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action you should take, you are recommended te seek your own financial advice immediately from your stockbroker, bank
manager, solicitor, accountant, or other independent professional adviser who, if you are taking advice in the UK, is authorised
pursuant to the Financial Services and Markets Act 2000 or from an appropriately authorised independent financial adviser if
you are in a territory outside the United Kingdom.

i you have sold or otherwise transferred all of your GUS Shares, you should send this document, together with the accompanying documents, at
once to the purchaser or transferee or to the stockbroker, bank or other agent through or to whom the sale or transfer was effected for delivery to
the purchaser or transferee, However, such documents should not be forwarded or transmitted in or into any jurisdiction in which such act would
constitute a violation of the relevant laws in such jurisdiction. If you have sold or transferred part of your holding of GUS Shares, please consult
the bank, stockbroker or other agent through whom the sale or transfer was effected.

The distribution of this document in jurisdictions other than the UK may be restricted by the laws of those jurisdictions and therefore persons
into whose possession this document comes should inform themselves about and observe any such restrictions. Failure to comply with these
restrictions may constitute a violation of the securities laws of any such jurisdiction. This document does not constitute an offer or an invitation
to purchase or subscribe for any securities or a solicitation of an offer ta buy any securities pursuant to the document or otherwise in any
Jjurisdiction in which such offer or sclicitation is unlawful.

(GUS plc incorperated and registered in England and Wales under the Companies Acts 1908 and
1913 with registered no. 146575)

Recommended proposals for the separation of ARG and Experian
(by means of a scheme of arrangement under section 425 of the
Companies Act 1985)

This decument should be read as a whole, Your attention is drawn to the letter from the Chairman of GUS which is set out on
pages 10 to 19 of this document, which contains the unanimous recommendation of the Directors that you vote in favour of the
resolutions to be proposed at the Sharcholder Meetings convened by the notices set out in this document. A letter from Merrill
Lynch and UBS explaining the Scheme appears in Part llI: “Explanatory Statement” of this document.

Your attention is also drawn to Part II: “Risk Factors™ of this document, which sets out and describes certain risks that GUS
Shareholders should consider carefully when deciding whether or not to vote in favour of the resolutions to be proposed at the
Shareholder Meetings convened by the notices set out in this document.

Notices of the Court Meeting and the Extraordinary General Meeting, both of which will be held at the Millennium Hotel, Grosvenor Square,
London WIK 2HP on 29 August 2006, are set out at the end of this document. The Court Meeting will start at 10,30 a.m. and the Extraordinary
General Meeting at 10.45 a.m. {or as soon thereafter as the Court Meeting shall have been concluded or adjourned).

Shareholders will find enclosed with this document a Blue Form of Proxy for use in connection with the Court Meeting and a White Form of Proxy
for use in connection with the Extracrdinary General Meeting. Whether or not you intend to attend the Shareholder Meetings in person, please
complete and sign both of the enclosed Forms of Proxy in accordance with the instructions printed on them and return them to the Company's
Registrars, Lloyd's TSB Registrars as described in the notes attached 10 the Forms of Proxy or by hand (during normal business hours only) or by
post to Lloyds TSB Registrars, The Causeway, Worthing, West Sussex, BN99 6AS as soon as possible and, in any event, so as to be received at least
48 hours before the time appointed for the relevant Shareholder Meeting. if the Blue Form of Proxy for the Court Meeting is not returned by the
above time, it may be handed to the Chairman of the Court Meeting before the start of that Meeting. However, in the case of the Extraordinary
Ceneral Meeting, unless the White Form of Proxy is returned by the above time, it will be invalid.

If you hold GUS Shares in CREST, you may appoint a proxy by completing and transmitting a CREST Proxy Instruction to Lloyds TSB Registrars so
that it is received no later than 10.30 a.m. (for the Court Meeting) and 10.45 a.m. (for the Extraordinary General Meeting) on 27 August 2006.
Electronic Proxy Appointments are also available for the Shareholder Meetings. This facility enables GUS Shareholders to lodge their proxy
appointment by electronic means on a website provided by Lloyds TSB Registrars via www.sharevote.co.uk. Further details are set out in the
notes to the Notices of Meetings at the end of this document.

The return of a completed Form of Proxy, Electronic Proxy Appointment or CREST Proxy Instruction will not prevent you from attending and
voting in person at either the Court Meeting or the Extraordinary General Meeting, or any adjournment thereof, if you so wish and are so entitled.

If you hold GUS ADRs you will receive an ADR Voting Instruction Card from the Depositary which will enable you to vote in respect of the matters
to be considered at the Extraordinary General Meeting and the Court Meeting. You should read paragraph 13 of Part Hi: “Explanatory Statement”
of this document for further details of how you may attend and vote in person at either the Court Meeting or the Extraordinary General Meeting,
and how the Demerger will affect you.

Merrill Lynch and UBS are acting as financial advisers to GUS and as Sponsors to Experian and ARG and for no-one else in
connection with the Proposals and will not be responsible to anyone other than GUS, Experian and ARG for providing the
protections afforded to clients of Merrill Lynch and UBS nor for providing advice in relation to the Proposals, or the contents of
this document.

The Experian Shares and the ARG Shares may not be offered or sold in the United States absent registration under the US
Securities Act or an exemption therefrom. If the Experian Shares or the ARG Shares are issued to GUS Sharehoiders pursuant to
the Demerger, they will be issued in reliance upon an exemption from the registration requirements of the US Securities Act
afforded by section 3(a)(10) thereof and, as a consequence, will not be registered thereunder or under the securities laws of any
state or other jurisdiction of the United States. GUS Shareholders who are affiliates of ARG, Experian or GUS prior to the Effective
Date will be subject to certain US transfer restrictions relating to the Experian Shares and the ARG Shares received pursuant to
the Demerger.

The Experian Shares and the ARG Shares have not been approved or disapproved by the SEC or any United States state securities
commission, nor has the SEC or any United States state securities commission passed upon the accuracy or adequacy of this
document. Any representation to the contrary is a criminal offence in the United States.

This document is not an offer of Experian Shares for sale (or invitation 10 acquire £xperian Shares) in any jurisdiction.




The statements contained herein are made as at the date of this document, unless some Iher me 15 SPECITIE I TEhAR AR 1= T, aiR =iy =
this document shall not give rise to any implication that there has been no change in the facts set forth herein since such date.

This document contains statements about GUS, Experian and ARG that are or may be forward-looking statements. All statements other than
statements of histerical facts included in this document may be forward-looking statements. Without limitation, any statements preceded or
followed by or that include the words “targets”, “plans”, “believes”, “expects”, “aims”, “intends”, “will", “may”, “anticipates”, "estimates”,
“projects” or words or terms of similar substance or the negative thereof are forward-looking statements, Forward-looking statements include
statements refating to the following: (i) future capital expenditures, expenses, révenues, earnings, synergies, economic performance,
indebtedness, financial condition, dividend policy, losses and future prospects; and (ii) business and management strategies and the expansion
and growth of the operations of GUS, Experian and/or ARG.

These forward-looking statements are not guarantees of future performance. They have not been reviewed by the auditors of GUS. These
forward-looking statements involve known and unknown risks, uncertainties and other factors which may cause the actual results, performance
or achievements of any such person, or industry results, to be materially different from any results, performance or achievements expressed or
implied by such forward-looking statements. These forward-looking statements are based on numerous assumptions regarding the present and
future business strategies of such persons and the environment in which each will operate in the future. You are cautioned not to place undue
reliance on the forward-looking statements, which speak only as of the date they were made. All subsequent orai or written forward-looking
statements attributable to GUS, Experian Group or ARG Holdings or any of their members or any persons acting on their behalf are expressly
qualified in their entirety by the cautionary statement above, All forward-looking statements included in this document are based on information
available to us on the date hereof. Investors should not place undue reliance on such forward-fooking statements, and none of GUS, Experian
Group or ARG Holdings undertakes any obligation to update publicly or revise any forward-looking statements, save as required by law or
regulation.
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Expected Timetable of Principal Events

Event

Time and Date (2006)

Payment date for final GUS dividend

4 August

Latest time and date for receipt by the Registrars of Blue Forms of Proxy for the Court
Meeting'!

10.30 a.m. on 27 August

Latest time and date for receipt by the Registrars of White Forms of Proxy for the
Extraordinary General Meeting

10.45 a.m. on 27 August

Voting Record Time for the Court Meeting®

6.00 p.m. on 27 August

Voting Record Time for the Extraordinary Ceneral Meeting®

6.00 p.m. on 27 August

Court Meeting

10.30 a.m. on 29 August

Extraordinary Ceneral Meeting'®

10.45 a.m. on 29 August

Publication of ARG Prospectus and Experian Prospectus

14 September

Court hearing of petition to sanction the Scheme 4 October
Court hearing of petition to confirm GUS Reduction of Capital® 6 October
Last day of dealings in GUS Shares® 6 October

Scheme Record Time'!

4,30 p.m. on 6 Octoher

Suspension of listing of, and dealings in, GUS Shares®"®)

4.30 p.m. on 6 October

Scheme becomes effective and Experian Group becomes the ultimate holding company
of the Group®

shortly after 4.30 p.m. on
6 October

Jersey Court hearing of the petition to confirm the Experian Reduction of Capital to 9 October
effect the Demergert®

Experian Reduction of Capital becomes effective and the Demerger is completed™ 10 October

Issue of Experian Shares pursuant to Experian Offer 11 October

Admission and trading in Experian Shares and ARG Shares commences on the London
Stock Exchange!®

8.00 a.m. on 11 October

Crediting of Experian Shares and ARG $hares to CREST accounts'®

8.00 a.m. on 11 October

Court hearing of the petition to confirm the ARG Reduction of Capital

11 October

ARG Reduction of Capital becomes effective

12 October

Despatch of certificates for Experian Shares and ARG Shares

By 20 October

All times shown in this document are Landon times unless otherwise stated. The dates and times given are based on GUS' current expectations and may
be subject to change. If any of the times and/or dates above change, the revised times and/or dates will be notified to GUS Sharehclders by

announcement through the Regulatory News Service of the London Stock Exchange.

{1) Blue Forms of Proxy for the Court Meeting not returned by this time may be handed to the Chairman of the Court Meeting at that meeting.
{2) If either the Court Meeting or the Extraordinary General Meeting is adjourned, the Voting Record Time for the adjeurned meeting(s) will be
6.00 p.m. on the day which is twc days before the date of the adjourned meeting{s).
{3) To commence at the time fixed or, if later, immediately following the conclusion or adjournment of the Court Meeting.
{4) These dates are indicative anly and will depend, among other things, on the date upon which the Court sanctions the Scheme.
(5) When issued dealings in ARG Shares and Experian Shares commence at 8,00 a.m. on 9 October until Admission, If the Demerger does not eccur,

all conditional dealings will be of no effect and any such dealings will be at the sole risk of the parties concerned.

() These dates will depend, among other things, on the date on which the Scheme becomes effective, the date on which the Jersey Court confirms
the Experian Reduction of Capital and when the order of the Jersey Court approving the Experian Reduction of Capital is registered by the Jersey

Registrar of Companies.

Shareholder Helpline

Any GUS Shareholder requiring assistance in understanding the matters raised in this document may telephone the
GUS Shareholder Helpline on freephone 0800 389 0306 if you are calling from the UK, open from 8.30 a.m. to
5.30 p.m. on Monday to Friday (UK time) (+44 1903 276342 if you are calling from outside the UK). The
Shareholder Helpline will be available until 17 November 2006. For legal reasons this helpline will not provide
advice on the merits of the Demerger or give any legal, financial or taxation advice, for which you will need to
consult your own legal, financial or taxation adviser.




Presentation of Statistical Data and Other Information
Statistical data

This document includes market share and industry data and forecasts that were obtained by the Group from
industry publications and surveys and internal company surveys. For the purposes of Part VI: “ARG Business
Overview” of this document, Verdict, GfiK, NPD, EDR and Mintel were the primary sources for third party industry
data and forecasts. For the purposes of Part X: "Experian Business Overview” of this document primary sources for
third party industry data and forecasts included Euromonitor, Datamonitor, Frost, IDC Internet, Canaccord Adens,
the Direct Marketing Association, the Bank of England, the Office for National Statistics and the Federal Reserve.
Unless otherwise stated, all historic third party industry data is for the relevant calendar year ended 31 December
and in terms of retail sales value. Unless otherwise stated, all market positions are in terms of retail sales value.
GUS confirms that the information provided by third parties has been accurately reproduced, So far as CGUS is aware
and has been able 1o ascertain from information published by such third parties, no facts have been omitted which
would render the reproduced information inaccurate or misleading. Certain market share information and other
statements in this document regarding the retail market industry, the information solutions market and the Group's
position relative to its competitors, are not based on published statistical data or information obtained from
independent third parties. Rather, such information and statements reflect the GUS Directors’ best estimates based
upon information obtained from trade and business organisations and associations and other contacts within the
industries in which it competes, as well as information published by its competitors.

Sources of information

Financial information

Financial information in relation to the Group means, for the purposes of this paragraph, the information in this
document which has been extracted without material adjustment from Part IX: “ARG Historical Financial
Information” and Part Xlll: "Experian Historical Financial Information™ of this document, or which has been extracted
from those of the Group's accounting records which have been used to prepare that financial information. The
financial information for ARG and Experian is for the financial years ended 31 March 2004, 31 March 2005 and

31 March 2006. It should be noted that within ARG, the financial information for Homebase is for the years ended
29 February 2004, 28 February 2005 and 28 February 2006, but is presented with ARG's combined financial
information for the years ended 31 March. Homebase’s year end is the end of February to avoid distortions relating
to the timing of Easter. Investors should ensure that they read the whole of this document and not just rely on key
information or information summarised within it. In addition, and unless stated otherwise, all trading information
not extracted from Part IX: “"ARG Historical Financial Information" and Part X|II: “Experian Historical Financial
Information” of this document and included in this document is derived from the unaudited management accounts
or internal financial reporting systems supporting the preparation of financial statements for the refevant periods.
These management accounts and internal financial reporting systems are prepared using information derived from
accounting records used in the preparation of the Group's financial statements, but may also include certain other
management assumptions and analyses.

This document incorporates by reference the trading statement issued by GUS on 12 july 2006 for the first quarter
to 30 June 2006.

Unaudited operating information

Uraudited operating information in relation to the Group’s business is derived from the following sources:

(i) management accounts for the relevant accounting periods presented; and (i} internal financial reporting systems
supporting the preparation of financial statements. Operating information derived from management accounts or
internal reporting systems in relation to the Group’s business is to be found principally in Part VIl: “ARG Operating
and Financial Review”, Part XI: “Experian Operating and Financial Review” and Part XVI: “Pro Forma Financial
Information” of this document. These management accounts are prepared using information derived from
accounting records used in the preparation of the Group's financial statements, but may also include certain
management assumptions and analyses.

Presentation of information

(LI

All references in this document to “pounds sterling”, “pounds”, “£", “p” or “pence” are to the lawful currency of
the United Kingdom. Al references in this document to “$", “Dellars”, “US Dollar(s)", “US$” and “US cent(s)" are
to the lawful currency of the United States. All references in this document to “eure” or “€” are to the lawful single
currency of member states of the European Communities that adopt or have adopted the euro as their currency in
accardance with the legislation of the European Union relating to turcpean Monetary Union. All references in this
document to “ZAR” or “rand” are to the lawful currency of South Africa. GUS prepares its combined financial
information in pounds sterling.

This document contains translations of certain US Dollar amounts into pounds sterling amounts. The translations

have been provided solely for the convenience of the readers of this document and no representation is made that
any of the amounts actually represent US Dollar amounts or could have been or could be converted into US Dollars
at the specified rates, at any particular rate or at all.




Percentages in tables have been rounded and accordingly may not add up to 100%. Certain financial data has been
rounded. As a result of this rounding, the totals of data presented in this document may vary slightly from the
actual arithmetic totals of such data.

Unless otherwise indicated, the financial information in Part IX: “ARG Historical Financial Information” and Part XlIi:
"Experian Historical Financial Information” of this document for the financial years ended 31 March 2005 and

31 March 2006 has been prepared on the basis of international financial reporting standards (“JFRS™ and the
financial information in Part IX: “ARG Historical Financial Information” and Part XIlI: “Experian Historical Financial
Information™ of this document for the financial years ended 31 March 2004 and 31 March 2005 has been prepared
on the basis of generally accepted accounting principles as used in the United Kingdom (“UK GAAP").

The significant IFRS accounting policies applied in Part 1X: “ARG Historical Financial Information” and Part XIi:
“Experian Historical Financial Information™ of this document of financial information of the Group, ARG and
Experian, as applicable, for the financial years ended 31 March 2005 and 31 March 2006, have been applied
consistently in the financial infermation in Part IX: "ARG Historical Financial information” and Part XIlI: “Experian
Historical Financial Informaticn™ of this document. The significant UK GAAP accounting policies applied in the
financial information of the Group, ARG and Experian, as applicable, for the financial years ended 31 March 2004
and 31 March 2005 have been applied consistently in the financial information in Part I1X; "ARG Historical Financial
Information” and Part XIIl: “Experian Historical Financial Information” of this document.

For a discussion of the most significant differences between IFRS and US GAAP, and UK GAAP and US CAAP relevant
to the Group, ARG and Experian, as applicable, see Part XVII: “Summary of Certain Differences between UK CAAP
and US GAAP and IFRS and US GAAP” of this document,

All times referred to in this document are, unless otherwise stated, references to London time.

All legislation referred to in this document is, unless otherwise stated, statutes, statutory investments, regulations
and/or directives of the government of the United Kingdom.

CUS" wehsite is www.gusplc.com. The information on that website, any website mentioned in this document or any
website directly or indirectly linked to these websites has not been verified and is not incorporated by reference
into this document and investors should not rely on it,

Reference to defined terms and incorporation of terms

Certain terms used in this document, including all capitalised terms and certain technical and other terms used in
this document, are explained in Part XX: “Definitions” and Part XX): “Glossary” of this document. References to the
singular include the plural and vice versa.

Non-GAAP financial measures

Parts of this document contain information regarding earnings before interest and tax (“EBIT™), which is sometimes
used by investors to evaluate the efficiency of a company's operations and its ability to employ its earnings toward
repayment of debt, capital expenditures and working capital requirements. Parts of this document also include
references to net debt, like-for-like sales, space sales growth, “Benchmark PBT" and “Benchmark EPS".

There are no generally accepted accounting principles governing the calculation of these terms and, as nen-CAAP
measures, the criteria upon which they are based can vary from company toe company. These measures, by
themselves, do not pravide a sufficient basis to compare GUS' performance with that of other companies and
should not be considered in isolation or as a substitute for net income as an indicator of operating performance, or
as an alternative to cash flow from operations as a measure of liquidity.

Further details on the use of non-GAAP financial information are set out in Part VII: "ARG Operating and Financial
Review” and Part Xi: “Experian Operating and Financial Review” of this document.




Part I: Letter from the Chairman of CUS plc

(GUS plc incorporated in England and Wales with registered number 146575)

Directors: Registered and Head Office
Sir Victor Blank (Chairman) One Stanhope Gate
John Peace (Croup Chief Executive) London
Terry Duddy (Chief Executive, Argos Retail Group) WIK 1AF

Don Robert (Chief Executive, Experian Group)
David Tyler (Group Finance Director)

John Coombe (Non-Executive Director)
Andrew Hornby (Mon-Executive Director)
Frank Newman (Non-Executive Director)

Sir Alan Rudge (Non-Executive Director)
Oliver Stocken (Non-Executive Director)

26 July 2006

Dear Shareholder

Recommended proposals for the separation of ARG and Experian

Introduction

On 28 March 2006, your Board announced the proposed separation of its two remaining businesses, ARG and
Experian. The proposals outlined in this document involve the separation of the two businesses by means of
a demerger, with GUS Shareholders receiving shares in both businesses which are expected to be
independently listed on the London Stock Exchange. Following the Demerger, GUS Shareholders will no
longer hold shares in GUS, which will cease to be listed on the London Stock Exchange.

The purpose of this document is to set out the background to, and reasons for, the proposed demerger and
to explain why your Board unanimously supports the proposals and recommends that you vote in favour of
the resolutions reguired to implement the Demerger.

You will find with this document a Blue Form of Proxy and a White Form of Proxy for two shareholder
meetings. The Blue Form of Proxy is for the first meeting, a meeting convened by an order of the Court, and
the White Form of Proxy is for an extraordinary general meeting, which will follow the Court Meeting. Both
meetings will be held on 29 August 2006. The Court Meeting and the Extraordinary General Meeting are
together referred to as the “Shareholder Meetings” in this document.

In order for these Proposals to be completed, it is important that there is sufficient shareholder support. Your
Board therefore urges you to vote at these two Shareholder Meetings. Details on how to do this are set out in
paragraph 17 below of this letter and in paragraph 16 of Part Ill: “Explanatory Statement” of this document.

Background to and reasons for the Separation

In May 2004, your Board announced that it would actively review ail strategic options over the following two
years in order to create further value for shareholders. As a result of that review, in December last year we
completed the demerger of GUS' interests in Burberry to GUS Shareholders, and earlier this year your Board
announced that it had decided to separate its two remaining businesses, ARG and Experian. The Board
considers that ARG and Experian can achieve their greatest potential and value as independent businesses
and the Proposals are therefore the final stage in the transformation of the Group.




The separation of the two businesses is expected to:
8 enhance shareholder value;

® (create two separate London listed companies offering discrete investment propositions, each with clear
market valuations;

® allow greater flexibility for ARG and Experian to manage their own resources and pursue strategies
appropriate to their markets, which have different characteristics and opportunities;

B sharpen management focus, helping the two businesses maximise their performance and make full use of
their available resources;

®  aligh management rewards more directly with business and stock market performances, helping to attract,
retain and motivate the best people; and

® provide a transparent capital structure and an efficient balance sheet for each business.

The Proposals

The Proposals will create two new holding companies, ARG Haldings {which will be the holding company for
the ARG Business) and Experian Group (which will be the holding company for the Experian Business). The
ARG Shares and Experian Shares are expected to be admitted to the Official List and to trading on the London
Stock Exchange's market for listed securities. GUS Shares will cease to be listed and GUS will become a
subsidiary of Experian Group.

instead of the shares you own in GUS, you will hold shares in ARG Holdings and shares in Experian Group,
GUS Shareholders will receive:

one ARG Share
for every one GUS Share and

one Experian Share

As part of the Proposals, your GUS Shares will be cancelled.

If you hold GUS ADRs, you will be entitled to receive one Experian ADR and the ARG Share Cash Value for
each CUS ADR held. Piease refer to paragraph 13 of Part lil: “Explanatory Statement” of this document for
more information on your treatment as a holder of GUS ADRs.

implementation

it is intended that the Proposals will be implemented in several steps. First, a new intermediate holding
company will be inserted between GUS and the rest of the Group and there will be a preliminary
reorganisation of the ARG Business in anticipation of the Demerger. Second, pursuant to a scheme of
arrangement and certain reductions of capital, Experian Group will become the new holding company of the
Croup and then the separation of the ARG Business and Experian Business will be completed. The Scheme
and the Demerger are not conditional on Admission. If the Scheme and the Demerger become effective but
Admission does not occur, CUS Shareholders will receive unlisted shares in ARG Holdings and Experian
Group.

In addition, it is proposed that the capital of both ARG Heldings and Experian Group be reduced in order to
create distributable reserves in each of ARG Holdings and Experian Group.

A detailed summary of the Demerger and the steps needed to implement it are set out in Part Ili:
“Explanatory Statement” of this document.

Financial effects of the Demerger

It will be necessary for ARG and Experian to incur additional costs in order to operate as independent
companies and the Demerger of ARG will therefore have a dilutive effect on CUS' earnings. However, the
Board considers that ARG and Experian can achieve their greatest potential and value as independent
businesses.

Experian Offer

Immediately following the Demerger, it is proposed that Experian Group will issue further shares in Experian
Group to raise new capital. These further Experian Shares will be listed at Admission.

The GUS Directors currently expect the Experian Offer to raise approximately £800 million. The Experian
Offer is expected to be underwritten and will comprise a pre-emptive offer to existing GUS Shareholders
(excluding certain overseas shareholders, provided that overseas institutional investors will be eligible to
participate where permitted) on a pro rata basis and an offer of up to 5% of Experian Group’s share capital to
institutional investors. The offer price and number of Experian Shares to be issued in the Experian Offer will
be determined by GUS, Experian Group and the Underwriters on the completion of a competitive bookbuiid
process.
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A detailed summary of the Experian Offer and the proposed terms of the underwriting are set out in Part XIV:
“Details of the Experian Offer” of this document. This document is not an offer of Experian Shares for
sale (or an invitation to acquire Experian Shares) in any jurisdiction.

if the Proposals are approved by GUS Shareholders, further details of the Experian Offer and how GUS
Shareholders can participate in the Experian Offer will be sent to Shareholders on or around 14 September
2006.

Debt allocation

As at 31 March 2006, GUS had net debt of approximately £2.0 billion. As part of the Proposals ARG will be
allocated net debt of approximately £200 million {on a pro forma basis as at 31 March 2006) in addition to
its substantial leasehold obligations, and the balance will be retained by Experian. Please see note {5} of the
Continuing Group Pro Forma Financial Information and note (2) of the ARG Pro Forma Financial Information in
Part XVI: “Pro forma Financial Information” of this document. The proceeds of the Experian Offer will be
applied to repay part of the debt owed by Experian following the Demerger.

Amendments to GUS Articles

The Proposals require certain amendments to the GUS Articles in order to accommedate any GUS Shares that
arise as a result of the exercise of options under GUS share schemes and to implement the Proposals. Details
are set out in paragraph 16 below and the Resolutions are set out in Part XXII: “Notices of Meetings” of this
document.

Shareholder approval

The Demerger requires the approval of GUS Shareholders pursuant to the Listing Rules due to the size of the
transaction and the Proposals also need to be approved by GUS Shareholders to satisfy certain legal
requirements.

The Proposals are conditional, inter alia, on the approval of the Resolutions by GUS Shareholders at the Court
Meeting and the Extracrdinary General Meeting.

A detailed description of the Proposals is set out in Part lll: “Explanatory Statement” of this document. The
Proposals can only be implemented if they receive sufficient support from GUS Shareholders at each of the
Shareholder Meetings.

Advice

Merrill Lynch and UBS have acted as financial advisers to GUS in connection with the Demerger. In addition,
GUS has atso been financially advised by JPMorgan Cazenove on certain aspects of the Proposals.

Trading update
On 12 July 2006, GUS issued a trading statement for the first quarter to 30 June 2006.

There has been no significant change in the financial or trading position of the Continuing Group since
31 March 2006.

There has been no significant change in the financial or trading position of ARG since 31 March 2006.

Information on ARG Holdings and ARG

ARG is the UK’s leading home and general merchandise retailer. It sells products under two distinctive and
complementary retail brands which are household names in the UK:

® Argos—a unique retailer recognised for choice, value and convenience and the UK’s leading general
merchandise retailer; and

m Homebase—the UK’s second largest home improvement retailer recognised for choice, style and customer
service,

Argos and Homebase are supported by an in-house financial services business, ARG Financial Services, the
operations of which include the running of the Argos and Homebase store cards.

ARG employs approximately 48,000 people and has its operational headquarters in Milton Keynes.

For the year ended 31 March 2006, ARG’ total revenue was £5,548 million and profit before taxation was
£278 million. As at 31 March 2006, ARG had combined gross assets of £5,427 million and combined net
assets of £2,775 million. This financial information is extracted from Part IX: "ARG Historical Financial
Information” of this document,

Further information on ARG and ARG Holdings is set out in Parts VI to IX of this document.




ARG Prospectus

If the Proposals are approved by GUS Shareholders at the Court Meeting and the Extraordinary General
Meeting on 29 August 2006, a prospectus will be published by ARG Haldings on or about 14 September in
connection with its application for admission to the Official List and to trading on the London Stock
Exchange.

The ARG Prospectus will be available, free of charge, from GUS' registered office and ARG Holdings’ registered
office. in addition, the ARG Prospectus will be available via the Shareholder Helpline and for inspection only
during normal business hours at the Document Viewing Facility at the Financia! Services Authority, 25 The
North Colonnade, Canary Wharf, London E14 5HS.

information on Experian Group and Experian

Experian is a global leader in providing information solutions to business clients and consumers. It helps
organisations to find new customers and develop and manage existing relationships by providing data,
decision-making solutions and processing services. It also helps consumers to understand, manage and
protect their personal information and to make more informed purchase decisions.

Experian employs approximately 12,200 people in 28 countries supporting clients in more than 60 countries.
Experian’s operational headquarters are in Nottingham, UK and Costa Mesa, California.

For the year ended 31 March 2006, Experian's total revenue was US$3,084 million and profit before taxation
was U53$638 million. As at 31 March 2006, Experian had combined gross assets of US$7,644 million and
combined net assets of US$600 million. This financial informaticn is extracted from Part XilI: “Experian
Historical Financial Information” of this document.

Further information on Experian and Experian Group is set out in Parts X to XV of this document.

Residence of Experian Group and income Access Shares

Experian is a global business, with the majority of its revenues being generated outside the UK. In
formulating the Proposals the GUS Directors have looked for the most appropriate structure for Experian’s
future international growth and have decided that Experian’s corporate headquarters should be in Dublin.
Experians holding company will be incorporated in Jersey and will be tax resident in the Republic of Ireland.

In order to preserve the current tax treatment of dividends paid to GUS Shareholders in the UK, the income

access share arrangement described in more detail in Part XV: “The Income Access Share Arrangements” of

this document will be put in place after completion of the Scheme. The purpose of the Income Access Share
Arrangements is to enable Experian Shareholders to elect to receive dividends from a UK source so that the
Proposals do not make any difference to the tax treatment of dividends for Shareholders resident in the UK

who make, or are deemed to make, such an election.

The Experian Group articles of association will contain a number of important differences from the existing
GUS articles of association to reflect, inter alia, both Jersey law and the income access share arrangements
referred to above. A detailed summary of the Experian Group articles of association is set out in

paragraph 37 of Part XIX: "Additionai Information” of this document.

Experian Group will be subject to the Takeover Code and will report on compliance with the Combined Code.

It is expected that Experian Group will be eligible for inclusion in the FTSE, MSCI and Dow Jones indices as a
UK participant.

Experian Prospectus and the Experian Offer

If the Proposals are approved by GUS Shareholders at the Court Meeting and the Extraordinary Ceneral
Meeting on 29 August 2006, a prospectus will be published by Experian Group on or about

14 September 2006 in connection with its application for admission to the Official List and to trading on the
London Stock Exchange and the Experian Offer referred to above.

The Experian Prospectus will be lodged with the Jersey Registrar of Companies in due course and will be
available, free of charge, from GUS' registered office,

In addition, the Experian Prospectus (which will contain details of how eligible GUS Shareholders may be able
to participate in the Experian Offer) is expected to be circulated to GUS Sharehelders on or around

14 September 2006 and, from that date, will be availabie via the Shareholder Helpline and for inspection only
during normal business hours at the Document Viewing Facility at the Financial Services Authority,

25 The North Colonnade, Canary Wharf, London E14 SHS.

Management and Board continuity

Following the Demerger, GUS will cease to be a listed company and each of Experian Group and
ARG Holdings will operate as separate listed companies. Each of the businesses will continue to be led by its




existing experienced management teams; the new boards of the two companies upon Admission will be as
follows:

ARG Holdings Experian Group
Chairman Oliver Stocken John Peace
Chief Executive Terry Duddy Don Robert
Finance Director/Chief Financial Officer Richard Ashton Paul Brooks
Non-Executive Directors John Coombe Sir Alan Rudge

Andy Hornby David Tyler

ARG Holdings and Experian Group intend to appoint further independent Non-Executive Directors prior to or
after Admission.

Given the uncertainties regarding the timing of the Demerger and to ensure reasonable notice of termination
is provided from both GUS and Sir Victor Blank, GUS and Sir Victor Blank have agreed to amend his terms of
appeintment to previde that either party will give to the other three months’ notice of termination of
appointment, such notice not to expire before 31 March 2007. Alternatively, GUS may, in its discretion, make
a payment in lieu of serving such notice.

In consideration for being afforded the opportunity to reinvest his invested shares and matching share
options awarded under the GUS Co-Investment Plan in 2004 and 2005 {the “CIP Awards”) on the terms set
out in the Experian Reinvestment Plan modified as described below, and conditional upon Admission taking
place in the year ending 31 March 2007, John Peace has agreed that his employment with CUS will terminate
by mutual agreement on 31 March 2007 and John Peace will continue to receive his salary, bonus and
benefits (other than new share incentive grants) pursuant to his service agreement until such termination,
CUS will have no obligation to serve notice to terminate the employment or make a payment in lieu of notice
or a liquidated damages payment to him in connection with the termination. If Admission takes place during
the year ending 31 March 2007, John Peace will not be entitled, or eligible, to participate in any
co-investment plan in respect of any annual bonus for the year ending 31 March 2007.

If John Peace reinvests his CIP Awards he will be granted a matching award of Experian Shares on a
one-for-one basis which will vest after three years if he continues to be Chairman of Experian Group. If,
before vesting of the matching award, either: (i) John Peace ceases to be Chairman of Experian Group, except
as a result of voluntary resignation or gross misconduct; or i) as a result of events affecting Experian Group
{or any successor company), John Peace is no longer chairman of a listed company, the matching award will
immediately vest in full and his reinvested shares will be released. If John Peace voluntarily resigns his
Chairmanship of Experian Group, his matching award will immediately vest on a pro-rated basis to reflect the
period from grant to cessation as a proportion of the three year vesting period. The reinvestment of the CIP
Awards described above will not be affected in any way by the termination of John Peace's employment with
GUs.

The effect of the Demerger on outstanding options and awards granted to John Peace under the GUS
Employee Share Plans will be as for other participants in such plans, as described in paragraph 7 of Part XIX:
“Additional Information” of this document, subject to his reinvestment opportunity being as described above.
In respect of options and awards which are exchanged for equivalent options and awards over Experian
Shares, when Johr Peace ceases to be employed by GUS on 31 March 2007, for the purposes of the relevant
plan rules, his employment will be treated as ceasing for a good leaver for the purposes of the relevant plan
rules.

From 31 March 2007, GUS has agreed that fees currently of £100,000 per annum previously paid to GUS in
respect of John Peace's role as Chairman of Burberry will be paid to him.

Following the Demerger, David Tyler's employment with GUS will continue until 31 March 2007 in order that
he can manage legacy issues concerning the combined group and to provide an effective handover to the
finance directors of Experian Group and ARG Holdings. From January 2007, GUS will agree to an earlier
termination of David Tyler's employment at his request and on such termination will make a payment in lieu
of notice to him in accordance with the terms of his service contract. While David Tyler remains employed by
GUS his non-executive fees from Experian Group will be offset against the salary paid by GUS in respect of
his continued employment. The effect of the Demerger on outstanding options and awards granted to David
Tyler under the GUS Employee Share Plans will be as for other participants in such plans as described in
paragraph 7 of Part XIX: “Additional Information” of this document, except he will not be eligible to
participate in the Experian Reinvestment Plans. To the extent that his options and awards are exchanged for
equivalent options and awards over Experian Shares, the new options and awards will not vest, become
exercisable or lapse in connection with his termination of employment. In respect of such new awards and
options, David Tyler will be treated as a good leaver for the purposes of the relevant plan rules if he ceases
to be a Non-Executive Director of Experian Group except as a result of voluntary resignation (namely a
resignation freely given by him, not in response to any action by Experian Group) or actions which would
constitute gross misconduct. For the avoidance of any doubt, the performance conditions applicable to such
awards and options must be met in accordance with the relevant plan rules. If he ceases to be a Non-
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Executive Director as a result of a voluntary resignation or for actions which would constitute gross
misconduct his awards and options will lapse.

From 31 March 2007, GUS has agreed that fees currently of £45,000 per annum previously paid to GUS in
respect of David Tyler's role as a non-executive director of Burberry will be paid to him.

Other senior management

Following the Demerger, at ARG Paul Loft will continue to be the Managing Director of Homebase and Sara
Weller will continue to be the Managing Director of Argos. In addition, at Experian Chris Callero will continue
to be the Chief Executive of The Americas and John Saunders will continue to be the Chief Executive of
Clobal Operations. These individuals are key individuals of ARG and Experian respectively.

Further details on each of the boards of ARG Holdings and Experian Group and each of the proposed
management teams are set out in Part VIIIl: “ARG Directors, Senior Management, Corporate Governance and
Employees” and Part XII: “Experian Directors, Senior Management, Corporate Governance and Employees”
respectively of this document.

Dividend policy
Final dividend

The final dividend of 21.9 pence per GUS Share, approved at CUS' annual general meeting on 19 July 2006,
will be paid on 4 August 2006, The Proposals will not affect this dividend payment.

Future dividends

Future dividends from ARG Holdings and Experian Group will depend on the circumstances at the time and
the dividend policy of ARG Holdings and Experian Group will be a matter for their respective boards
following the Demerger. However, it is currently anticipated that Experian Group will have a dividend cover of
no less than three times and ARG Holdings wiil have a dividend cover of no less than two times.

Experian Group will report its results in US Dollars because the majority of Experians profit comes from the
US. Experian Group will also announce its dividends in US Dollars. However, unless shareholders elect
otherwise, their dividends will continue 10 be paid in pounds sterling. The amount of dividends received will
be calculated on the basis of an exchange rate from US Dollars to pounds sterling at the time the dividend is
announced.

Experian Income Access Share Arrangements

As described in paragraph 5 above, in order to give Experian Shareholders the option of receiving their
dividends from Experian from a UK source, an income access share arrangement will be put in place.

All shareholders in Experian Group wili be able to elect to receive their dividends from Experian pursuant to
these arrangements and all existing GUS Shareholders who hold less than 50,000 Experian Shares following
the Demerger will be deemed to have made an election to receive their dividends from Experian Group in this
way unless they notify Experian Group in writing that they do not wish to do so.

The Income Access Share Arrangements may be suspended or terminated at any time and for any reason by
Experian Croup, without financial recompense, for example, as a result of changes in relevant tax law.
Furthermore, if it were not possible to pay shareholders all of their dividends from UK-sourced income, then
the shortfall would be made up out of dividends on Experian Shares which are Irish-sourced {which could
result in Irish withholding tax).

The forms for making an IAS Election will be sent to GUS Sharehoclders with the Experian Prospectus in due
course and will also be available from Experian’s registrars and from its registered office.

The tax implications of these arrangements are described in Part XVIII; “Taxation” of this document.

Dividend mandates

Existing dividend mandates to bank or building society accounts given in relation to dividends paid by GUS,
all instructions relating to GUS’ dividend reinvestment plan and all instructions given to GUS in relation to
notices and other communications, will continue to apply to the Experian Shares and will also be applied
automatically to ARG Shares received by GUS Shareholders pursuant to the Demerger.

Shareholders who hold 800 or fewer GUS Shares

UK resident GUS Sharehclders who hold 800 or fewer GUS Shares at the Scheme Record Time will be offered a
free share sale arrangement through Lloyds TSB Registrars in respect of both the ARG Shares and the
Experian Shares they receive pursuant to the Demerger.

Such smaller shareholders may:

()] retain their holdings of ARG Shares and Experian Shares resulting from the Demerger;
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(i) sell their entire holding of ARG Shares and/or their entire holding of Experian Shares resulting from
the Demerger and receive the cash realised through such sale; or

(iii) donate their entire holding of ARG Shares and/or their entire holding of Experian Shares resulting
from the Demerger to a GUS nominated registered charity.

The forms for using this free share sale arrangement will be sent to shareholders with the Experian
Prospectus in due course.

A guide to the general tax consequences of each of these elections for GUS Shareholders who are ordinarily
resident in the UK is set out in Part XVIIi: “Taxation” of this document.

As a result of US federal securities laws, GUS Shareholders and GUS ADR holders in the United States will not
be permitted to use this share sale arrangement.

Taxation

GUS Shareholders should read Part XVIII: “Taxation"” of this document which provides a general description of
the UK, US, Irish and jersey tax consequences of the Proposals. If you are in any doubt as to your tax
position, you should contact your professional adviser immediately.

Employee share plans

The effect of the Demerger on outstanding awards and options under the GUS Employee Share Plans is
summarised in Part lll; “Explanatory Statement” of this document.

GUS will, in due course, be writing to participants in the GUS Employee Share Plans to explain the effect of
the Demerger in more detail.

ARG Holdings and Experian Group place great importance on equity participation as a means of aligning
employees’ and shareholders’ interests and ARG Holdings and Experian Group each intend to adopt new
employee share plans, subject to GUS Shareholder approval at the EGM. The new plans to be operated by
ARG Holdings and Experian Group on an ongoing basis after the Demerger are similar to the existing GUS
Employee Share Plans. The principal features of the new plans are summarised in paragraphs 22 and 38 of
Part XIX: “Additional Information” of this document.

Both ARG Holdings and Experian Croup are proposing to offer free shares to employees around the time of
Admission.

To ensure the retention of the top management teams and to strengthen their alignment with shareholders,
both ARG Holdings and Experian Group are proposing, around the time of Admission, to offer certain senior
executives a one-off opportunity to reinvest shares under certain GUS Employee Share Pians and earn
matching ARG Shares or Experian Shares. This reinvestment opportunity will be an important part of the
post-separation incentive arrangements for both companies since it is essential to securing the top
management teams.

ARG Holdings will offer share participation to its employees where it is appropriate to do so. ARG Holdings
believes that share-based arrangements will form an important part of its performance-related pay structure
and is proposing to adopt share option and share-based incentive plans. To support its current strategic
objectives and the employment of top talent in its markets, ARG Holdings proposes to make share-based
awards, and to offer the opportunity to co-invest annual bonus payments, to certain senior executives.

Experian Group believes that employee share ownership will form an important part of its culture going
forward. Therefore, it is proposed that all employees will have an opportunity, to the extent permissible, to
acquire Experian Shares through arrangements which are appropriate to their country of residence. In
addition, Experian Group is proposing 1o operate executive share plans incorporating option grants,
share-based awards and the opportunity to co-invest annual bonus payments, all of which it believes are
essential to employing the best talent in competitive international markets.

Pensions

GUS operates four occupational pension schemes in the UK, namely the GUS Pension Scheme (the

“GUS Pension Scheme"), the GUS Money Purchase Pension Plan (the “GUS Pension Plan”), the Argos
Pension Scheme (the "ARG Pension Scheme”), and the Hampden Group Limited Pension Scheme (the
“Hampden Pension Scheme”). These schemes will continue to operate in largely the same way following
the Demerger, subject to the review of pensions by ARG described in paragraph 23 of Part XIX: “Additional
Information” of this document.

The schemes operate separately and will continue to do so following the Demerger. However, Argos,
Homebase and Whiteaway Laidlaw Bank Limited will continue to participate in the GUS Pension Plan for a
temporary period following the Demerger. Whiteaway Laidlaw Bank Limited, a member of ARG following the
Demerger, will also continue to participate in the GUS Pension Scheme for a temporary period following the
Demerger.

Following the Burberry Demerger, a number of members of the Burberry Group continue to participate in the
GUS Pension Scheme. Arrangements are in place between GUS and Burberry to address the statutory
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payments required when the Burberry Group companies leave the GUS Pension Scheme, currently scheduled
for the end of 2007.

There are a number of other retirement benefit arrangements provided to employees. Further information in
relation to the above schemes and other material arrangements are described above and in paragraphs 8 and
23 of Part XIX: “Additional Information” of this document.

Noteholders

On 22 May 2006 the Board proposed certain amendments to the terms and conditions of CUS’ three
outstanding series of notes. The amendments were sought in order to address potential uncertainty in the
interpretation of certain event of default provisions of the notes in the context of the Demerger, and to clarify
that the Demerger will not comprise an event of default under the notes. At noteholder meetings held on

13 June 2006, extraordinary resolutions approving the amendments were passed in respect of two of the
three series of notes and the terms of these notes have been amended accordingly. In respect of the third
series of notes, the £350,000,000 5.625% Notes due 2013 (the “2013 Notes"}, the resolution was not
passed, and therefore the 2013 Notes remain unchanged. However, GUS believes that the failure to pass the
extraordinary resolution and amend the terms of the 2013 Notes will not obstruct the process of the
Demerger. The banking facility referred to in paragraph 41.2 of Part XIX: “Additional Information” can be used
to enable GUS to repay the 2013 Notes. Further information about the Company’s outstanding notes is
described in paragraph 11.7 of Part XIX: “Additional Information” of this document.

Overseas Sharcholders
Demerger

Any person resident outside the United Kingdom who is to receive ARG Shares and Experian Shares pursuant
to the Demerger must satisfy himself or herself as to full chservance of the laws of the relevant territory in
connection therewith, including obtaining any requisite government or other consents, observing any other
requisite formalities and paying any issue, transfer or other taxes due in such territory.

If the issue of shares in ARG Holdings and/or Experian Group to any person with a registered address in a
jurisdiction outside the United Kingdom, or who is reasonably believed to be a citizen, resident or national of
a jurisdiction outside the United Kingdom, would or may infringe the laws of such jurisdiction or would or
may require any governmental or other consent or any registration, filing or other formality which cannot be
complied with, or compliance with which would be unduly onerous, GUS, ARG Holdings and/or Experian
Group may in their sole discretion determine that such shares be sold on behalf of such person and the net
proceeds of such sale be paid to the persons entitied thereto.

US Securities Laws

ARG Shares and the Experian Shares issued to GUS Shareholders pursuant to the Demerger, will be issued in
reliance upon the exemption from the registration requirements provided by section 3(a)(10) of the

US Securities Act and, as a consequence, will not be registered thereunder or under the securities laws of any
state or other jurisdiction of the United States.

Further details are set out in paragraph 13 of Part lll: “Explanatory Statement” of this document.

Experian Offer

GUS Shareholders {excluding certain overseas shareholders provided that overseas institutional investors will
be eligible to participate where permitted) will be able to participate in the Experian Offer. Further details on
the proposed Experian Offer are set out in Part XIV: “Details of the Experian Offer” of this document.

Court Meeting and Extraordinary General Meeting

Notices convening the Court Meeting and the Extraordinary General Meeting at which the approvals for the
Proposals will be sought are set out in Part XXII: “Notices of Meetings” of this document. Both meetings will
be held at the Millennium Hotel, Grosvenor Square, London WI1K 2HP on 29 August 2006 and the first
meeting, the Court Meeating, will begin at 10.30 a.m.

Court Meeting

At the Court Meeting, you will be asked to approve a scheme of arrangement (referred to in this document as
the “Scheme”). The statutory majority required to approve the Scheme at the Court Meeting is a majority in
number of those GUS Shareholders who are present and vote in person or by proxy, and who represent 75%
or more in value of the GUS Shares held by them.

The Scheme will, inter alia, insert Experian Group as a new holding company between CUS and GUS
Shareholders, As part of the Scheme, ARG Holdings, Experian Group and certain other members of ARG and
Experian will also agree to implement certain other steps of the Proposals which are described in more detail
in Part lll: “Explanatory Statement” of this document.
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Extraordinary General Meeting
At the Extraordinary General Meeting, you will be asked to approve:

(i) a special resolution approving the insertion of Experian Group as the new holding company of GUS
and to assist this by making certain changes to the share capital of GUS, authorising the allotment
of shares pursuant to the Scheme and making amendments to the CUS articles of association (to
ensure that shares allotted after the Extraordinary General Meeting but before the Scheme Record
Time are covered by the Scheme; and to ensure that, subject to the Scheme becoming effective, any
shares issued by GUS after that time can be computsorily acquired by the immediate helding
company of GUS);

(i) a special resolution approving the terms of the Demerger including the GUS Distribution in specie,
the Experian Reduction of Capital, the ARG Reduction of Capital, the Experian Offer and entry into
the Demerger Agreement; and

(iii) ordinary resolutions approving the ARG Employee Share Plans and the Experian Employee Share
Plans which are summarised in paragraphs 22 and 38 of Part XIX: “Additional Information” of this
document,

The majority required for the passing of each of the special resolutions is 75% or more in value of the votes
cast. A simple majority is required for the passing of each of the ordinary resolutions. On a show of hands
each GUS Sharehalder present in person will have one vote and on a poll each GUS Shareholder present in
person or by proxy will have one vote for each GUS Share held.

Court approvals

in addition, the Scheme and each of the Reductions of Capital needs to be sanctioned by the relevant court at
separate court hearings.

In order for the Proposals to be implemented, it is important that we get your support and you
vote at both Sharcholder Meetings. Paragraph 17 below explains how to do this.

More details of these approvals are set out in Part Ill: "Explanatory Statement” of this document.

Action to be taken in respect of the Shareholder Meetings

A detailed description of the Propesals is set out in Part Il: “Explanatory Statement” of this document and
your approval is now being sought to effect the above steps to enable the Demerger to happen. The
Proposals can only be implemented if they receive sufficient support from GUS Shareholders at the two
Shareholder Meetings. If they are implemented, you will be bound by the Propasals whether or not you have
voted in favour of them.

Whether or not you propose to attend the meetings, you are requested to complete, sign and
return the enclosed Blue Form of Proxy for use at the Court Meeting and the enclosed White Form
of Proxy for use at the Extraordinary General Meeting.

It is important that, for the Court Meeting, as many votes as possible are cast so that the Court
may be satisfied that there is a fair and reasonable representation of shareholder opinion. You
are therefore strongly urged to sign and return your Forms of Proxy for the Shareholder Meetings
as soon as possible.

Completed Forms of Proxy should be returned to Lloyds TSB Registrars as described in the notes
attached to the Forms of Proxy or by hand (during normal business hours) or by post to Lloyds
TSB Registrars, The Causeway, Worthing, West Sussex, BN99 6AS as soon as possible, and in any
event so as to be received no later than 48 hours prior to the relevant Shareholder Meeting. The
Blue Form of Proxy in respect of the Court Meeting only may also be handed to the Chairman of the Court
Meeting at that meeting.

If you hold CUS Shares in CREST. you may also appoint a proxy for the Court Meeting and the Extraordinary
General Meeting by completing and transmitting a CREST Proxy Instruction to Lloyds TSB Registrars so that it
is received no later than 10.30 a.m. and 10.45 a.m. respectively on 27 August 2006.

Electronic Proxy Appointment is also available for this Extraordinary Ceneral Meeting. This facility enables
GUS Sharehoiders to lodge their proxy appointment by electronic means on a website provided by Lloyds T58
Registrars via www.sharevote.co.uk, Further details are set out in the notes to the notice of the Extraordinary
General Meeting at the end of this document.

The return of a completed Blue Form of Proxy, Electronic Proxy Appointment or CREST Proxy Instruction will
not prevent you from attending the Court Meeting and voting in person if you wish to do so.

The return of a completed White Form of Proxy, Electronic Proxy Appointment or CREST Proxy Instruction will
not prevent you from attending the Extraordinary General Meeting and voting in person if you wish to do so.

If you hold CUS ADRs you will receive an ADR Voting Instruction Card from the Depositary which will enable
you to instruct the Depositary as to how to vote the GUS Shares underlying your GUS ADRs at the
Extraordinary General Meeting and the Court Meeting. You must return a completed ADR Voting instruction
Card to the Depaositary by 22 August 2006. You should read paragraph 13 of Part lll: “Explanatory Statement”
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of this document for further details of how you may vote at the Court Meeting and the Extracrdinary General
Meeting, and how the Demerger will affect you.

Further information and Shareholder Helpline

Your attention is drawn to the further information set out in Parts Il to XXIi of this document and to the
expected timetable for the Proposals set out on page 7 of this document. Notices convening the Court
Meeting and the Extraordinary General Meeting are set out in Part XXII: “Notices of Meetings” of this
document.

You are advised to read the whole of this document and not just rely on the summary information
contained in this letter. We appreciate that the Proposals may appear complex and apologise for the length
of the documents that we are obliged to send to you.

Any CGUS Shareholder requiring assistance in understanding the matters raised in this document may
telephone our Shareholder Helpline on freephone 0800 389 0306 if you are calling from the United
Kingdom, open from 8.30 a.m. to 5.30 p.m. on Monday to Friday (London time) (+44 1903 276342 if you are
calling from outside the United Kingdom).

The Shareholder Helpline will be available until 17 November 2006. For legal reasons, the Shareholder
Helpline will not be able to provide advice on the merits of the Proposals or to give any legal, financial or
taxation advice, for which you will need to consult your own legal, financial or taxation adviser.

Board recommendation

The Board has received financial advice from Merrill Lynch and UBS in connection with the
Demerger. In providing advice to the Board, Merrill Lynch and UBS have relied on the Board's
commercial assessment of the Demerger. The Board considers the Proposals to be in the best
interests of the Shareholders as a whole.

The Board recommends unanimously that you vote in favour of the Scheme at the Court Meeting

and in favour of the resolutions to be proposed at the Extraordinary General Meeting, as each of

the Directors intend to do in respect of their own beneficial holdings, which amount in aggregate
to 1,833,811 GUS Shares representing 0.2% of the GUS Shares in issue.

Yours faithfully

MMM

Sir Victor 8lank
Chairman




Part lI: Risk Factors

Prior to voting on the Proposals, GUS Sharehaolders should carefully consider, in addition to the other information
set out in this document, the risk factors relating to ARG, Experian and the Demerger set out below.

1 Risks relating to ARG

Prior to voting on the Proposals, GUS Shareholders should carefully consider the risk factors relating to ARG’s
business and the industry it operates in, together with all other information contained in this document.
Additional risks and uncertainties not presently known to GUS or that GUS currently believes to be immaterial
may also have a material adverse effect on ARG’s financial condition or business success. if any, or a
combination, of these risks actually occurs, ARG's business, reputation, financial condition and/or operating
results could be adversely affected. If this occurs, the price of the GUS Shares, or after Admission the price of
ARG Shares, may decline and shareholders could lose all or part of their investment.

1.1 Risks relating to ARG’s business
ARG may be unable to implement its growth strategy.

ARG’s growth strategy is continuing to focus on, inter alia: {i) increasing market share in targeted
large product markets; (i) leveraging its extensive product portfolio, market teadership and
purchasing scale; {iii) extending and exploiting multi-channet teadership; and (iv} expanding Argos’
and Homebase's store networks to provide enhanced customer convenience. There can be no
assurance that ARG will continue to implement successfully this growth strateqy and any failure to
do so could materially adversely affect ARG’s business, reputation, financial condition and/or
operating results.

The planned increase in the number of stores or the successful conversion of existing
stores may not be achieved.

ARG plans to open approximately 30 new Argos stores per year and 15 new Homebase stores per
year over the next three years but there can be no assurance that ARG will be able to expand its
store network as planned or that all of such new stores will be profitable. Whilst the Directors
believe that they have identified areas in the United Kingdom and the Republic of Ireland where ARG
could increase the number of its stores, unforeseen factors could result in potential sites not
becoming available on terms acceptable to ARG. This could materially adversely affect ARG's
business, reputation, financial condition and/or operating results. Furthermore, if competitors are
able to secure high-quality sites, they may be able to gain market share and may effectively restrict
ARG’ ability to grow. Additionally, ARG's ability to open new stores, convert or refurbish existing
storas (including by the introduction of mezzanine levels), change the use of part of an existing
store or implement any of these activities without delay may be significantly restricted by regulatory
obstacles associated with local planning processes or by restrictions in the relevant leases.

ARG’s operations are seasonally affected and could be adversely affected as a resuit of
weak sales during peak trading seasons or unusual weather conditions.

ARG's aperations are characterised by seasonal fluctuations in demand and during peak trading
seasons ARG increases its advertising spend, hires additional staff and sources additional products.
Its increased inventory requires careful stock management with any surplus stock that has not been
sold during a season either being sold on promotion or held in storage for sale at a later date. For
general retailing, annual retail demand is highest during the Christmas period and is subject to
consumer preferences, perception and/or spending during this period. Demand for Argos products
is highest during the months of November and December, whilst demand for Homebase products is
highest through the Spring, at Easter and during the Summer months. Higher tevels of home
improvement products are sold at Easter when traditionally UK households spend money on
improving their homes and gardens. Migher sales of home enhancement products, such as
barbeques and outdoor furniture during the Summer months, have been correlated with good
weather. A decline in consumer spending during the Christmas, Spring or Easter periods or
unseasonat weather, low temperatures, high levels of rainfail or lack of sunshine in the Spring
and/or Summer in the United Kingdom and/or the Republic of Ireland could lead to ARG stocking
products during periods of the year when there is a reduced demand for such products. These
factors could materiatly adversely affect ARG's business, reputation, financial condition and/or
operating results.

Interruptions in the availability of ARG's supply of products from product suppliers.

ARG purchases a substantial proportion of its products from third party praduct suppliers on both a
domestic and an import basis. ARG's operations may be interrupted or otherwise adversely affected
by delays or interruptions in the supply of these products from third party product suppliers or the
termination of any product supplier arrangement where an alternative source of product supply is
not readily available on substantially similar terms. Any breakdown or change in ARG's relationships
with product suppliers of any product supplier declining to sell products to ARG for any reason or
any supplier having financial difficulties or going out of business and therefore not satisfying orders




or product liability claims could materially adversely affect ARG’s husiness, reputation, financial
condition and/or operating resulits. If ARG is forced to change a supplier of products, there is no
guarantee that this would not interrupt supply continuity or result in additional cost.

Changes in the costs to ARG of obtaining its products.

The price of the products ARG sells may be significantly affected by the cost of the raw materials
used to produce those products (for example, oil, plastic, wood and gold) in the source markets of
ARG’s suppliers.

Wherever practicable ARG seeks to put in place supply contracts which ensure the supply of
products for the period that they are anticipated to be offered by ARG and in such guantities as its
forecasts require. Failure to continue to source products at low cost from international markets or to
forecast accurately the required guantities could result in ARG having to buy products from other
suppliers on short term contracts which could result in additional cost. Any increases in the prices
of products where prices have not been fixed under contractual supply agreements could materially
adversely affect ARC's business, reputation, financial condition and/or operating results.

