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The foundation of our strategic

framework is built upon sharing best
practices and knowledge across our
organization. On our journey to become
the benchmark in the beverage industry,
we must continually challenge ourselves
to exceed our existing capabilities and
to develop new competencies that allow
us to not only differentiate ourselves,
but also provide our customers and
consumers with the most relevant
products and service models in the
iIndustry. 0
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In the face of a very adverse global economic and consumer
environment, we delivered solid results for the year, supported
by the defensive profile of our strong portfolio of beverages.
Our total sales volume grew 8.3 percent to more than 24 bil-
lion unit cases. Our consolidated revenues rose 24 percent to
Ps. 102.8 billion. Our consolidated operating income improved
close to 16 percent to Ps. 15.8 billion. Our net controlling
interest income grew 52 percent to Ps. 8.5 billion, resulting in
earnings per share of Ps, 4.62.

As we have evolved into a multinational player, we have risen to
the challenges of operating in an increasingly complex industry
environment-effectively managing an ever-expanding portfolio
of beverages. To achieve the full operating potential of our busi-
ness, we constantly look for efficiency across the organization

and drive our growth through our in-house go-to-market models.

We continually challenge ourselves to increase the efficiency
of our entire portfolio of assets across the value chain. This
way, we can sustain our position as a worldwide industry
benchmark-leveraging our company's scale to improve our
profitability and asset utilization. We always look for oppor-
tunities to do more with less. Over the past five years, we have
improved our asset utilization, while significantly increas-

ing our volumes. As a result, our assets per unit case ratio
decreased by almost 40 percent.

At the same time, we are transforming our commercial mode!
to address the increased complexity of our extensive beverage
portfolio. The commercial model that wins at each point of sale
is based on relevant consumer and customer segmentation,
and we always try to execute it correctly, Our new model ranges
from differentiated ways of serving our traditional customer
base, to satisfying the customized needs of our modern trade
clients, to identifying alternative ways to develop emerging
channels such as direct delivery systems for homes and offices.

learning lessons We are transforming our commercial model to address the increased
complexity of our extensive beverage portfolio. The commercial model that wins at each
point of sale is based on relevant consumer and customer segmentation, and we always
try to execute it correctly. We have learned to focus on the revenue and profitability
potential of each customer, allocating our resources more efficiently, while driving the

top-line growth of each client cluster. <

For example, in the traditional channel, we have learned to focus
on the revenue and profitability potential of each customer.
Initially, we defined a picture of success, portraying the way we
want our products and execution to look at each point of sale.
Subsequently, we designed the appropriate value proposition,
which allows each client segment to implement this picture of
success, and finally, we matched it with the most suitable sales
and delivery model. This enables us to allocate resources more
efficiently, while driving the top-line growth of each client clus-

total volume

ter. As demonstrated by our initial rollout in Mexico and Brazil, breakdown

the performance of this new commercial model is encouraging, %

producing double-digit top- and bottom-line growth. & Mexico 51
& Latincentro 24
® Mercosur 25

Learning to grow through acquisitions
Over the past several years, we have significantly advanced our
strategy to grow through acquisitions, complementing our port-
folio of franchise territories and expanding our lines of business.
Our transformation into a multinational beverage company be-
gan when we acquired Panamerican Beverages Inc. (Panamco),
expanding our footprint to nine countries in Latin America. The
integration of these assets represented an intensive learning
experience for our organization.

The 2008 acquisition of the REMIL franchise territory increased
our scale in Brazil, one of the most interesting and dynamic
beverage markets in the world. Based on our experience with
integrating assets, we identified opportunities to reconfigure
REMIL's production and distribution facilities to achieve in-
creased efficiencies rapidly, while retaining key talent.

As part of our collaborative business model with The

Coca-Cola Company, the joint acquisition of Jugos del Valle has
unlocked our company's potential for growth and innovation

in Latin America’s fast-growing, underdeveloped still beverage

category. We have learned to manage new capabilities, such as
the hot-fill capacity inherited from Jugos del Valle, allowing us

to reformulate and re-taunch better tasting products. We have

also learned to successfully replicate this joint business model




in other operations~extending its presence from two to six
countries and expanding its portfolio from 60 to 260 SKU’s.

In addition, we strengthened our water business through
acquisitions in Mexico and Colombia. The Agua de Los Angeles
acquisition in the Valley of Mexico enabled us to learn from the
transition of a traditional jug water platform into a home de-
livery system that sells a multi-category portfolio of beverages.
As aresult, we are starting to tap the top-line potential and
enhance the productivity of these routes. The joint acquisi-
tion of the Brisa bottled water business in Colombia with The
Coca-Cola Company allowed us not only to gain greater scale,
but also to achieve a leading position in that country's water
segment-while doubling our volume of water sold in only
seven months.

As one of the largest beverage companies in the world, we

are confident in our ability to integrate new businesses more
smoothly, naturally, and successfully, while retaining valuable
talent for our organization. The acquisitions that we have made
are an ideal vehicle for us to continually increase our company's
capacity to learn and to enhance a process that will ultimately
enable us to become a leading consolidator in our industry.

Learning to srow th

Our ability to adapt our business to an ever-changing consumer
environment is a daily challenge and a continuous learning
process. For us, innovation extends beyond our products or cat-
egories, from pursuing initiatives to increase efficiency across
our value chain, to developing new business and commercial
models, while investing in a robust systems platform to better
serve our customers' and consumers’ needs.

Within our manufacturing process, we constantly look for
opportunities to improve our profitability; from implementing
initiatives to reduce the use of water and energy in our facilities,

to minimizing the amount of PET we use in our bottles. Indeed,
we have the lightest 20 oz. Coca-Cola contour bottle in the
Coca-Cola bottling system, reducing our production cost and
helping the environment.

The Jugos del Valle platform provided strategic alignment with
our partner, The Coca-Cola Company, and afforded us the flex-
ibility to design, develop, and deploy innovative products faster.
For example, our Valle Frut orangeade is now the fourth largest
brand in Mexico. In 2009 its sales volumes equaled those of
one of our Central American operations, demonstrating this
category's ample potential. Proving that growth through innova-
tion is often as important as growth through acquisitions.

Going forward, our organization's ability to cultivate innovation
across all of our processes will enable us to capture efficiencies
and sustain our track record of growth.

achieve a sustainable future. Our company fosters social well-
being by supporting programs and initiatives that promote a
culture of personal health and individual responsibility and, ulti-
mately, improve the quality of life of our communities, custom-
ers, and consumers. Through more than 235 social programs, we
have benefited more than 668,000 people in 2009.

Responsible management of the environment is a key to the
sustainabte future of our company and our communities. Hence,
we have defined three primary courses of action: responsible
water management; mitigation of the effects of climate change;
and sustainable packaging.

With respect to water management, our goal is to operate
on a "water neutral” basis. For every liter of water used in our
production process, we aim to return the same amount of liquid




to the environment. Our production facility in the city of Toluca,
Mexico—one of the largest in the global Coca-Cola bottling sys-
tem-achieved a water usage ratio, measured by liters of water
used per liter of beverage produced, of 1.29 in December of
2009, setting a benchmark for the entire system.

To mitigate the effects of climate change, we pursue the
reduction of greenhouse gas emissions. Today 40 percent of
the energy we use is generated by renewable sources such

as eolic parks. Also, we are introducing new coolers into the
marketplace, which are among the most energy-efficient in
the world; they are at least 80 percent more efficient than
the ones that prevailed in the market in 2001. Going forward,
we will continue to strengthen our efforts to develop more
efficient coolers.

Through the Industria Mexicana de Reciclaje or IMER (Mexi-
can Recycling Industry), we recycted 16,000 tons of resin in
2009, a 30 percent improvement compared with 2008. During
2009, we used 10,000 tons of recycled resin in our bottles, the
equivalent of 1.4 billion 20 oz. bottles containing 35 percent
recycled material.

While we have continuously invested our time, effort, and resources
to reach more consumers, we have leamed to focus our business’
strategies on developing programs and activities that improve

the quality of life of our employees, suﬁport our communities, and
proactively manage our environmental impact.

: o drive our business capabilities
Over the past several years, we have constructed a vision that
effectively aligns our business models with the challenges and
opportunities posed by our markets and our more informed
consumers, relying on our most valuable asset, our people. The
foundation of our strategic framework is built upon sharing
best practices and developing the required capabilities to
operate our new commercial models in order to replicate their
success better and faster across our territories,

We have learned to develop capabilities based on the acquisi-
tions that we have made and the innovations that we have
conceived~all in a sustainable manner. Amid a highly competi-
tive environment, our challenge goes beyond maintaining our
leading position in those categories and markets where we
are already strong. We must continually challenge ourselves to
exceed our existing capabilities and develop new competen-
cies that allow us to not only differentiate ourselves, but also
provide our customers and consumers with strong brands and
relevant service models across our industry.

In closing, we want to express our deep appreciation for the
continued trust and confidence that you place in us. Our
strategic framework allows us to constantly develop new capa-
bilities to maximize the potential of our business and drive in-
novation, encompassing everything we do in our company. We
have a renewed spirit of optimism, eager to continue learning
from the challenges and the opportunities that the beverage
industry presents us to consolidate our company as a global
multi-category leader and continue on our path for growth. o

Carlos Salazar
Lomelin
Chief Executive Officer

José Antonio Ferndndez
Carbajal
Chairman of the Board

learning lessons Through our Jugos del Valle joint venture with The Coca-Cola Company,
we have worked closely together to develop collaborative business processes and mod-
els. Our collaboration underscores this partnership's strategic alignment and flexibility.
We have learned that having clear roles and shared responsibilities allows us to design,
develop, and deploy innovative products, faster. <
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As we have evolved into a multinational player, we have risen to
the challenges of operating in an increasingly complex industry
environment, effectively managing an ever-expanding portfolio

of beverages—from our wide range of sparkling beverages to our
growing array of innovative still beverages. As our markets' per
capita income improves, we are compelled to capture a larger pro-
portion of the beverage intake of an increasingly educated and in-
formed consumer. To capitalize on this opportunity, we constantly
look for efficiencies across the value chain and, at the same time,
drive our growth through our in-house go-to-market models.

We cofitinually challenge ourselves to increase the efficiency of
our entire portfolio of assets, so we can sustain our position as a
worldwide industry benchmark-leveraging our company's scale
and asset base to improve our profitability and asset utilization,
while maximizing the value potential of our company. We have
rationalized our production facilities and distribution centers,
while making important investments in our IT platform. From
2004 to 2009, we have increased our manufacturing productiv-
ity, measured in unit cases per production facility, by over 120
percent and our distribution productivity, measured in unit cases
per distribution center, by more than 60 percent.

To satisfy the growing demand for still beverages in our
Colombian operation, in May of 2009, we began operating a

new bottling line in one of our existing production facilities

in Bogota, Colombia, increasing our still beverage production
capacity. Previously, we sourced most of these products from
Central America. As a result, we are able to increase the coverage
of still beverages in Colombia more rapidly, while improving the
efficiency of this division's value chain.

To address the increased complexity of cur extensive bever-

age portfolio, we are transforming our commercial model. The
commercial model that wins at each point of sale is based on rel-
evant consumer and customer segmentation, and we always try
to execute it correctly. Our new model extends from differenti-
ated ways of serving our traditional customer base, to satisfying
the customized needs of our modern trade clients, to identifying

lesson 1 We have learned that our large scale throughout Latin America is a competitive
advantage that is difficult to replicate; and that we can increase our profitability by
improving our operating efficiency and asset utilization to achieve the full operating

potential of our business. <

alternative ways to develop emerging channels such as direct
delivery systems for both homes and offices.

For example, in the traditional channel, we have learned that, as
opposed to a volume-driven commercial model, we need to focus
on the revenue and profitability potential of each client. First,
we developed a picture of success for each type of customer,
defining the way we want to look-in terms of both our beverage
portfolio and execution~at each point of sale. Subsequently, we
designed the appropriate value proposition that allows each cli-
ent segment to implement this picture of success, and finally, we
matched it with the most effective service model. This enables
our company to allocate resources more efficiently and drive the
top-line growth of each client cluster.

Value-based segmentation and tailored commercial processes
have proven to be a powerful combination. Today, in the tradi-
tional channel, 70 percent of our customers produce approxi-
mately 90 percent of our revenues. This means that we can more
efficiently serve the needs of the remaining 30 percent of our
clients, while providing an enhanced value proposition to our
higher potential customers. The initial rollout of this new com-
mercial model in Mexico and Brazil shows encouraging results,
producing double-digit top- and bottom-fine growth.

We have learned that our large scale throughout Latin America
is a competitive advantage that is difficult to replicate and that
we can increase our profitability by improving our operating ef-
ficiency and asset utilization. Ultimately, by developing new com-
mercial and go-to-market models, we can satisfy the needs of all
of our customers more efficiently and profitably and achieve the
full operating potential of our business. 0
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Our transformation into a multinational beverage company be-
gan when we acquired Panamerican Beverages Inc. (Panamco)
in 2003. Over the past years, we have significantly advanced our
strategy to grow through acquisitions, increasing our presence
across Latin America. These transactions complemented our
portfolio of franchise territories and expanded our lines of
business. As with every [earning process, we managed to create
value through those experiences—from the integration of new
businesses in a more efficient and rapid way to the retention of
valuable talent for our organization.

Our 2008 acquisition of The Coca-Cola Company's REMIL
franchise territory, located in the state of Minas Gerals, Brazil,
gave us the opportunity to increase our scale in one of the most
interesting and dynamic beverage markets in the world. With
the Panamco integration, we learned to detect opportunities

to reconfigure production and distribution assets more quickly
and efficiently. For example, in REMIL, we relocated a distribu-
tion center located inside the production facility, allowing us to
achieve higher operating efficiency in a shorter period of time.
Since we consider talent to be a very important asset, we have
learned to identify, retain, train, and exchange talent in order to
share best practices within our organization, and in the process,
extend our culture and values to our new colleagues. In fact, the
current head of our Brazilian franchise territories was formerly
in charge of operations at REMIL.

Through our joint acquisition of Jugos del Valle with our partner,
The Coca-Cola Company, we advanced our multi-category strat-
egy and considerably increased our position in Latin America’s
fast-growing, underdeveloped juice-based beverage segment.
Under this joint-venture platform, we have learned that when
each partner has clearly defined roles and responsibilities, we
are able to accelerate our go-to-market process. For example,
today we have the ability to launch an entirely new, success-

ful product in a shorter period of time. In addition, we have
learned to manage new capabilities, such as the hot-fill capacity
inherited from Jugos del Valle, which allowed us to reformulate
and re-launch better tasting products. In the process, we have

lesson 2 We have learned to create value through the integration of new
businesses, detecting opportunities to reconfigure production and distribution
assets more smoothly, efficiently, and rapidly. Additionally, we have learned to
identify, retain, and exchange talent in order to share best practices throughout
our organization, while extending our culture and values to our new colleagues. <

learned to successfully replicate this new business model in
other operations—going from two to six countries and from 60 to
260 SKU's over the past two years. Jugos del Valle has unlocked
our company's potential for growth and innovation in the still
beverage category.

We have strengthened our water business through acquisitions

in Mexico and Colombia. In 2008 we acquired the Agua de Los o7 : .

sparkling beverage
volume

mm unit cases

frd op

Angeles jug water business in the Valley of Mexico. In addition
to doubling our presence in Mexico City's jug-water market,

this relatively small but meaningful acquisition gave us the op-
portunity to learn from the transition of a traditional jug water
platform into a home delivery system that sells a multi-category
portfolio of beverages. The addition of our beverage portfolio
has increased the productivity of these routes-in terms of physi-
cal cases sold per truck per day-and far from cannibalizing our
jug water volumes, it has started to tap the top-line potential of a
total beverage solution.

In 2009 our company and The Coca-Cola Company jointly
acquired the Brisa bottled water business in Colombia. With this
acquisition, we not only gained greater scale, but also achieved a
leading position in Colombia's water market, more than doubling
our water volumes in a seven-month period. At the same time,
Brisa complemented our existing portfolio of products, allowing
us to offer a broader array of alternatives to our consumers-a
competitive advantage in the face of increased competitionin
other categories.

As we have gained more experience, we are confident in our
ability to integrate new businesses more smoothly, naturally,
and successfully. The acquisitions that we have made over the
past several years are an ideal vehicle for us to continually
increase our company's capacity to learn and to perfecta

process that will ultimately enable us to become a leading
consolidator in our industry. 0






- Our ability to adapt our business to an ever-changing con-
sumer environment is a daily challenge and a continuous
learning process.

We are focused on driving innovation throughout our
company. For us, innovation extends beyond our products
or categories to increasing our efficiency across our value
chain. To better serve our customers’ and consumers' chang-
ing needs, we have developed new business and commercial
models, products and packages, and we have invested in our
robust IT platform.

In our manufacturing process, we constantly look for op-
portunities to improve our profitability. We have learned to
maximize our productivity by developing innovative processes,
and packaging solutions, while intensively using technol-

ogy. For example, we have implemented initiatives to reduce
the use of water and energy in our facilities. In 2009 these
initiatives produced approximately US$2 million in savings for
our company. Additionally, we have made important progress
reducing the amount of PET we use in our bottles. Today our
company has the lightest Coca-Cola 20 oz. contour bottle

in the Coca-Cola bottling system. In Mexico, 100 percent of
our single-serve bottles incorporate short caps as part of our
light-weighting initiatives, and we are currently rolling out
this technology in the rest of our operations. On average, our
bottles use 15 percent recycled PET, and we expect to double
this ratio in the near future. In all, we save approximately 35
thousand tons of PET per year—equivalent to US$40 million.

We have improved our commercial models through our con-
tinuous innovation. Initially, we segmented our clients based
on socio-economic levels. Then, we employed a more sophis-
ticated multi-segmentation strategy, segmenting our clients
based on socio-economic levels, consumption occasions, and
competitive intensity. Now we have developed a new commer-
cial model that is intended to better capture the revenue po-

tential of our clients. We design the optimal picture of success

to provide the perfect multi-category consumer experience

Lesson 3 We have learned that innovation extends beyond our products or categories,
from pursuing initiatives to increase efficiency across our value chain, to developing new
business and commercial models; to adapting our business to an ever-changing environ-
ment; and, ultimately, to better serving our customers’ and consumers' needs. <

at every point of sale; then, we implement the appropriate
customer value proposition—that allows each client to execute
this picture of success—supported by an efficient sales and
delivery system. Our new commercial model-which follows our
value-based segmentation strategy-is intended to improve
profit margins across all of our customer segments.

Through our Jugos del Valle joint venture with The Coca-Cola
Company, we have worked closely together to develop collab-
orative business processes and models that sharpen our com-
panies' focus and clarify our shared roles and responsibilities.
Ultimately, our collaboration underscores this partnership's
strategic alignment and flexibility to design, develop, and
deploy innovative products, faster.

