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Two words come to mind when I reflect on fiscal 2013 — accomplishment
and anticipation.

Accomplishment ... because we delivered solid results, led by the
turnaround in our U.5. Soup business, and added a trio of new growth
engines by acquiring Bolthouse Farms, Plum Organics and Kelsen Group.

Anticipation ... because there is a growing sense of optimism about

the future as we reshape Campbell and our growth trajectory under
our Strategic Framework.
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Accelerating Campbell’s growth starts with having a strong core. We're
growing our powerful brands. We're reinforcing our relationships with the
millions of loyal consumers who make our soups, simple meals, healthy
beverages and snacks part of their lives. We're enhancing the relevance,
@QW}&% and vitality of our products. Importantly, we're also responding to

way our consumers are living now.
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STRENGTHENING OUR CORE BUSINESS
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To grow, really grow, you have to mw the courage
to think big and “bevond the can” That's what
we're doing at Campbell, where we are expanding
in new categories, segments antd geographies

ih acquisitions and strategic alliances to

our future.

ate our growth in faster-growing
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Bolthouse Farms and Plum Organics give us exciting growth
platforms in packaged fresh foods and organic baby food,
respectively, Thelr on-trend brands expand our connection
with new consumers. With Bolthouse Farms, we are reaching
consumers who enjoy fresh foods and aspire to healthy Hfestyles)
with a growing product line that ranges from carrots and salad
dressings to fruit smoothies, juices, protein drinks and cafés.
We're leveraging the capabilities of Rolthouse Farms this year to
introduce V8 Harvest, our first entry in super-premium packaged
fresh juices under the V& brand, and we're planning to launch
Baby Carrot ShakeDowns — crunchy 25-calorie snacks with
unigue packaging that enables consumers to add seasonings
iike Chili Lime and Ranch to the fresh carrots right in the bag.
Bolthou arms boasts a bumper crop of innovative products
and we're making our first advertising investments behind
the brand this year to increase CONSUMEer awarenass,

Plum Organics’ premium organic simple meals for babies,
toddlers and young chifdren deliver great taste with organic
fruits, vegetables and proteins and culinary-inspired recipes in
convenient pouches that make feeding easy. We plan to unlock
the brand’s growth potential by expanding distribution,
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1 Campbell Place, Camden, NJ 08103-1799