Failure, interruption or unavailability of ARG's operational infrastructure.

ARG’s ability to distribute merchandise to its stores and to sell and distribute such merchandise to
its customers is reliant on its operational infrastructure, particularly the efficient functioning of its
warehouses, depots and distribution network. Failures or unavailability of such infrastructure
(caused, for example, by a fire, structural damage, natural disaster, terrorist activity or industrial
action at one of ARC’s main offices, warehouses or depots) could result in ARG having to implement
its disaster recovery procedures. Although ARG has put in place disaster recovery procedures and
back-up arrangements, any failure or delay in the implementation of such procedures or
arrangements in this area could adversely affect ARG's operational capabilities and could have a
material adverse effect on ARG’s operational and financial performance. Furthermore, such
procedures and arrangements include outsourcing the warehousing and/or distribution of its
merchandise to third parties and their implementation therefore requires ARG to place greater
reliance on the performance of third parties. This could potentially involve significant additional
costs which could materially adversely affect ARG's business, reputation, financial condition and/or
operating results.

Interruptions in or changes to the terms of ARG’s shipping or distribution arrangements.

ARG is reliant on the services of third party distribution, shipping and haulage companies for the
movement and storage of goods within the United Kingdom, the Republic of Ireland and the
jurisdiction from which it sources its products. Although management has entered into contracts
with a number of third party distribution, shipping and haulage companies, any change in the terms
of, interruption or failure in the services of one or more of these service providers could affect ARG's
ability to supply and distribute its products and consequently could materially adversely affect
ARG’s business, reputation, financial condition and/or operating results. Such interruption or failure
could potentially involve significant additional costs to ARG in obtaining an alternative source of
supply or distribution.

Changes in the cost or availability of the materials and services that ARG requires to
operate its business.

ARG's operations are affected by the prices and availability of the materials and services that it
requires to operate its business, for example, paper, packaging, fuel, utilities (including electricity}
and rates.

The costs of these items have been subject to fluctuations in the past and may be subject to
fluctuations in the future. In the year ended 31 March 2006, one of the principal drivers for an
increase in ARG’s overall costs relative to the year ended 31 March 2005 was increased energy
prices. If these prices were to remain at their current high levels or rose further, and ARG was
unable to introduce measures to mitigate the consequential effects, this could materially affect
ARG's business, reputation, financial condition and/or operating results.

The ability of ARG to continue to operate effectively is also reliant on the continued supply of raw
materials and/or services (for example, paper required to produce the Argos catalogue) and any
interruption or failure of such supply could materially affect ARC’s business, reputation, financial
condition and/or operating results.

ARG is exposed to the risks associated with leased property and any variations to the
terms of such leases.

ARG has over 950 leased stores in its property portfolio, and is therefore particularly subject 1o
trends in the UK property market, including rising market rents and rates, repair and reinstatement
liabilities and general compliance with legislation. The leases for ARG's leasehold property all
(excepting the majority of long leaseholds) contain five year rent review clauses. The Directors have
made certain assumptions about future rent reviews in respect of ARC’s leasehold property. If rent
reviews were to be agreed at rates higher than currently anticipated, this could materially adversely
affect ARG’s business, reputation, financial condition and/or operating results,




ARG has disposed of a limited number of surplus properties in the course of its business and
businesses it has acquired will have done likewise in the past. ARG may nevertheless remain directly
or contingently liable for performance of leasehold and other title obligations relating to properties
previously disposed of. There is a risk of such liability crystallising in the event of insolvency or
other default by the purchasers of those properties.

Delays or failures in the delivery of major infrastructure development and replacement
projects.

ARG has a programme of development projects (for example, in relation to the development of new
distribution infrastructure or major systems related projects supporting ARG). The delay or failure to
manage and implement such projects effectively could materially adversely affect ARG's business,
reputation, financial condition and/or operating results.

Failures or interruptions in the information technology systems.

ARG is reliant on its information technology (“IT") systems for the provision of information
regarding most aspects of its financial and operational performance including sales and stock
information and also to enable its customers to purchase goods enline and over the phone.
Interruption in ARGC's IT systems could be caused by a number of factors including as a result of
human error, damage or interruption from fire, natural disaster, power loss, telecommunications
failure, unauthorised entry and malicious computer code, industrial action and acts of war or
terrorism. Disaster recovery plans and contingency plans have been prepared by ARG but there can
be no certainty that such plans will be effective in the event that they need to be activated.
Suppliers of hardware and software systems are vetted to assess their ability to provide ongoing
support and back-up, but there is always a risk of interruption. The failure of these IT systems,
particularly its stock management systems, telephone systems and Internet sites, would severely
restrict the ability of ARG to continue to operate at its current performance levels. Each of these
matters could materially adversely affect ARG's business, reputation, financial condition and/or
aperating results.

Increases in ARG's funding needs or obligations in respect of the ARG Pension Scheme.

The following issues could adversely affect the funding position of the ARG Pension Scheme {(a
defined benefits, registered occupational pension scheme): (i) poor investment performance of
pension fund investments; (ii} the scheme’s trustees unsuccessfully switching investment strategy;
iii) longer life expectancy (which will make pensions payable for longer and therefore more
expensive to provide, whether paid directly from the scheme or secured by the purchase of
annuities); (iv) a change in the actuarial assumptions by reference to which funding is assessed;
{v) adverse annuity rates {(which tend, in particular, to depend on prevailing interest rates and life
expectancy), as these will make it more expensive to secure pensions with an insurance company;
and (vi) other events occurring which make past service benefits more expensive than predicted in
the actuarial assumptions by reference to which ARG's past contributions were assessed. An
increase in employer contributions to the ARG Pension Scheme (to be agreed between the trustees
and ARG in accordance with the statutory funding regime) could have a material effect on ARG's
funding obligations to the ARG Pension Scheme. Further details are set out in paragraph 23 of
Part XIX: “Additional Information™ of this document.

ARG is exposed to currency exchange risk.

ARG's operations involve the sale and purchase of products denominated in currencies other than
pounds sterling, principally the US Dollar and the euro. Fluctuations between the value of pounds
sterling and the US Dollar and the euro may have an adverse effect on ARG’ financial performance.

ARG is dependent on certain key employees.

ARG's business is managed by a number of key personnel, including ARG's executive directors and
senior management team many of whom have significant experience within ARG and the wider
retail sector and may be difficult to replace. The loss of senior personnel could have a material
adverse effect on the business. In addition, as the business develops and expands, ARG’s future
success will depend on its continued ability to attract, motivate and retain highly skilled and
qualified personnel. There can be no assurance that key personnel will continue to be employed by
ARG or that ARG will be able to retain qualified personnel in the future. The failure to retain key
personnel could materially adversely affect ARG's business, reputation, financial condition and/or
operating results.

ARG is exposed to the consumer credit environment.

ARG's stores offer customers the opportunity to purchase products in-store, online or over the
phone using the Argos store card or Homebase store card. The store cards allow customers to pay
for the products at a future date through a variety of payment schemes. UK base rates, regulatory
changes (including changes resulting from the UK government’s review of APRs and fees associated
with consumer credit), the experience of finance providers, increased competition from other
finance providers, the bad debt record of ARC's customers and the repayment history of ARC’s
customers affects the cost to ARG of these arrangements and any financial benefit ARG may receive
from them. A material adverse trend in any or all of these factors could materially adversely affect
ARG's business, reputation, financial condition and/or operating results.
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Compliance with competition law.

ARG has an active competition law compliance programme. It provides extensive training and
guidance for its employees and undertakes frequent reviews of their behaviour with a view to
securing compliance with applicable competition laws. In the event that any non-compliance with
applicable competition laws is brought to the attention of the relevant authorities by ARG, or
otherwise comes lo their attention, any subsequent investigation of the relevant matters may
(subject to any available remission of penalties in accordance with a feniency programme) result in
the relevant authorities imposing fines and other sanctions on ARG, its officers and employees or
otherwise result in financial liability for ARG. Any such liability may be significant and such liability,
or the non-compliance to which it relates could materially affect ARG's business, reputation, financial
condition and/or operating results.

The impact of regulatory non-compliance or changes in regulations.

ARG has three Financial Services Authority (the “FSA") regulated entities in the UK and nine entities
hold a Consumer Credit Licence ("CCL") from the OFT. In addition, ARG contains entities which are
regulated by the Dutch financial services regulator and the Guernsey financial services regulator.

In order to continue to carry on the business in which these entities are engaged they must
continue to be authorised by the relevant regulator and/or hold a valid CCL, as applicable. The
regulators and the OFT have wide regulatory powers and in specific circumstances of
non-compliance with the relevant rules may be able to, amongst other things, vary, withdraw or
cancel, permissions or licences, regulate marketing, sales practices and advertising or require
adequate financial resources to be maintained. If any of the regulatory authorities were to take such
action, ARG may be required to cease conduct of a particular regulated business or modify the way
in which it is conducted. Agreements made in contravention of relevant regulations may be
unenforceable against the customer or borrower respectively.

In addition, the insurance industry in the United Kingdom and Europe has over the past few years
been, and will in the future be, subject to increased scrutiny by regulatory bodies. It can be
expected that further reviews and changes to applicable laws and regulations will occur in the
future, whether as a result of this scrutiny or otherwise, which may affect the conduct of ARGC's
business.

The OFT default charges investigation.

The OFT Statement of Principles states that contractual terms imposed by store card issuers, which
require a consumer to pay more on default than a court would order them to pay if they were sued
for breach of contract would be unfair. The OFT has indicated that they expect card issuers to
re-calculate their default charges in line with its published guidelines. The OFT Statement of
Principles indicates that default charges in excess of £12 will be considered to be unfair unless
there are exceptional business factors, and a number of competitors’ initial responses have been to
reduce their level of default charge fees. The guidelines, and any responses to the guidelines, are
expected to have an adverse affect on ARG's operating results and could have an adverse effact on
ARG’s business, reputation and/or financial condition.

There may be changes in data protection legisiation, judicial Interpretations or the
consumer environment which may affect the regulations to which ARG is subject.

ARG uses a number of databases for various purposes, including direct marketing. Concerns about
individual privacy and the collection, distribution and use of information about individuals have led
to substantial government regulation of the direct marketing industry.

ARC's business and activities and the information it uses in its business and activities are therefore
subject to a variety of government regulations, including, but not limited to, the EU Directive on the
protection of individuals with regard to the processing of personal data and the protection of
privacy in the electronic communications sector, the UK Data Protection Act 1998 and the UK Privacy
and Electronic Communications (EC Directive) Regulations 2003. In addition, as ARG conducts its
business in Ireland and other parts of the world, it is subject to the relevant laws and regulations of
those countries and the risks associated with ARG's compliance with those laws and regulations.

Any of these laws and regulations are subject to revision and ARG cannot predict the impact of
legislative or regulatory changes on ARG’s business. Consumer attitudes towards restrictions on
information collection and use could influence unfavourable legislation. Any changes to the existing
applicable laws and regulations or any determination that other laws and regulations are applicable
to ARG could increase its costs or impede its ability to market directly to customers and potential
customers, which could adversely affect ARG’s business, reputation, financial condition and
operating results.

ARG may be adversely affected by complaints, adverse publicity or litigation in relation to
its products.

ARG may be adversely affected by complaints and litigation from customers or regulatory
authorities resulting from product quality, illness, injury or other safety concerns or other issues
stemming from one or more products, their packaging or advertising. ARG requires its product
suppliers to satisfy certain standards regarding the quality and specification of its products.
However, in the event of a product liability claim or product recall being required in circumstances
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where the financial consequences are not satisfied by a supplier it may have a material adverse
effect on the financial performance of ARG. Any litigation or complaints and any adverse publicity
surrounding such aliegations and/or actions could materially adversely affect ARG's business,
reputation, financial condition and/or operating results. ARG may also experience reduced demand
for its products as a result of negative publicity surrounding the retail sector in general or in
relation to products sold by other retailers.

ARG could fail to protect adequately its valuable intellectual property rights. ARG could
face claims for infringement of intellectual property belonging to others.

ARG relies on a combination of trade marks, design rights, copyrights, patents and contractual
restrictions to protect its brands, designs, inventions and trade secrets, The protection provided by
these intellectual property rights and contractual restrictions is limited and varies between the UK,
the Republic of Ireland and other countries. There can be no guarantee that current or future
applications for registered intellectual property rights will be granted or that ARG's intellectual
property rights and contractual provisions will be adequate to prevent the misappropriation,
infringement or other unauthorised use of ARG’ intellectual property by third parties. There is also
a risk that ARG is infringing, or may in the future infringe, the intellectual property rights of third
parties. In either case, litigation may be necessary which could result in substantial costs to, and the
diversion of efforts by ARG, with no guarantee of success. ARG could have the validity or its
ownership of its rights challenged and it may lose them. ARG could be liable to pay damages, and,
subject to obtaining a ticence of relevant third party rights or designing around such rights on a
timely and cost effective basis, it may be prevented from using its brands, supplying its products
and services and operating its business generally, This could materially adversely affect ARG's
business, reputation, financial condition and/or operating results,

Risks relating to the market
ARG’s performance could be adversely affected by poor economic conditions.

ARG derives a substantial proportion of its profits from the UK and a material proportion from the
Republic of Ireland and is therefore sensitive to fluctuations in the UK and lrish economies. A
downturn in the UK and/or Irish economy or an increase in interest rates in either country, may
adversely affect the financial performance of ARG because it could, among other things, affect
consumer spending, house price growth and sales, which, in turn, could impact consumer spending
on retail products, DIY repairs and home enhancement. In addition, to the extent that a downturn
may lead to reduced sales and a resulting decrease in cash from operations, ARG’ ability to service
its debts, manage its fixed cost base, or implement its store investment and growth strategies,
could be impaired.

ARG’s resuits of operations and financial performance could be materially adversely
affected by a change in consumer preferences, perception and/or spending.

The retail industry is subject to changes in consumer preferences, perceptions and spending habits.
ARG's performance depends on factors which may affect the level and patterns of consumer
spending in the UK. Such factors include consumer preferences, consumer confidence, consumer
incomes and consumer perceptions of the quality of certain products. A general decline in
purchases of ARG's products could occur as a result of a change in consumer preferences,
perceptions and spending habits at any time and future success will depend partly on the ability of
ARG to anticipate or adapt to such changes and to offer, on a timely basis, new products that meet
consumer preferences. Such changes, and a failure to adapt ARC's offering to respond thereto, may
result in reduced demand and lower prices for ARG's products, a decline in the market share of
ARG’s products, limitations on ARG’s ability to increase prices and increased levels of selling and
promotional expenses. Any changes in consumer preferences could result in lower sales of ARG's
products or put pressure on pricing, and could materially adversely affect ARG's business,
reputation, financial condition and/or operating results.

ARG’s failure to compete effectively in the highly competitive markets in which it operates,

The UK retail market is highly competitive. ARC's Argos stores compete with a variety of other retail
merchandisers, large and medium-sized specialist chains, general retailers such as department
stores and electrical goods stores. It also competes with a variety of other retailers, such as
supermarkets, discount retailers, mail order retaiters and Internet retailers, some of whom, such as
Tesco and Wal-Mart are actively looking to expand their product offerings and channels to market
into Argos’ traditional markets. ARG's Homebase stores primarily compete with DIY retailers with
large format stores, such as B&Q, Focus and Wickes, and a large number of home enhancement
stores, such as Ikea and MFI. Certain of ARGs competitors in each of these markets have large retail
networks, some with non-UK operations, and may have greater financial, marketing and other
resources or lower cost bases than ARG. These competitors may adopt more aggressive pricing
policies, undertake more extensive marketing advertising campaigns or successfully replicate ARG's
business model. This may have a negative impact on the future financial performance of ARG.

in order to effectively compete ARG must: anticipate and/or quickly respond to changing consumer
preferences or factors affecting consumer spending or behaviour; continue to maintain positive
brand recognition whilst effectively marketing its products across a broad range of markets and to a
broad range of customers; continue to effectively manage its fixed cost base; and continue to
efficiently source its products and manage its supply chain to competitively price its products.
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Failure to compete on these bases could materially adversely affect ARG’s business, reputation,
financial condition and/or operating results. Furthermore, there can be no assurance that ARG will
be able to maintain its market shares in its product markets and channels tc market as a result of
such competition,

Changes in fiscal and/or employment policy.

ARG cannot predict the impact of future changes in UK fiscal policy on its business nor can it
predict the impact of future changes in fiscal policy on the attractiveness of its financial services
offerings. Amendments to existing legislation (particularly if there is an increase in tax rates or a
withdrawal of any tax relief) or the introduction of new rules may impact upon the decisions of
either existing or potential customers. Changes from time to time in the interpretation of existing
tax laws, amendments to existing tax rates, or the introduction of new tax legislation could
materially adversely affect ARG’s business, reputation, financial condition and/or operating results.

ARG is dependent upon an available labour pool of employees, many of whom are hourly employees
whose pay is subject to the UK national minimum wage. Past increases in the minimum wage have
increased ARC’s {abour costs. In addition, under the UK National Insurance Contributions and
Statutory Payments Act 2004, employers must contribute to the National Insurance payments on
behalf of each employee earning above a designated thresheold. An increase in the wages or
employers’ mandatory National Insurance contributions will increase the amount ARG contributes on
behalf of its employees. Any increases in labour costs could materially adversely affect ARG
business, reputation, financial condition and/or operating results.

ARG's products are supplied from a number of overseas markets, and may be affected by
a change in government or government policy in respect of, or which impacts, these
products,

ARG sources a significant proportion of its products from overseas either: directly sourcing from
preduct suppliers in Asia via ARG’ subsidiary, ARG Asia; through direct import agents; or divisions
of overseas suppliers. There are political risks associated with such supply and a change in policy
(such as the imposition of import and/or export quotas or import and/or export tariffs) of the UK
government, the European Union and/or the government of the market of the product supplier
could materially adversely affect ARG's business, reputation, financial condition and/or operating
results.

The implementation of current and proposed European legisiation relating to the
environmental impact of ARG's products.

From July 2006, the RoHS Directive bans electrical and electronic equipment (“EEE") containing more
than agreed levels of hazardous substances. ARG is responsible for ensuring that the goods it
imports are compliant with the RoHS Directive and may incur costs arising from loss of sales and
disposal where such goods are not compliant.

The WEEE Directive is expected to be implemented in the UK in late 2006/early 2007. The Republic
of Irefand has already implemented the WEEE Directive. As an imparter and producer of EEE, ARG
will be required to take responsibility for the environmental impact of its imported and own-brand
products and a proportion of historic household EEE when they become waste which will involve
financial cbligations in respect of safe recovery and recycling of any residue. As a retailer of EEE in
the UK, ARG will come under an obligation either to allow customers to return waste EEE free of
charge on the sale of a new jtern (in-store take back) or join an approved retail compliance scheme.
In the Republic of Ireland, ‘in-store take back' is the only option available. ARG anticipates that
certain collection facilities for EEE may be located on its property and that it wilt be required to
comply with various regulatory reguirements and a code of practice with respect to its
responsibilities for collecting and recycling of EEE.

EU law on packaging and packaging waste was implemented in the UK in the mid-1990s with the
aim of reducing the impact of packaging and packaging waste on the environment. The legislation
has since been updated to include new recovery and recycling targets to be met by 31 December
2008 pursuant to which the UK must recover 60% of all packaging waste. ARG companies which
generate packaging waste (Argos and Homebase) participate in registered compliance schemes in
the UK and the Republic of Ireland, which are responsible for meeting ARG's recovery and recycling
targets. ARG anticipates that current costs of compliance will increase with the introduction of the
new targets.

Risks relating to the ARG Shares

There has been no prior public market for the ARG Shares and an active public market for
the ARG Shares may not develop or be sustained.

Prior to the Demerger, there will have been no public trading market for the ARG Shares. Although
GUS is currently listed and ARG Holdings will apply for Admission, the Directors can give no
assurance that an active trading market for the ARG Shares will develop or, if it develops, will be
sustained. If an active trading market does not develop or is not maintained, the liguidity and
trading price of the ARG Shares could be adversely affected and investors may have difficulty selling
their ARG Shares.
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The share prices of publicly traded companies can be highly volatile.

The price of publicly traded shares is subject to volatility and particularly for a period of time
following Admission. The market price of ARG Shares and the price which investors may realise for
their ARG Shares could be subject to significant fluctuations due to a variety of factors, including,
amongst other things, actual or anticipated fluctuations in the operating performance of ARG,
announcements of product offerings by existing and future competitars, regulatary changes or
changes in financial estimates by securities analysts, as well as stock market fluctuations and
general economic conditions unrelated to ARG's actual performance or conditions in its key markets,
Investors may not be able to resell their ARG Shares at or above the price at which ARG Holdings is
admitted to trading on the London Stock Exchange's market for listed securities.

Future sales of ARG Shares in the public market could cause the share price to fall.

The Directors are unable to predict whether substantial amounts of the ARG Shares will be sold in
the open market following Admission. Sales of a substantial number of the ARG Shares in the public
market after Admission, or the perception that these sales might occur, could depress the market
price of the ARG Shares and could impair ARG's ability to raise capital through the sale of additional
equity securities.

As a holding company, ARG Holdings’ ability to pay dividends will depend upon the level of
distributable reserves and the level of cash balances.

The payment of dividends by ARG Holdings is subject to ARG Holdings having sufficient
distributable reserves for such purposes following the ARG Reduction of Capital and after the
receipt of amounts from its subsidiaries.

Any dividend payments will be in pounds sterling and any investor whose principal
currency is not pounds sterling will be subject to exchange rate fluctuations.

The ARG Shares are, and any dividends to be paid in respect of them will be, denominated in
pounds sterling. An investment in the ARG Shares by an investor whose principal currency is not
pounds sterling exposes the investor to foreign currency exchange rate risk. Any depreciation of
sterling in relation to such foreign currency will reduce the value of the investment in the ARG
Shares or any dividends in foreign currency terms and any appreciation of sterling will increase the
value in foreign currency terms.

The rights of holders of ARG Shares are governed by English law and US MHolders may not
be able to exercise pre-emptive rights.

If the share capital of ARG Holdings is increased and new shares are issued for cash, existing
shareholders are entitled to pre-emptive rights in respect of those shares unless waived by a
shareholders’ resolution. If ARG Holdings allots ARG Shares for cash in the future, even in
circumstances where pre-emptive rights are not waived, hotders of ARG Shares outside the UK may
not be able to exercise their pre-emptive rights for ARG Shares unless ARG Holdings decides to
comply with applicable local laws and regulations. US Holders would not be able to exercise their
pre-emptive rights to the new ARG Shares unless an effective registration statement was in place or
an exemption from the registration requirements of the US Securities Act was available, There can
be no assurance that ARG Holdings will file any such registration statement, or that an exemption to
the registration requirements of the US Securities Act will be available, which would result in the US
Holders being unable to exercise their pre-emptive rights.

The rights afforded to ARG Shareholders will be governed by English law and by ARG Holdings'
constitutional documents and these rights differ in certain respects from the rights of shareholders
in typical US corporations. In particular, English law significantly limits the circumstances under
which shareholders of English companies may bring derivative actions, and, in most cases, only the
corporation can bring an action in respect of wrongful acts committed against it. Neither an
individual shareholder nor any group of shareholders has any right of action in such circumstances.
In addition, English law does not afford appraisal rights to dissenting shareholders in the form
typically available to shareholders of a US corporation.
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2 Risks relating to Experian

Prior to voting on the Proposals, GUS Shareholders should carefully consider the risk factors relating to
Experian’s business, the industry it operates in together with all other information contained in this
document. Additional risks and uncertainties not presently known to GUS or that GUS currently believes to be
immaterial may also have @ material adverse effect on Experian’s financial condition or business success. If
any, or @ combination, of these risks actually occurs, Experian’s business, reputation, financial condition
and/or operating results could be adversely affected. If this occurs, the price of the GUS Shares, or after
Admission the price of the Experian Shares, may decline and shareholders could lose all or part of their
investment.

2.1 Risks relating to Experian’s business

Experian could lose its access to credit and other data from external sources which could
prevent Experian from providing its products and services.

Experian relies upon data from external sources, including data received from customers, strategic
partners, and various government and public record services. Experian’s data sources could
withdraw their data for a variety of reasons, and Experian could also become subject to legislative
or judicial restrictions on the use of such data, in particular if such data is not coltected by the third
parties in a way which allows Experian to legally use and/or process the data. Experian does
compete with several of its third party data providers. If a substantial number of data sources, or
certain key sources were to withdraw or be unable to provide their data, or if Experian were to lose
access to data due to government reguiation or if the collection of data became uneconomical,
Experian’s ability to provide products and services to its clients could be impacted, which could
materially adversely affect Experian’s business, reputation, financial condition and/or operating
results.

There could be security breaches of Experian’s systems and processes.

Experian’s business requires the appropriate use and protection of consumer and other sensitive
information, Electronic commerce, including that which is Internet based, requires the secure
transmission of confidential information over public networks and several of Experian’s systems are
accessed through the Internet. Despite the security measures Experian has taken and continues to
take, its systems and processes may be vulnerable to physical break-ins, attacks by hackers and
other disruptive problems. Experian takes active steps to utilise appropriate technical and
organisational security measures in relation to its data and information technology. However, there
can be no assurance that these would keep pace with rapidly changing technology in the products
that it uses to ensure the security of information and this could increase the risk of a security
breach. Experian’s partners or third party contractors may also experience security breaches
involving the storage and transmission of proprietary information. If someone gains unauthorised
access to Experian’s data, they may be able to steal, publish, delete or modify confidential
information that is stored or transmitted on the networks. Security or privacy breaches may:

®  deter data suppliers from supplying data to Experian;
® harm Experian’s reputation;
B expose Experian to liability;

m  require Experian to take remedial action, which may involve significant investment and changes
to Experian’s current operating practices;

increase operating expenses required to correct problems caused by the hreach;
affect Experian’s ability to meet customers’ expectations;
deter customers from using Experian's products and services;
m result in Experian being in breach of certain data protection and related legistation; or
® cause inquiry from governmental authorities,

If security is breached, this could materially adversely affect Experian’s business, reputation,
financial condition and/or operating results.

Experian’s information has been and could in the future be misappropriated or misused.

As with other participants in the industries in which Experian and its businesses operate, from time
to time, confidential information that it maintains has been subject to misappropriation, theft and
deliberate or unintentional misuse by current or former employees, third party contractors or other
parties who have had permitted access to such information. Any such misappropriation and/or
misuse of Experian’s information could result in Experian, among other things, being in breach of
certain data protection and related legislation. Experian maintains strict policies and training
programmes to educate its employees and mitigate against the likelihood of any such
misappropriation, theft or misuse from occurring and pursues enforcement actions against those
parties who are discovered or alleged to have engaged in such misconduct. Experian expects that it
will need to continue to clasely monitor the accessibility to and use of confidential information in its
business, educate its employees and third party contractors about the risks and consequences of




any misuse of confidential information and, to the extent necessary, pursue legal or other remedies
to enforce its policies and deter future misuse.

Experian could experience systems failures delaying the delivery of its services or
products to its customers.

Experians ability to provide refiable service in a number of its businesses depends on the efficient
and uninterrupted operation of its information technology and data centres. Such dependency
exposes Experian to risk in the event that its technology or systems experience any form of
damage, interruption or failure. Experian’s systems and operations could be exposed to, amongst
other things, damage or interruption from telecommunications failure, unauthorised entry and
malicious computer code, fire, natural disaster, power loss, industrial action, and acts of war or
terrorism. I the event of such an incident, the systems or processes may not deliver the data
quality required and relied upon by Experian or its customers. Although Experian has taken
precautions to prevent a systems failure, including business continuity and disaster recovery plans
and systems, there can be no assurance that these would be successful in preventing an
interruption to the operations and system of Experian and Experian’s property and business
interruption insurance may not be adequate to compensate for all losses or failures, including
damage to reputation that may occur. There was one instance of a malicious attack on the system of
one of the Experian businesses in 2005 which resulted in the operations of that business being
disrupted for several days, but which did not result in any data being lost or compromised. Any
significant failures and interruptions could materiaily adversely affect Experian’s business,
reputation, financial condition and/or operating results.

In addition, Experian internally supports and maintains many of its computer systems. Faiture to
monitor or maintain these systems o, if necessary, to find a replacement for the relevant technology
in a timely and cost-effective manner, could have a material adverse effect on Experian’s ability to
conduct its operations.

Experian's products and services could become less compelitive or obsolete if it fails to
keep pace with rapidly changing technology.

The markets for Experian's products and services are characterised by technological changes,
frequent introductions of new services and products and evolving industry standards. Advances in
technology may result in changing customer preferences for products and services and delivery
formats and any such change in preferences may be rapid. Clients may choose to move or develop
equivalent services in-house. If Experian fails to enhance its current products and develop new
products in response to changes in technology, industry standards or customer preferences,
Experian’s products and services could rapidly become less competitive or obsolete. Experian could
experience delays while developing and introducing new products and product enhancements, due
to difficulties developing models, acquiring data or adapting to particular operating environments.
Software ertars or other defect errors in Experian’s products could affect the ability of its products
to work with other hardware or software products, could delay the development or release of new
products or new versions of products and could materially adversely affect Experian’s business,
reputation, financial condition and/or operating results,

Experian may face increased competition from stronger competitors.

The size of Experian’s competitors varies and Experian’s competitive position in those markets
depends upon the relative strength of competitors in each market. The resources that Experian
allocates to the various markets differ and certain competitors may allocate greater resources to a
particular market segment than Experian does. As a result, Experian’s competitors may be in a
better position to anticipate and respond to new or changing customer requirements, emerging
technalogies and market trends, or introduce new products and services and pricing strategies that
directly compete with Experian’s. In addition, new competitors and alliances amongst Experian’s
currert competitors may emerge and this may potentially reduce its market share, revenue, or
margins.

Experian could fail to protect adequately its valuable intellectual property rights.

Experian’s success and ability to compete effectively depends in part upon the protection of its
technologies, products, services and brands through intellectual property rights, including patents,
copyrights, database rights, trade secrets and trade marks. The extent to which such intellectual
property rights can be obtained and enforced varies between jurisdictions.

In particular, Experian seeks patent protection for its inventions, such as business systems and
methods, in jurisdictions where such protection is available and where Experian considers it
appropriate. There has been considerable doubt over the patentability of and the extent of
protection for such inventions over recent years. No assurance <an be given that Experian will
develop technologies and products which are patentable or that any pending or future patent
application will be granted. Experian also enters into agreements concerning intellectual property
rights, including assignments, confidentiality agreements, intellectual property licences and other
agreements, as it deems appropriate, with its employees, consultants and business and technology
partners to control the ownership, use, access to and distribution of its technologies and proprietary
information.
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Despite these efforts, Experian cannot be certain that the steps taken to prevent unauthorised use
of its intellectual property rights are sufficient to prevent misappropriation of its technologies,
products or services. In addition, Experian may not be able to adequately enforce its intellectual
property and contractual rights. In those circumstances, litigation may be necessary, which could
result in substantial costs to, and diversion of efforts by, Experian with no guarantee of success. In
addition, Experian could have the validity or its ownership of those intellectual property rights
challenged and such challenges could succeed. A failure to adequately maintain and enforce such
rights may affect Experian’s ability to commercialise its technologies, products and services. There
can be no assurance that competitors have not developed or will not develop equivalents to
Experian’s technologies, products or services, or have not designed or will not be able to design
around Experian’s intellectual property rights. The occurrence of these events could materially
adversely affect Experian’s business, reputation, financial condition and/or operating results.

See Part X: “Experian Business Overview” and Part XIX: "Additional Information” of this document for
details of certain intellectual property disputes.

Experian faces and could continue to face claims for intellectual property infringement.

There have been substantial litigation and other proceedings, particularly in the United States,
regarding patent and other intellectual property rights in the information technology industry. There
is a risk that Experian is infringing, or may in the future infringe, the intellectual property rights of
third parties. Experian monitors third party patents and patent applications that may be relevant to
its technologies and products and carries out freedom to operate analyses where it deems
appropriate. However, such monitoring and analysis has not been, and is unlikely in the future to
be, comprehensive, and it may not be possible to detect all potentially relevant patents and patent
applications. Since the patent application process can take several years to complete, there may be
currently pending applications, unknown to Experian, that may later result in issued patents that
cover its products and technologies. As a result, Experian may infringe existing and future third
party patents of which it is not aware. If Experian expands its operations there is a higher risk that
such activity could infringe the inteltectual property rights of third parties,

Third party intellectual property infringement claims and any resultant litigation against Experian or
its technology partners or providers, could subject Experian to liability for damages, restrict
Experian from using and providing its technologies, products and services or operating its business
generally, or require changes to be made to its technologies, products and services. Even if Experian
prevails, litigation is time consuming and expensive to defend and would result in the diversion of
management’s time and attention.

If a successful claim of infringement is brought against Experian and it fails to develop
non-infringing technologies, products and services or to obtain licences on a timely and cost
effective basis this could materially adversely affect Experian's business, reputation, financial
condition and/or operating results.

See Part X: “Experian Business Overview” and Part XIX: “Additional Information™ of this document for
details of certain intellectual property disputes.

Acquisitions may not meet expectations,

Experian’s business strategy includes growth through the acquisition of complementary businesses,
products and services. This strategy is dependent upon the ability to find suitable acquisitions, the
ability to finance them on terms that are acceptable to Experian, and the absence of regulatory
restrictions preventing the acquisition. Such acquisitions may require Experian to obtain additional
equity or debt financing, which may not be available on favourable terms or at all. If Experian is
unable to acquire suitable complementary businesses, products and services, it may experience
slower growth.

There can be no assurance that Experian will be effective in identifying or making acquisitions or in
forging alliances. The complementary businesses, products and services acquired by Experian may
fail to meet performance expectations including:

w the anticipated benefit of such acquisitions may not be achieved;
® the possibility that Experian could pay more than the acquired companies or assets are worth;
m unexpected liabilities arising out of the acquired businesses;

8 the integration of the new systems, operations and personnel could be more difficult than
anticipated and could distract management from Experian's ongoing business;

® Experian's ongoing business could be disrupted;

® key employees and customers could be lost as a result of any integration; and

® the markets in which acquired businesses operate may adversely change and could result in
Experian deciding to withdraw from such markets, as has been the case with MetaReward.




Experian’s international operations subject its business to additional complexities.

Experian conducts business in parts of the world with higher risk profiles. As part of Experian's
growth strategy, it plans to continue to pursue international opportunities, and its international
business subjects it to a variety of complexities raising a variety of risks including:

m political and economic instability;
® greater information security risk profiles;

® unexpected changes in regulatory requirements and policy and the adeption of laws detrimental
to operations, such as legislation relating to the collection and use of personal data or the
adoption of laws, regulations, or treaties governing the use by Experian of encryption-related
software;

m negative impact of currency exchange rate fluctuations;

m reduced protection for intellectual property rights;

m the costs and difficulties of managing operations and strategic partnerships; and
® increased restrictions on the repatriation of earnings.

Experian is exposed to interest rate risk,

A substantial part of Experian’s borrowing costs are subject to fluctuations in the level of interest
rates, which could materially adversely affect Experian's business, financial condition and/or
operating resuits. Further details of Experian’s banking facilities are set out in paragraph 41 of
Part X1X: “Additional Information™ of this document.

Experian is dependent upon highly skiiled personnel.

Experian is dependent upon the principal members of its senior management and other critical staff,
Loss of its senior management and key staff could have an adverse effect on the business and
might slow the achievement of important business goals. Experian's future success will depend
partly on its ability to attract and retain top quality management and key staff. The labour market
for these individuals is competitive for the particular skills and experience Experian needs and it
may not be able to find the necessary staff with the necessary skills and experience, particularly in
new markets in which Experian would fike to expand. If Experian is unable to find appropriate staff,
this could materially adversely affect Experian’s business, reputation, financial condition and/or
operating results.

The outcome of litigation or regulatory proceedings in which Experian is involved could be
adverse. )

Experian is continuously involved in various legal proceedings that arise during the course of
business. These include individual consumer cases, class-action lawsuits, particularly in the US, and
actions brought by regulators. While Experian does not have reason to believe that the outcome of
any such pending or threatened litigation will have a material adverse effect on its financial
position, litigation is essentially unpredictable and there is the possibility of rulings against Experian
that could be material. In the future, Experian could incur judgements or enter into settlements of
claims that could materially adversely affect Experian’s business, reputation, financial condition
and/or operating results. Experian's insurance arrangements may be insufficient to cover an adverse
judgment in a large class action lawsuit, See Part XIX: “Additional Information” of this document for
a description of engoing litigation and regulatory proceedings involving Experian.

Agreements with key long-term customers may not be renewed.

Experian has refationships, many of which are long term, with a number of large customers.
Although Experian is confident that the guality of products and services provided to those
customers should continue to make these relationships successful, there is no assurance of that.
These relationships (and underlying agreements) could be lost for a variety of reasons including but
not limited to Experian’s products and services not meeting customer expectations, market
competition, customer requirements, and the consolidation of customers through mergers or
acquisitions, as was the case for Experian's Management Systems business upon Bank of America's
acquisition of MBNA. A loss of a significant number of major customers could materially adversely
affect Experian's business, reputation, financial condition and/or operating results.

Tax provisions made by GUS may turn out to be insufficient.

The policy of the GUS Group has been to organise its affairs with a view to managing and mitigating
its exposure to taxation In the various jurisdictions in which the Group operates. Following the
Demerger, Experian will remain susceptible to possible changes of law or to possible challenges
from tax authorities under existing law, which may result in a material adverse effect on the amount
of tax pavable by Experian as regards past and future periods. As regards past periods, the

GUS Group, both as regards ARG and Experian, has made what it considers to be a prudent tax
provision on the basis of current law. It is possible that the provision may turn out to be insufficient
and this could materially adversely affect Experian’s financial condition. See Part XI: “Experian
Operating and Financial Review" of this document for further discussion of this issue.
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2.2

2.3

Industry-related risks

There may be changes in legislation, judicial interpretations or the consumer environment
which may affect the regulations to which Experian is subject.

Concerns about individual privacy and the collection, distribution and use of information about
individuals have led to substantial government regulation of the credit reporting industry, as well as
regulation of the direct marketing industry.

The information and personal data stored on Experian’s databases are key to Experian's business
and activities. This information and personal data is subject to a variety of government regulations,
including, but not limited to, the EU Directive on the protection of individuals with regard to the
processing of personal data and the free movement of such data, the EU Directive on the processing
of personal data and the protection of privacy in the electronic communications sector, the UK Data
Protection Act 1998, the UK Privacy and Electronic Communications (EC Directive) Regulations 2003,
the US Fair Credit Reporting Act (as amended by the US Fair and Accurate Credit Transactions Act),
US Gramm-Leach-Bliley Act, the US Health Insurance Portability and Accountability Act, US Drivers'
Privacy Protection Act and the Controlling the Assault of Non-Sclicited Pornography and Marketing
Act. In addition, as Experian conducts its business in emerging markets and other parts of the
world, it becomes subject to the laws and regulations of those countries and the risks associated
with Experian’s compliance with those laws and regulations.

Any of these laws and regulations are subject to revision and the Directors cannot predict the
impact of legislative or regulatory changes on Experian’s business, Consumer attitudes toward
restrictions on infermation collection and use could influence unfavourable legislation. Any changes
to the existing applicable laws and regulations or any determination that other laws and regulations
are applicable to Experian could increase its costs, limit demand for its services, or impede its
ability to provide its services to its customers, which could adversely affect Experian's business,
reputation, financial condition and/or operating results. In particular, and in addition to incurring
compliance costs, changes to data protection or data privacy legislation may create significant
business interruption risks if Experian is no longer able to use customer data in the same way as it
previously has.

There could be a downturn in general economic conditions.

A significant portion of Experian’s revenue is derived from the provision of credit information in
connectionh with the supply of consumer credit. Consumer demand for credit tends to grow more
slowly or decline during periods of economic contraction or slow economic growth. Rising rates of
interest may reduce consumer demand for credit which could reduce consumer's demand for credit
information. A general economic downturn could result in a reduced demand for Experian’s products
and services. Revenues are dependent to a certain extent upon general economic conditions and
upon conditions in the industries served by it. A downturn in the consumer credit, the financial
services or the insurance industry, including a downturn caused by increases in interest rates or a
tightening of credit, among other factors, could materially adversely affect Experian's business,
reputation, financial condition and/or operating results.

There may be consolidation in Experian’s end client market.

Mergers or consolidations amongst Experian’s clients could reduce the number of its clients and
potential clients. This could adversely affect its revenues even if these events do not reduce the
aggregate number of clients or the activities of the consolidated entities. If Experian’s clients merge
with or are acquired by other entities that are not its clients, or that use fewer of its services, they
may discontinue or reduce their use of Experian’s services, as MBNA did when it was acquired by
Bank of America. The adverse effects of consolidation will be greater in sectors that Experian is
particularly dependent upon, for example, consolidation in the financial services sector. Any of
these developments could materially adversely affect Experian's business, financial condition and/or
operating results,

Risks relating to the Experian Shares

There has been no prior market for the Experian Shares and an active public market for
the Experian Shares may not develop or be sustained.

Pricr ta the Demerger, there will have been no public trading market for the Experian Shares.
Although GUS is currently listed and Experian Group will apply for Admission, the Directors can give
no assurance that an active trading market for the Experian Shares will develop or, if it develops,
will be sustained following Admission and/or the closing of the Experian Offer. If an active trading
market does not develop or is not maintained, the liquidity and trading price of the Experian Shares
could be adversely affected and investors may have difficulty selling their Experian Shares. The
Offer Price, which may bear no relationship to the price at which Experian Shares will trade upon
Admission and completion of the Experian Offer, will be agreed between Experian Group, Merrill
Lynch and UBS based upon factors that may not be indicative of future market performance. See
Part XIV: “Details of the Experian Offer” of this document for a description of the Experian Offer.

The share prices of publicly traded companies can be highly volatile.

The share prices of publicly traded companies can be highly volatile. The price at whith the
Experian Shares may be guoted and the price which investors may realise for their Experian Shares
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will be influenced by a large number of factors, some specific to Experian and its operations and
some which may affect the information solutions industry and/or business services industry as a
whole or quoted companies generally. These factors could include Experian’s financial performance,
development programmes, large purchases or sales of shares, legislative or regulatory changes in
the information solutions industry and general economic conditions. Investors may not be able to
sell their Experian Shares at or above the Offer Price.

Experian’s operating results may fluctuate and be difficult to predict, and if they fail to
meet the expectations of securities or investors, the market price of its shares may decline
significantly.

Experian's quarterly operating results may fluctuate significantly in the future due to a variety of
factors, many of which are outside its control. Since Experian’s operating results may fluctuate and
be difficult to predict, its management believes that quarter-to-quarter comparisons of Experian’s
operating results do not necessarily provide a good indication of Experian’s future performance. In
addition, if Experian’s operating results fall below the expectations of securities analysts or
investors, the trading price of the Experian Shares may decline rapidly and significantly.

Future sales of Experian Shares in the public market could cause the share price to fall.

The Directors are unable to predict whether substantial amounts of the Experian Shares, in addition
to those which will be available in the Experian Offer, will be sold in the open market following
Admission. Sales of a substantial number of the Experian Shares in the public market after
Admission, or the perception that these sales might occur, could depress the market price of the
Experian Shares and could impair Experian’s ability to raise capital through the sale of additional
equity securities.

As a holding company, Experian Group’s ability to pay dividends will depend upon the level
of distributions, if any, received from its operaling subsidiaries and the level of cash
balances.

The payment of dividends by Experian Group is subject to Experian Croup having sufficient
distributable reserves for such purposes following the Experian Reduction of Capital and after the
receipt of amounts from its subsidiaries.

The ability of Experian Shareholders to receive UK sourced dividends will depend upon the
level of distributable reserves and the level of cash balances.

The payment of dividends under the income access share arrangements may be suspended or
terminated at any time and for any reason by Experian and is subject to GUS having sufficient
distributable reserves for such purposes after the receipt of amounts from its subsidiaries. If
dividends are not received via the IAS arrangements then they will be Irish-sourced and will be
subject to Irish withholding tax rules.

Any dividend payments will be announced in US Dollars and any investor whose principal
currency is not US Dollars will be subject to exchange rate fluctuations.

The Experian Shares are, and any dividends to be announced in respect of them will be,
denominated in US Dollars. An investment in the Experian Shares by an investor whose principal
currency is not US Dollars exposes the investor to currency exchange rate risk which may impact
the value of the investment in the Experian Shares or any dividends.

Holders of Experian Shares in the US may not be able o participate in future equity
offerings and their rights as shareholders will be governed by jersey law.

Experian Group’s constitutional documents provide for pre-emptive rights to be granted to its
existing shareholders, unless such rights are disapplied by shareholder resolution; however, US
shareholders may not be entitled to exercise these rights unless the rights and the Experian Shares
are registered under the Securities Act or an exemption from the registration requirements of the
Securities Act is available. The Directors cannot at this point predict whether Experian Group would
saek such registration and Experian Group would evaluate, at the time of any rights offering, the
costs and potential liabilities associated with registration or gualifying for an exemption, as well as
the indirect benefits to Experian of enabling US shareholders to exercise rights and any other factors
Experian Group considers appropriate at that time, prior to making a decision whether to file a
registration statement with the U5 Securities Exchange Commission or utilise an exemption from the
registration requirements of the Securities Act.

The rights afforded to Experian Shareholders will be governed by Jersey law and by Experian
Group's constitutional documents and these rights differ in certain respects from the rights of
shareholders in typical US corporations. In particular, Jersey faw significantly limits the
circumstances under which shareholders of companies may bring derivative actions, and, in most
cases, only the corporation can bring an action in respect of any wrongful act committed against it.
Neither an individual shareholder nor any group of shareholders has any right of action in such
circumstances. In addition, Jersey law does not afford appraisal rights to dissenting shareholders in
the form typically available to shareholders of a US corporation.
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Holdings of Experian Shares by US persons will be limited.

The Experian Articles are expected to contain a limitation on the holding of Experian Shares by

US persons (subject to certain exemptions) in order to avoid SEC registration requirements and a
provision pursuant to which such persons may be forced to sell their Experian Shares if such
limitation is exceeded. Such sales will occur at the prevailing market price for the Experian Shares
on the London Stock Exchange and the proceeds of sale (less any applicable fees, expenses or
withholding taxes) will be remitted in pounds sterling. It may be possible that the sale of such
Experian Shares may result in an investment loss for such holders depending on the prevailing
market price of the Experian Shares at the time of sale or may result in capital gains or other taxes
hecoming payable by the former holder of such Experian Shares.

Risks relating to the Demerger

Prior to voting on the Demerger, GUS Sharehoiders should carefully consider the risk factors relating to the
Demerger together with all other information contained in this document. Additional risks and uncertainties
not presently known to GUS or that GUS currently believes to be immaterial may also have a material adverse
effect on GUS’ financial condition or business success. if any, or a combination, of these risks actually occurs,
GUS’ business, reputation, financial condition and/or operating results could be adversely affected. If this
occurs, the price of the CUS Shares, Experian Shares and/or ARG Shares may decline and shareholders could
lose all or part of their investment.

The Scheme and the Demerger are not inter-conditional.

Although it is expected that the Proposals will be implemented in full, as the Scheme and each of the
Reductions of Capital described in Part Ill: “Explanatory Statement” of this document require different court
approvals which cannot be inter-conditional, it is possible that the Demerger will not be implemented despite
Experian Group becoming the new holding company of the Group. If that happens, GUS Shareholders will
receive unlisted Experian Shares and will not receive ARG Shares. In such circumstances the Experian Board
will seek the Admission of the Experian Shares. This would reguire a new application for Admission and the
production of a prospectus for Experian Group as the holding company of the entire CUS Group and would
take a number of weeks.

The Scheme and the Demerger may not take place before the longstop date.

if the Scheme has not become effective by 31 December 2006 (or such later date as GUS, Experian Group,
Hampden Group, ARG (UK) Limited and ARG Holdings may agree and the Court may allow), it will lapse and
none of the Proposals will proceed. If the Demerger has not occurred by that date, it will not proceed.

If Admission does not occur GUS Shareholders will receive unlisted shares.

Neither the Scheme nor the Demerger are conditional on Admission. Although application will be made for
Admission it is possible that the Scheme will become effective but that Admission does not occur or that the
Scheme and the Demerger will become effective but that Admission does not occur. In such circumstances
GUS Shareholders will receive unlisted Experian Shares {and unlisted ARC Shares if the Demerger takes place).

The ARG Reduction of Capital may not occur.

The ARG Reduction of Capital to reduce the capital of ARG Holdings and create distributable reserves for ARG
Holdings is expected to occur after Admission. It is possible that the Scheme and Demerger take place and
Admission occurs but that the ARG Reduction of Capital does not occur. In such circumstances, shareholders
will still receive ARG Shares and Experian Shares pursuant to the Proposals but distributable reserves will not
be created within ARG Holdings as described in Part lll: “Explanatory Staterment” of this document.

The Experian Offer may not take place.

Although it is expected that it will take place, the Experian Offer is subject to a number of conditions and
may not take place at all or may raise less than £800 million regardless of whether the Scheme and the
Demerger become effective.
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Part Ill: Explanatory Statement

%Merrill Lynch & UB S :Bfgfr?itment

26 july 2006

To the holders of GUS Shares
Dear Shareholder

Recommended proposals for the separation of ARG and Experian
1 Introduction
We are writing to you on behalf of GUS to explain the Proposals.

Your attention is drawn to the Chairman’s letter in Part | of this document, which outlines the reasons for the
Proposals and contains the recommendation of your Board. The Chairman’s letter forms part of this
explanatory statement,

2 Summary of the Proposals

If fully implemented, the Proposals will create two new holding companies, ARG Holdings (which will be the
holding company for the ARG Business) and Experian Group {(which will be the holding company for the
Experian Business). The Proposals require shareholder approval pursuant to the Listing Rules.

Instead of the shares you own in GUS, you will hold shares in ARG Holdings and shares in Experian Group.
GUS Shareholders will receive:

one ARG Share
for every one GUS Share and

one Experian Share

On the Scheme becoming effective, your GUS Shares will be cancelled. in their place, you will be issued with
your ARG Shares and Experian Shares and, if your GUS Shares are held in certificated form, you will receive
new share certificates.

If you hold GUS ADRs, you will be entitled to receive one Experian ADR and the ARG Share Cash Value for
each GUS ADR held. Please refer to paragraph 13 below for more information on your treatment as a holder
of GUS5 ADRs.

in order to effect the Proposals in the most efficient way, it is proposed that they will be implemented in
several steps as follows:

Pre-Demerger Reorganisation

First, a new intermediate holding company will be inserted between GUS and the rest of the Group and there
will be a preliminary reorganisation of the ARG Business (the “Pre-Demerger Reorganisation”). The result
of this reorganisation will be that the companies operating the ARG Businesses which will form ARG
immediately following the Demerger will be held by a wholly owned subsidiary of GUS, Hampden Group
Limited. The Pre-Demerger Reorganisation does not need GUS Shareholder approval and the implementation
of the majority of the Pre-Demerger Reorganisation is expected to take place before the Shareholder
Meetings.

Prior to the Scheme becoming effective there will also be a subdivision and consolidation of the share capital
of ARG Holdings and Experian Group. It will also be necessary to issue a small number of additional shares in
ARG Holdings and Experian Group to the ARG Subscribers and the Experian Subscribers respectively.

Merrill Lynch tnternational UBS Investment Bank is a business group of UBS AG
Registered office: Merrill Lynch Financial Centre, UBS Limited is a subsidiary of UBS AG

2 King Edward Street, London EC1A THQ UBS Limited is incorporated as a limited liability company
Registered in England: No. 2312079 in England & Wales

Registered Address: 1 Finsbury Avenue, Londan EC2M 2PP
Company Number: 2035362
UBS Limited is a member of the London Stock Exchange
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Scheme of Arrangement and the Demerger

Second, pursuant to Part | of the Scheme, GUS Shareholders will receive one Experian Share in respect of each
GUS Share held by them at the Scheme Record Time. The result of this part of the Proposals is the insertion
of Experian Group as the new holding company of the GUS Croup.

Third, pursuant to Part |l of the Scheme, a reduction of capital of Hampden Group Limited (the new holding
company for the ARG Business) and a distribution in specie by GUS, ARG (UK) Limited {a newly incarporated
company) will become a direct subsidiary of Experian Group and will hold the ARG Business. The result of
this part of the Proposals is that the ARG Business will be held by Experian Group through ARG (UK) Limited
and not by GUS.

Fourth, pursuant to Part Ill of the Scheme, a reduction of capital of ARG (UK} Limited and a separate reduction
of capitat of Experian Group, ARG (UK) Limited will cancel its existing shares {other than shares in ARG (UK}
Limited held by ARG Holdings) and issue new shares to ARG Holdings. In return, ARG Holdings will issue ARG
Shares to Experian Shareholders (i.e. former GUS Shareholders). The result of this part of the Proposals is that
the separation of the ARG Business and the Experian Business (i.e. the Demerger) will be completed.

In addition, the capital of Experian Group will be further reduced to create distributable reserves in Experian
Group. The nominal value of the Experian Shares to be issued pursuant to the Scheme will be determined by
resolution of the Experian Subscribers prior to the Scheme becoming effective. The total amount by which
the capital of Experian Group will be reduced pursuant to the Experian Reduction of Capital will be equal to
the market value of ARG Holdings and a further amount which will be credited to Experian Group’s reserves,
These reserves will give Experian Group distributable reserves to enabie it to pay dividends in the future.

Post-Demerger ARG Reduction of Capital

Following completion of the Demerger, ARG Holdings will undertake a reduction of capital (the "ARG
Reduction of Capital”). The nominal value of the ARG Shares to be issued pursuant to Part Il of the Scheme
will be determined by resolution of the ARG Subscribers prior to the Scheme becoming effective. The
aggregate capital 1o be reduced and credited to ARG Holdings’ reserves pursuant to the ARG Reduction of
Capital will be determined by resolution of the ARG Subscribers prior to the Scheme becoming effective. The
purpose of this part of the Proposals is to create distributable reserves in ARG Holdings to enable it to pay
dividends in the future.

Effect of Scheme, Demerger and Post-Demerger ARG Reduction of Capital

The end rasult of the steps outlined above is that for each GUS Share held immediately prior to the
implementation of the Proposals, GUS Sharehclders will receive one Experian Share and one ARG Share. The
capital of Experian Group will be reduced pursuant to the Experian Reduction of Capital at the time of the
Demerger. The capital of ARG Holdings will be reduced pursuant to the ARG Reduction of Capital after the
Demerger.

Holders of GUS ADRs will be entitled to receive one Experian ADR and the ARG Share Cash Value for each GUS
ADR they hold.

Although it is expected that the Proposals will be implemented in full, Parts Il and lil of the Scheme will not
take effect unless the related reductions of capital (of Hampden Group Limited and ARG (UK) Limited
respectively) are implemented, and the Demerger is subject to certain conditions (set out in paragraph 4
below) including Jersey Court approval of the Experian Reduction of Capital. As the Scheme and each of the
Reductions of Capital require different approvals, it is possibte that, inter alia, the Experian Reduction of
Capital or the ARC UK Reduction of Capital will not be implemented despite the Scheme having become
effective. If this were to happen, the Demerger would not take place and GUS Shareholders would ultimately
receive one Experian Share for each GUS Share they own. Experian Group would then become the holding
company of the entire Group.

In addition, the Scheme is not conditional on Admission; it is therefore possibie that the Scheme will become
effective but that the Demerger and Admission do not, in which case GUS Shareholders will receive Experian
Shares which will initially be unlisted. If the Scheme becomes effective but the Demerger does not become
effective, the Experian Board will seek the Admission of the Experian Shares. This would require a new
application for Admission and the production of a prospectus for Experian Group as the holding company of
the entire GUS Group which would take a number of weeks.

Experian Offer

Following the Demerger and simuitaneous with Admission, Experian Group intends to issue new ordinary
shares in order to raise new capital.

The GUS Directors currently expect the Experian Offer to raise approximately £800 million. The Experian
Offer is expected to be underwritten and will comprise a pre-emptive offer to existing GUS Shareholders
{excluding certain overseas shareholders, provided that overseas institutional investors will be eligible to
participate where permitted) on a pro rata basis and an offer of up to 5% of Experian Group’s share capital to
institutional investors. The offer price and number of Experian Shares to be issued in the Experian Offer will
be determined by GUS, Experian Group and the Underwriters on the completion of a competitive bookbuild
process for the offer to institutional investors.




3 Detailed terms and description of the Proposals

3.1

3.2

Pre-Demerger Reorganisation

As mentioned, there will be a preliminary recrganisation of the ARG Business whereby various
subsidiaries (which carry on the ARG Business) will be placed underneath a new UK holding
company (which wil} be an existing company within the Group), which will then be a direct 100%
subsidiary of GUS. As part of this reorganisation, ARG will be allccated net debt of approximately
£200 miilion (on a pro forma basis as at 31 March 2006) in addition to its substantia} leasehold
obligations.

This step does not need GUS Shareholder approval and the majority of this step is expected to take
place before the Shareholder Meetings.

Scheme of Arrangement and the Demerger
Scheme of Arrangement

The most efficient way of effecting the Proposals is to insert a new holding company above GUS.
This is done pursuant to the Scheme, which is a Court approved process under section 425 of the
Companies Act. Under the Scheme, GUS Shareholders will receive Experian Shares in place of their
existing GUS Shares.

Under Part t of the Scheme:

(i) all GUS Shares in issue will be cancelled and the reserve arising from such canceilation will
be used to pay up in full at par GUS Shares equal in number to the GUS Shares cancelled.
These will be issued to Experian Group and/or its nominee(s); and

(i} the holders at the Scheme Record Time will be allotted one Experian Share, credited as
fully paid, for every one GUS Share then held.

