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New technologies enable Wiley to:
+ Deliver content anytime and anywhere.
+ Create transformative ways for people to interact with content.

+ Address different learning styles.

+ Engage with authors, readers, and partners.

Yet the core of what we do remains unchanged. We:
+ Facilitate teaching and learning.

+ Refine content into finished works.

+ Add credibility.

+ Promote scholarly discourse.

+ Validate research.

+ Help authors connect with readers.

-+ Transform information into knowledge and understanding.




WHAT WE DO

Among publishers, Wiley’s collection of content is unique. No other
publisher in the world has leading positions in scientific, technical,
medical, and scholarly; professional and trade; and higher education
publishing. No other publisher in the world has published more
than 400 Nobel laureates. No other commercial publisher in North
America has been in existence for more than two centuries.

Our publications inspire and enable people to renew their knowledge
constantly. Professionals, academics, students, and consumers

trust us to connect them with content that promotes a deeper level
of understanding across a wide range of subjects. More than two
centuries of enduring experience have helped us understand what
peo'ple want and need to know, and how they find and use that
knowledge to discover and rediscover the world around us.

The Wiley initiatives described throughout this annual report
illustrate how we are leveraging our content, our knowledge, our
capabilities, and our relationships to make a difference in our
customers’ lives, more than ever before.
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The above graph provides an indicator of the cumulative total return to shareholders of the Company’s
Class A Common Stock as compared with the cumulative total return on the Russelt 1000, the Standard
& Poors Midcap 400™, and the Dow Jones Publishing index™ for the period from April 30, 2005, to
April 30, 2010. The Company has elected to use the Russell 1000 index and the Standard & Poors
Midcap 400 Index as its broad equity market indices because it is currently included in those indices.
Cumulative total return assumes $100 invested on April 30, 2005, and reinvestment of dividends
throughout the period.

£, The adjusted amount reported for fiscal year 2004 excludes a net tax benefit of $3 million or $0.05 per diluted share, related to the resolution of certain state and federal tax matters and an adjustment to accrued foreign taxes.
g. Fiscal year 2002 and 2003 results exclude $12.3 miltion ($0.12 per diluted share) and $2.5 million ($0.02 per diluted share), respectively, of operating costs associated with the relocation of the Company’s headquarters.
h. The adjusted amount reported for fiscal year 2003 excludes a nonrecurring tax benefit of $12 million, equal to $0.19 per diluted share, resuiting from a corporate reorganization that enabled the Company to increase the tax-deductible net

asset basis of certain European subsidiaries.
xo1e: The Company’s its op

performance excluding unusual and/or nonrecurring events. Management believes excluding such events provides a more effective and comparable measure of performance and a more

balanced view of the underlying dynamics of the Company’s business. Since adjusted operating income and adjusted earnings per share are not measures calculated in accordance with GAAP, they should not be considered as a substitute for

other GAAP measures, including operating income and earnings per share, as an indicator of operating performance.

Throughout this report, references to amounts “excluding foreign exchange” and “currency neutral” exclude both foreign currency translation effects and transactional gains and losses.

CAGR - Compound Annual Growth Rate  FX - Foreign Exchange  GAAP - U.S. Generally Accepted Accounting Principles






TO OUR SHAREHOLDERS

Wiley’s performance during fiscal year 2010 tells a compelling
story about the quality of our content and its value to our
customers: the effective execution of Wiley’s digital strategy and
new business models: and the strength of our Company’s culture.
In a challenging environment, we gained market share, increased
earnings, generated record operating cash flow, and reduced
debt significantly. Our accomplishments and initiatives speak

not only to how Wiley is keeping pace with rapidly changing
communications technologies, but how we are helping to define
new ways to put content to use.

FINANCIAL RESULTS FOR FISCAL YEAR 2010

We are pleased to report fiscal year 2010 revenue advanced 5% to $1.7 billion, or 4% on a currency neutral
basis. Adjusted EPS for the full year increased 20%, or 6% on a currency neutral basis and excluding pre-tax
asset impairment and restructuring charges of approximately $15 million, or $o.17 per share.