For example, prior to the joint acquisition of Jugos del Valle, we
sold 40 million unit cases of still beverages in 2007.In 2009,
under the Jugos det Valle platform, we sold more than 120 mit-
lion unit cases of these beverages to our consumers, tripling
the size of this business. Indeed, close to 80 percent of this
increase came from the exponential growth of our innovative
orangeade products across our franchise territories, demon-
strating this category's ample avenue for growth.

Our continuous efforts to drive efficiencies throughout the
value chain and to develop innovative commercial models and
products help our company to not only sustain its profitability,
but also satisfy the needs of an ever-changing consumer and
market environment. Ultimately, our organization has learned
to cultivate an important ability: to grow through innovation. o
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We are compelled to live responsibly in the present in order to
achieve a sustainable future. Our commitment to sustainability
is a permanent part of our culture and our lives in each coun-
try where we operate. We have learned that every action we
undertake not only directly affects our organization, but also
our surrounding communities. We always work to improve the
quality of life of our employees and their families and to create
an inclusive environment, where our people feel highly moti-
vated, focused on the productivity and success of our business.
Through more than 235 social programs, we have benefited
more than 668,000 people in 2009,

Our company fosters social well-being through its support of ini-
tiatives that promote a culture of personal health and individual
responsibility and, ultimately, improve the quality of life of our
communities, customers, and consumers. Our Sport Clinics pro-
gram in Mexico, which is designed to promote physical activity
and nutrition, has benefited approximately 30,000 children.

Through our support of job opportunity creation and educa-
tion programs, we work to build long-term relationships

with our communities. In 2009 more than 127,000 people
benefited from these programs. An example is the Banco de
Tiempo (Time Bank) program, recognized by the Presidency of
the Republic of Colombia. Through this initiative, 150 former
members of guerilla and paramilitary groups were reinte-
grated into productive and entrepreneurial activities in society.

Responsible management of the environment is a key to the
sustainable future of our company and our communities. To
ensure the success of our business strategies, we have learned
that it is necessary to expand our efforts in our main envi-
ronmental programs. Hence, we have defined three primary
courses of action: responsible water management; mitigation
of the effects of climate change; and sustainable packaging.

With respect to water management, our goal is to operate on

a "water neutral” basis. This means that, for every liter of water
we use in our production process, we aim to return the same
amount of liquid to the environment. To achieve this, we have
developed initiatives to reduce water consumption in our facili-

ties; we have installed wastewater treatment plants; and we
have fostered reforestation programs. Our current water usage
ratio~liter of water used per liter of beverage produced-is one
of the lowest in the Coca-Cola bottling system worldwide. Our
production facility in the city of Toluca, Mexico, one of the larg-
est in the global Coca-Cola bottling system, reached a water
usage ratio of 1.29 in December of 2009, setting a benchmark
for the entire system. As part of our water management
initiative, our goal is to have water treatment plants in every
manufacturing facility throughout our operations. To this end,
we have invested approximately US$22 million, an effort that
will benefit the communities where we operate.

Mitigating the effects of climate change is another pillar of our
environmental management program. We pursue the reduction
of greenhouse gas emissions from our plants, distribution fleet,
and coolers. Today 40 percent of the energy we use is generated
by renewable sources such as eolic parks. Our goal is to source
70 percent of our energy consumption from renewable sources
by 2012. The coolers that we are introducing in the marketplace
are among the most energy-efficient in the world. These new
models are at least 80 percent more efficient than the ones that
prevailed in the market in 2001.

The long-term objective of our sustainable packaging initiative
is to recycle 100 percent of the materials that we use to bottle
our beverages. Through the Industria Mexicana de Reciclaje or
IMER {Mexican Recycling Industry), a joint venture between
our company, The Coca-Cola Company, and ALPLA, a manufac-
turer and supplier of PET bottles, we recycled 16,000 tons of
resin in 2009, a 30 percent improvement compared with 2008.
During 2009, we used 10,000 tons of recycled resin in our
bottles, the equivalent of 1.4 billion 20 oz. bottles containing
35 percent recycled material.

While we have continuously invested our efforts and resources
to reach more consumers, we have learned to focus our busi-
ness' strategies on developing programs and activities that

‘improve the quality of life of our employees, support our com-

munities, and proactively manage our environmental impact. ©

lesson 4 We have learned that responsible environmental management is fundamental
to the sustainable future of our Company. We focus our business' strategies on developing
programs and activities that improve the quality of life of our employees, support our
communities, and proactively manage our environmental impact. < =
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To maximize the value potential of our multinational portfolio
of assets, we rely on our most valuable asset, our people. From
our past years’ experience, our company has learned to under-
stand the consumer and retail dynamics of our markets across
Latin America. Ultimately, this has enabled us to construct

a vision that effectively aligns our business models with the
challenges and opportunities posed by our markets and our
more informed consumers.

The foundation of our strategic framework is built upon sharing
best practices and knowledge across our organization. On our
journey to become a benchmark in the beverage industry, we have
capitalized on the lessons of every challenge we have faced and
every opportunity we have identified.

In recent years, we have learned to develop capabilities that will
allow us to streamline our existing business processes, maximizing
our potential in sparkling beverages and bolstering our capacity
to handle an increasingly wide array of still beverages. We have
started to take advantage of our ability to create, transfer, and
adopt new capabilities; a competency that our company requires
to manage our new manufacturing, commercial, and execution
skills—which will drive efficiency throughout the vatue chain and,
ultimately, achieve the full operating potential of the business.

Over the past several years, we have successfully integrated new
businesses into our company and enriched our talented team of
executives across Latin America. For example, the former head of
Jugos del Valle in Mexico is now the head of Jugos del Valle in Bra-
zil. The experience that he acquired while managing this new and
different business model in Mexico will help our company and the
joint venture to replicate this success in Brazil. We have also learned
that we require continuously evolving and sophisticated customer
service capabilities in order to operate emerging channels such as
the new home delivery platform that we have strengthened since
our acquisition of Agua De Los Angeles in Mexico. In summary,
while ensuring a smoath transition, we have increased our pool

of knowledge and maximized the contribution of these new busi-
nesses and beverage categories to our company.

lesson 5 We have learned to develop capabilities based on the acquisitions that we
have made and the innovations that we have conceived-all in a sustainable manner.
These capabilities will allow us to streamline our existing business processes and to

differentiate ourselves in the marketplace, consolidating our company as a global

multi-category leader. <

Innovation is a key to our business’ success. As we grow in an
ever more complex and demanding consumer environment,

we challenge ourselves to fully exploit our existing operating
capabilities and to develop new competencies that enable us

to deliver constant innovation to our consumers. The Jugos del
Valle platform has enabled us to develop new capabilities that
accelerate our product innovation and our speed to market for
the launch of new and better products. For example, less than
two years ago, we launched Valle Frut orangeade. This product
is now one of the top-five selling brands in Mexico, with sales of
more than 35 million unit cases in 2009. The muscle that we are
developing will allow us to enhance our commercial strategies
and our overall execution and product innovation capabilities,
capturing the opportunities in the beverage industry and satisfy-
ing a more demanding consumer.

We cannot envision growth without learning to care for the envi-
ronment. Qur social responsibility and environmental programs
are supported by our shared conviction to drive sustainability
across our organization. We have developed the capability to
institute more effective programs that reach a larger number of
community members; during 2009, our programs reached more
than 668,000 people. With respect to our environmental strate-
gies, we have expanded our capacity to increase water savings in
our operations, rationalize the use of energy, reduce greenhouse
gas emissions, and advance packaging sustainability.

Amid a highly competitive environment, our challenge goes beyond
maintaining our leading position in those categories and markets
where we are already strong. We must continually challenge
ourselves to exceed our existing capabilities and develop new
competencies that allow us to not only differentiate ourselves, but
also provide our customers and consumers with the most attractive
value prapositions in the industry. ©
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In 2009, despite one of the most challenging global economic
environments in recent history, our company demonstrated
the strength of our defensive business profile. The main pillars
of our exceptional performance during the year were our
diversified portfolio of franchise territories, the wide array of
beverage alternatives that we offered to our consumers, and
the innovations that we developed in new categories. These
factors drove our double-digit top- and bottom-line growth for
the year. In 2009 we produced the following results:

© Consolidated revenues grew 23.9 percent to Ps. 102.8 billion.

0 Consolidated operating income increased 15.6 percent to
Ps. 15.8 billion.

o Consolidated net controlling interest income rose 52.3
percent to Ps. 85 billion, resulting in earnings per share of
Ps.4.62, or Ps. 46.16 per ADS.

© Total net debt at year end was approximately Ps. 6.2 billion.

During the year, our operations generated strong cash flow.
This enabled us to advance on many fronts: reducing our net
debt by Ps. 6.2 billion; investing US$46 million to finance our
share of the Brisa water business acquisition in February;
paying dividends to our shareholders in the amount of Ps. 1.3
billion in April; and building a stronger cash position. In 2009
we generated the equivalent of more than US$500 million in
free cash flow.

During January 2010, Fitch Ratings upgraded our foreign
currency rating to A from A-, reflecting our low leverage and
increased cash flow diversification, and Standard & Poor's
Rating Services raised our corporate credit rating to A- from
BBB+ as a result of our ability to maintain robust cash flow
generation and improve our financial profile during 2008,
despite the difficult economic conditions in the countries
where we operate. These ratings are among the highest invest-
ment-grade credit ratings among Latin American corporations.
In February, 2010, we successfully issued a 4.625 percent cou-
pon, 10-year Yankee bond in the amount of US$500 million.
This transaction marked our return to the US. capital markets

In 2009 our operations generated strong cash flow that enabled

us to advance on many fronts: reducing our net debt; financing

our share of the Brisa water business acquisition in February; paying
dividends to our shareholders in April; and building a stronger cash

position.

since 1996 and underscores our Company's fundamentals, our
investment-grade credit rating, and our ability to access inter- 5 O O
national markets at very attractive rates. This issuance allows uss mim
our company to refinance and extend our debt maturity profile. successful Yankee

As of December 31, 2009, we had a cash balance of Ps. 9.7 bond issuance
billion-including U5$240 million denominated in US. dollars,

representing approximately a third of our total cash bal-

ances-an increase of Ps. 3.5 billion compared with December

31, 2008. Our total short-term debt was Ps. 5.4 billion, and

our long-term debt was Ps. 10.5 billion. Year over year, we in-

creased our EBITDA by more than 15 percent to approximately

Ps. 20 billion. Consequently, we reduced our net-debt-to-EBITDA

coverage ratio from 0.7 times in 2008 to 0.3 times in 2008,

underscoring our balance sheet's financial strength.

In 2009 we undertook strategic revenue-management initia-
tives, which enabled us to compensate for the devaluation of
our operations’ local currencies applied to our US. dollar-de-
nominated raw material costs and increased inflation. In addi-
tion to these initiatives, our results reflected the strong volume
growth of the sparkling beverage category across our divisions
and the accelerated growth of the still beverage category
across our territories, supported by the Jugos del Valle joint
venture platform with The Coca-Cola Company.

In our Mexico division, we offer our clients and consumers one
of the industry's most complete portfolios of beverages in the
world. Thus, we are able to target diverse consumption occa-
sions successfully through our different beverage categories
and presentations, while outperforming our industry under the
prevailing tough economic conditions.

Over the past year, we have bolstered our marketplace initia-
tives to support the growth of our Mexico division. Among
our commercial initiatives, we have increased the availability
of brand Coca-Cola in returnable muiti- and single-serve
presentations, providing our sparkling beverages to consum-
ers at attractive price points, and we have enhanced our



execution across our franchise territories. Moreover, as a result
of the innovation derived from the Jugos del Valle platform, we
have significantly expanded our still beverage category, while
investing our marketing resources to capture future growth
opportunities in this segment.

In 2009 our Mexico division delivered 6.8 percent volume
growth. Brand Coca-Cola in multi- and single-serve presenta-
tions drove the growth of the sparkling beverage category,
which accounted for more than 40 percent of the division's
incremental volumes for the year.

Driven mainly by the Jugos del Valle beverage portfolio, the
still beverage category grew more than 80 percent during
the year, reaching more than 62 million unit cases. Our
innovative Valle Frut product line accounted for close to 90
percent of the incremental volume growth in this category,
helping us to rapidly consolidate our leadership position in
Mexico's orangeade segment. Our water business, both in
single-serve and bulk water, grew more than 6 percent for
the year.

Our Mexico division's total revenues rose 8.8 percent to

Ps. 36.8 billion, mainly driven by incremental volume growth.
Despite gross margin pressures derived from the effect of the
devaluation of the Mexican peso on our U.S. dollar-denomi-
nated raw material costs and increased marketing support, our
operating income increased 2 percent to Ps. 6.8 billion.

Our Latincentro division has evolved to become an important
driver of our Company's growth. Over the past 18 months, we
have expanded the various beverage categories in which we
participate and reinforced our position in the water segment
through the joint acquisition-with The Coca-Cola Company-of

We have increased the availability of brand
Coca-Cola in returnable multi- and single-serve
presentations, and we have enhanced our execution
across our franchise territories. In addition, we have
significantly expanded our still beverage category,
while investing our marketing resources to capture
future growth opportunities in this segment.

the Brisa bottled water business in Colombia. Additionally, we
undertook revenue-management initiatives over the past year,
which enabled us to compensate for the devaluation of most of
our division's local currencies versus the US. dollar, higher raw
material costs, and increased inflation.

In 2009 our Latincentro division posted 10.4 percent volume
growth, This increase resulted from the integration of Brisa,
the growth of our sparkling beverage portfolio across the
division, and the strong performance of our still beverage
portfolio in Colombia and Central America.

Our Latincentro division's total revenues grew more than 37
percent to Ps. 384 billion. Higher volumes and higher average
prices per unit case accounted for more than 90 percent of
our incremental revenues. The integration of Brisa in Colombia
and a favorable currency translation effect derived from the
depreciation of the Mexican peso against our operations’ local
currencies contributed the balance.

Our Latincentro division's operating income increased close

to 30 percent to Ps. 4.8 billion, while our operating margin
declined by 70 basis points. Higher revenues partially com-
pensated for operating expenses related to higher marketing
investments—which supported the continued expansion of

the Jugos del Valle line of beverages in Colombia and Central
America and the integration of the Brisa water brand in Colom-
bia~and increased labor costs in Venezuela.

In our Mercosur division, we have built a total beverage port-
folio, which capitalizes on the alternatives that our sparkling
beverage category presents to consumers and the opportuni-
ties in the underdeveloped still beverage category available
through the Jugos del Valle platform.




Despite high single-digit price increases implemented over the
past year in the division, in 2009 our Mercosur division's volume
increased 9.3 percent, including the acquisition of the REMIL
franchise territory. Excluding this acquisition, our volumes in the
division grew 1.3 percent. This increase resulted from the more
than 60 percent growth of the stilt beverage category-which
was mainly driven by the integration of the Jugos del Valle line
of beverages in Brazil and the strong performance of Aquarius,
our flavored water brand, in Argentina.

Our Mercosur division's total revenues grew 30 percent to Ps. 27.6
billion. Higher average prices per unit case and volume growth rep-
resented more than 40 percent of our incremental revenues; the
acquisition of REMIL contributed more than 30 percent; and the
effect of a positive currency translation accounted for the balance.

Our operating income increased more than 27 percent to Ps.
4.2 billion, while our operating margin declined by 30 basis
points. Operating leverage-driven by higher revenues-par-
tially compensated for gross margin pressures related to the
devaluation of the division's local currencies applied to our US.
dollar-denominated raw material costs, increased sweetener
costs in Brazil, and higher labor and freight costs in Argentina.

Despite a difficult year for everyone, our company's strong
results came from our firm conviction to maximize the value
potential of our multinational portfolio of assets. The year
2010 presents opportunities and challenges for us all. Qur
operating and financial flexibility positions our business to
continue growing in one of the most dynamic and attractive
regions in the world for the beverage industry, Latin America.

We believe that the lessons that we have learned over the past

several years will strengthen our abilities to outperform our

industry going forward. Our team of professionals is our most

valuable asset; they are continuously developing their operat-

ing skills and innovation capabilities to extend our company's

track record of solid results for our stakeholders and investors. Héctor Trevifio Gutiérrez
Thank you for your continued support. © Chief Financial Officer

learning lessons The lessons that we have learned over the past several years will
strengthen our ability to outperform our industry going forward. Our team of
professionals is our most valuable asset; they are continuously developing their
operating skills and innovation capabilities to extend our company's track record of solid
results for our stakeholders and investors. <
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as a percentage of Ps. 102,767 mm
#  Mexico 36

# Latincentro 37
& Mercosur 27

EBITDA
per division
as a percentage of Ps. 19746 mm

&  Mexico 43
€ Latincentro 31
® Mercosur 26
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COCA-COLAFEMSA, 5:4.B. DE CV. AND SUB
Millions of Mexican Pesos, except dataper share.Fi

0ok 2001

of 20@7 and previﬁsyé’ars -] expreéed wi h Pi_irchasing power. ayéjqf [/)écébrhber.}l,HZQO

Jook 2

102,767

. Other current: liabilities
Long-term bank loans and notes payabl
Other long-term liabilities

10,498
8,243

Total revenues : T - 82976: - - 69,251

Costof goods sold om0 BAQER 43805 35876

Gross profit T - _ 47815 39081 ¢ 33375 30306

Operating expenses ' N W

Income from operations = , 15,835 13,695

Comprehensive fmancmgresult 1,373 : 3,_552

Other expenses; 1449 .1831 ¢

Income taxes 4,043 RABE

Net income for the 8970 15826

Net controlling income 8523 . 5598

: Net non- controumg income 447 228

Gross margm (gross proflt/total revenues) : 46.5 : 47f._1‘ BN S4T30
Operating margin Sooe o Le 354 185 166 0 1610
Netlncomg_ : : T (LR 87 70 103 - 86

Gross cash flow (EBITDA) @ o 19,746 17116 14434 13278

Capital expenditures® - .. o Soetiaay 6,282 4802 . 3682 -

Cash and.cash equivalents Ly : 7627 6,192 :-7,542

Marketable securities 2,413 [N e ,

“Total cash, cash equ;valehfs d mark 9740 . 6192 '{'éf&%www
Current assets s g _ 23,639 17992° 17461 12,504
Investment in shares = === 2 e e 2470 CA7970 0 147605 448 ¢
Property, plant and equlpment net KON : s 31,242 28,236 23,709 23,362 o 96:
Intangible assets, net : . S0 50,898 47453 42458 - 41,064 4070
Deferred charges. and otherassets, nets s CLmmnmoa 2712 2,480 2,074

Total Assets e S 9798 BA

Ltabnhtles '
Short -term bank loans and notes payab e
Interest payable k

Total Liabilities 72,189

Shareholders Equ&y

40342 36,397

57616 . 50781%

= Non-controtling interest.
Controlling interest -

BFINANCIAL RATIOS: (%)

ubsidiaries

1703 ipal
55,913 49,140:

084107

070 .- =072
027 029
965 946

30280 26,612
3032 . 3741

0.512 0450

Current 101
vLeverage : 0.62
- Capitalization 0.20
. Coverage - 12.27
DATA PER SHARE |
Book Value.: " i , w0 35838
Net controllmg m’terest income S 4 A 4616
_ Dividends paid® o . 0.728
Headcount ® _ 67,502

65,021 58,126

682 55635

@ Information considers full-year of KOF's territories and seven months of Remil.
@ Income from operations plus non-cash operating expenses.