As a result, Experian Group will become the holding company of the Group and all of its shares will
be owned by the former GUS Shareholders (other than those Experian Shares owned by the Experian
Subscribers). At present, Experian Group is wholly owned by the Experian Subscribers.

At the Extraordinary General Meeting, GUS Shareholders will be asked to authorise the issue and
allotment to Experian Group of one new deferred share in GUS. This deferred share is required 1o be
issued and allotted to Experian Group prior to the Scheme Effective Time in order to enable GUS to
comply with a legal technicality. Immediately prior to the Scheme Effective Time, the Experian
Subscribers will hold a small number of Experian Shares. Immediately following the 5cheme
Effective Time, all of the remaining share capital of Experian Group will be held by former

GUS Shareholders.

intra-Group Transfer of the ARG Business

Following Experian Group becoming the holding company of GUS, the companies comprising the
ARG Business will be transferred by GUS to Experian Group pursuant to a number of intra-group
steps including Part 1) of the Scheme,

Hampden Croup Limited (the new holding company of the ARG Business) will undergo a Northern
lreland Court approved reduction of capital pursuant to article 145 of the Northern Ireland
Companies Act {the “Hampden Group Reduction of Capital”). Under this reduction of capital ali
Hampden Group Limited shares in issue will be cancelled.

Under Part I of the Scheme, the reserve arising in the books of account of Hampden Group Limited
as a result of such cancellation will be used to pay up in full at par new shares in Hampden Group
Limited. The new shares in Hampden Group Limited will be issued to ARG (UK) Limited and, in
consideration for the cancellation and the issue of shares to ARG (UK} Limited, ARG (UK) Limited will
issue shares to Experian Group. The issue of the new shares in ARG (UK) Limited to Experian Group
and not GUS (the previous shareholder of Hampden Group Limited) shall be at the direction of

GUS in order to satisfy a distribution in specie of an amount equal to the book value of the
Hampden Group Reduction Shares cancelied and extinguished pursuant te the Hampden Group
Reduction of Capital.

The result of these intra-group steps is that the ARG Business will no longer be owned by GUS but
will be owned by Experian Group through ARG (UK) Limited.

The Demerger

The Demerger will not proceed unless Experian Group has become the holding company of
GUS pursuant to the Scheme (as described above) and the Intra-Group Transfer of the ARG Business
has occurred {as described above).

Assuming these steps have taken place and the other conditions to the Demerger explained below
have been satisfied, ARG (UK) Limited will undergo a Court approved reduction of capital pursuant
to section 135 of the Companies Act {the “ARG UK Reduction of Capital”). Under this reduction of
capital all ARG (UK) Limited shares in issue (other than the subscriber share) will be cancelled. Under
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3.3

4.1

4.2

Part Ill of the Scheme, the reserve arising in the books of account of ARG (UK) Limited as a result of
such cancellation will be used to pay up in full at par new shares in ARG (UK) Limited. Such new
shares would ordinarily be issued to Experian Group but by virtue of the Experian Reduction of
Capital described below will be issued to ARG Holdings.

Experian Group will also undergo a separate Jersey Court approved reduction of capital {the
“Experian Reduction of Capital"), under which the capital of Experian Group will be reduced by
an amount which, in aggregate, is expected to be equal to at least the market value (after the Intra-
Croup Transfer of the ARG Business) of ali shares in ARG (UK) Limited cancelled pursuant to the ARG
UK Reduction of Capital described above. This reduction of capital amount will be satisfied by the
issue by ARG Holdings of ARG Shares to the Experian Shareholders on the following basis:

for every one Experian Share held one ARG Share

The end result will be that former GUS Shareholders will hold one Experian Share and one ARG Share
in place of every one GUS Share held at the Scheme Record Time. In addition, the Experian
Reduction of Capital will reduce the capital of Experian Group to create distributable reserves in
Experian Group.

Holders of GUS ADRs will be entitled to receive one Experian ADR and the ARG Share Cash Value for
each GUS ADR they hold.

The ARG Reduction of Capital

Following the Demerger and Admission, ARG Holdings will undertake the ARG Reduction of Capital
to reduce the capital of ARG Holdings to create distributable reserves in ARG Holdings to enable it
to pay dividends in the future.

Like the Scheme and the Experian Reduction of Capital, this is a court approved process.

Demerger Agreement

Prior to the Demerger, GUS will enter into a demerger agreement with Experian Group and ARG
Holdings (the “Demerger Agreement”) which will set out how the Demerger will be implemented,
the terms on which transitional services will be provided to ARG by Experian following the
Demerger and other customary matters including responsibility for tax.

A detailed summary of the proposed terms of the Demerger Agreement is set out in Part [V:
“Proposed Demerger Agreement” of this document.

Experian Offer

Subject to, inter alia, completion of the Demerger and Admission, Experian Group will issue new
ordinary shares in order to raise new capital. The size and price of the offer will be determined at
such time and is expected to raise approximately £800 million pursuant to a pre-emptive offer to
existing GUS Shareholders {excluding certain overseas shareholders, provided that overseas
institutional investors will be eligible to participate where permitted) and an offer of up to 5% of
Experian Group's share capital to institutional investors.

A detailed summary of the Experian Offer is set out in Part XV: “Details of the Experian Offer” of
this document.

4 Conditions of the Proposals

The Pre-Demerger Reorganisation

It is anticipated that implementation of the majority of the Pre-Demerger Reorganisation will take
place prior to the Shareholder Meetings and is not conditional on Shareholder approval.

The Scheme
The implementation of the Scheme is conditional upon:

(i) the approval of the Scheme by a majority in number of those GUS Shareholders who are
present and vote either in person or by proxy at the Court Meeting and who represent 75%
or more in value of the GUS Shares held by them;

(il the passing of the resclutions numbered 1 and 2 set out in the notice of the Extraordinary
Ceneral Meeting; and

(iii) the sanction (with or without modification, on terms acceptable to CUS) of the Scheme, and
the confirmation of the GUS Reduction of Capital, by the Court, and the delivery of office
copies of the Court Orders by GUS for registration to the Registrar of Companies and, in
the case of the GUS Reduction of Capital, registration of the relevant Court Order by the
Registrar of Companies,

40




4.3

The Demerger

The implementation of the Demerger is conditional upon:

{i) the Scheme becoming effective;

(i) the confirmation of the Hampden Group Reduction of Capital by the Northern Ireland
Court;

(i) the registration by the Northern Ireland Registrar of Companies of an office copy of the
order of the Northern Ireland Court confirming the Hampden Group Reduction of Capital;

(iv) the completion of the Intra-Group Transfer;

V) the confirmation of the ARG UK Limited Reduction of Capital by the Court;

{vi} the registration by the Registrar of Companies of an office copy of the order of the Court

confirming the ARG UK Limited Reduction of Capital;
{vii) the Experian Board approving the Experian Reduction of Capital;
¢viii) the confirmation of the Experian Reduction of Capital by the Jersey Court; and

(ix) the registration by the Jersey Registrar of Companies of the order of the Jersey Court
confirming the Experian Reduction of Capital.

The Experian Directors will only be authorised to implement the Experian Reduction of Capital if
GUS Shareholders pass the resclution to be proposed at the EGM to approve the same, Accordingly,
GUS Shareholders will not be required to approve the Experian Reduction of Capital again once they
have become shareholders of Experian Group pursuant to the Scheme.

4.4 The ARG Reduction of Capital
The implementation of the ARG Reduction of Capital is conditional upon:
(i} the Scheme becoming effective;
(i) the Demerger becoming effective;
{iii) the confirmation of the ARG Reduction of Capital by the Court; and
(iv) the registratioen by the Registar of Companies of an office copy of the order of the Court
confirming the ARG Reduction of Capital.
The ARG Directors will only be authorised to implement the ARG Reduction of Capital if
GUS Shareholders pass the resolution to be proposed at the EGM to approve the same. Accordingly,
GUS Shareholders will not be required to approve the ARG Reduction of Capital again once they
have become ARG Shareholders pursuant to the Demerger.
4.5 The Experian Offer
The implementation of the Experian Offer is conditional upon the following:
{i) the Scheme becoming effective;
(i} the Demerger becoming effective;
(iii) the GUS Directors and the Experian Directors deciding to proceed with the Experian Offer;
and
(iv} Admission of the Experian Shares.
Although the GUS Directors expect the Experian Offer to proceed, they reserve the right not 1o
proceed with the Experian Offer if they feel that the market conditions are unfavourable or that it is
not in the best interests of Experian to proceed or if the Underwriting Agreement is terminated prior
to Admission.
Timetable

Part | of the Scheme will only become effective when office copies of the Court Orders sanctioning the
Scheme and confirming the GUS Reduction of Capital are delivered to the Registrar of Companies and, in
relation to the GUS Reduction of Capital, the relevant Court Order is registered by the Registrar of
Companies.

Part Il of the Scheme will only be implemented, and the Hampden Croup Reduction of Capital will only
become effective, when an office copy of the order of the Narthern Ireland Court confirming the Hampden
Group Reduction of Capital is delivered to, and registered by, the Northern {reland Registrar of Companies.

Part Ill of the Scheme will only be implemented, and the ARG UK Reduction of Capital will only become
effective, when an office copy of the order of the Court confirming the ARG UK Reduction of Capital is
delivered to, and registered by, the Registrar of Companies.
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The Experian Reduction of Capital, which implements the Demerger and creates distributable reserves for
Experian Group, will only become effective when the order of the Jersey Court confirming it is registered by
the Jersey Registrar of Companies.

The ARG Reduction of Capital {te create distributable reserves for ARG Holdings) which is expected to occur
after Admission, will only become effective when an office copy of the order of the Court confirming it is
registered by the Registrar of Companies.

Assuming that the conditions set out above are satisfied, the Scheme is expected to become effective on
6 October 2006 and the Demerger on 10 October 2006.

If the Scheme has not become effective by 31 December 2006 (or such later date as GUS, Experian Group,
Hampden Group, ARG (UK) Limited and ARG Holdings may agree and the Court may allow), it will lapse and
none of the Proposals will proceed. If the Demerger has not occurred by that date, it will not proceed.

GUS Shares will cease to be listed on the Official List at the Scheme Effective Time which is
expected to be shortly after 4.30 p.m. on 6 October 2006.

Application will be made to the FSA for the ARG Shares and the Experian Shares to be admitted to the Official
List and to the London Stock Exchange and for the ARG Shares and the Experian Shares to be admitted 10
trading on the London Stock Exchange’s market for listed securities.

If the Proposals are implemented in full, the ARG Shares and the Experian Shares are expected to
be admitted to the Official List and commence trading on the London Stock Exchange at 8.00 a.m.
an 11 October 2006.

if the Scheme becomes effective but the conditions to the Demerger set out in paragraph 4 above are not
satisfied prior to the expected date for the Admission of both the Experian Shares and the ARG Shares or
shortly thereafter, the Experian Board will nevertheless seek the Admission of the Experian Shares. This
would require a new application for Admission and the production of a prospectus for Experian Group as the
holding company of the entire GUS Group which would take a number of weeks.

If the Scheme and the Demerger become effective, but the conditions to the ARG Reduction of Capital are not
satisfied (for example because the Court does not approve the reduction of capital}, this will not affect the
Scheme or the Demerger but the capital of ARG Holdings will not be reduced following the Demerger to
create distributable reserves in ARG Holdings.

The hearing of the Court to sanction the Scheme is expected to be held on 4 October 2006. The hearing of
the Court to confirm the GUS Reduction of Capital and the hearing of the Northern Ireland Court to confirm
the Hampden Group Reduction of Capital are expected to be held on 6 October 2006. The hearing of the
Court to confirm the ARG UK Reduction of Capital and the hearing of the Jersey Court to confirm the Experian
Reduction of Capital are expected to be held on 9 October 2006. The hearing of the Court to confirm the
ARG Reduction of Capital is expected to be held on 11 October 2006.

Modifications

The Scheme contains a provision for GUS, Hampden Group Limited, ARG (UK) Limited, ARG Holdings and
Experian Group jointly to consent on behalf of all persons concerned to any modification of, or addition to,
the Scheme or to any condition which the Court may approve or impose. GUS will not agree to any material
amendment to the Scheme without seeking the approval of GUS Shareholders.

Text of the Scheme

The full text of the Scheme is set out in Part V: “The Scheme of Arrangement” of this document.

GUS Directors’ interests

Details of the interests of the CUS Directors in the share capital of GUS are set out in paragraph 4 of Part XIX:
“Additional Information™ of this document, GUS Shares held by GUS Directors will be subject to the Scheme.

Details of the GUS Directors’ service contracts and letters of appointment and the consequences of
termination of those arrangements (where applicable) are set out in paragraph 6 of Part XIX: “Additional
Information” of this document. Following the Demerger the boards of the two companies will be as follows:

ARG Holdings Experian Group
Chairman Oliver Stocken John Peace
Chief Executive Terry Duddy Don Robert
Finance Director/Chief Financial Officer Richard Ashton Paul Brooks
Non-Executive Directors John Coombe Sir Alan Rudge

Andy Hornby David Tyler
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The GUS Directors who are members of the board of ARG Holdings and Frank Newman will cease to be
GUS Directors following the Demerger.

Sir Victor Blank will cease to be a GUS Director on a date to be determined between the Demerger and

31 March 2007. Civen the uncertainties regarding the timing of the Demerger and to ensure reasonable
notice of termination is provided from both GUS and Sir Victor Blank, GUS has agreed to amend Sir Victor
Blank’s terms of appointment to provide that either party will give to the other three months’ notice of
termination of appointment, such notice not to expire before 31 March 2007. Alternatively, GUS may, in its
discretion, make a payment in lieu of serving such notice.

In consideration for being afforded the opportunity to reinvest his invested shares and matching share
options awarded under the GUS Co-Investment Plan in 2004 and 2005 (the “CIP Awards”) on the terms set
out in the Experian Reinvestment Plan modified as described below, and conditional upon Admission taking
place in the year ending 31 March 2007, John Peace has agreed that his employment with GUS will terminate
by mutual agreement on 31 March 2007 and John Peace will continue to receive his salary, bonus and
benefits (other than share incentive grants) pursuant to his service agreement until such termination. GUS
will have no obligation to serve notice to terminate the employment or make a payment in lieu of notice or a
liquidated damages payment to him in connection with the termination. if Admission takes place during the
year ending 31 March 2007, john Peace will not be entitled, or eligible, to participate in any co-investment
plan in respect of any annual bonus for the year ending 31 March 2007.

If John Peace reinvests his CIP Awards he will be granted a matching award of Experian Shares on a
one-for-one basis which will vest after three years if he continues to be Chairman of Experian Group. If,
before vesting of the matching award, either: (i) John Peace ceases to be Chairman of Experian Group, except
as a result of voluntary resignation or gross misconduct; or (i) as a result of events affecting Experian Group
{or any successor campany), John Peace is no longer chairman of a listed company, the matching award will
immediately vest in full and his reinvested shares will be released. If john Peace voluntarily resigns his
Chairmanship of Experian Group, his matching award will immediately vest on a pro-rated basis to reflect the
period from grant to cessation as a proportion of the three year vesting period. The reinvestment of the CIP
Awards described above will not be affected in any way by the termination of John Peace’s employment

with GUS.

The effect of the Demerger on outstanding options and awards granted to John Peace under the GUS
Employee Share Plans will be as for other participants in such plans, as described in paragraph 7 of Part XIX:
“Additional Information™ of this document, subject to his reinvestment opportunity being as described above.
In respect of options and awards which are exchanged for equivalent options and awards over Experian
Shares, when John Peace ceases to be employed by GUS on 31 March 2007, for the purposes of the relevant
plan rules, his employment will be treated as ceasing for a good feaver reason.

From 31 March 2007, GUS has agreed that fees currently of £100,000 per annum previously paid to GUS in
respect of John Peace's role as Chairman of Burberry will be patd to him.

Following the Demerger, David Tyler's employment with GUS will continue until 31 March 2007 in order that
he can manage legacy issues concerning the combined group and to provide an effective handover to the
finance directors of Experian Group and ARG Holdings. From January 2007, GUS will agree to an earlier
termination of David Tyler's employment at his request and on such termination will make a payment in lieu
of notice to him in accordance with the terms of his service contract. While David Tyler remains employed by
GUS his non-executive fees from Experian Group will be offset against the salary paid by GUS in respect of
his continued employment, The effect of the Demerger on outstanding options and awards granted to David
Tyler under the GUS Employee Share Plans will be as for other participants in such plans as described in
paragraph 7 of Part XIX: “Additional Information” of this document, except he will not be eligible to
participate in the Experian Reinvestment Plans. To the extent that his options and awards are exchanged for
equivalent options and awards over Experian Shares, the new options and awards will not vest, become
exercisable or lapse in connection with his termination of employment. In respect of such new awards and
options, David Tyler will be treated as a good leaver for the purposes of the relevant plan rules if he ceases
to be a Non-Executive Director of Experian Group except as a result of voluntary resignation {namely a
resignation freely given by him, not in response to any action by Experian Group) or actioens which would
constitute gross misconduct. For the avoidance of any doubt, the performance conditions applicable to such
awards and options must be met in accordance with the relevant plan rules. If he ceases to be a Non-
Executive Director as a result of a voluntary resignation or for actions which would constitute gross
misconduct his awards and options will lapse.

From 31 March 2007, GUS has agreed that fees currently of £45,000 per annum previously paid to GUS in
respect of David Tyler’s role as a non-executive director of Burberry will be paid to him.

ARG Holdings and Experian Group intend to appoint further independent Non-Executive Directors to the ARG
Board and the Experian Board respectively, prior to or after Admission.

Save as otherwise disclosed in Part XIX: “Additional Information” of this document in respect of their service
agreements, remuneration and share plans, the effect of the Scheme on the interests of the GUS Directors will
not differ from its effect on the like interests of other Scheme Shareholders and its effect on the share awards
and options of the GUS Directors will not differ from its effect on the share awards and options of other
participants in the GUS Employee Share Plans.
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Employee share plans

9.1

9.2

GUS Employee Share Plans

In relation to the effect of the Demerger on outstanding awards and options under the

CUS Employee Share Plans, GUS’ approach has been that, as far as practicable, such awards and
options should be continued over shares in the participant’s continuing employer group {either ARG
Holdings or Experian Group).

In summary;

(i) awards granted under the GUS$ Co-Investment Plans in 2006, awards granted under the
GUS Performance Share Plan in 2005 and 2006 and unvested unapproved options granted
under the GUS Executive Option Pians in 2005 and 2006 will be automatically exchanged
for equivalent awards and options over ARG Shares or Experian Shares (whichever is the
participant’s employer);

(i) in respect of awards granted under the GUS Co-Investment Plans in 2004 and 2005,
participants may be given the opportunity to reinvest such awards and receive a match
under the ARG Reinvestment Plan or the Experian Reinvestment Plans;

(iii) in respect of options granted under the GUS Executive Option Plans before 2005, options
granted under the GUS 1998 Approved Executive Share Option Scheme in 2005, vested
options granted in 2005 under the GUS North America Executive Stock Option Plan 2000
and options granted to participants employed in the Experian Business under the
GUS Sharesave Plans, participants will be given the opportunity to exchange such options
for equivalent options over ARG Shares or Experian Shares (whichever is the participant’s
employer); and

(iv) where participants decide not to reinvest awards or exchange their options as described
above, such awards and options will {if not already vested) vest when the Court sanctions
the Scheme, subject to the satisfaction of performance conditions, as appropriate. Awards
granted under the GUS Performance Share Plan in 2004 and options granted to participants
employed in the ARG Business under the GUS Sharesave Plans will also vest on Court
sanction, subject to the satisfaction of performance conditions, as appropriate. In these
circumstances, participants will generally receive ARG Shares and Experian Shares on the
same basis as GUS Shareholders.

The effect of the Demerger on outstanding awards and options under the GUS Employee Share Plans
is set out in more detail in paragraph 7 of Part XIX: “Additional Information” of this document.

GUS will in due course be writing to participants in the GUS Employee Share Plans to explain the
effect of the Demerger in more detail.

ARG Employee Share Plans and Experian Employee Share Plans

ARC Holdings and Experian Group place great importance on equity participation as a means of
aligning employees' and shareholders’ interests and they each intend to adopt new employee share
plans, subject to GUS Shareholder approval at the EGM. The new plans to be operated by ARG
Holdings and Experian Group on an ongoing basis after the Demerger are similar to the existing
CUS Employee Share Plans. The principal features of the new plans are summarised in

paragraphs 22 and 38 of Part XIX; “Additional Informatton” of this document and resolutions 3 10 6
set out in the notice of EGM are to 5eek GUS Shareholder approval of these plans.

Both ARG Holdings and Experian Group are proposing to offer free shares to employees around the
time of Admission.

To ensure the retention of the top management teams and to strengthen their alignment with
shareholders, both ARG Holdings and Experian Group are proposing, around the time of Admission,
to offer certain senior executives a one-off opportunity to reinvest shares under certain GUS
Employee Share Plans and earn matching ARG Shares or Experian Shares. This reinvestment
apportunity will be an important part of the post-separation incentive arrangements for both
companies since it is essential to securing the top management teams.

ARG Holdings will offer share participation to its employees where it is appropriate to do so, ARG
Holdings believes that share-based arrangements will form an important part of its performance-
related pay structure and is proposing to adopt share option and share-based incentive plans. To
support its current strategic objectives and the employment of top talent it its markets, ARG
Holdings proposes to make share-based awards, and to offer the opportunity to co-invest annual
honus payments, to certain senior executives.

Experian Group believes that employee share ownership will form an important part of its culture
going forward. Therefore, it is proposed that all employees will have an opportunity, to the extent
permissible, to acquire Experian Shares through arrangements which are appropriate to their
country of residence. In addition, Experian Group is proposing to operate executive share plans
incorporating option grants, share-based awards and the opportunity to co-invest annual bonus
payments, all of which it believes are essential to employing the best talent in competitive
international markeis.

a4
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Pensions

Details of the material pension arrangements operated by GUS are set out in paragraphs 8 and 23 of Part XIX:
“Additional Information” of this document.

10.1 Registered UK pension scheme

GUS operates four occupational pension schemes in the UK, namely the GUS Pension Scheme (the
“GUS Pension Scheme”), the GUS Money Purchase Pension Plan (the “GUS Pension Plan”), the
Argos Pension Scheme (the “ARG Pension Scheme”}, and the Hampden Group PLC Pension Scheme
(the “Hampden Pension Scheme”).

Following the Burberry Demerger, a number of members of the Burberry Group continue to
participate in the GUS Pension Scheme. When such participation ceases, a proportion of the
statutory liability to make an immediate payment to the GUS Pension Scheme wiil be met by
Burberry with the remainder being met by CUS (and therefore Experian following the Demerger).

Following the Demerger, GUS will remain the principal employer of the GUS Pension Scheme and the
GUS Pension Plan. Argos, Homebase and Whiteaway Laidlaw Bank Limited will continue to
participate in the GUS Pension Plan for a temporary period following Demerger. Whiteaway Laidlaw
Bank Limited, which will be a member of ARG following the Demerger, will also continue to
participate in the GUS Pension Scheme for a temporary period following the Demerger.

The principal employer of the ARG Pension Scheme will continue to he Argos and Hampden Group
Limited will continue as principal employer of the Hampden Pension Scheme. Therefore, following
the Demerger responsibility for the ARG Pension Scheme and the Hampden Pension Scheme will fall
to ARG.

10.2 Secured unfunded retirement benefit arrangements

There are currently secured unfunded arrangements under which supplementary retirement benefits
are provided for certain executives. These will remain in place following Demerger, as the
arrangements are separate as between ARG, Experian and GUS.

Certain taxation consequences of the Proposals

GUS Shareholders should read Part XVIH: “Taxation” of this document which contains a general description of
the UK, US, Irish and Jersey tax consequences of the Proposals. If they are in any doubt as to their tax
position, they should contact their professional adviser immediately.

Listing, settlement and mandates
Listing

Application will be made to the FSA for the ARG Shares and the Experian Shares to be admitted to the Official
List and will be made to the London Stock Exchange for such shares to be admitted to trading on the London
Stock Exchange.

The iast day of dealings in GUS Shares is expected to be Friday 6 October 2006. The last time for registration
of transfers of Scheme Shares is expected to be 4.30 p.m. on Friday 6 Octoher 2006.

It is expected that Admission of both the ARG Shares and the Experian Shares to the Official List will become
effective and that dealings in the ARG Shares and the Experian Shares will commence at 8.00 a.m. on
Wednesday 11 October 2006.

It is expected that the ARG Reduction of Capital will become effective after the Demerger on
12 October 2006 and that dealings in ARG Shares following the ARG Reduction of Capital will commence at
8.00 a.m. on 13 October 2006,

Scheme and Demerger settlement

(i) Certificated Shareholders

If the Scheme and Demerger are implemented in full, it will only be after the Demerger has taken place that
GCUS Shareholders who hold their GUS Shares in certificated form will receive new share certificates in respect
of their ARG Shares and their Experian Shares. Share certificates for ARG Shares and Experian Shares are
expected to be despatched by 20 October 2006.

Pending the despatch of certificates for ARG Shares and Experian Shares, transfers of ARG Shares and
Experian Shares will be certified against the share registers of ARG Holdings and Experian Group as
appropriate. Temporary documents of title have not been, and will not be, issued in respect of the ARG
Shares and the Experian Shares.

If for any reason the Demerger does not take place after the Scheme has been implemented, subject to what
is said in paragraph 14 below, you will receive share certificates in respect of your holding in Experian Group
(which will have become the new holding company for the entire Group).
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(ii) Uncertificated Sharehalders

If the Scheme and Demerger are implemented in full, it will only be after the Demerger has taken place that
GUS Shareholders who hold their GUS Shares in uncertificated form will have their CREST accounts credited
with ARG Shares and Experian Shares, Scheme Shareholders who hold their Schemne Shares in a CREST
account are expected to be credited with ARG Shares and Experian Shares on 11 October 2006.

If for any reason the Demerger does not take place after the Scheme has been implemented, subject to what
is said in paragraph 14 below, the CREST accounts of Scheme Shareholders who hold their Scheme Shares in
uncertificated form will only be credited with Experian Shares.

(iif) GUS ADR Holders

Please see paragraph 13 below for a description of the settlement mechanics for GUS ADR holders.

Experian Offer settlement

The settlement mechanics for the Experian Offer will be set out in the Experian Prospectus in due course.

Existing mandates and other instructions

All mandates and other instructions to GUS relating to Scheme Shares in force at the Scheme Record Time
will, unless and until revoked or amended, be deemed as from the Scheme Effective Time to be valid and
effective mandates and instructions 1o Experian Group in relation to the corresponding Experian Shares
allotted and issued pursuant to this Scheme.

All mandates and other instructions to GUS in force at the Demerger Effective Time relating to Scheme Shares
shall, unless and until revoked or amended, be deemed, as from the Demerger Effective Time also to be valid
and effective mandates and instructions to ARG Holdings in relation to the corresponding ARG Shares allotted
and issued pursuant to the Demerger.

Holders of GUS Shares or GUS ADRs in the United States
13.1 US Securities Laws

ARG Shares and Experian Shares to be issued to GUS Shareholders pursuant to the Demerger will be
issued in reliance on the exemption from the registration requirements of section 3(a)(10) of the US
Securities Act and will not be registered thereunder or under the securities laws of any state or
other jurisdiction of the United States.

Securities 10 be issued to GUS Shareholders pursuant to the Demerger generally should not be
treated as “restricted securities” within the meaning of Rule 144(a){3) under the Securities Act and
persons who receive securities in the Demerger (other than “affiliates” as described in the paragraph
below) may resell them without restriction under the Securities Act.

Under the US securities laws, a GUS Shareholder who is deemed 10 be an affiliate of ARG, Experian
or GUS before completion of the Proposals may not resell ARG Shares or Experian Shares received
pursuant to the Scheme and Demerger without registration under the US Securities Act, except
pursuant to the applicable resale provisions of Rule 145(d) promulgated under the US Securities Act
or another applicable exemption from the registration requirements of the US Securities Act orin a
transaction not subject to such requirements. Whether a person is an affiliate of a company for such
purposes depends upon the circumstances, but affiliates of a company can include certain officers
and directors and significant shareholders. Persons who believe they may be affiliates of ARG,
Experian or GUS should consult their own legal advisers prior to any sale of securities received in
the Demerger.

For the purposes of qualifying for the exemption from the registration requirements of the

US$ Securities Act (as described above), GUS will advise the Court that its sanctioning of the Scheme
will be relied upon by ARG Holdings and Experian Group as an approval of the Scheme following a
hearing on its fairness to GUS Shareholders, at which hearing all GUS Shareholders are entitled to
attend in person or through counsel to support or oppose the sanctioning of the Scheme and with
respect to which notification has been given to all GUS Shareholders.
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GUS ADR Holders
Expected Timetable of Principal Events

Event Time and Date (2006)

tatest time and date for receipt by Depositary of notice of withdrawal
of GUS ADRs and request for delivery of GUS Shares (required only for
CUS ADR holders who wish to attend either the Court Meeting or the

Extraordinary General Meeting in person) 14 August
Latest time and date for receipt by Depositary of ADR Voting

Instruction Card for Extraordinary General Meeting and Court Meeting 22 August
Depositary makes book-entry credits of Experian ADRs on or about 13 October

Depositary issues cheques or book-entry credit is made for the ARG
Share Cash Value week of 23 October

The dates given are based on GUS' current expectations and may be subject to change. if any of the dates above change, the revised
dates will be notified by announcement through the Regulatory News Service of the London Stock Exchange.

Voting at the Shareholder Meetings

If you hold GUS ADRs you will receive an ADR Voting Instruction Card from the Depositary which
will enable you to instruct the Depositary as to how to vote the GUS Shares underlying your GUS
ADRs at the Extracrdinary Ceneral Meeting and the Court Meeting, You must complete the

ADR Voting Instruction Card in accordance with the instructions provided by the Depositary and
return the card to the Depositary no later than 22 August 2006.

If you hold GUS ADRs and you wish to attend and vote in person at either the Extraordinary General
Meeting or the Court Meeting, you must present your GUS ADRs to the Depositary for cancellation
and delivery of the underlying GUS Shares in accordance with the terms of the Deposit Agreement
no later than 14 August 2006, so as to become a registered holder of GUS Shares as of the
respective Shareholder Meeting’s voting record time.

Mechanics of Settlement

CUS ADR holders will not receive ARG Shares or Experian Shares for their GUS ADRs pursuant to the
Scheme. Instead, each GUS ADR holder will be entitled to receive one Experian ADR and the
ARG Share Cash value.

The Depositary will sell the ARG Shares it receives in connection with the transaction and remit the
net US Dollar proceeds of such sale (less fees, expenses and applicable withholding taxes, if any) to
the former holders of GUS ADRs on a pro rata basis based on the holders at the record time and
date for participation in the Proposals. The net proceeds of the sale shall be remitted to former

GUS ADR holders in US Dollars based on the conversion of pounds sterling to US Dollars at the
exchange rate obtainable on the spot market in London (less fees, expenses and applicable US
withholding taxes, if any) promptly after receipt of the proceeds from the selling agent. The amount
of cash remitted to former GUS ADR holders in respect of the ARG Shares for each GUS ADR is
referred to in this document as the “ARG Share Cash Value".

If you hold your GUS ADRs in certificated form, in order to receive Experian ADRs and the ARG Share
Cash Value, you must surrender your existing GUS ADRs to the Depositary in accordance with the
ADR Letter of Transmittal which will be provided to you by the Depositary. In the event that
holders of GUS ADRs in certificated form do not properly complete and return the ADR
Letter of Transmittal accompanied by their GUS ADR Certificates, any such securities and
cash to which they are entitled shall ultimately escheat in accordance with applicable law.
In the event you are a holder of GUS ADRs in certificated form and have not received the ADR Letter
of Transmittal, please contact the Depositary at 1-888-BNY-ADRS.

If you hold your GUS ADRs in book-entry form, your GUS ADRs will be exchanged for Experian ADRs
without the need for any further action by you. Experian ADRs will be credited to your Agent
Institution on or about 13 October 2006, You should receive payment of the ARG Share Cash Value
{less fees, expenses and applicable US withholding taxes, if any} indirectly from the Depositary
through your Agent Institution.

GUS Shareholders in the United States will receive the same treatment under the Scheme and the
Demerger as GUS Shareholders elsewhere and will be entitled to receive one Experian Share and one
ARG Share for each GUS Share they hold at the effective time of the Scheme.

47



14

15

Other overseas shareholders

The implications of the Proposals for persons with a registered address or resident in, or citizens or nationals
of, jurisdictions outside the UK {"overseas shareholders™) may be affected by the laws of the relevant
jurisdictions. Overseas shareholders should inform themselves about and observe all applicable legal
requirements.

It is the responsibility of each overseas shareholder to satisfy himself as to the full observance of the laws of
the relevant jurisdiction in connection with the Proposals, including the obtaining of any governmental,
exchange control or other consents which may be required and/or compliance with other necessary
formalities which are required te be observed and the payment of any issue, transfer or other taxes due in
such jurisdiction.

It is proposed that changes are made to GUS' articles of association and a provision is included in the Scheme
so that if, in respect of any overseas shareholder, GUS or Experian Group or any other party issuing shares
pursuant to the Scheme s advised that the allotment and issue of Experian Shares, ARG UK Shares or

ARG Shares pursuant to the Scheme or the issue of ARG Shares pursuant to the Demerger would or might
infringe the laws of any jurisdiction outside the UK, or would or might require GUS, Experian Group, ARG (UK)
Limited or ARG Holdings to observe any governmental or other consent or any registration, filing or other
formality with which any of them cannot comply, or compliance with which any of them consider unduly
onerous, GUS, Experian Group, ARG {UK) Limited or ARG Holdings may in its sole discretion determine that
such shares be sold en behalf of such person at the best price which can reasonably be obtained at the time
of sale, with the net proceeds of sale being remitted to the overseas shareholder. In the absence of bad faith
or wilful default, none of CUS, Experian Group, ARG {UK) Limited, ARG Holdings ar any person appointed to
sell such shares shall have any liability for any loss or damage arising as a result of the timing or terms of
such sale.

Overseas shareholders should consult their own legal advisers with respect to the legal consequences of the
Demerger in their particular circumstances.

Meetings and consents

The Scheme requires the approval of the GUS Shareholders at the Court Meeting and the passing by the
Shareholders of Special Resolution 1 set out in the notice convening the Extraordinary General Meeting.

The Experian Directors will only be authorised to implement the Experian Reduction of Capital (and hence
implement the Demerger) if the GUS Shareholders pass Special Resolution 2 set out in the notice convening
the Extraordinary General Meeting. Accordingly, GUS Shareholders will not be required to approve separately
the Experian Reduction of Capital once they have become Experian Shareholders pursuant to the Scheme.

Similarly, the ARG Directors will only be authorised to implement the ARG Reduction of Capital (and hence
create distributable reserves in ARG Holdings) if the GUS Shareholders pass Special Resolution 2 set out in the
notice convening the Extraordinary General Meeting. Accordingly, GUS Shareholders will not be required to
approve separately the ARG Reduction of Capital once they have become ARG Shareholders pursuant to the
Scheme and the Demerger.

Notices of both the Court Meeting and the Extraordinary General Meeting are set out in Part XXIl: “Notices of
Meetings” of this document.

15.1 The Court Meeting

The Court Meeting has been convened for 10,30 a.m. on 29 August 2006 at the Millennium Hotel,
Grosvenor Square, London W1K 2HP pursuant to an order of the Court, to enable GUS Shareholders
to consider and, if thought fit, approve the Scheme.

At the Court Meeting, voting will be by poll and each GUS Shareholder entitled to attend and who is
present in person or by proxy will be entitled to one vote for each GUS Share held. The statutory
majority required to approve the Scheme at the Court Meeting is a majority in number of those
GUS Shareholders who are present and vote in person or by proxy, and who represent 75% or more
in value of the GUS Shares held by them.

In order that the Court can be satisfied that the votes cast constitute a fair and
reasonable representation of GUS Shareholder opinion, it is important that as many votes
as possible are cast at the Court Meeting. GUS Shareholders are therefore urged to take
the action referred to in paragraph 16 below.

If the Scheme is approved and becomes effective, it will be binding on all Scheme Shareholders
irrespective of whether they attended the Court Meeting or the way in which they voted.
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15.2 Extraordinary General Meeting

The Extraordinary General Meeting has alsoc been convened for 29 August 2006 (the same date as
the Court Meeting} at 10.45 a.m. (or as soon after as the Court Meeting concludes or is adjourned)
at the Millennium Hotel, Grosvenor Square, London W1K 2HP to enable the GUS Shareholders to
consider and, if thought fit, pass the resolutions set out in the notice convening the meeting.

The purpose of the resolutions can be summarised as follows:

Resolution 1 to approve the insertion of Experian Croup as the new holding company of
CUS and to assist this by making certain changes to the share capital of GUS,
authorising the allotment of shares pursuant to the Scheme and by making
amendments to the GUS articles of association (to ensure that shares allotted
after the Extraordinary General Meeting but before the Scheme Record Time
are covered by the Scheme; and to ensure that, subject to the Scheme
becoming effective, any shares issued by GUS after that time can be
compulsorily acquired by the immediate holding company of GUS)

Resolution 2 to approve the Demerger including the GUS Distribution in specie, the Experian
Reduction of Capital, the ARG Reduction of Capital, the Experian Offer and
entry into Demerger Agreement

Resolution 3 to approve the ARG Executive Plans
Resolution 4 to approve the ARG All-Employee Plans
Resolution 5 to approve the Experian Executive Plans
Resolution 6 to approve the Experian All-Employee Plans

The majority required for the passing of each of Resolutions 1 and 2 is 75% or more in value of the
votes cast. A simple majority is required for the passing of each of the other Resolutions. On a show
of hands each GUS Sharehelder present in person will have one vote and on a poll each

GUS Shareholder present in person or by proxy will have one vote for each GUS Share held.

Action to be taken

Forms of Proxy are enclosed as follows:

1] for the Court Meeting, a Blue Form of Proxy; and

(i) for the Extraordinary General Meeting, a White Form of Proxy.

Whether or not you propose to attend the meetings in person, you are urged to complete, sign
and return the enclosed Blue Form of Proxy for use at the Court Meeting and the enclosed White
Form of Proxy for use at the Extraordinary General Meeting.

Completed Forms of Proxy should be returned to Lloyds TSB Registrars as described in the notes attached to
the Forms of Proxy or by hand (during normal business hours) or by post to Lloyds TSB Registars, The
Causeway, Worthing, West Sussex, BN99 6AS as soon as possible, and in any event so as to be received no
later than 10.30 a.m. and 10.45 a.m. respectively on 27 August 2006.

The Blue Form of Proxy in respect of the Court Meeting only may also be handed to the Chairman of the
Court Meeting at that meeting. However, in the case of the Extraordinary General Meeting, unless the White
Form of Proxy is lodged so as to be received at least 48 hours before the meeting or adjourned meeting, it
will be invalid.

If you hold GUS Shares in CREST, you may appoint a proxy for the Court Meeting and the Extraordinary
Ceneral Meeting by completing and transmitting a CREST Proxy Instruction to Lloyds TSB Registrars so that it
is received no later than 10.30 a.m. and 10.45 a.m. respectively on 27 August 2006. Electronic Proxy
Appointment is alse available for the Shareholder Meetings. This facility enables shareholders to lodge their
proxy appointment by electronic means on a website provided by Lloyds TSB Registrars via
www.sharevote.co.uk. Further details are set out in the notes to the notice of the Extracrdinary General
Meeting at the end of this document.

The return of a completed Blue Form of Proxy, Electronic Proxy Appointment or CREST Proxy Instruction will
not prevent you from attending the Court Meeting and voting in person if you wish to do so.

The return of a completed White Form of Proxy, Electronic Proxy Appointment or CREST Proxy Instruction will
not prevent you from attending the Extraordinary General Meeting and voting in person if you wish to do so.

if you hold GUS ADRs you will receive an ADR Voting Instruction Card from the Depositary which will enable
you to instruct the Depositary as to how to vote the GUS Shares underlying your GUS ADRs in respect of the
matters to be considered at the Extraordinary Ceneral Meeting and the Court Meeting. You should read
Paragraph 15 above for further details of how you may attend and vote in person at either the Court Meeting
or the Extraordinary General Meeting, and how the Demerger will affect you.

49




17  Further information

Your attention is drawn to the letter fram your Chairman in Part | of this document and the Scheme set out in
Part V: “The Scheme of Arrangement” of this document.

Yours faithfully

St Forar LA

Simon Fraser, Seamus Moorhead,
Co-Head of Corporate Broking Managing Director,
and Managing Director, UBS Limited

Merrill Lynch International

Lo Cuveng Jonrabenes

Simon Corringe, Jonathan Bewes,
Managing Director, Managing Director,
Merrill Lynch International UBS Limited
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Part IV: Proposed Demerger Agreement

A Demerger Agreement will be entered into between GUS, ARG Holdings and Experian Group prior to the Demerger.
The purpose of the agreement is to facilitate an orderly separation of the ARG Business and Experian Business and
to provide for certain services to be supplied by Experian to ARG for a transitional period. The terms of the
Demerger Agreement will be finalised between ARG and Experian after the date of this document but are expected
to be substantially as summarised below and only non-material changes to those summarised will be agreed. Full
details of the finalised agreement will be set out in the ARG Prospectus and the Experian Prospectus.

Conditionality
The Demerger Agreement will be conditional upon:
(i approval of the GUS Resolutions numbered 1 and 2 by GUS Shareholders; and

(i) the Scheme, the Experian Reduction of Capitatl and each of the other reductions of capital referred to in the
Scheme (other than the ARG Reduction of Capital) being confirmed by the relevant court and the respective
orders relating thereto being registered.

Tax Matters

The Demerger Agreement will provide for the allocation of certain tax liabilities and associated provisions between
Experian Group and ARG. The allocation is expected to be on the following basis:

(i) Experian Group will covenant to pay to ARG Holdings an amount equal to certain historical, Demerger and
Pre-Demerger Reorganisation related tax liabilities of certain members of ARG;

(i} Experian Group will covenant to pay to ARG Holdings an amount equal to certain tax liabilities which are
properly liabilities of Experian being imposed on a member of ARG;

(iii) ARG Holdings wil! covenant to pay to Experian Group an amount equal to certain tax liabilities which are
properly liabilities of ARG being imposed on a member of Experian;

(ivi Experian Group will covenant with ARG Holdings that neither it, nor any member of Experian, will make any
“chargeable payment” within the meaning of section 214 of the Income and Corporation Taxes Act 1988 for a
period of five years from the date of the Burberry Demerger; and

(v} ARG Holdings will covenant with Experian Group that neither it, nor any member of ARG, will make any
chargeable payment {(as defined in paragraph (iv) above) for a period of five years from the date of the
Burberry Demerger,

Services

Following the Demerger, Experian will provide certain services to ARG on a transitional basis. Each of the services is
to be provided for differing lengths of time, All of the services are expected to come to an end on or before 2 years
after the date of the Demerger. The services to be provided will be at least as good, in terms of quality, time and
efficiency, as were provided to ARG by GUS prior to the Demerger. The fees payable by ARG Holdings for all of
these services will be on an arm’s length basis but in practical terms will be de minimis.

Pensions

Following the Demerger, Argos, Homebase and Whiteaway Laidlaw Bank Limited will continue to participate in the
GUS Pension Plan for a temporary period. Whiteaway Laidlaw Bank Limited will also continue to participate in the
GUS Pension Scheme for a temporary pericd following the Demerger.

The Demerger Agreement will also record the arrangements regarding statutory debts payable on Argos, Homebase
and Whiteaway Laidlaw Bank Limited ceasing to participate in the GUS Pension Scheme.

Medical Trust

The Demerger Agreement will provide that the existing GUS Medical Trust will continue and will pay medical
expenses for Experian employees and that a new arrangement (yet to be determined) will be made to cover the
medical expenses of ARG employees, with effect from a date to be agreed.

Employees of GUS will be treated as if they were Experian employees and until 31 March 2007 employees of

GUS who are being made redundant on the Demerger will continue to have their medical expenses paid under the
existing GUS Medical Trust in respect of all claims. Senior GUS employees (Heads of Function and above) who are
being made redundant on the Demerger will, in addition, continue to have medical expenses relating to health
conditions declared prior to the Demerger paid under the CUS Medical Trust for the duration of the balance of
notice period not worked or untif a similar benefit is provided by another employer, whichever is earlier.
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Cartain employees of the Group who retired before 1 April 1994 (and their spouses, widow({er)s and dependent
children) are currently entitled to benefits under the existing GUS Medical Trust. All those in this group, which
includes both ARG and Experian former employees, will continue to be covered by the existing GUS Medical Trust.

Share Schemes

ARG Holdings and Experian Group will agree to implement the arrangements relating to awards and options
outstanding under the GUS Employee Share Plans, as described in paragraph 7 of Part XIX: “Additional Information”
of this document, and to adopt and operate the ARG Employee Share Plans and the Experian Employee Share Plans,
as appropriate, as described in paragraphs 22 and 38 of Part XiX: “Additional Information™ of this document.

Miscellaneous

The Demerger Agreement will contain the mechanics for separating the insurance arrangements of ARG and
Experian. ARG and Experian will also agree to provide each other with any information which is required in
connection with insurance claims of in order to prepare their respective financial statements.

The Demerger Agreement wili provide that ARG Holdings and Experian Group will not, for a period of two years
from the date of the Demerger, employ or offer to employ any person who is employed by the other party without
the prior written consent of that other party.

The Demerger Agreement will provide that following the Demerger, neither of ARG Holdings or Experian Group {(or
any member of their respective groups) will use the other’s intellectual property, nor will they attempt to register
any mark which contains the other party’s marks whether as a trading name, domain name, or as part of its
corperate name or otherwise.

Demerger Mechanics

The Demerger Agreement will also set out the Demerger mechanics set out in this document.

Other Provisions

The Demerger Agreement will also contain other provisions customary for an agreement of this sort.
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Part V: The Scheme of Arrangement

IN THE HIGH COURT OF JUSTICE

CHANCERY DIVISION
COMPANIES COURT

No. 5133 of 2006

IN THE MATTER OF GUS PLC

—and—

IN THE MATTER OF THE COMPANIES ACT 1985

SCHEME OF ARRANGEMENT

{under section 425 of the Companies Act 1985)

BETWEEN
GUS PLC
AND

THE HOLDERS GF
GUS SCHEME SHARES
{as hereinafter defined)

PRELIMINARY

(A} In this Scheme, unless inconsistent with the subject or context, the following expressions bear the following

meanings:
“ARG Holdings”
“ARG Shares”
“ARG UK Court Order”
“ARG (UK) Limited”
“ARG UK Reduction of Capital”
“ARG UK Reduction Shares”

“ARG UK Shares”

“business day”

“certificated” or “in certificated
form”™

“Companies Act”
“Company”

“Court”
“Court Meeting”

“CREST”

ARG Holdings {(UK) plc, incorporated in England and Wales with registered
number 5863533;

ordinary shares in the capital of ARG Holdings, the nominal value of which
may be adjusted at an extraordinary general meeting of ARG Holdings to
be held prior to the Effective Date;

the order of the Court confirming the ARC UK Reduction of Capital;

ARG (UK) Limited, incorporated in England and Wales with registered
number 5844516;

the reduction of capital of ARG {(UK) Limited under section 137 of the
Companies Act cancelling and extinguishing the ARG UK Reduction Shares;

the ARG UK Shares in issue at the Part |l Effective Date other than those
held by ARG Heldings;

ordinary shares in the capital of ARG (UK) Limited;

a day on which London Stock Exchange plc is open for the transaction of
business;

not in uncertificated form (that is, not in CREST);

the Companies Act 1985 (as amended);

GUS ple, incorporated in England and Wales with registered number
146575;

the High Court of Justice in England and Wales;

the meeting of the holders of GUS Scheme Shares convened by order of

the Court pursuant to section 425 of the Companies Act to consider and,
if thought fit, approve this Scheme, including any adjournment thereof;

the system for the paperless settlement of trades in securities and the
holding of uncertificated securities operated by CRESTCo Limited in
accordance with the Uncertificated Securities Regulations 2001 or the
Companies {Uncertificated Securities) (Jersey) Order 1999 (as applicable);
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“Effective Date”
“Experian Group”

“Experian Shares”

“GUS Deferred Share”

“GUS Scheme Shares”

“GUS Shares”
“Hampden Group Court Order”

“Hampden Group Limited”

“Hampden Group Reduction of
Capital”

“Hampden Group Reduction
Shares”
“Hampden Group Shares”

“holder”
“Issuer”

“members”

“New ARG UK Shares”

“New Hampden Group Shares”

“Northern Ireland Companies Act”
“Northern Ireland Court™
“part Il Effective Date”

“part Il Effective Date”
“Reducing Company”

“Relevant Date”

“Relevant Shares”

the date on which this Scheme becomes effective in accordance with
Clause 11.1;

Experian Group Limited, incorporated in Jersey with registered
number 93905;

ordinary shares in the capital of Experian Group, the nominal value of
which may be adjusted at an extraordinary meeting of Experian Group to
be held prior to the Effective Date;

the GUS Share that is to be reclassified as a deferred share and issued to
Experian Group prior to the Effective Date;

(i) the GUS Shares in issue at the date of this Scheme;

ii) any GUS Shares issued after the date of this Scheme and before
the Voting Record Time; and

(iii) any GUS Shares issued at or after the Voting Record Time and
before the Scheme Record Time in respect of which the original
or any subsequent holders thereof are, or shall have agreed in
writing to be, bound by this Scheme,

in each case excluding the GUS Deferred Share;
ordinary shares of 293/,;p each in the capital of the Company;

the order of the Northern Ireland Court confirming the Hampden Group
Reduction of Capital;

Hampden Group Limited, incorporated in Northern freland with registered
number NI 011639;

the reduction of capital of Hampden Group Limited under article 145 of
the Northern Ireland Companies Act cancelling and extinguishing the
Hampden Group Reduction Shares;

the Hampden Group Shares in issue at the Part Il Effective Date;

ordinary shares in the capital of Hampden Group Limited;
includes a person entitled by transmission;

the company allotting and issuing Relevant Shares pursuant to Clause 2,
Clause 4 or Clause 6 (as the case may be);

members of the Company on the register of members at any relevant
date;

the new ARG UK Shares created on an increase by ARG (UK) Limited of its
authorised share capital by such number of ARG UK Shares as shall be
equal to the number of ARG UK Reducticn Shares cancelled pursuant to
the ARG UK Reduction of Capital;

the new Hampden Group Shares created on an increase by Hampden
Group Limited of its authorised share capital by such number of Hampden
Group Shares as shall be equal to the number of Hampden Group
Reduction Shares cancelled pursuant to the Hampden Group Reduction of
Capital;

Companies (Northern Ireland) Order 1986, as amended,
Her Majesty’s High Court of Justice in Northern Ireland;

the date on which an office copy of the Hampden Group Court Order is
delivered to the Registrar of Companies in Northern Ireland and is
registered;

the date on which an office copy of the ARG UK Court Order is delivered
to the Registrar of Companies in England and Wales and is registered;

the company reducing its capital pursuant to Clause 1.1, Clause 3.1 or
Clause 5.1 {as the case may be);

in the case of Part | of this Scheme, the Effective Date, in the case of Part
Il of this Scheme, the Part || Effective Date and, in the case of Part Ili of
this Scheme, the Part Il Effective Date;

the shares allotted and issued by the relevant Issuer pursuant to
Clause 2.1, Clause 4.1 or Clause 6.1 (as the case may be);

54




“Scheme” this scheme of arrangement in its present form or with or subject to any

modification, addition or condition approved or imposed by the Court and
agreed to by the Company, Experian Group, Hampden Group Limited, ARG
(UK) Limited and ARG Holdings;

“Scheme Record Time” 4.30 p.m. on the Effective Date;

“uncertificated” or “in recorded on the relevant register as being held in uncertificated form in
uncertificated form™ CREST and title to which may be transferred by means of CREST; and
“Voting Record Time” 6.00 p.m. on the day which is two days before the date of the Court

(B}

(o

D)

(B)

(F)

@)

(H}

"

o

K

Meeting or, if the Court Meeting is adjourned, 6.00 p.m. on the day which
is two days before the date of such adjourned meeting,

and references to Clauses are to Clauses of this Scheme.

The authorised share capital of the Company at the date of this Scheme is £312,500,000 divided into
1,075,000,000 GUS Shares, of which, as at the close of business on 20 July 2006, 882,006,679 had been
issued and were credited as fully paid and the remainder were unissued, It is proposed that one authorised
but unissued GUS share be re-classified as a GUS Deferred Share and that such share be issued to Experian
Group for cash before the Effective Date.

Experian Group was incorporated as a public limited company under the Companies (Jersey) Law 1991 on
30 June 2006 with the name New Gemini (Jersey Ca) No. 1 Limited, which name was changed to its present
name on 7 July 2006. The autherised share capital of Experian Group at the date of this Scheme is
US$10,000 divided into 10,000 ordinary shares of US$1 each, of which as at the close of business on

20 July 2006, two had been issued and were credited as fully paid and the remainder were unissued.

Hampden Group Limited was incorporated on 29 November 1976 under the Companies Act (Northern
Ireland) 1960 as a private limited company with the name Clanebo Warehousing Limited, which name was
changed to Hampden Homes Limited on 22 February 1877. It was re-registered under the Companies Act
(Narthern Ireland} 1960 as a public limited company on 25 October 1985 with the name Hampden

Homecare PLC, which name was changed to Hampden Group PLC on 16 June 1992, it was re-registered under
the Northern Ireland Companies Act as a private limited company on 19 January 2001 with its present name.
The authorised share capital of Hampden Group Limited at the date of this Scheme is £2,000,000 divided
into 20,000,000 ordinary shares of 10p each, of which as at the close of business on 20 July 20086,
15,889,247 had been issued and were credited as fully paid and the remainder were unissued,

ARG (UK) Limited was incorporated on 13 June 2006 under the Companies Act as a private limited company
with the name Hackremco (No. 2383) Limited, which name was changed to its present name on 13 July 2006.
The authorised share capital of ARG (UK} Limited at the date of this Scheme is £100 divided into 100 ordinary
shares of £1 each, of which as at the close of business on 20 July 2006, one ordinary share had been issued
and was credited as fully paid and the remainder were unissued.

ARG Holdings was incorporated as a public limited company under the Companies Act on 30 June 2006 with
the name Hackplimco (No. 1186} plc, which name was changed to its present name on 13 July 2006. The
authorised share capital of ARG Holdings at the date of this Scheme is £1,000,050,000 divided into
1,000,000,000 ordinary shares of £1 each and two preference shares of £25,000 each, of which as at the
close of business on 20 July 2006, two ordinary shares had been issued and were credited as fully paid and
the remainder were unissued and two preference shares had been issued and were credited as paid up as to
£7.500 each.

It is proposed that, subject to certain conditions being fulfilled including this Scheme becoming effective, the
capital of Experian Group be reduced pursuant to a special resolution of Experian Shareholders to be passed
after the date of this Scheme.

It is proposed that, subject to certain conditions being fulfilled including this Scheme becoming effective, the
capital of ARG Holdings be reduced pursuant to a special resolution of ARG Holdings Shareholders to be
passed after the date of this Scheme.

Each of Experian Group and ARG Holdings has agreed to appear by Counsel on the hearing of the petition to
sanction this Scheme and to submit to be bound by and to undertake to the Court to execute and do or
procure to be executed and done all such documents, acts and things as may be necessary or desirable to be
executed or done by it for the purpose of giving effect to this Scheme.

Each of Hampden Group Limited and ARG (LK) Limited has agreed to appear by Counsel on the hearing of the
petition to sanction this Scheme and to submit to be bound by and to undertake to the Court to execute and
do and procure to be executed and done all such documents, acts and things as may be necessary or
desirable to be executed or done by it for the purpose of giving effect to this Scheme.

The provisions of Part Il of this Scheme are subject to the confirmation by the Northern ireland Court of the

reduction of capital of Hampden Group Limited and accordingly cannot be implementad until an office copy

of the Hampden Group Court Order has been delivered to the Registrar of Companies in Northern lreland for
registration and has been registered.

The provisions of Part Il of this Scheme are subject to the confirmation by the Court of the reduction of
capital of ARG (UK) Limited and accordingly cannot be implemented until an office copy of the ARG UK Court
Qrder has heen delivered to the Registrar of Companies for registration and has been registered.




THE SCHEME
Part |

Cancellation of the GUS Scheme Shares

1.1 The capital of the Company shall be reduced by cancelling and extinguishing the GUS Scheme
Shares.
1.2 subject to and forthwith upon the said reduction of capital taking effect:

1.2.1 the authorised share capital of the Company shall be increased to its former amount by the
creation of such number of new GUS Shares as shall be equal to the number of
GUS Scheme Shares cancelled pursuant to Clause 1.1; and

1.2.2 the reserve arising in the books of account of the Company as a result of the said
reduction of capital shall be capitalised and applied in paying up in full at par the new
GUS Shares created pursuant to Clause 1.2.1 which shall be allotted and issued credited as
fully paid to Experian Group and/or its nominee(s).

