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Media Release

Half Year 2010 Results

Double-digit sales growth and strongly improved profitability

Sales CHF 2.2 bfflion 10.5% growth in local currencies

Developing markets reach 41% of group sales

EBITDA improved to CHF 529 millionup 26% in local currencies

EBITDA margin improved to 24.1% from 21.2%

Net income CHF 200 million up 108%

Geneva August 2010

Givaudan is
capitalising on its expanded leadership position resulting from the successful

integration of Quest This translates into numerous new wins and strong sales growth across all

geographies and customers as well as into significant profitability improvements We are on

track with our targets said Gilles Andrier Chief Executive Officer

Group sales for the first six months of the year totalled CHF 2199 million an increase of 10.5% in

local currencies and 10.2% in Swiss francs compared to the previous year The strong

performance from the first quarter continued into the second quarter

Developing markets sales continued its strong 2009 growth momentum and reached 41% of

group sales

Fragrance Division sales were CHF 1017 million an increase of 13.3% in local currencies and

13.1% in Swiss francs versus the same period in 2009

Flavour Division sales were CHF 1182 million an increase of 8.1% in local currencies and 7.8% in

Swiss francs compared to the previous year
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Gross Margin

The
gross profit margin increased to 46.8% from 44.9% as result of the strong sales

performance further integration savings and better absorption of fixed production costs

compared to 2009

Earnings before Interest Tax Depreciation and .Amortisation EBITDA

EBITDA increased to CHF 490 millionin 2010 from CHF 388 millionin 2009 On comparable

basis EBITDA reached CHF 529 millionincreasing from the CHF 424 millionreported last year

When measured in local currency terms the EBITDA on comparable basis increased by 25.9%

The comparable EBITDA margin was 24.1% in 2010 significantly higher than the 21.2% reported

in 2009 The strong sales performance tight cost control and continued integration savings all

contributed to this outstanding improvement

Operating Income

The operating income increased to CHF 330 millionfrom CHF 245 millionlast year On

comparable basis excluding CHF 47 millionof integration costs and impairments the operating

income increased to CHF 377 million in 2010 from CHF 282 millionfor the same period in 2009

When measured in local currency terms the operating income on comparable basis increased

by 5.1% The operating margin on comparable basis increased to 17.1% in 2010 from 14.1%

reported for the same period in 2009

Financial Performance

Financing costs were CHF 54 millionin the first half of 2010 down from CHF 75 million for the

same period in 2009 Other financial expense net of income was CHF 13 millionin 2010 versus

CHF 40 millionin 2009 In particular the impairment charges incurred in the first half of 2009

were not repeated

The Groups income taxes as percentage of income before taxes were 24% in 2010 versus 26%

in 2009

Net Income

In actual terms the net income increased by 108.3% to CHF 200 millionin 2010 from CHF 96

millionin 2009 This results in net profit margin of 9.1% versus 4.8% in 2009 Basic earnings per

share increased to CHF 22.58 from CHF 12.62 for the same period in 2009

Cash Flow

Givaudan delivered an operating cash flow of CHF 229 millionfor the first six months of 2010

down from the CHF 422 million generated for the comparable period in 2009 The strong sales
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growth resulted in an increase in working capital with both inventories and accounts receivable

up As percentage of sales working capital remained stable

Total investments in property plant and equipment were CHF 33 million down from the CHF 43

millionincurred in 2009 Intangible asset additions were CHF 34 millionin 2010 significant

portion of this investment being in the companys ERP project based on SAP SAP was

successfully implemented in North America Fragrances and South America is on track to be

completed by the end of 2010

Operating cash flow after investments was CHF 163 million down versus the CHF 344 million

recorded in 2009 Free cash flow defined as operating cash flow after investments and interest

paid was CHF 82 millionin the first half of 2010 down from CHF 256 millionfor the comparable

period in 2009

Financial Position

Givaudans financial position remained solid at the end of June 2010 strong operating

performance was only dampened by pressure on working capital although as percentage of

sales working capital remained constant Net debt at June 2010 was CHF 1716 million up from

CHF 1499 million excluding the Mandatory Convertible Securities MCS at December 2009 The

main increase in the net debt was due to the CHF 187 millionpayment of the dividend In March

2010 the MCS with value of CHF 750 millionmatured and the Givaudan shares were delivered

to holders of theses securities In total 736785 new shares were delivered to holders of MCS

increasing the total number of outstanding shares to 9233586

Outlook

For the full year 2010 Givaudan is confident to further outgrow the underlying market based on

its growing pipeline of briefs and new wins Despite the strong comparables of the second half

year of 2009 the company expects sales to grow above 5% in local currencies for the full year

The integration achievements have reinforced Givaudans unique platform for accelerated

growth and performance improvement The company is confident to achieve the announced

savings target of CHF 200 millionby the end of the year and therefore to reach its pre-acquisition

EBITDA margin level of 22.7% In an improved environment Givaudan continues to focus on its

growth initiatives to expand in developing countries and in key segments
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Key Figures

in Mb CHF

except per share data

EBITDA Earnings Before Interest and other financial income expense net Tax Depreciation and Amortisalion This corresponds to operating
income before

depreciation amortisation and impairment of long-lived assets

EBITDA at comparable basis excludes acquisition related restructuring expenses Operating income at comparable basis excludes acquisition
related restructuring

expenses
and

impairment of long-lived assets

HY2O1O HY2009

Group sales 2199 1996

Fragrance sales 1017 899

Flavour sales 1182 1097

Gross profit 1029 896

as ofsales 46.8% 44.9%

EBITDA at comparable basis 529 424

as%of sales 24.1% 21.2%

EBITDA 490 388

as ofsales 22.3% 19.4%

Operating income at comparable basis 377 282

as%of sales 171% 14.1%

Operating income 330 245

as ofsales 15.0% 12.3%

Net income 200 96

as%of sales 9.1% 4.8%

Basic Earnings per share 22.58 12.62

in Mio CHF 30 June 2010 31 December 2009

Current assets 2411 2389

Non -current assets 644 4694

Total Assets 7055 7083

Current liabilities 774 1366

Non -current ha bilities 2721 2805

Equity 3560 2812

Total liabilities and equbty 7055 7083
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Fragrance Division

Fragrance Division sales increased to CHF 1017 millionduring the first six months of 2010 an

increase of 13.3% in local currencies and 13.1% in Swiss francs The excellent performance during

the first quarter continued into the second quarter which posted growth of 12.4% in local

currencies Improved sales of existing products and number of new wins with key customers

contributed to this result Total sales for Fragrance compounds Fine Fragrances and Consumer

Products combined increased by 12.9% in both local currencies and Swiss francs to CHF 884

millionfrom CHF 783 million

Sales in Consumer Products increased by 9.9% in local currencies All regions contributed to the

strong growth Fine Fragrances grew 24.2% in local currencies driven by number of new wins

with key accounts the significant success of some recent launches customers returning to order

patterns seen before 2009 and some re-stocking in retail Fragrance Ingredients sales also

contributed to the divisions strong performance with 15.8% growth in local currencies This

growth was achieved in all product categories with certain degree of re-stocking

EBITDA increased by 3.3% to CHF 196 millionfrom CHF 159 million The EBITDA on

comparable basis was CHF 226 million above the CHF 179 millionreported last year mainly as

result of the higher sales and the higher gross profit When measured in local currency terms the

EBITDA on comparable basis increased by 27.3%.The EBITDA margin on comparable basis

increased to 22.2% from 19.9% versus last year

The operating income increased by 26.1% to CHF 116 millionfrom CHF 92 million last year The

operating income on comparable basis was CHF 153 million above the CHF 112 million

reported last year When measured in local currency terms the operating income on comparable

basis increased by 38.4 The operating margin on comparable basis increased to 15.0% from