@ TIncludes investments in property, plant and equipment, refrigeration equipment and retumable bottles and cases, net of retirements.

¥ Based on 1,846.5 million oustanding ordinary shares.
©  Dividends paid during the year based on the prior year's net income.
®  Includes third-party.
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Results of pe atlons for the Year Ended December 31 2009 Compared to the Year Ended December 31 2008

§ Total Revenues v

3 Consoltdated total revenues mcreased 23 9% to Ps 102 767

Ltda; [REMIL)‘“ in Braztl and the ana Water Businiess® in ; '
Colombia together contributed less than15% and a positive
exchange rate translation effect, resulting from the deprecia-
tion of the Mexican peso against the local currencies in the
other countries were we operate, accounted for approxi-

mately 10%, representing the balance. On a currency neutral © -

5 basis and excluding the vaUISltlonS of REMIL™ and Brisa,®

approx1mately 19%.

I Total sales volume increased 8.3%' to 24286 million; umt cases
-in. 2009 as compared to 2008. Excluding the acquisitions of
REMIL® and Brisa®, total sales volume increased 5.1% to reach
23570 rmlllon unit cases. Organic volume grawth-was a result
of (i) growth in'sparkling beverages drlven by a 4% increase in

casein our bottled water

: nolidaedRe lts oerao : :

Gross proﬁt mcreased 223% to Ps 47

the mtegratlon of REMILY and (i) the. thtrd and fmal stage of

ur consolidated revenues for. 2009 would have mcreased by«

“withthe labor force employed at"
: certain overhead expenses Conce

815

mllllon in

the scheduled Coca- Cola Company concentrate ‘pricerincrease;
annouriced in 2006 in Mexico; all of whlch were partlally offset
by lower resin costs Gross margm eached 46 5% in 2009 a

faﬁe of total
06% i in 2008

accol ntmg for approxnmately 10% of lncremental
volumes; representmg the balance i : :

Consolldated average prlce per linit case grew 13 9%, reach :

ing Ps. 40.95 in 2009, as compared to Ps. 35.94 in 2008. The

" . increasein consolidated average price per unit.case:resulted
L :_from price increases implemented across.our temtones and
: hlgher volumes of sparkling beverages, which carry higher
: ',average price per unit ease..

T REMIL was | n,.l.(deo inour operatmg fresults Le{_,lnmne June 1, 2C08, For the pq'poses of this dbccssxor we cc

XHEY .
© Brisa figs baen it uoec inour »;eralmg re<al’> Jegrr ining Jarie 12009,

ased 26 0% mamly

REMIL™ in Brazil and {iv) mcreased marketmg expenses in the
Latincentro division, mainly ¢ due to the: integration of the, ana e
-portfolio in Colombia and the continued.expansion:of the Jugos S
delValle line of busiriess in Colombla and Central Amer ca. i




. '"'15 835 mdllon in 2009 as

dIncome from Operations

: Consohdated operatmg income:d

reased 15.6% toPs.

d'to 2008. Operatmg

income from our Mercosur d ; together with operating. :

income from our Latincen ivision, including Venezuela,

accounted for more than 90% of this growth. Our operat’ing"

margin was 25.4%:in 2009, a dechne of 110-basis pomts as
compared to 2008,

Other Exenses Ne g .

. 'Durlng 2009, we record Ps"*

Ps 1373 million, as compared toan expense of Ps.3,552 miltion
in 2008, mainly due to the yearly apprectatlon of the Mexrcan
peso asapplied toa lower US. dollar-denominated net debt
position and lower 1nterest expenses. '

Income taxes mcreased toPs. 4, 043 mllllon in 2009 from v

as compared 1029.9% in
in the effectlve taxrate was -
'durlng 2008 :

4

Net Controllin In‘terest Income
Consolldated net controllingiincome (previously: referred'to
as ma_;onty net income") was Ps. 8,523 million in 2009, an

increase of 52. 3% ‘compared to:2008; mamly reflecting hlgher"

operatmg income in combination with a more favorable com-
prehensive financing result EPS was Ps, 4.62 (Ps:46.16 per

‘ -ADS)n:2009, computed on the basrs of 1.846.5 million shares ’

: outstandmg (each A

hares).

Asof December 31, 2009
million, mcludmg US$ 240

denommated in US dol lars, :

an lncréaée of Ps. 3; 548 million cornbared toﬁec’ember 3
-+2008; as aTesult of cash generated by our operatlons and u
: used cash reserves from new fmancmg dunng the year

. mdllon and long term debtwas Ps. 10, 498 million, Total deb

doltar- denommated debt in the amount of USS 376 mlllron “

Ps. 2 A86 million in 2008 Durlng 2009 faxes as a percentage

““Currency
* . Mexican pesos

_"\Aréentine'pes: s

- OofPs 9740 -

As of December 31, 2009 total short term debt was Ps 54

decreased Ps. 2,649 million compared with year: end 200
mainly due to the maturity of the outstanding balance ofth
Senior Notes mhented through the acqutsrtlon of Panamco in

On February 5:2010, the Company siiccessfully sold US$ 500
million of 10-year Senior Notes at a yleld of 4.689% (US Tre
sury'+ 105 basis potnts) w1th a coupon of 4 625%

The welighted average 'co'st of debt for the year w'a's 7.0%.
The followmg chart sets forth the Company's debt proflle b
currency and mterest rate type and by-maturity date as of

December 31 2009:

Yo Total DeBE®) “/oIn’cereSt Rate Flo:

sasm

3 After giving effect to Crods-curréncy swaps and interest rate sw
“ Caleulated by weigtiting each year'soutstanding deLt Lalance
& Caf:’ balante includes Lasr eqmva!enb and YK
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ma nageme'rit's discussion andfanal}ls_ls ‘

X Consolidatd Rsults of Operations -
by Geographic Segment

_. “Totalr revenues from our Mexico dwtsron lncreased 8.8%to Ps
' :'36 785 mrll(on in 2009, as compared t0 2008, Incremental

volumes accounted for close to 80% of lncremental reventes
durlng this period. Average price per unit case lncreased

"to Ps. 29.86, al 9% increase, as compared to 2008, mainly
reflecting hlgher volumes from the Coca-Cola brand, Wthh
carries higher average prices per unit case, hlgher average
prices per unit case from our growing still beverage portfolio
and selective price‘increases im plemented duringthe fourth
quarter of 2009. Excluding bulk water under the Ciel brand;

" our average price per unit case was Ps 34 89, a 1 7% mcrease

as compared 102008

: resultmg from (i) incremental volumes of the Coca- Cola brand:

i that grew more than 6%, (i} a an increase of more than’ 80% inni
the still beverage category, driven by the Jugos del Valle product
. : 'lme and (iii) more than 6% volume growth in‘olir bottled water
X busnness, mcludmg bulk water, )

Gross profit mcreased 6.2% to Ps. 18,389 mllllon in 2009
. as compared to 2008. Cost of goods sold increased 116%
mainly as aresult of ({) the devaluation of the Mexican peso :
applied to our US. dollar-denominated r osts,
the third and final stage of the scheduled Coca Cola Company
_concentrate prlce increase and (iii) hlgher sweetener cost, all of

: : whlch were partlally offset by lower resin costs. Gross margm :

decreased from 51 2% in 2008 t0'50,0% i 2009,

-:Operatmg income increaséd 2 O% to Ps s, 849 mllllOI’I in

2009, compared to Ps. 6,715 million in 2008. Operating
expenses grew 8.9% as aresult of increased marketing in-
vestments to support our execution in the marketplace;and
higher selling expenses, mainly due to the integration of the

specialized Jugos del Valle sales force and the'development

: due to gross margin pressures

B Total Revenues

. to 2008. Higher average price per unit case and vo ut

'jand Central America was Ps.4347in 200¢

-.our operatlons contnbuted more than 45% of. mcremental ’

tal sales volume mcreased 68%to 1, 227 2 mllllon umt‘cases
- 7in 2009, a8 compared 101,149, 0 million unit cases in 2008

of the j jug water busmess in the Valley f Mexnco dunng the
first half of 2009. Our operatmg ma rgin was 18.6%'i in 2009
adecrease of 130 basis points as compare to 2008 mai

(Colombla and Central Amertca)

Total revenues for Colombta and Cent lA
.Ps.15,993 mllllon in 2009 an lncrease of 25,0

contributed equally to incremental revenues durmg th
' period. Consolidated: average price per unit

- 12.5% increase as compared to 2008. Orgamc growth across

cal currencres represented app
revenues and the integration o esented the balance
On a currency neutral basis and. excluding the acqursrtlon of
Brisa, our Colombianand Central Amerlcan revenues would

have mcreased by approxrmately 12%

tely 40% of lncremental

Total sales volume for Colombla and Central Amerlca mcreased o
11.3% to 368.0 million unit cases in 2009 resultmg from.(i)a
more than 85% growth in. our bottled wate bus'




28! 9% asa resu[t of mcreased marketmg EXpenses, mamly dueto
; - the mtegratxon of the ana portfollo in

-”Venezuela'

v :Revenues : :
i Total re nues m Venezuela reached Ps: 22 430 rm\hon in:
2009;a 'mcrea,e of 47.7% as compared to 2008, ngher

.. average price per unit case accounted for approxtmately 75% .

oFincremental revenues durmg the penod Average price per
unit case'was Ps. 9947 in 2009 fepresenting an increase of
35:6%:as compared to 2008, Excluding a negative currency.

against our operation’s local rrency, our reveriues in Venes:
zuela would have mcreased by approxtmately 53%;

Total sales volume incréaaed 9.0%-to 225.2 million _unit cases in
2009, as compared to 206.7 million unit cases in 2008, mainly

dute to an increase of more than 9% in'sparkling beverages sales

ly related to flavored sp arkli

' volume mai
O
red to 2008 Cost. of goods sold mcrease 40.
: mamly due to hlgher packaging and sweetener costs. Gri 55

i margin mcreased from 41:5% in 2008 to 44.4% | in 2009, an
.expanston of 290 bas1s pomts- : :

- Operatlng mcome mcreased4 8% toPs. 1815 million in 2009

compared to the previous year. Operatlng expenses grew 6z 5%
mainly as a result of higher labor costs. Operating margin was 8.1%
in2009,a decllne of 40 basns pomts as compared 02008,

b REMIL was included iny ourspsra:mg Sl
to'May 2009 &5 an acquisitio

e otal Revenues & ;
“+Total revenues mcreased 30.0% to Ps. 27 559 mrllron
s compared to 2008: Excluding beer, which acmunte f
: -bla andthe contmued 1o Ps 24 776 mil hon comparedto 2008 Orgamc g
Vcontnbuted mor

unite cases in 2009 as compared to 2008 malnly d ¢
acquisition of REMILY. Sales volume; excludmg REMIL® and

. increases in flavored bottled water in Argentina, and the i
translation effect, due to ‘the apprecnatlon of the Mexican peso - del Valle line of products in Brazil: This growth was partially

. offset bya _declme in sparklmg _beverages in Argenttn

- 33, 8%, due to (i) the mtegratlon of REMIL“’ in Brazrl (i)

- penses grew 23.9% mainly due to the integration of REMILm
“and higher labor and freight costs in Argentina. Operatm

cmnmne Jung 1,2008.For the erpnseJ of thig drsc,mh.a'n we consi dm rh: resa{* of REMIL v’ro

s discus

_managemen

2,783 million durmg 2009, total revenuesiincreased:

beer, increased 1.3% to'564.0 million tinit cases. The still
beverage category grew almost 55%, as a result of volum :

In 2009 gross proﬁt mcreased 25 2% toPs. 1%, 786 mllllo )
compared to the previous year, Cost of goods sold iricreased

2009 as compared to Ps.3, 321 mllhon in 2008 Operat g ex

margin was 15; 4% in 2009, a decrease: of 30 bascs pomtsas
compared to 2008 :




¢ orporate governance : ' - ,
Coca-Cola FEMSA prides itself on its standards of corporate governance and the quality of its dlsclosures We are among the 2
“teaders in compllance of the Best Corporate Practices Code established by the Mexican Entrepreneunal Counsel In our néw ope-
" rations, we have applied the same strict standards and will continue to do-so. We believe that the lndepe [ of our dlrectors
provides an invaluable contribution to the decision-making process in our COl’pOrathh and to shareholder val prote ction.

hance practlces :
isting standards

"~ Onour webstte www.coca-colafemsa.com, we maintain a hst of the significant ways in whlch our
ruled under Mexican regulations dlf‘fer from those followed by us compames under New YorkS ck Exchang‘

enwronmen’cal S’ta‘tement g
Coca-Cola FEMSA is dedicated to the pnnaples of sustamable development Whlle the Companys env1ronmental impactis
: small Coca-Cola FEMSA is commltted to managmg that lmpact ina posmve manner. Comphance waste ml imi

“' achleved sngmflcant progress in areas such as recovery arid recycling, water and energy co
' Tnese efforts stmultaneously help Coca Cola FEMSA to protect the enwronment and to advan

management 5 responsibility for internal control

The management of Coca-Cola FEMSA is responstble for the preparation and integrity of the ac

ble s
mcej i

has provided reasonable assurance that matenal errors or lrregularltles have been prevented or det t
) :tlmely penod :
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consoltdated bala ﬂCe sheets

" COCA-COLAFEMSA, S, AB.DE CV AND SUBSIDKARIES
At December 31, 2009 and 2008. -

-andcashequivalents= =7 gl e L iy
VMarketable securities (Note 4b)” o 3
* Accounts receivable; net (Note 6)

nventories, net Note 7)-0

"':Recoverabletaxes o TR e e ".:‘iBGf:.. :

‘Other current assets (Note 8) : ,v b ik R ¥ §

" Total current assets

166
2,393
3898
" Other assets, net(NotelZ] Sy e e G130

v Investmentin shares (Note 9)

- TOTAL ASSETS

: Bank loans and notes payable (Note 17
~ Current portion of long-term debt (Note 17)
- Interest payable
Suppliers
- Accounts payable
Taxes payable :
Other current liabilities (Note 24a)

) Long-Term Ltabq i
Bank loans
Labor liabilities (Note 15b
Deferred tax liability (Note 23d)

Contmge’f 'es and other llabl[ltles (Note 24) 5
== Total fong- “term liabilities :

Total habllltles :

Noncontrollmg mterest in consolldated subsldtanes {Note 20)
Contmllmg interest: - : i

Capttal stock (Note 2l

‘Additional paid:in capital :

' Retained earnings from prior years (Note 21)

Net income (Note 21) e

Cumulative other comprehenstve mcome

_ Total:controlling interest

Total shareholders' equity

The accompanying notes are an integral part of these consolidated balance sheets.
Mexico City




~coca OLA FEMSA, S.A.B. DEC, AND SUBSII
For, the years ended December 31, 2009 200 8.and 2007, .

'consolldated m \ Ofne S‘ta temet

Amounts expressed in mxlllons of US ollars ($) and in mlllmns of Mexlcan pesos (Ps) except for data per share

“2008

2009
Net sales 7829 - Ps. 102229 Ps;: 82,468
Other operatmgrevenues 41 538 508"
Total revenues 7,870 162,767 . ;. 82976
" Cost of goods sold ™ i 4.209 ' 54,952
- Gross profit L3661 - 47 815
Operating expenses: . .
Admlms rative <406 i ‘i,‘ib/
Seumg 2,043 26672

; \;Income from operatlons Tu
ther expenses, net (Note 18)
: Comprehensxve fmancmg result::

31980

1895

S Interest expense 895 - 2,207 0 i
Interestincome : (22) (286) .. (433
Foreign exchange loss (gain), net 28 370 1477
Gain on monetary position in inflationary subsidiaries 37 (488) (658)
Market value (gain) loss on ineffective portion of w0

derivative ﬁnén_'cial instruments {9) {118} 959
& B 104 , ‘1373 3552
Income before lncome taxes : i w§§7 13613 8312:
Income taxes (Note 23) L 310 4,043 2,486
Consolidated net & income - TR 687 - Ps. 8570 Ps. 58“2u6“ -
Net controlling interest i lncome 653 8523 25,598
Net noncontrollmgmterest mcome 34 ; 447 . 228
Consohdated neti lncome ER 6871 Ps. 8970 Ps. 15826
Net controllmg mcome (US do[lars andMeXIcan pesos) s P ke
Data per share ' : 035 " Ps.

The accompanying notes are an integral part of these consolidated income statements.
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consohdated statements of‘ Ca'S

CDCA COLA FEMSA 5.A.B.DECV.AND SUBSIDIARIES | ' ~ :
For the yeafs ended December31, 2009 and 2008 Amounts expressed in mtlllons of US: dollars ($) and m mﬂhons of Mex1can Ppesos. (Ps)

 Operating Activities:

-~ Income before income taxes s : o $

~Non-cash operattng €Xpenses. - :
Equityin earmngs affiliated compames pn
- Unrealized gain on marketable securities =
" Other adjustments regarding operating activities
- Adjustments regarding investing actlvmes
. Depreciation
- Amortization
~~Loss onsale of long-lived assets
- Disposal of long-lived assets
Interest income :
Adjustments regarding fmancmg acthltles
- Interest expenses
Foreign exchange loss, net . -
Monetary position gain, net::
Denvatlve ﬂnanctal instruments (gam) 1

: 3312 .
159

1-04Y

dua)

AL

Increase in accounts recelvable :
E A_Decrease (mcrease) in mventones S O
*(Increase) decrease in other assets
" “Increase in suppliers-and other accounts payable
Decrease in other liabilities -«
Decrease inlabor liabilities . -.*
- Income tax paid '

et G cash flows from operating activities

Investmg Kctiities:
‘Acquisition of-Minas Gerais Ltda "REMIL", net of cash acqulred (Note 5)
~ Acquisition.of Brisa business (Note 5) - :
=-Acquisition of Aglia de los Angeles business.(Note 5) =
* Purchases of investment available-for-sale
.. Proceeds from sales of shares of Jugos del Valle: (Note 9)
Interestreceived ¥ : i
Acquisition of long-lived assets
Proceeds from the sale of | i
Otherassets - i
~ Intangible:assets

(36

- Net cash flows from mvestlng actmtles

“Net cash.flows available for financing activities

?xnancmg Activities:
- Bank loans obtained
- -Bank loans repaid
. Interestpaid- - .
.~ Dividends declared and paid
Acquisition of noncontrolling mterest :
‘Other liabilities

Net cash flows from ﬁnanﬁc'l.ng acttvttlegw

. Translation and restatement effécts

i . Initial cash and cash equivalents =
Initialrestricted cash =

% '-_.Imtlal balance, net = ) :
7 Increase (decrease) in restricted cash of the year

Endmg balance of cash and cash equlvalents

E3 07

,Endmg balance of cash and cash e
Marketable securities © i ot

. Total cash, cash equlva(ents and marke’cable securltles ‘

o

The accompanying notes are an integral part of this consolidated statement of cash flows.