2 Consideration for the cancellation of the GUS Scheme Shares
2.1 In consideration of the canceliation of the GUS Scheme Shares and the allotment and issue of the
new GUS Shares as provided in Clause 1, Experian Group shall (subject to the remaining provisions
of this Clause 2) allot and issue to the holders of GUS Scheme Shares (as appearing in the register of
members of the Company at the Scheme Record Time), one Experian Share, credited as fully paid at
par, for every GUS Scheme Share then held by them.
2.2 The Experian Shares to be issued pursuant to this Clause shall rank pari passu in all respects with
all other fully paid Experian Shares in issue on the Effective Date.
Part 1]
3 Cancellation of the Hampden Group Reduction Shares
3.1 The Company shall procure the delivery to the Registrar of Companies in Northern Ireland of the
Hampden Group Court Order cancelling and extinguishing the Hampden Group Reduction Shares.
3.2 The Company shall procure that, subject to and forthwith upon the Hampden Group Reduction of
Capital taking effect, the reserve arising in the books of account of Hampden Croup Limited as a
result of the said reduction of capital shall be capitalised and applied in paying up in full at par the
New Hampden Group Shares which shall be allotted and issued credited as fully paid to ARG (UK)
Limited and/or its nominee(s).
4 Consideration for the cancellation of the Hampden Group Reduction Shares
In consideration for the cancellation of the Hampden Group Reduction Shares and the aliotment and issue of
the New Hampden Group Shares as provided in Clause 3, ARG (UK) Limited shall, at the direction of the
Company, allot and issue to Experian Group one ARG UK Share, credited as fully paid at par, for every
Hampden Group Reduction Share cancelled on terms that Experian Group shall procure the delivery to the
Registrar of Companies in England and Wales of the ARG UK Court Order for registration.
Part i
5 Cancellation of the ARG UK Reduction Shares
Experian Group shall procure that, subject to and forthwith upon the ARG UK Reduction of Capital taking
effect, the reserve arising in the books of account of ARG (UK) Limited as a resuit of the said reduction of
capital shall be capitalised and applied in paying up in full at par the New ARG UK Shares which shall be
allotted and issued credited as fully paid to ARG Holdings and/or its nominee(s).
6 Consideration for the cancellation of the ARG UK Reduction Shares

In consideration for the cancellation of the ARG UK Reduction Shares and the allotment and issue of the New
ARG UK Shares as provided in Clause 5, ARG Holdings shall allot and issue to the holders of GUS Scheme
Shares {as appearing in the register of members of the Company at the Scheme Record Time}, who on the
Part It} Effective Date will be members of Experian Group, one ARG Share, credited as fully paid at par, for
every GUS Scheme Share then held by them.

GENERAL PROVISIONS

7

Overseas Shareholders

7.1 The provisions of Clauses 2, 4 and 6 shall be subject to any prohibition or condition imposed by
law. Without prejudice to the generality of the foregoing, if, in respect of any person to whom
sharas are to be allotted and issued pursuant to Clause 2, Clause 4 or Clause 6 (as applicable) with
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7.2

a registered address in a jurisdiction outside the United Kingdom or whom the relevant Issuer
reasonably believes to be a citizen, resident or national of a jurisdiction outside the United
Kingdom, the relevant Issuer is advised that the allotment and/or issue of Relevant Shares pursuant
to Clause 2, Clause 4 or Clause 6 {as applicable) would or may infringe the laws of such jurisdiction
or would or may require the relevant Issuer to comply with any governmental or other consent or
any registration, filing or other formality with which the relevant Issuer is unable to comply or
compliance with which the relevant issuer regards as unduly onerous, the relevant Issuer may in its
sole discretion determine that such Relevant Shares shall be sold, in which event the Relevant
Shares shall be issued to such holder and the relevant Issuer shall appoint a person to act pursuant
to this Clause 7.1 and such perscn shall be authorised on behalf of such holder to procure that any
Relevant Shares in respect of which the relevant Issuer has made such determination shall, as soon
as is practicable following allotment and issue of such Relevant Shares, be sold.

Any sale under Clause 7.1 shall be carried out at the best price which can reasonably be obtained at
the time of sale and the net proceeds of such sale {(after the deduction of all expenses and
commission incurred in connection with such sale, including any value added tax payable on the
proceeds of sale) shall be paid to the persons entitled thereto in due proportions. To give effect to
any sale under Clause 7.1, the person appointed by the relevant Issuer in accordance with

Clause 7.1 shall be authorised as attorney on behalf of the holder concerned to execute and deliver
as transferor an instrument or instruction of transfer and to give such instructions and to do all
other things which he may consider necessary or expedient in connection with such sale. in the
absence of bad faith or wilful default, none of the Company, the relevant Issuer or the person so
appointed shall have any liability for any loss or damage arising as a result of the timing or terms of
such sale.

8 Settlement of consideration

8.1

On the Relevant Date, the relevant Issuer shall allot and issue the Relevant Shares which it is
required to allot and issue pursuant to Clause 2.1, Clause 4.1 or Clause 6.1 {as applicable) and not
later than 14 days after allotment and issue of the Relevant Shares the relevant Issuer shall {unless
instructed otherwise by the persons entitled thereto or the hoilder concerned):

(@) in the case of Relevant Shares which at the Scheme Record Time are in certificated form,
deliver certificates therefor to the persons entitled thereto in accordance with the
provisions of Clause 8.2; or

)] in the case of Relevant Shares which at the Scheme Record Time are in uncertificated form,
procure that CRESTCo Limited is instructed to credit the appropriate stock account in
CREST of the holder concerned with such holder’s entitlement to such Relevant Shares,
provided that the relevant Issuer reserves the right to settle all or part of such
consideration in the manner referred to in Clause 8.1(a) if, for any reason, it wishes to do
50.

All deliveries of certificates or cheques shall be effected by sending the same by first class post in
pre-paid envelopes addressed to the persons respectively entitled thereto at their respective
addresses as appearing in the relevant register of members of the Reducing Company concerned, or,
in the case of joint holdings, at the address of that ¢ne of the joint holders whose name then stands
first in such register in respect of the joint holding (except, in either case, as otherwise directed in
writing) at the Scheme Record Time, and none of the relevant Reducing Company, the relevant
Issuer or the person appointed by the relevant Issuer in accordance with Clause 7.1 shall be
responsible for any loss or delay in the transmission or delivery of any certificates or cheques sent
in accordance with this Clause 8.2 which shall be sent at the risk of the persons entitled thereto.

All cheques shall be made payable to the persons respectively entitled to the moneys representad
thereby (or, in the case of joint holders, to that one of the joint holders whose name stands first in
the register of members of the relevant Reducing Company in respect of such joint holding at the
Scheme Record Time) or to such other persons {if any} as such persons may direct in writing and
the encashment of any such cheque shall be a complete discharge to the Issuer for the moneys
represented thereby.

The provisions of this Clause 8 shall take effect subject to any prohibition or condition imposed by
law.

Certificates and cancellations

With effect from and including the Effective Date:

9.1

all certificates representing GUS Scheme Shares shall cease to have effect as decuments of title to
the GUS Scheme Shares comprised therein and every holder of GUS Scheme Shares shall be bound at
the request of the Company to deliver up the same to the Company or as it may direct or to destroy
the same; and

CRESTCo Limited shall be instructed to cancel the entittements to GUS Scheme Shares of halders of
GUS Scheme Shares in uncertificated form.




10

12

Dividend mandates

All mandates and other instructions to the Company in force at the Scheme Record Time relating to the CUS
Scheme Shares (including instructions relating to any dividend reinvestment plan) shall, unless and until
revoked or amended, be deemed as from the Effective Date to be valid and effective mandates and
instructions to Experian Group or ARG Holdings {as applicable) in relation to the new shares issued by
Experian Group or ARG Holdings (as applicable) in respect thereof.

The Effective Date

1.1 This Scheme shall become effective as soon as office copies of the orders of the Court sanctioning
this Scheme under section 425 of the Companies Act and confirming under section 137 of the
Companies Act the reduction of capital of the Company provided for by Clause 1.1 shall have been
delivered to the Registrar of Companies in England and Wales for registration and, in the case of the
confirmation of the reduction of capital, registered.

11.2 tmplementation of Part Il of this Scheme shall be subject to an office copy of the Hampden Group
Court Order having been delivered to the Registrar of Companies in Northern Ireland for registration
and having been registered.

11.3 Implementation of Part lll of this Scheme shall be subject to an office copy of the ARG UK Court
Order having been delivered to the Registrar of Companies in England and Wales for registration and
having been registered.

11.4 Unless this Scheme shall have become effective on or before 31 December 2006, or such later date,
if any, as the Company, Experian Group, Hampden Group Limited, ARG (UK) Limited and ARG
Holdings may agree and the Court may allow, this Scheme shall never become effective.

Modification

The Company, Experian Group, Hampden Group Limited, ARG (UX) Limited and ARG Holdings may jointly
consent on beha!f of all concerned to any modification of, or addition to, this Scheme or to any condition
which the Court may approve or impose.

Dated 26 July 2006
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Part VI: ARG Business Overview

This section contains a description of ARG’s business. This description should be read in conjunction with Part ii:
“Risk Factors”, Part VII: "ARG Operating and Financial Review”, Part IX: “ARG Historical Financial information” and
Part XXI. “Glossary” of this document. It should be noted that this section also contains unaudited operating
information in relation to ARG’s business which is derived from management accounts for the relevant accounting
periods presented and internal financial reporting systems supporting the preparation of financial statements.

Overview of ARG

ARG is the UK’ leading home and general merchandise retailer with retail sales of over £5.5 hillion in the year
ended 31 March 2006. It sells products under two distinctive and complementary retail brands, Argos and
Homebase, which are household names in the UK. ARG has leading market positions, which provide significant
purchasing scale,

Argos is a unique retailer recognised for choice, value and convenience. It sells over 17,000 general merchandise
products for the home, all of which are set out in its twice yearly 1,700 page catalogue which is at the heart of its
proposition. Customers can purchase products through its network of over 650 stores, online and over the phone,
with the option of picking up their purchases from a store or having them delivered to their home. Argos’ Internet
site, www.argos.co.uk, is the second most popular Internet retali site in the UK. Argos serves over 130 million
customers per year through its stores and takes four million customer orders per year either online or over the
phone. On average, 17 million UK households, or around two thirds of the population, have an Argos catalogue at
home at any time.

Homebase is the UK's second largest home improvement retailer and is recognised for choice, style and customer

service across the wider home enhancement market. It has approximately 300 large, out-of-town stores, which sell
over 30,000 products, as well as a growing Internet offering. It also offers its customers the convenience of home
delivery for bulky, high value items. Homebase serves over 70 million customers per year through its stores.

ARG has a market leading share of nearly 10% of the genera! merchandise and home enhancement market in the
UK, giving it significant purchasing scale and the ability to further increase market share. This scale, combined with
its global sourcing skills, ensures value for the customer whilst supporting profitability. The shared infrastructure in
ARG provides support for Argos’ and Homebase's customer propositions, reduces their overall operating costs and
enables speedy development of profitable routes to growth. This has enabled ARG to increase its market share in a
competitive retail market place.

Argos and Homebase are supported by an in-house financial services business, ARG Financial Services, which
provides a range of credit and insurance products to their customers threugh all customer-facing channels of
stores, online and over the phone. ARG Financial Services is one of the fargest store card providers in the UK,
having over one millicn active store card customers.

Argos has a long-term track record of growth under the existing management, Since [ts acquisition by GUS in 1998,
sales have grown from £1.9 billion to £3.9 billion and operating profit before exceptional items has increased from
£122 million to £291 million for the year ended 31 March 2006. Following its acquisition of Homebase, ARG has
increased its total sales by 13% between 2004 and 2006. This growth has been driven by ARG's investment in new
and existing stores, development of its multi-channel capability, and market share gains across a broad range of
product categories. Total sales for ARG for the year ended 31 March 2006 were £5.5 billion and total operating
profit before exceptional items was £338 million.

ARC's sales growth compares well with its UK retail competitors:

Last financial year Annualised growth
sales(? Total 2-year growth over 2 years
(£m) (%) %)
Topps Tiles . . .. ... ... .. .. ... . ... ... .. 176 46.3 21.0
Next (Retail and Directory) .. ... ........... 2,902 23.8 it.3
Halfords . ... .. ... .. .. .. . ... ... ... 682 17.8 8.5
ARG . e 5,548 12.6 6.1
Comet . . . e e e 1,530 5.9 2.9
Carpetright . .. . ... ... .. ... ... ... 398 0.1 0.1
Boots {the Chemist and Opticians) . . .. ... ..... 4,906 4.9 2.4
DSC International . ..................... 4,941 5.2 2.5
MFI (UK retail and Howden) . ... ... ......... 1,406 3.4 1.7
JohnLewis® . . . ., . ... .. ... . ... 2,423 2.9 1.4
Matalan. . .. ... ... ... . .. . ..., 1,069 2.0 1.0
Kingfisher .. ... ... ... ... .. .. ... ...... 4,172 1.0 0.5
WHSmith® .. 1,423 2.7) (1.4)
Signet. ... ... e e e 470 (6.3) (3.2)
Marks & Spencer™ , . . . ... ... ... 3,644 n/a n/a
Woolworths™® ... .. . o o 1,919 n/a n/a

Source: Annual reports
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Notes:

[4}) UK sales only of continuing Tetail operations

(2} Gross sales of John Lewis format; net sales unavailable
3 Includes Continental Europe; sales breakdown unavailable
{4) General merchandise. Unavailable for 2003/2004

3] Unavailable for 2003/2004 axctuding discontinued MVC

ARG has a highly experienced management team which has a combined total of 150 years of retail experience. This
team, led by Terry Duddy, has successfully delivered a long-term track record of growth in sales and operating
profit before exceptional items in Argos, managed the integration of Homebase into ARG and developed ARGC's
scalable infrastructure while restructuring and disposing of underperforming assets. The Directors believe that this
proven track record underpins ARG’ long-term capability to grow its business by taking share in existing and new
product markets in the UK, through new store openings and by leveraging its muiti-channel offering.

ARG product markets

ARG operates in the growing general merchandise and home enhancement markets in the UK and the Republic of
Ireland. According to Verdict in 2005, the UK general merchandise market had sales of over £25 billion and the
home enhancement market had sales of over £30 billion; over the last five years these markets have grown at an
average of 3.7% per year. The general merchandise market consists of the jewellery, toys, sports and leisure
equipment, small domestic appliances, consumer electronics and large domestic appliances product markets. The
home enhancement market consists of the housewares, furniture, DIY, fitted kitchens and bathrooms, and
horticulture, garden furniture and outdoor living product markets. The chart below shows the mix of ARG sales for
the financial year ended 31 March 2006. Home enhancement accounted for 51% of sales: electrical goods including
consumer electronics and small and large domestic appliances accounted for 33% of sales; and jewellery, toys and
sports and leisure equipment accounted for the remaining 16% of sales.

ARG sales mix

B Home enhancement
8 Electrical goods

7. Jewellery, toys, and sports
and leisure equipment

Financial year ended 31 March 2006

ARG has strong positions In product markets which are expected to experience faster growth than the retail market
as a whole. ARG also has leading positions in many fragmented markets where the Directors believe that both
Argos and Homebase can continue to increase market share. The general merchandise and home enhancement
market growth is expected to be driven by:

B increasing number of households;
® rising overall household disposable income;
= technology change and development;

m falling prices of necessary items such as food and clething leaving consumers with more discretionary
spend for home and leisure related products; and

® expanding sources of low cost supply which will stimulate further consumer expenditure across these
product categories.

General merchandise

ARG operates in the general merchandise market primarily through its Argos business. Due to the large number of
product categories this includes, overall this is a highly fragmented market which offers ARG the scope to take
market share as it is able to take advantage of its scale across a range of product categories. Although Argos is
already the UK's leading retailer in a number of product markets—ijewellery, toys, sports and leisure equipment, and
small domestic appliances—and a leading retailer of consumer electronics and large domestic appliances, there is
scope for further growth through continued market share gains.

Jewellery

The jewellery market in the UK is estimated by Mintel 1o be worth approximately £3.2 billion, around 20% of which
consists of watch sales, 70% precious metal jewellery and 10% costume jewellery.

Argos is well established as the leading jewellery retailer in the UK by volume, with an offering of more than 2,000
products including a wide range of precious metal jewellery, watches and clocks.
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The jewellery market is relatively fragmented, with approximately 60% of outlets being small chains or
independents. There are a small number of well-established jewellery multiples, of whom Signet (trading under
fascias including H Samuel and Ernest Jones) and Goldsmiths are the most significant, However, the number of
outlets is steadily declining as independents are exiting the market. Argos has benefited from this trend and the
Directors believe that it will continue to do so.

Toys

The toy market in the UK is estimated by Mintel to be warth approximately £1.9 billion. Argos is the long-standing
number one toy retailer in the UK, offering a wide range of products targeting all age groups. The toy market is
highly competitive and is characterised by intense price competition. Argos has continued to gain market share in
this product market despite the retail downturn in the year ended 31 March 2006 as a result of the broad product
range it offers and its vaiue proposition.

Woolworths and Toys R Us are the second and third largest toy retailers, respectively. There are also a number of
other smaller specialist chains such as The Early Learning Centre. The supermarket groups also sell selective ranges
of toys and are increasing their share of this market.

Sports and leisure

The total sports and leisure market in the UK is estimated by Mintel to be worth more than £5 billion. Given the
growing interest in active lifestyles and hobbies, the Directors believe that this will be a long-term high growth
market.

Argos participates in only one part of this market, selling sports and leisure equipment, which according to Mintel
accounts for about 26% of the total sports and leisure market. Argos offers a broad range of products including
bicycles and bicycle accessories, tents, fishing rods, home fitness equipment, golf clubs and snooker and table
tennis tables.

Competition in the sports and leisure equipment market is fragmented and is not subject to either the intense
competition or the shifts in fashion towards or away from sports brands that the clothing and footwear parts of
this market experience. Argos is the leading sports and leisure equipment retailer, a position that has been
strengthened over recent years.

Small domestic appliances

The small domestic appliances market in the UK is estimated by Verdict to be worth approximately £1.3 billion.
This market includes home and personal electronic appliances such as kettles, toasters, food processors, shavers,
hair dryers and electric toothbrushes.

This market has grown since 2000 at a rate of approximately 4% per year. Key retail competitors in this market
include electrical retail specialists such as Currys {part of DSG International) and Comet (part of Kesa Electricals),
and increasingly supermarkets, who are offering a limited range of small domestic appliances within their larger
superstores. However, Argos is the number one retailer in this market, a position it has held for a number of years.
In addition, Homebase sells a selection of these products that are relevant to its proposition.

Consumer electronics

The overall market for consumer electronics in the UK is estimated by Verdict to be worth over £13 billion and has
been growing by nearly 5% per year for the last five years. This market consists of: audio and visual equipment
such as stereo systems, portable audio players, televisions, receivers and DVD players; photographic equipment;
telecommunications equipment including fixed line and mobile phones; computer accessories; video games
hardware; and emerging technology such as satellite navigation.

ARG sells consumer electronics primarily through its Argos business, with Homebase selling selected products that
are relevant to its home enhancement proposition. The major retail competitors in this market include: Dixons,
Currys and The Link brands (part of DSG International); Comet; and the Carphone Warehouse. The supermarkets are
also increasing sales in these product categories.

Within the consumer electronics market, Argos is the third largest UK retailer. The Directors believe that Argos has
a strong and growing position in most product categories, selting both the new technology products and products
in more mature areas.

Large domestic appliances

The large domestic appliances market in the UK is estimated by Verdict to be worth approximately £4 billion.
Growth in this market is driven by replacement cycles, increasing penetration of some appliances such as
dishwashers and, to a lesser extent than consumer electronics, technology development. The key competitors in
this market include Currys, Comet and the John Lewis Partnership.

Although Argos only began selling large domestic appliances in 2000 and has a relatively small share of this
market when compared to its position in other markets where it is more established, it is increasing its share in
this large market as it becomes increasingly well known as a retailer of large domestic appliances. It has also
benefited from its strong customer choice and value propositions, together with its efficient home delivery offering.
In addition, Homebase sells large domestic appliances, particularly in conjunction with its kitchen offering.
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Home enhancement

The home enhancement market in the UK consists of: housewares; furniture; the market for home improvement,
which includes products such as the materials, to0ls and equipment required to carry out repair, maintenance and
improvement projects relating to the home, fitted kitchens and bathrooms; and horticulture, garden furniture and
outdoor living products. These product markets combine to provide UK consumers with the products they need to
improve and enhance their home and garden. ARG, through both Argos and Homebase, is the leading housewares
and furniture retailer and the second largest home improvement and gardening retailer in the UK.

Housewares

The housewares market encompasses househald textiles (for example, bed linen, towels, curtains, tablecloths and
rugs), homewares (for example, cookware, tableware, glasses, cutlery, crockery and storage) and other decorative
household furnishings (for example, lighting, cushions, candles, bathroom accessories, kitchen accessories and
prints). This market in the UK is estimated by Verdict to be worth approximately £8.6 billion per year.

According to Verdict, over the last five years, the housewares market has grown by over 3% per year. The
competition in this market is generally fragmented with a wide range of retailers providing an offering within these
product categories and each having a relatively small share of the overall market. Key retailers in this sector
inciude lkea, the John Lewis Partnership and Woolworths,

ARG has a leading position in this market through its Argos business and is developing the sales of these products
through its Homebase business.

Furniture

According to Verdict, the furniture market had sales of over £8 billion in the UK in 2005 and from 2000 to 2005
has grown by an average of 3.5% a year. in 2005, the furniture market exhibited minimal growth, reflecting the
overall consumer spending slowdown. The furniture market consists of a number of product categories including
upholstery, beds, living rcom, dining room, occasional and home office furniture,

The structure of the UK furniture market is fragmented and is undergoing a period of significant change with a
number of smaller and independent retailers exiting the market. The market is characterised by increased
consumer demand for a wide range of products at lower prices combined with shopping and delivery convenience.
There are a limited number of larger scale retailers such as Argos and Homebase, as well as competitors such as
(kea, the John Lewis Partnership and Next, who are able to offer this service and as a result these retailers have all
gained market share as the industry has consolidated.

According to Verdict, ARG is the feading furniture retailer in the UK. Over the last five years, Argos has increased its
furniture sales, particularly in beds, dining, home office and other non-upholstered furniture. Since the acquisition
of Homebase, furniture sales in this business have also grown strongly.

Home improvement market: DIY /fitted kitchens/bathrooms

The consumer DIY market, encompassing building and decorating products and related tools and equipment, had
approximately £8 billion of annual sales in the UK in 2005 according to Verdict. Consumer spending on fitted
kitchens and bathrooms represents a further £3 billion of annual sales. The market has grown by over 3% per year
between 2000 and 2005, and despite the recent downturn, is according to Verdict expected to return to growth
above the retail average in the longer term.

The home improvement market has four major players: B&Q (owned by Kingfisher}, Homebase, Wickes and Focus.
The top four players are estimated to share approximately half of the market. In addition, MFI is a major player in
the kitchens and bathrooms market. There are also certain smaller specialist operators who have expanded
recently, such as Topps Tiles, Floors 2 Go and Robert Dyas. The remainder of the market is highly fragmented.

Homebase is the UK's secand largest player in this market and since 2004 has been gaining market share. Argos
also sells products in this market that are relevant to its proposition, in particular power toois and other DIY
equipment.

Horticulture, garden furniture and outdoor living

The horticulture, garden furniture and outdoor living market in the UK is estimated to be worth £3.2 billion
according to Verdict. The market for these praducts is growing. The Directors believe that this market will continue
to grow, driven by an ageing population who have a greater propensity 1o spend time gardening, and an increasing
trend for people to entertain and use their gardens as safe places for their children to play.

The retail market for these products is fragmented. Within horticultural products, ARG competes with a range of
multiple and independent garden centre operators, the largest of whom is Wyevale. There are also a wide number
of retailers selling selected ranges of garden furniture and outdeor living products including department stores,
B&C and Focus.

ARG is one of the UK’s leading retailers in this market selling horticulture through Homebase; and garden furniture,
sheds, tools, barbeques and other outdoor living products through both Homebase and Argos.
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Competitive strengths
ARG's competitive strengths are its:
8 strong retail brands with large customer bases;
& market leading position;
m purchasing, sourcing and supply chain scale;
® choice and value-led product offering;
® integrated multi-channel offering;
m shared direct-to-home infrastructure and logistics expertise; and

® experienced management team delivering a long-term track record of growth.

Strong retail brands with large customer bases

ARG operates two of the UX’s strongest retail brands with Argos being the leading general merchandise retailer and
Homebase being the second largest home improvement retailer. Although there is some overlap between their
customer bases, each business is strong in distinct consumer segments.

Argos

The Argos brand is weil established among UK consumers for offering choice, value and convenience across a
broad range of categories. It attracts customers of all ages from a broad demographic range, with 73% of UK
households making at least one purchase from Argos within the last 12 months. The higher frequency users of
Argos tend to be aged between 18-34 with a greater representation within the C1, C2, D and E socio-demographic
classifications. Argos customers are very loyal with a high level of multiple purchases per year.

Argos serves over 130 million customers per year through over 650 high street and out-of-town stores. On average
17 million UK households, representing around two-thirds of the population, have an Argos catalogue at home at
any point in time. Argos takes four million direct customer orders a year either online or over the phone;
approximately one million customers used their Argos store card to pay for goods in Argos for the year ended

31 March 2006 and Argos made seven million deliveries to customers during the same period.

Homebase

The Homebase brand is well known by UK consumers for providing an extensive range of home enhancement
merchandise. The brand proposition stretches from providing the necessary building materials and too!s for
customers to carry out a wide range of home improvement projects, through to providing stylish decorating,
furniture, home furnishing and gardening products.

Homebase serves over 70 million customers per year through approximately 300 large, out-of-town stores. The
Homebase style-led proposition has historically been attractive to a more A, B, C1 socio-demographic with
particular appeal to the 25-44 and over 655 age range. Within the traditiona! DIY competitor set, Homebase attracts
a greater proportion of female customers who value its “softer” shopping environment and style-led merchandise.
It has four million active “Spend and Save” loyalty card holders who account for over 40% of Homebase sales. This
scheme encourages repeat visits to Homebase and also provides a tool for direct marketing to this frequent
home-enhancing customer bhase.

These two businesses allow ARG to reach a broad range of customers in the UK and to present similar product
ranges to them in two differentiated shopping environments, thus maximising the opportunity to increase market
share.

Market leading position

Sales of over £5.5 billion in the year ended 31 March 2006 ranked ARG as the leading home and general
merchandise retailer in the UK.

ARG has market leading positions in a wide range of product categories: it is the UK's leading retailer of jewellery,
toys, small domestic appliances, furniture and sports and leisure equipment. It is also the UK's second largest
retailer of home improvement goods and garden related products and third largest retailer of consumer electronics
and large domestic appliances. Many products are sold through both the Argos and Homebase businesses.
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These categories and the overlap between the Argos and Homebase businesses are summarised in the following
table:

sold by Sold by

Product markets Argos Homebase ARG position Market size Source
General merchandise
Jewellery ... ... . i Yes No Number 1§ £3.2bn Mintel/EDR
TOYS « ot e e e e Yes No Number 1 £1.9bn Mintel/NPD
Sports and Leisure Equipment . . .. Yes No Number 1 f1.2bn Mintel
Small Domestic Appliances . ... .. Yes Yes Number ) £1.3bn Verdict/GfK
Cansumer Electronics . . ... .. ... Yes Yes Number 3 £13.8bn Verdict/GfK
Large Domestic Appliances . ... .. Yes Yes Number 3 £4.0bn Verdict/GfK
Home enhancement
Housewares . . ... ........... Yes Yes Number 1 £8.6bn Verdict
Furpiture . . .. ... .o o Yes Yes Number 1 £8.2bn Verdict
Home Improvement . . . . ... . ... Yes Yes Number 2 £11.0bn Verdict/Mintel
Horticulture, Garden Furniture and

Qutdoor Living . . . . .. ... ..., Yes Yes Number 2 £3.2bn Verdict

Note: All market positions are by retail sales value except jewellery, which is measured by volume.

Purchasing, sourcing and supply chain scale

ARC's market leading position means it has the scale of merchandise procurement that enables it to develop
important and long-term refationships with suppliers. This leads to better cost benefits, the ability to source
exclusive products or to obtain advantageous quantities of products that are in short supply.

ARG achieves cost efficiencies from the scale of merchandise procurement in a number of ways:

m Large volume orders allow ARG to negotiate the most competitive price with its suppliers both in the UK
and abroad.

m Over the last five years, ARG, due to its scale, has been able to develop operations for lower cost
importing and direct sourcing. These operations identify suppliers, negotiate purchases and manage the
importation process from supplier to the UK. These directly controlled operations allow for the
consolidation of shipments and the management of order quantities that both reduce cost and improve
stock management over time.

m There is further leverage from shared expertise in shipping negotiation, packaging development and
quality assurance that benefits both Argos and Homebase by reducing unit costs further and producing
consistency of preduct guality and supply.

® |n addition, the expertise and capability within ARG enables it to continually identify new sources of
low-cost supply and develop these rapidly to support the business.

® Finally, the scale of ARG's merchandise purchasing and sourcing operations delivers further efficiencies to
the business in managing and maximising the utilisation of its warehousing and store delivery network in
the UK.

These scale efficiencies and supplier relationships have been used by ARG to deliver value for money to consumers
across the broad range of products it sells, while supparting profitability in a highly competitive market place. The
Directors believe that ARG's scale sourcing advantage and supply chain infrastructure will be a key determinant of

its long-term success in the UK retail market and a key driver of ARG’s profitable growth.

Choice and value-led product offering

ARG’ proposition is aimed at offering customers choice and value across a wide range of products and price
propositions.

Argos offers a breadth of product categories and a level of choice within each product market that the Directors
believe is not equalled by any UK competitor. As a catalogue based retailer, Argos is able to present a very broad
range of products to its customers cost effectively. Following the rall out of Argos Extra in the year ended

31 March 2006, 17,000 products are now available for order-in or pick up in alt stores and via home delivery. This
choice is coupled with a high level of stock availability, ensuring that customer demand is largely satisfied.

Homebase also offers a wide choice within the product ranges that it sells. Under ARG ownership, Homebase has
broadened its product offering to encompass products that were already being sold by Argos and has significantly
improved the range of products it sells as well as the level of availability within its stores. Homebase's product
availability in store has improved to well over 90% and helped Homebase to grow market share.

Argos and Homebase have both developed own-brand products. Examples of brands include: the Homebase brand
itself across a wide range of product categories; Challenge, Powerbase and Worx in power tools; and Cookworks in
small kitchen appliances. These own-brand products provide higher margins, greater pricing flexibility and
differentiation.
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Integrated multi-channel offering

The fully integrated nature of Argos’ multi-channe! offering differentiates it from almost all of its UK retail
competitors. A fully integrated multi-channel retail offering requires the support of a substantial and highly
complex supply chain system, which the Directors believe is difficult for competitors to replicate. This has been
developed by ARG over the last five years, supported by a high level of capital and resource investment. Within
Argos, regardless of whether the customer has made a purchase in store, online or over the phone, and irrespective
of which delivery method the customer prefers (pick up in store or home delivery), the overall experience is
integrated and considered highly efficient by customers. ARG is positioned to benefit from the strong growth in
retail Internet sales, as the Internet is an integral part of its multi-channel offering and therefore fully supported by
ARG's supply chain infrastructure.

The unique convenience of a multi-channel offering for customers is central to the Argos proposition. As well as
being able to purchase from over 650 conveniently located stores throughout the UK, consumers want to be able
to purchase through a variety of other channels. As Argos’ internet and phone ordered sales infrastructure and
home delivered sales have grown, ARG has invested heavily in the required infrastructure and will continue to do
50.

This muiti-channel capability is also increasingly a source of competitive advantage for Homebase, For example,
Homebase's Furniture Extra catalogue has a range of furniture that is available to Homebase customers to order in
store, online or over the phone, These products are delivered using the ARG ordering and home delivery
infrastructure. In addition, the Argos online capability has been leveraged to provide Homebase with a
cost-efficient, transactional Internet site providing a range of home-related products to the Homebase customer.

Shared infrastructure and logistics expertise

Argos and Homebase derive significant competitive advantage from their ability to leverage a shared infrastructure
in ARG. This infrastructure supports their brand propositions, reduces their overall operating costs and increases
the speed with which each business can develop profitable routes to growth. It has enabled the ARG businesses to
enter new product categories quickly and cost effectively and to rapidly build market share. The key areas of
shared services are:

Global sourcing infrastructure

ARG has an advanced global sourcing operation that supports both retail businesses. ARG purchases from
manufacturers worldwide; the greatest proportion are in the Far East. ARG has sourcing operaticns in Hong Kong,
Shanghai and Shenzhen. Approximately 150 people located in these offices, together with the UK team, procure
goods for both Argos and Homebase,

The development of this strategic sourcing infrastructure has resulted in imported goods now accounting for over
30% of Argos’ sales and over 20% of Homebase’s sales. A growing proportion of what is directly imported is now
also directly sourced from overseas manufacturers themselves, bringing further benefits to the business.

As well as supporting the development of low cost sources of supply, ARG sourcing also enables the businesses to
gain further efficiency from its supply operations through the identification of suitable suppliers, supplier reviews,
harmonisation of terms and the development of strategic sourcing relationships for both Argos and Homebase.

The scale of ARG's sourcing is further leveraged in related services and processes. This includes freight forwarding,
off-shore consolidation and off-shore warehousing. Product specifications and packaging are looked at in
conjunction with the supplier to achieve further purchase or transportation savings. The retail businesses have also
achieved benefits from holding joint sourcing trips and the alignment of sourcing timetables.

Home delivery scale and expertise

ARG's cost efficient and reliable home delivery infrastructure underpins ARG's strategy to increase market share in a
number of product markets including furniture, sports and leisure equipment, large consumer electronics, large
domestic appliances, kitchens and bathrooms.

All Argos products are available for home delivery. In addition Homebase delivers furniture, kitchens and
bathrooms to customers’ homes. Demand by customers for this service continues to grow. Argos delivered over
12.5 million products to customers’ homes in the year ended 31 March 2006, an increase of 8% on the previous
year and an increase of over 50% since the year ended 31 March 2003, Large, bulky items are delivered within 7 to
28 days depending on the product by ARG’s in-house delivery service. The investment that ARG has made in the
infrastructure required to support this service along with the number of deliveries made, means that both Argos
and Homebase are able to home deliver large, bulky items cost effectively. Small products are delivered usually
within 48 hours by third party contractors. This enables ARG to leverage the scale of Home Delivery Network, the
largest “one man” delivery operation in the UK, which delivers the bulk of ARC’s small products to homes.

Customer service infrastructure, management and scale

Argos and Homebase are supported by a shared and scaleable customer service operation. This takes customer
orders, deals with customer enquiries regarding their orders and confirms delivery times both over the phone and
the Internet. The majority of customer service representatives are ARG employees, located in the UK and are a key
part of the sales process and a significant point of customer contact for both businesses,
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Catalogue production expertise and scale

ARG produces over 35 million copies of its 1,700 page twice yearly Argos catalogue a year. In addition, ARG
produces 5 million B0 page Homebase Furniture Extra catalogues per year to support the Homebase furniture
offering. This scale and expertise has been leveraged in ARG to support the development of Homebase's catalogue
offerings as well as enabling both Argos and Homebase to produce focused catalogues or brochures which present
a narrower range of products.

Financial services

ARG Financial Services, as an in-house provider of retail credit, warranties and direct insurances, provides a range
of promotional credit offers as well as a traditional revolving credit facility for customers. ARG Financial Services
generated around £440 million of credit sales in the year ended 31 March 2006. ARG Financial Services provides
both significant support to the retail business, in particular to help drive sales of high value items, and as an
in-house financial services provider enables ARG to maximise the overall profit derived from customer transactions.

Other shared services

In addition, ARG's businesses derive further operational leverage in numerous other areas such as property
acquisition and management, information systems and media buying.

Over the last three years, ARG has opened 125 stores, developed 108 mezzanine levels in new and existing
Homebase stores and integrated 33 Index stores into its business. This programme has been supported by the ARG
property and information systems teams and is an expertise that the business can leverage going forward.
Additionally, the combined media buying budgets of Argos and Homebase have created opportunities for cost
savings.

Experienced management team delivering a long-term track record of growth

ARG's management team, which comprises the ten members of the ARG operating board, has a combined total of
over 85 years' experience within ARG and 150 years of experience within the wider retail sector, together with a
breadth of management expertise. The management team has successfully restructured ARG while at the same time
integrating the Homebase business. This integration has been achieved by delivering a consistent shopping
experience, differentiating products and services, enhancing the range of products offered, optimising space and
leveraging ARG's scale and expertise.

Strategy for growth
Outlook and strategy for growth

The UK retail market is undergoing significant change. This change is in part driven by the current slowdown in
consumer spending, but is underpinned by an overall structural shift in favour of large scale retailers such as ARG.
This has led to an increasingly competitive market where scale, value and cost management are believed to be the
key determinants of success. Retailers that cannot offer a differentiated service or shopping experience and are
unable to compete with the large scale retailers on price are likely to continue to underperform with some being
forced to exit the market. This has been seen in the case of Courts, Furnitureland and Tiles R Us. The Directors
believe that there are opportunities for ARG to benefit from the weakness of other retailers, by continuing to take
market share as a result of structural changes in the retail market.

Verdict is forecasting that the total UK retail market will grow by a total 19.6% between 2005 and 2010. This
compares to growth of a total 21% from 2000 to 2005. In certain markets in which ARG operates, Verdict is
predicting strong growth between 2005 and 2010 such as in consumer electronics (32%), home improvement
(25%), gardening (25%) and housewares (21%).

The Directors believe that market conditions in the UK will remain difficult throughout the 2006 calendar year and
possibly inte 2007, particularly for discretionary, high value or housing related product categories. The Directors
believe that after this slowdown the underlying volume and value growth rates for most product markets, although
paositive, will be below the levels seen in the five years up to December 2005, However, within this the Directors
believe there will continue to be areas of relatively higher growth, either due to new product innovation or
consumers’ need to renew or replace existing products. The Directors believe that ARG is well positioned to take
advantage of these higher growth markets.

With its strong brands, wide choice across a broad range of products markets, multi-channel offering, strong retail
credit propositions and ability to open new stores, the Directors believe that the ARG business is well positioned to
trade through any continued cyclical retail downturn and to successfully benefit from renewed consumer
confidence through the cycle. The support provided to the business by its purchasing scale, giobal sourcing
capability, supply chain infrastructure, and the shared service platform further underpins the competitive position
of ARG within the UK retail market.

The Directors believe that ARG can take advantage of four factors to drive sustainable growth:
® leverage ARG’ extensive product portfolio, market leadership and purchasing scale;
® jncrease market share in targeted large product markets;
m expand Argos’ and Homebase’s store networks to provide enhanced customer convenience; and

m extend and exploit multi-channel leadership.
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Leverage extensive product portfolio, market leadership and purchasing scale

ARG intends to build upon its market leading positions in categories such as jewellery, toys, housewares, home
improvement, gardening and outdoor living. it will do this by enhancing and developing its product range and

offering in these core areas. A key enabler of this is its significant purchasing scale that atlows ARG to develop
own-brand offerings which support the choice offered to customers and ensure that there are compelling entry
price point products as well as promotional offerings.

As market leader in the UK in many product categories, the Directors believe that ARC has the purchasing scale
required to continue to achieve competitive cost prices and develop long-term supplier relationships. ARG will
benefit further from shared scale and expertise in sourcing and logistics, and will develop sales through Argos and
Homebase by leveraging an increasingly joint product pool. This capability will ensure that ARG can continue to
provide value for money and a wide choice of products to its customers in an increasingly competitive market,
while at the same time having the ability to protect its overall gross margin.

Increase market share in targeted large product markets

The strength of the Argos and Homebase brands enables each business to identify epportunities in product
markets and, through ARG's efficient shared infrastructure, make these products available to their customers
quickly and easily. Both businesses invest in driving customer awareness of their offering through advertising and,
in Homebase, extensive range displays. As awareness grows, market share develops.

The twice yearly issue of the Argos catalogue means that Argos has the flexibility to emphasise or de-emphasise
product categories and ranges seasonally and in response to consumer demand. As a result, approximately 50% of
the Argos product range is changed in each catalogue compared with the previous catalogue in the comparable
season.

The Homebase stores have relatively flexible merchandising systems and floor space that allows them to move in
and out of ranges seasonally, and to respond to changing consumer demand. Homebase's reputation for providing
stylish products for the home alsg means that wider ranges of home-related product categories can be added and
wili be purchased by the Homebase customer.

Given the flexibility of its formats and attractive customer proposition, purchasing scale and sourcing capability,
ARG, through Argos and Homebase, has an opportunity to increase its market share in a number of large,
fragmented markets. These markets include:

Consumer electronics

Argos has increased its sales in this market strongly and consistently over a number of years. Argos has increased
market share in the UK by offering an unparalleled level of choice, value for money prices and clear product
information as well as the flexibility of its multi-channel offering.

According to Verdict, the consumer electronics market is forecast to continue to experience relatively strong levels
of growth over the coming years driven by technology change and development, increasing levels of household
penetration of second and third products such as televisions, lap tops, music systems and the migration from
analogue to digital platforms.

The Directors believe that this market will continue to be an area of growth for ARG, led by Argos. The Argos
integrated, multi-channel offering is highly compelling for an increasingly sophisticated and confident UK consumer
electronics customer. Furthermore, the Argos offering provides the range of choice customers want and the
information that they need, without the cost of display space for the product or the expense of trained sales
assistants, giving Argos an advantage over traditional store-based electrical goods retailers. Argos' strong
established brand name also offers customers assurance in making purchases online, and its efficient home
delivery service adds further customer convenience,

However, the Directors believe that customers making purchases over the Internet still want to buy from
recognised and respected retail brands such as Argos; the internet-only retailers, although at times offering
apparently very good value for money, are still perceived as risky by many customers. Not onfy are customers
concerned that goods will not arrive, but they are also concerned about the recourse they will have should there be
a problem. The Argos offering of value for money products supported by a nationwide network of stores providing
after sales customer service is compelling in comparison. The Directors believe that the strength of the fully
integrated catalogue, store and Internet offering gives Argos a strong position for growth as more customers
purchase their consumer electronics online.

Sports and leisure equipment

The sporis and leisure equipment market in the UK is highly fragmented but estimated to be worth £1.2 billion.
The Directors believe that the Argos proposition of offering a large choice across a broad range of different
sporting and leisure pursuits is ideally suited for this market. Adding products within the sports and leisure market
was one of the key drivers of the development of Argos Extra which saw the range of products sold by all ARG
stores expand from 13,000 lines to 17,000 lines between 2004 and 2005. In addition, this is a further market
considered to be well suited to the use of the Internet and home delivery services.

As a result of this expanded offering, sports and leisure equipment sales have grown by about one third since

2003, substantially ahead of the market. However, Argos still has a relatively low market share, and the Directors
expect it to continue to grow and capture a greater share of the market in the future,




Furniture

Within the £8 billion UK furniture market, Argos currently offers a wide range of products supported by a delivery
service ranging from 7 to 28 days depending on the product. Qver the last five years Argos has grown furniture
sales strongly and is now the UK's leading furniture retailer. Argos is also trialling a separate furniture and
housewares catalogue in 100 stores which presents over 3,000 products from its existing range in a more
aspirational manner. Homebase's offering combines products on display in 135 stores with an extended range of
over 700 products available via the Furniture Extra catalogue. This is available in all stores and online and is
supported by the ARG delivery service. A new 200 page extended hame furnishings catalogue is also being trialled
in 100 Homebase stores.

The furniture market is fragmented, with a number of national retailers having a relatively small overall market
share and with a large number of independent or smaller chains making up the rest of the market. With the
slowdown in consumer spending impacting higher value and discretionary categories in particular, the furniture
market is undergoing a period of restructuring. The Directors believe that in this fragmented market ARG can
continue to acquire market share from retailers who have exited the market and from existing retailers who are
struggling to match the choice, value and speed of delivery propositions that ARG offers the customers of Argos
and Homebase.

The trial of the separate catalogue in Argos featuring its furniture and homewares ranges and the trial in Homebase
of the larger home enhancement catalogue encompassing furniture and related housewares and decorating
products are two developments that should enable ARG to take further share in these markets.

Large domestic appliances

ARG currently has a relatively small share of the large domestic appliances market in the UK when campared to its
share of other similar markets. With Homebase and its growing position in fitted kitchens and wider home
enhancement market, the Directors believe that, over time, it can increase its share of the large domestic
appliances market both by selling to the Argos customer base, but increasingly by selling to the Homebase
customer base. The Directors believe that the businesses will become increasingly known as destinations for the
purchase of large domestic appliances, with customers benefiting from the choice and value offered, as well as an
efficient home delivery service.

Fitted kitchens and bathrooms

The UX market for fitted kitchens and bathrooms is worth approximately £3 billion. This market is in a state of
change with the large, traditional retailers such as MFI under increasing pressure from B&Q and Homebase who are
now offering a competitive range of products, Since the acquisition of Homebase, ARG has created additional space
in its stores, which has allowed it to offer a range of at least eight kitchens in over 250 stores as well as a range of
bathrooms and related accessories. In stores with the most up-to-date mezzanine format, these ranges are
significantly extended.

From a consumer’s point of view these are natural praduct extensions for Homebase and sales have increased as
the offer has been rolled out. The Homebase kitchen and bathroom offering is positioned within the entry price
levels as well as offering logical step-ups to higher specification ranges. Given the announced repositioning of MFI
into the higher priced areas in kitchens and its potential exit from the bathroom market, the Directors believe that
there is further opportunity for Homebase to grow market share in these areas.

Expand Argos’ and Homebase's store networks

Both Argos and Homebase continue to have an opportunity to profitably open new stores in the UK and the
Republic of Ireland.

In addition to its current store portfolio, Argos intends to open approximately 30 stores per year, with the network
expected to exceed 800 stores over time,

Over the last few years, Argos has expanded its range of products to 17,000 lines in the current catalogue. This
has allowed Argos to gain an increased share of consumer spend in local markets and support the opening of
additional stores. The expanded range has also enabled Argos to profitably enter small catchment markets which
has increased the number of potential new store locations.,

Over the last four years, Argos has grown its store network by opening high street locations in towns where it is
not present and, in towns which are big enough to support a second store, typically opening an additional
out-of-town store. The out-of-town stores are larger and offer customer parking facilities. The in-town and retail
park stores serve two different types of shopping mission and enable Argos to grow the share of customers’
shopping trips.

The Directors believe that Argos is able to expand its store network without unduly cannibalising its existing
stares. This is because the broad range of product markets in which Argos operates and its relatively low shares in
most of these markets, allow Argos to take a larger share of customer spend in those local catchment areas in
which it opens more stores.

Homebase has identified over 100 further locations which could support a Homebase store. The Directors believe
that an opening programme of approximately 15 stores per year is achievable. In addition, there are further
Homebase stores which can support a mezzanine level, with plans to add at least 10 mezzanines to existing stores
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in the year ending 31 March 2007. The mezzanine levels allow Homebase to introduce and display more effectively
kitchens, bathrooms, furniture and expanded houseware ranges.

Extend and exploit multi-channel leadership

The Directors believe that Argos’ multi-channet leadership allows for incremental sales growth over and above that
which is achieved through new store openings. Its pasition within the online market place is stronger than any of
its traditional retail competitors and is as strong as the Internet-only players. The www.argos.co.uk website is the
second most popular UK retail website, after amazon.co.uk.

Consumers are increasingly time pressured and require a high degree of service from retailers. Consumers are
demanding access to information about products and services in a variety of forms: in store, in catalogues or
brochures and increasingly on the Internet. With breadband Internet penetration in the UK now at 66% of online
shoppers according to Verdict, more consumers are also wanting to make purchase decisions and transact with
retailers on the Internet at times which suit their busy life styles.

The growth of online sales and Argos Direct home delivery sales has been complementary to store growth as these
channels work in conjunction not in competition with each other. The level of multi-channel sales, where customers
order and receive their products via different channels, has grown substantially over the last three years. One of
the fastest growing areas of the business has been the “Check and Reserve” option, where customers reserve their
preducts online or over the phone for later payment and pick-up in store. This now accounts for around half of all
Argos’ Internet ordering.

As a leader amang UK retailers in pioneering multi-channel retailing, ARG has invested heavily in the systems
infrastructure which supports this offering. This investment has been in speed and functionality, but also in
ensuring that the multi-channel offering is linked to the stock and logistics operations of the business. This is vital
to ensure that whether customers interact with Argos in store, ontine or over the phone they are able to find the
product they want and obtain it how they want—whether picked up in store or delivered to home. This customer
focused, synchronised approach is one which the Directors believe will continue to drive Argos’ sales and which
can be leveraged to support the Homebase proposition where appropriate. Areas where this is currently being
exploited to develop the Homebase offering are in its transactional website and Furniture Extra offering.

History of ARG

Argos was purchased by GUS in April 1998. Argos had £1.9 billion of sales and delivered £122 million of operating
profit in the full year of purchase ended 31 March 1999. At acquisition, the Argos proposition was primarily a
single-channe! catalogue store offering, selling a smaller range of general merchandise.

The Argos Retail Group was created in 2000 with the combination of Argos, the CUS home shopping businesses in
the UK and Europe, and the Reality UK home delivery operations.

During the 1990s, in the UK and Europe, traditional mail order based home shopping businesses, such as

GUS home shopping, came under sales and profit pressure from the development of store based retailers and the
much wider availability of consumer credit. Following ARG’ creation, management pursued a strategy to integrate
the businesses, gain from synergy benefits and to arrest the decline in sales and profit at GUS home shopping
which had been ongeing from the late 1990s,

Despite a significant reduction in its cost of operations, the GUS home shopping business continued to suffer as
consumers shifted their shopping from mail order to supermarkets and discount clothing retailers. In response,
GUS sold its home shopping businesses in the UK, the Republic of Ireland and Scandinavia together with Reality in
May 2003 and Wehkamp, its last home shopping business which was based in the Netherlands, in January 2006.

Meanwhile, in December 2002, ARG purchased Homebase, the UK's second largest home improvement retailer
which operated from 272 stores. The acquisition of this business allowed ARG to expand its product portfolio to
include home improvement products and to increase its sales of existing products such as indoor and outdoor
furniture, housewares, gardening products and power tools. This overlap in products drove scale economies in
merchandise buying and ARG was able to benefit from significant synergies in operating the two businesses. The
Homebase business also gave ARG access to a different customer demographic than the one primarily served by
Argos.

In 2000 ARG launched ARG Financial Services, which offered a range of credit and insurance products to Argos
customers. This offering was developed, operated and funded in-house to ensure that the financial services
products fully supported the retail offering. Following the acquisition of Homebase, ARG Financial Services has
supported the launch of the Homebase store card.




Key events and milestones in the formation of ARG:

1998 Launch of www.argos.co.uk
2000 Creation of ARG
2002  Acquisition of Homebase
2003 Sale of GUS home shopping (UK, Ireland, Scandinavia)
Sale of Reality
Launch of Argos Extra 17,000 SKU catalogue
2004 Launch of Homebase Furniture Extra
2005  Acquisition of 33 Index stores
Argos online sales reached £1 billion
Argos Extra rolled out nationally
Homebase Furniture Extra rolled out naticnally
2006 Sale of Wehkamp, the last GUS home shopping business

Today ARG is the UK’s leading home and general merchandise retailer. It has exited its less profitable clothing and

home shopping offerings and has invested in its core retail propositions that have developed to encompass a wide
product portfolio, Internet leadership and operations which derive their strength from the focus on the UK general
merchandise and home enhancement markets,

Argos overview

Argos operates as a unique catalogue store operation in the UK selling over 17,000 general merchandise and home
products via a catalogue which is published twice a year. Argos customers use the catalogue and, increasingly, the
Argos website to make their purchasing decisions. Customers can then either pick up the product from stores or
have it delivered to their home.

Argos’ history and development

Argos is a well-known household name with a history dating back to the 1970s. Argos was initially started as a
network of Green Shield stamp redemption outlets. Following the demise of this early loyalty programme, in 1973
Argos was re-launched as a catalogue business which offered a range of products to be initially selected from the
catalogue and picked up from its stores. Under GUS' ownership, Argos developed telephone ordering, Internet sales
and home delivery operations. Today all Argos products can either be ordered in store, online or over the phone for
pick up in store or home delivery with the exception of large, bulky items which are only available for home
delivery. This multi-channel offering is fully integrated, providing an efficient experience for customers. In an
increasingly competitive UK retailing environment Argos has delivered sales growth on average of over 10% per
annum over the last five years.

The charts below show the recent growth of Argos sales, stores and product offering for the years ended 31 March:

Key metrics 2002 2003 2004 2005 2006
1] (o -1 490 523 556 5§62 657
Like-for-like sales growth .. ....... 13% 7% 5% 3% (%)
New space contribution ... ....... 4% 6% 7% 5% 8%
Total salesgrowth . . .. .......... 17% 13% 12% 8% 7%
Gross margin progression . . . ... ... Firm Firm Slightly up Slightly up in line
Standard lines {Spring/Summer) . . . .. 9,276 11,579 12,973 13,335 13,532
Argos Extra Lines (Spring/Summer) . .. N/A 4,820 4,000 4,161 3,693
Jotal productlines. . ... ......... 9,276 16,399 16,973 17,496 17,225
Argos Direct participation . .. .. .... 16% 18% 20% 22% 22%
Argos Directgrowth. . . . ... ... ... 50% 33% 21% 18% 10%
Online and “Check & Reserve” share of

sales . ... e 3% 8% 11% 13% i17%
Argos’ financial performance
Year ended 31 March 2002 2003 2004 2005 2005 2006

(UK GAAP) (IFRS)

Sales (f million) .. ............... 2,717 3,017 3,384 3,652 3,652 3,893
Operating profit before exceptionaf items

and amortisation of goodwill (£ miflion) . 212 241 297 325 320 291
Operating margin before exceptional

items and amortisation of goodwill . . . . 7.8% 8.0% 8.8% 8.9% 8.8% 7.5%

Notes:

[{H] Argos’ financial results for the years ended 31 March 2002 and 31 March 2003 are audited numbers extracted from GUS' Annual Report and
Accounts for those years and as the restated prior year for the year ended 31 March 2004.

(2) 2002-2004 excludes discontinued Additions operations, sold as part of the home shopping disposal in May 2003,

(3) Further details of Argos' results of operations are set out in Part IX: “ARG Historical Financial Information” of this document,




Argos key features

Argos is uniquely positioned to drive its future sales growth and benefit from its strategic initiatives.

Strong and loyal customer base

Argos serves an estimated 2.5 million customers per week and has a strong record for customer satisfaction.
Customer surveys consistently show that Argos achieves high levels of satisfaction ratings for offering value for
money, a choice of a wide range of products and high levels of convenience.

There are nearly one million Argos active store card holders who account for 9% of Argos’ sales. The base of active
store card holders has grown by a total of 50% over the last three years.

Wide product range and authority that has capacity for continued growth

Argos offers a wide range of products to choose from across a broad range of product markets. In its markets, the
Argos range is generally the largest among its competitors. The chart below shows the mix of Argos sales as
between electricals {consumer electronics, small and large domestic appliances and other electrical preducts), home
enhancement {furniture, housewares, DIY) and other general merchandise (toys, jewellery, sports and leisure
equipment) for the year ended 31 March 2006.

Argos sales mix

B Electrical goods
B Home enhancement
.. Other general merchandise

Financial year ended 31 March 2006

The Directors believe that Argos’ wide choice, combined with its reputation for offering value for money, has
helped it to become the market leader in a wide range of markets, such as jewellery, toys, small domestic
appliances and furniture.

Argos has a strong record of increasing choice. The catalogue has increased from 9,000 products four years ago to
over 17,000 today. As well as adding products in traditional product markets, Argos has been able to expand into

new product markets such as large domestic appliances and sports and leisure equipment. The Directors expect to
gain market share in these new product markets as consumer awareness continues to build.

Argos' format has also ailowed it to enter quickly product markets as new technology has emerged such as in
mobile phones and digital consumer electronics. The format also allows the business to continue to take share
profitably as technologies mature. Argos constantly reviews product trends to identify consumer needs.

Argos is targeting three key markets for growth: furniture, consumer electronics and sports and leisure equipment.
Argos is a significant retailer in each of these markets which are highly fragmented and has an opportunity to
increase its market share.

Value for money offering across a broad product range

Argos has a reputation in the UK for offering value for money. This reputation has been built over many years and
the Argos catalogue has in many ways acted as the consumer guide to what general merchandise is available in
the UK.

Argos’ unique low cost store format and ARG's purchasing scale and low cost sourcing operations support Argos’
ability to continue to offer value for money across a broad range of products.

In addition, during the life of the catalogue, Argos continues to invest in promotions and permanent price
reductions to ensure that its proposition remains competitive. These are communicated through flyers, leaflets,
press advertising and dynamic pricing at the point of sale. This means that customers will always pay the current
lowest Argos price regardless of the purchasing channel they choose.

As a result, Argos typically communicates price reductions (either permanent or as part of a promotional campaign)
on over 1,000 products per month. This is equivalent to around one third of the catalogue over its life.

Unique shopping model

Argos offers a unique way of shopping that combines for customers low prices, choice and convenience. At the
heart of the Argos shopping experience is its twice yearly 1,700 page catalogue which customers collect in store.
Unlike a mail order business, Argos does not post catalogues to customers. Over two-thirds of UK households
collect an Argos catalogue from a store each year. In addition, customers can review the catalogue in-store and
online. From this catalogue customers can, at their own leisure, review Argos' product lines before making their
purchase decisions.
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Argos’ stores act primarily as a product pick-up point for customers, with the majerity of space devoted to the
stock room operations, Within Argos’ store network, it operates two primary types of stores, determined by their
size. There are around 200 larger ‘Argos Extra’ stores averaging 20,000 square feet that are fully “stocked-in". This
means that they carry stocks of all smaller, non “home delivery only” items, being 75% of the total 17,000
catalogue lines. The other stores carry up to 9,700 products for pick-up In store. In these smaller stores the Argos
Extra products can be ordered into the stores for pick-up later, typically within three business days. Finally, 25% of
the products Argos sells are larger and therefore only available for home delivery. For these home delivered
products Argos offers a competitive delivery service, with delivery within 7 to 28 days depending on the product.
One of the advantages of this business model is that Argos has a lower store cost base and has the ability to
expand sales without increasing selling space.