12.5% reported last year as result of the strong operational performance

Fine Fragrances

Fine Fragrances grew 24.2% in local currencies driven by number of new wins with key

accounts the significant success of some recent launches customers returning to order patterns

seen before 2009 and some degree of re-stocking This compares to the significant de-stocking

experienced in the first half of 2009 and the generally weak consumer demand throughout last

year The strong sales performance was achieved in both developing and mature markets across

all key segments
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On regional basis Europe and North America delivered both strong double-digit gains The

business pipeline remains strong with significant number of new briefs received during the

first half of the year

Givaudan fragrances were behind significant number of awards for our clients products In the

prestige feminine category Givaudan fragrances for Lola by Marc Jacobs and Ricci Ricci by Nina

Ricci won every award in the U.S and all countries in Europe In the prestige mens category One

Million by Paco Rabanne and Artisan by John Varvatos also won numerous awards In total 19

Fine Fragrance products with fragrances created by Givaudan were recognised in different

ceremonies across Europe and the US

In addition the Fragrance Foundation New York awarded Givaudans Miriad 2.0 the FiFi

Technological Breakthrough of the Year for Fragrance Creation Formulation

Miriad 2.0 is an interactive knowledge management tool which combines in-depth knowledge

about ingredients consumers and markets in one single globally-accessible system

This award is an acknowledgement of Givaudans ability to bring the consumer voice to every

phase of the fragrance development process

Consumer Products

Sales of Consumer Products grew 9.9% in local currencies The developing markets in particular

continued to generate double-digit growth while mature markets improved and delivered

significant positive growth versus prior year

First half sales were the strongest in any reporting period since the acquisition of Quest This

increase was achieved across both international and regional customer segments

Asia Pacific posted double-digit sales growth across all customer groups and all product

segments Sales increase was especially strong in India Thailand and China

Latin America reported strong growth especially in Mexico Argentina and Venezuela Local and

regional customer sales grew at double-digit rates

Europe Africa and the Middle East reported solid increase versus previous year among all

customer groups The sales increase was driven by double-digit growth in the developing

markets of Central and Eastern Europe Africa and the Middle East as well as growth in the

mature markets
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North America posted double-digit growth driven by strong air care category performance and

solid results with international customers

On worldwide basis all product segment sales increased above prior year levels Sales in home

fabric and personal care categories posted double-digit growth In particular the air care

category which had declining sales in the same period of last year continued to deliver strong

double-digit increase in the second quarter

Fragrance Ingredients

Sales of Fragrance Ingredients increased 15.8% in local currencies versus last year Sales volumes

continued at good levels in both quarters of 2010 Double-digit growth was achieved in all

product categories supported by re-stocking with key customers

Flavour Division

Flavour Division sales increased to CHF 1182 million growth of 8.1% in local currencies and

7.8% in Swiss francs The excellent sales performance seen in the first quarter accelerated in the

second quarter which posted growth of 8.7% in local currencies

In an improved economic environment the Flavour Division grew across all four regions Strong

new wins in the Sweet Goods Beverage and Snacks segments contributed to the increase Strong

high double-digit gains were reported in all developing markets continuing the strong growth

trends from the first quarter The mature markets delivered an accelerated growth over the first

quarter driven by volume gains and new wins particularly in North America

EBITDA increased by 28.4% to CHF 294 millionfrom CHF 229 million The EBITDA on

comparable basis was CHF 303 million above the CHF 245 millionreported last year mainly as

result of the higher sales higher gross profit and tightly controlled expenses When measured in

local currency terms the EBITDA on comparable basis increased by 24.9% The EBITDA margin

on comparable basis increased to 5.6% from 22.3% last year

The operating income increased by 39.9% to CHF 214 millionfrom CHF 153 millionlast year The

operating income on comparable basis was CHF 224 million above the CHF 170 million

reported last year When measured in local currency terms the operating income on

comparable basis increased by 3.5% The operating margin on comparable basis increased to

19.0% from 15.5% reported last year
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The Flavour Division growth strategies continued to have positive impact on performance as

demonstrated by the double-digit growth in developing markets Health and Weilness taste

solutions and with key targeted accounts

Asia Pacific

Sales in Asia Pacific increased 10.6% in local currencies versus the first half of 2009 The

developing markets of China India and Thailand recorded strong growth stemming from

significant Beverage Snack and Sweet Goods wins The mature markets growth for the first six

months was driven by improved results in Japan South East Asia and the Korean markets All

major segments contributed to this result

Europe Africa and Middle East

Sales across Europe continued to improve in both mature and developing markets recording

5.8% growth in local currencies The mature markets growth was driven by Western Europe and

Central Europe as result of new wins in key categories The developing markets grew at

double-digit pace for the first six months as Africa and Middle East continued their strong

growth while Poland and Russia rebounded in an improved economic environment compared to

2009 Significant wins in Beverage Sweet Good and Snacks helped contribute to this result

North America

Improved economic conditions volume gains combined with strong Beverage Dairy and Sweet

Good wins fuelled 3.4% sales growth in local currencies The sales momentum significantly

improved in the second quarter and the pipeline for new customer briefs has grown compared to

first six months of 2009 particularly in the areas of Savoury Beverage Snacks and Sweet Goods

Latin America

Sales performance in Latin America again delivered strong growth rate of 26.1% against high

comparables Organic growth and significant new wins coming from all major segments

supported the strong result particularly in the Beverage Sweet Good and Snack segments

The 2010 Half Year Report is available on Givaudans internet site http//www.givaudan.com

This afternoon August 2010 at 15.00 CET conference call will be broadcasted on Givaudans

internet site http//www.givaudan.com

For further information please contact

Peter Wullschleger Givaudan Media Relations

chemin de la Parfumerie CH-1214 Vernier

T41227809093F41227809090
E-mail peter_b.wullschleger@givaudan.com
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Givaudan at glance

As the leading company in the fragrance and flavours

industry Givaudan develops Unique anI innovative

creations for its customers around the world \Ve have

an estimated 25% market share of the industry and

this leadership position is underpinned Iy sales and

marketing presence in all major markets Our offering

in fragrances ranges from perfumes to household care

products and in flavours our expertise spans beverages

to savoury snacks and dairy products

Our results

For the Six Months Ended 30 June

in millions of Swiss francs except for per share data 2010 209

Sales 2199 1996

Gross profit 1029 896

as of sales 46.8% 44.9%

EBITDA at comparable basis 529 424

as%ofsales 24.1% 21.2%

EBITDAa 490 388

as of sales 22.3% 19.4%

Operating income at comparable basis 377 282

as%ofsales 17.1% 14.1%

Operating income 330 245

as%of sales 15.0% 12.3%

Income attributable to equity holders of the parent 200 95

as%ofsales 9.1% 4.8%

Earnings per share basic CHF 2Z58 12.62

Earnings per share diluted CHF 22.45 12.58

Operating cash flow 229 422

as%ofsales 10.4% 21.1%

EBITDA Earnings Before interest land other financiai income expense net Tax Depredation and 4mortisation This corresponds to operating income before

depreciation amortisation aid impairment of long-lived assets

EBITDA at comparable basis excludes acquisition related restructuring expenses Operating income at comparable basis excludes acquisition misted restructuring

