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it it it

Jh.e way we create desire 0r our products iia

ode igo pa sad i.gm s.h ift Inc teas rgl.y we

re us rig n.o tradition med to he l.p us

stre.ntt.hen reiaoons.hips with cons mers

Our .Eii.dden vdl.l.ey brand has had I.articular

.uc.cess investing i.n an integrated marketing

it roac it Ito iii ho az-b I.d ing soc m.ed

activities to tune-honored television advertising

.1 i.orially by partnering with i.nflt.ienri.al

bioggers es iuc..arors anti iietici.ans the idden

Valleys team is bui.idin.g bra.ricl credibil

ity trons the bottom up I.rs wcrrking

In fiscal 201.0 Hidd.en Vallep olO

dressings significanr.l.y grew th.eir

niarket 5bttVa



Detergent Mo.ne Is Not Erugh campalg.n

remvu .ratmq the laundry business

An inte rated communication progn.m is also

helping to re.pos ition and reinvigorate our

laundry business C.n mi.sslon to create

stronger intoractrons with consumers the tes.m

held one of the most successful swcepstakes

programs in Llorox history The promotion

wlaich gave wi.nners Maytag wr.sher/drye.r se.ts

was part of comprehensie communcauon

campaigia aimed a.t driving home consIstent

message Detergent aic.ne is not r.not.igL

Brands are working to increase

r.tevarice with US His.panics

.ldow we re.ach consumer.s isnt the only thing

tha.ts shifting Tlseres sweeping k..mogrig..hi.c

change under way in the UpS that affkcts wh.om

we want to re.a.ch Populatton growth is ffstest

among minority coroup Hispanics in particular

Our brands must ibecotne more relevant with

bbS Hispani.cs today to re.main vital in the

marketpl.ace of tomorrow To apitabre on this

opportunity were investing aherad of the curve

For i.nstance our Pine-So0 brand whic.h is

No in d.ilutahle liIi5 in the gene.ral

mnarke.r but No wi.th Hispanicst rec.entlv

commssined .s itr-d.e.pth c.onsumer

segme.ntation study \Vell use the result.s to

better shape Hispanic-t.argetecl marketing

comm mi nic.atlo ns movIng forward I.n fact

weve already trrrned those i.nsights into action

and develope.d new advertising that drive.s

Pinegn ol brand awarene.ss among Hispanic

audiences This work dovetails wi.th the brands

innovative Afric.an-Amneric.an-targeted marketing

mm hlLh mm is tO lit mt of its nd it lot ox

Lo mp dnr ar rn tu iS nSa pu

In the 52 weeks ended June 30 20l OjTtdden Vafey salad dressings dotar market share increased 1.5 points Source lRl All Outlet U.S

Source 1PJ Hispanic database FOM in the year ended June 30 2010 U.S

Maytag is
registered trademark of Maytag Corporation

Fh Cl.imo 2010 A.ntuai Iicpiitr 1.3
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Glad innovation is profitinq from partnership

Our Olad products business is one example

of how an outside partnership is paying off

Our joint venture w-Ith Pro.cter Gamble

ha gi.ver us the oppoi run tvto tap into that

companys sizable researc.h and development

resources to bring in.novation to consumers

iwo recent new products Fdrcebiex bags

with srretcha.hie drawstr.ing ard Odor

Shiekh bags wirE Feb reze od.onneutraiization

technoiogn offe.r consunrers more benefits

Or better value and are helping us grow

rnark.er shz.re 10 fhc.t lad borcehle.2k tras l.a

bags grew LES marker share i.n t.he
past year

soliclifyinff i.rs leadership in the pre.mium

trash laag c.aregory

Continued improvements Kinqsford

charco.a st.rengthen loyalty

Wb have continue.d to roll out n.ovvtlon.s for

Ki ngn fbrd c.ha rc.oai e.ve ri whil.e e. nj c.yi ng an

80 pvrcenr share cd die U.S marker2 l.n fiscal

2k .10 we introduc.ed an improved briquer that

renches c.ooking temperature Ibster burns as

long a.s before am costs less to manufacture and

transport comb ining techni.cal expertise

with succ.essfui mark.ering were outpar i.ng the

c.omnperitir and building even more loyalty

among onsumer.s

natu.rai solution to the problem of acne

This ye.ar our l.3rmrrs Be esr bra.nd rolie.cl out

new line of prodluc.ts to add.ress the a.gwoid

problem of aL ne Havin identifiec mafket

gap for an effective natural solution ithin tIn

.1
billion Iicrie segment the brand introduced

the first truly natu.rai line ciinica.liy prove.n to

prevent and reduce acne fc.r clear smooth

and heaithv-lookin.g skin

ln the 52 weeks ending June 30 2010 total Kingstord brand charcoals had

an 80 percent dollar share of charcoals Source IRI All Outlet U.S

Tlae Ciorox Coontnaov flAon.ua..l Roponr 1/
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iI II
in iNatural nil ustainame

