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Letter 1o Stockholders

Dear Fellow Stockholders:

One of our goals os ¢ company has been 1o develop
and employ o business model that is diverse enough
to aliow us to continue 1o perform in the midst of shifting
economic conditions. Throughout 2007, we demonsiiated
our company’s abiliy 1o fultill that objective.

Consider the cilcumstances in 2007, Rising gos prices,
the sub-prime mortgoge crisis, and inflation all converged
to diminish consumers' disposoble income, weoken
consumer confidence, and cause retrenchment in
consumer spending palterns, including fewer kips lo the
mall. We saw the effect of this patliculorly in our herilage
outlet retail and herilage wholesale sporlswear businesses,
and have seen litle chonge os we enter 2008.
Accordingly, we expect thot our compony's bigges)
chollenge throughout the remainder of 2008 will remain
external mocroeconomic factors. Yet we remalin oplimistic
thot we can continue 1o find and lake odvontage

of opporiunities within this environment.




Certainly, in 2007, our business model functioned as infended, as our
commitment to marketing sirong global bronds ocross mulliple channels
of distribution cllowed us lo conlinue on our growth hack, despie
a slowdown in some segments of our business. We exceeded our
financiol projections in each quarter. For the yeor, eamings per shore
were up 22% over 2006, lo $3.21. Annual revenues increased 16%
from the previeus year's tofal, lo more than $2.4 billion, and operating

income™* grew 18% to $312 million.

120D In oddition to achieving these financial results, we continued to take
odvantoge of strategic invesiment opportunities to stienglhen and

position curselves for the future, Duiing the year, we:

« integrated the newly acquired Superba neckwear husiness inle our
orgonization, while significantly exceeding our earnings projeciion

tor this business;

+ launched 1IZOD women's sporisweor, a business we believe could
grow lo $200 million in soles within five years and serve as the
plaform for the develepment of our in-house experlise in Ihe

women's wholesale sportswear arena;

- ossembled o complete Timberland men's sportswear organizaticn
based on the licensing agreement we signed los! year, positioning
us lo deliver the new produc! line 1o key retail occounts for Foll
2008 ond commence a business thet we believe could generale
$150 million in wholesale sales by 2013; and

« opened five fulpriced Calvin Klein specially refail stores in some
of the most prestigious malls ocross the couniry, an important step
that will provide us with a showcase for the full breadth of the
Calvin Klein better product, serving as a markeling halo for

the brongd, as well os giving us ditecl occess o the U.S. consumer.
The opportunities represented by these new inifiatives were matched

by the achievemenis of our Calvin Klein businesses and our heritoge

brended businesses.

* See nole on Finoncial Highhghls poge.
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«

...in 2007, our business model
funcrioned as intended...”

The Calvin Klein brand conlinues 1o be recognized as one
of the most powerful fashion brands worldwide, with ¢ bioad
range of products under its designer collection, bridge,
and beter brends. In eoch of the past ihree years, the Cabvin
Klein businesses hove consislently exceeded their financiol
goals and 2007 was no exceplion. Top line Calvin Klein
licensing segment revenues grew by 27% while operaling
income increosed 38% on a non-GAAP basis*. Strolegic
expansion into new product calegories and imporlant markels,
| such as Ching, Indie, end Russio, ollowed further development
and infensification ocross on everexpanding portfolio
ol producis. Indeed, global relail sales of Colvin Klein producls
reached $5.4 billion in 2007, vp 93% lom $2.8 billion
in 2003, the year we acquired Calvin Klein, More than ever,
we ore convinced of the extroordinary power of the Calvin
Klein brand ond iis ability to serve as o growth engine lor
our company for many yeors to come.

At the some time, the financial performence of our heritage
bronds - Van Heusen, IZOD, ARROW, and Bass - even in the
face of the diflicul macroeconomic environmen, reflects
their recognition and occeplance by the consumer, the
appropricteress of the channals of distribution in which they
operate, as well as the strength ond depth of the manogement

* See reconctligtion on Finonciol Highlights page.

Foe MNSaefed

tleams who oversee them. ln 2007, despile prassure on our
heritage whclesole sportsweor and herilage outlet relail
businesses, oggregate revenues from our wholesale and retail
businesses grew by 15% and their collective opetating income

grew by 18%.

To preserve brand identity ond to be mare responsive to our
customers, the three heritoge business groups - Dress
Furnishings, Sportsweor, and Retoil ~ ma nlain seporate and
distinct brond design and sales teams. However, eoch
business groups porlfolio of owned ard ficensed brands

benelits from leveraging PYH's siiong infrastruciure.

We continve 1o inves! in cll of our brends, looking for
costelfective marketing opportunities tha: reflect and amplity
brand volues and bring positive altention and exposure. For
our sportswear brond 1ZOD, for example, we took adveniage
of @ naming opportunity ot o major sports and enlertainment
facility. Exposure from what is now known as the 120D Center,
home of he MNationcl Bosketball Associalion’s New Jersey
Nets teom, hos underscored and solidified thal brand’s
position as & leading name in men's and women's sporiswear
and performance apparel. For our apparel brand ARROW, we
leveraged our company’s financial support for the Save Ellis

CEERTE
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“We benefit from what we believe is one
of the strongest management teams in the
industry, a portfolio of world class brands,
and an infrastructure that enables us to
execute at consistently high levels across
all facets of our business.”

Island restorotion project. We ossocioted the long history and traditionol "American style” of ARROW clothing with o corporote
commiiment to preserving o unique and important part of American history. The ARROW brond is prominent throughout
a mulli-medic campaign that is broadening the public’s awareness of, and invelvement in, the effort to enhance the fulure
of Ellis Island.

Qur tinanciol position remained strong in 2007. We sought ways to refun 1o our stockholders some of the value generoled
in recent years by our performanee. Our earnings ond cash flow growlh allowed us to underiake and complete a $200 million
stock repurchase program, which was fully funded by o porlion of our cosh on hand. We ended the year with $270 million
in cosh and a sirong balonce sheel with significant ciedit ovailability after toking into occount this repurchase program.
An upgrede of our ciedil rating by Standord & Poor’s losi year should further enhance our ability to finonce our ongoing

activities, as well os poteniial new initiatives.