expenses and impairment of long-lived assets

Givaudan
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Our business

Our OpcIal iOIlS ar IriVen by tWo lusinesses the Fragrance Division

rid ti ic Flavour Division which are supported Iy GI0u1 functions such

as Finance Communications Human Resources afl1 IT

Divisions

Flavour Division

We are lrusted partner to the

worlds leading food and

beverage companies combining

our global expertise in sensory

understanding analysis and

consumer-led innovation

in support of unique pioduct applications and new market

opportunities V\e work with beverage and food manufacturers

to develop flavours and tastes for market-leading products

across all continents

Divisional breakdown

Flavour Dalsion sales

Confectionary 18%
1.02nd needs

Suiersonfrsdior erf

1frirclsts

22
Lawlrig gum

Dairy 12%

Ice crearri yogliurt

Desserts

iºlow tals

isigarirrssL

Savoury 05%

Readymade rireals

Sr racks

Soups 1k sauces

Meat poultry

Fragrance Division

OLIr perfumery team is

the largest in the industry

Our talents extend across

three business areas Fine

Fragrances Consumer Products

and Fragrance Ingredients

throLigh which we create for leading brands worldwide In-depth

consumer understanding high-performing research and

development organisation and an efficient global operations

network support our business

Divisional breakdown

Fragrance DMsion sales

Fragrance Ingredients 13%

Internal use

Third-parts sales

Consumer Products 67%
Febfc and personal care

Hair skin cay

1-lousehold air care

Oral cmv

Business process

QQ
Research

lorrovstint to rirrates nOtu

consumer- preferred srcrrnes

arid immrfryriynfs ocrrihirrsfions

arid imnprovinq tIre performance

cit ra.rsr rs and irormrarrcrsa irr

their tirirri rrprlicatiorr

Creation

fhe creative process of

lranvforming redienta arid

technology into succro eful

producta

Winning the brief

An cbitty to fulfil the demands

of our customers lhanka

to successful resets oh and

creation

Production

Timely and oft iciant

rmrarrulacturing of tfrouasr ida

of flavour and fragrance

ingredients globally

E3everages 35%
Soft drinks

Fruit Likes

Instant beverages

Fine Fragrances 20%

Signature fragrances

Line extensions

4Givaudan
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January February March

13 January

Givaudan cel shrates the 60th annivei sary

of Its rearnce irì the Mexican market The

comp my srted ri t949 with small office in

Sfsmoipopoca Street Mexico iaty ansi in laud

opened its Favours facility in Guernavaca

in Morolos

14t Febmay
Ga tudari flavour team travels through noi thorn

and western India on Culinxrylrekix looking

foi 00rc ox of inspe atioi and authei tic flavour

roatioi ioeas train new ingredients and

trad tionl recipes tfrat will transl ate into snacks

and ready nie as

sfts Giva idan reinforr cc if

with solid per omrnar cciii

March

The implementation of Givaodans enterprise

system hanert on SAP contii iues across North

Amei ica with successful gr vex at ttiree sitar

Mount utvr lNew Jeiseyl Ridqedale New
dci soy and New York New York

25 March

Th Annual Gonersl Meriting ASM elects Irtia

do Bale as new nimbei tIm Board and

re elects Peter Kappeler both for tel of three

years 34% incrrari in tIe numbr of atteridiiij

shareholders makes thi lOtfi an iiverssry AGM
the Ia gest yet

25 March

Release of Givaudsii sf rst ostain ability ieport

Suet ainability the Givaudan shai es ninny

of tIne existing sustainkeility elated in tiativo from

the Is 12 irionths as well as the comF anys

long term pirate ii

Apn
First marIe 2010 Sales Givaudan parts strong

st rt rita 2010

28Apni

The rag ance Found tion New York anriounc

Givaud sns Miriad5 2.0 as the winrror of this years

iii lechnologi ml Breakthrough of the Year fir

Frey nec Great ion Formulstir

Vt liner

raskihrotsh of Veor

tket FeaFitlm

21 May
C.ivaud in sweep to suer ass et the Gosriietic

xc olive Women Beauty Awards

ri an York In the preance oft 800 industi

professionals Givaodan was the croativo

fore bohuid the winners in all tF roe

traq aiice atogorios

27 May
Flavours team from Ifio USA ai id urope staff

booths at The Drinklngredionf 20t0 Virtual

Goi crorice rind xpo afliring riform sham about

Ta et tar ntial 1M Titru TarifeT olutions

Sweletrie lastorssentialsiM Tea

T.nstr ssentislsm Coffe aid ByNat ire
Lieve rage

28 May
Fau Ii of the ii flOaTing tIn Sense
hi and aritioniiiq rrflm tinj stnonqr in

nt more

diff ienli ste Shy so Ian xli stakrIiold Sm

vauaa

8Jurie

iivaudan celebrat its lOt arsiversaryon

tIne SIX Swim ccli
isge

2o3o June

The Givaud en CoIl iai ylre kiM hiris travelhc

to Si Chuen preen ice to sine II triste end are ly

pi cy iii
inc populs with tsnesr rnin.csrirr

We explo ed Ion nI riarke fs and rettu ant

Iookniq for auttienti iqred rot flavours and

popular dishes thif will trsn hate into pro Cs ad

meat rio idles si scks .mnrt quicT sr rae restioi arir

rrieahs fir ooi costoi isis

30 June
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Review of operations

In the first half of 2010 Givaudan achieved douile

digit sales growth anl strongly improved profitability

Givaudan is capitalising on its expanded

leadership position resulting from the

successful integration of Quest

This translates into numerous new

wins and strong sales growth across all

geographies and customers as well as

into significant profitability improvements

We are on track with our targets said

Gilles Andrie Chief Executive Officer

Group sales for the first six months of the

year totalled CHF 2199 million an increase

of 10.5% in local currencies and 10.2%

in Swiss francs compared to the previous

year The strong performance from the first

quarter continued into the second quarter

Developing markets sales continued

their strong 2009 growth momentum

and reached 41 of Group sales

Fragrance Division sales were

CHF 1017 million an increase of

13.3% in local currencies and 13.1%

in Swiss francs versus the same

period in 2009

Flavour Division sales were

CHF 1182 million an increase of

8.1% in local currencies and 7.8%

in Swiss francs compared to the

previous year

Gross Margin

The gross profit margin increased

to 46.8% from 44.9% as result of

the strong sales performance further

integration savings and better absorption

of fixed production costs compared

to2009

Earnings Before Interest Tax
Depreciation and Amortisation

EBITDA

EBITDA increased to CHF 490 million

in 2010 from CHF 388 million in 2009

On comparable basis EBITDA reached

CHF 529 million increasing from the

CHF 424 million reported last year

When measured in local currency

terms the EBITDA on comparable

basis increased by 25.9%

The comparable EBITDA margin

was 24.1% in 2010 significantly

higher than the 21 .2% reported in

2009 The strong sales performance

tight cost control continued

integration savings contributed to

this outstanding improvement

Operating Income

The operating income increased to

CHF 330 million from CHF 245 million

last year On comparable basis

excluding CHF 47 million of
integration

costs and impairments the operating

income increased to CHF 377 million

in 2010 from CHF 282 million for the

same perod in 2009 When measured

in local currency terms the operating

income on comparable basis increased

by 351% The operating margin on

comparable basis increased to 17.1%

in 2010 from 14.1% reported for the

same period in 2009

Financial Performance

Financing costs were CHF 54 million

in the first half of 2010 down from

CHF 75 million for the same period

in 2009 Other financial expense net

of income was CHF 13 million in

2010 versus CHF 40 million in 2009

In particula the impairment charges

incUrred in the first half of 2009 were

not repeated

The GroupS income taxes as

percentage of income before taxes were

24% in 2010 veisus 26% in 2009

Givaudan

Half rear Report Financial neport 2010



Review of operations

199m
11O.5%

\\
Gioup Sales CHF

Net Income

In actual terms the net income increased

by 108.3% to CHE 200 million in 2010

from CHF 96 million in 2009 This results

in net profit margin of 9.1% versus

4.8% in 2009 Basic earnings per share

increased to CHF 22.58 from CHF 1262

for the same period in 2009

Cash Flow

Givaudan delivered an operatinci cash flow

of CHE 229 million for the first six months

of 2010 down from the CHF 422 million

generated for the comparable period

in 2009 The strong sales growth resulted

in an increase in working capital with both

inventories and accounts receivable up

As porcentago of sales working capital

reniairied stable

Total investments in property plant

arrd equipmerrt were CHF 33 million

down from the Cl-IF 43 million incurred

in 2009 Intanqible asset additions were

CHE 34 million in 2010 significant

ponion of this investment being in the

companys EFP project based on SAP

SAP was succcssfully implemented in

North Anierica Fraqrances and Soutli

Arrierica is on track to be completed by

tim end of 2010

Operating cash flow after investments

was CHF 163 million down versus the

CHF 344 million recorded in 2009

Free cash flow defined as operating

cash flow after investments and interest

paid was CHF 82 million in the first half

of 2010 down from CHE 256 million

for the comparable period in 2009

Financial Position

Givaudan financial position remained

solid at the end of June 2010 strong

operating performance was only dampened

by pressure on working capital although

as percentage of sales working capital

remained constant Net debt at June 2010

was CHF 1716 million up from

CHF 1499 million excluding the

Mandatory Convertible Securities- MCS
at December 2009 The main increase in

tho net debt was due to the

CHF 187 million payment of the dividend

In March 2010 the MCS with value

of CHF 750 million matured and the

Givaudan shares were delivered to holders

of these secunilies In total 736785 new

shares were delivered to holders ot MCS
incmeasing the total number of outstanding