\XTi.th our Burts Bees and Green \y/ brands

Glorox is r.niqt.sely pos i.tionecl to cap.i aGe u.n

graswth opport nlt.i.es i.n the natural personal

c.are and homecare categoric

By addressin consumers growing desire fbr

natura.l products that perfhrns as well a.s or better

than tndtt nal O15 were helng attract inure

consumers to these categcni.es

BurtT l3eeer brand qroavlnl.I rapidly abroad

The demand bar natural personal care is shift

isa consumer preferenc.es in nearl.y all regions of

t.he worl.d Last
ye.ar the carc..gory grew bs.tween

and 16 percentage points in all regions despite

the rec.essiorG

Buoyed by our belief that t.he Burts Bees

brand is the best choict in the category were

work..ing on an aggressive in.ternational expssnsion

plan that we anti.cipate will drive significant

part of the lrands growth moving tbrward

Green Works brand iS 5j iii ntur.al

itanq without tew nIp nip luahts

After successful launch today the Green \Xofks

brand remains the ITS lea.der in natural home

care1 an.d we.ve done with the high.esr standards

5cu planirbased ingredients an.d commitment to

strong perfbrma nec The Sierra Club has been

supporter of the Green Sborks brand and our

frets rc niake natural cleaners more acc.essible

to consume.rs In add.ition The Natural Produ.cts

Assoctaron rec.enrlv c.ranted its Natiiral blornecare

sea.l to four Green \Xjorks producr.s the fi..rsr

homecare products to receive such d.esipnation

Ph an outst.and.ing repeat pur hase reI

of 44 pen ent several ponts higher than the

category and strong ou.tk ok for average

category growth rates of 1.3 percent to 1.5 percent

annually in the next Cur years5 were poised to

expand and evol.ve rise .Teen Works brand in

years to come



Brit dnt aic xcii 11 ird it

OiL en cot th ilLalt in veiinex

it ii at ilitt itti rn
iIit ilur en

t1ì the 91 fl11 C1F ti1d \\dtel the

hi itt ore eo pen ph to ota ho

ttri he 0th Rat hi ito pu
do alan olIn

00 in ii ln and Ix 1t he coo ron on nt

One Riito 00 ill tOtCI InnaIhIL roflt one

ao replan In 10 at id itO 16 9-on ii be ttlea

niaii it xhi iii oth ix Uid
ii in the

traah landt ii he ao ci it plir
her tiltera

alIona 01 xatn oca mr ihotit 19

ot par pectien nO 11111 00 OUld nan ni to

pit
haae morn loan 600 16 ou nec Oci

ottica to rt the une anio mt of olm

Poi aniulics iookmnn to dimn thai apcnnlln

md lie ir xaate aubatmtutinc Rota ihei Item

or bottled ate in in xi ooiurion ow

nmimnmeatlna thio coIn ehiin Illena xc or

capFul ix 091 01 to nitleo oh ereen mOe0

and oaiue 01 mc nted eon tiiioera like

10

Ftc 10 in

ran Oa In

cc Cr ann

an wNgI av je

JL eat 111 dcl

10 lOs Ccc lill dat II

Fr go 20

ie
in es 2000 ii OX

\inai Ace yta



I1Li

iScucd Lcjc ihb.L LI..iciu iIa ci ancL

Nuncc Stuiuc ccc uc iuuc of Ciou.cx Coco so Los

u.scs sO cs.O cd too Ulcoco u55001.ci iotcUIs ocio.croccos

.sL club



IL 11 ii it1N oil III

LI 1101 III 0101 iI ill

IL ol 11 III 011 11 11 il 0111111111

to OCt LIi\Ilit\ 101 lfl\IIt fl1li

11 ph\ 11 oh 01111

ItlIllitCi 01 11 0111011 111

01 11 11 1111
SOLO 01 tO

1/ II
111

11 11 11 00 1111k 10 In

0011
lj

1011 11 ii 1111 II 11 In

lilt 0111 IC NI 1101 oh ill

1111 Ii 111 1111 hi th

CI lIlt II ii Ii 1ltiiioik

up 11 11 ItO l1I

Oti alto 01 IC 111 II II1OIC 11 t1 ill 1111

11111 1101 houn1k tuoni tlio