PhillipsVen Heusen today is o company with many focets.
With the ocquisition of the Superba neckweor business,
we hove moved beyond being the lorgest shirl company
in the world to become the largest marketer of men's dress
furnishings. With the continued exponsion of the geographic
reach ond product scope of the Colvin Klein brands,
our global presence in the designer sector is ropidly
expanding. We ore osserfing our presence in international
markels with our heritage brands as well, adding sirong
licensees os partners, and bringing in-house the respensibility
for designing, marketing, ‘and distributing some of our own
branded products in Conoda and Europe. Our steture
as o global enterprise is growing af the speed with which
revenues from outside the U.S. are increasing. Furthermore,
with the expanding visibility and reach of our brands,
our core competency and invesiment in marketing

is becoming a defining coiporate attribute.

As we move forwerd on many fronts, we are commitied
io maintaining our corporale values. fn 2007, institutional
Investor mogazine praised us for our investor-friendly
approach, a fribule fo the governance and reporling proclices
we [ollow. We conlinue to sirive to be o good coiporate
citizen wharever we operate, commilted 1o the wellbeing and
fait kreatment of the people and ploces involved in producing
our products. As always, the charitable work of our associotes
and their involvement with their communities are sources

cof great pride,

We are gratefu! to our stockholders and thank them for their
suppor! and confidence. We clso oppreciale the guidance
and help that our Board of Direciors provides us as we charl
our course for the fuure and work to maximize the results

of our daylerdey operations.

We benelit from what we befieve is one of the strongest
management teoms in the indusiry, o poritolio of world class
brands, and on infrastructure thal enables us 1o execute
at consistenily high tevels across oll facets of our business.
Alongside this model lor achieving orgonic growth, we are
maintaining o slrong financial pesition, ollowing us in these
challenging times fo consider strategic opporlunities that
would complement our business ond provide additional

means of growth, both domesiically and internationally,

As we anlicipate the coming months, we ocknowledge thot
circumstances may well be difficult for our industry. To our
stockholders, associctes, business pariners, end consumers,
we can express confidence thot we will conlinue to work
1o deliver the besl resulis possible in 2008 as we also pursue
every prudent strategy for the long term o improve our

posilion of leodership and ochieve growth in our industry.

Emonuel Chirico

Chairman and Chief Executive Officer
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Allen Sirkin - President and Chief Operating Officer




When we acquired the Superbo neckweor business jn 2007
anrd inisgrated it with the Dress Shiri Group, cbvious synergies
were ctected ccioss oll common bronds end distribution
chennels. The combinction crected the world’s lorgest dress
fuinishings business and both the Dress Shirt Group and
Nackwee: Group benelil from their combined presence
in the morkelploee. The Timberlend spoitsweor license is
levercging ‘he Sporisweor Group's stengih in product
oevelopmeni, design, sourcing. wholesale distribution, ond
reioil presentotion. It olsa odds to our brand portfolio an
suthertic cutdoo: blestyle brend with strong credibility in the
“green” product coiegory, cllowing us to penetrcie trot port
o' the mzrketplcze with o wellknown brond wiih unigue
pesitioning. Ouir commiimenl 1o ieversging internal
resouices lo imorove the posilion of our brends was
urcerscored when we brougnl the 1ZOD women's sporisweor
busiress in-house. We redounched this business wiilizing
rewty formed ond dediceied irrhouse design, merchandising,
cnc soles tecms that cre levercging our knowledge of the
iZCT brend 10 biooden the brand's reach os we seek o
maximize ils polenlicl, A! the some fime, this initictive creotes
o significent new inhouse ccpobility in vomen's wholesale
cppoiel thei posiiions us 1o pursue opporiunifies wiih
cihe: bronds in the future. Our experience in developing
ditecto-consume- relcil formols proved essential when we
iounched tullarica Celvin Klein specioly reioil siores of Ine
end ¢i 2007, We entered this busiress o showcose ond
promoie the greal breadih of the Calvin Klein better product
lines cad ihe Calvin Klein lifesile.

Jus: cs we levercge operciing efficiencies, we olso leverage
ou: markefing copobiliies end brand knowledge 10 strengthen
the imoge of cur bronds ond Iheir conneclions o the
consumer. The citicol process of brond moncgement,

including communicotions, researct:, plonning, ond motkeling,
benefits bom the crosstertilization of brand knowledge
acioss our business groups. In 2007, we leversged the
brand knowledge of our business groups with muliiple levels
of consumer research with the objeclive of enhancing the
brandioconsumer telationship. Our increcsing desire 1o
connect io ihe consumer directly could be described o5 on
*oulside in® opprocch, beginning with our observolions
of ond experiences with consumers ond supporied by
independent reseorch commissioned by s to identity wha!
consumers and the morkelploce wont ond need.

Perthops the greolest exemple of our efforis lo connect wilh
our consumers is found within the comprehensive, yet
ioilored, notute of our morkefing. Our marketing compoigns
ore mulii-dimensicnal, spenning medio including print,
ielevision, outdoor, instore, cinema, inflight, and online
adverlising, public relstions, sponsorships, and promoiions.
Our efforts dlso involve leveroging our considerable experiise
in product devalopment, pockoging, presentation, ord chonnei
segmentalica fo enhence our bronds and consumer oppeal.
Qur morkeling seeks to match consumers’ olfinity for eoch
individual brand’s aitributes.

Our 2007 tinancial pedormence reflects the benelis of
leveraging our operating structures by business group ond
our brand knowladge and marketing efforts ocioss business
groups. Going ferward, we will continue to be focused on
increcsing the cegree io which our bronds ore oligned
with the morke!, reflaciing consumers’ demands and cn
ever-chonging distribuiion landscope. Our stictegy of
diversification, leverage, and brand focus should continue
fo provide us wiih @ srong and balonced plottorm upon
which our conlinued success can be buikt.

Leveroged Infrastructure
We leverage our corporate cenial seivices to our business groups far purposes of creating greater gperaling
efficiencies. Product deslgn, merchandising and sales are within each group, by braad, 1o preserve biond identity
ond lo be more responsive o the needs of our relail customers.