shares to 9233586 At the end of June

2010 the leverage ratio defined as net

debt divided by net debt plus equity

was 33% compared to 30% at the

end of 2009

Outlook

For the full year 2010 Givaudan is

confident to further outgrow the underlying

market based on its growing pipeline of

briefs and new wins Despe the strong

conrparables of the second half year

of 2009 the company expects sales to

grow above 5% in local currencies for

the full year The integration achievements

have reinforced Givaudans unique plaffornm

for accelerated growth and performance

improvement The company is confident

to achieve the announced savings

target of CHF 200 million by the end

of the year and therefore to reach its

pre acquisition EBITDA margin level

of 22.7% In an improved environment

Givaudan continues to focus on its growth

initiatives to expand in developing countries

and in key segments

Givaudan
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Fragrance Division

Sales increased to CHF 1017 million during

the first six months of 2010 an increase of

13.3% in local currencies and 13.1% in

Swiss francs

Summary

Fragrance Division sales increased to

CHF 1017 million during the first

six months of 2010 an increase of 13.3%

in local currencies and 13.1% in Swiss

francs The excellent performance during

the first quarter continued into the second

quarter which posted growth of 12.4%

in local currencies Improved sales ot

existing products and number of new

wins with key customers contributed

to this result Total sales for Fragrance

Compounds Fine Fragrances and

Consumer Products combined increased

by 12.9% in both local currencies and

Swiss francs to CHF 884.4 million from

CHF 783 million

Sales in Consumer Products increased

by g9% in local currencies All regions

contributed to the strong growth

Fine Fragrances grew 24.2% in local

currencies driven by nLrmber of new

wins with key accounts the significant

success of some recent launches

customers returning to order patterns

seen before 2009 and some re-stocking

in retail Fragrance Ingredients sales

also contributed to the division strong

performance with 15.8% growth in

local currencies This growth was

achieved in all product categories with

certain degree of re-stocking

EBITDA increased by 23.3% to

CHF 196 million from CHF 159 million

The EBITDA on comparable basis

was CHF 226 million above the

CHF 179 million reported last year

mainly as result of the higher sales

and the higher gross profit When

measured in local currency terms

the EBITDA on comparable basis

increased by 27.3%

The EBITDA margin on comparable

basis increased to 22.2% from 19.9%

versus last year

The operating income increased by 26.1%

to CHF 116 million from CHF 92 million

last year The operating income on

comparable basis was CHF 153 million

above the CHF 112 million reported last

year When measured in local currency

terms the operating income on

comparable basis increased by 38.4%

The operating margin on comparable

basis increased to 150% from 12.5%

reported last yea as resuft of the

strong operational performance

Fine Fragrances

Fine Fragrances grew 24.2% in local

currencies driven by number of new

wins with key accounts the significant

success of some recent launches

customers returning to order patterns

seen before 2009 and some degree of

re-stocking This compares to the

significant de-stocking experienced in

the first half of 2009 and the generally

weak consumer demand throughout

last year The strong sales performance

was achieved in both developing and

matLlre markets across all key segments

Our artistry was behind the winners of every Prestige

Women category in 2010 Marc Jacobe Lola won

Womens Prestige at the us cow Beauty Awards

where fragrances created by C3kaudan won at three

fragrance categories and this years Fragrance

Foundatkrns New York FIFI Awards as well as in the

UK France Germany and Italy In France Nina FticcLa

Ricci Ricci was named Best Womerfs Fragrance at the

Grand Prof du ParlHm awards Other categories also

included fragrances created by Graudan

MiriacP 2.0 won RRTechnological Breakthrough

of the Year for Fragrance Creation Formulation

Recognising innovation that hdps to move the

industry forward this award is an acknowledgement of

Givaudan abitty to bring the consumer voice to every

phase of fragrance creation

Artistry

Fine Fragrance Awards

Fragrances celebrated acknowledgement in multiple

countries across both Europe and the USA with an

outstanding number of award-winning fragrances at

this year Fragrance Foundation FiR and cow Beauty

awards

Givaudan
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Fragrance Division

On regional basis Europe arid North

America delivered strong double-digit

gains The business pipeline remains

strong with significant number of

new briefs received during the first half

of the year

Givaudan fragrances were behind

significant number of awards for our

clients products In the prestige feminine

category Givaudan fragrances for

Lola by Marc Jacobs and Ricci Hicci

by Nina Ricci won every award in the

USA and all countries in Europe In the

prestige mens category One Million

by Pace Rabanne and Artisan by

John \/arvafos also won numerous awards

In total 19 Line Fragrance products with

fragrances created by Givaudan were

recognised in dilferent ceremonies

across Europe and the USA

Furthermore Givaudans Mirad 2.0

program of Consumer Understanding

won the tJSA FiFiTechriological

Breaklhrough of the Year for Fragrance

Creation For rnulation

Miriad 2.0 is an interactive knowledge

management tool which combines

in-depth knovvlodge about ingredients

consumers and markets in one sinqle

globally-accessible system

This award is an acknowledgement of

Givaudanb ability to bring the consumer

voice Icr every phase of the tragrance

development process

Consumer Products

Sales of Consumer Products grew

9.9% in local currencies The developing

markets in particular continued to generate

double-digit growth while mature markets

improved and delivered significant positive

growth versus prior year

First hall sales were the strongest in

any reporting period since the acquisition

of OLiest This increase was achieved

across both international and regional

customer segments

Asia Pacific posted double-digit sales

growth across all customer groups and

alt product segments Sales increase

was especially strong in India Thailand

and China

Latin America reported strong growth

especially in Mexico Argentina and

Venezuela Local and regional customer

sales grew at double-digit rates

Europe Africa and the Middle East

reported solid increase versus previoLis

year among all customer clroups The

sales increase was driven by double

digit growth in the developing markets of

Central and Eastern Euroiie Africa and

the Middle East as well as growth in the

mature markets

North America posted double-digit

growth driven by strong air care

category performance arid solid results

with international customers

iPerfumer shortlists best-suited perfumes by suggesting

scents based on an algorithmic calculation derhed

from fragrance and the offactire preferences of the

Perfumer user

Further functionality also allows users to find out

which perfumes on the market are most liked by

other perfume bers

Knowledge

iPerfumer

Available for free download from the Apple App Store

iPerfumer is an iPhone application to help consumers

navigate the perfume market

Watching market devefupmanta Givaudan connected

technological developments such as the expending

use of mobile phones as information devices flh

conaumer need for guidance when bu9ng perfume

10 Givaudan
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2010 2019

Segment sales to third parties 1017 899

EBITDAat comparable basis 226 179

as of sales 22.2% 19.9%

EBflDAa 196 159

as%of sales 19.3% 17.7%

Operating income at comparable basis 153 112

as%ofsales 15.0% 12.5%

Operating income 116 92

as%ofsales 11.4% 10.2%

E9ITDA Easisgs Befom Isteeat end other tnadd isrome etheroa ret Tax Depodatiax asd Poortisatior Thb conaxpondato cperatirg boners

befoe dporedation fixation and spahment of bag-bed assets EBIrDAat cnnpasble basis excludes acqdoifiss elated restuctutisg ethasses