Resources Provided by (Used m) Operating Activities:
Consolidated riet income ~
Depreciation - .. Bl
. Amortization and other non- cash charges

Work‘mg capital :
Accounts recerv le
Inventories
Recoverable taxes and other current assets
Investment in shares avaulable for sale’
Suppliers e o : i

L Accounts ayable and other current [labll

+-Labor liabilities

Net resources prov1ded by operatmg activiti

Property plant and equlpment ne
":Other assets :

Investment in shares -
Net resources used in: lnvestlng actlvmes

Resources {Used in) Provided b_y Financing Activities:
Bank loans paid, net
Amortization in real terms of long-term liabilities
Dividends'declared and paid - - .- '
“:Contingencies and other -liabilities
Cumulative translation adjustrﬁent =
Net resources used in ﬁnancmg actrvrtres o
- Cash and cash equivalents: E
Net increase
 Initial batance: =
" Ending balance

The accompanying notes are an integral part of this consolidated statement of changes in financial position.



“For the yearser e
Amounts expressed in million

- Retained. .
‘,;"fEérﬁing’s' .
“from Prior.

Years

Capital
_ Stock

Pso o311

I d'ehdsdéc'lavrved'a'ﬁ& paid (-Novtév:'Zi) . Lo el

Comprehensive income

Balances at December 31:,‘20_07

Transfer of prior year netincome =10

 Effect of changes in NIF 8-10 (see Note 2e) -

Effect of changes in NIF D-3 (Note 2i)

ndsiédéclared anr\i'p:)ai_d:(.N'ote 21)+ o

'cqws;tronsof'non;bnfrolling inte‘rest)(th’e 5)

Comprehensive income. .

3 ncés at December 31,2008

“Transfer of prior year net income

The accompanying notes are an integral part of these consolidated statements of changes in shareholders’ equity.



“Noncontroliing

o Interestin
S i Consoli .
“E T Subsidiaries

e Total
S Controlling
R Tnterest

Net
Incorie

5292

“Ps, Ps. - 42,980 Ps. 1475

' {5,292)

H1




notes to the consolidated Financial staterents

COCA- COLA FEMSA . A B DECV‘ AND SUBSIDIARIES

For the yearsended Dece! .
Amounts expressed in million's of IJ S.dollars ) and in‘millions of Mexican pesos (Ps).

N’dte ‘1’ Activities of the Compan‘y :
~ Coca-Cola FEMSA, SAB, de CV. (* Coca-Cola FEMSA” or “the Company”).is a Mexican corporatlon malnly engaged in acqumng, holdlng and
~| bonds, capital stock, shares and'marketable securmes G
CocaCola FEMSA is lndl i 'omento Economico Mexrcano, SA B de CV ( FEMSA ,who holds 53 7% ofits caplt l sto
The' Coca-Cola Company (7CCC) which indirectly owns 316%of its capltal stock and 37% of th )
trade on the Bolsa Mexrcana de Valor :de CV, (BMV KOFL) and the New York Stock Exc 1ange Inc (NYSE KOF)

'Coca Cola FEMSA and its subsidiaries (the “Company ) as an economic unlt are engagec inthe productlon dlstnbutlon and.m
beverages in Mexico, Ceitral America (Guatemala Nicaragua, Costa Rica and Panama) Colombia, Venezuela Braznl and Argentm

As of December 31,2009 and 2008, the most Slgmflcant Compames over which the Company exercises control are:

Company Activity ' Country »

" Coca-Cola FEMSA, SA. de CV. < Holding =~ 0 LU Mexico
Prop'imek,’ S.A. de CV. ) : Man ufactunng and dlstrlbutlon 5o o Mexico
Controladora Interamericana de : \ , RN
_ Bebidas, S.A. de CV. ‘ . Holdmg S i ; ‘Mexico’
Spal Industria Brasileira de Bebidas, SA ' Manufacturing and dlstnbutlon o Brazil -

Coca-Cola Femsa de Venezuel :SA. 100 OO% -

-Manufacturing and distribution -+ Verezuela::.

Note 2. Bascs’of Presentatmn. :

The.consolidated financial statements include the financial statements of Coca- Cola FEMSA and those compames that it exerci
-+ balances and transactions have been eliminatedin consolidation process..- :

The accompanying consolidated financial statements were prepared in accordance with Mexican Financial Reporting Standards ("Mex | FRS"), mleIdually referred
to as "NIFs and are stated in miillions of Mexncan pesos (*Ps."). The translation of Mexicar pesos into-US, dolfars ("$7) is lncluded solely th convemence of the
reader, using the noon buying exchange rate in New York City for cable transfers in forelgn currencnes as certified for customs purp
Board of 13.0576 pesos per.US. dollar as of December 31,2009,

The Company classifies 1ts costs and expenses by functlon inthe consolldated income statement in-order to conform to the mdustry pra;t’ wh

operates. The income from operatlons ling'in the income statement is the result of subtractmg cost of goods sold and operatmg expenses from to
~* has been mcluded fora better understandlng of the Company's nancial and economtc : ;

: ’Flgures presented for the year ended December 31, 2007, have bee

is the date of the last comprehensive recognition of the ef'fects of infl in’ ‘the fi nancial lnformatlon in the reportmg entlty Beglnmng on: Janua

accordxngto NIF B-10,.0nly inflationary economic énvirorments have to: recogntze mflatlon effects. As described in Note 4a, since 2008 the Comp
 non- lnflatlonary economic environment in the Mex:can reportmg entlty Flgures as of December'31 2008 and 2007 are presented as they were rep

The accompanying consoltdated fmanclal statements and its notes were approved for i issliance by the Companys Chlef Executtve Offlcerand Chief Fin

- ‘on Febriiary 19,2010, These' consolidated firiancial Statements and.their accompanying noteswill be presented at the Company’s shareholders me
B 2010 The Companys shareholders have taculty to approve or modn‘y the Companys consolidated financial statements

On January 1 2009, 2008 and 2007 several new NIF's came into effect Such changes and thelr appllcatlon are descnbed as f‘ L

a)NIF B-2,"Statemenit of Cash Flows™:
In 2008, the Company adopted NIF B-2 “Staterrient of Cash Flows." As established in NIF B-2, the Consolidated Statement of Cash Fl
financial statements for the years ended December 31, 2009 and 2008. For the year ended December-31, 2007, NIF B-2 requires the presen
of Changes in Financial Position which is not comparable to the Statement of Cash Flows. The adoption of NIF B-2 also resulted in compl
prevrously required. S
b) NIF B-3 “Income Statement” i
In 2007,NIF B-3“Income Statement” went into effect. NIF.B-3 establlshes genenc standards for presentmg and structunng the
“content requlrements and general dlsclosure standards

9 NIFB7

as part of the
~the State

v:disclosu

usmess Acqulsrtu)ns

alue of non: controlllng interests; at the purchase ate hi
all assets nd labllltles acquxred at thelr falr value, mcludmg the no

 statement dd"fers from the previous Bulletin B- 7 m the followmg a) to recogn



“interest based on the acqulrer accountmg P hctes b) acqulsltton rela ed‘costs and restructurmg expenses should no ‘ of the purchase T :

d) ‘NIF 8-8 “Consohdated and Comblned Financial Statements" ' v .
=dn 2009 the Company adopted N -8 “Consohdated or comblned fmanaa\ statements" Wthh was lssued in 2008 and a

re other facts sucb ' 2
"SPE ) as tl’

» mstead of mapnty interest” and non— ntrollmg interest" instead minority interest’, and e) confirms that non- controllmg mtere
: vthe subsndlary acqutsntlon date NIF B-8 has been applied prospectlvely accordmg to the previous Bulletin B-10 begmmg on Janu

period mﬂatlon for companson purposes.

+ NIF B-10 establishes two types of lnflatlonary envnronments a) Inﬂatlonary Economlc Envu'onment thisis when cumulatwe

Through December 31, 200? the Company accounted for lnventones at speczflc cost. As a result of NIF B10 adoption, begmnmg in 2008 the Company car outthe

mventones valuation based on valuatlon methods described in Bulletln C 4 Inventones for non- mﬂatlonary envmronment sub51dla Inventoriesfrom sub51d faries

e consohdatea income -

h) NIF C8, "Intanglble Assets

In 2009, the Cqmpany adopted NIF.C-8 “Intangible Assets" whlch i5 similar'to prevsous Bulletm C-8 "Intanglble Assets’: NIF I .
presentation-and revelation for the initial and subsequent recognition of intangible assets that ‘are acqulred mdmduat : onof an: entlty or

generated internally in'the course of the entity's operations. This NIF considers intangible assets-as non-monetary item ia of identification. .
to include not only if they are separable (asset tould be sold, transferred or used by the entity) but also whether they come from-co ractual orlegal rights. NIF -
C-8 ‘establishes that of preoperative costs capitalized before this standard went into effect have to ‘accomplish with intangible assets characterlstlcs, otherwtse -
preoperattve costs must be expensed as incurred: The adoptton of NIF C-8 did not have an 1mpact ol the Company s consohdated fmanctal statements '




annual cap(tallzatron rate of 7.22% and an estlmated life of the quahfylng assets of seven years

; the ‘adoption date was already five years or less. For the years ended December 31, 2009 2008 and 2007 labor cost of past servrces amounted to P 1f

. __The amount that will raise construction projects in process lS’ Ps 2 993 whlc s expected to be completed wrthln a penod not exceedmg one year At Decemb
. 20091 there are no commitments acquired for this project. v N «

‘Durmg 2009 the Company capitalized Ps.55.in comprehenswe fmancmg results in relatlon to Ps. 845 in quahfyrng assets Amounts were capttallzed assuming

i) -Mexican FRS D- 3 "Employee Benefits": : ? : :
In 2008, the Company adopted Mexican FRS D-3, which eliminates the recognition of the additional liability which resultedfrom the duffe bet en obhgatlor
accumulated benefits and the net projected liability. On January 1, 2008, the additional liability derecognized amounted to Ps. 421, ‘from which Ps.27

tothe intangible asset and Ps. 98 to the majority cumulative other comprehensive income, net from its deferred tax of Ps. 45,

Through 2007, Bullétin D-3, “Labor Liabilities,” required the presentation of labior liabilities financial expenses from labor obllgatlonsas

Begmnmg in 2008 NIF D 3 allows the presentatlon of ﬁnanctal expenses from labor. llabllltles as par‘t of the comprehenstve fl

1 r'eépe'cti'

: }Er

Ps. 11, respectlvely, and were recorded wrthm the operatmg mcome

were recorded in other expenses (see Note 18) As of December 31,2008, the unrecogmzed actuarial loss amounted to Ps 137

j) NIF D-6,“Capitalization of the Comphehenswe Fmancmg Result:
In 2007 the Company adopted NIF D-6. This standard establishes that the comprehensrve fmancmg result generated by borrowmgs obf

As of Décember 31, 2009 the capitalized comprehenstve fmancmg result amounted to Ps. 55. The adoptlon of this standard did not have
fmancral information in 2008 and 2007.

K). NIF D-8, *Share-Based Payments";

erment plans.
! llOﬂObllgathl’!‘ :
ies by Ps.23in.

’herelatedasset i
n1heCompany s o

In.2009, the Company adopted Mexican FRS D-8 “Share Based Payments” Wthh establishes the recogmtlon of share based paymen When an entity purchase’

goods or pay services with equity instruments, the NIF D-8 requires the entity to recognize those goods and services at fair value-and the correspondmg increase”:

in_equity. If an entity cannot determine the fair value of goods and services, it should determine it-using an indirect method; based on fa ”value of the equity > i

instruments. This pronouncement substitutes for the supplementary use of IFRS 2 "Share- based payments”. The adoptlon of NIFD
Company's consolidated ﬁnanaal statements.

Note 3. Incorporatmn of Forelga Sub:dlarles

The accounting records of foreign subsidiaries are maintained in thelocal curréncy and in accordance withthe local accountmg prin ciples of each coun /.
into the Company's consolidated financial statements, each foreign subsrdlar)/s mdrvrdual ﬁnancral statements are adjusted to Mexrcan FRS and begi
are restated into Mexican pesos as described as follows: o :

HY

- LocalCurrencies to Mexican Pesos

Prior to the adoption of NIFB-10i in 2008 translation of fmancral'mformatlon fromall forelgn substdlanes was accordmg to lnﬂataonary env1ronments met
described above. : :

aaK Equals 215 bolivars per one US. dollar, translated to Mexlcan | pesos appl);tng the averag ixd ‘\
: |mpactlng this exchange rate. -

, Averaee ExchaneeRatefor ’ : = g,:::‘ch
Country™ ".Functmnall Recordmg Currency 2009 2008 '2009(‘1)
Mexico Mexican | peso - Vot DPsc 100 0 PsTo100 o Ps. 100

- ‘Guatemala. Quetzal = i - 166 LAY 1567

.. Costa Rica Colon = - 0.02 0.02 0.02 -
Panama -+ U.S. dollar ©13.52 1109 213.06°7
Colombia Colombian peso 001 0.01 0.01
Nicaragua Cordoba 0.67 0.57. 0.63
Argentina Argentine peso 3.63 350 344 0 0
Venezuela® Bolivar 6.29 520 607 ...
Brazil Reais 6.83 1611 7.50
@) Year-end exchange rates used for.translation of financial mformatlon




o ”.Vanances in the net investment.in foreign subSIdranes generated inthe tra
Cin shareholders equrty as-a cumulative other comprehensrve income 1tem

i Intercompany financing balances with forelgn subsrdlanes are consrdered as long-term mvestments since there is no p an t
foreseeable future. Monetary gain and losses and exchange gain and losses on these balances are recorded in equlty as part of the
which'is presented as part of cumulative other comprehensrve mcome e :

i The translatlon of assets and llabdltles denommated in forergn currencies mto Mexlcan pesosis for consohdatlon pUrpo:
“could realize or settle: the reported value of those assets and liabilities in Mexican pesos Addltlonall ’thls does not lndlcat
dlstnbute the reported Mextcan peso value equity to its shareholders; i

The Companys accountmg pohctes are in accordance with Mexican FRS, which require that the Company's management Use estirr
certain items included in the consohdated fmancral statements, The Companys management believes that the estlmates and ass

3 materially aﬁ‘ect the Companys real performance

The srgmﬂcant accountmg policies are as follows

“The Company recognizes the effects of inflation on the financial mformatlon of its Subsic es _that operate inin
" inflation of the three preceding years is 26% or rmore) using the comprehenstve method which consists? of:

Using inflation factors to restate nonAmonetary assets, such as inventories, ﬁxed assets, intangible assets mcludmg related cos and expe
- are consumed or depreciated; ) :

"+ Applying the appropriate inflation factors to restate capital stock additional pard in capital and retained ¢ earnmgs by ecessary amol
purchasing power equlvalent in Mexican pesos on the dates such capltat was contributed grincome was generated up to the date. of these consohdated flnanclal‘ i
statements are presented; and = - : : L :

Includmg the monetary posmon galn or loss in the comprehenswe ﬁnancmg result (see Note 4 t)

Asof December 31 2009 the operatlons of the Company are classrfled as follows consrderlng the cumulatrve mﬂatlon of
classification also appues to 2008 . : :

Inflation 2009

Mexico o v 3.6% Non:Inflationary. -
Guatemala 03)% Noni- -Inflationary.
Colombia ‘ : Lok G 20% N '
Brazil .

b) Cash,Cash'Equivalents and Marketable Securities:
_Cashand Cash Equivalents:

Cash consists of non-interest bearing bank deposits. Cash equivalents consist pnnclpally of short-term bank deposits and ﬂxed rate invi
.~ maturities of three months or less and are recorded at its acquisition cost plus interest income not yet recelved Wthh is srmllar &¢
December 31, 2009, and 2008, cash equivalerits were Ps. 8, 305 and Ps.4303, respectlvely
Marketable Securities: - :
Management determines the approprlate classification of debt secuntles at the time of purchase and reeva[uates such desig
Marketable debt securities are classified as available-for-sale. “Available-for-sale securities are-cafried af fair vallie, with th
reported in other comprehensive-income. Interest and dividends on securities classified as u\/auab[e -for-sale are mcluded ininv
the investments are readily available based on quoted miarket prices. :

~The followrng is a detail of available-for-sale securities:

balance sheet date.
tosses netoftax,

December 31,2009

“ “Debt securities - =

45



He

E lc) Allowance for doubtful accounts

d) Inventorres and Cost of Goods Sold

- Prepard advertrsrng costs consist of televrsr

; f) Investmenthhares

i Those that arein the Companys c.
“+7 Those that have been placed inthe

' Breakage of returnable bottles and ca5=s within plants and drstnbutron centers is recorded as an expense.as incurred. The Compan:

¥ Constructlon in progress consrsts of long lived assets not yet Bl ced into service.

% Deprecratron is computed using the strarght llne method over acqul
‘ useful Irves of the assets ;

: Companys historical loss rate on receivabl es and the economic envrronment in which the Company operates The carrymg value of accounts receivable approxmnate'x

its fair value as of both December 31,2009 and 2008.

sthe

smrssron of the television and rad\o spots il

products or presentatlons before lt ison
dto mcrease salesof the related products o

presented as part of other current assets due to lts short-term nature (Note 8).

Venezuelan bolivars
Brazilian reais

Investment in.shares of. assocrated compames over Wthl’l the Company exercises srgmﬂcant mﬂuence are mltlally recorded

tion cost.and are
ence are recorded

at acquisition cost and restated usmg the consumer pnce index rf that entity operates inan mﬂatlonary environment. The: other lnve
at acquisition cost. " : - : : ; .