The lower store cost reflects the relatively small amount of selling space required to offer a very large range of
products. Within the stores there is a limited selection of products on display as customers have generally made
their purchase decision by browsing the catalogue. In addition, because Argos is a destination store, the stores are
often sited in secondary/non-prime locations. As a proportion of sales, the Argos format has lower staff costs,
rental costs and shrinkage compared to traditional, display-based retailing. in addition Argos is increasing the
number of kiosks in store, which means that customers can effectively order and pay for their products without
needing staff assistance. Sales made at kiosks have grown strongly this year, enabled in particular by ‘chip and pin
technology.

Supported by all elements of the unique shopping model, Argos is currently trialling a separate “Home” catalogue
which is designed to increase ARC’s market leading share of the fragmented furniture and housewares market. The
trial started in March 2006 with a 340 page catalogue available in 100 stores. It offers consumers over 3,000
products from the existing Argos catalogue presented in a more aspirational manner.

Argos’ strong store base and roll out programme

Since March 2002, Argos has added on average 34 stores per year. This excludes the 33 Index stores purchased in
the year ended 31 March 2006. Today, Argos has over 650 stores, all of which are leasehold. Argos’ goal is to
provide, through a comprehensive national store network, convenient pick-up points for as many UK customers as
possible and to support the multi-channel offering and services such as "Check & Reserve”,

Argos' store portfolio development over time:

2002 2003 2004 2005 2006
HighStreet ... ... ... .., i, 249 252 256 263 283
Shopping Centres . . ... ... . ... .o 176 177 175 152 194
Retail Parks . ... .. . . i i i i 65 94 125 177 180
Total . ... ... . e 490 523 556 592 657

Argos' new store opening programme has exceeded ARGC's investment hurdle rates that are set as part of the capital
request procedure. A typical Argos Extra store costs approximately £1 million to open. In general Argos stores pay
back their initial investment within three years of opening.

Argos' current plan in relation to its store network is to open around 30 stores per year, with the network expected
to exceed 80O stores over time. These will be a mixture of large out of town sites, smaller stores in smaller
catchments and smaller stores in densely populated urban environments in which Argos is underrepresented. In
addition Argos is currently developing new concept stores which seek to ensure maximum customer service,
continuing cost improvement and growing the use of technology to enable further speed of service.

integrated multi-channel: channels for ordering and receiving goods

Argos offers customers the convenience of being able to order products through its nationwide network of stores,
online and over the phone and customers are able to get their product either by picking it up in-store or by having
it delivered to their home at a time which is convenient to them. The Argos offer is fully integrated across these
channels. Argos is one of the very few retailers in the UK who have the capability to offer this type of service. The
convenience of this offering is compelling to an increasing number of people who find being able to shop from
home and/or have their goods delivered helpful in managing their busy lives.

Recelpt channel

Pick up Delivered to
Year ended 31 March 2006 in-store home Total
Order channel
Online ... e e e e 6% 6% 12%
Phone . . e e e e e 4% 4% 8%
IN-StOre . . L L e e e e e e e 68% 12% 80%
Fotal . . L e e e e e e e e 78% 22% 100%

The Argos Internet sales site, www.argos.co.uk, was launched in 1998 and generated cumulative total sales of

£1 billion in December 2005. it has won prestigious Retail Week on line retailing awards four times. The growth in
customer use of the Internet, phone and home delivery service works in conjunction with the stores, not in
competition. Whilst most purchases are still made in-store and products are still collected in-store, nearly one-third
of sales now bypass the store as the order or receipt channel—this compares to just 12% five years ago. The




growth of broadband Internet access in households combined with improvements in Argos’ home delivery service
should lead to continued growth from online sales. Verdict estimated that in 2004, 24% of adults in the UK were
shopping online and that this would grow to 49% by 201 0.

One of the fastest growing areas in Arges is its “Check & Reserve” service. This allows customers to reserve
products over the phone or online for later pick-up in-store. This benefits the customer in a number of ways such
as ensuring the success of a store visit and allowing them to receive the goods from the most convenient store.

Argos Direct and home delivery

The ARG home delivery infrastructure allows Argos to offer an inexpensive, nationwide home delivery service for
all its products. ARG has made significant investment in home delivery and believe that this will give Argos a
unique advantage over competitors who do not have sufficient scale and expertise to offer a comparable home
delivery offering across such wide product ranges.

Customers can request home delivery on all items purchased whether online, over the phone or in-store. Argos’
standard delivery charge at £4.95 per delivery is better value than many competitors'. Argos also has a range of
delivery-only preducts, such as furniture, beds, large screen televisions and other large items. ARGs management is
committed to developing its hoeme delivery proposition because it believes that this offering is compeliing for
customers and a strong differentiator of the business from its competition.

Routes to growth
The Directors believe that Argos will continue to deliver profitable sales growth by:
®m consolidating and growing in market leading categories;

m developing low cost sources of supply to support its value for money offering across a wide range of
product categories;

1 developing and optimising the range of products it sells;

® opening new stores both out-of-town and in urban and rural areas where there is an opportunity to drive
penetration;

® investing in and developing its integrated multi-channel offering; and

a developing targeted product catalogues which allow it to further enhance its position in selected markets.

Homebase overview

Homebase operates approximately 300 large, out-of-town stores which on average have an internal selling space of
approximately 40,000 square feet and an additional 10,000 square feet of outdoor garden display space. ARG has
positioned Homebase to operate in the wider home enhancement market within the UK. ARG defines the home
enhancement market as comprising the following categories:

m core DIY products including building materials, tools, and sundry items;

® decorating products such as paint, wallpaper, flooring and tiling and the attendant materials required for
these projects;

® gardening and outdoor living products including plants, gardening tools, BBQ's, outdoor furniture and
outdoor toys;

m lighting and other homewares such as cookware, home textiles, storage and cleaning products;
w fitted kitchens, bathrooms and conservatories; and
m furniture including upholstery, living, dining and bedroom furniture,

The UK home enhancement market is an area that the Directors have identified as having good potential for ARG as
it is an over £30 hillion market with one of the highest long-term growth rates in the retail sector.

The Homebase offering is complementary to the Argos general merchandise product mix and offers the potential
for ARG to expand further into the wider home enhancement market. In the year ended 31 March 2006, Argos and
Homebase had combined sales of over £2.7 billion across the home enhancement product markets.

Changing home enhancement market

The current consumer spending slow down is having a disproportionate effect upon home enhancement spend,
with the ‘DIY shed market’, as monitored by GfK, falling approximately 6% in the 52 weeks to February 2006. This
compares to the average growth rate over the preceding two years of approximately 6%. This short-term change
has been primarily driven by the lack of house price growth, the reduction of mortgage equity withdrawals and a
low level of housing transactions.

In addition, there are also underlying structural shifts in the willingness and ability of consumers to carry out “DIY”
projects within their homes. The key drivers of this are:




®m increasing technology and complexity of products that are installed in the kitchen, bathroom and home in
general driving an increasing need for consumers to get skilled tradesmen in to ‘do-it-for-them’;

m legislation is making it harder for the amateur to do key electrical and plumbing work for themselves;

® the development of supply chains to serve the small builder, supporting a greater level of affordable
‘do-it-for-me’ work force; and

® an increasingly wealthy population without the requisite skills to ‘do-it-yourself’.

The Directors believe that the impact of this is that the traditional DIY sheds will need to adapt their product
offering to serve the needs of home-owning consumers. Homebase is well positioned to benefit from these trends.

Despite the current downturn and the potential changing consumer behaviour, the Directors believe that consumers
will be as interested in updating and improving their living environment as they have been in the past, but that the
range of products they will want to buy will change. The Directors believe consumers will be more focused on
purchasing products that are stylish and useful within the home and garden and less focused on the materials that
go into creating the structure of the home. Specifically, for Homebase, this means sefling more project-related
products such as kitchens, bathrooms, and conservatories and selling more furniture, decorative fittings and
housewares to complete the home enhancement project.

The chart below shows the mix of Homebase sales for the year ended 31 March 2006 as between DIY/gardening,
home enhancement including kitchens, bathrooms, furniture and housewares and other product markets.

Homebase sales mix

H DIY/decorating
& Other home enhancement
O Gardening

Other

Financlal year ended 31 March 2006

Achievements under ARG ownership

There were several areas that ARG identified as requiring improvement when it acquired Homebase and since its
acquisition, ARC's management has implemented a strategy and investment programme that has focused on the
following key areas:

® delivering the improved shopping experience;
® improving the product offering;
investing to enhance the proposition through mezzanines;

new store opening programme; and

leveraging ARG's scale and expertise.

Improved shopping experience

This has focused on strengthening the Homebase brand by improving core retail skills. Stock availability in
Homebase stores has been improved to over 95%. The store environment and layouts have been improved to offer
a more consistent and easier shopping experience. Finally, ARG has invested in customer service through a
comprehensive staff training programme, with store bonuses paid for achieving customer service targets and a
mystery shopping programme across all stores to monitor performance. Customer satisfaction levels in Homebase
stores have significantly improved since 2004.

Improving the product offering

Over the last three years over 100 range reviews have been conducted by Homebase management to ensure that
the product offering meets customer expectations. Many product areas in the core DIY and gardening categories
have been completely restructured and relaunched. This process has significantly improved the structure of product
ranges to ensure that customers are given a logical choice of “good, better, best” within a product market.
Additionally, it has identified areas where significant range extensions could be made to provide a more
comprehensive offering to consumers.

When ARG bought Homebase it was experiencing market share declines. As a result of the above process,
Homebase has been gaining market share since 2004 according to GfK.

Investing to expand the proposition through mezzanines

The introduction of mezzanines into Homebase was started under the previous owners. Mezzanines were
introduced to increase the selling space of Homebase within existing and new locations and are typically around
10,000 square feet in size. ARG continued this transformation and today 144 of approximately 300 stores have a
mezzanine. Under ARG ownership this space has been used to display ranges of kitchens, bathrooms and furniture,
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while at the same time providing enough space to display enlarged ranges of tiling, flooring, fighting, homewares,
storage, outdoor furniture and gardening products as well as a comprehensive range of core DIY products.

The addition of a mezzanine to an existing store has typically led to a sales uplift in excess of 15% in total across
the store. Mezzanine additions cost around £1 million and this programme has exceeded ARG's hurdle rate for new
investments.

New store opening programme

Over the last three years Homebase has opened, on average, eight new stores per year. These have been large
stores with mezzanines in large markets and small stores both with or without mezzanines in targeted smaller
markets. New stores cost between £1 million and £2 million depending on the size of the store. This new store
opening programme has exceeded ARG's hurdle rate for new investments. In particular the success of the smaller
stores in smaller catchmants has increased the number of locations in which Homebase can profitably trade.

Leveraging ARG’s scale and expertise

Being part of ARG has delivered significant sourcing benefits to Homebase but the Directors estimate that by
applying ARG's purchasing scale and supply chain management skills there remain additional savings to be made.
Benefits have been delivered through terms harmonisation, supplier rationalisation and the development of low
cast sources of supply. Homebase currently sources over 20% of its products direct from abroad and the Directors
helieve that, over time, this proportion will continue to grow, adding further benefit to the business,

Homebase has leveraged ARG’s operational capability in catalogue production and home delivery to support its
furniture offering. Homebase rolled out its ‘Furniture Extra’ range to alt stores in late 2005, This range of products
is largely sourced from the Argos product poal and is available for home delivery supported by the Argos Direct
home delivery operation. This leverage allows Homebase to offer a large range of reasonably priced furniture with
delivery times which are among the best in the industry. This offering has proved very competitive and attractive
to Homebase customers. Homebase is now trialling a larger 200 page furniture, decorating and home furnishings
catalogue in 100 stores.

Homebase has also leveraged ARG’s capability in e-commerce to launch its own transactional website in the year
ended 31 March 2006. This features a range of relevant products sourced from the Argos product pool and
available for home delivery via Argos Direct. Homebase plans to further develop this e-commerce offering.

ARG’s Financial Services operation including store cards and financial products has been rolled out in Homebase.
Currently there are approaching 100,000 active Homebase store card holders and the Directors expect there to be
further good growth potential.

The chart below shows Homebase's progression under ARG’s ownership:

Key metrics 2004 2005 2006
Stores . . ......... e e e e e e 278 287 297
Of whichhave amezzanine . . .. . ... ... ... 67 111 144
Like-for-like sates growth . . ... . ... ... ... .. .. oo, 3% 3% (4%)
New space contribution . .. ... .. ... ... .. ... .. ... .. 2% 3% 3%
Totalsalesgrowth ... ...... .. ........ ... .. 5% 6% {1%)
Gross margin progression . . . . . . .. . L. .o i e e In line Slightly up In line

Homebase key features

As a result of the current slowdown in consumer spending and the cost pressures facing all UK retailers, many
retailers in the home enhancement market are struggling. There have been a number of companies who have
recently exited the market including Courts (furniture and consumer electronics), Furnitureland (furniture) and
Tiles R Us {tiling and flooring). In addition, MFI, the market ieader in kitchens and bedrooms has announced plans
to withdraw from a number of product categories and downsize its current retail store network of over 200 large,
out-of-town sites. B&Q, Wickes and Focus all experienced steep declines in like-for-like sales throughout 2005. In
addition, a number of larger retail groups such as Tesco and Asda have begun to develop stand-alone stores which
sell a range of merchandise for the home, in addition to other non-food items. All this signals a change in the
overall market place.

Within this changing market, Homebase has continued to gain market share across most of its product categories.
In 2005, according to GfK, Homebase increased its overall share of the market, in particular, in gardening,
decorating, kitchens and furniture. Looking forward, the Directors believe that Homebase has the following
competitive strengths that will deliver growth and see it emerge as a leader in this changing market.

Positioned as a leading home enhancement retailer

Homebase has a streng branded format that has been successfully positioned under ARG to offer a wide product
range with authority in all home enhancement areas. The Homebase format is targeted at customers who are
secking to enhance their home and garden. Homebase differentiates itself from its competitors through its broad
product range, style-led offering and strong and clear merchandising and advertising.
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Like Argos, Homebase works on three fundamental principles: choice, with a comprehensive offer to cover all
product categories for home and garden enhancement; value for money, through the “Spend and Save” loyalty
programme and strong and intelligent promotional activity; and convenience, with Homebase having conveniently
located and easy to shop stores on out-of-town retail parks with parking. As part of ARG, the Directors believe that
Homebase will continue to take share in kitchens, furniture and other home enhancement areas from increasingly
challenged and sub-scale competitors.

Opportunity to roll out proven home enhancement offering throughout the Homebase chain

Over the course of the last three years of ARG ownership, the product offering of Homebase has changed
substantially to meet the needs of consumers and to leverage ARC’s purchasing scale. The Directors believe that
management has identified a comprehensive and compelling set of mearchandise ranges which will broaden the
appeal of the Homebase proposition over time. This merchandise mix, however, is not yet effectively presented in a
consistent manner throughout the Homebase store network.

The investments ARG has made to date in positioning Homebase within the wider home enhancement market
through the development of new product ranges and the expansion of space via mezzanine development have
delivered increases in sales and profit. These investments deliver a return above ARG's investrnent hurdle rate.

The Directors are confident that there is a good opportunity to consistently roll out Homebase’s proven home
enhancement offering across the portfolio and will be conducting trials later this year to identify how best to
achieve this across two groups of stores.

Firstly, there are over 80 ltarge stores in relatively large markets which were either part of the initial mezzanine
programme or opened under the previous owners. These stores do not carry the current full Homebase range and,
subject to the outcome of trials, management will conduct a programme of reinvestment in these stores over the
next three to five years. In addition, there are currently over 100 Homebase stores which have not received any
store refurbishment investment by ARG. These stores are currently underperforming the business as a whole.
Although management is unlikely to invest in all these stores, as some are planned for relocation, subject to the
outcome of trials, management does intend to invest in the majority over the next three to five years to make the
full Homebase proposition available across its nationwide store portfolio. This investment will include the
introduction of mezzanines where possibie, the refurbishment of the stores and the reconfiguration of these stores
to enable the display of the newly introduced ranges of kitchens, bathrooms and furniture.

National store base with roll out plans

Homebase currently has approximately 300 large out-of-town stores located throughout the UK and the Republic of
Ireland, the vast majority of which are feasehold. Of approximately 300 stores, 144 currently have a mezzanine.
The Directors have identified over 100 locations which could support a Homebase store, The Directors remain
confident that Homebase can continue to open new Homebase stores in both targe and small catchments and
current plans call for the opening of around 15 new stores per year. In larger markets, Homebase will seek to open
stores with 30 to 40,000 square feet of internal selling space and approximately 10,000 square feet of outside
selling space. In addition, Homebase will continue to open smaller 25,000 total square feet stores in smaller
catchment areas.

Homebase management has also identified further existing stores which could support a mezzanine addition, with
at least 10 mezzanines expected to be added in the year ending 31 March 2007. As outlined above, the mezzanine
concept adds additional floor space which has been used to introduce ranges of kitchens, bathrooms and furniture,

Large, loyal customer base supported by the Spend and Save loyalty programme

Homebase has four million active customers using its Spend and Save loyalty programme. The Spend and Save
loyalty programme offers loyal, frequent customers discounts on future purchases. Customers who have higher
levels of spend receive a higher rate of discount. The top rate of discount is capped at 10%. The Spend and Save
loyalty programme encourages more frequent purchases and a higher level of spending. it alsc allows Homebase to
communicate directly with over three million customers as well as providing significant insight into spending
patterns and behaviour. ARG’s management intend to continue to operate this programme and to benefit from its
marketing and loyaity capabilities.

Purchasing scale, infrastructure and expertise

As part of ARG, Homebase has the requisite purchasing scale and access to low cost sources of supply that wili
enable it to continue to offer customers a broad range of products at competitive prices, while supporting its
overall gross margin levels.

Operational capability leverage

Homebase will continue to leverage ARG's infrastructure to offer customers increased: choice, through broader
product ranges and financial services; convenience, through home delivery, store expansion and online channels;
and value, through sourcing and supply chain infrastructure.
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Homebase's financial performance

Year ended 31 March 2004 2005 2005 2006
(UK GAAP) {IFRS)
Sales (L miffion) . . ... ... ... ... ... 1,483 1,580 t,580 1,562
Operating profit before exceptional items and
amortisation of goodwill (£ miltion) . ... ....... 102 no 114 52
Operating margin before exceptional items and
amortisation of goodwitl ... ............... 6.9% 7.0% 7.2% 3.3%

Routes to growth

As outlined previously, the Directors believe that Homebase will deliver profitable sales growth by:
® taking market share in targeted product categories;
m leveraging ARG's extensive product portfolio, market leadership and purchasing scale;
w expanding store space through new stores and additional mezzanines; and

m jnvesting in uninvested stores to bring the full Homebase proposition to these markets.

ARG Financial Services overview

The financial services business of ARG operates primarily as an in-house provider of retail credit solutions to Argos
and Homebase. ARG Financial Services has two key strategic objectives, the first to support and drive retail sales in
Argos and Homebase and the second to sell additional products to the ARG Financial Services customer base. In
addition ARG Financial Services continues to review opportunities to develop other credit offerings for customers
internally and in partnership with other financial services providers.

The business currently comprises three main areas: Retail Credit and Warranties; Direct Insurance and Argos
Business Solutions.

Retail Credit and Warranties

Retail Credit and Warranties incorporates the Argos and Homebase store card businesses as well as the
development of product warranties sold by the retait businesses. Since the initial launch of the Argos store card in
late 2000, the store card business has achieved rapid growth. With over one million active users between Argos
and Homebase, it is according to FLA benchmarking one of the largest UK store card businesses by both value and
number of accounts.

Retail credit participation has reached 9% of sales for Argos and 4% for Homebase, supported by a competitive
range of promotional credit offers, principally “Buy Now, Pay Later” (“BNPL"}, across three, six, nine and 12 months
dependent on the level of spend. Entry spend for promotional credit is only £95 in Argos and £100 in Homebase.
In addition, ARG’s credit offerings are available through each of its different channels: applications can be made and
approved in store, online and over the phaone; store cards are accepted as payment through all channels within
Argos and Homebase, offering the customer extra convenience.

Enhancing the affordability of merchandise is an intrinsic element of the retail offer and is particularly important for
the purchases of high value items such as furniture and electronics in Argos, and kitchens and bathrooms in
Homebase. Indicative of this is that, whilst overall retail credit penetration in Argos is 9%, for purchases over £33
this rises to over 15%. Whiist overall credit penetration in Homebase is 4%, for bathrooms it is 17% and for kitchens
it is 45%.

A key component of profitability to ARG Financial Services is the generation of interest income coupled with
responsible lending decisions relating to customer risk. Although a key aspect of the credit proposition is the
deferred payment arising from BNPL, the revolving aspect of the store card book continues to grow, with over 50%
of store balances revolving and consequently being interest bearing.

With such a significant and important customer base, ARG Financial Services operates a customer management
programme via direct malil and statement inserts, offering incentives to drive retail spend and balance growth.
Targeting different segments of the store card base, offers are tailored to discrete customer segments based on
previous spending behaviour, enabling ARG Financial Services to maximise ARG's marketing effectiveness in
maintaining card activation levels and usage.

Direct Insurance

Direct Insurance comprises motor, home, travel and pet insurance. Motor and home insurance is provided through
a partnership with Lloyds TSB whilst travel and pet insurance operate through specialist providers. These products
are offered directly to customers via store leaflets and catalogues as well as cross-selling opportunities arising
through the customer databases of ARG.
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Argos Business Solutions

Argos Business Solutions (“ABS”) leverages the range and value proposition of Argos and Homebase in the business
to business marketplace. ABS provides value-added business solutions such as incentive scheme vouchers to its
clients.

Other operations
Personal loans

The ARG Financial Services personal loans business is currently being run-off following the decision to exit this
highly competitive market in 2004,

Whiteaway Laidlaw Bank

ARG Financial Services also operates a small, Manchester-based commercial bank. Whiteaway Laidlaw Bank offers
banking facilities to small businesses and personal customers. It has recently been decided to close the bank;
however, the impact of this on ARG’ financial results will not be material.

Further details of ARC's financial services business are set out in the paragraph entitled “Regulatory” below and
paragraph 50 of Part XIX: “Additional Information” of this document.

Operational capabilities
Global sourcing

ARG has an advanced global sourcing operation that leverages common infrastructure and purchasing scale for the
benefit of both retail businesses.

The development of strategic sourcing infrastructure has resulted in directly imported goods now accounting for
aver 30% of Argos’ sales and over 20% of Homebase's sales. The level of direct imports has grown on average by
approximately 25% per year for the last three years. A growing proportion of what is directly imported is now alse
directly sourced from the overseas manufacturer themselves and although this has been growing at a faster rate, it
still represents less than 50% of all goods directly imported.

ARC's sourcing operation has offices in Hong Kong, Shanghai and Shenzhen. These offices, together with the UK
team, procure goods for both businesses.

As well as strategic sourcing opportunities, ARG also conducts supplier management exercises to yield purchasing
benefits. This includes supplier reviews, harmonisation of terms and strategic sourcing relationships.

The scale of ARC's sourcing is further leveraged in related services and processes. This includes freight forwarding,
off-shore consolidation and off-shore warehousing. Product specifications and packaging are looked at in
conjunction with the supplier to achieve further purchase or transportation savings. ARG co-ordinates ethical
sourcing audits and quality assurance testing. The retail businesses have also achieved benefits from holding joint
sourcing trips and the alignment of sourcing timetables.

Warehousing and distribution

Argos has two national distribution centres (“NDCs") that receive directly imported goods. In addition, Arges has
two further NDCs which handle extended product ranges. The NDCs supply six regional distribution centres
("RDCs") that in turn supply between 80 and 140 stores per geographic region. These NDCs also supply products
to the home delivery network.

Homebase has three NDCs. One NDC receives directly imported products and the two further NDCs cover specific
product categories across the country. There are also two further RDCs that supply the Homebase stores in two
distinct geographic regions,

ARG has made significant investments in the distribution infrastructure and expertise required to support its
growth. ARG now handles over 400 million individual products per year. The investments made have had the dual
objectives of ensuring that customer demand can be met and that unit costs are kept as low as possible while
expanding capacity to satisfy demand.

The key areas of investment have been in;

m  warehousing and systems for directly imported products capable of handling incoming containers and
reducing bulk to support the single picking operation required by Argos; and

® expanding warehousing capacity to accommodate the Argos Extra ranges.

ARG expects to continue to invest in its warehousing and distribution infrastructure to support further growth and
operational efficiency. For example, Argos will relocate one of its NDCs that receive directly imported goods to a
larger site during the year ending 31 March 2007,
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Enabling a fully-integrated multi-channel offering

ARG's multi-channel offering is supported by its home delivery scale and expertise, its catalogue production, its
transactional online platform and its customer service infrastructure.

Home delivery scale and expertise

ARG makes seven million deliveries to customers each year, which the Directors believe makes it the largest
non-food retailer in the UK by number of deliveries. The service currently delivers to one in seven UK homes. All
17,000-ptus Argos products are available for home delivery. Homebase's large, bulky goods such as its furniture
offering are available for home delivery.

The delivery of smaller Argos products only requires ‘one man’ to deliver and their delivery is contracted out to
Home Delivery Network. This enables ARG to leverage the scale of Home Delivery Network, the largest ‘one man’
delivery operation in the UK, enabling it to offer nationwide delivery usually within 48 hours at a highly
competitive cost to the customer. There are two ‘one-man’ delivery warehouses operated by Argos. Coods are then
transported from the warehouses by a third party logistics specialist to outbases operated by Home Delivery
Network for onward delivery to customers. .

ARG also operates a national home delivery infrastructure for large, bulky products which supports both the Argos
and Homebase businesses. This ‘two man’ delivery operation makes four million customer home deliveries each
year. ARG has three 'two man’ delivery warehouses the operations of which are outsourced to a third party logistics
specialist which together cover the whole of the UK with 600 Argos-owned delivery vehicles. This is one of the
largest ‘two man’ delivery operaticns in the UK and its scale means that Argos and Homebase benefit from
competitive cost per delivery levels,

Catalogue production capabilities

ARG’ fevel of catalogue production makes it one of the leading catalogue producers in the UK. There are significant
economies of scale in catalogue production from the purchase of the paper required to the photographing of the
product presented in the catalogue through to the information system infrastructure required to manage the
complex process of ensuring that over 17,000 products are presented and priced in time for the final printing of
the Argos catalogue twice a year.

Homebase has benefited from catalogue production expertise and scale with the launch of its Furniture Extra and
other catalogues that help generate additianal sales in specific product areas.

Transactional website operational expertise and scale

The www.argos.co.uk website is the second most popular e-commerce retail site in the UK, after Amazon.co.uk.
Argos has been operating a fully transactional website since 1998 and has continued to invest heavily in the
systems infrastructure required to make it secure and robust as it grows. This is an area in which ARG will continue
to invest to ensure that its offering is compelling to consumers who increasingly wish to use the Internet to find
and order products.

Homebase has benefited from leveraging this investment and infrastructure in the launch of www.homebase.co.uk,
a fully transactional website offering over 13,000 products sourced from and supported by Argos.

Customer service infrastructure management and scale

Argos and Homebase are supported by a shared customer service operation which takes customers’ orders for
products and credit services online and cver the phone, deals with customers’ enquiries regarding their orders and
credit accounts and confirms delivery times. ARG customer services operates three call centres throughout the UK,
employs around 2,000 customer service representatives and handles 17 million Argos customer enquiries and

one million Homebase customer enquiries per year. The Directors believe that it is important that the customer
service operation is wholly controlled and close to the business. The Directors believe that against industry metrics
of best in class operations in terms of prompt call answering, amount of abandoned calls and level of customer
complaints, ARG customer service matches the service levels demanded of external providers.

Other shared services: property and media buying

Argos and Homebase are supported by a central information systems team, ARG 1S. ARG IS provides systems
planning, development, support and maintenance for the businesses, Every year, ARG IS undertakes a number of
major systems development projects, Typically these will improve the customer experience or deliver cost savings
to ARG, In addition a number of projects will address regulatory requirements and essential systems upgrades.

ARG property provides location identification and property negotiation services to both Argos and Homebase. For
the year ended 31 March 2006, ARG property negotiated the acquisition of 75 properties {including 33 Index sites).
The expertise required to identify appropriate sites, obtain the required planning permissions and negotiate
acceptable terms and ongoing property management is a strong enabler for the businesses in achieving their
growth objectives.

Given the competitiveness of the UK retail market, ARG has a significant level of advertising spend. Following the
acquisition of Homebase, the media buying operations and negotiations of the two businesses were brought
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together and the joint negotiation of the media buying contract vielded savings for ARG. Acrass ARG there are a
number of shared suppliers with whom ARG has negotiated a single supply contract at favourable rates.

Intellectual property

ARG seeks to protect its brands, designs, inventions and trade secrets through a combination of trade marks,
design rights, copyrights, patents and contractual restrictions. The protection provided by these intellectual
property rights varies between the UK, Republic of Ireland and other countries.

ARG considers the ARGOS and HOMEBASE names to be particularly important, and aims to register them as trade
marks in markets which the Directors believe are, or are likely in the future to be, material to its business. Argos
and Homebase own UK trade mark registrations for ARGOS, HOMEBASE and many other brands, covering a broad
range of goods and services. Argos and Homebase also own European Community trade mark registrations for
ARGOS and HOMEBASE. However, Homebase's broad European Community trade mark application for HOMEBASE
was refused in part following an opposition by a third party. Argos owns the domain names argos.co.uk and
argos.ie, and Homebase owns the homebase.co.uk domain name. These domain names connect to their respective
websites.

Regulatory

ARG offers certain financial and insurance services to its customers, including the Argos and Homebase store cards.
Some of the activities of ARG Financial Services are regulated by the FSA and subject to the Consumer Credit Act.

ARC's pperations are also subject to regulation from UK, Irish and European Union and other international
regulatory authorities concerning, among other things, export and import guotas and other customs regulations;
consumet and data protection; the advertisement, promotion and sale of merchandise; product safety, the health,
safety and working conditions of ARG's employees, the safety of ARG's stores and their accessibility for the
disabled; environmental matters; and ARG’s competitive and marketplace conduct.

In 2003, ARG and Littlewoods were fined by the OFT for infringing the Competition Act 1998 by participating in an
arrangement with Hasbro in relation to the prices at which they would resell Hasbro toys. The Competition Appeal
Tribunal rejected the companies’ appeals on liability (although it reduced the fines imposed on the companies),
following which the companies appealed that judgment to the Court of Appeal whose decision is expected to be
delivered later this year. Following the OFT’s decision, ARG instituted a continuing programme of compliance
measures with a view to ensuring that its employees comply with the requirements imposed upon ARG by the
competition laws applicable to it.

Further regulatory details are set out in paragraph 50 of Part XIX: “Additional information” of this document.
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Part VII: ARC Operating and Financial Review

The following discussion should be read in conjunction with ARG’s combined financial information set out in Part IX:
“ARG Historical Financial Information” of this document. ARG's combined financial information for the year ended
31 March 2006 has been prepared on the basis of IFRS. ARC's combined financial information for the year ended
31 March 2005 has been prepared on the basis of IFRS and UK GAAP. ARC's combined financial information for the
year ended 31 March 2004 has been prepared on the basis of UK GAAP. The financial information for Homebase,
included within ARG's combined financial information, is for the years ended 29 February 2004, 28 February 2005
and 28 February 2006 but is presented with ARG’s combined financial information for years ended 31 March.
Homebase's year end is the end of February to avoid distortions relating to the timing of Easter.

Comparisons between the years ended 31 March 2006 and 2005 are based on financial information prepared on
the basis of IFRS. Comparisons between the years ended 31 March 2005 and 2004 are based on financial
information prepared on the basis of UK CAAP. A summary of the impact of IFRS on the comparative period is set
out in note 35 to ARC’s combined financial information prepared on the basis of IFRS in Section B of Part IX:
“ARG Historical Financial Information” of this document.

This Part VII: “ARG QOperating and Financial Review” contains unaudited operating information in relation to ARC's
business, which is derived from management accounts for the relevant accounting periods presented and internal
financial reporting systems supporting the preparation of financial statements.

This Part ViI: “ARG Operating and Financial Review" contains forward-lpoking statements that involve risks and
uncertainties. ARG’s actual results may differ materially from the results discussed in the forward-looking
statements as a result of certain factors, including those set out under Part Il: “Risk Factors” and elsewhere in
this document.

Overview

ARG is the UK's leading home and general merchandise retailer with retail sales of over £5.5 billion in the year
ended 31 March 2006. It sells products under two distinctive and complementary retail brands, Argos and
Homebase, which are household names in the UK. ARG has market leading positions in a number of the product
categaries that it sells, providing significant purchasing scale.

Argos is a unique retailer recognised for choice, value and convenience. It sells over 17,000 general merchandise
products, all of which are set out in its twice yearly 1,700 page catalogue which is at the heart of its proposition.
Customers can purchase products through its network of over 650 stores, online and over the phone, with the
option of picking up their purchases from a store or having them delivered to their home.

Homebase is the UK's second largest home improvement retailer and is recognised for choice, style and customer
service within the wider home enhancement market. It has approximately 300 large, out-of-town stores which sell
over 30,000 products, as well as a growing Internet offering. It also offers customers the convenience of home
delivery for bulky, high value items.

Argos and Homebase are supported by ARG Financial Services, an in-house financial services business, which
provides a range of credit and insurance offers to their customers.

ARG has a strong track record of growth and sales have increased by 13% over the two years ended

31 March 2006. This growth has been driven by ARG's multi-channel offering, and its investmaent in existing and
new stores, which has enabled it to increase its market share across a broad range of product categories. The
growth within ARG has been supported in particular by Argos’ long track record of growth which has seen its sales
increasing from £2,717 million in 2002 to £3,893 million in 2006, an increase of 43%. ARG seeks to obtain a
compeltitive advantage by leveraging its size to improve purchasing scale, generate cost efficiencies by sharing
infrastructure and to provide multi-channel capability across its retail businesses.

Set out below is a breakdown of ARG sales for each period under review:

Year ended 31 March

2004 2005 2005 2006
UK GAAP IFRS
(£ million)} {£ million)
Y o T T 3,384 3,652 3,652 3,893
Homebase . . . .. ... i e e e e 1,483 1,580 1,580 1,562
Financial Semvices . . . . . . . . . . e e e e 60 81 g1 93
ARG . . . L e e e e e e e 4,927 5,313 5,313 5,548
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Set out below is a breakdown of the impact on sales of like-for-like growth and space growth for both Argos and
Homebase for each of the periods under review:

2004 2005 2006
Argos
Like-for-liKe . . . o e e e e e e e e 5% 3% {(1%)
Y T ot 7% 5% 8%
TOrtal . . . L e e e e e e e e e e e 12% 8% 7%
Homebase
Like-For-lKe . . . . e e e e e e e e e e e 3% 3% (4%}
£ - T 2% 3% 3%
B+ 3 T 1 5% 6% (V%)

Set out below is a breakdown of ARG's operating profit for each period under review:

Year ended 31 March

2004 2005 2005 2006

UK GAAP IFRS

(£ million) {£ million)
ATQOS . o .t it e e e e e e e e e e 297 325 320 291
Homebase . . . . ... e e e e e e 102 110 114 52
Financial SemviCes . . . . . . . . e e e e e (6) — — 6
Central COStS & . o v et s e e e e e e e e e e e e e e (7) (13) {(12) an
Operating profit before exceptional items and goodwill . ... .... ... 386 422 422 338
Exceptional iBMIS . . . . . ..t ittt i e e e e e e N (22) {22) {25)
Amortisationof goodwill . ... ... ... ... ... . o e e (127) (127 - -
Operatingprofit. . . . ... ... .. ... . ... e e 252 273 400 313

Current trading and prospects

The UK retail market is undergoing significant change. This change Is in part driven by the current slowdown in
consumer spending, but is underpinned by an overall structural shift in favour of large scale retailers such as ARG.
Retailers that cannot offer a differentiated service or shopping experience and are unable to compete with the large
scale retailers on price are likely to continue to underperform with some being forced to exit the market.

The Directors believe that market conditions in the UK wili remain difficult throughout the 2006 calendar year and
possibly into 2007, particutarly for discretionary, high value or housing related product categories. The Directors
believe that after this slowdown the underlying volume and value growth rates for most product markets, although
positive, will be below the levels seen in the five years up to December 2005. However, the Directors believe there
will continue to be areas of relatively higher growth, either due to new product innovation or technology. The
Directors believe that ARG is well positioned to take advantage of some of these higher growth markets.

Principal factors affecting ARG’s results of operations

Set out below is a discussion of the principal factors affecting ARG's results of operations for the period under
review:

Consumer spending

ARG is affected by the level of consumer spending. This can reduce due to factors such as higher interest payments
and utility bills, moderation in growth of disposable income, and the approach of consumers to barrowing (which
can depend on factors such as the rate of growth in the housing market). A weakening in consumer demand was
experienced in the second ha!f of the year ended 31 March 2005 and this has continued throughout the year ended
31 March 2006.

Consumer awareness and product offering

ARG is affected by the consumer awareness of its brands, services and product offering. Over the period under
review, Argos has successfully expanded its product offering and rolled out Argos Extra. Argos Extra offers
customers over 17,000 fines compared to approximatety 13,000 previously offered, and contributed approximately
2% to sales growth of Argos for the year ended 31 March 2006.

Homebase has continued to introduce mezzanine levels in its stores and now has 144 of a total 297 stores with a
mezzanine, This has assisted Homebase in expanding its product offering to include big ticket items such as
kitchens, bathrooms and furniture. Homebase also rolled out its “Furniture Extra” range to all stores in late 2005.
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Price strategy

Reducing prices can increase volumes and therefore raise sales, and is a strategy which has been actively pursued
by Argos on the publication of each catalogue during the period under review. For the period under review, prices
on re-included products in each catalogue have been on average 2% to 6% lower. Argos is also committed to
lowering prices during the life of each catalogue. For example, over 1,800 price reductions were made during the
life of the 2005 Autumn / Winter catalogue. its “non-stop price drop” campaign reinforces this message to
customers.

Homebase's promotional pricing strategy is linked to its well established Spend and Save loyalty programme, with
customers who have higher levels of spend receiving a higher rate of discount. The top rate of discount is capped
at 10%. Homehase also runs other discount events where customers can receive additional discounts on products
purchased.

Competitor pricing

The retail market is highly competitive and Argos and Homebase have to monitor closely the pricing and promotion
strategies of their competitors, as these could have an impact on their sales. In general, both Argos and Homebase
attempt to maintain price competitiveness but monitor its effect on overall profit. For example, in the year ended
31 March 2006, some of the price reductions pursued by Homebase in response to competitor pricing, especially in
the second haif of the year, did not generate the desired volume uplifts,

Advertising

Given the competitiveness of the UK retail markets, Argos and Homebase have a relatively large annual advertising
spend. Argos’ and Homebase's advertising expenditure fluctuates during the year, for example, Christmas and
Easter and around the time of key events, such as promotional events in Homebase and the twice yearly catalogue
launch in Argos. During the period under review, both Argos and Homebase have rolled out new national TV
advertising campaigns. Argos and Homebase also advertise in both national and tocal press and on radio. Argos
and Homebase also produce promotional brochures and flyers throughout the year.

Variations in results, seasonality and weather

Argos and Homebase increase their advertising spend, hire additional staff and source additional volumes of
merchandise for peak trading periods. Argos and Homebase increase their inventory levels in anticipation of peak
trading periods and this increased inventory requires careful management. Any surplus stock that has not been
sold during a season will either be sold on promotion or held in storage for sale at a later time. Retail demand is
highest during the Christmas period and is subject to consumer preferences, perception and/or spending during
this period. Annual demand for Argos products is highest during the months of November and December. As a
major retaiter of DIY and garden related products, demand for Homebase products is traditionally highest through
the Spring, at Easter and during the summer months although levels of demand will vary depending on the
weather.

Multi-channel offering

Increasingly “time-pressed” consumers want to be able to purchase products from retaiters through a variety of
channels including in-store, online and over the phone and Argos in particular has benefited from the growth in
Internet shopping in the UK. tn 2006, Argos’ sales ordered over the Internet increased by 55%, and exceeded phone
orders for the first time. Argos Direct, the delivery to home operation, also grew sales by 10% in 2006,
representing 22% of Argos’ sales.

Store expansion and refurbishment

ARG's results were impacted during the period under review by the introduction of new stores, which increased
sales and associated costs. As at 31 March 2006, Argos operated 657 stores and Homebase operated 297 stores.

in July 2005, Argos acquired 33 stores from Index for £45 million. These stores were refitted and integrated into
the existing Argos operation and contributed approximately 2% of Argos’ space growth in the year ended
31 March 2406.

Argos’ and Homebase's results are also impacted by either refurbishment or enhancement of existing stores, most
significantly at Homebase, where an increasing number of mezzanine floars have been installed in-store. At Argos,
certain stores were enhanced in readiness for the roll out of Argos Extra.

Operational infrastructure

Over the period under review, ARG has invested significant amounts of capital in both the Argos and Homebase
infrastructure, elements of which are shared. This enables ARG to both leverage its infrastructure cost base more
efficiently and to enter new product categories within each retail brand more rapidly.
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Suppliers and merchandise

ARG had a cost of sales of £3,687 million in the year ended 31 March 2006. The scale of its purchasing has
allowed ARG to deliver efficiencies and value for money to consumers across a broad range of product markets
whilst maintaining gross margin levels in a highly competitive market place. These efficiencies have been achieved
not only in negotiating the purchase price of merchandise (including levels of supplier discounts), but alsa in terms
of shipping efficiencies, freight forwarding expertise, packaging efficiencies and quality assurance.

In addition, the countries from which ARG sources many of its products have changed. New, lower cost sources of
supply have developed over the last 10 years as manufacturing markets have opened up in Eastern Europe, China,
India and the rest of the Far East. ARG has developed expertise and operations to enable it to benefit from these
lower cost suppliers and now has buying offices in Hong Kong, Shanghai and Shenzhen. As a result, both Argos’
and Homebase's proportion of directly imported goods has increased during the period under review.

Foreign currency

Over 30% of Argos’ merchandise sales and over 20% of Homebase's merchandise sales are purchased in currencies
other than pounds sterling. In order to manage its exposure to fluctuations in exchange rates, ARG has historically
entered into foreign exchange hedging contracts. Nonetheless, wide fluctuations in exchange rates over a given
year may have a material effect on ARG’ results of operations.

Inflation

Inflation generally affects ARG by increasing its wage costs, rental costs, rates, utility costs and the costs of other
goods and services that ARG purchases which are not for resale.

Basis of preparation of combined financial information and transition to IFRS and
explanation of line items

Basis of preparation and transition to IFRS
Combined financial information

ARG’ combined financial information for the years ended 31 March 2005 and 31 March 2006 has been prepared on
the basis of International Financial Reporting Standards (“IFRS”} and ARGC’s combined financial information for the
years ended 31 March 2004 and 31 March 2005 has been prepared on the basis of United Kingdom Generally
Accepted Accounting Principles ("UK GAAP”).

The principal subsidiaries and associated undertakings included within this combined financial information are
shown in note 38 to the combined financial information for the years ended 31 March 2005 and 31 March 2006 on
the basis of IFRS set out in Section B (IFRS) of Part IX: “ARG Historical Financial Information™ of this document and
are shown in note 32 to the combined financial infoermation for the year ended 31 March 2004 and 31 March 2005
on the basis of UK GAAP set out in Section D (UK GAAP) of Part IX: "ARG Historical Financial Information™ of this
document.

Transition to IFRS

The combined financial information for the year ended 31 March 2006 has been prepared on the basis of IFRS. The
results for the year ended 31 March 2005 have been extracted from ARG’ financial statements for that year and
have been adjusted for the effects of changes in accounting policy on transition to IFRS. These adjustments are
summarised in note 35 to the combined financial information for the year ended 31 March 2005 on the basis of
IFRS set out in Section B (IFRS) of Part IX: “ARG Historical Financial Information” of this document.

The combined financial information applies FRS 1 “First-time adoption of International Financial Reporting
Standards”, and ARG has elected to use the following exemptions:

w |FRS 3 “Business Combinations” has not heen applied retrospectively to business combinations that
occurred before 1 April 2004;

® cumulative translation differences for foreign operations have been deemed to be nil at 1 April 2004. Any
gain or loss on a subsequent disposal of a foreign operation will exclude translation differences that arose
before 1 April 2004; and

® in addition, ARG early adopted the amendment to IAS 19 “post retirement benefits” whereby cumulative
actuarial gains and losses at the date of transition (1 April 2004) on the valuation of post-employment
benefit assets and liabilities have been recognised as an adjustment to equity at that date.

Accounting policies applicable to IFRS combined financial information

A summary of the principal accounting policies applied in preparing the combined financial information for the
years ended 31 March 2005 and 31 March 2006 on the basis of IFRS is included within the Basis of Preparation
note to the combined financial information set out in Section B {IFRS) of Part iX: “ARG Historical Financial
Information” of this document. These policies have been consistently applied to both years presented.

86




The combined financial information has been prepared on the basis of IFRS adopted for use in the European Union.
These standards include subsequent amendments and related interpretations issued and adopted by the
International Accounting Standards Board (“IASB”) that have been endorsed by the European Commission.

Accounting policies applicable to UK GAAP combined financial information

A summary of the principal accounting policies applied in preparing the combined financial information for the
years ended 31 March 2004 and 31 March 2005 on the basis of UK GAAP is set out in note 2 to the combined
financial information set out in Section D (UK GAAP) of Part IX: “ARG Historical Financial Information” of this
document, These policies have been consistently applied to both years presented.

Adoption of IAS 32 and I1AS 39

As permitted by IFRS 1 GUS elected to defer implementation of IAS 32 “Financial Instruments: Disclosure and
Presentation” and |AS 39 “Financial Instruments: Recognition and Measurement” until the year ended

31 March 2006 and therefore this combined financial information also implements 1AS 32 and 1AS 39 only in the
year ended 31 March 2006. The adjustment required as at 1 April 2005 is set out in note 36 to the consolidated
financial information for the years ended 31 March 2005 and 31 March 2006 on the basis of {FRS and is set out in
Section B (IFRS) of Part IX: “ARG Historical Financial Information” of this document.

The main adjustments that would make the comparative information comply with 1AS 32 and 1AS 39 relate to:

s derivative instruments: on the basis of UK GAAP, many derivative instruments are not accounted for at fair
value, but are generally treated as off-balance sheet; and

® hedge accounting: hedge designation on the basis of UK GAAP is less restrictive than IAS 39, thereby
allowing designation of hedge relationships in cases where IAS 39 does not permit hedge accounting.

Explanation of line items
Sales

The term “Sales”, as discussed in this Part VI, unless otherwise indicated, means ARG's revenue on the basis of
IFRS, which is equivalent to turnover on the basis of UK GAAP. ARG’ sales consist primarily of the sales of
merchandise in Argos and Homebase across the United Kingdom and the Republic of Ireland. Sales are also
recorded from financial products that are supplied by ARG Financial Services.

Changes in ARC’s sales from period to period are generally affected by the following factors:

u the volume of merchandise sold, which is primarily driven by levels of consumer spending and their
awareness of ARG products;

m the prices at which Argos or Homebase sells merchandise;

w competition from Argos’ and Homebase's retail {including Internet) competitors, which may impact sales of
merchandise and its pricing policies;

m changes in the mix of products sold within Argos’ or Homebase's different product categories;
m the level and effectiveness of Argos’ and Homebase's advertising and promotions;
m seasonality and weather;

m the opening of new stores and store enhancements and refurbishments (including the addition of
mezzanine floors);

s the investment in ARG’s operational infrastructure to support its store network;

m the extent to which products are available as a result of Argos and Homebase accurately predicting,
planning for and implementing range selection in line with consumer trends; and

w the APR on Argos’ and Homebase's store card, together with the mix of promotional and non-promotional
credit products offered.

Cost of sales

Cost of sales consists of merchandise costs and associated distribution costs together with the interest costs, bad
debt costs and other costs directly associated with the offering by ARG Financial Services of financial products.

Merchandise costs

Merchandise costs comprise the cost of purchasing Argos and Homebase merchandise from international and
domestic suppliers, including freight and delivery charges, taxes and foreign exchange gains or losses.
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Changes in ARG’s merchandise costs from period to period are affected by a number of factors, including:

m the cost of the base raw materials and all associated costs of production of ARG's products together with
the discount levels agreed with suppliers;

® the planned and resultant level of demand;

® the method of purchase, either domestic or imported, together with whether it is purchased direct from a
supplier or through a third party, together with any duties that are payable;

w freight cost changes as a result of shortages of supply or increases in fuel related costs;
® the level of tariffs imposed on ARG by regulatory authorities from certain countries;

s exchange rate fluctuations;

® stock losses, breakages and stock write-downs; and

a the level of cost inflation.

Distribution costs

Distribution costs consist primarily of the costs of operating ARG's NDCs and RDCs and the costs associated with
transporting merchandise from these distribution centres directly to its stores and also to its home delivery
warehouses.

Changes in ARG's distribution costs from period 1o period are affected primarily by the following factors:
® the volume and weight of merchandise transported to and from ARG's NDCs and RDCs;
8 the terms and conditions of key distribution contracts;
m the method of transport and distance over which merchandise is transported;
®» whether the product is sourced either domestically or imported;

® the total number of distribution centres and any opening or closing costs, including the depreciation of
the capital costs relating to the construction of any new warehouses and any temporary, volume driven,
annexation costs;

® the costs associated with operating ARGs NDCs and RDCs, including rent, rates, wages and other
operating costs, including maintenance and enesgy costs;

m the level of customer returns; and

® the leve! of cost inflation.

Net operating expenses

Net operating expenses consist primarily of selling costs and administrative expenses.

Selling costs
Selling costs consist primarily of:

& establishment costs such as rent, rates, service charges, cleaning, maintenance, energy and other
operating costs at ARG's stores and home delivery warehouses;

s payrol! for its store staff and its home delivery warehouse staff, including salaries, social security and
pensions Costs;

a depreciation expense related to capital expended on its stores and home delivery warehouses;
® advertising and promotional expenditure, including costs associated with market research;
® catalogue costs; and

m the costs of delivering products from ARG’s home delivery warehousing to customers and the subsequent
cost of any customer returns.

Changes in ARG's selling costs from period to period are affected primarily by the following factors:

a the opening of new stores, and the improvement and modernisation of existing stores, and the associated
depreciation charges;

® the opening of new and/or expansion of existing warehouses to support the growth of ARC’s home
delivery sates;

® the rental and rate expense related to ARG' stores and home delivery warehouses;

m the general level of payroll and benefit increases given to its employees at its stores and its home delivery
warehouses;
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® the level of ARG’s advertising and promotional expenditure, including costs associated with market
research;

®» the level of customer returns; and

B the level of cost inflation.

Administrative expenses
Administrative expenses consist primarily of the following:

» payroll for employees, including salaries, social security costs and pension costs in respect of head office
departments and operations, and ARG-wide bonus costs;

a depreciation expense related to ARG's head office facilities and the amortisation of goodwill (on the basis
of UK GAAP) and other intangible assets;

@ depreciation, licencing and maintenance expense reiated to certain information technology systems; and
® other head office facility costs.
Changes in administrative expenses from period to period are affected primarily by:
= the general level of payroll and benefit increases given to selected employees;
® expenses related to existing, new and revised information technology systems;
m changes to head offices; and

m the level of cost inflation.

Net financing costs

Net financing costs consist primarily of the net of interest charged on intercampany borrowings and interest
received, net of the financing expense which is charged to ARG Financial Services in respect of interest costs
related to the funding of its loan portfolio. These financing costs are included within cost of sales.

Results of operations

Set out below is a discussion of ARG's results for the years ended 31 March 2005 and 31 March 2006 on the basis
of IFRS, together with a discussion of ARGC’s results for the years ended 31 March 2004 and 31 March 2005 on the
basis of UK GAAP.

Comparison of the year ended 31 March 2005 to the year ended 31 March 2006

The following table sets forth certain financial information relating to ARG's combined income statement for the
periods indicated:

Year ended 31 March

2005 2006
IFRS
{£ million)

SaleS .. e e e e e e e e e e 5,313 5,548
Costof SAles . . . .. . . e e e {3,493) (3,687)
Gross profit . . . . .. (.. 1,820 1,861
Net operating BXPeNSeS . . . . . i e e e e e e e e (1,420) (1,548)
Operating profit . . . . . . ... . ... .. e 400 313
Finance inCome . . . . . . 0 i e e e e e 37 47
Finance @XPaMSE . . o e e e e e e e e e e e e e e (73) (78)
Net financing COStS . . . . L . e e e e e e e e e e e e (36) (30
Share of post tax losses of associate . . .. . .. ... ... . ...t — (4)
Profithefore tax. . . . ... ... .. .. . . . .. e e 364 278
Croup tax expense
— UK L e e e e e e e e e e e e (116) (96)
e VIS RS « v i e e e e e e e e e e e e e e e e e e 11} 1)

{(117) 97}
Profitforthefinancialyear. . . ... ... ... ... ... . .. ... i 247 181
Overview

The year ended 31 March 2006 was characterised by a continued downturn in the level of consumer spending.
Higher interest payments and utility bills, moderation in the growth of disposable income and a more cautious
approach 1o borrowing (influenced by a slow housing market) all combined to subdue consumer spending. This
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weak demand, coupled with higher cost inflation in areas such as rent, rates, wages, utilities and fuel bills, has
adversely impacted many retailers’ profits, including those of ARG.

Sales
Year ended 31 March
2005 2006
IFRS
(£ mitlion)

o T - S 3,652 3,893
HOmMebase . . . . .t e e e e e e e e e e e e 1,580 1,562
ARG FINancial ServiCeS . . . v v v v it s et e r e e e e s 81 93
Total SalBs . . . . .. e e e e e e e 5313 5,548

ARG’ sales increased by 4% to £5,548 million in the year ended 31 March 2006 from £5,313 million in the year
ended 31 March 2005, A major part of the growth was attributable to Argos, where sales increased by 7% to
£3,893 million in the year ended 31 March 2006 from £3,652 million in the year ended 31 March 2005. In contrast,
sales for Homebase decreased by 1% to £1,562 million in the year ended 31 March 2006 from £1,580 million in the
year ended 31 March 2005. Sales for ARG Financial Services increased by 15% to £93 million in the year ended

31 March 2006 from £81 million in the year ended 31 March 2005.

Argos

The increase in sales at Argos was principally due to the impact of new trading space, this being the annualisation
of the net 36 new stores opened in the year ended 31 March 2005, the opening of a net 32 additional new stores
in the year ended 31 March 2006, tagether with the additional space from the integration and rebranding of the
33 tndex stores acquired in July 2005. Ali of these factors contributed to sales growth attributable to new space of
8%. Like-for-like sales fell by 1% in the year as a result of the weak level of consumer spending in the retail market.
This weakness was partially offset by the roll out of the Argos Extra offering together with strong sales in
consumer electronics, bedroom furniture, textiles, toys and white goods. During the periad under review, Argas
increased its market share in the general merchandise market.

Homebase

The decrease in sales at Homebase was a result of the lower level of cansumer spending in the DIY market which
was more marked than that experienced in the general retail market. Although new stores contributed 3% sales
growth, like-for-like sales fell by 4% in the year, with the performance being weakest in the fourth guarter of the
year. Despite the difficult trading environment, total sales of kitchens and furniture saw double digit percentage
increases, driven by the roll cut of the Furniture Extra product offering, together with investment in additional
mezzanines. Core DIY and decorating sales fell by mid-single digit percentages on a like-for-like basis. During the
period under review, Homebase increased its market share in the home improvement market.

ARG Financial Services

ARG Financial Services' gross consumer loan book fell by £30 million to £433 million for the year ended 31 March
2006. The decline reflects the run-off of the personal loan book resulting from the decision taken in

December 2004 to withdraw from this competitive market, offset partially by the growth in the store card loan
book. The store card lean book growth generated an increase in interest income.

Cost of sales and gross profit

Cost of sales increased by 6% to £3,687 million in the year ended 31 March 2006 from £3,493 million in the year
ended 31 March 2005. Gross profits increased by 2% to £1,861 million in the year ended 31 March 2006 from
£1,820 million in the year ended 31 March 2005. Gross profit as a percentage of sales, decreased slightly.

Argos

Merchandise costs grew in line with sales growth, resulting in the gross margin as a percentage of sales being in
line year-on-year with supply chain benefits being re-invested in lower prices for the consumer, Distribution costs
as a percentage of sales increased year-on-year attributable to an increase in infrastructure, primarily relating to the
opening of a new warehouse to support both the roll out of the Argos Extra product offering and the growth in
direct importing, which operated below full capacity utilisation during the year. Further cost increases were driven
by underiying cost inflation. .

Homebase

Merchandise costs reduced in line with sales, resulting in the gross margin as a percentage of sales being in line
year-on-year, with supply chain benefits offset by promotional activity. This promotionat activity was particularly
marked in the second half where the gross margin was down year-on-year. Distribution costs as a percentage of
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sales increased reflecting annualisation of the costs of the opening of a new warehouse towards the end of the
year ended 31 March 2005, together with underlying cost inflation.

ARG Financial Services

Costs of sales for ARG Financial Services increased as a result of increased provisions for bad debts, partially offset
by lower interest costs.

Net operating expenses

Net operating expenses increased by 9% to £1,548 million in the year ended 31 March 2006 from £1,420 million in
the year ended 31 March 2005.

Operating expenses for the year ended 3] March 2006, include exceptional items totalling £25 million, these being
£12 million relating to the Homebase head office relocation and £13 million relating to a Homebase impairment
charge as a result of individual stores being designated as cash generating units under IFRS. Operational expenses
for the year ended 31 March 2005 include exceptional items totalling £22 million, these being £16 million relating
to an OFT fine in respect of alleged conduct by Argos in 1999 and a further £6 million relating to the Homebase
head office relocation to Milton Keynes {total cost of £18 million).