Opeafirg Essme at coirparede basis ssdudesacjhifiss rdated exssicttsisg eqjesses and rrpatimsant of Iog-Ihed assets

On worldwide basis all product segment

sales increased above
prior year levels

Sales in home fabric and personal care

categories posted double-digit growth

In particular the air care category which

had declining sales in the same period of

last year continued to deliver

strong double-digit increase in tile

second qUarter

Fragrance Ingredients

Sales of Fragrance Ingredients increased

5.8% in local currencies versus last

yeao Sales volumes continued at good

levels in both quarters of 2010

Double-digit growth was achieved in

all product categories supported by

re-stocking with key customers

Fragrance Research

During tile first six months of the year

the Fragrance Division commercialised

several major innovative delivery

systems and new fragrance ingredient

developed by Givaudan Research

and Technology teams

Consistent with our search for superior

fragrances we launched new perfume-

containing capsule which is stable in liquid

detergent

The ground-breaking technology

enables Givaudan laundry care

perfumers to create system which

combines liquid fragrance parts oil

free with an encapsulated fragrance

compound This new technology leads

to an unprecedented level of freshness

on dry fabric even after days of storage

As the use of liquid detergents increases

significantly this launch opens doors to

new product introductions further gaining

consumer satisfaction about better

performing products

Givaudans portfolio of controlled fragrance

release systems which now encompasses

BloomtechTM ScentburstTM and

MechacapsTM covers tile key drivers

of consumer liking in the laundry scent

experience MechacapsTM is new

technology which ensures long-lasting

freshness and combats malodour on

fabric BioomtechTM provides freshness

in tile context of hand wash detergents

Givaudan has successfully introduced

this technology portfolio across various

household and personal care categories

The company has also successfully

demonstrated that the controlled fragrance

release systems BloomtechTM arld

ScentburstTM can he used and combined

to prolong the sensory experience in

250 and improve the deo-efficiency of

fragrances

In line with our efforts to ensure that our

perfumers have the best creation palette in

the industry we introduced novel fruity

natural note reminiscent of blackcurrant

and of the fruit of the eucalyptus tree

This new proprietary material CassyraneTM

will find its place in creations ranging from

mens colognes and shower gels to hair

care applications Its very low odour

threshold makes it efficient at low dosages

As part of the Givaudarr Innovative

Naturals programme new book

by Givaudan scientist Roman Kaiser

The Scerlt of tile Vanishing Flora to he

published in November2010 will receive

the endorsement of tile Convention on

Biological Diversity honouring four

decades of Roman Kaisers work and

his passion for researching natLiral scents

and for the reconstitution of endangered

floral species

ITIT WIT

For the Ox Months Ended 30 June

mthons of Swss francs
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Flavour Division

Sales at the Flavour Division jncreased

to CHF 1182 million representing

growl Ii oh 8.1% in local currencies and

78% in Swiss francs

Summary

Flavour Division sales increased to

CHF 1182 million growth of 8.1% in

local currencies and 7.8% in Swiss francs

The excellent sales performance seen in

the first quarter accelerated in the second

quarter which posted growth of 8.7%

in local currencios

In an improved economic environment

the Flavour Division grew across all four

regions Strong new wins in Sweet

Goods Beverage and Snacks segments

contributed lo the increase Strong high

douhlredigit gains were reported in all

developing markets continuing the strong

growth trends tram the first quarter The

mature markets delivered an accelerated

growth over tI-re frst quader driven by

volume gains arid new wins particularly

in North America

EBITDA increased by 28.4% to

CHF 294 ririllion from CF-IF 229 million

Thu EBITDA on comparable basis

was CHF 303 million above the

CHF 245 million reported last year mainly

as result of the higher sales higher gross

profit arid tiqhtly controlled expenses

When measured fri local currency terms

the EBITDA on comparable basis

increased by 24.9% The EBITDA margin

on comporahia basis increased to

25.6% from 223% last year

The operating income increased by 39.9%

to CHF 214 million from CHF 153 million

last year The operating income on

comparable basis was CHF 224 million

above the CHF 170 million reported last

year When measured in local currency

terms the operating income on

comparable basis increased by 33.5%

The operating inargin on comparable

basis increased to 19.0% from 155f

reported last year

The FlavoLir Division giowth strategies

continued to have positive impact on

performance as demonstrated by the

double-digit growth in developing markets

Health and Weilness taste solutions and

key targeted accounts

Asia Pacific

Sales in Asia Pacific increased 10.6%

in local currencies versus the first half

of 2009 The developing markets of

China India and Thailand recorded

strong growth stemming from significant

Beverage Snacks and Sweet Goods wins

Growth in the mature markets for the first

six months was driven by improved results

in Japan South East Asia and the Korean

markets All major segments contributed

to this result

Discovery

TasteTrekTM Umami

As part of Givaudana ongoing global quest to discover

new taste technology the Flavour Dfssion embajied

on TasteTrekTM umsmi

The team consisted of flavourists chefs and anatyitcal

scientists from Japan and Europe

The aim of TastelrekTM Umami is to discover new

taste molecules with the focus on umami and taste

enhancement from ingredients used in the Japanese

kitchen For 2000 years the Japanese did not

consume meat due to religious beliefs and it is only

in the last 300 years that meat and deny based

ingredients have been used in cooking As result

the Japanese kitchen devaloped range of unique

ingredients used to provide taste enhancement and

mouthfeal that meat fat and dairy ingredients would

normally provide

The exercise resuted in the identiitcation of range

of over 70 ingredients and the fhdings are laying

the foundations for our future capabilities in taste

enhancement for snacks and savoury

12 Givaudan
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For the Six Months Ended 30 June

in millions of Swiss francs 2010 2009

Segment sales to third parties 1182 1097

EBITDAat comparable basis 303 245

as of sales 25.6% 22.3%

EBlTDA 294 229

as of sales 24.9% 20.9%

Operating income at comparable basis 224 170

as%ofsales 19.0% 15.5%

Operating income 214 153

as%ofsales 18.1% 13.9%

EBt1D Easnirea Befare Interest ssd al-errnssdd lawrne erquenae ret Tax Oseedabax Mutisabon This correspwds toeperasng wss
betas drerexialiss axalasetas ssd aspairment st a4ued assets EorroAat cwrtarxbla basis eedudes amubase elated ressuctudna eweruses

Operabng sssreeat cernpare beds esdudes acwlaisee related estactulng eapeeses ecel iraparmsstetlerrg laud assets

