.
108 Wilmo R &d
Deerfield, IL 60015
us
1(847) 315-3700

www.walgreensb + salliance.c M

Y mm

L 1. Woalgreens Boots Alliance
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