Excluding the impact of these exceptional items, net operating expenses increased by 9% to £1,523 million in the
year ended 31 March 2006 from £1,398 million in the year ended 31 March 2005.

Argos

Net operating expenses, excluding the above exceptional items, increased by 10% in the year ended 31 March
2006. One-off costs of £11 million in the first half of the year relating to the transitional costs of the Index stores
and the restructuring costs associated with changing staffing arrangements in-store accounted for 1% of this
increase. Excluding these one off costs of £11 million, net operating expenses increased by 9% year-on-year,
reflecting the incremental costs directly attributable to higher sales (which for the year grew by 7%}, further
investment in areas such as the Argos Extra product offering, new store space and infrastructure investment,
primarily reiating to the opening of a new warehouse to support the growth in Argos Direct, which operated below
full capacity utilisation during the year. The balance of the cost increase was attributable to underlying cost
inflation.

Homebase

Net operating expenses, excluding the above exceptional items, increased by 8% in the year ended 31 March 20086,
reflecting the investments made in areas such as new stores, additional mezzanines and the roll out of expanded
product offerings, such as Furniture Extra. The balance of the cost increase was attributable to underlying cost
inflation,

Operating profit
Year ended 31 March
2005 2006
IFRS
(£ million)

L T 320 291
Homebase . . .. .. e 114 52
ARG Financial Services . . . . .. .. v ittt e e e e e — 6
Central Costs . . ... i e e e e e e (12) (1)
Operating profit before exceptionalitems . . . . .. ... ... ... .......... 422 338
Exceptional items . . . . . .. e e (22) {25)
Total operating profit . . . . ... ... ... ... ... 400 313

Operating profit before exceptional items decreased by 20% to £338 million in the year ended 31 March 2006 from
£422 million in the year ended 31 March 2005, This was due to the factors set out above. The Group has not
historically recharged costs for central activities, being corporate head office costs, to ARG. For the purposes of the
Demerger and the preparation of the combined financial information, an approximation has been made of the
amount of shared corporate head office costs attributable to ARG. These costs were affected by the historic
arrangements in the Group and are not therefore representative of the costs going forward, For example, there will
be necessary duplication of certain central functions in order to operate two independently listed companies, which
will lead to increased Central Costs.

Net financing costs

Net financing costs decreased by 14% from £36 million in the year ended 31 March 2005 to £31 million in the year
ended 31 March 2006. This was primarily due to increased interest income during the year.




Group tax expense

Group tax expense for ARG decreased by 17% frem £117 million in the year ended 31 March 2005 to £97 million in
the year ended 31 March 2006. This was primarily due to the reduction in taxable profits.

Profit for the financial year

Profit for the financial year decreased by 27% from £247 million in the year ended 31 March 2005 to £181 million
in the year ended 31 March 2006, due to the factors described above,

Comparison of the year ended 31 March 2004 to the year ended 31 March 2005

The following table sets forth certain financial information relating to ARG's combined profit and loss account for
the periods indicated:

Year ended 31 March

2004 2005

UK GAAP

(£ million)
Lo 3 4,927 5,313
Cost of SalES . . L . i e e e e e e e e e (3,242) (3,483)
Gross profit . . . . ... . e i e e 1,685 1,830
Net operating expenses before amortisation of goodwill . . ... .............. {1,306) {1,430)
Amortisation of goodwill . . . ... e e (127) (127)
Net Operating eXpenses . . . . .o .o v v vt vt oo o ansan e et e ts (1,433) (1,557)
Operatingprofit. . .. ......... ... ... .. . s 252 273
NEETIEEIEST « o o o o e e e e e et e e e e e e e 31 (36)
Profit on ordinary activities beforetaxation . . . . ... ................. 221 237
Tax on profit on ordinary activities . . . . . .. ... ..o e e (107) a1z
Profit for the financial year . . . . . .. . ... ... . ... 114 120

Overview

ARG's performance in the first half of the year ended 31 March 2005 was relatively robust, however, the second
half of the year witnessed a sharp reduction in the level of consumer spending. At the same time, retailers faced
higher cost inflation in areas such as rent, rates, wages, utilities and fuel costs. This weaker demand, coupled with
higher cost inflation, adversely affected many retailers’ profits for the second half of the year ended 31 March
2005.

Sales
Year ended 31 March
2004 2005
UK GAAP
{£ million)
- 1+ 1 3,384 3,652
HOMEDASE . . . o v i e e e e e e e e e e e e e e e e e e e e 1,483 1,580
ARG FInancial Services . . . . . . o . i it i it e e e e e 60 81
Total sales . . . . . .. .. i e e e e 4,927 5,312

ARG’ sales increased by 8% to £5,313 million in the year ended 31 March 2005 from £4,927 miliion in the year
ended 31 March 2004. At Argos, sales increased by 8% to £3,652 million in the year ended 31 March 2005 from
£3,384 million in the year ended 31 March 2004. Sales for Homebase increased by 6% to £1,580 million in the year
ended 31 March 2005 from £1.,483 million in the year ended 31 March 2004. Sales for ARG Financial Services
increased by 35% to £81 million in the year ended 31 March 2005 from £60 million in the year ended

31 March 2004.

Argos

Although sales increased by B% at Argos for the year, the majority of this was due to increased sales in the first half
of the year, with sales growth being 13%, compared with sales growth of only 5% in the second half of the year.
This reduction in growth was mainly attributable to a reduction in like-for-like sales from an increase of 7% in the
first half of the year to a flat performance in the second half. New stores contributed 5% of sales growth for the
year compared to like-for-like sales growth of 3%. There were strong performances from consumer electronics,
digital products and leisure products during the year. The rate of growth in sales of furniture and white goods
slowed in the fourth quarter. During the period under review, Argos increased its market share in the general
merchandise market.
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Homebase

Sales increased by 6% at Homebase for the year. New stores contributed 3% to total sales growth. Like-for-like sales
growth of 3% was supported by the performance of mezzanine floors (where an additional 44 were constructed
during the year, bringing the total to 111} which helped drive growth in sales of big ticket items. During the period
under review, Homebase increased its market share in the home improvement market.

ARG Financial Services

ARG Financial Services' gross loan book grew by £89 million, 24% in the year under review reflecting the strong
growth in the store card loan book, partially offset by a reduction in the personal loan book, the affering of which
was stopped during the year due to the competitive nature of the market. The strong growth in the store card loan
book was the main driver to the 35% increase in sales.

Cost of sales and gross profit

Cost of sales increased by 7% to £3,483 million in the year ended 31 March 2005 from £3,242 million in the year
ended 31 March 2004. Gross profit increased by 9% to £1,830 million in the year ended 31 March 2005 from
£1,685 million in the year ended 31 March 2004. Gross profit as a percentage of sales, increased slightly.

Argos

Merchandise costs increased at a slightly slower rate than sales, resulting in the gross margin as a percentage of
sales improving slightly with supply chain gains partially offset by re-investment in lower prices for the consumer.
Distribution costs as a percentage of sales increased year-on-year attributable to an increase in infrastructure costs
primarily relating to a new NDC opened during the prior year to support the growth in direct importing. The
balance of the cost increase was attributable to underlying cost inflation.

Homebase

Merchandise costs increased at a slightly slower rate than sales, resulting in the gross margin as a percentage of
sales increasing slightly driven by supply chain benefits. Distribution costs as a percentage of sales increased
slightly reflecting the opening of a new NDC towards the end of the year ended 31 March 2005 to support the
growth in direct importing. The balance of the cost increase was attributable to underlying cost inflation.

ARG Financial Services

Cost of sales within ARG Financial Services increased due to higher interest and bad debt costs driven by the
higher loan book.

Net operating expenses

Net operating expenses before amortisation of goodwill increased by 9% to £1,430 million in the year ended
31 March 2005 frem £1,306 million in the year ended 31 March 2004,

Net operating expenses include exceptional items of £22 million in the year ended 31 March 2005 these being

£6 million relating to the Homebase head office relocation to Milton Keynes (total cost £18 million) and £16 million
relating to the OFT fine. Net operating expenses include exceptional items of £7 million in the year ended

31 March 2004 relating to the restructuring that ARG undertook following the disposal of the GUS home shopping
and Reality businesses in May 2003.

Excluding the impact of these exceptional items, net operating expenses increased by 8% to £1,408 million in the
year ended 31 March 2005 from £1,299 million in the year ended 31 March 2004.

Argos

Net operating expenses, excluding the above exceptional items, increased by 8% in the year ended 31 March 2005
reflecting the incremental costs directly attributable to higher sales (which increased by 8%), together with the
continued investment in future growth initiatives such as the Argos Extra product offering and the infrastructure
investment required to support the home delivery activity. The balance of the cost increase was attributable to
underlying cost inflation.

Homebase

Net operating expenses, excluding the above exceptional items, increased by 9% in the year ended 31 March 2005
reflecting the incremental costs directly attributable to higher sales (which increased by 6%), together with the
continued investment in mezzanines. The balance of the cost increase was attributable to underlying cost inflation.
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Operating profit

Year ended 31 March

2004 2005
UK GAAP
(£ million)
Y 1= 297 325
HOMEBDASE « + v v v v v e e e e et e et e e m e e e e e e e e 102 110
ARG Financial Semvices . . . . . . o o i i ittt s e e e e e e e (6) —
Central COStS &« o i e e e e e e e e e e e e e e 7 (13)
Operating profit before exceptional items and goodwill .. ............. 386 422
Exceptional items . .. . . . .. .. .. i e N (22)
Amortisation of goodwill . . ... ... . . . e e e (127} (127)
Total operating profit . . . . .. ... ... ... ... 252 273

Operating profit before exceptional items and goodwill increased by 9% to £422 million in the year ended

31 March 2005 from £386 million in the year ended 31 March 2004. This was due to the factors set out above. The
Group has not historically recharged costs for central activities, being corporate head office costs, to ARG. For the
purposes of the Demerger and the preparation of the combined financial information, an approximation has been
made of the amount of shared corporate head office costs attributable to ARG, These costs were affected by the
historic arrangements in the Group and are not therefore representative of the costs going forward. For example,
there will be necessary duplication of certain central functions in order to operate two independently listed
companies, which will lead to increased Central Costs.

Net interest

Net interest increased by 16% to £36 million in the year ended 31 March 2005 from £31 million in the year ended
31 March 2004. This was due to an increase in the tevel of funding provided by GUS.

Tax on profit on ordinary activities

Tax on profit on ordinary activities increased by 9% to £117 million in the year ended 31 March 2005 from
£107 million in the year ended 31 March 2004. This was principally due to an increase in profits.

Profit for the financial year

Profit for the financial year increased by 5% to £120 million in the year ended 31 March 2005 from £114 million in
the year ended 31 March 2004 due to the factors set out above.

Use of Non-GAAP financial information

Parts of this document, including this Part, contain information regarding Benchmark PBT, like-for-like sales growth
and sales growth from new space which are sometimes used by investors to evaluate the performance of a
company's operations. Benchmark PBT, like-for-like sales growth and sales growth from new space are not IFRS or
UK CAAP measures and an investor should not consider such items as alternatives to the applicable IFRS and

UK CAAP measures.

Benchmark PBT

ARG uses the term Benchmark profit before tax (“PBT"} as a measure which is not formally recognised under IFRS.
Benchmark PBT is defined as profit before amortisation of acquisition intangibles, store impairment charges,
exceptional items (including gains or losses on disposal, demerger or closure of businesses and goodwill
impairment charges), financing fair value re-measurements, one-off demerger incentive costs and taxation. This
measure is considered useful in that it provides investors with an alternative means to evaluate the underlying
performance of ARG’s aperations. It should not however be considered as an alternative to the applicable IFRS
measure of Profit before Taxation. For the two years ended 31 March 2006 covered by this review, the impact of
the items adjusted in arriving at Benchmark PBT have been separately disclosed and the term Benchmark PBT not
used. However, the Directors may decide to use this measure again in the future.

Like-for-like sales growth

In this document, like-for-like sales growth consists of the change in sales from stores open for a full 52 weeks (on
a rolling basis) and sales growth from all other channels, such as over the Internet or phone. Extended and/or
refurbished stores within an existing location, including mezzanines, will be classified as like-for-like sales growth.
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Space sales growth

Space sales growth is defined as the sales contribution from new store locatians that were opened in either the
current or prior year up until they have been opened for a full 52 weeks. Sales from stores which have been
relocated to a new site within the same catchment area will also be classified as space sales growth.

Liquidity and capital resources
Liquidity and cash flow

Year ended 31 March

200% 2006
IFRS
(£ million)

Operating profit . . . . .. L e e e e 400 313
Depreciation and amortisation . . . . .. .. .. ... .. e 121 135
Movements in working capital . . . . . ... ... L. L. e e 219 (19)
Other operational cash flows . . . . .. ... ... .. . ... . . . e (61) (64)
Cash generated fromoperations . . . . ... ... ... ... ................. 241 365
NeL IMEBIESE . o o o e e e e e e e e 3% (33)
X . . e e e e e e e e e (137 91)
Net cash inflows from operating activities . . . ...................... 69 241
Net cash outflows used in investing activities . .. ... .................... (225) (301)
Net cash inflows used in financing activities . . ... ... ... ... .. .. ...... 102 170
Net movement in cash and cash equivalents . . . . . ... ... ............. (54) 110

ARG's cash inflow from operating activities increased by 249% to £241 million for the year ended 31 March 2006
from £69 million for the year ended 31 March 2005. This increase was due to improved management of working
capital and lower tax paid, partially offset by lower operating profits.

For the year ended 31 March 2006, the effect of investing activities was a net cash outflow of £301 million,
compared to a net cash outflow of £225 million in the year ended 31 March 2005. This increase was primarily due
to the acquisition of the 33 index stores amounting to £45 million.

For the year ended 31 March 2006, the effect of financing activities was a net cash inflow of £170 million,
compared to a net cash inflow of £102 million for the year ended 31 March 2005. This was due to Group financing
activities prior to the Demerger.

For the year ended 31 March 2006, the movement in cash and cash equivalents was a net cash inflow of
£110 million, compared to a net cash outflow of £54 million for the year ended 31 March 2005. This was due to
the factors set out above.

The following table presents ARC’s cash flows for the years indicated:

Year ended 31 March

2004 2005
UK GAAP
(£ million)
Operating profit . . . ... .. . e 252 273
Depreciation and amortisation . . .. . ... ... .. . e e e e e 242 256
Movements in working capital . . . .. ... ... ... .. . . . . e {222) (223}
Other operational cash flows . . . . .. ... .. . . . it e (80) (66)
Net cash inflows from operating activities . . . . ... ... ............... 192 240
Returns on investments and servicingof finance . ... ... ................. 31 (36)
TaXatioN . . . e e e e e e e e (90 (138)
Capital expenditure . . . . . .. .. e e e (149) (225)
Dividends . . .. .. e e e e e e an 41)
Net cash outflows before management of liquid resources and financing . . . (95) (200)
Management of liquidresources . . . . . ... ... ... ... ... e —_ 70
Financing . . .. e e e e e (293) 161
Cash flows from transactions relating to other GUS Group companies . . ... ... ... 365 (15)
Movementsinnetcash . ... ... ... ... ... .. ... .. . .. .. . . .. ..., 23) 16

For the year ended 31 March 2005, the net cash outflow before management of liquid resources and financing was
£200 million, compared to a net cash outflow of £35 million for the year ending 31 March 2004. This was primarily
due to an increased level of taxation and capital expenditure.

For the year ended 31 March 2005, the movement in cash was a net cash inflow of £16 million, compared to a net
cash outflow of £23 million for the year ending 31 March 2004,
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The net movement in cash and cash equivalents for the year ended 31 March 2005 on the basis of IFRS was an
outflow of £54 million. The movement in net cash for the year ended 31 March 2005 on the basis of UK CAAP was
an inflow of £16 million. This difference of £70 million is explained by the different accounting treatments of
certain liquid resources (these being certain certificates of deposit) between UK GAAP and IFRS.

Details of ARG's banking facilities are set out in paragraph 25 of Part XiX: "Additional Information”.

Capital expenditure

Capital expenditure before proceeds from disposals for the years ended 31 March 2006, 31 March 2005 and

31 March 2004 was £255 million, £242 million and £159 million respectively. During this period ARG opened a net
158 stores and installed 108 mezzanines of which 84 were in existing stores with the remaining 24 mezzanines
being in the new stores referred to above. It also rolled out an expanded product offering, Argos Extra. These
growth initiatives together with the increased level of product sourced overseas has required significant investment
in the distribution and supply chain infrastructure to suppert such growth. For the period under review, ARG's level
of capital expenditure remained above depreciation.

The majority of ARG's stores are acquired on a leasehold basis and therefore the capital expenditure in respect of
new stores referred to above represents the cost of fitting out the store, rather than the acquisition cost of a
freehold. At 31 March 2006, afl 657 of the Argos stores were leasehold and of the 297 Homebase stores, 292 were
leasehold with the remaining five being freehold. This results in ARG having significant levels of ongoing lease
commitments,

Off-balance sheet arrangements

Historically, ARG has not used special-purpose vehicles or similar financing arrangements.

Qualitative and quantitative disclosures on market risk

Prior to the Demerger, ARG's treasury requirements are serviced centrally by GUS. ARG operates in accordance with
the Group treasury policies and procedures which are periodically reviewed by GUS and are subject to regular
internal audit reviews.

Despite the treasury function being operated at a Group level, ARG is responsible for managing its foreign
exchange risk.

Foreign exchange risk

ARG sources its products from both domestic and international suppliers, with directly imported goods now
accounting for over 30% of Argos’ sales and over 20% of Homebase's sales. On its international sourced product it
is exposed to foreign exchange risk, primarily with respect to the US Dollar and the euro. ARG has a policy of
hedging foreign currency denominated highly probable transactions by entering into forward exchange sale and
purchase contracts.

Critical accounting estimates and assumptions

The preparation of combined financial information requires ARG's management to make estimates and assumptions
that affect the reported amounts of revenues, expenses, assets and liabilities and the disclosure of contingent
liabilities. The resulting accounting estimates, which are based on management'’s best judgement at the date of the
financial statements, wilt, by definition, seldom equat the related actual results. The estimates and assumptions
that have a significant risk of causing a material adjustment to the carrying amounts of assets and liabilities within
the next financial year are discussed below:

Taxes

ARG is subject to taxes in numerous jurisdictions. Significant judgement is required in determining the worldwide
provision for income taxes as there are many transactions and calculations for which the ultimate tax
determination is uncertain during the ordinary course of business. ARG recognises liabilities based on estimates of
whether additional taxes will be due. Where the final tax outcome of these matters is different from the amounts
that were initially recorded, such differences will impact the results for the year and the respective income tax and
deferred tax provisions in the year in which such determination is made.

Pension benefits

The present value of the defined benefit obligations depends on a number of factors that are determined on an
actuarial basis using a number of assumptions. The assumptions used in determining the defined benefit
obligations and net pension costs inciude the expected long-term rate of return on the relevant plan assets and the
discount rate. Any changes in these assumptions may impact the amounts disclosed in the Group’s balance sheet
and income statement.
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The expected return an plan assets is calculated by reference to the plan investments at the year-end and Is a
weighted average of the expected returns on each main asset type (based on market yields available on these asset
types at the year-end).

ARG determines the appropriate discount rate at the end of each year. This is the interest rate used to determine
the present value of estimated future cash outflows expected to be required to settle the defined benefit
ohligations. In determining the appropriate discount rate, ARG considers the market yields of high-quality corporate
bonds that are denominated in the currency in which the benefits will be paid, and that have terms to maturity
consistent with the estimated average term of the related pension liability.

Other key assumptions for defined benefit obligations and pension costs are based in part on market conditions at
the relevant year-ends and additional information is disclosed in note 24,

Fair value of derivatives or other financial instruments

The fair value of financial instruments that are not traded in an active market (for example, over-the-counter
derivatives) is determined by using valuation techniques. ARG uses its judgement to select a variety of methads
and makes assumptions that are mainly based on market conditions existing at each balance sheet date.

Goodwill

Goodwill is allocated to cash generating units (“CGU's") at the level of the business segments. The recoverable
amount of each of the business segments is determined based on value in use calculations. The key assumptions
for the value in use calculation are those regarding discount rates, growth rates as well as expected changes to
costs and selling prices in the period. Management has estimated the discount rate using the weighted average
cost of capital of the business, Changes in selling prices and direct costs are based on past experience and
expectations of future change in the markets. Theses calculations use cash flow projections based on financial
budgets approved by management locking forward up to five years. Cash flows are extrapolated using estimated
growth rates beyond the budget period. The key assumptions for the value in use calculations are;

® a real growth rate of 2.25% has been used to extrapolate cash flows beyond the budget period; and

® a post tax discount rate of 7% applied to the cash flow projection which equates to a pre tax rate of
approximately 10%.

Provisions

Provisions have been estimated for onerous leases, self insurance and other liabilities. These provisions represent
the best estimate of the fiability at the balance sheet date, the actual liability being dependent on future events
such as trading conditions at a particular store or the incidence of insurance claims against the group. Expectations
will be revised each period until the actual liability arises, with any difference accounted for in the period in which
the revision is made.

Impairment of assets

Assets are subject to impairment reviews whenever changes in events or circumstances indicate that an impairment
may have occurred. Assets are written down to the higher of fair value less costs to sell and value in use. Value in
use is calculated by discounting the expected cash flows from the asset at an appropriate discount rate for the
risks associated with that asset. This includes estimates of both the expected cash flows and an appropriate
discount rate which use management’s assumptions and estimates of the future performance of the asset.
Differences between expectations and the actual cash flows will result in differences in the level of impairment
required.

Inventory provisions

Inventery is carried at the lower of cost and net realisable value which requires the estimation of the eventual sales
price of goods to customers in the future. Any difference between the expected and the actual sales price achieved
will be accounted for in the period in which the sale is made.

Critical judgements

Management has made certain judgements in the process of applying ARG's accounting policies that have a
significant effect on the amounts recognised in the financial statements. This includes the classification of
transactions between the income statement and balance sheet. The accounting policy descriptions set out where
judgement needs exercising, the most significant is detailed below:

Intangible assets

Certain costs incurred in the developmental phase of an internal project are capitalised if a number of criteria are
met. Management has made certain judgements and assumptions when assessing whether a project meets these
criteria, and on measuring the costs and the economic life attributed to such projects.

97




On acquisition, specific intangible assets are identified and recognised separately from goodwill and then amortised
over their estimated useful lives. The capitalisation of these assets and the related arnortisation charges are based
on uncertain judgements about the value and economic life of such items.

Property, plant and equipment

Judgement is required in determining what costs should be capitalised into property, plant and egquipment as
directly attributable costs and over what period the group expects to generate econaomic benefit from the use of
that asset which drives the depreciation period for the asset.

Dividend policy

The dividend policy of ARG is a matter for its board following the Demerger. However, as at the date of this
document, it is anticipated that ARG will have a cover of no less than two times.
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Part VIII: ARG Directors, Senior Management, Corporate Covernance
and Employees

1 ARG Directors and Senior Management
Details of ARG's Directors and Senior Management are set out below.
1.1 ARG Directors

On Admission, the members of the ARG Board and their ages and positions will be:

Name Age Position

OliverStocken . . . ... ............. 64 Chairman

Terry Duddy . ................... 50 Chief Executive Officer
Richard Ashton . . .. .............. 40 Finance Director
JohnCoombe ................... 61  Non-Executive Director
AndyHornby . .. ... ............ .. 39 Non-Executive Director

1.1.1 Chairman

After qualifying with Arthur Andersen, Oliver Stocken became a director of NM

Rothschild & Sons and subsequently managing director of Barclays Australia and of
Barclays Merchant Bank in London. At the inception of BZW Holdings in 1986 he was a
member of the board, becoming chief operating officer in 1990 and later finance director.
in May 1993 he became group finance director of Barclays PLC, finishing this role in
September 1999,

Oliver Stocken was appointed to the GUS Board in April 2000 and chairs the remuneration
committee. He is deputy chairman of 3i plc and a non-executive director of Standard
Chartered plc, Pilkington pic, Rutland Trust plc and Stanhope plc. Oliver Stocken is also
chairman of the board of trustees of the Natural History Museum; council member and
treasurer of the Royal College of Art; treasurer and member of the committee of the MCC;
and trustee of the Henley River & Rowing Museum.

Executives

Terry Duddy began his career at Letraset in 1978, initially in personnel management and
later in product management. He joined the Dixons Stores Group in 1984, where he held
various commercial positions, including sales director of Currys, product marketing
director of the Dixons Stores Group and, tatterly, managing director of PC World.

Terry Duddy joined GUS in August 1998 as chief executive of the newly acquired Argos,
becoming a GUS Director later that year. In 2000 he was appointed chief executive of ARG.

Richard Ashten joined ARG as finance director in November 2001, He previously spent
eight years in various positions with GE including chief financial officer of GE Capital’s pan-
European equipment financing business, headquartered in the Netherlands, assistant to
GE Capital's chief financial officer in the US and various finance roles in the UK. Prior to
this, he spent six years at PricewaterhouseCoopers LLP where he trained as a chartered
accountant,

Non-Executives

John Coombe qualified as a chartered accountant with Dixon Wilson & Co in 1969, before
taking up the position of management accountant at BOC Ltd. He moved to the
Charterhouse Group plc in 1973 and became group treasurer, before being appointed
finance manager of Charter Consotidated plc in 1984. In 1986, John Coombe joined Glaxo
Holdings as group financial controller and, in 1992, was appeinted finance director. He
continued in this role through Glaxo's transformational mergers with Welcome and

SmithKline Beecham, becoming chief financiat officer of GlaxoSmithKline plc in 2000. He
retired from GlaxoSmithKiline in March 2005. John Coombe joined the GUS Board in

April 2005. His other business appointments include member of the supervisory board of
Siemens AG, non-executive director of HSBC Holdings plc, chairman of Hogg Robinson plc
and member of the Code Committee of the Panel on Takeovers and Mergers. Until 2003, he
was a member of the UK Accounting Standards Board. He is also a trustee of the Royal
Academy of Arts Trust, where he chairs the audit committee,

Andy Hornby graduated from Oxford University, with an MA in English, before joining the
Boston Consulting Group where he spent three years working principally on media and
retail projects. From there he went to Harvard Business School and obtained an MBA. On
his return, Andy Hornby joined Blue Circle, where from 1993 to 1995 he was business
development director of Blue Circle Home Products. He moved from there to ASDA where
he hefd a number of senior general management roles culminating in him becoming




managing director of George, ASDA’s clothing business. In November 1999, Andy Hornby
joined the board of Halifax as chief executive, Halifax Retail. Following the merger of Bank
of Scotland and Halifax in September 2001, he became chief executive of the retail division
of HROS ple, and on 1 July 2005 was appointed chief operating officer for HBOS plc. From

1 August 2006, Andy Hornby will be group chief executive of HEOS plc. Andy Hornby
joined the GUS Board in January 2004.

1.2 ARG's Senior Management

On Admission, in addition to the ARG Board, members of the ARG Senior Management and their
positions will be:

Name Age Position
Paul Loft. . . .. ... .. ... . ... ... 45  Managing director of Homebase
SaraWeller .. .. .. ... ... .. ... ... 44  Managing director of Argos

1.2.1 Paul Loft

Paul Loft joined Argos as finance director in June 1999. He subsequently had been
managing director of GUS Home Shopping before taking up his current position as
managing director of Homebase. Prior to this, he spent 11 years with the Burton group and
was finance director of Debenhams.

1.2.2 Sara Weller

Sara Weller joined Argos as managing director in July 2004. In the period 2000 to 2004 she
held the pesitions of marketing director, deputy managing director and board member of

) Sainsbury plc. Between 1996 and 2000 she was the retail marketing director with Abbey
Naticnal plc and prior to this she worked at Mars Confectionery UK. Sara Weller is also a
non-executive director of Mitchells and Butlers plc.

1.3 Business address

The business address of all the ARG Directors and the members of the ARG Senior Management, and
the registered office of ARG Holdings is 489-499 Avebury Boulevard, Saxon Gate West, Central
Milton Keynes, MK9 2ZNW.

Corporate governance

The ARG Directors support high standards of corporate governance. The Combined Code currently
recommends that at least half of the board of directors of a listed company, excluding the chairman, should
comprise non-executive directors determined by the board to be independent in character and judgement
and free from relationships or circumstances which may affect, or could appear to affect, the director’s
judgement. On appointment, the chairman should meet the criteria for independence set out In the
Combined Code, although thereafter the chairman should not be considered as independent when assessing
the balance of the board. On Admission, the ARG Board will consist of the chairman, twe independent
non-executive directors and two executive directors.

The chairman’s role is to ensure good corporate governance. His responsibilities will include leading the ARG
Board, ensuring the effectiveness of the ARG Board in all aspects of its role, ensuring effective
communication with shareholders, setting the ARG Board’s agenda and ensuring that all ARG Directors are
encouraged to participate fully in the activities and decision-making process of the ARG Board.

On Admission, ARG Holdings will have three independent non-executive directors, namely Oliver Stocken,
John Coombe and Andy Hornby. The ARG Roard intends to appoint at least one further independent
non-executive director after Admission. The Combined Code recommends that the board should recommend
one of its independent non-executive directors to the position of senior independent director. This senior
independent director should be available to the ARG Shareholders in the event that contact through the
normal channels of chairman, chief executive or finance director would be inappropriate or has been
unsuccessful. The senior independent director of ARG Holdings will be nominated prior to Admission.

The ARG Board will establish three committees: an audit committee, a nominations committee and a
remuneration committee. If the need should arise, the ARG Board may set up additional committees as
appropriate.
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ARG employees

The table befow sets out the number of employees (full-time equivalents) employed by ARG by main category
of activity at the end of each of the last three financial periods and as at 30 June 2006:

12 months ended

As at
Business area 31 March 2004 37 March 2005 31 March 2006 30 Jupe 2006
Argos . . . e e e e 17,192 17,045 18,694 15,883
Homebase .. ............ ... ... 10,395 11.061 11,463 11,059
Financial Services . ..............., 29 116 190 178
Total . ... ... .. ... .. ... ... 27,616 28,222 30,347 27,120

In addition, 16,555 temporary employees were employed as at 24 Oecember 2005. A significant number of temporary employees are
employed each year to assist with the peak trading pericds and the figure includes temporary employees employed during those periods,

ARG employee relations

ARG recognises three trade unions, the Transport and General Workers Union and the Union of Shop,
Distributive and Allied Workers in the UK and Mandate in the Republic of Ireland. The GUS Directors believe
that ARG has strong working relationships with its employees and trade unions, and there have been no
work stoppages in the last four years as a resuit of industrial action. ARG does not anticipate any changes to
its good relations with the recognised trade unions in the forseeable future.

ARG Employee Share Plans and pension arrangemeints
5.1 ARG Employee Share Plans

ARG Holdings is proposing to adopt the ARG Employee Share Plans, subject to the approval of
GUS Shareholders at the EGM. The principal features of the ARG Employee Share Plans are
summarised in paragraph 22 of Part XIX: “Additional Information” of this document.

5.2 ARG pension scheme arrangements

Employees of Argos and Homebase will continue to participate in their current pension
arrangements. ARG will set up or nominate a pension scheme for employees currently participating
in the GUS Pension Plan shortly after the Demerger. In addition, ARG is reviewing pension provisions
generally. Further details are set out in paragraphs 8 and 23 of Part XIX: “Additional Information” of
this document.

101




Part IX: ARG Historical Financial Information

Section A: ARG Accountant’s Report for the Years Ended 31 March 2005 and
31 March 2006 (IFRS)

PRICEAATERHOUSE(QOPERS

PricewaterhouseCoopers LLP
1 Embankment Place
London WC2N 6RH

The Directors {the "Directors”)
GUS plc

One Stanhope Gate

London WI1K 1AF

Merrill Lynch International
Merrill Lynch Financial Centre
2 King Edward Street

London ECI1A 1HQ

UBS Limited
1 Finsbury Avenue
London EC2M 2PP

26 July 2006
Dear Sirs

ARG Historical Financial Information

We report on the financial information set out in Section B of Part IX below. This financial information has been
prepared for inclusion in the Class 1 Circular dated 26 July 2006 (the “Circular”) of GUS plc (the “Company”) on
the basis of the accounting policies set out in note 2 to the financial information.

Responsibilities

The Directors of the Company are responsible for preparing the financial information in accordance with the basis
of preparation set out in note 1 to the financial information and gn the basis of International Financial Reporting
Standards as described in note 2.

We have formed an opinion on the financial information as to whether the financial information gives a true and
fair view, for the purposes of the Circular.

Basis of opinion

We conducted our work in accordance with the Standards for Investment Reporting issued by the Auditing Practices
Board in the United Kingdom. Our work included an assessment of evidence relevant to the amounts and
disclosures in the financial information. It alse included an assessment of significant estimates and judgements
made by those responsible for the preparation of the financial information and whether the accounting policies are
appropriate to ARC’s circumstances, consistently applied and adeguately disclosed.

We planned and performed our work so as to obtain all the inforrmation and explanations which we considered
necessary in order to provide us with sufficient evidence to give reasonable assurance that the financial
information is free from material misstatement whether caused by fraud or other irregularity or error.

Opinion

In our opinion, the financial information gives, for the purposes of the Circular, a true and fair view of the state of
affairs of ARG as at the dates stated and of its profits, cash flows and recognised income and expense for the
periods then ended in accordance with the basis of preparation set out in note 1 and on the basis of International
Financial Reporting Standards as described in note 2.

Yours faithfully ~

PricewaterhouseCoopers LLP
Chartered Accountant
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Section B: ARG Financial Information for the Years Ended 31 March 2005 and
31 March 2006 (IFRS)

Combined Income Statement

For the year ended 31 March

2005 2005 2006 2006
Before Exceptional Before Exceptional
£xceptional Items Exceptional Items
items {note 9) 2005 Items {note 9} 2006
Notes im im £m £m £m £m
Revenue............. 3,4 5,313 — 5,313 5,548 — 5,548
Costofsales .......... (3,493) — (3,493) (3,687} — (3,687)
Grossprofit . .. ....... 1,820 — 1,820 1,861 — 1,861
Net operating expenses . . . 7 {1,398} (22) (1,420 (1,523) (25) (1,548)
Operating profit . . . . ... 422 (22) 400 338 (25) 313
Finance income . ... ... .. 37 37 47 47
Finance expense . ....... 73) (73} (78) (78)
Net financing costs ... ... 10 (36) (36) (31) 30
Share of post-tax losses of
associate .. ......... (4) (4}
Profit beforetax . . . . . .. 3 386 22) 364 303 (25} 278
Group tax expense . .....
—UK . .. e 1] (1186) (96)
—Qverseas .. ......... ) (1)
(7 (97)

Profit for the financial
year . ... ... ....... 247 181

Attributable to
Equity shareholders in the

parent company . ... ... 247 181
Profit for the financial

year ... ........... 247 181
Earnings per share . . . .. 13
—Basic . ....... ... ... 28.7p 21.3p
—Diluted . . .. ......... 28.3p 20.9p

The financial information above may not be representative of future results; for example, the historical capital
structure does not reflect the future capital structure. Future interest income and expense, certain operating costs,
tax charges and dividends may be significantly different from those that resulted from being wholly owned by the
GUS Group.




Combined Balance Sheet

ASSETS

Non-current assets
Coodwill . ... ......
Other intangible assets .

Property, plant and equipment . . .. ... ... ..........

Investment in associates
Deferred tax assets . ..

Trade and otherreceivables . . . ... ... .............

Financial assets . . . ...
Retirement benefit assets

Current assets

INVeNtOries . . . . . .. e e e e e e
Trade and otherreceivables . . .. .. ... .... .. ......
Financial assets . . . . . . . o v ittt it e
CUPreNt taAX ASS€T . . v . . . i e e e e e e e

Cash at bank and in hand

Total assets ., ... ..

LIABILITIES

Non-current liabilities
Trade and other payables
Loans and borrowings .
Deferred tax liabilities . .

Retirement benefit obligations . ... ................

Current liabilities

Trade and other payables
Loans and borrowings .
Provisions . ... .. ...
Current tax liabilities . .

Total liabilities . . . . .
Net assets ., ... ...

EQUITY
GUS investment in ARG
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As at 31 March

2005 2006
£m £m
1,834 1.879
56 62
600 697
5 1
i10 109
108 43
— g
— 26
2713 2,825
889 :1:9)]
984 1,581
— 2
— 7
93 131
1,966 2,602
4,679 5,427
(51) (28)
(224) (222)
{49) (67)
{71) —
(39%) (317)
(854) (865)
(684) (1,328)
(88) (89
(3] (53)
(1,687) (2,335
(2,082) (2,652)
2,597 2,775
2,597 2,775




Combined Statement of Recognised Income and Expense
For the year ended 31 March
2005 2006
Notes im im
Net {expense)/income recognised directly in equity
Fair value gainsintheyear .. .................... — |
Actuarial {losses)/gain in respect of defined benefit pension
schemes . . ... e e e 24 (28) 6
Currency translation differences .. ... .............. 5 2
Tax credited toequity . . . . . . . . .. i e e 9 2
Net (expense)/income recognised directly in equity for
theyear. . ... .. .. ... (14) 11
Profit for the financial year . ... ........ ... .. ..., 247 181
Total recognised income for theyear ... .......... 233 192
Attributable to:
Equity shareholders in the parent company .. .......... 233 192
Cumulative adjustment for implementation of 1AS 32 and
IAS 39 (adopted 1 April 2005) ... .. ... ... ... ..., 36 (5)
Attributable to:
Equity shareholders in the parent company . . ... ... .... 228
Combined Cash Flow Statement

For the year ended 31 March
2005 2006

£m £m

Cash flows from operating activities
Cash generated from operations

Interest paid

Interest received

Tax paid

Net cash inflow from operating activities

Cash flows from investing activities

Purchase of property, plant and equipment

Proceeds from the disposal of property, plant and equipment.
Purchase of intangible assets

Purchase of investment

Acquisition of businesses

Net cash outflow from investing activities

Cash flows from financing activities
Movement in invested capital
New borrowings

Net cash inflow from financing activities

Net {decrease)/increase in cash and cash equivalents

Movement in cash and cash equivalents
Cash and cash equivalents at 1 April
Net (decrease)/increase in cash and cash equivalents

Cash and cash equivalents at the end of the
financial year




Notes to the Financial Information

Basis of Preparation

The combined financial information presented is for the year ended 31 March 2005 and the year ended

31 March 2006. ARG prepares its financial information for the financial year for the 12 months to 31 March
except for the results for Homebase Limited which are included for the 12 months to 28 or 29 February each
year, with adjustments to reflect the balance sheet movements in cash to the end of March. This was done to
facilitate comparability of the income statement by avoiding the distortions that would arise relating to
changes in the timing of Easter and it is impracticable to go back and restate previous years.

The individual financial returns were prepared for GUS Group consolidation purposes and have been adjusted
for relevant items previously only recorded at a GUS plc level. The combined financial information contained
in this report comprises the combined income statements, cash flows and balance sheets of the companies
that will form ARG including the GUS Croup’s investment in Argos Limited, all of which will be transferred to
ARG Holdings (UK} plc ("ARG Holdings") on completion of the proposed demerger. internal transactions
within ARG have been eliminated on combination.

ARG has not in the past formed a separate legal group and therefore it is not possible to show share capital
or an analysis of reserves for ARG. The net assets of ARG are represented by the cumulative investment of
GUS in ARG (shown as “GUS investment in ARG"),

The following summarises the principles applied in preparing the combined financial information:

® Where a balance is interest bearing and has the characteristics of debt, it has been presented as debt in
the balance sheet, with the interest taken to the income statement. Accordingly, the interest income and
expense recorded in the combined income statement have been affected by the financing arrangements
within the GUS Group and are not necessarily representative of the interest income and expense that
would have been reported had ARC been independent. They are not necessarily representative of the
interest income and expense that may arise in the future. The rate of interest applying to funding
balances within the Croup is determined by GUS plc.

® The GUS Group had not historically recharged corporate head office costs comprising administration,
management and other services including, but not limited to, management information, accounting and
financial reporting, treasury, taxation, cash management, employee benefit administration, investor
relations and professional services to its underlying businesses. However for the purposes of the
preparation of the combined financial information an approximation has been made of the amounts of
shared corporate head office costs attributable to ARG. These costs were affected by the arrangements
that existed in the GUS Group and are not necessarily representative of the position that may prevail in
the future.

® The GUS Group has historically operated a central cash account whereby certain cash costs are settled
centrally by the GUS Group on behalf of ARG such as tax, For the purposes of preparation of the combined
financial information, such centrally settled cash costs have been allocated to ARG and reflected in the
cash flow statement in line with the reallocation of the related balances to ARG in the balance sheets and
income statement as described above,

m Tax charges in this combined financial information have been determined based on the tax charges
recorded by ARG companies in their local statutory accounts as well as certain adjustments made for
GUS Group consolidation purposes. The tax charges recorded in the combined income statement have
been affected by the taxation arrangements within the GUS Group and are not necessarily representative
of the tax charges that would have been reported had ARG been an independent group. Also, they are not
necessarily representative of the tax charges that may arise in the future.

® All trading balances between ARG and other GUS Group companies have been presented in either debtors
or creditors.

® Where a GUS Group balance is unconnected with a trading relationship, is long term and non-interest
bearing it has been reclassified from debtors and creditors and presented as equity within the
“GUS investment in ARG”. Accordingly, the GUS investment in ARG comprises:

(a) Long term loans due to and from other GUS Group companies referred to throughout this report as
“the GUS Group quasi equity balances™;

(b)  Assets and liabilities not forming part of ARG on demerger, referred to throughout this report as
“the GUS Group investment balances”; and

(c)  Share capital and reserves of ARG companies referred to throughout this report as “Aggregated
share capital and reserves of ARG companies”.
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Transition to IFRS

For the year ended 31 March 2006, ARG has prepared its financial information on the basis of International
Financial Reporting Standards (“IFRS"} adopted for use in the European Union as modified and having regard
to certain conventions for the preparation of historical financial information for inclusion in Investment
Circulars compiled in the Annexure to SIR 2000 “Investment Reporting Standards applicable to public
reporting engagements on historical financial information” issued by the Auditing Practices Board. These are
those standards, subsequent amendments, future standards and related interpretations issued and adopted
by the International Accounting Standards Board (IAS8) that have been endorsed by the European Commission
at 31 March 2006. The results for the year ended 31 March 2005 have been extracted from ARG's financial
statements for that year and have been adjusted for the effects of changes in accounting policy on transition
to IFRS. These adjustments are summarised in note 36.

The combined financial information applies IFRS 1 “First-time adoption of International Financial Reporting
Standards”, in respect of which ARG has elected to use the following exemptions:

® IFRS 3 has not been applied retrospectively 10 business combinations that occurred before 1 April 2004;

m cumulative actuarial gains and losses at the date of transition {1 April 2004) on the valuation of
post-employment benefit assets and liabilities have been recognised as an adjustment to equity at that
date; and

= cumulative translation differences for foreign operations have been deemed to be nil at 1 April 2004. Any
gain or loss on a subsequent disposal of a foreign operation will exclude translation differences that arose
before 1 April 2004.

Adoption of I1AS 32 and IAS 39

As permitted by IFRS 1, GUS elected to defer implementation of 1AS 32 “Financial Instruments: Disclosure and
Presentation” and IAS 39 “Financial Instruments: Recognition and Measurement” until the year ended

31 March 2006 and therefore this combined financial information also implements I1AS 32 only in the year
ended 31 March 2006, The adjustment required as at 1 April 2005 is set out in note 36 below. The main
adjustments that would make the comparative information comply with 1AS 32 and IAS 39 relate to:

m derivative instruments. Under UK CAAP, many derivative instruments are not accounted for at fair value,
but are generally treated as off-balance sheet; and

® hedge accounting. Hedge designation under UK GAAP is less restrictive than IAS 39, thereby allowing
designation of hedge relationships in cases where IAS 39 does not permit hedge accounting.

Basis of combination
Subsidiaries

Subsidiaries are combined from the date on which control was transferred to ARGC. Subsidiaries cease to be
combined from the date that ARG no longer has control.

Intercompany transactions, balances and unrealised gains on transactions between ARG companies have
been eliminated on combination.

Accounting policies of subsidiaries are consistent with the policies adopted by ARG. The combined financial
information comprises the financial results of the companies for the financial year ended 31 March 2006
except for those of Homebase Limited in respect of which the financial statements to the end of February are
included to avoid distortions relating to the timing of Easter and the related promotions and trading patterns.

Associates

Associates are entities over which ARG has significant influence but not control, generally achieved by a
shareholding of between 20% and S0% of the voting rights. The equity method is used to account for
investments in associates are initially recognised at cost.

ARG share of net assets of its associates are included in the balance sheet. ARG’s share of its associates post
acquisition profits or losses is recognised in its income statement. The cumulative post acquisition
movements are adjusted against the carrying value of the investment. The carrying amount of an investment
in an associate is tested for impairment by comparing its recoverable amount to its carrying amount
whenever there is an indication that the investment may be impaired.

Business Combinations

Under the requirements of IFRS 3, all business combinations are accounted for using the purchase methed.
The cost of business acquisitions is the aggregate of fair values, at the date of exchange, of assets given,
liabilities incurred or assumed, equity instruments issued by the acquirer and any costs directly attributable
to the business combination. The cost of a business combination is allocated at the acquisition date hy
recognising the acquiree’s identifiable assets, liabilities and contingent liabilities that satisfy the recognition
criteria at their fair values at that date. The acquisition date is the date on which the acquirer effectively
obtains control of the acquiree. Intangible assets are recognised if they meet the definition of an intangible
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asset contained in JAS 38 and its fair value can be measured reliably. The excess of the cost of acquisition
over the fair value of the group’s share of the identifiable net assets acquired is recognised as goodwill.

Recent accounting developments

IFRS 7 “Financial Instruments: Disclosures” and amendments to 1AS  “Presentation of Financial Statements—
Capital Disclosures” were issued in August 2005 and are effective for accounting periods beginning on or
after 1 January 2007. These amendments revise and enhance previous disclosures required by IAS 32 and

IAS 30 “Disclosures in the Financial Statements of Banks and Similar Financial Institutions”. These changes are
not expected to have a material effect on the results and net assets of the Group.

Other standards, amendments and interpretations not expected to have a significant effect on the Group
include: IFRS & “Exploration for and evaluation of mineral resources”, amendment to IAS 39 “Cash flow hedge
accounting of forecast intragroup transactions”, amendment to IFRS 1, amendment to [AS 39 and IFRS 4
“Insurance contracts”, IFRIC 5 “Rights to interests arising from decommissioning, restoration and
environmental rehabilitation funds” and IFRIC 7 “Applying the restatement approach” under IAS 29
“Hyperinflationary accounting”.

Standards, amendments and interpretations still under review as to their effect on the Group include:
Amendment to 1AS 21 “The effect of changes in foreign exchange rates: net investment in a foreign
operation”, IFRIC 4 “Determining whether an arrangement contains a lease”, IFRIC 6 “Liabilities arising from
participating in a specific market—waste electrical and electronic equipment”, IFRIC 8 “Scope of IFRS 2" and
IFRIC 9 “Re-assessment of embedded derivatives”.

Critical accounting estimates and assumptions

The preparation of financial statements requires management to make estimates and assumptions that affect
the reported amount of revenues, expenses, assets and liabilities and the disclosure of contingent liabilities.
The resulting accounting estimates, whith are based on management’s best judgement at the date of the
financial statements, will, by definition, seldom equal the related actual results. The estimates and
assumptions that have a significant risk of causing a material adjustment to the carrying amounts of assets
and liabilities within the next financial year are discussed below:

Taxes

The Group is subject to taxes in a number of jurisdictions. Significant judgement is required in determining
the provision for income taxes as there are many transactions and calculations for which the ultimate tax
determination is uncertain during the ordinary course of business. The Group recognises liabilities based on
estimates of whether additional taxes will be due. Where the final tax outcome of these matters is different
from the amounts that were initially recorded, such differences will impact the results for the year and the
respective income tax and deferred tax provisions in the year in which such determination is made.

Pension benefits

The present value of the defined benefit obligations depends on a number of factors that are determined on
an actuarial basis using a number of assumptions. The assumptions used in determining the defined benefit
obligations and net pension costs include the expected long-term rate of return on the relevant plan assets
and the discount rate. Any changes in these assumptions may impact the amounts disclosed in the Group's
balance sheet and income statement,

The expected return on plan assets is calculated by reference to the plan investments at the year-end and is a
weighted average of the expected returns on each main asset type (based on market yields available on
these asset types at the year-end).

The Group determines the appropriate discount rate at the end of each year. This is the interest rate used to
determine the present value of estimated future cash outflows expected to be required to settle the defined
benefit obligations. In determining the appropriate discount rate, the Group considers the market yields of
high-quality corporate bonds that are denominated in the currency in which the benefits will be paid, and
that have terms to maturity consistent with the estimated average term of the related pension liability.

Otner key assumptions for defined benefit obligations and pension costs are based in part on market
conditions at the relevant year-ends and additional information is disclosed in note 24.

Fair value of derivatives or other financial instruments

The fair value of financial instruments that are not traded in an active market {for example, over-the-counter

derivatives) is determined by using valuation technigues. The Group uses its judgement to select a variety of
methods and makes assumptions that are mainly based on market conditions existing at each balance sheet

date.

Coodwill

Coodwill is allocated to cash generating units (“CGU's”) at the level of the business segments. The
recoverable amount of each of the business segments is determined based on value in use calculations. The
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key assumptions for the value in use calculation are those regarding discount rates, growth rates as well as
expected changes to costs and selling prices in the period. Management have estimated the discount rate
using the weighted average cost of capital of the business. Changes in selling prices and direct costs are
based on past experience and expectations of future change in the markets. These calculations use cash flow
projections based on financial budgets approved by management looking forward up to five years. Cash
flows are extrapolated using estimated growth rates beyond the budget period. The key assumptions for the
value in use calculations are:

& 3 real growth rate of 2.25% has been used to extrapolate cash flows beyond the budget peried; and

® a post tax discount rate of 7% applied to the cash flow projection which equates to a pre tax rate of
approximately 10%.

Provisions

Provisions have been estimated for onerous leases, self insurance and other liabilities. These provisions
represent the best estimate of the liability at the balance sheet date, the actual liability being dependent on
future events such as trading conditions at a particular store or the incidence of insurance claims against the
group. Expectations will be revised each period until the actual liahility arises, with any difference accounted
for in the period in which the revision is made.

Impairment of assets

Assets are subject to impairment reviews whenever changes in events or circumstances indicate that an
impairment may have occurred. Assets are written down to the higher of fair value less costs to sell and
value in use. Value in use is calculated by discounting the expected cash flows from the asset at an
appropriate discount rate for the risks associated with that asset. This includes estimates of both the
expected cash flows and an appropriate discount rate which use management’s assumptions and estimates of
the future performance of the asset. Differences between expectations and the actual cash flows will result in
differences in the level of impairment required.

Inventory provisions

Inventory is carried at the lower of cost and net realisable value which requires the estimation of the eventual
sales price of goods to customers in the future. Any difference between the expected and the actual sales
price achieved will be accounted for in the period in which the sale is made.

Critical judgements

Management has made certain judgements in the process of applying the Group’s accounting policies that
have a significant effect on the amounts recognised in the financial statements. This includes the
classification of transactions between the income statement and balance sheet. The accounting policy
descriptions set out where judgement needs exercising, the most significant is detailed below:

intangible assets

Certain costs incurred in the developmental phase of an internal project are capitalised if a number of criteria
are met. Management has made certain judgements and assumptions when assessing whether a project
meets these criteria, and on measuring the costs and the economic life attributed to such projects.

On acquisition, specific intangible assets are identified and recognised separately from goodwill and then
amortised over their estimated useful lives. The capitalisation of these assets and the related amortisation
charges are based on uncertain judgements about the value and economic life of such items.

Property, plant and equipment

Judgement is required in determining what costs should be capitalised into property, plant and equipment as
directly attributable costs and over what period the group expects to generate economic benefit from the use
of that asset which drives the depreciation period for the asset.

Summary of principal accounting policies
Revenue recognition

Revenue comprises the fair value of the sale of goods and services to external customers, net of value added
tax, rebates, discounts and returns. Revenue is recognised as follows:

Sales of Coods

Revenue is recognised when the significant risks and rewards of ownership of the goods have passed to the
buyer and the amount of revenue can be measured reliably. Revenue on goods to be delivered is recognised
when the customer accepts delivery. ARG operates a variety of sales promotion schemes that give rise to
goods being sold at a discount to the standard retail price. Revenue is adjusted to show sales net of all
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related discounts. Commissions receivable on the sale of services for which the Group acts as agent are
intluded within revenue. A provision for estimated returns is made representing the profit on goods sold
during the year which will be returned and refunded after the year end.

Interest income

Interest income on customer storecard accounts and loans is recognised as revenue on a time proportion
basis using the effective interest method. When a receivable is impaired, ARG reduces the carrying amount to
its recoverable amount, being the estimated future cash flow discounted at the original effective interest rate
and continues to recognise the unwinding of the discount as interest income.

Foreign currency translation
Functional and presentation currency

The combined financial information is presented in sterling, which is ARG Holdings' functional and
presentation currency. ltems included in the financial statements of each of ARGC’s entities are measured using
the currency of the primary economic environment in which the entity operates {the functional currency).

Transactions and balances

Transactions in foreign currencies are recorded at the exchange rate prevailing on the date of the transaction.
At each balance sheet date, monetary assets and liabilities denominated in foreign currencies are retranslated
at the exchange rate prevailing at the balance sheet date.

Translation differences on monetary items are taken to the income statement with the exception of
differences on transactions that are subject to effective cash flow hedges.

Translation differences on non-monetary items are reported as part of the fair value gain or loss and are
included in either equity or the income statement as appropriate.

Group companies

The results and financial position of overseas ARG entities are translated into sterling as follows:
® assets and liahilities are translated at the closing rate at the date of that balance sheet;

® income and expenses are translated at the average exchange rate for the period; and

® all resulting exchange differences are recognised as a separate component of equity.

On consolidation, exchange differences arising from the translation of the net investment in foreign entities
are taken to equity. Tax charges and credits attributable to those exchange differences are taken directly to
equity. When a foreign operation is sold, such exchange differences are recognised in the income statement
as part of the gain or loss on sale. Goodwill and fair value adjustments arising on the acquisition of a foreign
entity are treated as assets and liabilities of the foreign entity and are translated at the closing rate.

Share based payments

The Croup operates a number of equity-settled, share-based compensation plans. The fair value of the shares
granted is recognised as an expense after taking into account the Group’s best estimate of the number of
awards expected to vest. The Group revisits the vesting estimate at each balance sheet date. Non market
performance conditions are included in the vesting estimate. Expenses are incurred over the vesting period.
Fair value is measured at the date of grant using whichever of the Black Scholes, Monte Carlo model and
closing market price is most appropriate to the award. Market based performance conditions are included in
the fair vatue measurement on grant date and are not revisited for actual performance.

Property, plant and equipment

Property, plant and equipment are held at cost being the purchase price and other costs directly attributable
to bringing the asset into use less accumulated depreciation and any impairment in value.

Depreciation is charged on a straight line basis as follows:
m freehold properties are depreciated over 50 years;

m leasehold premises with lease terms of 50 years or less are depreciated over the remaining period of the
lease;

8 plant, vehicles and equipment are depreciated over two to 10 years according to the estimated life of the
asset;

® equipment on hire or lease is depreciated over the period of the lease; and

® land is not depreciated.
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Goodwill

Goodwill is the excess of the fair value of the consideration payable for an acquisition over the fair value of
ARC's share of identifiable net assets of a subsidiary, associate or joint venture acquired at the date of
acquisition. Fair values are attributed to the identifiable assets, liabilities and contingent liabilities that
existed at the date of acquisition, reflecting their condition at that date, Adjustments are made where
necessary 1o bring the accounting policies of acquired businesses into alignment with those of ARG. Goodwill
on acquisitions of associates and joint ventures is included in the carrying amount of the investment.
Goodwill is stated at cost less any provision for impairment. Goodwill is not amortised and is tested annually
for impairment. An impairment charge is recognised where the carrying value of goodwill exceeds its
receivable amount, being the higher of the asset’s fair value less costs to sell and its value in use. Value in
use calculations are performed using cash flow projections discounted at a tax rate reflecting the risks
associated with the asset and the time value of money. Gains and losses on the disposal of an entity include
the carrying amount of goodwill relating to the entity sold, allocated where necessary on the basis of relative
fair value.

Other intangible assets

Intangible assets acquired as part of an acquisition of a business are capitalised separately from goodwill, if
those assets are separable and their fair value can be measured reliably. Intangible assets acquired separately
from the acquisition of a business are capitalised at cost. Certain costs incurred in the developmental phase
of an internal project are capitalised as intangible assets provided that a number of criteria are satisfied.
These include the technical feasibility of completing the asset so that it is available for use or sale, the
availability of adequate resources to complete the development and to use or sell the asset and how the
asset will generate probable future economic benefit.

The cost of other intangible assets with finite useful economic lives is amortised over that period. The
carrying values of intangible assets are reviewed for impairment when events or changes in circumstances
indicate that the carrying values may not be recoverable. if impaired they are written down to the higher of
fair value less costs to sell and value in use.

Computer software

Acquired computer software licences are capitalised on the basis of the costs incurred to acquire and bring to
use the specific software. Computer software licences are held at cost and are amortised on a straight line
basis over three to five years. Costs that are directly associated with the production of identifiable and
unique software products controlled by ARG, and that will generate economic benefits beyond one year, are
recognised as intangible assets, Computer software development costs recognised as assets are amortised on
a straight line basis over three to five years. Costs associated with developing or maintaining computer
software programs are recognised as an expense as incurred.