Sales across Europe continued to

improve in both mature and developing

markets recording 5.8o growth in

local currencies Growth in the mature

markets was driven by Western and

Central Europe as result of new wins in

key categories The developing markets

grew at double-digit pace for the first

six months as Africa and Middle East

continued their strotlg growth while Poland

and Russia rebounded in an improved

economic environment compared to 200g

Significant wins in Beverage Sweet Goods

and Snacks helped contribute to this resuit

North America

Improved economic conditions volume

gains combined with strong Beverage

Dairy and Sweet Goods wins fuelled

3.4% sales gtowth in local currencies

The sales momentum significantly

improved in the second quarter and the

pipeline for new cUstomer briefs grew

compared to first six months of 2009

particularly
in the areas of Savoury

Beverage Snacks and Sweet Goods

Latin America

Sales performance in Latin America again

deliveted strong growth rate of 26.190

against high comparables Organic growth

and significant new wins from all major

segments supported the strong result

particularly in the Beverage Sweet Goods

and Snacks segments

strong science and technology

programme is essential to capture all the

opportunities that Givaudan has with its

customers There is an ever-increasing

reliance on the companys resources

to accelerate innovation with food and

beverage companies

Given the sustained interest in the Health

and Wellness segment it is not surprising

to see growing demand for sugar and

salt replacement systems that are both

cost effective and offet befter performance

Givaudan has continued to innovate in the

area of sweetness modulation with sevetal

additional materials expected to be ready

for commercialisation this year

shift to tastants which are natural has

emerged and the research programme

has been adjusted to reflect this change

in customer focus patented piocess

for the extraction of trilobatin natLiral

sweetness enhancer found in sweet tea

will be commercialised this year The use

of several high impact natural sweeteners

rebaLidioside from stevia for example

has become more common as well but

these have negative sensory aifribLites

sLich as bitterness number of highly

effective bitterness masking systems

have been developed to facilitate the

use of stevia-based sweeteners in food

and beverage applications

Europe Africa and Middle East Flavour ResearchPerformance

TasteSolution Sweetness

Dr Jay Slack of Givaudan Flavours in cotaboratkcn

with the German Institute of Nutrition and the unharsity

of New Mexico publishes his findings on the first small

molecule bitter receptor inhibitor in the journal Cutrent

Biology The substance was dalcovered in the cetular

studies by searching for melecules that would prevent

bitter receptors from being aclivated by two widely

used artificial sweeteners acesuflarne and saccharin

Tests in human sensory trials showed that the eductbn

in receptor activafon led to dgnif cant decrease in

the percefoed bitterness of these sweeteners without

affecting the sweet taste intensity These properties

make it an ideal candidate to improve the taste profile

of products contstning acesuffame and saccharin in

products such as sweetened beverages

Givaudan 13
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Flavour Division

Focusing on salt replacement the

bioingredients programme continues to

deliver incremental improvement in the

full flavour delivery as we search for

better understanding of the synergistic

interactions of multiple ingredients in

the taste equation The expertise gained

over the past ten years in cheminformatics

and con lpLrtational chemistry is now

leveraged eFfectively in the search for new

natural ingredients which can enhance

the umarni and salt sensatiorrs in major

savoury applications

We continue to utilise TastelrekTM field

investigation techniques to explore

new sensory space Green tea products

which have solid appeal useful top

note and mouthfeel components have

been commercialised for beverage

applications The ability to investigate

citrus varietals through our University of

California relationship has led to some

interesting fractions rriore recently in

the grepefruil Family

The proprietary Virtual Aroma

Synthesirer1 çJAS device technology

continues to provide fruitful ways to

enhance interaction at all levels in the

sensory and flavour development domains

Its improved portability has provided

wealth of opportunities and for this reason

efforts to enhance miniatorisation are

always undei
irrvestigation

In July new

2-channel prototype with enhanced

otahility over the larger mniniVASTl Units

will be available for testing It is expected

that this new development tool will create

additional opportuntties for increased

interaction with our customers

Knowledge ot consumer preferences

arid the connection between these

preferences and the flavour cornponents

that drive liking can have major impact

on the successful developrrient of

new products The Sensory Science

group has continLied to develop new

measurement and cornmuriication tools

niany of which use proprietary sensory

tools which can facilate the creation

of niore comprehensive preference

database Recent 10mw has been placed

on examination of consumer research

methodology which is riot biased Through

the use of ion-verbal measurements such

as breathing arid heart rate it has been

possible to develop consisterrt baseline

of data which can be used to measure

preference Exploration of the eniotional

space is underway using these techniques

as probes

Flavour delivery systems often provide

uniquely effective solutiorrs but cost

can be significant barrier to use

The EverfmeshTM technology has been

studied in order to develop lower cost

manufacturing princess This effort has

resulted in 30% reductiorr in the

manufacturing cost arid should enable

this techrrology to be more widely utilised

in flavouring solrrtioris major focus o.f the

PureDelivery1M encapsulation technology

has been to continuously improve the

controlled release dynaniics Recent

success in this area has enabled Givaudan

to offer products which have sequenced

release with delay between the display

of two unique flavour profiles for example

citrus arid mint

In addition to the techrucal innovation

canted out internally Givaudan aggressively

pursues specific open innovation goals

through collaboration with world-class

academic arid industrial partners

Togethiet solid technology rretwork

has been established which captures the

value of emerging science and facilitates

the acceleration of research to develop

next-generation customer solut ions

14 Givaudan
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Interim Condensed Consolidated Financial Statements unaudited
Condensed consolidated nicoine statement fbr the Six Months Ended 30 june

in mtlbns of Swiss francs except per
share data

Sales

Cost of sales

Gross profit

as of sales

Marketing and distribution expenses

Research and product development expenses

Administration expenses

Amortisatbn of intangible assets

Share of loss of jointtsf controlled entities

Other operating income

Other operating expense

Operating income

as of sales

Financing costs

Other financial income expense net

Income before taxes

Income taxes

Income for the period

The notes on pages 21 to 27 form an integral part of these interim condensed consolidated finandat statements unauditec

Note 2010

2199

1170

1029

46.8%

305

171

72

209

1996

1100

896

44.9%

294

164

71

8294

63 44
330 245

15.0% 12.3%

54 75
13 40
263 130

63 34
200 96

Attribution

Income attributable to non-controlling interests

Income attributable to equity holders of the parent 200 95

as%of sales 9.1% 4.8%

Earnings per share basic CHF 22.58 12.62

Earnings per share diluted CHF 22.45 12.58
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Condensed consolidated statement of comprehensive income ftw time Six Months Ended 3Ojune

in miltons of Swiss fj Note 2010 259

Income for the period 200 96

Available-for-sale financial assets

Movement on fair value for available-for-sale financial assets net 17

Movement on deferred taxes on fair value adjustments

Gain bss on available-for-sale financial assets removed from equity and recognised in the consolidated

income statement

Gash flow hedges

Fair value adjustments in year 16
Removed from equity

and recogabed in the consolidated income statement 13

and recogabed in non-financial assets nventonies

Exchange differences ansing on translation of foreign operations

Change in currency translation 143

Other comprehensive income for the period 12 177

Total comprehensive income for the period 188 273

Attribution

Total comprehensive income attributable to non-controlling interests

Total comprehensive income attributable to
equity

holders of the
parent 188 272

The notes on pages 21 to 27 form an integral part of these interim condensed consolidated financial statements unauditec
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Corideriseci corisohelated statement of niancial
lxssitloli

at Perxxl Ended

in millions of Swiss francs Note 30 June 2010 31 December 213J9

Cash and cash equivalents
486 825

Derivative financial instruments 84 35

Derivatives on own equity instruments 18 14

Available-for-sale financial assets 48 18

Accounts receivable trade 844 685

Inventories 727 633

Current income tax assets 69 73

Assets held for sale 16 12

Other current assets 119 94

Current assets 2411 2389

Property plant and equipment 1388 1437

Intangible assets 2950 3014

Deferred income tax assets 95 47

Assets for post-emphyment benefits 82 71

Jointi controlled entities

Other long-term assets 122 119

Non-current assets 4644 4694

Total assets 7055 7083

Short-term debt 10 42 791

Derivative financial instruments 56 29

Accounts payable trade and others 304 322

Accrued paoII payroll taxes 118 92

Current income tax liabilities 90 69

Financial liability own equity instruments 30 30

Provisions 36 25

Other current liabilities 98 108

Current liabilities 774 1466

Derivative financial instruments 65 54

Long-term debt 10 2160 2282

Provisions 79 100

Uabilities for post-employment benefits 142 130

Deferred income tax liabilties 218 186

Other non-current liabilities 57 53

Non-current liabilities 2721 2805

Total liabilities 3495 4271

Share capital 11 92 85

Retained earnings and reserves 11 4495 3741

Hedging reserve 57 45

Own equity instruments 12 131 132

Fair value reserve for available-for-sale financial assets

Cumulative transietion differences 851 852

Equity attributable to equity holders of the parent 3555 2805

Non-controlling interests

Total equity 3560 2812

Total liabilities and equity 7055 7083

The notes on pages 21 to 27 form ai integral part of these interim condensed consolidated financial statements unauditect