Scientific, Technical, Medical, and Scholarly (STMS) had a good year in a tough market. We added many new
journal customers, a testament to our global reach, opportunities in emerging markets, and the quality of

the Wiley offering. In Professional/Trade (P/T), nearly every publishing category showed solid growth, with
particular strength in the Americas and EMEA. In Higher Education, we outperformed the industry in a strong
market, reflecting the strength of our frontlist, increased penetration in community colleges and for-profit
universities, and continued revenue growth from WileyPLUS and other digital content.

LEFT TO RIGHT

Stephen M. Smith

Executive Vice President and Chief Operating Officer
William J. Pesce

President and Chief Executive Officer

Peter Booth Wiley

Chairman, Board of Directors
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% require innovation to tackle increasingly
complex problems, and Wiley’s STMS business is providing
many new approaches. The pioneering Wiley Interdisciplinary Reviews
(WIRES) series was joint winner of the R.R. Hawkins Award at this year’s
American Publishers Awards for Professional & Scholarly Excellence, the
first e-product to be so honored. Our MaterialsViews.com news service
provides busy scientists with concise summaries of key papers from the
materials science, chemistry, and physics literature. The Compass online
interdisciplinary journal series recently hosted its first Interdisciplinary
Virtual Conference; bringing together scientists from around the world
without the time, expense, and inconvenience of global travel, the event
was termed “the gold standard in the field”
by one participant. Essential Evidence
Plus is an electronic resource
that guides clinicians making
critical care decisions,
recently enhanced with
, clinical evidence from
V«‘ L . g top medical authorities
. . ' ' integrated with
cutting-edge tools
and related content.
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SSUMMER, Wiley Online ’tnbrary
launched as one of the world’s
~ broadest and deepest multidisciplinary

collections of online resources covering
life, health, and physical sciences; thé
_ social sciences; and the humanities.
~ Designed with extensive input from
_ scholars, society partners, and librariaris
_around the world, Wiley Online Library
_ delivers access to more than 4 million
articles from 1,500 journals, 8,000

books, and hundreds of reference works,
laboratory protocols, and databases.
_With a clean and simple interface
offering intuitive navigation, enhanced
discoverability, expanded functionalities,
~ and a range of personalization opt}oh{s,

_ EarlyView articles, backfiles, related
. ma’ter’ial, and supporting data. Journal
 and society communities can share news,

~ publishing content and disseminating it around the world. We recently
launched the Chinese-language WileyChina.com, helping to bring the world’s
el i best scientific and scholarly content to China and the best Chinese research
mforma'tson,.f Al eyers of ;[)ec;aliy - to a global audience. With one-third of the papers in top Wiley materials
: Iczstomnzed;ou}mal homepages” ad . science journals now originating in China, in December 2009 we launched a
If rgr 1agsbcatr;]aertreidtersto § hcontefltl | Chinese-language version of the popular MaterialsViews.com news service.
.lcense : Y 7 ?\' rmstlu 107> WIth specla Chemistry - An Asian Journal increased its Impact Factor by 80% in 2009,
icons. Wiley Online Library has replaced . .
e i . st jumping up 12 ranks.
Wiley InterScience, which had served
th'e}wo,rl'd’s,scientific and scholarly
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Reaching a record level of $419 million,
cash flow from operations was 23%

over fiscal year 2009 and 49% over fiscal
year 2008, Fiscal year 2010 includes
approximately $31 million of discretionary
accelerated pension funding. Approximately
$37 million of operating cash flow was due
to delayed cash collections from fiscal year
2009. The Company reduced net debt by
$224 million to $495 million. In Ascal year
2010, Wiley increased its dividend for the

sixteenth consecutive year.

Impairment and Restructuring Charges

During the year, the Company recorded a
$14.3 million, $0.17 per share, impairment
and restructuring charge principally
related to the Company’s B2B German-
language, controlled circulation magazine
business (GIT Verlag). Other restructuring
charges include $0.8 million in the fourth
quarter related to offshoring certain

markf—’ting and content management

activities to Singapore. The charges related
to offshoring are expected to be fully
recovered from reduced operating expenses

within 18 months of implementation.