Financial instruments

The Group classifies its financial instruments in the following categories: financial assets at fair value through
profit or loss, loans and receivables, held-to-maturity investments and available-for-sale financial assets. The
classification depends on the purpose for which the financial instruments were acquired. Management
determines the classification of its financial instruments at initial recognition and re-evaluates this position at
every reporting date.

Financial assets and liabilities at fair value through profit or loss

Financial assets and liabilities at fair value through profit or loss include financial instruments held for
trading and those assets designated at fair value through profit or loss. A financial instrument is classified in
this category if it is acquired principally for the purpose of selling or repurchasing in the short term or if it is
a financial asset so designated by management on initial recognition. Derivatives are included as held for
trading unless they are designated as hedges. items in this category are classified as current assets or
current liabilities if they are either held for trading or are expected to be realised within 12 months of the
balance sheet date.

Loans and receivables

Loans and receivables are non-derivative financial assets with fixed or determinable payments that are not
quoted in an active market. They arise when ARG provides money, goods or services directly to a debtor with
no intention of trading the receivable. They are included in current assets, except for those with maturities
greater than 12 months after the balance sheet date, which are classified as non-current assets. Loans and
receivables are included in trade and other recejvables in the balance sheet.

Accounting for derivative financial instruments and hedging activities

Derivatives are recognised at fair value on the date a contract is entered into and are subsequently
remeasured at their fair value. The method of recognising the resulting gain or loss depends on whether the
derivative is designated as a hedging instrument, and if so, the nature of the item being hedged. ARC
designates certain derivatives as cash flow hedges.
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ARG documents the relationship between hedging instruments and hedged items at the hedge inception, as
well as its risk management objective and strategy for undertaking various hedge transactions. ARG also
documents its assessment, both at hedge inception and on an ongoing basis, of whether the derivatives that
are used in hedging transactions are highly effective in offsetting changes in cash flows of hedged items.
Movements on the hedging reserve in equity are shown in the ARG statement of recognised income and
expense,

Fair value hedges

Changes in the fair value of derivatives that are designated and qualify as fair value hedges are recorded in
the income statement, together with any changes in the fair value of the hedged asset or liability that are
attributable to the hedged risk. The gain or loss relating to the effective portion of interest rate swaps
hedging fixed rate horrowings is recegnised in the income statement within “finance costs”. The gain or loss
relating to the ineffective portion is recognised in the income statement within “other (losses)/gains—net”.
Changes in the fair value of the hedged fixed rate borrowings attributable to interest rate risk are recognised
in the income statement within “finance costs”.

If the hedge no longer meets the criteria for hedge accounting, the adjustment to the carrying amount of a
hedged item for which the effective interest method is used is amortised to profit or loss over the period to
maturity.

Cash flow hedges

The effective portion of changes in the fair value of derivatives that are designated and qualify as cash flow
hedges are recognised in equity.

The gain or loss relating to the ineffective portion is recognised immediately in the income statement.

Amounts accumulated in equity are recycled in the income statement in the periods when the hedged item
will affect profit or loss {for instance when the forecast sale that is hedged takes place). However, when the
forecast transaction that is hedged results in the recognition of a non-financial asset or a liability, the gains
and losses previously deferred in equity are transferred from equity and included in the initial measurement
of the cost of the asset or liability. When a hedging instrument expires or is sold, or when a hedge no longer
meets the criteria for hedge accounting, any cumulative gain or loss existing in equity at that time remains in
equity and is recognised when the forecast transaction is ultimately recognised in the income statement.
When a forecast transaction is no longer expected to occur, the cumulative gain or loss that was reported in
equity is immediately transferred to the income statement.

Non-hedging derivatives

Changes in the fair value of any derivative instrument that does not qualify for hedge accounting are
recognised immediately in the income statement.

Fair value estimation

The fair value of financial instruments traded in organised active financial markets is based on quoted market
prices at the close of business on the balance sheet date. The quoted market price used for financial assets
held by ARG is the current bid price; the appropriate quoted market price for financial liabilities is the current
offer price. The fair value of financial instruments for which there is no quoted market price is determined by
a variety of methods incorporating assumptions that are based on market conditions existing at each batance
sheet date. Quoted market prices or dealer quotes for similar instruments are used for long-term debt. Other
techniques, such as estimated discounted cash flows, are used to determine fair value for the remaining
financial instruments.

The fair value of forward foreign exchange contracts is determined using forward exchange market rates at
the balance sheet date. The nominal value less estimated credit adjustments of trade receivables and
payables are assumed to approximate to their fair values. The fair value of financial liabilities is estimated by
discounting the future contractual cash flows at the current market interest rate that is available to ARG for
similar financial instruments.

Trade receivables

Trade receivables are recognised and carried at original invoice amount less provision for impairment. The
gross margin from the sale of a retail product on extended credit terms is recognised at the time of the sale
of the retail product. The finance charges relating to the sale of financial services are included in the income
statement as and when instalments are received. Income under instalment agreements is credited to the
income statement using the effective interest method.

A provision for impairment of trade receivables is established when there is objective evidence that ARG will
not be able to collect all amounts due according to the original terms of receivables. The amount of the
provision is recognised in the income statement, with the cost of unrecoverable trade receivables is
recegnised in the income statement immediately.




Inventories

Inventories are stated at the lower of cost and net realisable value. The cost bases in use within ARG are
general retail goods valued on a standard cost or weighted average basis which approximates to actual cost.

Net realisable value is the estimated seliing price in the ordinary course of business, less applicable variable
selling expenses, Costs of inventories include the transfer from equity of any gains or losses on qualifying
cash flow hedges relating to their purchase.

Cash and cash equivalents

Cash and cash equivalents includes cash in hand, deposits held at call with banks, other short-term highly
liquid investments with original maturities of three months or less and bank overdrafts. Bank overdrafts are
shown within borrowings in current liabilities on the balance sheet.

Borrowings and borrowing costs

All loans and borrowings are initially recognised at the fair value of the consideration received net of issue
costs associated with the borrowing. Borrowings are subsequently stated at amortised cost; any difference
between the proceeds (net of transaction costs) and the redemption value and other borrowing costs is

recognised in the income statement over the period of the borrowings using the effective interest method.

Deferred taxation

Deferred taxation is provided in full on temporary differences arising between the tax bases of assets and
liabilities and their carrying amounts in the combined financial information. However, if the deferred taxation
arises from initial recognition of an asset or liability in a transaction other than a business combinatian that
at the time of the transaction affects neither accounting nor taxable profit or loss, it is not accounted for.
Deferred tax assets and liabilities are calculated at the tax rates that are expected to apply to the period
when the asset is realised or the liability is settled, based on the tax rates and laws that have been enacted
or substantively enacted by the balance sheet date,

Deferred taxation assets are recognised to the extent that it is probable that future taxable profit will be
available against which the temporary differences can be utilised.

Deferred taxation is provided on temporary differences arising on investments in subsidiaries and associates,
except where the timing of the reversal of the temporary difference is controlled by ARG and it is probable
that the temporary difference will not reverse in the foreseeable future.

Provisions

Provisions are recognised when:

m ARG has a present legal or constructive obligation as a result of past events;

® it is more likely than not that an outflow of resources will be required to settle the obligation; and
®m the amount has been reliably estimated.

Provisions are not recognised for future operating losses. Where there are a number of simitar obligations,
the likelihood that an ocutflow will be required in settlement is determined by considering the class of
obligations as a whole. A provision is recognised even if the likelihood of an outflow with respect to any one
item included in the same class of obligations may be small. If the effect of the time value of money is
material, provisions are determined by discounting the expected future cash flows at a pre-tax rate that
reflacts current market assessments of the time value of money and, where appropriate, the risks specific to
the liability. Where discounting is used, the increase in the provision due to the passage of time is recognised
as an interest expense. Where ARG expects a provision to be reimbursed, the reimbursement is recognised as
a separate asset when the reimbursement is certain.

Provisions are made for onerous lease contracts for stores that have closed or where a decision to close has
been announced, and for those stores where the expected trading results are insufficient to cover the entirety
of the operating lease rentals.

Leases
Finance leases

Leases of property, plant and equipment where ARG has substantially all the risks and rewards of ownership
are classified as finance leases. Finance leases are capitalised at the lease’s inception at the lower of the fair
value of the leased property and the present vaiue of the minimum lease payments. Each lease payment is
allocated between the liability and finance charges so as to achieve a constant rate on the finance balance
outstanding. The corresponding rental obligations, net of finance charges, are included in other long-term
payables. The interest element of the finance cost is charged to the income statement over the lease period
50 as to produce a constant periodic rate of interest on the remaining balance of the liability for each period.
Property, plant and equipment acquired under finance leases is depreciated over the shorter of the useful life
of the asset and its lease term.
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Operating leases

Leases in which a significant portion of the risks and rewards of ownership are retained by the lessor are
classified as operating leases.

Payments made under operating leases are charged to the income statement on a straight line basis over the
period of the lease. Incentives from lessors are recognised as a systematic reduction of the charge over the
life of the lease.

Employee henefits

The liability recognised in the balance sheet in respect of defined benefit pension plans is the present value
of the defined benefit obligation at the balance sheet date less the fair value of plan assets, together with
adjustments for unrecognised actuaria!l gains or losses and past service costs. The defined benefit obligation
is calculated annually by independent actuaries using the projected unit credit method. The present value of
the defined benefit obligation is determined by discounting the estimated future cash outflows using interest
rates of high-gquality corporate bonds that are denominated in the currency in which the benefits will be paid,
and that have terms to maturity approximating to the terms of the related pension liability.

Actuarial gains and losses arising from experience adjustments and changes in actuarial assumptions are
recognised in the combined statement of recognised income and expense. Past service costs are recognised
immediately in income, unless the changes to the pension plan are conditional on the employees remaining
in service for a specified period of time (the vesting period). In this case, the past service costs are amortised
on a straight line basis over the vesting period.

Catalogue costs

Costs incurred during the producticn of the twice yearly catalogues for Argos are deferred on the balance
sheet net of any associated advertising revenue and marketing support until the catalogue is launched, at
which point the net deferred cost is charged to the income statement.

Dividends

Final dividends proposed by the Board of Directors or the respective ARG companies and unpaid at the year
end are not recognised in the financial statements until they have been approved by the shareholders at their
respective Annual General Meetings. Interim dividends are recognised when they are paid.

Insurance

Certain of the Group's insurances are handled by its captive insurance company, Global Guernsey Limited
which accounts for all insurance business on an annual basis and the net consclidated result is dealt with as
part of the operating costs in these accounts. insurance premiums in respect of insurance placed with third
parties and reinsurance premiums in respect of risks not retained by the Group's captive insurance company
are charged to profit and loss in the period to which they relate.

Exceptional Items

Items which are both material and non-recurring are presented as exceptional items within their relevant
income statement line. The separate reporting of exceptional items helps provide a better indication of the
underlying performance of the combined business. Examples of items which may be recorded as exceptional
items are impairment charges, restructuring costs and the profits/losses on the disposal of businesses.

Segmental Information
Primary reporting format—business segments

The Croup’s primary reporting format is by business segment. This is in line with the current management
structure, which reflects the different risks associated with the different businesses.

The Group is organised into three main business segments: Argos, Homebase and Financiai Services.

Revenue earned from sales is disclosed by origin and is not materially different from revenue by destination.
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Year ended 31 March 2005

(a) Income statement

Revenue
Total revenue . . . ... ... ...,

Total revenue from third
parties . ... ... ........

Profit

Operating profit before
exceptional items . ... .....

Exceptional items . ... ... ...

Segmental result . . . ... ... ..
Share of profit of associates . . . .
Profit before finance and tax . . .

Net financecost . ..........
Profit beforetax . . ... ... ..
Group tax expense . ........
Profit for the financial year . .

Notes

10

H

Year ended 31 March 2005

Financial Central
Argos  Homebase Services Costs Total
£ £m £m Em £Em
3,652 1,580 81 — 5313
3,652 1,580 81 — 5,313
320 114 — (12) 422
(16) 6) — -~ (22)
304 108 — (12) 400
304 108 — 12) 400
(36)
364
(117
247

The result for ARG Financial Services is after deducting funding costs.

ARG uses benchmark profit as a measure of the group’s underlying performance. Benchmark profit
is defined as profit before amortisation of acquisition intangibles, impairments, exceptional items,
derivative fair value remeasurements, one-off demerger costs and taxation. In the current periods,
profit before exceptional items equates to benchmark profit.

(b) Balance sheet

Segmentassets. . ..........
Investment in associates . . . ...
Coodwill . ... ............

Totalassets . . . ..........

Segment liabilities . . . .. ... ..
Borrowings . .............
Taxation . ...............

Total liabilities . . . ... ... ..
Netassets . . ... .........
Lessgoodwill . . ..........
Net operating assets . . . . . ..

©) Other segment items

Depreciation of property, plant
and equipment . . . ... ... ..
Amortisation of intangible
assets . ... ...
Capital expenditure on intangible
assets . ...
Capital expenditure on fixed
assets .. ... ... ...,

Notes

17
14

22

Notes

16

15
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Year ended 31 March 2005

Financial Central
Argos  Homebase Services Costs Total
£m £m £m £m £m
1,126 335 544 635 2,840
— — - 5 5
1,108 726 — —_ 1,834
2,234 1,261 544 640 4,679
(647) (353) (61) (3) (1,064)
— — — (908) (508)
— — -— (110) (1o
(647) (353) (61) (1,021) (2,082)
1,587 908 483 (381 2,597
(1,108) (726} — — (1,834)
479 182 483 (381) 763
Year ended 31 March 2005
Flnancial Central

Argos  Homebase Services Costs Total
£m £m £t im Im
59 44 — — 103

12 2 4 — 18

25 —_ — — 25
109 108 — — 217




Year ended 31 March 2006

{d) Income statement
Year ended 31 March 2006
Financlal Central
Argos Homebase Services Costs Total
Notes im £m im £m fm
Revenue
Total revenue . . .. ......... 3,893 1,562 93 — 5,548
Total revenue from third
parties . . ... .......... 3,893 1,562 93 — 5,548
Profit
Operating profit before
exceptional items . .. ... ... 291 52 6 an 338
Exceptional items . ... ... ... ] — (25) — — {25)
Segmental result . .. .. ... ... 291 27 6 (1 313
Share of loss of associate . .. .. — — 4 — (4}
Profit before finance and tax . . . 291 27 2 an 309
Net financecost .. ......... 10 31
Profit heforetax . . ......... 278
Group tax expense ......... 1 (97)
Profit for the financial year . . 181

The result for ARG Financial Services is after deducting funding costs.

(e) Balance sheet
Year #nded 31 March 2006
Financial Central
Argos Homebase Services Costs Total
Notes £m im £m im £m
Segment assets . . ... .. ... .. 1,197 633 £33 1,184 3,547
Investment in assocciate . ... .., i7 —_ — - 1 1
Coodwill . ............... i4 1,153 726 - — 1,879
Total assets . ............. 2,350 1,359 533 1,185 5,427
Segment liabilities . . . .. .. ... {585) (326) (64) (7) {982)
Borrowings .............. 22 - — — (1,550) (1,550)
Taxation .. ... ... ........ —_ — — (120) {(120)
Total liabilities . ........... (585} (326) (64) {(1,677) (2,652)
Netassets . ... .......... 1,765 1,033 469 (492) 2,775
Less goodwill , , .. ... ... .. (1,153) (726} — — {1,879)
Net operating assets . . . . . .. 612 307 469 492) 896
() Other segment items
Year ended 31 March 2006
Financial Central
Argos Homebase Services Costs Total
Notes £m £Em im Im £m
Depreciation of property, plant
and equipment. . ... ...... 16 66 52 — — 118
Impairments of fixed assets . . . . 9 — 13 — —_ 13
Amortisation of intangible assets 15 14 2 1 — 17
Capital expenditure on intangible
assets ... .. 22 — ] — 23
Capital expenditure on tangible
assets ... ... 134 98 — — 232
Q) Geographical segments

ARG trades only in the UK and the Republic of lreland and consequently all revenues, capital
expenditure and segment assets arise there.
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Analysis of revenue by category

For the year ended 31 March

2005 2006

£m £m

Sales of goods . . .. . . L e e e e 5.232 5,455
Provision of services by ARG Financial Services . . ... ... ............. 81 93
1+ 1 1 5,313 5,548

Foreign currency

The principal exchange rates used were as follows:

For the year ended 31 March

Average Closing
2005 2006 2005 2006
USDollar. . .. .. .o i i 1.85 1.79 1.88 1.74
Buro . . . e 1.47 1.46 1.45 1.44

Assets and liabilities of overseas undertakings are translated into sterling at the rates of exchange ruling at
the balance sheet date and the income statement is translated into sterling at average rates of exchange.

Acquisitions
Acquisitions for the year ended 31 March 2006

On 21 July 2005 Argos acquired the Index brand and 33 former Index Stores from Littlewoods Limited for a
total consideration of £45m including acquisition costs of £1m. At acquisition the business had a book value
of assets of £6m, against which no fair value has been attributed. In addition, the intangible assets were
determined to have negligible value, consequently goodwill of £45m was generated on the transaction. This
goodwill represents the synergies, assembled workforce and future growth potential of the business
acquired.

Net operating expenses

{a) By function

2005 2005 2006 2006

Before  Exceptional Before  Exceptional

Exceptional Items Exceptional items
Items {note 9) 2005 Items {nate 9) 2006
im £m Im £m £m £m

Net operating expenses
comprise:
Sellingcosts . ....... 1,139 — 1,139 1,252 — 1,252
Administrative costs . . . 259 22 281 271 25 296
1,398 22 1,420 1,523 25 1,548
{b) Profit before tax is stated after charging/(crediting):
For the year ended 31 March

2005 2006
Notes £m im
Operating lease rental expense . . . . ... ... .......... 259 285
Cost of inventories recognised as an expense in cost of sales 3,388 3,604
Write down of inventories . . . ....... .. ... ... .... 105 83
Exceptional items . . . . ... . i e e, 2 22 25
(Profit)/loss on sale of property, plant and equipment . . . .. (10) 1
Depreciation of property, plant and equipment . . . .. ... .. 16 103 118
Amortisation of intangible assets , , . . ... ... ........ 15 i8 17
Employee benefitcosts . .. ... ... .. . ... ... 8 656 696
Auditfees . . .. .. e e 1 1
Non-auditfees .. ... ... .. ... . ... ..o, — 1
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8 Employee benefit costs and employee numbers

(a) The aggregate employee costs for the continuing operations of ARG were as follows:

For the year ended 31 March

2005 2006
Notes £m im
Wagesandsalaries . . .. ... ... i e S8S 614
Social Security €oSTS . . . . . i it e e 37 40
Share-based payments . ... .. ....... . .. .. ... ... 28 10 10
Pension costs—defined contribution plans . . . ... . ... ... 24 4 6
Pension costs—defined benefitplans . . ... .........., 24 20 26
656 696

(b) The average number of employees of ARG during the year was:

Far the year ended 31 March
2005 2006

Full Fuil
Fuli Part time Fult Part time
time time equivalent time time equivalent
AMgos. .. ......... 8,541 22,093 17,045 9,365 23,067 18,694
Homebase. . .. ..... 6,353 11,488 11,061 6,442 12,342 11,463
Financial Services . . . . 104 20 116 168 39 190

14,998 33,601 28,222 15,975 35,448 30,347

(<) Remuneration of key management personnel

Key management personnel is represented by the Board of Directors, shown In Part VIII: “ARG
Directors, Senior Management, Corporate Governance and Employees” of this document,

The management team includes changes announced as a result of the planned Demerger of the
existing business of ARC.

Key management compensation
For the year ended 31 March

2005 2006
£m im
Short-term employee benefits . . . ........ .. .. .. o 3
Post-employment benefits . . . .. ... ... . . Lo i 1
Other long-term benefits. . . . .. . ... .. ... . o o - —
Share-based payment . . . . . .. . L e e s 2 3
6

9 Exceptional items
For the year ended 31 March

2005 2006

£m im

OFT fine® . . . ........ e e e e e e e e e e 16 —

Store impairment charges™ . . . . ... L e — 13

Re-organisation costs®® . . . L L L e e e 6 12

Total exceptional ftems . . . . ... . . . ... ... . Lo e e 22 25
[F] As previously announced, the Competition Appeat Tribunal has ruled on the fine imposed on Argos by the Office of Fair Trading.

Argos is continuing to appeal what it believes to be an unfair decision. A charge of £16m to cover the fine and assoclated interest
costs has been made against Argos’ operating profit in 2005.

{b) IFRS requires individual stores to be designated as tash generating units for the purposes of testing for impairment. This resulted
in an impairment charge of £13m in the year ended 31 March 2006.
©) In 2005 ARG undertook a reorganisation whereby approximately 500 Homebase roles, including the merchandising and buying

function previously based in Wallington, Surrey, relocated to its head office in Milton Keynes. The costs of the move have totalled
£12m in 2006 and £6m in 2005. This amount was previously disclosed in the group accounts of GUS plc as an £18m charge in
the yeal 1o 31 March 2005,

18




10

Net financing costs
For the year ended 31 March
2005 2006

im im
Finance income:
Interest receivable from other CUS companies . . . ... ... ... ... ...... 10 10
Bank deposits . . . - . . L e e e e e e e e 6 9
Expected return on pension scheme assets {note 24) . .. .............. 2t 28
Total finance INCOME . . . . .. i et et e i et e e e s 37 47
Finance expense:
Perpetual securities interest. . . . . . . . . ittt e e e an an
Bank loans and averdrafts . . . .. . .. . .. ... ... 3) n
Interest payable to other GUS Group companies . . . . . .. oo v o cn v an s (55) (55)
Discount unwind OD ProviSIONS . . . . o 0 . ittt e e e e (1} (n
Interest expense on pension liahilities (note 24). . ... . .. ... oL L. 21 {25)
Total finance exXpense . . . . ... .t e e e on {93)
Less: finance expense charged to costof sales . . ... ... ............. 18 15

(73) (78)
Net financing costs . . . ... ... ... ...ttt i e {36) 30
Finance expense charged to cost of sales relates to ARG Financial Services activities.

Tax expense

(a) Analysis of charge recognised in the income statement

For the year ended 31 March

2005 2006
m om
Current tax:
UK COrporation taX . . . .. v v v u it v e to et et na s mannns 119 64
Double tax relief . . .. . ... ... . .. . @ e (n ()
Adjustments in respect of prioryears . . ... .. ... 0oL 4 —
122 63
OVerseas taX . . . . . . .ttt i i e e e i 1
Total current tax charge fortheyear . ... ..., ... .. ... ..... 123 64
Deferred tax:
Origination and reversal of temporary differences . ... ... ... ... {5) 36
Adjustments in respect of prioryears . . ... ... .. ..... ... ... (1} (3)
Total tax expense in income statement . . . . ... ........... W7 97

The weighted average applicable tax rate was 34.9% (2005: 32.1%).

(b) Factors affecting the tax charge for the year

The tax charge for the year is higher than the standard rate of corporation tax in the UK (30%).

The differences are explained below:

For the year ended 31 March

2005 2006

£m £m

Profit before tax . . ... . .. . .. . e e 364 278
Adjusted profit before tax multiplied by the standard rate of

corporation tax inthe UK of 30% . . .. ................... 109 83

Effects of;

Expenses not deductible for tax purposes. . . ... ... ... ... ..., 8 14

Differences in effective tax rates in overseas earnings . . . ... ..... (2) 2

Adjustments to tax charge in respect of prioryears . . .......... 2 {2)

Other timing differences . . . . . . . .. . ... ... ... . e — —

Total tax expense in income statement . . . .. ... .......... 17 a7

©) Factors that may affect future tax charges

In the foreseeable future, ARG's tax charge will continue to be influenced by the profite of profits
earned in the different tax jurisdictions within the British Isles.
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Dividend
The following dividends were paid by the group:

For the year ended 31 March

2005 2006

m im
o= 4] 12
Ordinary dividends on equityshares . . ... .................... 41 12

Interim dividends of £10m (2005: £12m) and £2m (2005: £2m) were paid by Stanhope Limited and Cliffrange
ple to their parent company in the year. An interim dividend of £25m was paid by Whiteaway Laidlaw Bank to
its parent in 2005. A final dividend of £2m was proposed in 2005,

Basic and diluted earnings per share

The calculation of basic earnings per share is based on profit attributable to equity shareholders divided by
849.8 million shares (2005: 860.1 million}, being the number of ARG Shares that would have existed based
on a one for one exchange for GUS Shares as adjusted for the share consolidation that took place on the
demerger of Burberry. On demerger of Burberry the GUS Group underwent a share consolidation whereby

86 new shares were issued for every 100 that were in circulation. On the basis that one new ARG Share is
proposed to be issued for each GUS Share beld, the same consolidation factor has been applied to all years in
the track record period in order to ensure comparability.

Share options were not reset when Burberry was demerged, therefore no consolidation factor has been
applied to the dilutive effect of options.

The calculation of diluted earnings per share reflects the potential dilutive effect of employee share incentive
schemes, but does not anticipate changes to incentive schemes that will result from the Demerger.

For the year ended 31 March

2005 2006

{pence) (pence)

Basic earnings pershare: . .. ... ... ... ... .. i 28.7 213
Effect of exceptional items(note 9) . . . .. ... ... .. ... i 2.6 3.0
Basic earnings per share before exceptionafitems . ... ... . ... ... 31.3 24.3
Diluted earnings pershare:. . . . . . ... ... ... .. . ..., 28.3 20.9
Effect of exceptional items(note 9) . . . . . ... . o e s 2.5 2.9
30.8 23.8

For the year ended 31 March

2005 2006

£m im

7Y T« T3 247 181
Effect of exceptional items (note 9} . . . . . . . . L L i 22 25
Benchmark earnings . . . . . . . . . .. ... e e 269 206

For the year ended 31 March

2005 2006

m m

Weighted average number of shares in issue during the year .. ... ....... 860.1 849.8

Dilutive effect of share incentiveawards ... ...................... 12.5 15.0

Diluted number of ordinary shares in issue during theyear ... .......... 872.6 864.8
Goodwill

Argos Homebase Total

Notes im fm £m

At 1 April 2004 and 31 March 2005 . . . . ........ ... .. .. 1,108 726 1,834

At 1 April 2005 . . . L e e e e 1,108 726 1,834

Additions . . . . ... e e e e e 6 45 — 45

At31March 2006 .. .. ... ... ... ... ... ... e 1,153 726 1,879

Goodwill is allocated to cash generating units (“CGU’s") at the level of the business segments. The
recoverable amount of each of the business segments is determined based on value in use calculations. The
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key assumptions for the value in use calculation are those regarding discount rates, growth rates as well as
expected changes to costs and selling prices in the period. Management have estimated the discount rate
using the weighted average cost of capital of the business. Changes in selling prices and direct costs are
based on past experience and expectations of future change in the markets. Theses calculations use cash
flow projections based on financial budgets approved by management looking forward up to five years. Cash
flows are extrapolated using estimated growth rates beyond the budget period. The key assumptions for the
value in use calculations are:

® 3 real growth rate of 2.25% which has been used to extrapolate cash flows beyond the budget period; and

® 3 post tax discount rate of 7% applied to the cash flow projection which equates to a pre tax rate of
approximately 10%.

Other intangible assets

Total
£m
Cost
At April 2004 . ... ... ... .. .. ... e e e e e e e e e 82
AOitIONS . . . e e e e 25
Disposals . . .. e e e e e (1)
At 3T March 2005 . . . . . . ... . e e 106
Amortisation
At 1T APl 2004 . . e e e e 33
Charge for the year . . . . . . L e e e e e e e e 18
I 1 T T | -3 (1)
At 31 March 2005 . . . ... e 50
Net Book Value at 31 March 2005 . . . . . . ... . ... i e e 56
Total
£m
Cost
At 1 AP 2005 L L L e e e e e e 106
AdditiONS . . . e e e e e e e e e 23
At 3T March 2006 . . . . . . .. e i29
Amaortisation
At L APl 2005 . . L e e e e 50
Charge fortheyear . .............. e e e e e e e e e e e e 17
At3T March 2006 . . . ... . .. . e e 67
Net book valueat 31 March 2006 . . ... ... ... . ... ... . .. . ... 62
Other intangible assets principally comprise computer software for internal use.
Amortisation of intangibles is charged to administrative expenses.
Property, plant and equipment
Leasehold properties Assets in
Freehold Long Short Plant & course of
properties leasehold leasehold equipment construction Total
£m £m Em fm fm £m
Cost
At 1 April2004 .. ...... 38 2 257 899 11 1,207
Additions . .. ... ...... 19 — 23 158 17 217
Disposals. . .......... (6) — m {213) — {(220)
At 31 March 2005 . . . .. 51 2 279 844 28 1,204
Depreciation
At 1 April 2004 . ... .. .. 8 — 143 562 — 713
Charge for the year . . . .. 1 — 12 90 — 103
Disposals. .. ......... (1 — M (210) — (212)
At 31 March 2005 . . . .. 8 — 154 442 — 604
Net Book Value at
31 March 2005 . . . . .. 43 2 125 402 28 600
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Leasehold propertles

Assets in
Freehold Long Short Plant & course of
properties leasehold leasehold equipment  construction Totat
£m £m &m £m £m £m
Cost
At 1 April 2005 ........ 51 2 279 844 28 1,204
Additions . . . .. ... .... 29 3 39 161 — 232
Disposals. .. ......... (2) — 4 (42) (N 49)
At 31 March 2006 . . . .. 78 5 314 963 27 1,387
Depreciation
At April 2005. ..., ... 8 —_— 154 442 _— 604
Charge foryear. . ... ... 1 — 14 103 — 118
Impairments . . .. ...... — — | 12 — 13
Disposals. . . ......... ) — (3) (41) — (45)
At 31 March 2006 .. . .. 8 — 166 516 — 690
Net Book Value at
31 March 2006. . . . .. 70 5 148 447 27 697
IFRS requires individual stores to be designated as cash generating units for the purposes of testing for
impairment. This resulted in an impairment charge of £13m in the year ended 31 March 2006.
Investments in associates
2005 2006
im £m
Cost
At L APl L e e e 5 5
Share 0f 1055 after taxX . . . . . o o i it i e e e e e — 4)
At 3T March . . . .. e e e e e e e e 5 1

Investments in associates are measured at cost because their fair values cannot be measured reliably since
their equity instruments are unguoted. The range of values within which the fair values are estimated to lie is
not expected to be materially different from their carrying values,

Inventories

As at 31 March

Goods FOr resale . . .. . . i i e e e

Trade and other receivables

Trade receivables:

Instalment receivables . ... ... ... ... ...,
Other trade receivables ., . . .. ... ... ......

Total trade receivables ... ... ...........
Amounts owed by other GUS Croup companies .
VAT recoverable .. ... ..... .. . ... ... ...

Prepayments and accrued income

2005 2006
Em £m
889 881
889 881

As at 31 March
Current Non-current Current Non-current
2005 2005 2006 2006
£m im £m £m
355 72 367 32
46 28 53 4
401 101 420 36
525 — 1,064 —
— — 4 _—
58 7 93 7
984 108 1,581 43

The carrying values of current trade and other receivables are a reasonable approximation of their fair values.
Fair vatues of long-term receivables are based on cash flows discounted using a rate based on ARG's

borrowing rate.

All receivables due after more than one year are due within five years from the balance sheet date. There is

no concentration of credit risk with respect to trade receivables, as ARG has a broad customer base.
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Cash at bank and in hand
As at 31 March

2005 2006
im £m
Cashatbankandin hand . ... ... ... . i i e g3 131

The effective interest rate during the year ended 31 March 2006 for cash and cash equivalents is 2.7%.

Under the terms of a re-insurance agreement, bank balances totalling £6m (2005: £13m) are the subject of
custodial agreements and may not be withdrawn without the consent of the re-insured.

ARG has provided letters of credit totalling £28m (2005: £27m) to AIG Europe (UK} Limited as part of their
re-insurance agreement. These letters are secured by cash deposits.

Trade and other payables
As at 31 March

Current Non-current Current Non-current

2005 2005 2006 2006

£m fm im £m

Trade creditors . . . ... ... ... . .. 0., 385 — 376 —
R 39 — 45 —_
Amounts owed to other GUS Group companies . 3 — 2 —
Social securitycosts . . .. ... ... ... ...... 14 —_ 8 —
Accruals ... .. ... L e 332 26 330 28
Othercreditors . . . ... . ... ... ... ..... 81 25 104 —_
854 51 865 28

Trade and other payables are non-interest bearing and the fair values are not considered to differ materially
from the recognised book values. Long term payables have been discounted where the time value of money
is material.

Loans and borrowings
As at 31 March

Current Non-current Current Non—current

2005 2005 2006 2006

£m £im Im £m

Overdrafts . . . . ... ... ... ... ... 0., 73 —_ 1 —
4.0% Perpetual Securities . . . ... .......... — 73 - 76
4.9% Perpetual Securities . . . ... .. ........ —_ 150 — 146
GUS Group companies . .. .. ... ......... 610 —_ 479 —
CUS imernational Finance SARL . . . ... ..... - —_— 847 —
683 223 1,327 222

Obligations under finance leases , ... ...... | 1 1 —
684 224 1,328 222

For 2006 the effective interest rate of the Perpetual Securities is the nominal rate indicated above, which is
fixed for the term of the debt. The effective interest rate of overdrafts is 4.9%, and for GUS and GUS
International Finance SARL, 5.0% and 5.0% respectively, all of which are based on LIBOR. All loans are sterling
denominated.

All of the borrowings of the Group shown above are unsecured. Lease liabilities are effectively secured as the
rights to the leased assets revert to the lessor in the event of default.

The minimum lease payments payable under finance leases are as follows:

As at 31 March

2005 2006

£m £m

Not later than one year . ... .. . ... . . ittt i e e 1 1
Later than one year and not later than fiveyears ... .. ............... 1 -
Total minimum lease payments . .. ... .. .ottt it it e . 2 1
Present value of finance leases . . . . ... ... . .. .. 2 1
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The maturity of non-current borrowings is as follows:

2005 2006
£m £m
Between 1 and 2 ¥ears . . . . .. oot it e e e e e e — 222
Between 2 and 5 YEArS . - . - - . o e e e e e e e 224 —
224 222
The carrying amounts and fair value of the non-current borrowings are as follows:
As at 31 March
Carrying amounts Fair values
2005 2006 2005 2006
im im £m £m
4,0% Perpetual Securities. . . . .. ... ... 73 76 74 74
4,9% Perpetual Securities . . . . . ... oL 150 146 150 150
223 222 224 224
The carrying amounts of short-term borrowings approximate their fair value.
The carrying amounts of the Group's borrowings are denominated in sterling.
Provisions
Onerous Insurance
Leases OFT Fine Provisions Other Total
£m £m £Em Em £m
Atl1 April2004. . ... ................ 30 — 41 29 100
Charged to the income statement . ... ... ... 2 16 — — 18
Released to the income statement. . . . .. .... — — (3) %) (9)
Utilised during the year ... ............. 3) —_ 8) (11} 22)
Discountunwind . . ... ... ... ... ... ... . 1 — — - 1
At31March2005 ... ................ 30 16 30 12 88
At 1 April 2005 . . . . . ... e 30 16 30 12 88
Charged to the income statement ... ... .. .. H — 5 — 16
Released to the income statement. . .. ... ... — — — (3} (3)
Utilised during the year . .. ........... .. (5) — 6) 2} (13)
Discountunwind . . ... ... ... .......... 1 — — —_ 1
Asat31March2006 . . ............... 37 16 29 7 89
2005 2006
fm £m

Analysed as:
EF 7 -1 1 2 88 89

The onerous lease provision covers potential liabilities for onerous lease contracts for stores that have either
closed, or where projected future trading revenue is insufficient to cover lease obligations. The provision is
based on the present value of expected future cash flows relating to rents, rates and other property costs to
the end of the fease terms net of known sublet income.

As previously announced, the Competition Appeal Tribunal has ruled on the fine imposed on Argos by the
OFT. Argos is continuing to appeal what it believes to be an unfair decision. A provision of £16m to cover the
fine and associated interest costs has been created, the timing of which is uncertain.

Provision is made at the year end for the estimated costs of claims incurred by ARG's captive insurance
company but not settled at the balance sheet date including the costs of claims that have arisen but not yet
reported to ARG. The estimated cost of claims includes expenses to be incurred in settling claims.

Retirement benefit obligations

ARG has both defined benefit and defined contribution plans. A defined benefit plan is a pension plan that
defines an amount of pension benefit that an employee will receive on retirement, usually dependent on one
or more factors such as age, years of service and compensation. A defined contribution plan is a pension
plan under which ARG pays fixed contributions into an independently administered fund. ARG has no legal or
constructive obligations to pay further contributions if the fund does not hold sufficient assets to pay afl
employees the benefits relating to employee service in the current and prior periods.
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The cost of providing these benefits, recognised in the income statement, comprises the amount of
contributions payabile to the schemes in respect of the year.
Pension arrangements for UK employees are operated principally through a defined benefit scheme (the
Argos Scheme) and a defined contribution scheme {the GUS Defined Contribution Scheme). In other countries,
benefits are determined in accordance with local practice and regulations and funding is provided
accordingly.
{(a) Defined benefit schemes
(i) The Argos Defined Benefit Scheme
The scheme has rules which specify the benefits to be paid and are financed accordingly
with assets being held in independently administered funds. A full actuarial valuation of
this scheme is carried out every three years with interim reviews in the intervening years,
The tatest full actuarial valuation of the scheme was carried out as at 31 March 2004 by
independent, qualified actuaries, Watson Wyatt LLP, using the projected unit method. Under
the projected unit method of valuation the current service cost will increase as members
approach retirement due to the ageing active membership of the scheme.
(ii) The movements during the year in the net (liability)/asset recognised in the balance sheet
were as follows:
2005 2006
Im £m
At 1 April—deficit . .. .. ... ... ... e (86) (71)
Total loss recognised In the combined ARG income
statement—as disclosed below ., . ... ............. 20) (23)
Actuarial (loss)/gain recognised in the combined statement
of recognised income and expense . . . ... ... ....... (28) 6
Contributions paid. . ... ........ ... ... ... ...... 63 114
At 31 March—(deficit}/surplus . . . .. . ... ... ...... (71} 26
The contribution paid for 2006 includes a special contribution of £100m (2005: £50m).
(i The amounts recognised in the combined balance sheet are determined as follows:
2004 2005 2006
fm im im
Fair value of schemes’ assets . . ... ... ... 304 395 605
Present value of funded schemes’ liabilities . . (386) {460) (570}
(Deficit)/surplus in the funded schemes . . . . (82) {65) 35
Present value of unfunded pension
Arrangements .. ... ... ... (4) (6) )]
Retirement benefit (liability}/asset recognised
in the balance sheet ... ............ (86) (71) 26
The actual return on plan assets was £97m (2005: £30m).
(iv) The amounts recognised in the combined income statement were as follows:
2005 2006
im £m
Current service Cost. .. . .. . i it ittt e (20) (26)
Discount unwind on schemes’ liabilities . . .. ... ....... 2n (25)
Expected return on schemes' assets . . .............. 21 28
Total charge to the combined income statement . . . . .. ... 20 (23)
v) The expense is recognised in the following line items in the income statement:
2005 2006
Lm £m
Administrative COsts . . . . .. . ... e {20) (26)
Finance exXpense . . . .. . .. . .. it it 21 (25)
Finance income . . ., .. .. ... ... e 21 28
Total charge to the combined income statement. . . ... ... (20) (23)
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{vi)

vii)

(viid}

1AS 19 valuations

The valuations used for 1AS 19 have been based on the most recent actuarial funding
valuations and have been updated by Watson Wyatt Limited to take account of the
requirements of IAS 19 in order to assess the liabilities of the schemes at 31 March 2005
and 31 March 2006. The principal actuarial assumptions used to calculate the present
value of the defined benefit obligations were as follows:

Argos Defined Benefit Scheme

2004 2005 2006

% % %

Rate of inflation . . ............. PR 2.8 2.9 2.9

Rate of increases for salaries . .......... 4.6 4.7 4.9
Rate of increase for pensions in payment and

deferredpensions . . . .. .......... .. 2.8 2.9 29

Discount rate . . .. ... et v u v i annun - 5.5 5.4 4.9

The amount charged to the income statement in respect of unfunded pensicn
arrangements was £3m (2005: £2m).

The principal financial assumption is the discount rate. If this assumption is increased/
decreased by 0.1%, the defined benefit obligation would decrease/increase by
approximately £6m and the current service cost would decrease/increase by £1.0m. The
discount rate is based on market yields on high quality caorporate bonds of equivalent
currency and term to the defined benefit obligation.

The IAS19 valuation assumes that mortality will be in line with standard tables for males
and females. An allowance is also made for anticipated future improvements in life
expectancy assuming that the probability of death occurring at each age will decrease by
0.25% each year.

Overall the average expectation of life on retirement in normal health is assumed to be:
w 18.9 years at age 65 for a male currently aged €5

m 22.0 years at age 65 for a female currently aged 65

m 19.6 years at age 65 for a male currently aged 50

w 22.9 years at age 65 for a female currently aged 5¢

The assets of ARG's defined benefit schemes and the expected rates of return are
summarised as follows:

Expecied Expecied Expected
Fercentage long-term Percentage long-term Percentage long-term
Fair  of scheme rate of  Falr  of scheme rate of Fair of scheme rate of
value assets returh  value assets return  value assets return
2004 2004 2004 2005 2005 2005 2006 2006 2006
m % %pa £m % %pa im % Npa

Market value of schemes’

asseis:

Equities . .. ...... 215 71 8.0 279 71 8.0 428 0 7.9
Fixed interest securities . 89 29 S.1 116 29 5.0 176 29 45
Other. . . ... ..... — - - - — — 1 1 7
304 100 7.0 39§ 100 7.0 605 100 6.9

The overall expected rate of return on plan assets is the weighted average of best estima
of the individual asset categories and their inherent expected rates of return.

Changes in the present value of the defined benefit obligation are as follows:

Year ended 31 March

te

2005 2006

im fm
Opening defined benefit obligation . . . ... ........... (386) (460}
Current service Cost . . . - v v v v i i e v it vt e e e (20) (22)
INEETEST COSE . v v v v vt v b mr s me e m et @n (25)
Contributions paid by employees . . . ... ... ........- (6) 6)
Actuarial loss on liabilities . . . .. ... ..... ... . . ..., (35) (65}
Benefits paid . .. ... . i 8 8
Closing defined benefit obligation. . . . . ............. (460) (570)
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(ix) Changes in the market value of the plan assets are as follows:

Year ended 31 March

2005 2006
im £m
Opening market value of planassets . . . ... .......... 304 395
Expected retUrn . . . . . . . . . oo i e 21 26
Actuarial gainonassets . ... ... ... . . e 9 71
Contributions paid by ARG . . . .. ... .. . .. .0 63 115
Contributions paid by employees . . .. ... ........... 6 B
Benefits paid . ... ... .. ... . ... . .. ... (8) (8)
Closing market value of plan assets . . . ... .......... 395 605
Cumulative actuarial (loss) included in ARG combined
statement of recognised income and expense . . . ... ... (28) (22)
{x) The history experienced adjustments are as follows:
2005 2006
£m £m
Present value of defined benefit obligation . . . . .............. (460} (570)
Fair value of scheme assets . . . ......... ... ... ... 0., 395 605
Net (liability)/asset on the scheme . ... .. ................. (65) 35
Experience adjustments on scheme liabilities ... ... .......... 35 65
Percentage of scheme liabilities . . .............. ... ...... 7.6% 11.4%
Experience adjustments on scheme assets . ................. 9 69
Percentage of scheme assets . . .. .... .. ...t an 2.3% 11.5%
(b) Defined contribution schemes

The pension cost represents contributions payable by ARG to the fund and amounted to £6m (2005:
£4m). Contributions totalling £0.5m (2005: £0.4m) were payable to the fund at 31 March 2006 and
are included within creditors.

Financial assets and liabilities

2006

Derivative financial instruments Assets

Im

Cash flow hedge—foreign exchange contracts . . . . .. .. ... ... ... ... ... .. 2

Fair value hedge—interest rate swap . . . . . .. ... ...ttt e e 3

Other financial @ssets. . . . .. . .. ittt e e e e e e 5

L 2 10
Less non-current portion:

Fair value hedge—interest rate swap and other financial assets . . . ... ............... (8)

CUIIENE POFION . . . . . . i e e e e e e e e e e e 2

The cash flow hedges are intended to hedge the foreign currency exposure of future purchases of inventory.

The hedged cash flows are expected to occur up to one year into the future and will be transferred to the
ARC income statement of inventory carrying value as applicable.

Forward foreign exchange contracts

Gains and losses recognised in the hedging reserve in equity on forward foreign exchange contracts as of
31 March 2006 will be released 10 the income statement within one year from the balance sheet date.

Interest rate swaps

The notional principal amounts of the outstanding interest rate swap contracts at 31 March 2006 were
£225 million.

At 31 March 2006, the main floating rates are based on LIBOR.

Gains and losses recognised in the hedging reserve in equity on interest rate swap contracts as of 31 March
2006 will be continuously released to the income statment until the repayment of the bank borrowings.




Fair values of financial assets and liabilities

2006
Carrying
Value Fair Value
€m tm
Financial Assets
Amounts owed by other GUS Group companies . ... ........... 1,062 1,062
Financial liabilities
Amounts owed to other GUS Group companies . ... .. ......... 1,326 1,326
Perpetual Securities loan . . . ... ... . ... ... L o 222 224
1,548 1,550

ARG's activities expose it to a variety of financial risk and ARG’s overall risk management programme

focuses

on the unpredictability of financial markets and seeks to minimise potential adverse effects on ARG's financial

performance.
(a) Market risk

Foreign exchange risk

The Group operates internationally and is exposed to foreign exchange risk arising from various
currency exposures, primarily with respect to the US Dollar and the euro. Foreign exchange risk

arises from future commercial transactions, recognised assets and liabilities and net investm
foreign operations.

ents in

To manage their foreign exchange risk arising from future commercial transactions and recognised

assets and liabilities, entities in the Group use forward contracts, transacted with GUS Group

Treasury or external banks. Foreign exchange risk arises when future commercial transactions or
recognised assets or liablilities are denominated in a currency that is not the entity’s functional
currency. GUS Group Treasury is responsible for managing the net position in each foreign currency

by using external forward currency contracts.

For segment reporting purposes, each subsidiary designates contracts with GUS Croup Treas

ury as

fair value hedges or cash flow hedges, as appropriate. External foreign exchange contracts are
designated at Group level as hedges of foreign exchange risk on specific assets, liabilities or future

transactions on a gross basis.

The cash flow hedges are intended to hedge the foreign currency exposure of future purchases of
inventory. The hedged cash flows are expected (o occur up to one year into the future and will be

transferred to the Group income statement or inventory carrying value as applicable.

The Group has certain investments in foreign operations, whose net assets are exposed to foreign
currency translation risk. Currency exposure arising from the net assets of the Group’s foreign

operations is not hedged.
{h) Credit risk

The Group has no significant concentrations of credit risk. It has policies in place to ensure t

hat

sales of financial services products are made to customers with an appropriate credit history, Sales

to retail customers are made in cash or via major credit cards.

(c) Liquidity risk
ARG manages its cash and committed bank borrowing facilities to maintain liquidity and funding
flexibility.

(d) Cash flow and fair value interest rate risk

Whilst the Group has £51m of instalment receivable balances on fixed interest rates, with the

remainder on floating rates, the Group's income and operating cashflows are still considered
substantially independent of changes in market interest rates,

to be

The Group’s interest rate risk arises from long-term borrowings. Borrowings issued at fixed rates

expose the Group to fair value interest rate risk.

The Group manages its cash flow interest rate risk by using fixed-to-floating interest rate swaps.
Such interest rate swaps have the economic effect of converting borrowings from fixed rates to
floating rates. Under the interest rate swaps, the Group agrees with other parties to exchange, at
specified intervals (mainly quarterly), the difference between fixed contract rates and floating-rate

interest amounts calculated by reference to the agreed notional principal amounts.

Fair value estimation

The fair value of financial instruments that are not traded in an active market (for example, over-the-counter
derivatives) Is determinded by using valuation techniques. The Group uses a variety of methods and makes
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assumptions that are based on market conditions existing at each balance sheet date. Quoted market prices
or dealer quotes for similar instruments are used for long-term debt. Other techniques, such as estimated
discounted cash flows, are used to determine fair value for the remaining financial instruments. The fair
value of interest rate swaps is calculated as the present value of the estimated future cash flows, The fair
value of forward foreign exchange contracts is determined using quoted forward exchange rates at the
halance sheet date.

UK GAAP comparatives

The Croup has elected to apply the provisions of IAS 32 and IAS 39 with effect from 1 April 2005. The
comparative information is prepared in accordance with FRS 13.

Throughout the two years ended 31 March 2006 the financial risk management of ARG has been controlled
by GUS plc and has been co-ordinated with the overall risk management of the GUS Group.

ARC's financial instruments consist primarily of cash, borrowings and amounts loaned to and borrowed from
other GUS Group companies. The amounts loaned to or borrowed from other GUS Group companies together
with the associated interest rate are set by GUS.

ARG has taken advantage of the exemption available under FRS 13 in respect of short-term debtors and
creditors and accordingly, where permitted by the FRS, details in respect of such debtors and creditors are
excluded from the disclosures dealt within this note.

(@) Fair values of financial assets and liabilities
Set out below is a comparison by category of book values and fair values of ARG's financial
instruments:
2005
Book value Fair value
£m £m
Debtors due after morethanonevyear . . .. ... .............. 199 199
Current asset iNVeSEMENTS . . . . . . . . .. .. it ar it — —
Lending to other GUS companies . ... ... ... ... v unn 522 522
Cashatbankandinhand . . ........... ... ... .. ... .... 93 93
Financial assets . . . . .. . . . L e e e e 814 814
Loans and overdrafts . . . .. ... ... . ... e (906) (908)
Finance leases—amounts due withinonevear . . ... ........... {1 )
Finance leases—amounts due after more thanone year . . ... ... .. {1 )
Other creditors—amounts due after more than oneyear . ... .. ... (29) (29}
Provisions—onerous leases . . .. ... ... ... .. ... {16) (16)
Derivative financial instruments held to manage the interest and
currency profile
—Interest rate SWapPs . . - . v v v v i e e e e e e e e e 3
—Currency swaps and forward foreign exchange contracts .. ... .. — (4}
(139) (142)

{b) Currency and interest rate risk profile

The returns earned on bank balances, cash and investments are variable, determined by local
market conditions.

The intarest rate risk profile of ARG's other financiat assets by currency, after taking account of
interest rate swaps, is as follows:

Financlal
assets on
which noe
interest Is
Fixed Rate Assets earned
Financial Welghted Weighted
assets on Weighted average average
Floating which no average period for period
rate Fixed rate interest Is interest which rate until
assels assets earnad Total rate Is fixed maturity
im £fm im im % years years
At 31 March
2005
Sterling . . . ... 93 268 453 814 6.5% 2 N/A

93 268 453 814

The sterling financial assets on which no interest is earned comprise the pension asset and group
loans. It is not practicable to estimate the weighted average pericd until maturity.




{0

)

The floating rate assets earn interest at rates generally determined by local regulation and market
conditions.

The interest rate risk profile of the Group's financial liabilities by currency, after taking account of
interest rate and currency swaps, is as follows:

Financial
liabilities
on which
no interest
Fixed Rate Liabilities is paid
Financial Weighted Weighted
Floating liabilities Weighted average average
rate Fined rate on which average period for period
financial financial  no interest interest which rate until
liahillties liabilities is paid Total rate is fixed maturity
im m £m £m % years years
At 31 March
2005
Sterling . . . ... 906 2 45 953 5 3 2

906 2 45 953

The floating rate liabilities accrue interest at rates generally determined by local regulation and
market conditions.

The negative sterling and other liabilities arise from forward foreign currency sales undertaken to
hedge net investments overseas.

Maturity of financial liabilities

The maturity profile of ARG's financial liabilities, including finance lease obligations, is as follows:

For the year
ended
31 March
2005
£m
Repayable:
INoneyear OF BSS . . . . .. . Lo i e e e 700
INONETOIWO YBAIS . . . . . ittt et et ittt r st e s e ea s 30
INEWO L0 FIVE YBAIS . o o it et ot et e e e e e e e e e 223
Inmore than five YEArs . . . . . . . . i i it e e s —
953
Hedging

Derivative financial instruments are accounted for using hedge accounting to the extent that they
are held to hedge a financial asset or liability.

At 31 March 2005 ARG had no material deferred foreign currency gains. An analysis of unrecognised
gains and losses on hedging is shown below:

Total
Unrecognised Unrecognised unrecognised
gains losses gains/(lasses)
fm £m £m
Year ended 31 March 2005
On hedges at 1 April 2004 . ... .............. - (3) (3)
Arising before 1 April 2004 and recognised during the
year ended 3Y March 2005 ... ..., .. ........ — 3 3
Arising during the year and not included in current
YEAr iNCOME . . . .. . .. et i s 3 (4) 1))
At31March2005 . .. ... ... ... ... ... . .... 3 (4) )
Expected to be recognised in 2006 . . .. ... ...... 3 (4) (1)
Expected to be recognised thereafter . . . ... ...... — — —
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Deferred tax

The movements on the net deferred tax account are as follows:
At 1 April
Income statement charge (note i1).
Other movements

Tax on pensions and share schemes credited to equity {see combined

statement of recognised income and expense)
At31 March . . ... ... .. e e e

The deferred tax amounts recognised are as follows:

Deferred tax assets:
—Deferred tax asset to be recovered after more than 12 months

Deferred tax liahilities:

—Deferred tax liability to be recovered after more than 12 months

Net deferred tax asset

The movement in deferred tax assets and liabilities during the year, without taking into consideration the

2005 2006
£m £m
44 61

6 33
2 12
9 2
61 42

2005 2006
£m Im

110 109

(49} {67)
61 42

offsetting of balances within the same tax jurisdiction, is as follows:

{a) Deferred tax assets
QOther
Asset temporary
provisions differences Total
Im

At L April 2004 © . L e e 31 57 88
Differences onexchange . . ... .. ... . ... ... — — —
Income statement charge{note 11} . . ... ... ... ... ....... ... 1 _ 11
Other . L e e e s — 2 2

Tax charged to equity (see combined statement of recognised income and
BXPBNSEY . . . v i e i i e e e e e e e e e e e e e e e e — 9 9
At 31 March 2005 . . . . . . . . . e e e 42 68 19
At 1 Aprit 2005 . . . L e e e 42 68 110
Differences onexchange . .. ... . ... . ..o - - —
Income statement charge(note 11) . . . . .. ... .............. (14) (1} (15}
Other . . . . e e e e e e 12 — 12

Tax credited to equity (see combined statement of recognised income and
BXPRNSE) . L . L e e e e e e e e — 2 2
At31March2006 .. .. ... ... .. . ... 40 69 109

(b) Deferred tax liabilities
Accelerated
Property tax

valuations depreciation Other Total
£m im £m
At April 2004 . .. . e 30 1 3 44
Differences onexchange . . . . ... ... ... i — — — —
Income statement charge (note 11) . . . . . ... ... ... ... — 4 | S
At3VMarch2005 . . . . . . ... ... ... .. ... . 30 15 4 49
At T Aprit 2005 . . .. . e e 30 15 4 49
Differences onexchange . . . . ... .. ... . ... ... ..., — — - —
Income statement charge{note 11) . . . ... ........... (2) 5 15 18
At31March2006 . . . .. .. ..... ... ... .. ....... 28 20 19 67

Deferred tax assets are recognised for tax loss carry-forwards and other temporary differences to
the extent that the realisation of the related tax benefit through the future taxable profits is

probable.

ARG did not recognise deferred tax assets of £2m (2005: 2m) in respect of losses that can be
carried forward against future taxable income. in addition, ARG did not recognise deferred tax

assets of £31m (2005: £31m)} in respect of capital losses that can be carried forward against future

taxable gains. These losses are available indefinitely.
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Reconciliation of movement in GUS investment in ARG

For the year ended 31 March

2005 2006
£m £m
Profit on ordinary activities after taxation . . . ... ........... ... .. .. 247 181
Dividends paid and propoesed to other GUS Croup companies ... ... ...... (41} (12)
206 169
Exchange movements . . . .. . . ittt ittt i e e 4 2
Other MOVEMENTS . . v o vt vt et e e et et i e e e e et ee e B (5)
Movements in SORIE . . . . .. . .. . e e e e e (19} 8
Whiteaway Laidlaw Share Capital reduction . . ... .. .. ... .. .. . ... (28) —
Share Scheme . . . .. .. . e e e e e e e 8 9
Net change ininvestmentin ARG . . ... ... .. e nne s 179 183
Opening investment in ARG . . . .. . . ... . i e e e e 2,418 2,592
Closing investment in ARG . .. ... ... ....................... 2,597 2,775
Adoption of IAS 32 and IAS 39 (adopted 1 April 2005) . ............... (5)
Investment in ARG at 1 April 2005 .. . ... ... . . i 2,592

The reduction in share capital arises from the repurchase of £28m of ordinary shares by Whiteaway Laidlaw
Bank from its parent GUS Finance Holding Limited during the year.

Share-based payment arrangements
Co-investment plan

Directors and certain other senior executives are given the opportunity to defer receipt of their bonus and
invest it in GUS shares under the Co-investment Plan. The number of shares acquired on behalf of the
executive is matched on a sliding scale depending on the achievement against target for the refevant
financial year and can be summarised as follows:

Threshold  Target Maximum

Bonus potential (% of base salary) 0% 50% 100%
Matching ratio 0.25:1* 1:1 2:1
* Between threshold and target the matching ratio rises from 0.25:1 to }:1 on a straight line basis.

The release of these shares is deferred for three years inciuding the deferred bonus. For matching shares
awarded after 31 March 2004 and in subsequent years, dividends will be accrued. (f an executive resigns
during the three-year period he/she will forfeit the right to the matching shares and associated dividends.
Matching shares awarded after 31 March 2006 are subject to compulsory rollover at the date of demerger.