Shored Services
Logistics, Inclucing Wao:ehousing and Distibution =~ Global Seaurcing
Infosmation Technology = Humen Resources - Humen Rights Complionce
Colvin Klein

Heritoge Business

Calvin Klein Oress Shirt Neckwear Group  Sportswear  Licensing Group  Retoil Group
licensing ¢nd Predyst Group Design ond Scles Group licensing and Design and Siore
Design Design ang Scles ' Design and Scles Complionce Opeiations
Calvin Klein PVH
Advertising Marketing
and Global and Advertising
Communications Marketing and
Me:cating ond Adverlising

Arh.ariivine




StratAeg-)'r.'} & Operations

In 2007 we connnuedflo leveroge the ope:ohoncl

thcnenc-es cnd experhs.‘ within each of our business
groups - Dress Shuls Neckweor Sporiswesr, Relail, cnd
Calvin' Klem

-slrong brond connec ton's: wr:h consumers. We believe this
opprocch posmveiy

_wh:le mcrecsmg our emphasis on forging

wnpoded the finoncict pe:[ormcmce of

enhcncmg Bur morkehng
brcnds in the morkeip ice.
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Multiple Brands Multiple Price Points Multiple Chonnels
¢ Caolvin Klein Collection $10,000
* Volertino < Necti
« Ted Baker collection
» tke Behar

o Michoe! Kors Collect on
« ck Cabvin Klein

« BCBG Mox Azro

o DKNY

Kenneth Cole New York
Hant Schoffner Mo«

¢ Secn John

Oriyinal Penguin

Ferrell Reed

e Eagcle

Kenneth Cole Reacton
Tormy H:lliger

specialty

premiar department

Timserlana”

BCRG Amrude
MICHAEL Michoel Kors
Caolvin Klein

« Cily of london
Noutica

Peny Ells Porfolio

department

*

value department

o Geoffrey Beene

¢ Dorald |. iump Signatuie Collechon
» ZCD

+ Bugatti

* Jones New York

JOE Joseph Abboud . II

outlet

+ Van Heusen
s CHAPS
o ARROWY
¢ Bass o

discount
s Prvate label $10 |

e Owned o licensed
" lowrthes for Fo.' 2008

1Z0QD Calvin Klewn Van Heusen
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Calvin Klein Collection
2007|marked the year thai Colvin Klein reinforced iis commiimen® io the longiicim ob-ective o building ihe Cahan Klen Co!.‘e:.l.‘fon brend inio
3 the woilds lop global luury busnesses ta Jeawory 2008, we biought the Caivin Hlein Colfection business |buck in house

witing the wailkhwids licensse of the orard for opparel and cccessones, *haiehy enabling us 1o opetcie thase businesses direclly This

reuniies ihese businesses with the brands inchause cieolive cileclots — Frencisco Cosic bwomer's Collecuon), koo jUCC"\e“'- frnen’s

sion!, and Ulick Gumee (mer's and women’s Collection shoes and cecessories) - who ore emong ine most iclenigd designens in
i
the blsiness :oxloy o were hond-picked by Mr. Klein 10 cony forth the legacy of the brond. The success of the Calvin Hlein Colleciion
busingsses is imaoricni for mainkaining the brand’s *halo” position, which scis the ione for all othe: Calvin Klein brond businesses around
; I8 I

the whrid.

Designer oppoiel, oulsiwea-, diess sirts, neckwear, eyewaar, handbags, soc<s, loowea
Pr Y 5

ck Calvin Klein

ck Colvin Klein, the kridge brand, represented over $1.0 billion in global retail soles in 2007 and continues to grow ond thrive. Much
of this growth is aftributoble to The expanding presence of lullprice, freesianding retail stores, as well as shoprin-shops, across Europe, Asia,
and Japan operated by experienced relail poriners. Since 2003, Ihe toto! numbes of stores open has grown liom thiee to 58 os of the end
of 2C07, with 38 of those located in Asio. We curienlly estimate thal by the end of 2010 ot least 40 odditional stores will be opened.

2007 also sow the lounch and rolkout of ck Calvin Klein beauty, the biand's prestige color cosmetics fine. Produced under license by
Markwins, the line complements the apparel and accessories offering of Ihis fifestyle brand and was avoilable in over 2000 peinis of scle
globclly ot the end of 2007. The rollout of the cosmetics line hos been initially concentrated in Europe and Asia o complement the exisling

distribution of the ck Calvin Klein line of opparel and accessories.

Bridge sportswear, oulerwear, suits, dress shirls, neckwea:, socks, hoslery, footwear, handbags, eyeweor, waliches, jewelry, cosmetics

Calvin Klein

Over the pust three years, sales of the legacy and new Calvin Kiein befter producs have soared to over $4.2 billion of retail. The Colvin Klein
brond fier now covers producls in over 20 categories and those products are now ovailable in more than 15,000 points of salz in depariment
siores across the United Sioles. Across oll ol our Calvin Klein businesses, the locus is 1o build exisling businesses, lo continue the introduction
of new products, ond to improve productivity and regular price selling.

As demonshiated in the Jicensed freestanding stores around the world and our healihy OU”\el setail business in the United Siates, consumers
respcnd positively to the Calvin Kiein iifeslyle environment. Bosed upon the success of the Colvin Klein brand at retoi ond to provide us with
o plafform to promote the better brand through o broad lifestyle presentalion, in 2007 we initialed o test of five fullprice Colvin Klein
specialty retail siores, which were opened during the later part of the yeor. These stores serve os the definitive expression of the Calvin Klein
brond lifestyle and help further deline the brand to Ihe consumer, while providing us with o potentiol new growth opporiunily using this
complementary distibJtion chonnel. We plan to have on addilional five full-price specially stores open by the end of 2008,

Better sporlswear, oulerwear, suils, diesses, dress shirts, neckwear, formalwear, jeansweor, undeswear, pertormance, sport, golf, children’s,
socks, hosiery, lootwear, swimwear, hondbags, eyewear, walches, frogrance, home




CalvinKleln

2007 maiked anolher successful and dynamic yeor for
Colvin Klein. The business outperformed out financial
gools cs global relail soles volume increased to on
clHime high of opproximately $5.4 billion - or otmost
double the refoil sales ochieved in 2003, the yeor we
ocquired Colvin Klzin. Since then, we hova used our core
compatancies 1o expond the produc! offerings under the
Colvin Klein bronds and lo bring these new olferings
and existing product lines into odditions! chonnels

ol distribution ond geogrophic markels.