{are valued:

g) Returnable and Non-Returnable Bottles and Cases:

The Contipany has two types of bottles and cases; returnable and non-returnable.
Non returnable Are recorded in the results, of ‘operations at the time.of product sale. ; : :
Returnable Are classified as long-lived assets as a component of property lar tand ent, Returnabl b ttles and casesare recorded at ac
for countries w&th inflationary economy then restated applym nflation factors as of the ‘balance sheet daf e, 'cordmg toNIFB-10

There are two types of returnable bottles an

wrthin'its faclllties, plants a ahd diStribution ’centers, and
hands of customers, but Stlll belong to the Company

breakage of returnable bottles and casesin plants and distribution‘centers is similar to the deprecratlon of these assets, which s
life of approximately four years for returnable glass bottles and plastic cases, and 18 moriths for returniable plastic bottles.”

Returnable bottles and cases that haVe been placed in the hands of customers are subject to an agreement with a retader pureu' '

drfference between the cost of these assets and the deposits received is depreciated according to their useful fives.
h}) Property, Plant and Equipment, net:

Property, plant and equipment are initially recorded at their:cost of acquisition and/or construction. The comprehensrve fmancmg result 1ncurr' d to fund long-

assets investment is capitalized as part of the total acquisition cost.

e'e')'(penf’"s’e tor -
stimated useful:

neur

Major renovatrons and betterment costs are caprtallzed as part of total acqursttlon cost Routme mamtenance and minor. reparr costs are expensed as

pary estirnates dep vclati’o'n rates; considerrng the estim ed




" the other twoi in May 12015, Qur bottler agreement for Argentlna expires in September 2014

timate ; useful lives of the, Cor‘nvpany“s prlncipal'a's

: dconstructxon G
vMachmery and equipment -
Distribution equipment
Refrigeration ‘equipment: .
Other equipment '

i) Other Assets:
Other assets represent payments whose benefits will be received in future years and consists of the followmg

Agreements with customers for the rlght to sell and promote the Companys products overa certam penod The majon

- thanone year, and the r¢
‘net sales, During the ye
agreements with term

Building and equipment leases are caplta[lzed if i) the contract transfers ownershlp of the leased asset to the lessee at the end of the lease,

‘an option to purchase the asset at a reduced price; iii) the lease period is substantially equal to the remaining useful life of the leased asset (75%

" present\ value of future minimum payments at the mceptlon of the lease is substantially equal to the market value of the leased asset, net of any residu
“ or more), ;- g : : .

al v

When the mherent nsks and beneﬁts of a leased asset remains substantlally wrth the lessor leases are classrﬁed as operating and nt is charged to re

operatlons as mcurred : 4 « ,

- K) Intangible A_ssets. : : :
‘Intangible assets represent pe whose beneflts willbe recexved in future years, These assets are classtfled as erthe ntangible

\ orintangible. assets Wwithindefinite useful lives, in accordance with the penod overwhich the Company expects to recerve the ben

Intanglble assets wrth deﬁned useful llves are amortlzed and mainly ¢ consrst of;

Information technology and management system costs incurred during the development stage whlch are currently inuse. Suct
amortized using the stralght line method over sevenyears, Expenses t that do not fulfill the | requlrements for capltalrzatlon are e
*Other computer system costs in the development stage, that are not yet in Use, Such amounts are capitalized as they are'expe
cost savings in the future. Such amounts will be amortlzed on a straight-line basis over their estimated economic life after they ar

Intangible assets wrth lndeﬁmte life are not amortized and 3 are sub;ect to'impairment tests on an‘annual basrs or more fr

are recorded in the functtonal currency of the subsidiary in which the investment was, made and are subsequently translat
: exchange rate of each petiod, Beglnnlng m 2008 in countnes wrth mflatlonary e

These rlghts are. contamed in agreements that ;
. except in Mexico a d‘Argentma we extended ot
- tefritory.of Refrigerantes Minas Gerais Ltd:

REMIL. There are four bottler agreernents for the Companys temto o5 in

The Coca-Cola Company.and the Company are followmg admmlstratlve steps to execute the bottler agreements substanti;
‘the agreements previously xecuted between The Coca-Cola Company and the Company for Brazil; Colombia, Venezuela, e
:_Panama, which will expire in Brazil mAprtl 2014,in Colombla in June 2014,in 'Venezuelain August 2016,in Guatemala inM
2017;in Nlcaragua in May 2016 and in Panama in November 2014 Al of the Company's bottler: agreements are renewabls
nght of each party to decide not to renew any of these agreements. In addition, these agreements generally may be ter : :
Termination would prevent the Company from selling.Coca-Cola trademark beverages in the affected temtory and would
financial condltlons, results of ope ré tlons and prospects; - - : ; wt

) Impairment of Long-l_wed Assets

Depreciated tangrble long -lived assets such as property, plant and equlpment are reviewed for rmpalrment whenever certaln Circumsta
amount of those 1ntanglble assets exceeds lts recoverable value ke . :




yg

, Amortlzed mtangrble assets, suich as definite lived mtanglble assets are‘revrewed for impairment whenever events or changes in curcumstances
* carrying amount of an asset or group of assets may not be recoverable through its expected future cash flows

% o) Contmgenctes

- p):Revenue Recognition: .

at list prices reduced by promotlonal allowances, discounts and.the amortlzatlon of the agreements Wlth customers to obtain th

\'mformatlon technology system lmplementatron costs

: Sellmg expenses mclude

1) Other Expenses

- well as therr related subsequent mterest and penaltles, severance payments from restructurmg programs and all other non -recurri

- Severance payments resulting from restructuring programs and assoctated wrth an ongomg benefrt arrangement are charged to other expenses on th date

ndicate tht th

For assets with indefinite useful lives, such as distribution rrghts the Company tests for impairment on an annual basrs as weli as whenever cel
indicate that the carrymg amount of those mtanglble assets exceeds its recoverable value.

g various:

1 selling. opensesand
ent in refrigeration

respectlvely

n) Labor Llabllmes

beneﬁcranes

an be reasonablyj
of loss is deemed:
to. be other than remote. The Company does not recognize an asset for a gain contmgency until the gain is-realized. In connectl nv th certain past busme=sva
combinations; the Company has been indemnified by the sellers related to certain contmgencres

Sales of products are recogmzed asrevenue upon dellvery to the customer, and onice the customer has taken ownershlp of thé goo

Company s products.

During 2007 and 2008, the Company sold certain of its prlvate label brands to The Coca- Cola Company Becauise the Company has 1gntﬁcantcontlnumg )
with these brands, proceeds received from The Coca-Cola Company were initially deferred and are being amortized against the'
over the estrma’ted penod of such sales, The balance of unearned revenues as of December 31, 2009 and 2008 amounted

le bottles in the.;
ber:31; 009, 2008 and’

Distributiori: labor costs (salarles and other beneﬁts) outbound freight costs, warehousmg costs of ﬁnlshed products breakage of r

distribution process, depreciation and maintenance of trucks and other distribution facilities and equipment. For the years ended
2007 these dtstrlbutlon costs amounted to Ps.13,395, Ps. 10 468 andPs, 9,085, respectlvely, :

Sales: labor costs (salarles and other benefits) and sales commissions paid to sales personnel;

Marketlng labor costs' (salanes and other benefits); promotlonal expenses and advertlsmg costs.

Other expenses include Emp yee ProﬁtSharmg( PTU"), equrty mterest m affllrated companres galns or losses on sales of fi xed asse

; axablei mcome, exi ludtngth
restatement of deprecratlon expense, forelgn exchange gains and losses, which are not included untrlthe assetis disposed of or the llablllty'
of inflation'are also excluded. In Venezuela, employee profit sharing is computed at 15% of taxable income, not in excess of fournmonths of sala

Company has not recorded a provision for deferred employee profit sharing during any of the perlods presented herein as the Company does not expect th
deferred 1tems to materialize. .

ry per employee The . ‘
f

is decrded to dismiss personnel under a formal program or for spectflc causes. These severance payments are lncluded in other expenses (see Note




_ 's) Income Taxes

='purposes of recogmzmg th
) nalysrs of taxable income o

}the future.

 Deferred income tax asset d | llabllmes are recogmzed for. temporary drfferences resultmg from the comparrsn- 0
liabilities (mcludmg any future beneﬁts from ‘tax loss carry—forwards) Deferred income taxes are recorded by app ing
sheet date that will be in‘effect wh' e
valuation allowance wheniitis more hkely than riot that they wrll ot be recovered

The balance of deferred taxes is compnsed of both monetary and non-monetary items, based on the temporary dlfferences that-ga
taxes are classified as a long- term asset or liability, regardless of when the temporary differences are expected to reverse,’

On January 1, 2010 an amendment to Mexican Tax Reform was effective. The most important effects in the Company are descn
rate (IVA) increases from 15% to 16%; ‘and income tax rate changes from 28% in 2009 to 30% for 2010 2011 and 2012 an th
. to 29% and 28%, respectively....

: 1) Comprehensrve Fmancmg Result
The comprehensive fi
mstruments and 8

Forergn Exchange Gams and Losses: Transactlons in forergn currenc a gthe exchange rate apphcable on
Assets and liabilifies in foreign currencies are adJusted to the year-end exchange rate, recordmg the resultmg foreign exchange gam orloss d
statement; except for the foreign exchange gains or losses arising on intercompany financing foreign currency. denomrnat Y
of along-term investment nature and the forelgn exchange gains or losses on the financing of long-term assets (see B
Market Value Gain or Loss on Ineffectlve Portion of Derivative Financial Instruments this represents the net change in th f
derivative financial instruments and the net change | in the fair value of embedded denvatlve financial mstruments and.:

. Monetary Position Gain orLos mce 2008, the gain or loss-on monetary position is the resiilt of changes inthe general pri
subsidiaries that operate in mﬂat ry-environments, Monetary position gain or loss is calctilated by applylng lnflatlon factc
monetary position at the: begmnmg feach month, excluding the intercompany fmancmg in forelgn currency, whichis consid
because of its nature (see Note 3), and the monietary position gain or loss on long-term debt taken oni-to ﬁnance long term  asse

- monetary position was determmed for all subsidiaries, regardiess of their.economic environrhent.

Asof December 31,2009, the Company has capitalized Ps. 55 in comprehensive financing result: Capltallzatlon of-compreh
. capitalization rate of 7.2% applied to the long-term assets investments that require one year or more for the Company to read
~the years ended December 31, 2008 and 2007, the Company dld not have qualrfymg assets and accordrngly, dld not “capitali

u) Derivative Fmanctai Instruments- i

\‘ The Company is exposedto different risks related to cash ﬂows llqurdlty market and credlt As a result the Company contracts dr
‘inorderito duce lts exposure to the rrsk of exchange rate fluctuatlons betw

o The Company values and records all denvatlve fmancral mstrumen and hedging activities; including certain derrvatlve frnancral mstruments embedde

contracts, in the balance sheet as either an asset or liability measured at fair value consrdermg quoted pnces in‘rec { i
traded in a formal market; fair value is determined by applying techniques based tipon technical models supported by suffi
* “recognized in thé financial sector. Changes in the fair value of derivative financial instruments are recorded each year i in current’earnr g3 or
cumulative other comprehensrve income based on the item being hedged and the effectrveness of the hedge :

As of December 31, 2009 and 2008, the balance i in  other current assets of denvatlve financial mstruments was Ps. 26 and
Ps:1 and Ps. 4 (see Note 12), respectrvely The.Company recogmzed liabilities regarding derivative financial instruments in
1,151, as of the end of December 31,2009 and 2008, respectrvely (see note 24-a), and other liabilitles of: Ps: 497vand Ps..

The Company desrgnates its ﬁnanctal lnstruments as cash flow hedges at the 1nceptron of the hedgmg relatlo shi p__whA )
réquirements, For cashflow hedges, the effective portionis recognized temporarlly in cumulatlve other con
reclassified to current earnings: atthe same time the hedged item.is recorded in eamnings: When derive
i requlrements forhedging purposes, the. change infair value is rmmedlately recogmzed in.net income. For fair value hedges the changes
the consolidated results in the period the change occurs as part of the market value gain o loss ori ineffective portion of derlvatrve financial

“The Company identifies embedded denvatrves that should be segregated from the host contract for purposes: of. valuatlo and re .
derivative i identified and the host contract has not been stated at fair value the embedded derivative i is'segregated from thehost contract, st
is classrﬁed as tradrng Changes in the falr value of the embedded denvatrves atthe closmg of each penod are recogmzed inthe consolldated




V) Cumulatlve Other Comprehenswe Income: I - S
The cumulative other comprehensive income represents the penod net lhcome as descnbed in Mexlcan FRS B 3 “Income Statement plus the cum I
adjustment resulted from translation of forelgn subsidiaries to Mexican pesos and the effect of unrealized gain/ loss on cash flow hedges from.
instruments. iy

Cumulat
Unrea
Unreali

'7

The changes in‘the cumulative | anslafion adjustment balance yyeke as follows:

Initial balance
Translation effect

- Foreign exchange effect from lntercompany long-term loans
Endmg balance

‘ ‘w) Issuance of Subsidiary Stock: : 4 Ca : ‘ : st i
- The Company recognizes the issuance of asubsidiary's s stock asa capltal transaction. The dlfferenc etween the bookvalue of the shares lssued andthe
by the noncontrolling interest holder or thlrd party is recorded as additional patd in capltal &

x) Earnings per Share: - S L |
- Earnings per share is computed by leldlng net controlling income by the.averagé wetghted number of shares outstanding durmg the per 'od

Note 5 Acquisitions

The Company made certain busmess vaU.lSlUOI’lS that were recorded usmg the purchase method The results of the acquired operatlons have been mcloded in the o
consolidated financial statements since the date on which the Company obtained control of the busmess as dlsc(osed below Therefore, the consolidated income
statements and the consolidated balance sheets:are not comparable with previouis periods. :

Colombia.
previously owred: - -
546 by-The Coca-
ent and

{) On February, 2009, the Company along with The Coca-Cola Company completed the acqutsltlon of certain assets of the Brisa bottl

This acquisition was made so as to strengthen the Company position in.the local water business in Colombia. The Brisa bottled w

by a subsidiary of SABMiller. The terms of the transaction called for an initial purchiase:price of $92; of which-$46 was paid by the Com

Cola Company. The Brisa brand and certain other intangible assets were acquired by The Coca-Cola Company, while production related p
. lnventory was acquired by the Company The ompany ¢ also acquired the dlstnbutlon rlghts over Brlsa products in-its Colombian territo;
purchase pnce contmgent purchase consideration also extsted related to the net reventies of the ana bottled water business subse

i) On July, 2008, the Company acqulred certain assets of the Agua de Los Angeles business, which sells and distributes water in the Vall
of cash received. This acquisition was made so as to strengthen the Company position in the local water business.in Mexico, through the
business under the Ciel brand. Based on the purchase price allocation, the Company identified intangible assets with indefinite |
rights and mtangtb[e assets of defmlte life of Ps. 15 conststmg of anon- compete right, amortlzable in the followmg five years,

i) .OnMay, 2008, the Company _concluded the acqutsttlon -of 100% of the voting shares of Refngerantes Minas Gerals Ltda,
Company fora total of Ps. 3,059 net of cash recelved assuming liabilities for Ps. 1,966.The Company had:an -additional account payal
Ps. 574 which was considered a component of the Ps.3,633 purchase price.The Company identified intangible assets with indefin
rights based on the purchase price allocation Ps. 2,242, Total cash included.in REMIL as of the date of acquisition was P 220 This:
strengthen the Company posmon inthe local soft drinks business.in Brazil.

> Coca Cola
ompany of -




. The estlmated fair value of the REMIL net assets acquxred by the Company is as follows

Total currentassets - iy o
Total | long- “term assets ainly property and equlpment
Distribution nghts : : ;
Total current _llablhtles
Total Tong-term liabilities
- Net assets acquired .

The condensed income statement of REMIL for the séven-month period from June1 to December 31,2008 rs as follows; "
Income Statement )

Total revenues :
Income from operatrons i .
Income: before taxes e
Net:income :-

iv)iIn’ January, 2008 a reorgamzatton of the Colomb\an operatlons occurred by way ;
amount pald toth non controlhng mterest olders for the buy-out was Ps ?_13

“to Cocat Cola bottlers in Mexico. During 2008, the Company recorded mves
Company's remaining investment after the sale of its 30, 2% holding in'Administracion SAPI to other Coca- Cola bottlers After
Jugos del Valle being the surviving entity, subsisting Jugos del Valle. -
vi) InNovember, 2007, the Company's Argentine subsidiary reached a binding agreement to acquiire-all outstanding shares of '
in a transaction valued at Ps. 51. CICAN manufactures packagmgfor various brands of soft drmks :

vit) Unaudited Pro Forma Fmancnal Data.

resent =
intended

: to predlct the Compan)/s future results of operatrons

Total revenues:

Tricome before taxes
Netincome: .i-- © .
Earnings pershare

Note lAccountsRéc’éiGabl,_et. S

Trade recelvables . S
““Short-term trade customier notes recewable

Allowance for doubtful accounts™ i

The Coca-Cola Company (related party) (Note 13)

Jugds del Valle® (Formerly Administracion SAP.L) (related party) (Note 13)

FEMSA and subsidiaries (Note 13)

Other related parties (Note 13)

Other

- W Tncludes funds provided for the working.capital of Jugos del Valle:




.. The ehéngeé’ in the allowance for doubtful{,acc’b'uhts are as follows:

' Opening balance

Allowance for the year
Charges and write-offs.of un :
Restatement of begmnmg balance in mflatlonary economles

Ending balance

Note 7. Inventories, net RS

Finished products

Raw, materials

-+ Spare parts

’Packmg material:-:
~-Inventories in transit :
: Allowance fo obsolescence

urrent Assets,

Advertising and deferred promotional expenses
Derivative financial instruments (Note.19)
Restricted cash (Note 4e) - :
Prepaid insurance

Prepaid expenses

Advance for services

Assets availabe for sale

Other o

' KSP Participagdes, LTOA®
' Sucos del Valle do Brasil, LTDA®
Mais Industria de Alimentos, LTDA ® »

-~ Holdfab Partu;lpagoes LTDA®®)

Estancia Hidromineral Ttabirito, LTDA®@ .. s
* Industria Mexicana de Reciclaj

© 260%

- Comparifa de Servici
‘" BetaSan Mlguel SA’ , 26% -
Other™ : Various =

a Accountlng method: : i : :
e (2 Equity mettiod. The date of the fmancual statements of the’ mvestees used to account forthe equlty method is December 2009 and 2008
Acquisition cost.
@) The Company has significant influence due to the fact that it has representation on the ‘board and the operating decisions of the mvestee

During the year ended December 31, 2009, Holdfab ParticipagGes, LTDA restructured its operations tesulting in the spin-off of two separate compames

Valle do Brasil, LTDA and Mais Industria de Alimentos, LTDA, which the Company riow owns 19.9% of each;
The Company recogmzecl other income of Ps 4 regardmgto its interest in Jugos del Valle which is accounted for ustng the equlty y..ethod.