lItLiti Il 011 011110111 II 11101

0111 1110 11111111 11 CL 1101

IN of Ii IC II lIt II IC 11

0111 11 pl111l 11 It OIl 011 CI

11110111 11llfl itl iii ICO 10 iItllCLl

111 101 11 Ui lIp ii ICII tioni tb 101111101

11 klpt thi CilIlil 101 11 tll PlC INU 11

ill 111
dl lIt 111 1011 CIfOl to lit 101111 11 tl1C

Ii 01 1111 101111111 11 IlCIpin 111.1011011

111 11111101 111 III II 01 11

Liii ii ud II

11 00 Oil 1111 01 tIll 111 1111

101111 1111 11

IL

lit

III 11111 1010111 10 111 1l lIt II II 11111 11
11

1111 1110 itif 11111 i1tI0Il ii 11 11011 nt

101 lii ill 11 till 11 1111 ii 101 tiLl 111

ii III Il 111 1111 1111111111 It
kIt

01i 1011111 11011 iL lUll1 Ij011 11 11111

Li 111 t1ii II 11 t1d 111

Ph 11 tIN 11111 11 0111111 Il 11

0111 Ii 01 llt lIl 11

11111 11 pill

Ill 111 It II 11 010

III 11 LIII 1011 1111 tO 11 \lIt11 11

lIlt olo i1k loij 110 oii ilit

11011 11 It OC II 01 to tI 1111

ttN Il II 111 1111

1J
IL



Nc Cyril

by Qucritor

LI

1l

\\

11 mu

ti
Lu E\ mit

Lii mi 0i

Vt

Ii LIL

ud of lo ii

lLI Vi

dI 11

by ii Id

ilL fli

uoo-i 10

ri in ii

til no it Ii id ii

i\

arungt

Ii ii

ilL IL ii

LI 00th

LL

Hr

III LIL fI
JO

Lb 01

un Iuu

Iii

10 01

Dilutd Net

injo er Shar

II Od

Er 10 lIt Pr IIt

III

Ii
211



Condensed Consolidated Statements of Earnings

Years ended June 30

Dollars in millions except per share amounts 2010 2009 2008

Net sales 5534 5450 5273

Cost of products sold 3057 3104 3098

Gross profit
2477 2346 2175

Selling and administrative expenses
747 715 690

Advertising costs
518 499 486

Research and development costs 119 114 111

Restructuring and asset impairment costs 20 36

Interest expense
139 161 168

Other expense income net 25 26

Earnings before income taxes 925 811 693

Income taxes
322 274 232

Net earnings
603 537 461

Earnings per share

Basic

Diluted

Weighted average shares outstanding in thousands

Basic

Diluted

4.28 3.82

4.24 3.79

140272 139015

141534 140169

3.27

3.23

The Clorox Company

139633

141197



Condensed Consolidated Balance Sheets

As of June30

The Clorox Company

Dollars in millions except share amounts 2010 2009

ASSETS

Current assets

Cash and cash equivalents 87 206

Receivables net 544 486

Inventories net 367 366

Other current assets 126 122

Total current assets 1124 1180

Property plant and equipment net 979 955

Goodwill 1650 1630

Trademarks net 562 557

Other intangible assets net 96 105

Other assets 144 149

Total assets 4555 4576

LIABILITIES AND STOCKHOLDERS EQUITY DEFICIT

Current liabilities

Notes and loans payable 371 421

Current maturities of long-term debt 300 577

Accounts payable 410 381

Accrued liabilities 492 472

Income taxes payable 74 86

Total current liabilities 647 1937

Long-term debt 2124 2151

Other liabilities 677 640

Deferred income taxes 24 23

Total liabilities 4472 4751

Commitments and contingencies

Stockholders equity deficit

Common stock $1.00 par value 750000000 shares authorized 158741461 shares issued at

June 30 2010 and 2009 and 138764511 and 139157976 shares outstanding at

June 30 2010 and 2009 respectively 159 159

Additional paid-in capital 617 579

Retained earnings 920 640

Treasury shares at cost 19976950 and 19583485 shares at June 30 2010 and 2009 respectively 1242 1206
Accumulated other comprehensive net losses 371 347

