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YEAR EXCELLENI RE5ULT



BEAM RAISED THE BAR OUR FIRST FULL YEAR AS PUREPLAY SPIRITS COMPANY

ON THE COVER

COIJRVflJIR 12% CANADIAN CUB 0% TEACHERS 1%

10kIQ 21%
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Arid we expressed our confidence in how Beam was primed to irceli late profitable long term growth and reati

sub modal Iue foi shaieholders as focused
spirits comp my with

stiong
fhundation built on an advantaged

portfolio including our strength in Bourbon powerful po itions in our core maikers oid excellent
prospects in

cmeiging markr ts

Brains hi year was one of
gre it piogres

aid excellent results Beam is creating shareholder value with stionger

bi md
port

fblio stionger in lush position and stronger earnings growth

Beam is growing on growth xccutmg our proven stiareg iesult we outpeifmnied oui global maiker cads

quart in 2012 as hv ered against the giowt algorithm we outlined ear ago

Oui ia/cs
gsa

about to icc ii sate /ous global snaskd which we cslimatc capandecl Iittlc btlti than in ooze

fIr
grew 0/a rating

in
roiejasts than la/c And oni an rags uze n/co tel ith dmhlc dig it sw/h

iii ElS bc/ire hargi gain
that acceded sui long tes ni tasyc

arc pai ticul hi pleased that we outpei dv med aganist our targets ci en as we inc ised iisv uncut in the
onipeti

tie posit ion an long te ins giowth of out business

\Vc again boo ted nivcstmerit in brand equit building double digit late md these investments continued to

pay off We mdc erri ed more brands on telec ismon thui ever before and we engaged consumers isithi more inmpacttul

use ot digital communication yye invested in ace ird winning in nmarket activation to um pire orisimnseis at the

pemt ofpumcha

Vsc elso outlined our strategi to reatc amous Brmcls Build SVinning id srkets and Joel our rowth
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\Ve see 11 of opportumts is tin cst in fast owing categories fast growing new products and tsr
gi owing

market and trandate such inst tments into sustainable piofitable long tet rn giowrh

Our 2012 results md our foci ted sri its position Beam vci well to further capttahie on thie kcs long ten

growth dris cis that we cliscus further in this annual teview

We tim rs di is not hlt one half of ir sales growth from our Power Brands and Rising Stats in out core markets

the U.S ustii ha and Get many As stir weie ilesoting considerable investment to growing our heattland Bourbon

eategol thtou1h impaetful cc1uir building cornntumcation brand building innovations and increased distillation

apacits and liquid la% down to meet future demand Beam has the broadest and best Bourbon portfolio in thr

industr and it giars us an advantaged platform on which to drive long ret iii growth Our expertise
in litesle

hew rages
that rap into

pres
atlu consumer trends such as the appeal of low calorie the ieward of familiar and

indulgent flat ott and the convcmence of readwto serve nd ready to drink formats as well as our success reachmg

female consumers create pro ismg isenues for growth

\Vc look to delis er the dance of our sales gtowr from ncsa products uicl new niarkets Were continuing to

invest ut innos ation that hotrows ecfcnt from out core brands and builds hack hghet mat gist growth and added

value tot consumers Out new Global Innovation Centet in Kentueka opened
itt late 2012 will be anothct

competitive
ads

antage
for Beam as we continue to drive growth

with exciting new products Fo expand itt erric rging

ni irkets wete mvestuig
in enhc ncing otis disirdittion and marketing capabilities icross broader ange of fast

gross uig ftontiers

astlt is we onttnne to focus on our intcrisal gr wth initiatives our confidence in the future is fut thet enhanced

out strong stcwardslup of capital balance shcc strength and agtli which ste belica will nable us to continue

hi ing lead player its our da itatntc industra

On behalf of ocn 3401 pcople
aioundl the svorlcl thank

yost
for the onficIeiice cleinotisriated your ciwnetslsip

of Beam stock We 00k turwar to atstti
the of pcrforitiatsce ever flit rIser to ontituste creating

alcte for cit

sh ireholdct

Szïlce1 ely

111 OCt 2015





We re rasrng the bar rn our

key categones. by budding our

core brand equities engaging

consumersin new and better

ways and strengthening our
St St St St St

competitive position in our
St St

pnority markets

FUELED BY AUTHENTCTY NNOVABON AND PREMIUMIZABON WE DELIVERED DOUBLEOIGIT SALES GROWTH

IN THE BOURBON CATEGORY
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WE AIM TO DRVE STRONG GROWTH WflH OUR POWER BRANDS AND RISING STARS CORE MARKETS

THE UNITED STATES AUSTRAUA AND GERMANY
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Weve stepped up our gameto

cre ate some of the industrys

eadrng mnovations...and

dehver thn consecutwe

years of record sSes from

new producti

2012 WE RASED THE BAR WTH THE 0PENNG OF OUR NEW GLOBAL NNOVATION CENTER on the grounds

of em fispsrn dmtdm in Cdimont Kentut4v tuis worM elms far dity now Revejages seer al stiategic

advantapee mr luding eansumt mnsghts sdoug categom management advanced fri nor ci rpahihfies

our fiave.r experfise and speed to mark.et. The result the indusfrys fastest innovation development times

and gammchanging non products



INNOVAI1NG EREAT VALUE



WITH OUR BORROW/BUILD INNOVATWN PHILOSOPHY WE APPROACH NEW PRODUCT DEVELOPMENT AS

STRATEGIC BRANDBWLDNG IMPERATIVE
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By leveraging our Power

Brands .portfolio breadth..

and investments to enhance

sales and distnbuton...we re

achevmg our fastest growth

rn emergmgmarkets

AROUND IHE WORLD WEVE DWLT STRONG ROUTES TO MARKET
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CONSUMERS IN EMERGING MARKETS HAVE GROWING THIRST FOR WESTERN SPIRITS
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Dorng business the right

way The Beam Way
Were committed to the

Ii

highest standards...m business

conduct...promoting the

responsible consumption of

our products...respecting the

environment...and supporting

our communities

THE SPIRIT OF BEAM IS EVIOENT EVERYWHERE WE OPERATE ir ro Chit apo to Sydoy horn MaJun to

Srnoapoio aid Ilaoktort Corrnaoy to Fraoktott Kootr okp fhtoogo ow Boa ii Ces piog every

ernoopee oooowaged we two paid daag away horn wok to Jortorrn cornice irty vu Mooeo tht

world Beam raisort the ha.r ovary day rnoaniogfol wags



SETlINE STANDARD
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BEAMS COMMITMENT TO RESPONSIBLE CONSUMPTION

THAT WE DO
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OF OUR PRODUCTS IS FUNDAMENTAL TO EVERYTHING
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Ecutve Office

Social Channels

Email

Regmtered Office

Common Stork

Annual Meetmg

Transfer Agent for nmon Stock

Quarterly Earnings News Releases awl Corporate Pubhcations

SEC Filings

Bourbon

To ehminate duphcate maffngs please write to

Oui

Blended Whwky/Whiskey

Scotch Wff5ky

lnsh Whwkey

Tequda

Cognac

Rum

Vodka

Brandy and Sherry

Ready to Orink/ReadytoSeve

lit II Ii

Cordials Liqueurs