Sucos del




Total: essets :
Total liabilities:
Total stockholders equity

Total revenues )

Income before taxes =
.“Netincome before dlscontm ir
e Dlscontmumgoperatlons

-~ Tnd

‘- Netincome

: No,telO; Prpe:rty, Plantand quipmet, net. |

Land i
Buildings, machlnery and equlpment
Accumulated depreciation
 Refrigeration equipment

Accumulated depreciation

Returnable bottles and cases

v Accumulated depreciation
</ Strategic spareiparts, - /. -
Accumulated deprectatlon
Constructionin‘progress. (See Note 4h) :
Long-lived assets stated at net reahzable value

V" Depreciation of property plant and equlpment for the years ended as of December 31 2009 2008 and v 07 was Ps 34

The Company has identified certain long -lived assets that are not strategic to its current or future busmess and are not
land, buildings and equ\pment in accordance with an approved program for the disposal of certaininvestments: T These lo_

re comprise

estimated net realizable value wrthout exceeding their acqulsttlon cost, as shown below by location:

: orded at their

Mexico
Brazil
Venezuela

' Buildings, machinery and equipment

As a result of selllng certair long llved assets the Company recogmzed losses, of Ps. 187 Ps 17 ) and F
2007, respectively. ’

The amount that will raise constructlon' projectsiin process is Ps, 2 993 Wthh is expected to be completed withing penod ot exceedi
12009 there are no commitments acqunred for ‘this project, :

= <



34

. comprehensive fmancmg result is analyzed as follows:

f;‘:vSystems in develép

‘Durmg 2009 the Company capltallzed Ps. 55 in comprehenswe fmancmg costs in relatxon to Ps 845 m quahfymg assets Amounts were capttaltzed

Coymprehensiye financing result - Ps.
Amount capitalized - :
Net amount in' income statements.© = =7 Ps.”

[Note 11. Intangible Assets, net 8 e

Unamortized intangible assets

nghts to produce and dxstrlbute Coca—Cola trademark products in the terntones of

. Mexico, Central America®, Venezuela Colombla and Braztl

“Argentina, Buenos Aires P

¢ Mexico, Tapachula, Chlapas :
Costa Rica, Compafiia Latinoamericana de Bebldas

- Argentina (CICAN) (Note 5) :

) MEXICO (Agua de los Angeles) (Note 5)

) Brazd (REMIL) (Note 5)

Cost of systems implementation; 1
Other

@ Includes Guatemala, Nleefagne; CostaRlca and Panama. -

The changes in the carrying amount of unamortized intangible assets are as follows:

2009
Beginning balance Ps. - 46,892
Acquisitions 695 - -
Translation adjustment of forelgn currency S a0
denominated mtanglble assets : 1934

Ending balance

45551

E "The changes in the carrymg amount of amortized lntanglble assets’

H arged to operatlng results for the year ended
s ,‘2008 therey was no research expenses charged to operatmg resul

2007

______ Investments : o
Accumulated ,’ Accumulated :
Loatthe 5 G atthe
Beginningof o Beginning of
i khe Year Additions; the Yéar.
5o = T - :
Systems in development costs o L Ps. 333 Ps. . 855 Ps < Ps
Cost of systems 1mplementatlon, net B : =558 ©2136 (344) -
Other - - 15 - e
2008 - i [ ke i
Systems in deveIOPment costs - ps 1333 psiiips
Cost of systems lmp[ementatlon net . 76 - (249)
Other ' RN =
70

Ps.:{182)

Cost-of systems lmplementatlon net'




ted amortization of futuire year of intangible as

- Systems amortization. =

= Others

Note 12.Other Assets |8 G

' Agreements with customers, i

“Leasehold lmprovements net
Long-t “term accounts receivable
Derivative financial instrumerits (No e 19)
Loan fees, net . : -
Long-term prepald advertlsmg ex enses
Tax credits R
Guarantee deposits
Prepaid bonuses R

Other S R

tes andMﬂ!tated Compames

éna’rfahsac'tiongwu_h Related Pa

NIFC-13 requlres that" ) tit provnde comparatlve disclosures of their lntercompany balances and transactnons in the: nofes 0

The consolidated balance sheets and income statements mclude the followmg balances and transactions w1th related parties and

Balances

Assets (included in accounts recelvable)
FEMSA and subsidiaries:
The Coca-Cola Comp
Others : :

Llablllttes {included suppllers nd ther llabllltles and loans)

< FEMSAand sub51dxarles : -

gy :The Coca-Cola Compan
- BBVA Bancomer SA.

55



* Income::

56

Ba ances due from related partnes are considered to be recoverable Accordmgly, for the years ended December 34 2009 2008 and 2007 the 4 was
" resulting from the unco lectlblllty of balances due from related partles , :

o Transactrons

Sales to af afflhated partres 5

s

. ifz’c;oe” '

1,30

Expenses : Z :
Purchases of.-raw matenal bee assets and operatmg expenses
“with FEMSA and: substdlanes
Purchases of concentrat m The Coca-Cola Company :
“ Advertisement expense efunded to The Coca-Cola Company
Purchases of sugar from Beta San Miguel
Purchase of sugar, cans and caps from Promotora Mextcana
de Embotelladores, SA. de CV." .
Purchases from Jugos del Valle.
. Purchase of canned products from IEQSA and CICAN @i
" Interest paid to The Coca-Cola Company 7777 : :
Purchase of plastic bottles from Embotelladora del Atlantlco, SA
(formerly. Complejo Industrial Pet,SA) " :
, Interest expenses: related to debt wnth BBVA Ba

o vp
Other expenses with related parties -

5941 .
16863 .

713

these transactions.
@ In November 2007, the Company acquired all outstanding shares of CICAN (Note 5).

The benefits and aggregate compensatlon patd to executive officers and semor management of the Company were as follows:

;" One or more members of the Board of Du'ectors or senior management of the Company are also members of the Board of Directors or senior management:

2009

Short-and long-term beneﬂts pald
Severanceindemnities

’ Ps,

762

41

Sher_t;term

S 13990

Long-term 2871 - 2877
Transactions us, boilars Edres Total
Revenues . : CoonPs i BTL e P - Ps....571
Expenses:: - .. oo o . : . S e
~ Purchases of raw m” enals e ©Ps GY0T - Psoo oo
Interest expense =148 L
Asset_s_acqulsltrons 373 e - AT3
Other - 682 -0 682
Ps. “Ps. - P 7,91e R

As of February 19,2010, issuance date of these consolldatedﬁnancral statements, the exchange rate publtshed by "Banco de Mexico” wasPs.12.8442 Mexrcan
;- peroneUsS. Dollar and the foreign currency posrtlon was srmllar to that as of December 31 2009 ;

7,910+

Ps. 7,561 &

pesos :




o Note 15 Labor Lrab:htres

" The Company has various labor liabilities in connection wrth pension, senlorrty and severance benefrts Benefrts vary dependrng upon country

a) Assumptrons
- The Company annually evaluates the reasonableness of the assumptrons used in its labor habrlrty computatrons Actuana:
anid retirement plans, semonty miums and severance lnd
long-term assumptions:

2009

Nominal:

- Realratesfor

Cratesfor D h
inflationary | nomnﬂatromry o
" countries

countnes' L count

15%-30% . ”'6@%-&3%.

Annual discount rate - R : : ;
Salaryincrease . S 1. Gt 0 45%-806% or o 150p
Estimated return on plan assets - 1.5% - 3.0%: | 8R2% - 9. 8% ;

cal analys
real terms for the last 30 years of Mexican Federal Government Treasury Bond (known as CETES in Mexrco) and in'the case. of-mvestme
performance of the treasury bill of the country in questlon, as well as the expected long term ytelds of the' Companys cur >

12010
2011
2012
2013
2014
201502020

b) Balancee of the L'i'e.bilitie;:_ S

o Pension end retiremen‘t plans:
Vested benefit obligation
Non-vested benefit obligation

MNKC?umulated benefit obligation
Pro;ected bénefit obligation . -
© " Pension plan funds at falr value

:Unfunded prOJEC'(Ed beneﬂt oblxgatron
:Unrecognrzed past services :
o Unamortrzed actuanai nét'loss

Lo Total |

A_‘Semonty premiums::
Vested benefit obligation for personnel with more than'15 years senlonty
Non-vested benefit obligation for personniel with less than 15 years seniority

Accumulated benefit obligation
Unfunded projected benefit obligation

.. Unrecognized actuarial net loss :
T Total :

Severance indemnities: )
Accumulated benefit obligation

o Projected benefit obligation ~ -
Unrecognized net transrtron obhgatron '
Total . :

- Total labor liabilities




. Accumulated actuarial gains and losses are generated by dn‘ferences inthe assumptlons used for the actuanal calculattons at the begmmng of the ‘
actual behawor of those variables at the end of the year.": ' - i v . ;

. ¢) Trust Assets : : : i :
Trust assets consrst of fixed and vanable return fmanctal mstruments recorded at market value Trust a_ssets are mvested as‘follows

Type of mstrume

. Fixed Return
Traded securities
Bank instruments
Federal governm ntms ruments
Variable Return: -
Publlcly-traded shares

nes have be

funds allow,

The amounts of securities of the Company and related parties induded in plan assets are as follows:

material contributions to the plan assets durmg the following flscal year.
d) Net Cost for the Year:

Pension and retirement plans
Service cost
Interest cost
Expected return on trust assets i
Amortization of unrecognlzed transution obllgat(on loss (gam)
Amortlzatxon of net actuanal loss 5 -

Semonty premlums
. Service cost’

" Interest cost - .
“Actuarial loss recogmzed in other expenses

'fAmortlzatlon of net actuanal los

, »5eyerance mdemn_ltxes: e

" Servicecost L
Interest cost . .
Actuarial loss recogmzed in other ¢ expenses
Amortization of unrecognized transition obligation
Amortization of net actuarial loss: - -




e) Changes in the Balance of the Obligations:

¢ Initialbalance
Service cost™
Interestcost .
. Actuarial (gam) loss
: Forelgn exchange rate valuatlon loss
Benefits paid "= RS R
Ending balance -
Semorr’cypremaums :
= Initial-balance
: Servrce‘cost :
“Interest cost -
- Actuarial gain
Beriefits paid
~Ending bala

Interestcost

. -Actuarial loss. .
Benefits paid
Ending balance -

f) Changes in the Balance of the Trust Assets: -

Pension and retirement plans:. -
Initial balance S

~ Actual return on trust assets
Employer contributions - -
Foreign exchange raté.ve lua io
Benefits paid

' lr)ss (gain) i+

e ote 16 Bonus Prcgram

o 30%, respectlvely The quahtatrve objectlves and special prOJects represent the | remammg 50% of the annt.ral bpnus and: arev based o
* established at the beginning of the year for each executxve o : 5

acqulredshares ar optron are deposrtedxn atrust andthe executwes may access them one year afterthey arevestedat 20% per
annual executive bonus i istobeused rchase FEMSA shares or optlons and the remalmng 50% to purchase oca-Cola FEMS
2131 2009 2008 and 2007, no options have been granted to employees .
The lncentrve plan targ expressed inm ths of salary and the fmal amount payabie is compuited based ona perc
every year. The bonuses are recorded to income from operations and are pard incashthe followmg year. Durmg they
the bonus expense recorded amounted to Ps 630, Ps.525 and Ps.526, raspectively.
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B8N ote 17. Bank Loans a’nd.Notes,Pa'yble. : : : i
N N el A?.Decambersl 2009 R REEN i

,2513

2em QO'H‘ Theeates

2o f

Brorctom dev
" Argentine pesos
Bankloans -

~Interest rate®

e Colombian pes:

““Bank loans -
Interestrate™® "

Veénezuelan Bolivars -~
Bank loans
Interestrate

BrazilianReais
Notes payab[e
Interestrate™

17US. dollars

*“Notes payable

. Interest rate!”

~ Subtotal .

Fixed rate debt
U.S.dollars
Senior notes
Interést rate®™
Capital leases ="
- Interestrate®?) -
Mexican pesos -
Domestic Senior .
(Certificados Bursatlles) @
Interest rate®
Argentine pesos
Bank loans
Interest rate™
Variable rate debt:
US:dollars "

ps. 1.

" Interestrate™. - i

Domestic senior. hotes.

v (Certn‘tcados bursatlles)‘z’
Interest ratel

Colombian pesos
Bank foans
Interest rate”

U.S. dollars

’ "Notes payable

" Interest rate”

' Brazilian Reais
Notes payable
Interest rate”’ e

Longtermdebt-

Current portion of longterm debt

- Total long term debt’

= {Various) TR
75 315 2gel

Ps. 2291 P

e Wexghted aver, ge annual rate, i
. The ”‘any has received fmancmg froman
'léver ge ratios. As of the date of these consoh
fmancmg agreeme ' »




Mexlcan stock exchange:
Issue Date :

2003

~control, which'is deﬁned as the fallure of The Coca-Co[a Company to hold atledst 25% of our capltal stock with v
Aprii16,2010. S : o : :

: Durlng March 2007, the Company establlshed anew program and subsequently Lssued the followmg certlﬁcado<
~Issue Date "

bursatiles inthe

Matunty
2007 .2012 )00 mi
2009 22010 = Ps: 2,000:million

WSTTIE means the Tasa de Interes Interbancarxavde Equtlxbno (the Equlllbrlum Interbank Interest Rate}

Note-l&. Other Expenses.

Employee proﬂt sharing (see Note 4r)
Léss on sale of fixed assets. 7. S
oviswn of contingencies from past acqunsmtlons
Brazil tax amnesty (see Note 23a)

L nce payments . A ‘ :
Amortization of unrecognized actuanal loss net (see Note 21)
Equity method in earnings affiliated compames
Vacation provision

Loss on the retirement of long-lived assets

Other ‘ 7 s T e
Total : : DAttt it P* ;MNV-EEZZQV

The Company uses a threelevel falr value hlerarchy to prioritize the inputs used to measure the fair value of lts flnanc
described as follows :

Denvatlveﬁnanual mstruments 1ab1hty) (Note4u) WL ST Calieds

Marketeable securities (Note 4b) . : s S opszma3

The Company has no inputs classified as level 3 for fair value measurement.

o]



a) Totat-Debt

\ \Carrytng valte.
Fairvalue

b) Interest Rate Swaps . ' :
. The Company uses interest rate swaps to offset the interest rate risk associated with its borrowings. Through these swaps the Company pays amounts ba_sed on aflxed :
rate and receives amounts based on a floating rate. These instruments have been designated as cash flow hedges and are reco,

sheet attheir estimated fair value. The fair value is estimated using market prices that would apply to terminate the contracts at the end of th
value are recorded in cumulatlve other comprehensive income until such ttme as the hedged amount is recorded in earmngs :

At December 31, 2009, the Company has the following outstandmg mterest rate swap agreements

Maturity Date

720100 L
- 2012”
L2013
2014
j\‘2015t02018

A portion of certam mterest rate swaps do not ‘meet the criteria for hedge accountmg, consequently, changes in the estrmat fair value of thex
.were recorded as part of the comprehenswe ﬁnancmg result under the captlon ‘market value gain/loss on ineffective portion of derivi

The net effect of exprred contracts treated as hedges is recogmzed as interest expense as part of the comprehensrve ﬁnancmg result:

c) Forward Agreements to Purchase Forelgn Currency:

The Company has entered into forward agreements to reduce its exposure to the risk of exchange rate ﬂuctuatlons between the Me
‘These instruments are recognlzed in the consolidated balance sheet at their estimated fair valie which is determined based on prevatll ‘mark
“end the contracts at the end of the period. Changes in the fair value of these forwards are recorded as part of cumulative other co '

on expired contracts is recogmzedas partg of foreign exchange :

ated 'results of operatlons ;
recogmzed in the mcome

Net changes inthe fatr value of forward agreements thatdonot meet hedgmg criteria for hedge accountmg are recorded m the c
‘as:part of the comprehenswe fmancmg result. The net effect of explred contracts that do not meet the criteria for hedge accoun
statement under the  caption *m ket va[ue gam/loss on the meffectwe portlon of derlvatlve fmancral instruments”;

~d) Cross- Currency Swaps: - : e :

The Company has contracted a number of cross- currency swaps.to reduce lts exposiire to exchange rate and mterest rate ﬂuctuat ns assocnated

- ‘denominated inUS. dollars and other foreign currencies. These mstrurnents are recognized-in the consohd

_:' " estimated using market prices that would apply to terminate, the contract S the end of the penod Those '

' 'consequently, changes in the fair value'were recorded in the i mcome sta
: flnanual mstruments as part of the consolidated results, '

At December 3L 2009 the Company had the followmg outstandlng cross currency swap agreements

: Ma,tur‘\ty Date

2011
2012

= e) Commodlty Price Contract Ehi »
The Company has entered into various commodlty pnce contracts to reduce its exposure to the rlsk of ﬂuctuatlon in the prlce of certa
estimated based on the market valuatlons to the end of the contracts at the closing date of the period. Changes in the fair value wer
other comprehenstve mcome




c Commodlty pnce contrac

T ‘.Interest rate swaps

‘g) air Value of Denvatwe Instruments that MetH

Dertvatwes desmgnated as hedgmg mstruments
* CASH FLOW HEDGES '

Assets {Liabilities):

Interest rate swaps i

Commbdity price contracts

@ Commodity Price Contracts with maturity dates ending'in 2010 and 2013

h) Net Effects of Explred Contracts that Met Hedglng Crlterla

B Rt Impactmlncome
Typesofdenvatives c S : Statement

Interest rate swaps
Cross-currency swaps.