Stockholders equity deficit 83 175

Total liabilities and stockholders equity deficit 4555 4576

26 The Clorox Company 2010 Annual Report



Common Stock

Shares

Dollars in millions except share amounts 000 Amount

Balance at June 30 2007 158741

Comprehensive income

Net earnings

Translation adjustments net of tax of $2

Change in valuation of derivatives net of tax of $17

Pension and postretirement benefit

adjustments net of tax of $15

Total comprehensive income

Cumulative effect of adopting new accounting

guidance
related to uncertain tax positions

Dividends

Employee stock plans

Treasury stock purchased

Other

Balance at June 30 2008

Comprehensive income

Net earnings

Translation adjustments net of tax of $5

Change in valuation of derivatives net of tax of $24

Pension and postretirement benefit

adjustments net of tax of $31

Total comprehensive income

Dividends

Employee stock plans

Other

Balance at June 30 2009 158741

Comprehensive income

Net earnings

Translation adjustments net of tax of $1

Change in valuation of derivatives net of tax of $4

Pension and postretirement
benefit

adjustments net of tax of $26

Total comprehensive income

Dividends

Employee stock plans

Treasury stock purchased

461 $461

26 26 26

27 27 27

23 23 23

$491

537 $537

78 78 78

39 39 39

51 51 51

$369

603 $603

10 10 10

43 43 43

$579

Condensed Consolidated Statements of Stockholders Equity Deficit

Treasury Accumulated

Additional Shares Other Total

Paid-in Retained Shares Comprehensive Comprehense

Capital Earnings 000 Amount Net Losses Gains Total Income

$159 $481 $185 7485 445 $209

461

$171

10 10

231 231

53 19 862 48 82

14080 868 868

179 370158741 159 534 386 20703 1270

537

264

40 17 1120 64

The Clorox Company

264

87

347 175159 579 640 19583 1206

603

290

38 26 1980 114

2374 150

Other

Balance at June 30 2010 158741 $159 $617 920 19977 $1242 $371 83

290

126

150



Condensed Consolidated Statements of Cash Flows

Years ended June 30

The Clorox Company

Dollars in millions

Changes in

Receivables net

Inventories net

Other current assets

Accounts payable and accrued liabilities

Income taxes payable

2010 2009 2008

$603 $537 461

185 190 205

60 58 47

24 51

14 24

Net cash provided by operations 819 738 730

Investing activities

Capital expenditures 203 197 170

Businesses acquired net of cash acquired 19 913

Other

Net cash used for investing activities 231 197 1082

Financing activities

Notes and loans payable net 52 334 681

Long-term debt borrowings net of issuance costs 296 11 256

Long-term debt repayments 598 500

Treasury stock purchased 150 868

Cash dividends paid 282 258 228

Issuance of common stock for employee stock plans and other 80 41 39

Net cash used for provided by financing activities 706 540 380

Effect of exchange rate changes on cash and cash equivalents

Net decrease increase in cash and cash equivalents 119 32

Cash and cash equivalents

Beginning of year 206 214 182

End of year 87 206 214

Supplemental cash flow information

Interest paid

Income taxes paid net of refunds

Non-cash financing activities

Dividends declared and accrued but not paid

Operating activities

Net earnings

Adjustments to reconcile earnings from continuing operations to net cash

provided by continuing operations

Depreciation and amortization

Share-based compensation

Deferred income taxes

Asset impairment costs

Other 15

53

35 40

29

23

26
11

63

$149 $161 153

301 275 299

78 70 64
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Report of Independent Registered Public Accounting Firm

on Condensed Consolidated Financial Statements

The Board of Directors and Stockholders of The Clorox Company

We have audited in accordance with the standards of the Public Company Accounting Oversight Board United States the consolidated balance

sheets of The Clorox Company at June 30 2010 and 2009 and the related consolidated statements of earnings stockholders equity deficit and

cash flows for each of the three years in the period ended June 30 2010 not presented separately herein and in our report dated August 25 2010

we expressed an unqualified opinion on those consolidated financial statements In our opinion the information set forth in the accompanying

condensed consolidated financial statements is fairly stated in all material respects in relation to the consolidated financial statements from which

it has been derived

As discussed in the Notes to the consolidated financial statements on July 2007 the Company changed its method of accounting for

uncertain tax positions As discussed in the Notes to the consolidated financial statements on July 2009 the Company adopted the two-class

method of reporting earnings per share with the impact applied retroactively

We also have audited in accordance with the standards of the Public Company Accounting Oversight Board United States the effectiveness

of The Clorox Companys internal control over financial reporting as of June 30 2010 based on criteria established in Internal Control Integrated