CalvinKlein

CalvinKlein







“2007 marked another successful and dynamic

year for Calvin Klein.”

The exponsion 1o thousands of points of sale, over 500
freestonding stores, and a presence in over 100 countries,
hos enabled us 1o realize significant growth aver the past five
yeors. Much of the growth of Calvin Klein is attributable lo the
taunch of new businesses and the expension of existing ones
in established markets such os the Uniled States, Ewope,
Jopan, ond Hong Kong. We have olso worked 1o identify
cppropriole emerging markets and regional distribution
pariners in these areas 1o oversee the bronds' entronce and
iniensificalion in those developing morketploces. These
regtons - specifically, China, Korea, Vieinom, India, Russia,
ond the Middle East - already play an imporlant role in our
sirategy and offer significant opportunity for future growth and
the expansion of the global presence of the Calvin Klein
brands. Additionally, we believe thot our shalegic iniliative
to expond the global reach of the Calvin Klein brands olso
positions us to weather shifis in individual markel economies.
In 2007, 46% of Calvin Klein's global retcil soles came from
the United States, while the rest of the world represented 54%
of the total. We expect the intemalional component of the
business 1o confinue to grow more rapidly than the U.S. portion
and help us reach o projecied total global 1eiail scles level

of approximately $7 billion in the next two lo three years.

The Neat
Generation

1: WWD/00 weprinted courtesy of Women's Wear Daily
2: Fime’s Siyle & Dasign reprinted counesy of Time, Inc.

Calvin Klein's brand equity has never been higher. Consumer
recognition for the Calvin Klein brands remains very high
oround the world ond published reseorch confirms that
the brands’ image is iobust, consistenl, and desiroble omong
the most significant consumer demogrophic groups and

markets globally.

Specifically, in 2007, Calvin Klein achieved top ranking in
three importont consumer studies. Again this year, Women's
Wear Daily's annual WWD/00 brand survey named Colvin
Klein the #1 designer brand omong American consumers
and notes that the "foshion house's deminance is lestimony
lo the brend equity thal Calvin Klein himself built.”
In o comprehensive survey published in Time's Shile
& Design enlitled "The Luxury Survey: An In-depth Reporl
on How U.5. ‘Millennials' Look ot Luxury,” Colvin Klein ranked
#1 in the categosies of ‘BestKnown Brends” and “Brend
Interest & Ownesship,” Specificelly, Calvin Kiein was
recognized as o "BestKnown Brond™ by 92% of the "Boby
Boomers™ ond 84% of “Millennicls” [considered to be the next
generation of luxury consumers, and are defined as individuals
borin between 1980 ond 2000} This gererction is now
second in size only o lhe “Baby Boomers." Additionally,
o survey published by the influentiol Aielsen Group, polled
25,000 online consumers in 48 countries on the werld'’s most
coveled luxury brands. Calvin Kiein and Chonel tisd ot #2
{after Gueei] when respondents were osked which brond they
would choose 1o buy il money were no objeci. As the
research wos conducled glabally, there wos also a special
mention thot Colvin Klein was additionally recognized
by lalin Americon consumers os one of their mcst sought

after brands.
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Dress Shirt Group

Dress shirls have clways been o moinstoy
i PYH. In 2007, Von Heusen wos
cgain the best selling dress shint brand
in the Uniled Siotes; ARROW and
Geoffrey Beene followed, r1anking
second ond third.

Much of the Dress Shirt Group's efforls
in 2007 were locused on working with
our etail portners 1o elevale our brands
wilkin their siores. Al Macy's, lor
example, the Dress Shin Group odded
five vdditionel Calvin Klein dress shin
shops, opened eight locus shops for the
Donald | Trump Signoture Collection
brand, solidified the EFagle brand's
position, introduced ecotriendly Geoffrey
Beene pioducl, ond repositioned the
Kenneth Cofe New York ond Kenneth
Cole Reaction bronds, including a
relaunch of Kenneth Cole New York.
Al JCPenney, o

was developed ond introduced o

shop concept

accommodale o more powerful
presentation of Yan Heusen dress shirls,
including @ new filted shir progrom.
New [itted .shirt programs were also
inioduced at Kohls for the ARROW
and CHAPS brands. In oddition, we
signed @ new license agreement 1o

market DKNY dress shirts, which were

introduced for Spring 2008 ond are
expecled to be in opproximotely 300
doors in betler deparimenl ond specialty
stores by the end of the current year,

The Dress Shit Group's iniliolives
1o develop an international business
plotform made significonl progress in
2007. In Conada, in lieu of prior
licensing orrangements, we now sell
directly 1o retailers ond the business
waos up over 30% for the second yeor
in o row. We conlinue lo moke strides
in Europe through wholesole soles of
Calvin Klein Collection ond ck Calvin
Klein dress shirls to some cof the region's

iop refailers,
Neckwear Group

The Neckwear Group is divided into
two divisions: Superbo, which services
the department store ond mid-ier
channels, ond Insignia Design Group,
which handles the better depariment
ond speciglty store channels, Bolh
divisions offer branded neckwear olong
wilh private label neckweor to their
respective channels of distribution. The
Neckwear Group's stable of brands
includes our owned Calvin Klgin, 120D,
ond Eogle tronds, which were taken
back inhouse in 2007, as well as the

ARROW brand. In the cose of each of
these bronds, os well os the licensed
MICHAEL Michael Kors, JOE Joseph
Abboud, and DKNY brands, we have,
or are lounching, complementary dress
shirt lines.

Included in the parlfelio of significant
national brands cffered by the Superba
division ore he lifestyle brands Tommy
Hilfiger, Noutica, and Pewy Ellis
Portfolio. The Insignio Design Group's
olterings Include luxury brands such as
Ike Behor, Ted Baker, Valentino, Hari
Schaffner Morx, ond Michoel Kors
Collection. The Group’s privale lobel
businesses develop ond service major
programs at Dillard’s, Nordstrom,
Macy's, JCPenney, Kohl’s, ond Target.