_Interest expense .
Foreign: exchange/Interest expense
b ;Cost of goods sold

: Types of derwatwes

e Forward agreements to:purchase foreign currency

Cross»currency swaps denva e financial mstruments

)] Net Effect of Explred Contracts that Dld Not Meetthe Hedglng Crlterla for Accountmg Purposes

: ) . L Impactm Income [ o :
Types of derivatives . - ik o Statement T S 009
Embedded derivative financial instruments Market value gain/loss on ineffective Ps. " (12
: C portion of derivative financial : s

instruments 51

Cross-currency swaps

Mexico
Colombia
Brazil
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. vPs 821 (noml 15

The character

ote 21 Sharehoiders Equrt

As of Decemb 2009 and 2008, the cap" al stock of

of subscribed capltai stock 5 =
Series "A” shares may only bea urred by Mextcan individuals and may not represent less than 51% of the ordmary share
Series “D* shares have ho foreign ownershlp restrictions and may not represent more than 49% of the ordlnary shares.
». - Series “L" shares have no foreign ownershlp restrictions and have limited voting rights and other corporate rights, :
As of December 31,2009 and 2008, the number of each share series representmg Coca Cola FEMSA's capttal stockis compnsed as follows 2

Series of shares
ngr

o

L

Total

Thebdres_tatement of shareholders' equity for inf‘lationzis“al[ocatedto each of ors' equity ccounts, as follows:

_.Historical
L Valwe R Restatement
Caplta[ stock Ps. - 821 ' Ps. 2295
-Additional paid-in caprtal o S ‘ - 9593 .. 3627
Retained earnings from prloryears : i o 32072 s
Net controlling income B : : ) : 7870 -
Cumulative other comprehensrve income R : ) : ©3128 ¢
‘ - Historical
: Value
Capital stock _ Ps. - 81
. Additional paid-in capital S Peian b ol e Lo 79593
Retained earnings from prloryears AR e : o T ' 27935
Net.controlling interest income o a LGy e 5481
e . iaa

Cumulatlve other comprehenswe income

, The net income of the Company isnot currently subject to'the legal requirement that 5% thereof be transferred toal legal reserve, since such reserve already equ
+ 20%.of capntal stock at nominal value. The legal reserve may riot be dtstnbuted to shareholders during th Ilfe of the Company, except asa stock divid,

‘Retained earmngs and other reserves distributed as dtvndends as well as the effects of caprtal reductrons are subject to income tax.at the pre

" and consolidated taxable i income are recorded orifrom the Net reinvested taxed profits account ("CUFINRE") whichs where

- credited against the income
- December-31, 2009 and 2008 the Companys balance of. CUFINis Ps? 312 and Ps.'3,346, respectlvely

" As of December 31 2009 2008 and 2007 the dmdends pald by the Company are as fotlows

MDu : 2 .
apn .
Total - Ps.

December. 31 2009 and 2008, the legal reserveis Ps. 164 (at nommal valu ).

time of distribution, except for dividends and capital redLictions paid fromi the Net taxes profits accounts (“CUFIN") whichis where restated sh reholder ¢

is recorded.

Dividends paid in excess of th ' UFIN and CUFINRE are subject toincome tax ata grossed up rate based on the. current statutory
e year in which the dividends are pald oragainst the-income-tax and estlmated tax payments of t

Series of shares

. @ Atan ordinary shareholders' meeting of Coca- Cola FEMSA held on April 82008, the shareholders deciared a dtvrdend of Ps, 945. that

@ Atan ordmary sharehotders meetlng of Coca- Cola FEMSA held on March 23 2009 the shareholders declared adividend of Ps: 1,344 th

& At an ordlnary shareholders meeting of Coca- Cola FEMSA held on March 2t 2007 the shareh ol



e Income tax is. computed on taxable mcome which dlffers from netl mcome for accounting purposes prmctpally due fo.di ‘

: Note 22.Net Cnntrolimg Income per Share}

“This 1 represents. the net controlhng income on each share of the Companys capltal stock and is computed on the bas of the welghted average
outstanding during the penod whichwas 1, 846 530,201 for each of the three years ended December 31,2009, 2008 and 2007: <

Note 23. Taxes.

a) Income Tax:

apphed agalnst the taxable mcome of future years.

The difference between the sum of the above amounts and the consolidated i income before income tax relates to dwtdends wt
financial statement of the Company Such dividends have been remitted on a tax- free basts

open to review by the tax authorltles as of December 31, 2009 are.as follows

Mexico™
Guatemala

- Nicaragua
Costa cha; 3
" “Panama’
“Colombia® -
Venezliela
Brazil
Argentina

In Colombia, tax losses may be carried forward for eight years and carry-forwards are limited to 25% of the taxable income of‘e
income tax rate in Colombia was decreased from 34% for 2007 to 33% in 2008 :

to pay. off thelr income tax and indirect tax debts tinder less stringent condltlons than would normally apply The new amnesty p
optlon under Wthh taxpayers may utilize income tax loss carry- -forwards ( NOLs' ) when settlmg certaxn outstandlng income tax an

recorded Brazil valuation allowances agalnst NOLS and recordmg certam taxes recoverable

b) -Asset tax:
On January 1, 2007 the asset tax in Mexico rate was reduced from 18% to L 25% and the deductron of: llabllltlES in th

Guatemala, Ntcaragua, Colombia andArgentmaalso have mmlmum taxes that are determmed prlmarlly ona percentage of as :
‘made for these minimum taxes are recoverable in future years. ; :

c) Flat-| ate Business Tax (“IETU") ;
Effectlve 2008 IETUcame into effect in M

be credltable againist future income. tax payments The payable tax for a taxpayer ina glven year is the hlgher of IETU orincom
mcome tax law;Both’ md[wdua.s and corporatlons are subject to IETU as well as permanent establlshments of forelgn entltl

received at the end of the 12- month period. In addltlon unhke the Income Tax Law, which allows for tax consohdatton, co 1
their.returns'on an lnleldual basis. : e -

Based on its financial proyectlons for purposes of its Mexican tax returns, the Company expects to pay. corporate income taxi m the utur
IETU payable This being the case,the mtroductlon of the IETU law had no lmpact the Companys consolidated fmanctal stat me

05
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d DeferredIncomeTax. .

,k Property, plant and‘equlpmen

: Deferred income tax, net

- An analysis of changes in the balance of the net deferred income taxes liability is as follows: L

* Initial balance :
" Provision for the year
) Restatement effectin mﬂatlonary subs

" the assets will gradually mcrease Vmg rise to a deferred tax:

e) Provision forthe Year*

-~ Current-yeariricome tax

_2009 . ) : ; L ,Mexuco

. Income before incometaxes s

" Deferred i income tax (beneﬁt) cost
Total income tax

12608

i of the temporary dtfferences gtvm rtse :

Inventorles

Irivestment in'shares :
Intangibles and other assets
Labor obligations

Tax loss carry-forwards - -
Otheér deferred liabilities
Deferred tax (asset) liability
Valuation allowance-for d ferred tax

ts for unrecoverable tax losses,

Deferred income tax asse recoverable
Deferred income tax payable

Cumulative other comprehensive i mcome
Ending balance™ " - :

P.s, ,

Deferred income tax cost (benefit)
Tax '!oss":catry forward benefits-
Effect of change.in the statutony
Income taxes !

ricome tax rate

Ps. 4043‘ PV

An analysw of the domestlc and forelgn components of pre-tax mcome and income’ tax for the years en ed December 31 2009 200

Current-year.income tax::

Income before income taxe

Current-year income tax 2
Deferred incomeitax .= =577 : (1,115)
Total income tax Coiioin T T P 810
2007 L T > Mexico
Income before income taxes = .+ : 5 S c P :5,801
Current-year income tax : . S T 1,680

204

Deferred income tax
©1,884+

Total income tax’, -




future beneflts and

Year of expxred -

2015
2017 and thereafter
No expiration (Brazrl see Note 23 a)

Beginning balance - :

Reversal of valuatzon allowance Bt

Restatement of begmmng balance in lnﬂatlonary substdlanes
. Ending balance :

G ;'jg) Reconcnhatwn of Mexlcan Statutory Income Tax Rate to C 'nsoh ‘ ive

‘Mexican ¢ statutory income tax rate
Income tax from prior years
Monetary position gain
Annual inflation adjustment
Non-deductible expenses
.. Non-taxable income i
Income taxed at a rate other than the Mexncan statutory rate
Effect of restatement of tax
- Changes in valuation allowas
Effect of change in'statutory ra
. Other b : i
Consolldated effective.income tax rate

090
oG

Note.z4,otﬁer.uabiuties and Conti
a) Other Current LiaBilities: -

. Derlvatlve ﬁnancral mstruments (Note 19)° :
- Sundry credltors '
Total -

b) Other Liabilities:

Contingencies
Other liabilities = :
Derivative financial mstruments (Note 19)

Total




2

Endmg balance : : ]
0 hcludes contmgenc«es resulting from Ae acqulsxtlon of REMIL in 2008

€}’ Pending Lawsuits:

The Company has vario
is probable Most of t
contlngenaes record

lsmons

Indirect taxes
Labor .
Legal

Total

d) Changes in the ﬂa:lahee.ofcbhtin_gghc'ies Re‘corded:;‘_v, :

Initial:balance: === :
“Penalties and other charges
New contingencies

Cancellatlon and explratlon

ement of the begmnmg balance of mﬂattonary sub51

The Company is party to anumber of tax, legal and labor lawsults that have arisen throughout the normal course of its business and whlch are ommon in ltS industry. - s
The estimated amouint of these lawsuits is Ps. 7,230, The Company's legal counsel estimates that the changes of these cases bemg ruled against the Companyare - . =
less than probable but more than remote. However, the Company does not believe that the rulings, one way or the other, will have a atenal adverse effect on ltS
consolidated financial position or result of operations. , : G

In recent years, the Company's Mexican, Costa Rican and Brazilian territories have been requlred to submitcertain mformatlon to their
posstble monopolistic practices. Such proceedlngs area normal occurrence in the sof't drink:industry-and, the Company does n
arise fromthese contmgencnes.__': j i .

'levant authorltles regardmg

f)_Collateralized Contmgencnes e : : ' : '
Asiis customary in Brazil, the Company hasbeen requlred by the tax aothontles there to collaterallze tax contingencies currently infiti I
-and Ps 1 853 as of December 31_ 2009 and 2008, res ctlvely, by pledgmg fixed assets and entermg into avallable lines of cre it covenngthe co

of December'31 2009 the Company has operatmg lease
mputer equtpment

2040

2011
2012
2013
2014
2015and thereafter
Total T

0 8a‘n'd 2007,




1. UnderU.S. GAAP, the Company applies the regulations of the SEC Consequently, the Company was not re.

Venezuela operates inan economy wnth exchange control as a result Bul in B-5 “Infor )

egments” does not allow ttsiintegratton into another
- 'segment. ST R S S e

Total D Incomefrom ; Capital -

2009 C " :‘ : | Revenues': . ) . Dperations Expendztures- s
‘Mexico - : » o psl : »36,785 L P 6,849 r Ps.. ,2 710'
Latmcentro“’ : i 15993 i i 20937 : V1269"
Venezuela o LI TR poR22A30 1815 i 1248
Mercosur @ -~ S 2U558 4234 00T 71055
Consolidated B TR Ps. -102,767 . Ps. 15835 ¢ Ps, »6,282"
L : - i Total = i Incomeirnrn‘ rCaplta[ -
2008 Revenues .-/ Operations -« Expendltures
' Mexico Ps. 33799 Ps . 6715  Ps 192
‘Latincentro® & - : S - 12791 o e 2370, 0 ;f"z_i}l,aog_;
“ Venezuela B : 15,182 4 1289 i Tls
Mercosur @ L ) ' 21,2040 3321 1952
Consolidated © = - -~ P, 82,976 Ps.: 13695, . 'Ps.:: 14802
: Total ) Incomefrom - SR Capital
Reyenues ..o ' Operations : Expendutures :

Mercosur @
Consolidated

@ Tncludes Guatemala icaragua, Costa
@ Includes Brazil andArgentlna_

Panama‘and Colombia,

Nate. 26 thference Between Mexucan FRS and US, GAAP

As discussed in Note 2, the consolidated financial statemerits of the Company are prepared in accordance with Mexrcan FRS W
respects from US. GAAP. A reconciliation of the reported net income, shareholders’ equity and comprehensive income to US. GAA

The United States Financial Accounting Standards Board ("FASB") released the FASB Accourtting Standards Codtfrcatlon or G
and it became effective in 2009. At that time all previous US. GAAP reference sources became obsolete. The Codification orga
under approximately 90 accounting topic areas. The objective of this project was to arrive at a single source of authoritative
other than guidance is ed by the Securities and Exchange Commrssnon of the United States of America {“SEC’). Indu
certain US. GAAP Codr tions (“ASC’) that were adopted in 2009 and certam AsC’ s that have yet to, be adop

yb The prmcupal .'dlfferences »between Mexican FRS and us AAP mctuded in'the reconctltatlon that affect the cc

igni lcant -

g a) Restatement of Pnor Year Fmanclal Statements

of NIF B- 10 since the consolldated financial statements were comprehensively restated in constant. units of: the re|

Begmmng on January 1, 2008, in accordance with NIF B-10; the Company discontinued inflationary accountmg for subSIdlanes that operate'|
economic environmients, As a result, prior year's financial information arid all other adjustments for U.S. GAAP purposes wel f
31,-2007; which'is the date of the- last recogriition of inflation effects. The cumulative effect of the prev1ously realized
monetary assets (RETANM) for prevxous penods was reclassn‘ted to retained earnmgs as descnbed in Note Aa. This reclassrﬁca
is bemg reconciled for US.GAAP. " ; :

Beginning in 2008, &5 a result of dlscontmulng mftatlonary accountmg for subsndlanes that operate in non- mflatlonary econ
financial statements are no longer
: mﬂatlonary ef'fects of mﬂa i

As drsclosed in Note 4a, the three year cumulatrve mflatlon rate for Venezuela was 87 5% for the perlod 2006 through 2008
for Venezuela was 101.6% as of December 31 2009, Accordmg(y, the Company ant1c1pates that Venezuela will be accoun
US.GAAP purposes beglnnmg January 1,2010. .0 :

on rafce |
omy fo
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~-As explainedin Note 4 e), for Mexican FRS purposes the promotional costs related to the launchmg of new products or product pre
"~ expenses: For US, GAAP purposes, such promotronal costs are expensed as mcurred s 2

i d) Intanglble Assets
‘of intangible assets-with mdeﬁnlte useful lives was discontinued as of:2002. As a result, the Company performed an initial lmpalr ent test of mta ,f

‘circumstances | between annual tests indicate that the asset might be 1mpa|red

* During the year ended December 31, 2009, the Compariy acqulred the Brisa water busrness in Co ombia (see Note 5) For US GAAP, acqutred distrib

. gstimated fair value, limited to the underlymg amount of the purchase price- constderatlon Thzs results in a difference in

) Restatement of Imported Equlpment

As ‘explained in Note 4a,on January 1, 2008 the Company adopted Mexican FRS B-10 which establxshes that imported machinery and 8 1t must be rcur ed

: based mputs over company spectﬁc mputs This pronouncement requires companies to consrder its own nonperformance rlsk (the risk that the’ obltgatlon Wlll n

: nonﬁnancral liabilities that are recogmzed or disclosed at fair value on a recurrmg basrs (at least annually) started on January 1 2009

. -an instrument, the unrealized gains and losses from that instrument must be reported in earnings at each subsequent reportmg

T lnCOl’TlE taxes Pl’OVlSlOn and

assnflcatlon Drfferences

. Asexp amedm Note 4d, underMexrcanFRS advancestosupplrers aré recor, od UAder vaatares nder US. GAAP,advance
expenses ; ' '

c)- Deferred Promottonal Expens

of January 1, 2002 and found no impairment. Subsequent impairment tests are performed annually by the Company or more frequently, if even

intangible assets are recorded at estimated fair.value at the date of the purchase ‘Under Mexncan FRS ‘this distribution rights mtanglble asset ls rec
counting for acquire
between Mexican FRS and US. GAAP. These dlfferences have resulted inagain bemg recorded in 2009 for US. GAAP| purp :

Through December 2007, the Company 1 restated 1mported machmery and equrpment by applymg the lnflatlon rate and the ex
country of origin. The resultmg amounts were then translated into Mexican pesos using the perlod end exchange rate EhE

using the acquisition-date exchange rate. Companies -that operate iri mflatlonary economic :envifonments muist restate importe d uip entby
n the consolidated

applying the inflation rate of.the country-in which the assetis vaUIl'ed However this change in methodology did not have'a'm
financial statements of the Company (see Note 4a) L i T

f) Caprtallzatlon of the Comprehensnve Financing Result: . . T Sl L
Through December 2006, the Company did not capitaize the comprehensive financing result whlch was previously optronal under Mexican FRS. On January 1 2007

NIF D-6, "Capltallzatlon of Comprehenswe Financing Result" went into effect This standard establrshes that the comprehenswe ﬁnancmg re lts assoctated with
' m ready

be fulfilled) to measure liabilities’ camed at fair value, lncludmg derivative financial iristruments: The effective date of thrs standard -assets and

adopt the fair value option for any of its ouitstanding instruments; therefore, it did not have any impact on its consolldated flnancral sta

h) Deferred Income Taxes, Employee Profit Sharing and Uncertam Tax Positions: -




Reconmhatlon of Deferred Income Taxes, Net

- -_‘Under Mexlcan FRS, deferred employee profit sharlng is: calculate usmg ‘
- underUS, GAAP. Employee profit sharing is deductible for purposes of M . :
years. For Mexrcan FRS purposes, the Company did not record. deferred employee proﬁt sharmg, Sin 3

The differences in restatement of imported machinery and equlpment capitalization of comprehensr e result, promoti
©_employee benefits explained in Note 26c) e),f)-and), glve risetoa dlfference in: mcome tax calculat( d u_nder US.G
- Mexican RS (see Note 23d). : AT & : o bt

A reconcrllatton of deferred .cometaxand employee proﬁt sharmg for US: GAAP and Mexrcan FRS purposes
are as follows

Deferred income taxes under Mexrcan FRS
U S.GAAP adjustments

** Deferred charges -

- vTotal U5, GAAP adjustments ey ’ ;
Net deferred income tax llablhty (assetf under UZ GAAP

Changes in the Balance of Deferred Income Taxes

+Fixed assets
' Intanglble aesets
. Inventories

; Deferred reve ' :
© Tax deductionfor deferred employee proflt sharing
. Deferred promotional expenses
+ . Pension liability
Seniority premiums

Severance indemnities

Beginning (asset) liability balance
Provision for the year :
Cumulative other comprehensrve income

Ending liability (asset) balance -

Reconcrhatmn cf Deferred Employee Profit Sharing

Deferred employee proflt sharlng under Mextcan FRS
U.S. GAAP adjustments:
~Inventories

v}Property plantand equlpment

“Labor llabllll‘.leS”
’Severance mdemnltnes
*‘Other reserves -

Total US. GAAP adjustments

FRS, the.Company is requlred to record tax contingencies inits financial statements when such liabilities are probable in nature

*concepts for recognizing income. tax uncertainties differs between Mexican FRS and US. GAAP, this dn‘ference has not resulted in a
perrods presented herem e : . : !