LEAL

While driving strong financial results,
we have begun to implement carefully
developed plans for the next generation
of Wiley leadership. In May, Steve Miron
succeeded Eric Swansen as Senior Vice

President, STMS. Steve joined us 17 years

ago and has served as Regional Manager
for Taiwan and Korea; Vice President and
Managing Director of Wiley Asia; leader
of global STM book publishing; and Vice
President and Managing Director of the
global STMS Physical Sciences business.
In August, Mark Allin was named Senior
Vice President, P/T, succeeding Stephen
Kippur. Mark joined Wiley in 2000; three
years later, he relocated to Asia to lead our
business in that region. His role as Vice
President and Managing Director of Wiley
Asia provided him with experience across

all three Wiley businesses.

Scientific, Technical, Medical, and Scholarly (STMS)

The largest of our three businesses, STMS

serves the world's research and scholarly
communities and is the largest publisher
globally for professional and scholarly
societies. STMS programs encompass

journals, books, major reference works,

databases, and laboratory manuals, offered
in print and electronically. Wiley Online
Library hosts one of the world's broadest
and deepest multidisciplinary collections
of online resources covering life, bealth,
and physical sciences; the social sciences;
and the humanities. It provides access to
more than 4 million articles from 1,500

iournals, 8,000 books, and hundreds of

reference works, laboratory protocols, and

databases.

Global STMS revenue for fiscal year 2zo10
advanced 2% to $987 million, but was flat
on a currency neutral basis. Higher
revenue {rom rights, individual articles,
and The Cochrane Library offset lower
revenue from advertising, journal



Wiley achieved an important milestone
in our migration from print to digital

HOW SOCIAL TLCHROLOGY

Car TRANSFORN THE

subscriptions {partially due to production
scheduling), and individual member
subscriptions. The improvement in rights
income principally relates to a legal
settlernent of approximately $2 million.
Excluding the transfer to Higher Education
of books with sales of $4 million, STMS
book revenue increased 2% over prior vear.

o -

Direct contribution to profit tor the full

year rose 2%, but was flat on a currency
neutral basis zmd excluding $15 million in
restructuring and impairment charges,
mostly due to the write-down of GIT
Verlag, a B2B German-language, controlled
circulation magazine business. Lower
journal production costs, the effect of
outsourcing initiatives, the completion of
Blackwell-related int egration activities,
and expense control were offset by
increased costs associated with new
business and a $2 million bad debt
recovery in the prior year.

The renowned quality of our combined

Wiley-Blackwell content resulted-in
significant new and renewed business
worldwide. As of April 30, 2010, calendar
year 2010 journal subscription billings were

0/

up 3 1o 4% over

rior year on a currency

s

neutral basis, with approximately 95%

of expected business closed. Online book
revenue grew 44% in fiscal year 2010 to

$6 million, as institutional library customers
purchased more digital books individually
or through license subscriptions, similar

to journal licenses. Society relationships

continued to strengthen and grow, with 31
new journals and 9o renewals/extensions
added, and only two not renewed, during

the fiscal year.

when we launched our new online service
replacing Wiley InterScience in summer
2010. Wiley Online Library combines

a clean and simple interface, intuitive
navigation, enhanced discoverability,
expanded functionalities, and a range of

personalization options.

Designing
Brand
Identity

Professional/Trade (P/T)

Wiley's P/T business serves profession

and consumers alike, producing books, e
subscription content, and information
services, in all media. Our portfolio of
global brands includes For Dummies,
Frommer's, Betty Crocker, Pillsbury,

Better Homes and Gardens, Family Circle,
CliffsNotes, Webster's New World, [.K

Lasser, Jossey-Bass, Pfeiffer, Sybex, We m? t

Watchers, and Bloomberg Pre

Global P/T bounced back nicely from a
difficult

of $430 million, up 7% over the prior

fiscal year 2009 with reveriue

year or 6% on a currency neutral basis.
Growth was driven by consumer, business,
technology, psychology, and education
sales and by new publishing relationships
with the Graduate Management Admission
Council® (GMAC®) and th
Corporation (Better Homes and Gardens).