The Neckweor Group will conlinve
to look for opporiunilies to loyer on
odditional bronds, Ioking odvontoge of
o well-developed infrostruciure fo drive
odditionol growth ond profitability.

...this leading position is significant because

dress furnishings has demonstrated itself to be

a stable category that is relatively resistant to

changes in economic cycles.”




Dress Furnishings

The accuisiion and integration of Superba’s neckwec:
business has mace PVH the largest dress shin ond
neckwear compony in the world and ¢ major force n
men’s dress furishings. Both businesses hove historicelly
employed o siialegy ol manoging ¢ posiiclio of mutip.e
brands and seffing their produc:s iough mubiple chennels
of distiibuiion. Both have continued their elforis lo expand
iheir orand porifolios, incicase their presenze in e
motkerploce, ond slenglhen their selationships wiih relailers.,
Further, his leading position is signiicent becouse dress
feraishings has demonsiiored usel! 10 be a stable coiegory

that is 1eluiively resislant lo changes in economic cycles.

In addition, :he rcpid and secmless inlegrenion of the
neckweor business seives as onother examole of our long

hack record of execuling successiul business comhinations.

DRESS FURMISHI
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Sportswear

In 2007, the Sporswear Group cortinved 1o grow ils
Colvin Klain men's betar spoiswear business, begon

¢ number of exciling new giowth initiotives, ard worked

lo enhance the posilion of our moderaiely priced heriage

brends within ¢ very compelitive markelploce.

SPORTSW,







“In 2007, the Sportswear Group...began a

number of exciting new growth initiatives...”

Calvin Klein

Calvin Klein men's better sportsweor reached over $100
million in soles in 2007, up 26% over the prior year. This
grovah come through o 15% comparable siore sales increose,
os well as on expansion in distribulion from 550 doors o over
620 doors. The men’s better sporiswear collection delivered
high in-store productivity in terms of sales per square foot,
overoge unil selling piice, and suslcined gross margin
performance, moking it ane of the best pedorming lines for our
retnil partners, This performance eamed Calvin Klein sporlswear
odditional square foolage in existing key doors, as well as

improved lioor positioning and enhanced shop presentation.
New Initiotives

The first inhouse designed 1ZOD women's sportswear line was
lounzhed for Fall 2007. This laterclization of lhe (ZOD brand
is iniended to enhance its value and reach ond olso to serve
as a plollorm within our company lo build a wholesale
women'’s sportswear competency. The IZCD women's line
represents o full lifestyle offering, including spc;rfsweor, jecns,
golf apporel, and performance and active weor. Sales in
2007 exceeded all expectotions and the product ended the
yeor in over 1900 doors in the modercle deporimenl slore
channel, with over 150 doors expecied to be odded in 2008,

The recent licensing arongement with The Timberland
Compony provides a major opportunity as it adds o strong,
wellrecognized, authentic Americon outdeor brand thal
complements the Sporlswear Group's exisling brond portfolio.
During 2007, a complete infrasttucture, including soles,
design, merchandising, cnd sourcing leams, wos established
1o develop and redaunch the Timberland men's sporlswear
line. The new line will be delivered to key retail accounts for

Foll 2008. It will occupy a unique market posilion:

outdoorinspired casucl sportswear with @ “green componeni”
in both product and packaging. As an opporlunily, over the
nex! five yeors we estimote thot the Timberlond business could

reach $150 million in wholesale soles.
Heritage Brands

The 1ZOD X “luxury Sport” men’s sporiswear offering, which
is on exclusive lo Macy's, enabled the biand’s larges!
customer 1o offer products thal meet ils exclusivity end
posilioning goals, thereby enhancing the 1ZOD brand's sirategic
importance 1o this key retail partner. We olso began o new
“backwall" compaign at Macy's for 2007 1o betier visually
onchor the 120D presence ot point of sole. The resulting scles
improvemenls aie leading lo an expansion of doors in 2008.

A full lifestyle presentation of Van Heusen sportswear, including
knits, wovens, panis, and sweoters was, for the first time,
featured in fixtured shops in 70 depariment siore doors. Scles
performance ond average it relail in these doors for exceeded
that achieved in doors fealuring conventional presentalions.
Another initiative, Van Heusen Studio, which 1argels a
younger, more modern consumer, helped achigve double digit

sales increoses at JCPenney.

ARROW continves lo be an important brond in mid-lier
dapartment stores, wheie it hos o leading position in men's
sportswear, as wel: as dress shirts, We established, in 2007,
o sponsorship affiliation in the nome of ARROW with the Save
Ellis 1sland compaign. Qur linoncial commitment to this
imporionl chasitable compaign also  demonstrales  aur
commilmeni lo sirengthening ond building upon the brand’s
157-ear legocy of nadilional, American-inspired apparel.
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Rertail

We markel our products directly to consumers through our
Von Heusen, I1Z0D, Geofliey Bzene, Boss, and Colvin
Kisin reioii siotes, primorily located in oullel molls
throughout the Uniled Siores, os a complement 10 our
wholesole business. Qur autiet retail businesses conlinved
‘neir positive comparchle siore growth ol the prior two
years theough the ficst helf of 2007 The chonnel was not,
ncwevar, immune to the prassuras thal foced the overoll
reloil anvironment, particularly for moderale bionds.
Following the end in the chenne!, our herilage outlet
reicil businesses. Van Heusan, 120D, Boss, and Geolffrey
Beene, experienced nagotive comparable sales in the
second hell of the yeor. clthough overall comporable
sales werz eloiively floi for the yeor. In connasl, our
Calvin Klein outle) reloil business conlinued to experience
the double digit comparable slore scles growth that it hes
ochieved in ecch opplicable yeor subsequent 1o the
lcunch of the stores in 2003, paralieling the strength of

iha brand evidencad in our other Calvin Klain businesses.




Yan Heusen - Van Heusen continued in 2007 with its
effort to present the brond in o lifestyle presentation. We have
improved the cesthetic oppeoronce ond layout of cur Von
Heusen stores as part of this elfort, with 2007 morking the
and of a fouryear project 1o renovate most of our existing
slores. A new design concept was olso developed o be
-olled oul os new sicres ore added 1o the chain. The lifesiyle
sresentation now includes men's ond women's suit separales
zolfections which produced very posilive results, with some
store soles growth of 50% in thai product category.