: derlymg |

S _uL

ing the .




i) Employee Benefits: )
“On January 1, 2008 the Company adopted NIF D- 3 Thls standard ehmlnates the recogmtlon ofan addl

ironme

The reconclhatlon of the penston o stfor the year and related labor hablhtles lS as follows :

Net Pens:on Cost

- Net pensio'n cost recordedun

US. GAAP adjustments; - . 2

Amortization of unrecogmzed transxtlon oblxgatlon i . s k8

Amortization of prior service cost
Amortization of net actuarial loss -

Net pension cost under:U.S. GAAP: .-

'rMé){icanFRs- o s 164

s

us: GAAP adjustm
Unrecogmzed prior service
Unrecognized riet actuartal loss

Pension liability under US. GAAP ~

The reconciliation of the net severance indemnity cost and severance indemnity liability is as follows:

Net Severance Indemmty Cost " , : 2009 I el

Net severance mdemmty Cost under Mexu:an FRS : R : i P, ',13:2 e s 58

US. GAAP adjustments: ) ) R o
Amortization of un recognlzed net transttlon obhgatton, gam) logs Lo (38) 49

* Amortization of prior service cost’
Amortization of net actuar
o Net severance mdemnity cost under U. GAAP

vSeverance Indemmty Liablhty

‘."("Severance mdemmty hablllty under Mexu:an FRS
U S. GAAP adjustments:

+ . Unrecognized net transition obllgatlon
JSeverance mdemmty liability under U S. GAAP-

! ‘The reconctlxatlon of

» bpremlums hablllty is as fo[lows

“Seniority Premium C

‘Net seniority premium cost under Mextcan FRS
US. GAAP adjustments:
Amortization of unrecognized net transition obligation, loss (gam)
Net semonty premxum cost under. US -GAAP i




' Senlorlty premlum hablhty under Mexncan FRS
U.S..GAAP adjustments: - : -
Unrecognlzed net actuanal loss

Seniority premium liability under U.S. GAAP -

Estimates of the unrecognized items expected to be recognized as components of net periodic pension cost during 2010 are

Actuarial net loss and prior serv1ce cost recogmzed in cumulattve other comprehensrve
mcome during'the  year ; ;
Actuanal net loss and prior service cos ogmzed asa component of net perlodtc cost
. Net transition habthty recognl d.asa component of net penodtc cost :
=" Actuarial netloss, prior service cost and transition ltabrhty mcluded cumlative: : :
~other comprehensive income- - '

- Seniority
- Premium

Estlmate tobe recogmzed asa component of net perlodlc cost over the following fiscal year
Transttlon asset : L

. Prior service credit
Actuanal (loss) gain

acqmsmon

'k) Noncontrollmg Interest: » : . o
Under -Mexican FRS, the- noncontrollmg mterest in consolldated sub51dlarles is presented in the consohdated balan
shareholders' equlty : : L

In December 2007 the FASB lssued Statement of Financial Accountlng Standards No. 160, “Noncontrolling Interest in Cons
vamendment of ARB No. 51" (*FAS 160"). FAS 160 was COdlfled as.a component of ASC 810.10.65. ASC 810.10.65 requires noncontr
_other than the parent in subsidiaries to be clearly identified, labeled and presented in the consolidated statements of financial

s ) Statement of Cash Flows:
In 2008 ‘the Company adopted

presented in constant Mexrcan pesos Bulletm B-12 also requlred that net monetary posttron result and exchange dlfferences be ompute
~the'use of funds in determining resources prowded by operating activities. Sk

from the parent's equity. Addltlonally consohdated net 1ncome shall be adJusted to xnclude the neti income attnbuted to the noncont ing inte

ly.onitems tha’r 1mply
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; m) Fmancnal Informatwn Under US. GAA
) Consoltdated Balance Sheets

ASSETS
: CurrentAssetS
' Cash and cash equivalents

'Y'Marketable secu
Accounts recewabl_

- Inventories
< Recoverable taxes
_Dther current assets ;
“v: Deferred income taxand employ pI’Oflt sharmg

~Total currentassets':

: vj;ﬂInvestment in'shares =+~

' Property, plant and equlpment net
Intangible assets, net . 8
Deferred income tax and employee profit sharmg
Other assets

| TOMCASSETS ‘ 'Ps 168425

B LIABILITIES AND SHAREHOLDERS‘ EQUITY .

Current maturities of long-term debt
Interest payable
Suppliers
Accounts payable
Taxes payable
Other liabilities - : R
Defefred income tax and employee proflt sharmg

Total current liabilities

Long-Term Llabllltles .

Bank loans and notes payable -

- i Deferred i income tax and employee proﬁt sharlng
Labor ligbilities v

i Contmgencnes

. Other llabllltles

1,88
18932

42,392

" Non- controllmg mterest :
Controlling interest
Total shareholders' equity:

TOTAL LIABILITIES AND SHAREHGLDERS EQUITY




* Consolidated Income Statements and Comprehensive Income e

Net sales
: Other operatmgrev ues
“Total revenues
Cost of goods 50
Gross profit -+
Operating expenses:
Admlmstratlve
Selling "=~
"Restructuring . : i ‘ SR
o Marketvalue, (gam) lossof operatmg derlvatlve mstruments : Pa : e {32

Incomefrom operatlons
: Comprehenswe fmancmg result
Interest expense :

Other expenses, net i
< Income before mcome taxes
Income taxes” -

“Income before partncnpatlon in afflhated companies T e » © 8712
Equity interest in results of affiliated compames ) _ 141
-Consolidated netincome - - =+ - . s, 8,853

* 'Less: net income attributable to the noncontrolllng interests . o L (44B) -
: Netincome attributable to the controlhng interests; :
"+ Other comprehensive i mcome o N ‘

~Comprehensive income . -
Netincome per share -
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. Restatement effect -
“+Non:cash operatmg expenses - it

" Unrealized gain on marketable securities -
~Gain-on acqulsrtxon of Brisa intangible assets .

Adjustments regardmgmvestmgact ftiest

- Adjustments regarding: fmancmg actlv' ie

- Net cash flows from investing activities.

Financing Activities: .-

S:
Consolidatéd Net Income

Equity in earnlngs affiliated compames

Gain'on deconsolldatlon ¢

rystal operations-

Other adjustments regarding operati gactwttles L :

Depreciation
Amortization : o
Loss on sale of long-lived as
Disposal of lo
Interest income -
* Non controlling mterest :
Income tax s

Interest expenses
“Foreign exchange ldss, net
DEriVative'fihahc'lal instruments

vIncrease in accounts recelvable i

(Increase) decrease in other assets
Increasein suppllers and other accouints payable
(Decrease) increase in other liabilities
Decrease in labor liabilities
Income tax paid
Net cash flows from. operatmg actuvttles L p
Investmg Activities: - - - :
Acquisition of Minas Geraistda, "REMIL" net of cash acqulred (Note 5) ;
Acqulsition of Brisa business (Note 5) - :

(3.061) -
16625

Acquisition of Agua:de | es busmess (Note 5)
~Puchases of investment avai sale .

- Proceeds from sales of sh,
Interest recelved ;

Proceeds from the sale of lorig Ilved assets

Other assets - - '

| Investment in shares’ avallable for sale
* Acquisition of intangible assets

Net cash flows available for ﬂnancmg actwrﬁes

Bank loans obtained -
Bank loans repaid '
Interestpaid =~ =4
Dividends declared and pald :
Acquisition ofnoncontrollmgmterests 3 =
Other liabilities sle RN i Lot , » : 97"
Net cash flows from fmancmgactlvntles i 5 e . (6,029}

(04T
(1344)

Translation and restatement effec,
Inmal cash.and cash equwalen‘rs

Ps.

o Expressed in mrlllons of hlstoncal Mexncan pesos except for Net Income and Noncontrolhng Interest




Conso 1dated Statements of Changes inS

Shareholders equlty at the begmnmg of th y
Dividends dectared and| pa;d : S
Cumulative other comprehensive income: -

Cumulative translation adjustm_ent

Gains (losses) on cash flow hedges

Reversal of inflation effects for mflatlonary subsidiaries
Totalother comprehenswe 'mcome :
Netincome. = 7i= =
‘ Shareholders equlty at the end of the ar.

.+ US. GAAP adjustments:

Note 27 Reconcdlatwn of Mexican FRS to U S. GAAP,

“a) Reconcthatlon of Net

Net controlling interest in'co_m:e under Mexican FRS
US. GAAP adjustments:
~Reversal of inflation effects (Note 4a) L
Restatement of imported equipment (Note 26€) - L
Capitalization of comprehensive financing result (Note 26f)
" .- Gain on'deconsolidation of Crystal operations (Note 26k)
~. . Gainon acquisition of Brisa intangible : sets (Note 26d)
"2 Deferred i income taxes (Note 26h) i
Deferred employee profit sharing (Note 26h). .
Labor liabilities (Note 26i) -
Seniority premiums (Note 261
Severance indemnities (Note 261)
Deferred promotlonal expenses (Note 26c)
: Acquisition of Colombia non- controllmg mterest (Note éél) i

Total U.S. GAAP adJustments
Net income under U.S. GAAP

the capltahzatlon of interest expenses, mtanglble assets as well as pension plan liabilities, whlch arenon- monetary

b) Reconciliation ofShareholders Equlty

Total shareholders’ equity under Mexican FRS -

: H‘ReverSal of inflation effects .
v Intangxble assets (Note 26d): -

Gainon deconsolldatlon of Crystal rati ,ns (Note 26K)
Gain on acquisition of Brisa intangible-assets {Note 26d)
Deferred income taxes (Note 26h) ol
Deferred employee profit sharmg (Note 26h)
Deferred promotional expenses {Note 26c)
_Pension liability (Note 26i) -

Semorlty premtums (Note 261)

Severarice indemnities (Note 261)
Total U.S/GAAP adjustments
Shareholders’ equity under U.S. GAAP
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9 Rec nc' ation of Cornprehensilre Income:

: rConsohdated comprehenswe income under Mexlcan FRS
U S GAAP adjustments :

g Comprehenswe income under US GAAP T g T P, 10,813

: . CNBV.willwork onthe regulatory adJustments to. establlsh issuers' requlremen
- CNBV permits issuers to adopt IFRS in an anttctpated manner- (for:2008, 2009 2010 and ’ 11 repor
: adoptmgIFRS

“*Net'income (Note 27a)
Curnulatwe translation adjt
Reversal of inflation effects’ -
Restatement of prior year: nanctal statements

) Result of holding non- monetary assets : :
Labor oblrgatlons i - , R ~ 60.

i o s e

Note 28, Future Imp éctof‘R_‘e‘cently Tssued A
a) Mexican FRS: : _
In October:2008, the COTﬂlSlOl’I Nacional Bancariay de Valores (CNBV) issued a press release to notify its. lntentlon to adopt . I

(IFRS) issued by the Intematlonal Accounting s Standards Board (IASB) for lSS

revenues o
v and it} specific

1ida

s gl

shall be applled retrospectlvely for comparable purposes

-+ NIF B-9 “Interim Finaricial rescnbes the content to be mcluded ina, complete or condensed set of finan

d:In

mngs ass\pts and
Y ance

accordance, the complete set-of financial statements’ shall lnclude aa ‘statement of financial position as of the en e-perio b) an income stateme
for the period, c) a statement of changes in shareholders equity for the perlod d) a statement of cash flows for the period,
accounting pollcres and other explanatory notes. Condensed financial statements shall inclide: a) condensed statement of
income statement; ¢ condense tement of changes in shareholders equity, d) condensed statement of cash flows, and
is effective begmnmg on January 1, 2011 Interim financial statements shall be'presented in a comparative form.

explanatory no

NIF: C-1 “Cash and cash equivalents’ establishes that cash shall be measured at nominal valug, and cash equlvalents shall be measured atiits acqursxtxon cost

nt

tes providing the relevant
ncial position, b) condensed
r es. NIF B-

9

for initial recognition. Subsequently, cash equivalents should be measured according o its designation: precious metals shall be measured at falr value, forelgn :

currencies shall be’ translated to'the reportlng currenicy applymg the closmg exchange rate other cash equlvalents denomlnated in a‘

1, 2010 and shall be applled retrospectwely

b) U.S. GAAP; R . : BRI ,
+. The following accountmg standards have been issued under us: GAAP the appllcatlon of Wthh is: requlred as lndlcated below

ASC 715 (formerly FSP FAS 132(R)-1) . :
In December 2008, the FASB issued FASB Staff Position FAS 132(R) L “Employers Dlsclosures about Postretlrement B enefi

FSP FAS 132(R)-1 was codified as’a component of ASC 715. This néw guidance amerids previous US. GAAR in that this
disclose the percentage of fair value of total plan assets with a requirement to (disclose the fair.valie of each major asset
benefits pension or other postretirement plan-assets not subject to certain disclosure requirements. This new guidance is effective
December.2009. This ne gmdance wnll lncrease the:amount of dlsclosures for plan assets in the Companys 2010 audited fi

». .FAS166 [not yet Codlfled)

" "FASB Statement :No. 166 "Accountlng for Transfers of FinancialAssets:-:an arnendment of FASB Statement No 140" (‘FAS 1 6") )
concept of aqualifying special:purpose entity and removes the exception'from applying variable interest entity accounting, to qualifying s ecial- -pur,
It also clarifies that one objective of US. GAAP is to determine whether a transferor and’all of the entities included i in the transferor’s financial statemen

ts” ((FSPFAS 132(R)-11);
places the-requirement to-
so clarifies that defined
i cal years endmg fter‘

oose entmes '
S

being presented have surrendered control over transferred flnancnal assets. FAS 166 modifies the fmanctal components approach used in US. GAAP and mi




i the circumstances in which 2 ﬁnancral asset‘ or portlo
fmancral asset to-an entity that is not consolldated with the transfer

" as not transferred th en

‘a portlon ofa fmanctal asset as a sale. FAS 166 requlres that a transferor recogmze and mttrally measureat fair value al
“beneficial interest) and liabilities incurred as a result of atransfer of financial assets-accounted for.as a sale. Enhanced"
_FAS 166 must be applied as of the begmnmg of each reportmg entity's ﬁrst annual reporting penod that beglns after”

conso[ldated flnan cial statements

FAS 167(not yet Codtfled) : :
.+ ‘The FASB's objective in issuing FAS 167 “Amendments to FIN 46R"("FAS 167" oF lS toi improve financial reportmg by er st
~ entities. The Board undertook this project to addréss (1) the effects on certain provisions of ASC 810 (formerly FIN 46R *Co
Entities’(‘FIN46R")), as aresult of the ellmmatlon of the qualifying special; “purpose entity concept inFAS 166,and (2) i
" of certainkey prov151on5, i g those:in whlch the accounting and disclosures under previous gurdance do not always pr
", ‘aboutan enterprise’s i involvément in a variable interest. FAS 167 shall be effective as of the beginning of. each reportmg.entlty's
' :begms ‘after November 15, 2009 Earlier applicatioriis prohlblted The Company is currently evaluatmg thei Impag
' its consolidated fmancral statements ) ; . ‘

Note 29, Subsequent events

On January 2010 the Venezuelan Governmen s

On February 5 2010 the Company closed the issuance of US $500 mllhon in Senlor Notes due 2020 bearmg mterestat
2020.The Company has entered into a registration nghts agreementwith the holders of the Senior: Notes requiring the_Co
the United States Securities and Exctiange Commission which the Company expects to complete in the current year.

On February 10, 2010, the Company's Board of Directors agreed to propose an ordinary dividend of Ps. 2,604 million, to be pa'd'
approval at the Annual Shareholders meetmg to be held in April, 2010 and représents an increase of 94% as comparedt e

FEMSA and the Coca-Cola Company have amended the shareholders agreement among our main shareholders and rve expe
accordmgly The amendment mamly relates to changes in the votlng requirements for some declslons
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: glossa ey

The Coca-Cola Company ounded in 1886 The Coca- Cola Company is the world’s leadmg manufacturer mark
tor of non-alcoholic beverage concentrates and syrups that-are used to produce more than 230 beverag, br
Company's corporate headquarters are in Atlanta with local operatlons in nearly 200 coun es around the world.

o ,:Consumer Person who consumes Coca-Cola FEMSA products: -

: 'ijustomer Retail outlet restaurant or other operatlon that sells of serves the companys produ_ sd
'Emergmg categorles incliides new beverage categories suchas hydro -tomics, energy drinks, isotonie

“ Hot Fill: the procedure.of filling beverage containers at hlgher temperatures. This process has the beneﬁt 0
to add conservatives.to beverages.. :
Per Captta Consumptlon The average number of etght ounce servmgs consumed per p

: Sparklmg beverage Anon-alcoholic carbonated bevérage contammg flavonngs and sweete_ TS,

dwatersand

" carbonated or non-carbonated tea, coffee and sports drinks;
. Still beverage: Non-carbonated beverages excluding non-flavored water
“Unit Cas :: Unit of measurement that equals ¢4 e.ght fluid ounce servmgs

" of the Fmance and Planning Committee. The additional members include: Javier Astaburuaga Sa
Rlcardo GuaJardo Touché and Enrlque Senior Hernéndez The Secretary of the Finance and: Plai

e Commlttee and provndes funding for ordinary admlnlstratlve expenses incurred by the Audlt Comml
Alexis E. Rovzar de la Torre is the President of the Audit Commlttee The addltlonal members lnclude

nmitte_e_, excluslvely:integrat b
could damage the value of our

ies of the Corporate Practlces
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“Vice-President
015 years asan Ofﬁcer
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Chief Operating

Officer - Mexico

12 years as an Officer
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15 years as an Officer
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1 yearas an Offlcer
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Technical Director.
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Strategic Supply Officer
6 yearsas:an Officer =

Juan Ramén Félix @
- New Business Officer
“1 year as an Officer.:
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. . Alternate: Herbert Allen III
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man Resources, procurenient and IT Vrce Prestdent of FEMSA g
3 i Alternate DavrdTaggart

s Alternate Geoffre )

5 Private Consultan
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6 years as a Board Mem
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12 years as a-Board Member -
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: Coca-Cola FEMSA, S.A.B. de CV. (BMVY: KOF L; NYSE: KOF) is the second largest Coca-Cola bottler in
_ the world, accounting for almost 10% of The Coca-Cola Company's global sales volume. KOF is the

- largest Coca-Cola bottlerinLatin America, delivering more than 24 biflion unit cases a year.

A
Fanta,'and other trademark beverages

of The Coca-Cola: Company in Mexico (a substantial part of central Mexico, including Mexico

City and Southeast Mexico), Guatemala (Guaterﬁ\éla City and surrounding areas), Nicaragua

! - (nationwide), Costa Rica (nationwide), Panama (nationwide}, Colombia (most of the country),

Venezuela (nationwide), ‘Br\azil((great(ér S&o Paulo, Campifias, Santos, the state of Mato Grosso
doSul; part of the state of Goias and part of the state of Minas Gerais), and Argentina (federal
capital and surroundirigéreas), along with bottled water, beer, and otherrb*everages in some of

these territories,

The company's capital stock is owned 53.7% by. Fomento Econdmico Mexicano SAB. de CV.

(FEMSA), 31.6% by a wholly-owned subsidiary of The Coca-Cola Company, and 14.7% by the

public. The publicly traded shares of KOF are Series L shares with limited voting rights that are

listed on the Bolsa Mexicana de Valores (BMV: KOF L) and as American Depository Receipts
(ADRs).on the New York Stock Exchange (NYSE: KOF). Each ADR represents 10 Series L shares.
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