1e Meredith

49 TECHNIQUES THAT
PUT STUDENTS ON
THE PATH TO COLLEGE {1}/

1ouG LEMOY

North America exhibited the most growth,
followed by EMEA. Dir

profit was up 12% to $100 million, or

ct contribution to

] LL)/
on a currency neutral basis, mainly due
to top-line results and prudent expense
management, partially offset by higher

performance-based incentive accruals.

WA YU LEAD



and construction (AEC) are employing
powerful software tools to render bu:ldmgs in nch
three dlmenswnal representatlons mtegratmg
the full cycle of building design, construction, and
maintenance and allowing unprecedented levels
of coordination among AEC professionals. Wiley
has conducted an in-depth investigation into the
workflows that have arisén.."to support these new
technologies, the results of which are shaping a

create and manage content is a core
competency, as exemplified by
Architectural Graphic Standards,

the industry bible that we publish
in partnership with the American
Institute of Architects. The
application of transformative
technology to trusted '

content will yield abundant
opportunities to expand an

SCONOMIC CHALLENGES .
ECONOMIC CHALLENGES around the extend our offerings.

world have highlighted the need for
verifiable skills, particularly in the IT industry,
where there is a persistent shortage of
qualified applicants. The value of technical and
professional certification is widely understood,
and our Sybex imprint is highly regarded for its
top-quality exam prep texts, review guides, and
assessment software. In addition, as Microsoft’s :
exclusive publishing partner for all Microsoft ' Qw
Official Academic Course (MOAC) materials, we i
provide colleges with a comprehensive workforce
readiness program with significant student
and instructor print and online materials. Since
assuming the MOAC program in October 2006,
we have nearly doubled the business, with 29%
growth in the past year.

WILEY'S GLOBAL FINANCE and aCcounting program is extending itsreach
“through dlgltal media, witha 28% i increase in digital revenue, led by eBooks
expanded digital delivery of its CPA program in partnership with the University of
Phoenix; and the faunch of an online test-bank study component. In the year ahead,
_we look forward to,bmldmg on our success by providing additional online test prep . , &%

programs and mobllg ap"ps and through the development fworkﬂc)w solutlons o f”é"fd«@%

mcorporatmg Wlley content in targeted areas of both fman” e and accounting.




42% increase in sales gver prior year. We now have millions
_of customers in more than 20 countries. Integrating digital
texts with online interactive resources through an effective,
research-based approach ‘WilveyPLUS assists instructors in
creating learning opportunities while providing students with
a framework within which to develop their skills and gain
confidence. One instructor documented a 17% increase in
student sticcess through WileyPLUS, based on grades, pass-
fail levels, and course completion rates. She noted that failing
students achieved success after addressing issues revealed by
the WileyPLUS learning style assessment tool. Instructors have
also told us that students using WileyPLUS ask mote conceptual
questions and are more enqaged. Students say that WileyPLUS
makes Studying more rewarding because it removes uncertainty
by providing immediate feedback on their progress. Of the
students whom we surveyed, 75% agreed that WileyPLUS had
_ either a 'positive” or “very positive” impact on their grade. ‘
On Facebook, one student wrote: “Love WileyPLUS! ‘A’
student because of all the great online study tools.
Thank you!”

Higher Education
launched the Visualizing program in
partnership with the National Geographic
Society, based on the idea that learning
is more effective and engaging through
words and pictures than words alone. Wiley
Visualizing integrates text and pedagogy,
photographs, illustrations, maps, and media
in a comprehensive presentation through
print and our WileyPLUS online learning
environment, which actively engages
students in exploring concepts, interacting
with the material, and assessing their
understanding as they progress through
the course. In a fall 2009 U.S. study of
more than 1,200 students conducted
by the independent research firm
SEG Research, those using Wiley
Visualizing textbooks were
found to be more engaged,
have higher retention through
the course, and earn better
grades than those using
competing textbooks.
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Full-year sales of eBooks were up 93%

to $7 million, and we recently signed an
eBook agreement with Apple. P/T’s online
advertising and Web site business thrived

al year 2010. CliffsNotes.com

advertising revenue grew by 28% over

prior year, and Dummies.com recorded

iy
it

its highest-ever monthly traffic count:

4 million users during the month of
March. Digital technologies are allowing us
to develop flexible business models and

customize content to meet our customers’

specific needs

Wiley is continuing to torge important
new partnerships to drive growth. In
selected as the

March 2010, Wiley w
exclusive global publisher of Bloomberg®

and Bloomberg Business Week® branded

books to be marketed as “Bloomberg

Press®, a Wiley imprint.” In addition,

Wiley was named an official licensee by

the London Organising Committee of the

Olympic and Paralympic Games to publish

London 2012 books through a partnership
that builds on our agreements related

to the Vancouver Winter Olympics and

Be

ing Summer ()I\/IH}MLS

&

Higher Education
Wiley Higher Education’s mission is to help
h

teachers teach and students learn. H igher

Education serves teachers; undergraduate,
graduate, and advanced placerent students;
and litelong learners worldwide, as well as
secondary school students in Australia. We

publish educational materials in all media,

notably through WileyPLUS, our integrated
online suite of te

-hing and learning
resources. Wiley publishes materials in
the sciences, engineering, mathematics,
business/accounting, geography,
computer science, statistics, education,

?,)S}/Cﬂ()l()gy) and modern | anguages.

ucation

For the full year, global Higher E
revenue was up 18% compared to prior
year, or 15% on a currency neutral basis.
[here was double-digit growth in all
regions and in nearly every category,
notably business and accounting,
mathematics and statistics, social sciences,
and Microsoft Official Academic Course
materials. Full-year results include revenue

of $3 million from books previously

reported in STMS and $1 million

from books previcusly reported in P/T.

Excluding these books, Higher Education

0

growth was 13% on a currency neutral

basis. Direct contribution to profit in

the full year increased 29%, or 25% on

a currency neutral basis, pmnm‘ilv lue
to top-line growth and gross margin
improvement. Digital revenue and

iencies resulted in

manufacturing effi
meaningful gross margin improvement for

the second consecutive year.

The continuing growth of WileyPLUS is
indicated by the 42% increase in global
revenue to $31 million. WileyPLUS
now accounts for 11% of global Higher
Education sales. Digital-only sales {not

packaged with a print textbook) grew 55

to $10 million, accounting for 4
WileyPLUS sales

Y% OL



Wiley signed a partnership agreement
with Reaction Explorer to bring new
capabilities to WileyPLUS. Reaction
Explorer will enable students to predict
the results of arbitrary organic chemistry

reactions and achieve a higher level

of understanding of the intricacies of we are strengthening Wiley's position
organic chemistry reactions, syntheses, as a company that delivers value to
and mechanisms. shareholders, customers, authors, clients,

a 3d C()Il(‘c“’\!(’,b,
V\rl{h \780 ( QS Now ave de)] »as e ()()kb ©

through CourseSrart, Higher Education’s In fiscal year 2011, we are projecting mid
eBook pl’()gféil’l’} gajﬂﬁ‘,d ”K\)UH(J duri ng the si bj "dl“ll revenue gl’()\’\"[h 01 a cuarrency
vear. In the Australian secondary school neutral basis. Growth in operating income
market, the number of registered users of is expected to be partially offset by a

the JacarandaPLUS eBook solution grew higher effective tax rate and an increase in
from 13,000 in April 2009 to 85,000 in shares outstanding. Excluding the effect

April 2010. of foreign exchange, we are projecting
I : f

EPS vmwth of approximately 10% trom
senue .