IZOD - The position of IZOD os a litestyle brand has clearly
created opportunities for produc! extensions and allowed our
IZOD stores to tap inlo new consumers and new markels,
which will help provide o platfform for additional growth.
Sirategic expansion inlo new product cotegories in 2007
included dresses, sleepweor, and spo oppoiel. Operaling
efficiencies and stotegic markefing and merchondising
cllowed 1ZOD 1o deliver the highesi produciivily per square

foot of our heritoge brand store chains.

Bass - The mix of apporel, footwear, and accessories in our
Boss stores continues 1o be o shong draw. The launch of GH
Bass Earth, an ouldoor lifestyle concept thal encompasses
eccrhriendly programs such os recycled linings, reclaimed rubber
soles, ond orgenic collen convos, brought o new "green”
cotegory lo our siores and demonstrated greot promise and
consumer appeol in both the footwear and oppoarel categories.

Goaffrey Beene - The Geolliey Beene chain is focused
on enhancing the designer cachet of the brand within
the siore environmen! through updoted grophics and the
crealion of o “designer runway” al the font of the siore.
In addition, product ossoriments ore being adjusted to reflect
an appropriale bolance of fashion merchandise consisient
with the desigrer positioning of the Geoffrey Beene brand.

Colvin Klein ~ The continued growth polential ond power
of the Colvin Klein brand was agoin demonstiated in our
oullel reil siores, Comporable store growth wes 12%
in 2007 and we ochieved record nel income for this young
choin. Qu Calvin Klein oullet refail siores contoin o brood
assortment of Colvin Klein products, including dress shirts,
sporiswear, oceessories, fragrences, jeons, and uncerweor
for men and women. Slore produciivity and prolitability
continued to be the highest among oll our oullet chains. The
choin continved Io grow, with seven sloie openings in 2007
ond odditional stores being planned for 2008 and beyond.

“The continued growth potential and power

of the Calvin Klein brand was again

demonstrated in our outlet retail stores.”
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International

The scope of PYH's operalions oulside the United Siotes
conlinues to expand ond, in 2007, 25% of our income
before interest and laxes was derived hom outside the
United Stales. Strategically, we are driving international
growth in our brands primarily thiough the use of o
licensing and distribution model. This allows us o pariner
with companies the! hove expertise in their respeclive
product cotegoties, os well as in their local markets, ond
creotes o low risk platfarm for us to grow with litlle or no

working capital requirements.

“ ..25% of our income before

interest and taxes was derived

from outside the United States.”

INTERNATIONAL

n
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Colvin kfein
Von Heusen

4 ARROW
1200
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' INTERNATIONAL MARKETS"

1

Argenting
Aruba
Austialio
Austiio
Bahrain
Belorys
Benelux
Bulgatio
Brazil
Conada
Chile
China
Colombin
Costa Rica
Croatio
Cyprus _
Denmatk
Ecvador_
Egyp!
Estonio
Finlend
France
Germany
Greece
Guotemala
Hondures
Hong Kong
Hungary
India
Indonesta
larael

haly
Jopon
Kozokhstan )
Kenyo .
Kotea
Kuwil
Llebanon
Maocou |
Maloysio
Maxico
Monacc
New Zealond
Norwoy
Ponomo
Pery
Philippines
Poland
Poriugal
Qatar
Russio
Savdi Arabia
Serbio
Singopore
Slovenia
Spain_
Sweden
Switzerland
Toiwan
Thailond
Tutkey
VAE
U.K./Eire
USA_
Uksine
Uruguay
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Internotional Stores

2007 2008

lprojected}
Colvin Klein 419 538
Von Heusen Q5 114
ARROW 261 326
1200 15 28
Boss 31 38

L]
(X ]

. Tota) 821 1047

Lo | International siore openings provide the most
- evidence of our expansion inic new markets
Venezuelo ) thioughout the world. The next yeor should
Viemam 3} see the number of Ihese licensee operaled

Zimbabwe . . , ) freestanding slores rise 25%.
*Parig’ is? | )
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We hove o strong and growing network of licensees for
Von Heusen, 170D, ARROW, and Boss, mony of whom are
building brond presence through the opening of heesianding
stores around the world. In 2007, the ioial number of such
stores under our heritoge brands exceeded 400, with more
thon 100 planned to open in 2008.

There were over 400 freestanding Calvin Klein stores oulside
the Uniled Sioles by the end of 2007. These siores ore
opercled by experienced refail pariners, cover the range of
products under the Calvin Klein brands ~ colleciion, bridge,
ond better — and contribute io the brands’ worldwide growth.
More than 100 new siores are plonned for 2008,

{anHruses

(e

Von Hevsen e,
Nerw Defbi, tnd o

2007 SALES AT RETAIL
DOMESTIC V5. INTERNATIONAL"

“upan so'es romioes of do'ans

Calvin Kilein Yan Heusen ARROW
$5,448.8 $858.8 $622.9

36%
21%

Our licensees warldwide also plan 1o intensify the lorge and
growing number of branded shoprin-shops within department
stores and specialty stores in their respective geographic
areos, which will further serve to enhance each brand’s imoge

and prasence at refail.

Qur international efforls are not strictly limited to licensing and
distribution. We hove leveraged our expertise and broughl
inhouse the dress shirl and men's sportsweor businesses
in Conodo and launched wholesale soles of Calvin Klein
Collection and ck Calvin Klein dress shirts and neckwear
in Evrope. Other opporlunities to leveroge our expertise in
this woy will continue to be explored.