18 Givaudan

Half Year Report Financial Report 2010



Cotidensed cotisoliclated statenlentot cieuiges in equitvfortlie Six Months Ended 3Ojune

Fair value

reserve for Equity

Retained avathee- attrlbrfatse

earnings for-sale Currency to equity Non-

Share and Own equity Hedging linancnt transletbo halders of contrdling Total

Note creital reserves instruments reserve assets ditferences the parent interests equty

85 3741 132 45 852 2805 2812

In millions of Swiss francs

Balance as at January 2010

Income for the period
200 200 200

Available-for-sale financial assets

Cash flow hedges 12 12 12

Exchange differences arising on translatbn

of foreign operations

Total comprehensive income

forthe period 200 12 188 188

Issuance of shares 11 741 748 748

DMdends paid 11 187 187 187

Changes in non-controlling interests

Movement on own equity instruments net 12

Net change in other equity items 554 562 560

Balance as at 30 June2010 92 4495 131 57 851 3555 3560

Balance as at January 2009 73 3153 157 51 28 903 2087 2093

Income for the
period

95 95 96

Available-for-sale financial assets 20 20 20

Cash flow hedges 14 14 14

Exchange differences arising on translathn of

foreign operations 143 143 143

Total comprehensive income

forthe period 95 14 20 143 272 273

Issuance of shares 11 12 460 472 472

DMdendspaid 11 71 71 71
Movement on own equity instruments net 12 10 10 10

Netchangeinotherequityitems 12 389 10 411 411

Balance as at 30 June 2009 85 3637 147 37 760 2770 2777

The notes on pages 21 to 27 form an integral part of these interim condensed consolidated financial statements unauditecf
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Condensed consolidated cash flow statciuient for tire Six Months Eiicled 3fljurue

in millions of Swiss francs Note 2010 2009

Income for the period
200 96

Income tax expense 63 34

Interest expense 43 64

Non-operating income and expense 24 51

Operating income 330 245

Depreciatbn of property plant and equipment 58 60

Amortisation of intangible assets 94 82

Impairment of long-lived assets

Other non-cash items

share-based payments

additional and unused pruvisions net 31 29

other non-cash items 11
Adjustments for non-cash items 198 167

Increase decrease in inventories 90 85

Increase decrease in accounts receivable 155 61

Increase decrease in other current assets 27 36
Increase decrease in accounts payable 26 37

Increase decrease in other cucent liabilities 18 21

Increase decrease in working capital 228 46

Income taxes paid 44
Other operating cash flows net 27 27

Cash flows from for operating activities 229 422

Increase in long-term debt 10 99 297

Decrease in bag-term debt 10 198 150

Increase in short-term debt

Decrease in short-term debt 10 32 202

Interest paid 81 88
Dividends

paid
11 187 71

Issuance of shares 480

Purchase and sale of own equity instruments net 12

Others net

Cash flows from for financing activities 395 266

Acquition of property plant and equipment 33 43

Acquisition of intangible assets 34 35
Proceeds from the disposal of property pbat and equipment

Interest received

Purchase and sale of available-for-sale financial assets net 29 83

Purchase and sale of derivative financial instruments net

Others net 36 18
Cash flows from for investing activities 131

Net increase decrease in cash and cash equivalents 297 682

Net effect of currency translation on cash and cash equivalents 42
Cash and cash

equivalents at the beginning of the period
825 419

Cash and cash equivalents at the end of the period 486 1110

Other operating cash flows net mainly consist of the utilisation of prosisions

The notes on pages 21 to 27 form an integral pert of these interim condensed consolidated financial statements unauditecf
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Notes to the interim condensed consolidated financial statements unaudited

Group Organisation

Givaudan SA and its subsidiaries hereafter the Group operate under the name Givaudan Givaudan SA is limited liability company

incorporated and domiciled in Switzerland The Group is headquartered in Vernier near Geneva Switzerland

Givaudan is leading supplier of creative fragrance and flavour products to consumer goods industries It operates in over 100 countries

and has subsidiaries and branches in more than 40 countries Worldwide it employs 8511 people

Basis of Preparation of Financial Statements

These financial statements are the Linaudited interim condensed consolidated financial statements hereafter the interim financial

statements of the Group for the six month period ended 30 JLIne 2010 hereafter the interim period They have been prepared in

accordance with the International Accounting Standard 34 Interim Financial Reporting

The interim financial statements include the operations of Givaudan SA and its controlled subsidiaries where control is defined as the

power to govern the financial and operating policies of an enterprise so as to obtain benefits from its activities

These interim financial statements should be read in conjunction with the 2009 consolidated financial statements as they provide an

update of the most recent financial information available

Income tax expense is recognised based on managements best estimate of the weighted average annual income tax rate expected for

the full financial year

The Group operates in markets where no significant
seasonal or cyclical variations in sales are experienced during the financial year

These interim financial statements are not audited The 31 December 2009 statement of financial position has been derived from

the aLidited 2009 consolidated financial statements Givaudan SAs Board of Directors approved these interim financial statements

on August 2010

Accounting Policies

The accounting policies adopted are consistent with those of the annual financial statements for the year ended 31 December 2009

as described in the 2009 consolidated financial statements for the year ended 31 December2009 with the exception of the adoption

as of January 2010 of the standards and interpretations described below and voluntary change in accounting policy regarding the

own equity instruments classified as derivatives

IFRS Business Combinations revised continues to apply the acquisition method to business combinations with some significant

changes This standard applies prospectively to all future business combinations

Amendments to lAS 27 Consolidated and Separate Financial Statements requires the effects of all transactions with non-

controlling interest to be recognised in equity if there is no change in control and these transactions will no longer resuit in adjustments

to goodwill or recognition of gains and losses The standard also specifies the accounting when control is lost These amendments

apply prospectively and affect future acquisitions or loss of control of subsidiaries and transactions with non-controlling interests
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Notes to the interim condensed consolidated financial statements unauditec

Amendment to lAS 39 Financial Instruments Recognition and Measurement Eligible Hedged Items clarifies whether

hedged risk or portion of cash flows is eligible for hedge accounting The adoption of this amendment did not have any impact on the

consolidated financial statements of the Group but will be considered prospectively to relevant hedging relationships

Improvements to IFRSs May 2008 clarifies disclosure requirements when the entity is committed to sale plan involving loss

of control of subsidiary when criteria and definitions are met in accordance with IFRS Non-current Assets Held for Sale and

Discontinued Operations

Improvements to IFRSs April 2009 set out amendments across 12 different standards related basis for conclusions and guidance

They relate to IFRS Share-based Payment IFRS Non-current Assets Held for Sale and Discontinued Operations IFRS Operating

Segments lAS Presentation of Financial Statements lAS Statement of Cash Flows lAS 17 Leases lAS 18 Revenue lAS 36

Impairment of Assets lAS 38 Intangible Assets lAS 39 Financial Instruments Recognition and Measurement IFRIC Reassessment of

Embedded Derivatives and IFRIC 16 Hedges of Net Investment in Foreign Operation The adoption of these improvements did not

have any impact on the consolidated financial statements of the Group

Amendments to IFRS Additional Exemptions for First-time Adopters provides further exemptions for the use of deemed costs

for oil and gas assets arrangement containing lease and decommissioning liabilities included in the costs of property plant and

equipment The adoption of these amendments did not have any impact on the consolidated financial statements of the Group