Global Higher Education re . e
8 5 ;
i fiscal year 2010 adjusted EPS of $2.58.

generated by products and services n §
o . ! Ihcsc projections are based on average

other than traditional print textbooks-— ) o
} : exchange rates that were in effect in

products that cannot be resold as used S ) .
. ) o the last fiscal year. Since then, the U.S.
Dooks, such as WileyPLUS, digital content ) ’ o
N dollar has strengthened significantly,

sales to institutions, custom publishing, L .
- which will have an unfavorable

F37%
effect on Wiley's reported results.

bindcr editions, and eBooks—grew

this vear to $61 million, and now accounts

for 22% of total Higher Education revenue.  In r\px'il, Wiley earned a place on
several “Best Places to Work” lists,

GUTLOOK including recognition of our Company's

While we are mindful of the volatility operations in New Jersey, Indianapolis,

in markets around the W(_’)rl(;l, we believe an‘d oan b :\1"1(;1‘ 0 e Eil‘(’?»}')i‘()\l(‘i of

the ongoing shift towards knowledge: this recognition and g“‘mf” m, o . )

based economies, the robust demand for coﬂ'eag.ues vﬂm <—'.-1mbravc.e Wlley 5A<:ulture, Comei e ot
outcomes-based learning, and investments which is built on a solid foundation , -

K
PackingList Gty Guidos

) ; of trust, ethics, and integrity.
in research and development bode well gy

for Wiley. By optimizing our investments &?

Teivia Gomos

in enabling technolog acatd(—zramlg our

mig,,mt.on from pnm to d1 )Ha i business
models, ensuring a competitive cost
structure, and building on our culture of

collaboration and enduring partnerships,

/s et L)
;er ooth Wiley /’ZA}

1, Board of Dire
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continues its explosive
growth as the Apple iPad, the Barnes
& Noble Nook, and the Borders Kobo
eReader join the Amazon Kindle, each
with its own associated online bookstore.
We welcome the proliferation of devices
and formats being made available to our
customers and the new opportunities
for partnership in delivering our content
through them. In June 2010, Wiley signed
an eBook agreement with Apple. We
also released our first three enhanced
eBooks—Windows 7 For Dummies,
Knitting For Dummies, and Rose’s
Heavenly Cakes—incorporating audio
and video in ways that demonstrate
the medium’s tremendous potential to
enhance the reader’s experience.

e

S
e
.
.

.

the kitchen or the supermarke
their iPhones, iPads, and iPod

_ general election, undecided voters
‘the interactive Election Quiz 2010
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THE WILEY VISION

important contributions to advance

Investors can rely on a highly capable le

Wiley's missiof is 16 be'a ¢lobal information and team and an independent Board of Directors
education company providing content and servic distinguished by their commiitment to effective
to professionals, researchers, educators, students; governance, ethical behavior, and integrity in-all

lifelong learners, and consumers worldwide. that we do.

Wiley is dedicated to serving our custormers’ 4 We are responsible tothe commiin in which
riceds while generating attractive intellectual and we work: These communities should benefit from
financial rewards Tor all our stakeholders==authors, our good citizenship, including our support of
custorners, clients; colleagues, and shareholders: educational and cultaral organizations.

VALUES GOALS AND STRATEGIE

Founded in 1807, during the presidency of Thomas - Wiley’s goal is to become the most successtul
Jefferson, Wiley has evolved into one of the world’s company in the markets in-which we compete.

1 - H 3 B AT, B X S
most respected publishing compantes: We stronigly Successful means:
believe ini the enduring valueof coliaborative Ctevenue orowth that results in market share oains
rélationships, builton a solid foundation of trust

trong profitability, cash flow, and return on
E 3 iaae PR g AP i L ¢ . <«
andintegrity. We strive to'be’ the very best atall that i

oh : o investment;
we do; which'st 1ens our competitive position

sin-consistently strong per

Linnovation that serves the needsiof our customers;
and rest :

n attractive place to-work that supports our
Wiley's strenigth is based-on the e (forts and

acconq.)hr.»hments of a diverse group of people who
are distinguished by their mtegrity, creativity, talent,
ative, ‘and dedication:

performance-driven culture.