ARROW siore, ZO0 sire
Siockholm, Sweden Macon,, Chrg
1ZOD Bass
$920.4 $300.6

+ Comestic

less than 1%

« Internationol
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Oigonized blood drives « Sold daffodils lor the Americon Cancer Society + Delivered meals to shutins « Provided Thanksgiving dinners lo the
needy - Sponsored a fundriser for a hospice + Raised funds for the March of Dimes « Worked with Habitat for Humanity « Held somple sole
for the ARC « Donaled funds 1o cyclore victims in Bangladesh « Helped sponsor a Newspapers in Education progrom « Collected new boby
products for the United Way « Supported ¢ hospitol « Sent gomes and books 1o soldiers serving abroad » Gove a scholorship to o refugee -
Assisled primory school teochers and students « Provided personal core items to displaced teens « Held a fundraiser for the Americon Heort

COMMUNITY

Association + Sponsored an annual awards dinner for minority youth « Donated computers 1o schools in Indonesio ond the Philippines « Hosted

RESPONSIBILITY

an egg hunt for disodvontoged children « Supported the Resource Center for Women and Their Families « Sold cralts made by challenged

tnildren » Sorted clothing donations « Roised funds to buy rice for the poor in rurol China » Provided supplies to the Humane Society » Gave
'cys fo families offected by HIV and AIDS « Donated product to the Llevkemia and lymphoma Foundation + led o drive for o food bank « Hosled
a porty for arphans in Honduras » Supported local emergency services « Collected school supplies for children in need » Offerzd holidoy treats
tz= nursing home residents « Porticipaled in a charity golf tournament « Raised funds for Schuylkill Women in Crisis « Gave product 1o the
cisadvontaged in Hong Kong + Supported drug and clcohol treatment programs for leens » Donated to the Musculor Dystiophy Associalion +

Walked in suoport of breast cancer research + Gathered clathing for the homeless « Helped low-income people find work




focused o the i lmporlmce of fcmuly, lwmg hfe free lrom fec; s

prowdlng for the needy ond finding opponunrly threughv ;
work and education fo achieve genuine |mprovemen1 in Ihe

fives of bo|h |nd|\'1duols gnd communmes .
e T
.." .

This effort occurs on mon\,v fronts ond ¢ o oll levels Assocmles

from top management o hourly workérs, are oclive wnh local

~ctional, ond forelgn orgonizolions, supporting hundteds .in oy, Bndgewoter oihce supporled the Communlry Food.
of worthy causes, oﬁenng time, enthusiaim, ond energy, _ Bonk of New. Jersey- by colieclmg ‘ond sorting chlldrens

as well as personcl and compony resources. These efforis span: ,— clothes ond dtstnbunng clothing, cnd lood lo local progroms !

', Y .
'where ~lhe groups odmlmsirotlve DHICES ore’ locoled Our, n
Hong Kong ofhce cssocucles slc:ged o Dre's Specuol Dcy ,"

'chrty for lhe ch:fdren of; E| Relugio orphoncge Mony groups",.

the - complete spectum of engogement -. formal corporole \ Our Jonesvuile Norlh Corolino worehouse team ron mulhple.-

aponsorshups direci community involvement globollybybusmess progrcms mc|udmg “food, ciorhmg ond blood drives, Our,

units, and gross 10ols pornc.'npohon by mdwucuol cssocmres Bndgewotet New ]erseybosed Sponswec:u finonce” group
:'_ ) orgon:zed cloth:ng dnves cnd samples soles lo support

involvement i tre corporote level is best’ |||us.roted by our; Dlgnny V. Weor whuch dnslnbules ‘brond réw clothing fo.

work oddressing the issues of domestic viglence ond Child " chddfen ond theu formlues Ihrough Q nerwork of orgomzohons _

obuse. We have ¢ longstonding relotionship wt_lh.Scfe.-'-', across Americo.” - L

Horizon, the nation’s: leoding viclim ossist'once orgonizclion ;-_ .
e

which onnuolly serves more than 350,000 people offected ? Al the, heorl ol -our e!forls ore mdw:duo! ossoc:oles reo\.hmg

by these issves. Pom Hootkin, our Senior Vice President cnd *.ol dureclly lo improve the lives of” fcmllles lndwnduolly,'

Treasurer, joined the Sofe Horizon board several years ago.”  assogidies volunleer al soup kilchens, build houses for Hobttol
Our Chairmon ond Chief Execulive Olficer, Manny Chmco' - o, Humcmry ond lake pcm in hundreds of chcn!cbie events.
serves on ils Chairmon’s Council. Addmonully My, Chmco Unde: our PVH Cores plogtom we offer direct fmoncml

is ¢ founding member of so.’ework?OlO Begun in 2007 o support in- kmd donations, cnd ‘poid fime off for porficipoling .

'rofewon\?OIO sezks lo enhsl Fortune 500 CEOs 1o oddress: - ossocmles 1o support these e!forts Wis this generosily
e impact of domestic wolence in the wor’xploce whlch " cmd "cofing lhol drives our success in community service
is not only an issue of. employee safery, but ckio a lmoncncl ond the msp:tohon and sense_ of communury thoi flows back
drein on companies !l’uough lost produchwly obsenleelsm benefns Io eoch of us cnd our compony . e

and medical cosis. Our New York office ossocioles hove o!so
sy Vet . PR

adopted o Sofe Horizon-1¢n sheller, supporlang the' reSIdenIs AL RS
by providing school clothing ond suppines ond hoshng '

a Mothers' Dcy luncheon, on‘office tour, cmd o holidoy pcny
comp|ele with gifis for lhe chlldren

»
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irectors, Officers, and Other.Information
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2008 Annust Vissling of Siockholders of PhillicsVan Hause
zenan will be heig oi The Graduate Center - Cily Ur.:versi*y of
York, 3-&5 Fih Avenue, Froshonsky Audiorium, Concourss
. Nevs York, Naw York on Thursday, June 19, 2003 o} 1G:C0
‘on%a:i-::fs sani 19 siackholders relsiing to the Aanuci Mee=ing
woileble o n'tp [ vranw. uvhon'\us!ncen rgmaterials.com

rEostt an Furm 1(, K for ihe vest ended
aary 3, 2098, o hiled

ZompR s GRnus
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sonv's Chigt Executive Citizer end Chief Fingncicl Officar
e pursucn! fo Section 302 of the Sarborﬂs-Ovie,J.A't ol

a

* regording the ouolity of the \,ompf'nys pubiic clisciosure.