Amendments to IFRS Greup Cash-settled Share-based Payment Transactions clarifies the scope and the accounting for

such transactions in the separate or individual financial statements of the entity receiving the goods or services when that entity has no

obligation to settle the share-based payment transaction The adoption of this amendment did not have any impact on the consolidated

financial statements of the Group

IFRIC 17 Distribution of non-cash assets to owners provides guidance on accounting for arrangements whereby an entity distributes

non-cash assets to shareholders either as distribution of reserves or as dividends This interpretation had no effect on the consolidated

financial statements of the Group

Accounting for own equity instruments classified as derivatives For the six months ended 30 June 2010 the Group has modified

the accounting policy with respect to the presentation of the change in fair value and realised gains or losses on own equity instruments

classified as derivatives from the line other financial income expense net to each relevant line of the operating expenses These own

equity instruments are used to hedge the cash-settled share option plans The Group believes that subsequent measurements of the

hedge item the cash-settled payment liability and the hedge instruments the own equity instruments classified as derivatives shall be

both recorded in operating income to provide more relevant information of the hedge activities related to the share options plans and to

provide more accurate information on the operating performance This change in presentation does not affect significantly
the operating

income and as such no adjustment was deemed necessary to prior year comparative information
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Segment Information

Fragrances flavours

For the Sbr Months Ended 30 June in millions of Swiss frsncs 2010 2009 2010 2009 2010 2009

Segmentsales 1017 901 1183 1099 2200 2000

Less inter segment sas

Segment sales to third parties 1017 899 1182 1097 2199 1996

Operating income at comparable basis 153 112 224 170 377 282

as%ofsas 15.0% 12.5% 19.0% 15.5% 17.1% 14.1%

Segment assets 2484 2481 3432 3608 5916 6089

Transfer pces for inter-dMsion setes are set on an ams length basts

Segment assets consist of investment in jothfy controlled entifes property punt and equipment intangibs inventoæes and ceiva1es

Reconciliation Table to Groups Operating Income

Fragrances Flavours Group

ForthesixMonthsEnded3OJuneinmillionsofSwissfranos 2010 209 2010 2009 2010 2009

Operating income at comparable basis 153 112 224 170 377 282

Integration and restructuring costs 30 20 16 39 36

Impairment of long-lived assets

Operating income 116 92 214 153 330 245

as%ofsates 11.4% 10.2% 18.1% 13.9% 15.0% 12.3%

Financing costs 54 75
Other financial income expense net 13 40

Income before taxes 263 130

as of ses 12.0% 6.5%

Other Operating Income

For the Six Months Ended 30 June in millions of Swiss frsncs 2010 2009

Gains on fixed assets disposal

Interest on accounts receivable-trade

Royalty income

Other income

Total other operating income
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Notes to the intenm condensed consolidated financial statements unaudited

Other Operating Expense

For the Six Months Ended 30 June in millions of Swiss francs 2010 2009

mpaitrnent of long-lived assets

Losses on fixed assets disposals

Business related information management project costs

Quest integration expense 39 36

Other business taxes

Other expenses

Total other operating expense 63 44

In the six months ended 30 June 2010 the Group incurred significant expenses in connection with the combination with Quest International

Integration related charges of CHF 39 million 2009 CHF 36 million and asset impairments of CHF million 2009 CHF million have

been recognised in the other operating expense

Financing Costs

For the Six Months Ended 30 June in millions of Swiss francs 2010 2009

Interest expense 43 64

Derivative interest gains losses

Mandatory conversion feature of the Mandatory Convertible Securities

Amortisation of debt discounts

Total financing costs 54 75

Other Financial Income Expense Net

For the Sin Months Ended 30 June in millions of Swiss francs 2010 2009

Fair value -td realised gains losses from derivatives instruments net at fair value through income statement 30 46

Fair value and realised gains losses from own equity instruments net

Exchange gains losses net 41 31

Impairment of availab-for-sale financial assets

Gains from available-for-sale financial assets

Losses from available-for-sale financial assets

Realised gains from available-for-sale financial assets removed from equity

Realised losses from available-for-sale financial assets removed from equity

Interest income

Capital taxes and other non-business taxes

Other income expense net

Total other financial income expense net 13 40
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Earnings Per Share

Basic Earnings Per Share

Basic earnings per share is calculated by dividing the net income attributable to equity holders by the weighted average number of

shares outstanding

2010 2009

Income attributable to equity holders of the parent CHF million 200 95

Weighted average number of shares outstanding

Ordnary shares 9005630 7691930

Treasury shares 147580 164684

Net weighted average number of shares outstanding 8858050 7527246

Basic earnings per share CHF 22.58 12.62

at The issuance of 736785 shares in 2010 stated to the MCS conversbn decreased the EPS

Diluted Earnings Per Share

For the calculation of diluted earnings per share the weighted average number of shares outstanding is adjusted to assume conversion

of all
potentially

dilutive shares

2010 2009

Income attributable to equity holders of the parent CHF million 200 95

Weighted average number of shares outstanding for diluted earnings

per share of 50371 2009 26406 8908421 7553652

Diluted earnings per share CHF 22.45 12.58
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10 Debt

20i0 Within Within Total Short-term

in milflons of Swiss francs to years to years Thereafter long-term within year Total

Floating rate debt

Bank borrowings

Syndicated loan unhedged part 25 25 25

Bank overdrafts

Total floating rate debt 25 25 29

Fixed rate debt

Straight bonds 574 298 872 872

Private placements 119 285 59 463 38 501

Syndicated loan hedged part 800 800 800

Total fixed rate debt 1493 583 59 2135 38 2173

Balance as at 30 June 1518 583 59 2160 42 2202

2009 Within Within Total short-term

in millions of Swiss francs to years to years
Thereafter long-term within year Total

Floating rate debt

Bank borrowings

Syndicated loan unhedged part 25 25 25

Bank overdrafts

Total floating rate debt 25 25 11 36

Fixed rate debt

Straight bonds 573 297 870 870

Private placements 36 342 109 487 31 518

Syndicated loan hedged part 900 900 900

Mandatory Convertible Securities MCS 749 749

Total fixed rate debt 1509 639 109 2257 780 3037

Balance as at 31 December 1534 639 109 2282 791 3073

Balance as at 31 December excluding MCS 1534 639 109 2282 42 2324

In March 2010 the Mandatory Convertible SecLirities MCS with value of CHF 750 million matured and the Givaudan shares were

delivered to holders of these securities In total 736785 new shares were delivered to holders of MCS

Givaudan United States Inc redeemed LISD 30 million of the private placements in May 2010 the total outstanding at 30 June 2010

being USD 325 million equivalent to CHF 350 million

In January 2010 Givaudan SA reimbursed CHF 100 million portion of the syndicated loan The outstanding amount of the syndicated

loan at 30 June 2010 is CHF 825 million 2009 CHF 1325 million of which CHF 800 million 2009 900 million is based on fixed rate

The Group has entered into several private placements and into syndicated loan which contain vadous covenants with externally

imposed capital requirements The Group was in compliance with these requirements as at 30 June 2010
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11 Equity

At the Annual General Meeting held on 25 March 2010 the distribution of an ordinary dividend of GHF 20.60 per share 2009 in the form

of cash CHF 10.00 and one warrant CHF 10.00 was approved

On 26 February 2010 the share
capital was increased through the issuance of 736785 fully paid-in registered shares from authosed

capital with nominal value of CHF 10.00 each These shares were delivered to holders of the MCS in March 2010 This resulted in an

increase of CHF 7367850 in share capital and an increase of CHF 741272021 in reserves

At the 2010 Annual General Meeting shareholders also approved the creation of authorised capital for maximum nominal value of

CHF 10000000 limited to 26 March 2012

At 30 June 2010 the share capital amounts to CHF 92335860 divided into 9233586 fully paid-up registered shares with nominal

value of CHF 10.00 each Each share gives the right to one vote

12 Own Equity Instruments

The Group holds own equity instruments and derivatives on own shares mainly to cover the anticipated obligations related to the

executive share option plans At 30 June 2010 the Group held 139136 own shares 2009 158245 as well as derivatives on own

shares equating to net short position of 195987 shares 2009 215444
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Contact

Givaudan SA

Ohemingde arumerie

OH l214Vrnier Switzerland

www.givaidan.com

General information

T41 227809111

F41 227809150

Media and investor relations

141 227809053

F41 227809090

Share registry

SAG SEGA Aktienregister AG

Postfach

OH 4601 Olten

Switzerland

141 622053695

F41 622053966
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