Achieving this will require:

+ becoming a more global, externally focused

. By company that provides outstanding customer
We are responsible to our customers, who rely on
experiences with our products and services;

the quality of our products and services 1o meet

i pmviding MOTe access fo more content than ever

their needs. Service must be prompt and eff;
and prices shiould be reasonable. in pursuit of our vision of All Wiley, All the Time,

; 1 : S
» We are responsible to our quthors and partners, Anywhere;

who collaborate with us to create high-quality s'enhiancing existing capabilities and developing
products and services, and who deserve new ones internally or through acquisition;

appmpmate T("CO@‘IMU()H and COII]]Z)EHS?H"\GH for ()p{il'}iill}lg ourinvestments in %}H'dbhﬂg

their efforts. technology and accelerating our migration-from

+ We are responsible to our-colleagues; whom we print to digit al business models;

respect as human beings first, professionals 4 ensiring a competitive cost base and an efficient
second. We must provide a reasonable sense of product and business development process;
security, pleasant ard safe working conditions,

fair compensation and benefit programs, and
opportunities for ptofes%;onal growth.

+ building on our culture of collaboration and our
ability to foster long-term partnerships to deliver
value to authors, custoriiers; clients, colleagues,

" We areresponsible to our shareholders, who and shareholders.
should realize afair return on their investiments



ON CORPORATE CITIZENSHIP
At Wiley, we have long understood that we are an integral part of the
communities in which we live and work, as well as those we serve,
and that our responsibility to them is an essential element of our
- mission. Two years ago, we established the Wiley Corporate Citizenship
Initiative to provide a ﬁ’ameWork for us to evaluate our social and
: eﬂvn’o imental policies and practices and set new goals that are fully
integrated with our business strategies. Over the past year, we have
_extended and refocused our corporate citizenship actlvities.

+ Ergi}idiﬂg access to those in need. \Niiey was a founding member of and pérticipates in‘United
‘Nations partnerships to make online scientific contentavailable free or at nominal cost to researchers
in developing countries. In the wake of the Haitian earthquake, we made several of our health
science journals available free to health workers there, and we opened the Cochrane Collaboration’s
Evidence Aid project to major health organizations to provide up-to- date evidence on relevant medical
interventions. We are al 50 d founding partner of an vadcm Aid Web site 1h<11 will inform planmers and

- policy makers as well as emergency responders.

+ Giving to local communities. We added local charitable committees in Ames, Towa; Indianapolis,
Indiana; Malden, Massachusetts; and San Francisco, California: Among our noteworthy global iriitiatives
“has been Wiley Asia’s work with the Mitrataa Foundation fo sponsor an education center for Nepalese

gitls; which has included mgamzmg charuy events and hosting an-online auction of Ncpalc';o craftsto
raise additional funds.

¥

Reducing our carbon footprint. We undertook a global project to measure the carbon impact of
shipping books and journals, a major contributor to our carbon footprint. The results will inform our
goals for reduction. Our Paper Task Force has studied ouruse of sustainably produced paper and is

- developing goals for fiiture use: ; i

-+ Inspiring others. We are pleased fo havc stimulated a higher level of engagement among colleagues and

stakeholders alike. We have adopted a vendor code of ethics, which will help us ensure that our supplv
chain conforms to the standards we set for ourselves.

We look forward to further expanding our activities in the year ahead. Tor more on our progress and our
goals for 2011, please vmtwwwwﬂcwom,g,o/cmlomhlp
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' who joined with the United Nations World
Health Organization and two ma‘jorhniVersiti‘es in
12001 to launch ResearchALife, bringing researchers
n developing countries free or low-cos access to
nline journals in the areas of heaith, agriculture,
the environment, and related subjects. In October
009, we expanded our offerings to include
80% of our journals—a total of 1,200, up from
approximately 750—bringing those researchers
significantly greater resources in finding local
solutions to local problems. We have also recently
instituted a provision whereby all licensees of our
online research content may extend their access
privileges to emergency workers and members of
the academic community who are displaced .‘b'y a
natural disaster. Following the earthquake in Haiti,
~we provided health workers with free access to
- several of out health science journals as part of the
National Libraty of Medicine’s Emergency Access

providing evidence reviews and topical evidence

summaries for wound, fracture, and trauma

treatments, among others. The Cochrane Library

was the third-most-accessed publication in the
mergency Access Initiative. v
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GLOBAL STMS revenue was essentially flat
on a currency neutral basis. Higher revenue
from global rights, individual articles, and
The Cochrane Library offset lower revenue
from advertising, journal subscriptions
(partially due to production scheduling),
and individual member subscriptions.