Framework issued by the Committee of Sponsoring Organizations of the Treadway Commission and our report dated August 25 2010 not presented

separately herein expressed an unqualified opinion thereon

August 25 2010

San Francisco California

w7LLP

The Clorox Company
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Shareholder and Financial Information

Stock Listing

The Clorox Companys common stock is listed on the New York Stock Exchange

identified by the symbol CLX

Transfer Agent Registrar and Dividend Disbursing Agent

Inquiries relating to stockholder records change of ownership change of address

and the dividend reinvestment/direct stock purchase plan should be sent to

Computershare

P.O Box 43078

Providence RI 02940-3078

800-756-8200 or 781 -575-2726

TDD 800-952-9245 or 312-588-4110 for hearing impaired

www.computershare.com/investor

Stockholder Information Service

Shareholder.com offersthe latest Clorox news Stockholders can call

888-CLX-NYSE 259-6973 toll-free 24 hours day to hear messages about

Clorox request company materials or get 20-minute-delayed stock quote

For more information visit www.shareholder.com

Dividend Reinvestment/Direct Stock Purchase Plan

Clorox has authorized Computershare to offer dividend reinvestment/direct

stock purchase plan Registered shareholders can purchase additional shares

Nonshareholders may join the plan with an initial investment lump sum or bank

debit Most fees are paid by Clorox For more information or plan materials call

888-CLX-NYSE 259-6973 or contact Computershare see above

Management Report on Internal Control Over Financial Reporting

Clorox management under the supervision and with the participation of the chief

executive officer and chief financial officer has assessed the effectiveness of

the companys internal control over financial reporting as of June 30 2010

and concluded that it is effective For more information see Item 9.A of the

companys annual report on Form 10-K for the fiscal year ended June 30 2010

2010 Financial Information

The preceding pages of The Clorox Company 2010 annual report contain

summary financial information Full financial statements are provided in the
$140

companys 2010 proxy statement Detailed financial information is available

without charge through the following sources

The companys proxy statement is available at www.TheCloroxCompany.com

$100

The companys annual report on Form 10-K for the fiscal year ended June 30

2010 is available at www.TheCloroxCompany.com and through the SECs EDGAR

database Printed copies are available by calling 888-CLX-NYSE 259-6973

CEO/CFO Certifications

The most recent certifications by the companys chief executive officer and

chief financial officer pursuant to Sections 302 and 906 of the Sarbanes-Oxley

Act of 2002 are filed as exhibits to the companys annual report on Form 10-K

for the fiscal year ended June 30 2010 The company has also filed with the

New York Stock Exchange the most recent annual CEO certification as required

by Section 303A.1 2a of the New York Stock Exchange Listed Company Manual

Forward-Looking Statements

Except for historical information matters discussed in the annual report are

forward-looking statements and are based on managements estimates

assumptions and projections Actual results could vary materially Please review

the Risk Factors and Managements Discussion and Analysis of Financial

Condition and Results of Operations sections in the companys annual report on

Form 10-K for the fiscal year ended June 30 2010 and subsequent SEC filings

for factors that could affect the companys performance and cause results to

differ materially from managements expectations The information in this report

reflected managements estimates assumptions and projections as of Aug 25

2010 Clorox has not made updates since then and makes no representation

express or implied that the information is still current or complete The company

is under no obligation to update any part of this document

Comparative Stock Performance

The graph below compares the cumulative total stockholder return of

The Clorox Companys common stock for the last five fiscal years with

the cumulative total return of the Standard Poors 500 Stock Index and

composite index composed of the Standard Poors Household Products

Index and Housewares Specialties Index referred to below as the Peer

Group for five-year period ending June 30 2010 The composite index is

weighted based on market capitalization as of the end of each year during

each of the last five years

Clorox $127.38

Peers $126.38

$120

$80

SP 500 $96.09

2005 2006 2007 2008 2009 2010

$100 invested on June 30 2005 in stock or index including quarterly

reinvestment of dividends

32 The Clorox Company 2010 Annual Report
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