Zompary’s C"r-.fe‘ Exacutive Of.icar Hcs, pursucn io Secticn
4.12 of the Mew York Stock Exchgnge lisled Compoay
-Jc.:_ll, ceriified ihat he is nol oware of any viclclion by Ine
sony of the WNYSE

corporcle governance lising standoids.
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of the cmendmeni or waiver. T

The Compzay's annusl ieport on Form 10X, queiterty reporis
on Form 133, currenl r=p0r%s on Form ﬁ-K ond amerndmenis
therets cre oveilobls fres of charge cn ‘he Conpr*nys corpoicie
wsb sita. Requasision op1=5 of sie k. reporis cc'l be mcds on the
Compony’s corporcie web site o7 can be dlraund to ihe aitenticn
of the Trzosurer ot the Ccmpcnys pnncupcl oifu.e
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Crevaiing Commiies

Emanuel Chirico
Chairmon and
Chief Executive Officer

Allen E. Sickin
Prasident and
Chiel Operoling Officer

Francis K, Duane
Vice Chairman — Who'esale

Poul Thomas Murry Hl
Przsident ond Chief Operating
Olficer, Calvin Klein

Michael A, Shoffer
Executive Vice President and

Cief Finoncial Office-

Michoel Zaccaro

Pamela M. Hootkin
Senlor Vice Piesident, Trecsurer
and Invesior Relotions

Devid F. Kozel
Senior Yice President, Human
Resouices

SeniodExecylivess

CALVIN KLEIN

John Wolsh

Presideni and Chiel Operating
Cficer, Retail

Pamelo Bradkod
Senior Vice President - Legal Alfairs,
Genera! Counsel

PYH DRESS SHIRT GROUP
Ellen Censtortinides
President and Chiel Operaling

PVH SPORTSWEAR GROUP
Malcolm Robinson
President ~ lifestyle Bronds

Geofliey Barret
President — Branded Sportsweor

Cathy Bimberg
Execulive Vice Presidenl and
Chiel Operaiing Ollicer

Cheryt Dopolile
Prasident = 1ZOD Women's

Sporlswear

Mare Schneider
President ~ Timberland

Molly Yearick
President — Calvin Klein Men's

PVH NECKWEAR GROUP

PVH RETAIL GROU?
Margarel P. lochoncs
President - Geofhey Beere Reloil

Scolt H. Crenslgin
President - Boss Retal

Donna Palrick
President - 1ZOD Retoil

Sieven B, Shiffman
President - Van Heusen Relail

PYH LICENSING
Kenneth L, Wyse
President

PVH MARKETING

AND ADVERTISIMG

Michael Kelly

Execulive Vice President, Markefing

Vize Chaitman - Retoil Oliicer Metvyn Mandelbaum
Chief Executive Officer
Albert V. Morell
Gioup President les H. Terili
Mark D. Fischer President

Senion Vice Presidenl, General
Counsel and Secretary

Biuce Goldstein
Senior Vice President and Controller

lGommongciockBliransterdagent]
landiRegistray

BINY Mellon Shareowner Services
430 Washinglon Boulevard
Jersey City, N 07310-1900

Telephone: 1-866-214-3034
10D for Heating Impaired: 1-800-231-54409

Websile;
hi'p: // wwww.bnymellon. com/ shareowner /isd

You can also send moil I BNY Mellon ar:
Phillips-Van Heusen Coiporalion

C/O BNY Melon Shoreowner Services

? O Box 358015

Pinsburgh, PA 152528015

Ai of March 31, 2008 there were 797 holders
of record ol the Company’s common stock

Cooperaio Web Sie

www. pvh,com

Siephen Coneia
President - Branded Dress Shins

Miichell Lechner
President - The Designer Group

510 cidExchangel

The Compony’s comman stock is listed on
the New York Stock Exchenge. The New York
Stock Exchonge symbol is PYH. Oplions on the
Company's common stock cre iaded on the
Chicogo Boosd Options Exchonge.

IMahiceiCotal

We obiained the markel and compelitive posdion
dato used thioughout this Repon from research,
surveys of siudies conducted by third parties
ond industty o1 general publications. ladustry
publications and surveys generally slale thal they
hove cbisined information from sources believed
io be relioble, bul do nol gucianies the accuracy
ond completeness of such informalion. While we
beleve thal each of these sudies and publications
is rehiable, we hove not independently verifiec such
doio ond we do not moke ony represeniction
o3-to the accuracy of such informotion

PYH SHARED SERVICES
Kevin Urbon

Executive Vice Piesident,
logistics Services

Jon D. Pelers
Executive Vice President,
togisiics and Technology

Theodore Sattler
Executive Vice President,
foreign Operations

i
The Company hos cpproximately 11,600 employees.

Relerences herein to the brand names Calvin Klein
Collection, ch Calvin Klein, Calvin Klemn, Von
Heusan, 1ZOD, Fagle, Bass, G H. Boss & Co.
GH Bass Earth, Geollrey Beene, ARROW, BCBG
Mox Aziio, BCBG Atitvde, CHAPS, Seon john,
Donold J. Trump Signatwre Collection, JOE Joseph
Abboud, Kenneth Cole New York, Kenneth Cole
Reaction Callection, MICHAEL Michoel Kors,
Michoe! Kors, DKNY, Tommy Hiliger, Naurico,
Perry Ellis Porifolio, Ted Boker, tke Behar, Original
Penguin, jores New York, Hort Schallner Morx,
Volentino, ond Timberond ond 0 other brand
nemes in this report are ko hodemarks owned
by vus or licensed 1o us by third porties ond ore
identified by illicizing or boldlccirg the brand.
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Financial Highligh
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Total Revenues : Net income Return
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* Reconciliotion kom poge 5.
Cabvin Klein licensing segment income before Interest and loxes wos

as follows: [dollars in millions)

2007 2006 Increase
GAAR $128¢ $125.1 3%
Adjustment ™ 132.0}

Non-GAAP $128.9 $93.0 8%

™ Consisls of the goin ossocialed with our sale on Jonuary 31, 2006 of minority
inierests in cesloin entities that operale various licensed Calvin Klein jeons

and spotiswear businesses in Europe ond Asio,

* Note liom page 4. Operaling income as refered fo in the Letter to Siockholders

1epresents Income before interest and faxes,




World-class brands

leveraged against a
dynamic infrastructure

the power of |PVH




‘One of our goals...has been

to develop and employ a
business model that is diverse
enough to allow us to continue
to perform in the midst of
shifting economic conditions.
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200 Madison Avenue, New York, NY 10016