CONTINUED to strengthen society
refationships, with 31 new journals signed
in fiscal year 2010, 90 journal contracts
renewed or extended, and only two
journal contracts not renewed.

PARTNERED with the Australian
Psychological Society to publish three
flagship journals: Australian Journal of
Psvchology, Australian Psychologist, and
Clinical Psychologist.

ADDED more than 300 new journal
subscription customers/institutions.

LAUNCHED Wiley Online Library in summer
2010, replacing Wiley InterScience. Wiley
Online Library hosts one of the world’s
broadest and deepest multidisciplinary
collections of online resources covering
life, health, and physical sciences; the
social sciences; and the humanities. It
provides access to more than 4 million
articles from 1,500 journals, 8,000
books, and hundreds of reference works,
laboratory protocols, and databases.

LAUNCHED WileyChina.com, a Chinese-
fanguage site featuring general
information about Wiley's presence in
China as well as specific details about
core content of particular interest to the
Chinese community.

SIGNED an agreement with Chemical
Industry Press of Beijing, China, to publish
a co-branded Wiley-CIP imprint. The
collaboration wiil focus on a series of
English-language advanced textbooks and
reference books for a global readership

of postgraduates, researchers, and
practitioners in engineering, materials
science, and chemistry, with the potential
to expand into other areas.

SIGNED a licensing agreement giving 60
million Internet users in India access to
The Cochrane Library’s internationally
renowned collection of evidence-based
healthcare databases, used by clinicians
around the world to make informed
decisions about treatments.

AS PART of a new agreement with
Universitatsbibliothek Johann Christian
Senckenberg in Frankfurt, The Cochrane
Library is now available to more than
650,000 students and faculty at 47
universities in Germany.

LAUNCHED Essential Evidence, a new
resource tool added to the online,
evidence-based Essential Evidence
Plus, to help clinicians make diagnoses,
chart treatment plans, and determine
prognoses.

SIGNED an agreement with Scrivener
Publishing to co-publish and distribute
their engineering books globally. The
program will publish 15-20 books per
year, targeted at researchers in the
technical and applied sciences.



GREAT MY THS
i OF POPULAR

PSYCHOLOGY
Shattering Widespread
isconceptions about
Human Belavior
2«.’&{0.’L:Mo’al&}'

{Jahn Ruscio

stein

BWILEY-BLACKWELL

Evolutionary
Applications

Welcome to Patai
Ny Parai?

o e, the Pl serns i the defnie resonece and my frss
ofce-when F wni 0 leorn someih

soc

“ Volume 80 Issue 6, Pages 385-474 (June 2010) & frd e

Sigaue fr esiocs

b 0 Jesea!
Gonnss Sorcizon
Saz
Go stralght to:

WILEY REGISTRY

ACCELERATE online migration of business by launching Wiley Online
Library, developing improved functionality for online products, enriching
content, and other means.

STRENGTHEN presence in emerging markets, such as China, the Middle
East, Latin America, and India.

BUILD long-term partnerships with libraries, societies, authors, research
funding organizations, and other key constituencies.

FOSTER performance-based culture that enables development and
innovation.

IMPROVE productivity and reduce costs to finance investments in enabling
technology and new products and services.

STRENGTHEN brands and enhance public profile to reinforce our position
as the leading publisher for global research and scholarly communities
and the largest publisher for professional and scholarly societies.

GROW online advertising business.
BUILD expertise and bolster leadership in communities we serve.

ACCELERATE revenue and margin growth through cross-business
collaboration.

CLUSTOMERS
Academic, corporat

cHnicians,

and 