Share options

The Executive Share Option Scheme (“ESOS") is linked to share price providing a built-in performance driver
for option holders and further aligns them with shareholders' interests. In addition, there is a performance
test based on adjusted Earnings Per Share (“EPS"). This requires compound annual growth to exceed
compound annual retail price inflation by +4% per annum over a continuous three-year period.

For options granted since January 2004 there is no retesting of the EPS performance condition. Unapproved
options granted from May 2005 are subject to compufsory rollover at the date of demerger.

Subject to meeting the performance test, options vest three years after grant, and remain exercisable for
seven years after vesting. No director or employee may normally receive an option grant with a face value of
more than one times salary in any one year. In exceptional circumstances the Remuneration Committee has
discretion to grant up to two times salary.

Performance share plan

The Performance Share Plan underpins the longer-term incentive structure by providing a share-based reward
which is earned only when CUS out-performs its peers.

GUS’ performance under this plan is assessed in terms of three-year tota! shareholder return in relation to the
following group of peer companies:

Acxiom Kingfisher Reed Elsevier
Boots Marks & Spencer Reuters

DSCG {formerly Dixons) N. Brown Signet
Equifax Next Tesco

Harte Hanks Pinault Printemps Redoute
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None of the awards vest if GUS’ tatal shareholder return (defined as share price movement plus reinvested
dividends) is below the median return for the comparator group. Once GUS achieves median performance,
40% of the award may vest, while 100% of the award may be earned for an upper quartile return or better.
This can be summarised as follows:

% of

performance

shares that

Position will vest
D e e e e e e e e e 100
2 e e e e e e e e e e e e 100
2 100
L 100
B et e e e e e e e e e e e e e e 85
B e e e e e e e e e e e e e e e e e e 70
7 2 55
Bimedian) . . . . .. e e e 40
2 I T 0

No awards will be released unless the Remuneration Committee is also satisfied with GUS’ underlying
financial performance over the relevant period.

The maximum grant normally available to directors is 100% of salary, converted to shares at the price
prevailing at the time the awards are made. In exceptional circumstances the Remuneration Committee has
discretion to grant a higher amount, The awards vest, to the extent that the performance test is met, after
three years. The majority of participants receive a grant of 50% of salary.

During 2004, the Remuneration Committee decided to introduce a dividend accrual on performance shares to
strengthen alignment with shareholders. Consequently, performance shares awarded after 31 March 2004
accrue dividends. Performance shares awarded from May 2005 are subject to compulsory rollover at the date
of demerger.

(a) Options in respect of the ordinary shares of GUS plc

During the period ended 31 March 2006, the GUS Group had two option arrangements with
employees, The details of these arrangements are as follows:

(i) Summary of arrangements
Arrangement Executive Share Option Schemes  Sharesave Scheme
Nature of arrangement Grant of options ‘Save as you earn’
scheme
Vesting Conditions:
—Service period 3 years 3 or 5 years
—pPerformance/Other EPS growth performance Saving obligation
condition®" over the vesting
period
Expected outcome of meeting Condition is satisfied n/a
performance criteria (at grant date}
Maximum term 10 years 3.5 or 5.5 years
Method of settlement Share distribution Share distribution
Expected departures (at grant date) 5% 3 years2?—30%
5 years?—50%
Option exercise price calculation Market price over the 20% discount to
3 dealing days preceding market price over
the grant® the 3 preceding
dealing days®
Notes:
) The performance condition for the Executive Share Option Scheme requires the average Benchmark EPS growth
for the GUS Group to exceed the average growth in the general index of retail prices by at least 4% over a three
year period. The period of assessment commences at the beginning of the financial year of grant. This is not a
market-based performance condition as defined by ¥RS 2.
{2) The stated values for Sharesave expected departures are inclusive of participants that do not meet the saving
requirement of the scheme.
) Three day averages are calculated by taking middle-market quotations of a GUS plc share from the Landon Stock

Exchange.

Options were exercised on a regular basis throughout the year. The weighted average
share price during the period was £9.32 (2005: £8.71).
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(i) Information relating to optien valuation techniques

GUS plc uses the Black Scholes model to determine an appropriate value of the option
grants. Inputs into the model are calculated as follows:

Expected volatility—Calculated as an average over the expected life. Volatility in the first
year is assumed to be the same as implied volatility on grant date. Volatility for year 4 and
beyond is assumed to remain at the long run (10-year observed volatility). Linear
interpolation is assumed for years 2 and 3.

Dividend yield—Yield will be based on the current consensus analyst forecast figures at
the time of grant. The input utilised will be an average of the forecast over the next 3
financial years.

Risk-free interest rate—Rates are obtained from the UK government Debt Management
Office website which details historical prices and yields for gilt strips.

Expected option life to exercise—The Executive Share Option Scheme has an expected
life of 4 years and the Sharesave schemes have expected lives of either 3 or 5 years.

Fair value of granmt as determined on grant date—The closing price on the day the
options are granted.

Option exercise price—Exercise price as stated in the term of each award.

The weighted average estimated fair values and the inputs into the Black-Scholes models
are as follows:

The 1998 Approved and

Non-Approved Executive Savings related share
Share Option Schemes optlon schemes
Weighted Weighted Wweighted Weighted
average average average average
2006 2005 2006 2005

Arrangements
Fairvalue (£} . ... .. ... .. .. ... ... 1.60 .7 2.46 2.42
Share price ongrantdate (£) . ........ 8.53 8.26 8.96 8.46
Exercise price {£). . . . ... .......... 8.61 8.12 6.87 6.48
Expected volatility . . .. ... ... ....... 27.8% 27.0% 25.5% 25.6%
Expected dividend yield . .. ... ....., 4.,0% 3.8% 3.8% 3.9%
Risk free interestrate . . . ........... 4.3% 5.2% 4.1% 5.1%
Expected option life to exercise ... .... 4 years 4 years 3.56 years 3.45 years

Options granted during 2006 had a weighted average fair value of £1.82 (2005 £1.94).

(i) Reconciliation of movement in the number of share options
2005 2006
Weighted Weighted
average average
Number of exercise Number of exercise
options price—§£ options price--£
Qutstanding at beginning of period . . 11,426,219 5.35 11,331,369 5.02
New Crants .. ............... 3,996,548 7.32 4,006,624 8.62
Forfeiturest™ . . . . .. ... ... ..... (892,576) 5.89 (847,656) 6.64
Exercised options . . .. ......... (3,101,632) 5.07 (2,313,355} 6.09
Expiredoptions . . . .. .......... (97,190) 6.66 (16,941} 5.97
Qutstanding at end of period . . . . .. 11,331,369 6.07 12,160,041 6.87
Exercisable at end of period. . .. ... 5,492,385 6.92 1,028,392 6.42
Note:
1)) For the Sharesave schemes, this includes non-leavers who have failed the savings requirement.
(iv) Share options outstanding at the end of the period

Share options outstanding at the end of the year had the following exercise prices and
remaining contractual lives:

As at 31 March 2005 As at 31 March 2006
Range Weighted
of average Range of Weighted
exercise Number exercise Weighted average exercise  Rumber of average Weighted average
prices of options price remaining lifes prices options exercise remaining lifes
Expected  Contractual Expected  Contractual
years years years years
[0-£6 4,824,620 4.7% 1.5 2.9 0-£6 3,427,152 4.66 0.5 1.2
6-47 4,592,310 6.56 2.1 29 f6-£7 4835114 7.21 1.9 4.3
i7-18 37,495 7.57 2.7 8.7 £7-£8 45,643 7.57 1.7 7.7
8- {9 1,856,944 8.13 32 9.2 8-19 3.860,132 8.42 28 8.8
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{b) Share awards in respect of the ordinary shares of GUS plc

i Summary of arrangements

Arrangement

Co-investment Plan—
Matching Shares

Performance Share Plan

Nature of arrangement

Grant of shares!

Grant of shares

Vesting Conditions:
—Service period
—Performance

4 years

Benchmark profit performance
of Group/Division assessed
against specified targets

3 years

Distribution percentage
determined by ranking
“Total shareholder return’
relative to a comparator
group

Expected outcome of

Participants meet target

Currently 60%%?

meeting performance performance
criteria (at grant date)

Maximum term 6 years 3 years

Method of settlement Share distribution Share distribution

Expected departures 7% 5%

(at grant date)

Notes:

m The Matching Shares are a nil consideration option, It has been classified as an award of shares because of the
nature of the award.

(2} The Performance Share Plan performance condition is considered a “Market-based™ performance conditien under
IFRS 2. i has been valued using a Monte-Carlo simutation with historic volatilities and correlations measured over
the three year period preceding valuation, The performance condition is re-valued every three years unfess
factors arise suggesting an earlier re-run is warranted. The current valuation suggests an award of 60%. The
performance condition will be revalued in 2007,

The grant date for the Co-Investment plan is the start of the financial year in which performance is assessed. This
is before the quantity of the shares award is determined. The underlying value of the award is known at the
grant date, subject to the outcome of the performance condition. The value of awarded shares reflects the
performance outcame at the date of issue to participants.

(in) Information relating to share grant valuation techniques

The value of awards is determined as the observed market closing rate on the date
awarded grants are issued to participants. For the Co-Investment scheme, this occurs after
the first year of performance is assessed.

Under the share awards, participants have an entitlement to dividend distributions from
the issue date until point of vesting. The observed market rate on the day of valuation is
considered inclusive of future dividend distributions. No modifications are made far
dividend distributions or other factars.

{c) Summary of the total cost of share-based compensation in respect of the Ordinary shares
of GUS pic
2005 2006
im Zm
Share optionawards . ... ...... ... ... i 6 6
Share grantawards . . ... ... . e e e 4 4
Total expense recognised (all equity settled) . . ... ............ 10 10
29 Operating leases

2005 2006
£m im

Future aggregate minimum lease payments under non-cancellable operating

leases, for leases expiring in the time frame indicated is as follows:

Less thanm One Wear . . .. .o v vttt ittt e e e e e e 287 in
Between one and five years . . . . .. . ..t i e e 1,103 1,190
More than five years . .. . . ... i i e e e e 2,551 2,527
3,941 4,028

ARG leases various retail outlets, offices and warehouses under non-cancellable operating lease agreements.
The leases have varying terms, escalation clauses, contingent rentais and renewal rights.
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Commitments
2005 2006
Em £m
Capital expenditure for which contracts have beenplaced . . ... ......... 66 49
Contingent liabilities
There are no material contingent liabilities other than those disclosed in note 20.
Notes to the Combined Cash Flow Statement
2005 2006
Notes Em im
(a) Cash generated from operations
Profit after tax . . . .. . . . e 247 181
Adjustments for:
GroUp 1aX @XPRMSE . . . o i i e i i e e e e e e 117 97
Share of post-tax loss of associate ... ... ... ... ............ — 4
Net financing CoOStS . . .. . .. . e e 36 31
Operating profit . ... ... ... .. .. e 400 313
(Profit)/loss on sale of property, plant and equipment . . . ... .. ... (10) 1
Depreciation and amortisation . . . . . . . . . .. i, 121 135
Exceptional items . . . . . . .. . e e 16 13
(Increase)/decrease in stocks . . . . . ... ... . ... ..., e {183) 8
{Increase)/decrease indebtors . . . . ... ... . ... ... . .. ... (78) 6
Increase/(decrease) increditors . . ... .. ... ... i 42 (33)
Movement in retirement benefits . . .. ... .. .. .. L L. (43} (88)
Movements in share reserve . ... ... ... . it i e 4 g
{Decrease)/increase in provisions for liabilities and charges . . .. . .. (28) 1
Cash generated fromoperations . . . . . ... . ... ... ... . . ... 241 365
(b) interest paid
Interest paid on bonds, bank loans and overdrafts . . ... ........ 51 (52)
Interest element of finance lease rental payments . ... ......... — —
Totalinterest paid . . . .. .. v v i e e e (51 (52)
{c} Acquisition of subsidiaries
Acquisition of businesses . . . .. ... ... . e 6 — 45
Net cash outflow for acquisition of subsidiaries . . . ... ......... — 45
{d) Financing
Debt due within one year:
New borrowings . ... ... . . . e 160 180
Repayment of finance leases . . . . . . .. . . .. it i 2) (1)
Net cash flow from debt financing . ... ....... ... ... ....... 158 179
(e) Analysis of cash and cash equivalents
Balance sheet cash and cash equivalents{note 20) . . .. .. ... .. .. 93 131
Overdrafts . . . .. . . e e e {73) (1)
Cash flow statement cash and cash equivalents . . . ... . ........ 20 130
() Reconciliation of net increase in cash and cash equivalents to
movement in net debt
Net debt at 1 April—as reported . . . .. ... ... .. ... 77N (289)
Net decrease in cash and cash equivalents . ... .............. (54 110
Increase indebt . . . ... ... ... .. e (158) {(179)
Net debt at the end of the financialyear .. ... ........... (289) {358}

(@) Major non-cash transactions
ARG did not enter into any new finance lease arrangements during the year (2005: nil).
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Related parties

The ultimate parent company of ARG is GUS plc which is incorporated in the United Kingdom. ARG has the
following related parties:

@

(b)
©
(d)

The following transactions were carried out with related parties:

(a)

b

(<)

Directors and key management of ARG {directors are listed in paragraph 1 of Part VI
“ARG Directors, Senior Management, Corporate Governance and Employees”™,;

Associates {(see note 17);
Subsidiaries (see note 38); and

Other members of the GUS Croup. I

Remuneration of directors and key management.

Key management remuneration is given in note 8c.

Associates

No transactions were entered into between ARG and AAGUS.

Subsidiaries

Transactions between ARG and its subsidiaries, and between its subsidiaries, have been eliminated
on consolidation.

There were no other material transactions with related parties during the year other than the GUS Group as
detailed below. Services are usually negotiated with related parties on a cost-plus basis. Goods are bought on
the basis of the price lists in force with non-related parties.

Retated party transactions

GUS plc and other GUS Croup companies are related parties of ARG and its subsidiaries as they are alt wholly-
owned subsidiaries of GUS plc.

(a)

Trading transactions and balances arising in the normal course of business

The following sates/purchases and balances have arisen from transactions between ARG and other
GUS Group companies including recharges made and the purchase of services from other GUS Group
companies.

For the purposes of the Demerger and the preparation of the combined financial information an
approximation has been made of the amount of shared corperate head office costs attributable to
ARG. For the year ended 31 March 2006 these costs amounted to £11m (2005: £12m).

Year ended 31 March

Related party's
relationship 2005 2006
Purchases from other
GUS Group companies
Purchases from:
GUS Group of companies .. ... ............ subsidiaries of 10 ]
parent company
Total ... ... ... e 10 1
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{b) Funding transactions and balances arising in the normal course of business

The funding balances are a mixture of interest bearing and non-interest bearing balances, with
interest payable and receivable on a proportion of amounts payable or receivable. These amounts
have been used to fund ARG; on demerger, these balances will be settled in cash.

Related party's
relationship

Year ended 31 March

Related party to GUS plc 2005 2006
im Em
Amounts due from/(to)
other GUS Group
companies
Related party debtors:
GUS Group of companies , ... ............... subsidiary of 525 1,064
parent company
Total . . . e e e e e 525 1,064
Related party borrowings:
GUS Group of companies . . ... .............. subsidiary of 613) (1,328)
parent company
Total . . .. .. . e e e (613) (1,328)
Year ended 31 March
Related panty’s
relationship
Related party to GUS plc 2005 2006
£m £&m
Amounts due from/(10)
other GUS Group
companies
Related party interest payable:
CUS Group of companies . . ................. subsidiary of (55) (55)
parent company
Total amounts payable . . . ... ... ..., ...... (55 (55)
Related party interest receivable: . .., . .........
GUS Group of companies ... ................ subsidiary of 10 10
parent company
Total amounts receivable . ... ... .......... 10 10
Amounts owed to associated undertakings are shown within notes 17 and 19.
Summary of the impact of IFRS on the comparative period
A summary of the impact of IFRS on certain key figures is set out below.
Group income statement
Year ended 31 March 2005
Profit for
the
Operating Profit financlal
profit before tax year
Notes £m im Im
As reported under UK GAAP .. ... ...... 273 237 120
IFRS remeasurements:
Share-based payments . ... ............. a 4) 4) (4)
Catalogue costs . .. ... .. vt it nn o b (2) (2} (2)
Reversal of goodwill amortisation . . .. ...... C 127 127 127
Homebase depreciation .. .............. h 8 8 8
Adjustment for guaranteed lease uplifts . . . ... g () m 0}
Stores Impairment . .. ... ... ... ... h (2) {2) 2
Other .. ... . e e ] 1 1
127 127 127
As reported underIFRS . .. . ... ... ..... 400 364 247
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Group balance sheet

As at 31 March

2004 2005
Notes im £m
Capital employed as reported under
UKGAAP .. ... ............ e e e e e 2,618 2,683
Catalogue €osts .. ... ..o e e b a2 (14)
Reversal of UK GAAP goodwill amortisation charged afte
ransition . . . v v v i s e c — 127
Pension liabilities . ...... e e e e e d (133) {159)
Deferred taxation . . ... ... ... 0. T e 30 4]
Lease incentives . .. ... e e e e e f (34) (34)
Adjustment for guaranteed lease uplifts . . . . . e e e g (2) (3}
Stores impairment . . . .. ... ... ... e e e e . h (36) (36)
Depreciation on impaired assets . . . . . . N h — 8
Onerous lease provision . . ... ... ... . oo h (12) (14)
Other . ... ...« il e (n )
(200) (86)
AsreportedunderIFRS . .. . .. ... ... .. ... . ... 2,418 2,597
Motes:
a IFRS requires that the fair value of all share-based payments is charged to the income statement over the vesting periad. Depending on

the type of scheme concerned, the recognition, or timing, or both, of the charges to profit may differ compared with UK GAAP.

Costs incurred during the production of the twice yearly catalogues for Argos are deferred on the balance sheet net of any associated
advertising revenue and marketing support until the catalogue is launched, at which point the net defesred cost is charged to the income
statement,

Goodwill amortisation charged under UK CAAP after the transition date, ¥ April 2004, is reversed in the IFRS financial statements.
Goodwill will be subject to an annual impairment review.

Under [FRS, the pension charge principally comprises a current service cost, tharged to operating profit, and a financing item reported
within net interest.

Under IAS 19, ARG has adopted the option that allows any movements in the pension assets and liabilities arising from actuarial gains
and losses 1o be recognised immediately in full through the SORIE. The full value of the surplus or deficit of pension schemes and other
post-retirement benefits are shown on the balance sheet.

Deferred tax charges arising principally from the recognition of tempoerary differences on pensions and property assets.

Under UK GAAP, property lease incentives and guaranteed uplifts were recognised over the period to the first rent review. Under IFRS,
these are recognised over the full term of the lease.

“Guaranteed Rental Uplifts” are now recognised on a straight line basis over the length of the lease. The effect has been to reduce the
retained earnings reserve and net assets by £3m at 31 March 2005 (2004: £2m) and to reduce profit for the year to 31 March 2005
by £1wm.

As a result of clearer IFRS interpretation on impairment reviews, the group now performs store impairment tests on a stare by store basis.
This has resulted in an impairment charge and onerous lease provision being recognised on transition with a consequent reduction in
depreciation.

Transitional adjustments on first time adoption of IAS 39

As permitted by IFRS 1 “First-time Adoption of International Financial Reporting Standards”, ARG elected to
defer implementation of 1AS 32 “Financial Instruments: Disclosure and Presentation” and 1AS 39 “Financial
Instruments: Recognition and Measurement™ until the year commencing on 1 April 2005 with appropriate
adjustment recognised in opening equity.

The effect of adopting IAS 39 on the balance sheet as at 1 April 2005 is as follows:

31 March Transition
2005 adjustment 1 April 2005
Notes £m £m im
Current assets

Financial assets. . . . . o o v v it e s — 3 3
SEOCK & . i i e e e e e e e e a 889 1 890

Current liabilities
Trade and other payables . . ... ... ... .... b (854) (3) {857)
Other financial liabilities . . . .. .. e a — (6) (6)
(854) (9) (863)
35 (5) 30
Other assets and liabilities . . . . . .. ... .. 2,562 — 2,562
Totalequity . ... ............... e 2,597 (5) 2,592

{Nates overleaf)
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Notes:

Cash flow hedges

a ARG hedges the foreign currency exposure on inventory purchases. Under UK GAAP foreign currency purchases were held off batance
sheet. Under 1A5 39 derivative financial instrements which qualify for cash flow hedge accounting are recognised on the balance sheet at
fair value with corresponding fair value changes deferred in equity.

b Under IAS 39 ARG is required to account for income arising within the ARG Financial Services division on an "effective interest” basis.
Under UK CAAP interest on fixed term loans was recognised on a straight line basis.

Fair value hedges

[4 The Group uses interest rate swaps to hedge the exposure 1o interest rates of its loans and borrowings. Under UK GAAP, interest amounts
payable or receivable in respect of derivative financial instrurnents held for hedging interest rate on loans and borrowings were
recognised as adjustrents to net interest over the period of the derivative contract. Derivative financial instruments were not recognised

at fair value in the balance sheet.

Post balance sheet event

There are no post batance sheet events arising.

Principal subsidiary and associate undertakings

At 31 March 2005 and 2006
Percentage
Country of of Ordinary
Description incorporation shares held
%
Argos Retail Group
Argos Limited . ... ... ... ............. Ceneral merchandise UK
retailing 100
Homebase Limited {consclidated for 12 month
period to 28 February) . . ... ... ........ Home enhancement UK 100
ARG Card Services Limited . . ... .......... Financial services UK 100
ARG Personal Loans Limited . .. ........... Financial services UK 100
ARG Insurance Services Limited . .. ........ Financial services UK 100
Hampden Group Limited . . . ... .......... General merchandise UK
retailing 100
Argos Distributors (Ireland) Limited . . . ... ... General merchandise  Republic of Ireland
retailing 100
Homebase House and Garden Centre Limited . . .  General merchandise  Republic of Ireland
retailing 100
Argos Retail Group {Hong Kong) Limited . . . . .. General merchandise  Hong Kong
buying 100
Details of interests in associated undertakings are given within note 17.
Directors’ Remuneration
For the year ended 31 March
2005 2006
Annual Taxable Annual Taxable
Salary Benus Benefits Total Salary Bonus Benefits Total
600 ‘000 '000 ‘000 ‘000 '000 ‘000 ‘000
Executive directors
Terry Duddy™ . . . .. .. £670 £670 £24 £1,364 £710 £305 £25 £1,040
Richard AshtonV . ., .. £260 £179 £18 £457 £290 £145 £18 £453
Non-executive
directors
Andy Hornby . . ... .. £55 — — £55 £58 —_ £58
Oliver Stocken ... ... £77 — — £77 £81 — £81
John Coombe@ | . ., .. — — — —_ £60 — £60
Notes:
[4}] Refer to the “Retirement benefits” section of this nate for details of the pension cash supplement for these directors.
(2) John Coombe was appointed to the GUS board on | April 2005,
3) Terry Duddy, Andy Hornby, Oliver Stocken and John Coombe are directors of GUS plc. Their remuneration in the above table is in relation

to these directorships.
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Share Options

In May 2005 and in June 2004, executive directors received an option grant with a face value of one times

salary under GUS plic’s executive share option schemes.

Petails of options granted to executive directors, under GUS plc’s executive share option schemes, are set out

in the table below:

Total
Number of Options Options Share number of
options at granted  exercised price on Date from options at
1 April during during Exercise date of which Expiry 31 March
2004 the year the year Price exercise  exercisable date 200S
Terry Duddy
11.06.01 ........ 150,155 — —  612.7p — 11.06.04 10.06.11
060602 ........ 80,398 — —  653.0p — 06.06.05 05.06.12
19.06.03 ........ 85,862 — —  B675.5p — 19.0606 18.06.13
01.0604 . ....... — 82,797 — 809.2p — 01.06.07 31.05.14
399,212
Richard Ashton
17.12.01 .. ... ... 59,842 — — 635.0p — 17.12.04 16.12.11
06.0602 ........ 32,159 — —  b653.0p — 06.06.05 05.06.12
190603 ........ 34,789 — — 675.5p — 19.06.06 18.06.13
01.0604 ........ — 32,130 — 809.2p — 01.06.07 31.05.14
158,920
Total
Number of Options Optlons Share number of
options at granted  exercised price on Date from options at
1 April during during Exercise date of which Expiry 31 March
2005 the year the year Price exercise  exercisable date 2006
Terry Duddy
11.06.01 ......... 150,155 — —  612.7p — 11.06.04 10.06.11 —
060602 ......... 80,398 — — 653.0p — 06.06.05 05.06.12 —
19.0603 ......... 85,862 — — 675.5p — 19.06.06 18.06.13 -
01.0604 . ... ..... 82,797 — — 809.2p — 01.06.07 31.05.14 —
310505 ......... — 82,702 —  8S58.5p — 31.05.08 30.05.15 —_
481,914
Richard Ashton
171201 . ... ..... 59,842 — —  635.0p — 17.12.04 16.12.11 —
060602 ......... 32,159 — —  653.0p — 06.06.05 05.06.12 -
19.06,03 ......... 34,789 — —  675.5p — 19.06.06 18.06.13 —
01.0604 ......... 32,130 — — 809.2p — 01.06.07 31.05.14 —
310505 ......... — 33,779 — 858.5p — 31.05.08 30.05.15 —
192,699
SAYE share option scheme
Options granted to directors under GUS plc’s SAYE share option scheme were as follows:
Number of
options at
31 March Date from
2005 and Exercise which
2006 price exercisable Explry Date
Richard Ashton . . ... ... ... ... ... .. .. ... 3,164 523p 01.09.07 29.02.08
Terry Duddy . . . . . . o oo 4,394 384p 01.05.06 31.10.06
OliverStocken . . ... . ... ... .. . .. co..u.... 4,394 384p 01.05.06 31.10.06

On 2 May 2006, Terry Duddy and Oliver Stacken each exercised 4,394 options at an option price of 384p
under the 2001 scheme resulting in a gain of £28,517 each. The GUS share price an the date of exercise was

1033p. Oliver Stocken was responsible for paying tax on the gain.
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Performance Share Plan

An award under GUS plcs Performance Share Plan takes the form of a deferred right to acquire shares at no
cost to the participant. The vesting of these awards is subject to the performance conditions described in

note 28. In May 2005 Terry Duddy received a share award of 100% of salary and Richard Ashton received a
share award of 50% of salary.

Awards to present directors under the plan bave been as follows:

Terry Duddy

11.06.01 ,.......

1.06.01 ........

Terry Duddy

06.06.02 ........

01.0604 ........

31.07.02 . .......

Plan shares  Plan shares
awarded released
Plan shares during the during the Total plan
awarded at year to yearto  Share price  Share price shares held
31 March 31 March 31 March on date of on date of at 31 March
2004 2005 2005 award release Vesting Date 2005
37,538 -_ 37,538 612.7p 842.1p June 2004
80,398 — — 653.0p —  June 2005
85.862 — —_ 675.5p —  June 2006
— 82,797 _ 809.2p —  June 2007
249,057
12,060 — 12,060 612.7p 842.1p  June 2004
22,151 — — 474.0p — July 2005
17.334 — — 675.5p —  Jjune 2006
— 16,065 — 809.2p —  June 2007
55,610
Plan shares Plan shares
awarded released
Plan shares during the during the Total plan
awarded at year to yearto Share price  Share price shares held
31 March 31 March 31 March on date of on date of at 31 March
2005 2006 2006 award release Vesting Date 2006
80,398 -— 80,398 653.0p 853.1p June 2005
85,862 — — 075.5p —  June 2006
82,797 - — 809.2p —  June 2007
— 82,702 - 858.5p —  May 2008
251,361
22,151 — 22,151 474.0p 853.1p July 2005
17,394 —_ — 675.5p —  June 2006
16,065 —_ — 809.2p —  June 2007
— 16,889 — 858.5p —  May 2008
50,348

Co-investment Plan
Directors are given the opportunity to defer receipt of their annual bonus and have it invested in GUS shares

as described in note 28.

For the year ending 31 March 2005, Terry Duddy received a bonus of £670,000 and Richard Ashton received
a bonus of £179,000 and they chose to invest the whole of these bonuses.

The invested shares so purchased on their behalf are included in the table below and also in the table of
directors’ interests. The related matching shares under these arrangements are also shown in the table befow.
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They are not released until the expiry of a three year period and the right to the matching shares is forfeited
if a director resigns.

Invested and

Matching
shares
released
during year to Share price
Invested Matching 31 March on date of
shares'" shares'! 2006 relcase Vesting date
Terry Duddy®
17.0602 . ... .. 187,273 882.5p June 2005
20.06.03 ...... 40,132 158,193 June 2006
11.06.04 . ..... 37.961 209,008 June 2007
13.06.05...... 38,888 153,285 June 2008
Richard Ashton
17.06.02 ... ... 21,915 882.5p June 2005
200603 . ... .. 8,989 35,435 June 2006
11.06.04 ...... 14,159 55,814 June 2007
13.06.05 ...... 10,412 41,043 June 2008
{1) Invested shares for Terry Duddy and Richard Ashton are purchased with the bonus net of tax.
(2} The Remuneration Committee agreed to grant in June 2004 an extra number of malching shares to Terry Duddy to the vatue of £500,000

as a one-off award. The additional shares are included in the totat number disclosed above,

(3 As a result of the demerger of Burberry, UK based Co-Investment Participants were entitled to receive the special dividend of Burberry
shares in respect of their invested shares. Participants were able to dispose of their Burberry shares, without affecting their Matching
Shares. The above figures reflect the adjustment to the number of invested shares following the demerger and share consolidation.

Retirement Benefits

Terry Duddy is a member of the Argos Pension Scheme which will provide him on retirement at age 60 with a
pension of up to two thirds of the pension earnings cap subject to HM Revenue & Customs limits. The
following pension figures are based on his capped pensionable earnings. In addition, to provide benefits in
excess of the pension earnings cap, Terry Duddy elected to have paid to him a cash sum for investment at
his own discretion. The amount paid in 2006 was £278,024 (2005: £261,280).

from April 2006, Terry Duddy has elected to join the ARG secured unfunded retirement benefits scheme and
will receive pension benefits on full basic salary.

Richard Ashton is a member of the Argos Pension Scheme which will provide him on retirement at age 60
with a pension of up to two thirds of the pension earnings cap subject to HM Revenue & Customs limits. The
following pension figures are based on his capped pensionable earnings. In addition, to provide benefits in
axcess of the pension earnings cap, Richard Ashton elected to have paid to him a cash sum for investment at
his own discretion. The amount paid in 2006 was £305,469 (2005: £253,919). Since joining ARG in 2001,
Richard Ashton has received up to 31 March 2006 cash payments totalling £710,200.

The table set out below provides the disclosure of directors’ pension entitlements in respect of benefit from
tax-exempt schemes and unfunded arrangements.

Additional
pension
Accrued Accrued carned to
pension at pension at Transfer Transfer Changes in 31 March  Transfer value of
31 March 31 March value at value at transfer values 2006 (net of  the increase (less
2006 2005 31 March 31 March {less director's inflation) director's
per " per um‘2 2006 20059 contributions)'® per annum® contributions)y™
£000 £'000 £'000 £'600 £°000 £'000 £'000
Terry Duddy . 13 11 150 1z 22 2 5
Richard
Ashton . .. 12 9 81 54 20 3 12
Notes:

Columns {1) and {2) represent the deferred pension to which the directors would have been entitled had they left ARG at 31 March 2006 and
2005, respectively.

Columa (3) is the transfer value of the deferred pension in column (1) calculated as at 31 March 2006 based on factors supplied by the actuary of
the ARG pension scheme,

Column (4) is the equivalent transfer value, bur calculated as at 31 March 2005 on the assumption that the director left service at that date.
Column (5) is the change in the transfer value of accrued pension during the year net of contributions by the director.

Column (6) is the increase in pension built up during the year, recagnising (i) the accrual rate for the additional service based on the pensionable
salary in force at the year end, and (ii) where appropriate the effect of pay changes in “real' (inflation adjusted) terms on the pension already
earned at the start of the year.

Column (7) represents the transfer value of the deferred pension in column (6).
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Directors’ interests

The beneficial interests of the directors, together with non-beneficial interests, in the Ordinary shares of
GUS plc are shown below in section (i). Share options granted to directors, awards under the Performance
Share Plan and the contingent interests in matching shares under the Co-investment Plan are shown on

pages 141 to 143, The directors have no interests in the debentures of GUS plc or in any shares or

debentures of GUS pic’s subsidiaries.

GUS plc
31 March 31 March
2005 or on 2006
date of {Notes 1
appointment and 2)

(i) Beneficial Holdings

John Coombe . . . . ... .. e e 3,000 12,469
Terry Duddy . . . . o o e e e e 151,524 282,926
Andy Hotnby . .. . e e e e e e 5,420 6,811
Oliver Stocken . . . . . . ... e e, 31,500 30,627
Richard Ashton . . . . . ... ... . e e e 31,975 33,560

Notes

(1) The Director’s interests as at 31 March 2006 reflect the adjustment to the number of GUS shares following the share consolidation as a result

of the Burberry demerger.

(2) On 2 May 2006, Terry Duddy and Oliver Stocken each exercised 4,394 under the Company’s 2001 SAYE share option scheme, at an option

price of 384p, and kept the resultant shares.
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Section C: ARG Accountant’s Report for the Years Ended 31 March 2004 and
31 March 2005 (UK GAAP)

PRICEAATERHOUSE(QOPERS

PricewaterhouseCoopers LLP
1 Embankment Place
London WC2N 6RH

The Directors (the "Directors™)
GUS plc

One Stanhope Gate

London WIK 1AF

Merrill Lynch international
Merrill Lynch Financial Centre
2 King Edward Street

London ECYA THQ

UBS Limited
1 Finsbury Avenue
London EC2M 2PP

26 July 2006

Dear Sirs

ARG Historical Financial Information

We report on the financial information set out in Section D of Part IX below. This financial information has
been prepared for inclusion in the Class 1 Circular dated 26 July 2006 (the “Circular”) of GUS plc (the “Company”)
on the basis of the accounting policies set out in note 2 to the financial information.

Responsibilities

The Directors of the Company are responsible for preparing the financial information in accordance with the basis
of preparation set out in note 1 to the financial information and on the basis of Generally Accepted Accounting
Principles in the United Kingdom as described in note 2.

We have formed an opinion on the financial information as to whether the financial information gives a true and
fair view, for the purposes of the Circular.

Basis of opinion

we conducted our work in accordance with the Standards for Investment Reporting issued by the Auditing Practices
Board in the United Kingdom. Qur work included an assessment of evidence relevant to the amounts and
disclosures in the financial information. It also included an assessment of significant estimates and judgements
made by those responsible for the preparation of the financial information and whether the accounting policies are
appropriate to ARG's citcumstances, consistently applied and adequately disclosed.

We planned and performed our work s6 as to obtain all the information and explanations which we considered
necessary in order to provide us with sufficient evidence to give reasonable assurance that the financial
information is free from material misstatement whether caused by fraud or other irregularity or error.

Opinion

In our opinion, the financial information gives, for the purposes of the Circular, a true and fair view of the state of
affairs of ARG as at the dates stated and of its profits, cash flows and recognised gains and losses for the periods
then ended in accordance with the basis of preparation set out in note 1 and on the basis of Generally Accepted
Accounting Principles in the United Kingdom as described in note 2.

Yours faithfully

PricewaterhouseCoopers LLP
Chartered Accountant




Section D: ARG Financial Information for the Years Ended 31 March 2004 and
31 March 2005 (UK GAAP)

Combined profit and loss account

For the year ended 31 March

Before Exceptional Before Exceptional
Exceptiopal items Exceptional items
tems (Note 6) Total items (Note 6} Total
2004 2004 2004 2005 2005 2005
Nates im im £Em £m £im £m
Turnover . . .. ... ....... 2,3 4,927 — 4,927 5,313 — 5,313
Costofsales . ........... S (3,242) — (3,242) (3,483} — {3,483}
Grossprofit. . .......... 1,685 — 1,685 1,830 - 1,830
Net operating expenses before
amortisation of goodwill . . ., (1,299 (7} (1,306) {1.408) (22) {1,430)
Amortisation of goodwill . . . | | (127) — (127) 127) —_ (127)
Net operating expenses . . . . .. 5 (1,426) (7 (1,433) {1,535} (22) {1,557}
Operating profit . . . . .. ... 259 {(7) 252 295 (22) 273
Share of operating profit of
associated undertakings . . . . —_ _ — — — —
Profit on ordinary activities
before interest. . . . . .. .. 259 7 252 295 (22) 273
Net interest . ... ......... 7 a3mn — 31) (36) — {(36)
Profit on ordinary activities
before taxation ... ... .. ] 228 (7 221 259 (22} 237
Tax on profit on ordinary
activities . . .. ... ... ... 9 (107) {117)
Profit on ordinary activities
after taxation . ........ 114 120
Dividends . .. ........... 10 a7 an
Retained profit for the
financial year ... ... ... 97 79
2004 2005
pence pence
Earnings per share . . . . ... .. 11
—Basic ............., 29.4 3.7
—Diluted . .. .......... 29.1 31.3

The financial information above may not be representative of future results; for example, the historical capital

structure does not reflect the future capital structure. Future interest income and expense, certain operating costs,
tax charges and dividends may be significantly different from those that resulted from being wholly owned by the

GUS Group.

Statement of combined total recognised gains and losses

Profit for the financiat year
Currency translation differences

Total recognised gains for the year

For the year ended 31 March

Group
2004 2005
£m £m
97 79
{1 1
96 80

There is no difference between the profit and ordinary activities before taxation and the retained profit for the year
stated above and their historical cost equivalents.
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Combined balance sheet

At 31 March
2004 2005
Notes fm fm
Fixed assets
Intangible assets—goodwill ... ... .............. 12 1,834 1,707
Tangible assets . . . .. .. ... i e 13 579 685
Investments . . ... .. .o i it s 14 5 5
2,418 2,397
Current assets
SEOCKS . v v i e e e e e e e e 15 706 889
Debtors—due withinoneyear . ................. 16 1,610 _ 995 —
—clue after more than oneyear ............ 16 196 1,806 220 1,215
INVESEMEBNIS . . . . vt it et e e e v as s e e e e e aas 17 70 —
Cashatbankandinhand .............. . ...... 17 115 93
Total CUMTENT ASSES . . v v v v v v v e e e e e s aa e an s 2,697 2,197
Creditors
Amounts due withinonewyear. .. ................ 18 {2,151) (1,585}
Netcurrent assels. . . ... ... ...t nnnnnnn 546 612
Total assets less current liabilities . . . . . ... ... .. 2,964 3,009
Creditors—amounts due after more than one year. . . . .. 19 (259) (253)
Provisions for liabilities and charges ... ... ........ 21 (87) (73)
NELASSEBIS . . . . . . . vt v et ie it ia i ia e n 2618 2,683
GUS investmentin ARG . . .. ... .............. 22 2,618 2,683
Combined cash flow statement
For the year ended 31 March
2004 2005
Notes £m im
Net cash inflow from operating activities ... ... ....... .. oo 27(a) 192 240
Dividends received from associated undertakings . . .. ... ... ... — —
Returns on investments and servicing of finance . . . . ..., . ... ... ... 27(b) 31} (36)
TaXAUON . . o o e et e e e e e e e e (90) (138)
Capital expenditure . . .. ... ... e e 27(c) (149) (225)
Dividends paid to Shareholders . . . . .. .. ... . e (a7 {41)
Net cash outflow before management of liquid resources and financing . . . . (95) (200
Management of liquid resources . . .. .. L. e e e 27(d) — 70
Financing—issue of shares . . . .. ...... ... ... ... . ... . 0. — —
~—change in debt and lease financing . . . . ................ 27(e) (293) 161
Cash flows from transactions relating to other GUS Group companies . . . .. 365 s
(Decrease)/increaseinnetcash .. ... ... ... ... ... .00, (23) 16
Reconciliation of net cash flow to movement in net debt
(Decrease)/increase innetcash . . . .. .. ... .. ... . oo o (23) 16
Cash outflow/(inflow) from movement in debt and lease financing . .. . ... 293 (161)
Cash inflow from movement in liquid resources . . ... ... .. ... ...... — (70}
Movement in net debt resulting fromcashflows. . .. ......... ... ... 270 (215)
Movementinnetdebt. . . .. .. . ... .. . ... e 270 (215)
Net debt atbeginningof year . . . ... .. ... .. i 27{f) (348) (78)
Netdebtatendofyear .. ... .. ... ... ... . ... et 27(f (78) (293)




Notes to the financial information

Basis of preparation

The combined financial information presented is for the year ended 31 March 2004 and the year ended

31 March 2005. ARG prepares its financial information for the financial year for the 12 months to 31 March
except for the results for Homebase Limited which are included for the 12 months to 28 or 29 February each
year, with adjustments to reflect the balance sheet movements in cash to the end of March. This is done to
facilitate comparability of the profit and loss account by avoiding the distortions that would arise relating to
changes in the timing of Easter.

Individual financial returns were prepared for CUS Group consolidation purpases and have been adjusted for
relevant itens previously only recorded at a GUS plc level. The combined financial information contained in
this report comprises an aggregate of the combined income statements, cash flows and balance sheets of the
companies that will form ARG including the GUS Group's investment in Argos Limited, all of which will be
transferred to ARG Holdings (UK) pic (“ARG Holdings") on completion of the proposed demerger. Internal
transactions within ARG have been eliminated on combination.

ARG has not in the past formed a separate legal group and therefore it is not meaningful to show share
capital or an analysis of reserves for ARG. The net assets of ARG are represented by the cumutative
investment of GUS in ARG (shown as “GUS investment in ARG").

The following summarises the principles applied in preparing the combined financial information:

® Where a balance is interest bearing and has the characteristics of debt, it has been presented as debt in
the balance sheet, with the interest taken to the profit and loss account. Accordingly, the interest income
and expense recorded in the combined profit and loss account have been affected by the financing
arrangements within the GUS Croup and are not necessarily representative of the interest income and
expense that would have been reported had ARG been independent. They are not necessarily
representative of the interest income and expense that may arise in the future. The rate of interest
applying to funding balances within the Group is determined by GUS plc.

8 The GUS Group had not historically recharged corporate head office costs comprising administration,
management and other services including, but not limited to, management information, accounting and
financial reporting, treasury, taxation, cash management, employee benefit administration and investor
relations services to its underlying businesses. However, for the purposes of the preparation of the
combined financial information an approximation has been made of the amounts of shared corporate head
office costs attributable to ARG, These costs were affected by the arrangements that existed in the
CUS Group and are not necessarily representative of the position that may prevail in the future.

m The GUS Group has historically operated a central cash account whereby certain cash costs are settled
centraily by the GUS Group on behalf of ARG such as tax and payroll. For the purposes of preparation of
the combined financial information, such centrally settled cash costs have been allocated to ARG and
reflected in the cash flow statement in line with the reallocation of the related balances to ARG in the
balance sheets and income statement as described above.

® Tax charges in this combined financial information have been determined based on the tax charges
recorded by ARG companies in their local statutory accounts as well as certain adjustments made for
GUS Group consolidation purposes. The tax charges recorded in the combined profit and loss account
have been affected by the taxation arrangements within the GUS Group and are not necessarily
representative of the tax charges that would have been reported had ARG been an independent group.
Also, they are not necessarily representative of the tax charges that may arise in the future.

u  All trading balances between ARG and other GUS Croup companies have been presented in either debtors
or creditors.

& Where a GUS Group balance is unconnected with a trading relationship, is long term and non-interest
bearing it has been reclassified from debtors and creditors and presented as equity within the
“GUS investment in ARG". Accordingly, the GUS investment in ARG comprises:

(a} Long-term loans due to and from other GUS Group companies referred to throughout this report as
“the CUS Group quasi equity balances”;

{b)  Assets and liabilities not forming part of ARG on demerger, referred to throughout this report as
“the GUS Croup investment balances”; and

(c}  Share capital and reserves of ARG companies referred to throughout this report as “Aagregated
share capital and reserves of ARG companies”.

The combined financial information has been prepared on a going concern basis and under the historical cost
convention and applicable accounting standards in the United Kingdom as at 31 March 2005 as modified
having regard to certain conventions for the preparation of historical financial information for inclusion in
Investment Circulars compiled in the Annexure to SIR 2000 “Investment Reporting Standards applicable to
public reporting engagements on historical financial information” issued by the Auditing Practices Board.
These policies have been applied on a consistent basis with previous years.
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Accounting policies
Turnover
Turnover represents goods and services sold to custemers outside ARG,

Turnover represents the amount of goods and services sold to external customers less returns, discounts and
value added tax. Turnover on goods to be defivered is recognised when the customer accepts delivery.
Turncver is reduced by the value of sales returns provided for during the year.

For sales promotion purposes ARG operates a variety of schemes that give rise to goods being sold at a
discount to standard retail price. Turnover is adjusted te show sales net of all related discounts.

Within ARG Financial Services ("ARGFS”) turnover represents interest and fees accrued on customers' card
accounts and loans and insurance commission. Where ARGFS acts as an agent in arranging the sales of a
variety of third party provided financial services products, only the commission received is included in the
profit and loss account and is classified as turnover.

Associated undertakings

ARC's share of the profits of associated undertakings is included in the profit and loss account up to the date
of disposal or from the date of acquisition. Loans to associated undertakings and ARC’s share of net assets
are included in the balance sheet.

Tangible fixed assets
As permitted by FRS15 the group has adopted a policy of not revaluing trading properties.

Land and assets in the course of construction are not depreciated. Freehold properties are depreciated over
50 years by equal annual instalments. Leasehold premises with unexpired lease terms of 50 years or less are
depreciated by equal annual instalments over the remaining period of the lease. Plant, vehicles and
equipment are depreciated by equal annual instalments over two to 10 years according to the estimated life
of the asset. Equipment on hire or lease is depreciated over the shorter of the period of the lease or their
useful economic life.

Software costs

Acquired computer software licences are capitalised on the basis of the costs incurred to acquire and bring to
use the specific software. Computer software licences are held at cost and are amartised on a straight line
basis over three to five years. Costs that are directly associated with the production of identifiable and
unique software products controlled by ARG, and that will generate economic benefits beyond one year, are
recognised as fixed assets and amortised on a straight line basis over three to five years. Costs associated
with developing or maintaining computer software programmes are recognised as an expense as incurred,

Fixed asset investments

Investments held as fixed assets are stated at cost tess provision considered necessary for any impairment.

Goodwill

For acquisitions of subsidiary undertakings and investments in associated undertakings made on or after

1 April 1998, goodwill (being the excess of the fair value of purchase consideration over the fair value of net
assets acquired) is capitalised as an intangible fixed asset. Fair values are attributed to the identifiable assets
and liabilities that existed at the date of acquisition, reflecting their condition at that date. Adjustments are
also made to bring the accounting policies of acquired businesses into alignment with those of ARG.
Coodwill arising on acguisitions is amortised by equal annual instalments over its estimated useful economic
life, up to a maximum of 20 years.

Goadwill on acquisitions prior to 1 April 1998 was written off to reserves in the year of acquisition. On the
disposal of a business, any goodwill previously written off to reserves is included in the profit or loss.

Impairment of fixed assets and goodwill

Fixed assets and goodwill are subject to review for impairment in accordance with FRS 11 “Impairment of
Fixed Assets and Goodwill”. Any impairment is recognised in the profit and loss account in the year in which
it oceurs,

Leases

Where assets are financed by leasing arrangements that give rights approximating to ownership, the assets
are treated as if they had been purchased outright. The amount capitalised is the fair value of the leased
assets. The corresponding leasing commitments are shown as obligations to the lessor and the assets are
depreciated over the shorter of the lease term or their useful economic life. The interest element of lease
rentals is charged to the profit and loss account over the life of the lease in proportion to the outstanding




lease commitment. All other leases are operating leases, and the annual rentals are charged to the profit and
loss account as incurred.

Gross rental income and expenditure in respect of operating leases are recognised on a straight line basis
over the periods of the leases.

Foreign currency

Assets and liabilities of overseas undertakings are translated into sterling at the rates of exchange ruling at
the balance sheet date and the results are translated into sterling at average rates of exchange. Differences
arising on the re-translation of opening net assets, profits and losses at average rates and borrowings
designated as hedges are taken to reserves, Foreign currency transactions which are covered by specific
forward exchange contracts are translated into sterling at the contracted exchange rate. Exchange profits and
losses which arise from normal trading activities are included in the profit and loss account.

Derivative financial instruments

ARG uses derivative financial instruments to manage its exposures to fluctuations in foreign currency
exchange rates and interest rates. Forward currency contracts and interest rate swaps are accounted for as
hedges, with the instrument’s impact on profit deferred until the underlying transaction is recognised in the
profit and loss account. Instruments accounted for as hedges are designated as a hedge at the inception of
contracts. Derivatives are taken to the profit and loss account if they are de-designated.

All financial instruments used by ARG are managed by Group with the principal instruments being loans to or
from the Group companies. The rate at which inter-company interest is payable or receivable on these
balances is determined by GUS pic.

Deferred taxation

Deferred taxation is provided in respect of timing differences that have originated but not reversed at the
balance sheet date and is determined using the tax rates that are expected to apply when the timing
differences reverse. Deferred tax assets are recognised only to the extent that they are expected to be
recoverable. Deferred taxation is discounted using the post tax yields to maturity that could be obtained at
the balance sheet date on relevant government bonds with maturity dates similar to those of the deferred
taxation assets and liabilities.

Incentive plans

ARG’ share based incentive plans are accounted for in accordance with UITF Abstracts 17 “Employee Share
Schemes™ and 38 "Accounting for ESOP trusts”. The fair value of the shares at the date of the grant, less any
consideration 10 be received from the employee, is charged to the profit and loss account over the period to
which the employee's performance relates. Where awards are contingent upon future events {other than
continued employment)} an assessment of the likelihcod of these conditions being achieved is made at the
end of each reporting pericd and an appropriate charge is made to the profit and loss account,

ARG operates Save As You Earn schemes that allow for the grant of share options at a discount to the market
price at the date of the grant, ARG has made use of the exemption under UITF Abstract 17 not to recognise
any compensation charge in respect of these options.

Stock
Stock is stated at the lower of cost and net realisable value. The cost bases in use within ARG are:

m general retail goods are valued on a standard cost or weighted average basis which approximates to
actual cost; and

® net realisable value is the estimated selling price in the ordinary course of business, less applicable
variable selling expenses.

Pensions

ARG operates pension plans. The major defined benefit scheme is in the United Kingdom. The assets
covering these arrangements are held in independently administered funds.

ARG charges the regular costs of its defined benefit pension schemes against profits on a systematic basis
over the service lives of the pensionable employees in accordance with advice from qualified actuaries.
Variation from regular cost is allocated over the expected remaining service lives of current scheme
members. Any difference between the cumulative amounts charged against profit and contributions paid is
included as an asset or provision as appropriate in the balance sheet.

ARG also operates defined contribution pension schemes, the major one being in the United Kingdom with
assets held in independently administered funds. The cost of providing these benefits, recognised in the
profit and loss acgount, comprises the amount of contributions payable to the schemes in respect of the year.
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Related party transactions

Financial Reporting Standard 8, “Related Party Disclosures” (“FRS 8"), requires the disclosure of the details of
material transactions between the reporting entity and related parties. ARG has taken advantage of an
exemption under FRS8 not to disclose transactions between ARG companies which eliminate on combination.

Business analysis

For the year ended 31 March

Turnover Profit before taxation Net assets
2004 2005 2004 2005 2004 2005
im £m £m £m £m im
By business sector
Argos . . .. e e e e 3,384 3,652 297 325 440 668
Homebase . ... ............. 1,483 1,580 102 110 191 271
Financial Services ... ......... 60 81 (6} — 289 368
4,927 5313 393 435 9220 1,307
CentralCosts ... ............ — — (7} (13) 3 3
4,927 5,313 386 4727 923 1,310
Exceptional items {(Note 6) . . . .. .. (7) (22)
GCoodwill (Note 12} .. ......... (127) {127) 1,834 1,707
Net interest (Note 7) . .. ... .... 31 (36)
Profit before taxation .. ........ 221 237
Net debt {includes GUS Funding) . . . (78) (293)
Taxation . ...........0..a.. ©1) 4an
Netassets . ................ 2,618 2,683

The profit of Financial Services is after deducting funding costs.

Amortisation of goodwill includes £89m (2004: £89m) relating to Argos, £38m (2004: £38m) relating to
Homebase. The goodwill reported within net assets of £1,707m (2004: £1,834m) includes £1,019m relating
to Argos and £688m relating to Homebase.

Geographical analysis
ARG trades only in the UK and the Republic of Ireland.
Turnover by origin is not significantly different from turnover by destination.

Turnover between segments is not material.

Cost of sales and net operating expenses

2004 2005

£m im

Costof sales . . . . .. e e e e e e 3,242 3,483

Net operating expenses comprise:

Selling COStS . . . . e e e e e e s 1,033 1,153
Administrative expenses (including amortisation of goodwill £127m

(2004: £127mM) . o o i e e e e e e e e s 393 382

1,426 1,535

151




Exceptional items

2004 2005
im £m
Exceptional items comprise;
Restructuring costs incurred by ARG following the disposal of Home Shopping
and Reality businesses—central , . . . .. ... . ... . ... .. 7 —
Exceptional charge in respect of disposed operations . . . ... ... ... .. 7 —
Restructuring costs incurred by Homebase Head Office relocation® . . . ... .. — 6
OFT fine—Argos®) . . . . ... e e e e — 16
Exceptional charge in respect of continuing operations . . . . . ... .. .. — 22
(a) In 2005 ARG undertook a reorgarnisation whereby approximately 500 Homebase roles, inctuding the merchandising and buying
function previously based in Wallington, Surrey, relocated to its head office in Milton Keynes. The costs of the r1ove have totalled
£12m in 2006 and £6m in 2005. This amount was previously disclosed in the group accounts of GUS pic as an £18m charge in
the year to 31 March 2005
The tax effect of exceptional items is disclosed in note §.
(b) As previgusly announced, the Competition Appeal Tribunal has ruled on the fine imposed on Argos by the Office of Fair Trading.
Argos is continuing to appeal what it believes to be an unfair decision. A charge of £16m to cover the fine and associated interest
costs has been made against Argos' operating profit in 2005,
Net interest
2004 2005
£m Im
interest income:
Bank deposits and other . . . . . . ... ... e e 11 6
Group interest receivable . . .. ... . ... . ... e e 10 10
Total INterest iNCOME . . . . . . it i it e et et e i e na s nas an 21 16
interest expense:
Bank loans and overdrafts . . . .. . .. ... .. e (7) (3)
Groupinterest payable . . . . . . . ... L e a7 (55)
Perpetual SeCUNites . . . . . . .. . . it e e e an (1)
Discount unwind on provisions . . . . . .. . . . . e e e — [t
Cross interest BXPeNSE . . o v v i i v it et e e e e e e e {65} (70)
Less: interest charged tocostofsales . . ... ... ... ... . . o0, 13 18
Total interest BXPeNSE . . . . . . . L. e e e e e e e e (52} (52)
Net INTerest eXPeNSE . . . . . . . . it ittt et e e e e e (31} (36)
Interest charged to cost of sales includes £18m {2004: £13m) in respect of financial services activities.
Profit on ordinary activities before taxation
2004 2005
Em £m
Profit on ordinary activities before taxation is stated after charging/(crediting):
Operating lease rental expense—land and buildings . . .. .............. 236 254
—plant, vehicles and equipment. . .. ... .. .. 7 9
Property rental income under operating leases. . .. .. ... ... .. ... ..., (5) 5
Profits/losses on disposal of fixed assets . ... ... .. ... ... ... .. ... 2 10
Amortisation of goodwill . . . .. ... e e e 127 127
Depreciation of tangible and intangible fixed assets
—assets OWned ... L L e e e e e e e e 113 129
—under finance leases . . . . . . . .. e e e e e e 2 -
Audit fees—statutory audit . . . . ... ... e e 1 1
—Other assSUranCe ServiCes . . . . . . . . . it i i e e e e e e 1 —
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Tax on profit on ordinary activities

2004 2005
£m Im
(a) Analysis of charge for the year
Current tax:
UK corporation tax on profits fortheyear .................. 109 120
Double taxationrelief. . . .. ... ... .. ... . . .. . . ) ()
Adjustments in respect of prior years . .. ... ... .. ... ... 5 4
113 123
OVeISEAS TAX . . . o . i i e e e e e e e e e e e e e 1 1
Group share of tax on profits of associated undertakings . . . ... ... — —
Total current tax charge fortheyear . ... . ... ............. 114 124
Deferred tax:
Origination and reversal of timing differences . .. ... ... ... .... 3 (5)
Adjustments in respect of prioryears ... .. ... ... ... . . 0. (4) 2)
Total deferred tax . ... ... ... .. it 7} @)
Tax on profit on ordinary activities . . .. ... ................ 107 117
2004 2005
£m £m
(b) Factors affecting the tax charge for the year
The tax charge for the year is higher than the standard rate of
corporation tax in the UK (30%)
The differences are explained below:
Profit on ordinary activities before taxation . . . . .. ... ... .. ..., 221 237
Profit on ordinary activities before taxation multiplied by the standard
rate of corporationtax inthe UK of 30% . . . . . . ... ... ... ..... 66 71
Effects of:
Adjustments to tax charge in respect of prioryears .. .......... S 4
Expenses not deductible for tax purposes. . .. ... ... ... L. 7 9
Coodwill amortisation not deductible for tax purposes . . .. ... ... 38 38
Differences in effective tax rates on overseas earnings . ......... (6) 2)
Other permanent differences . . .. ... ... ... 1 n
Other timing differences . . . .. . ... ... .. ... ... .. .. ..., 3 5
Total current tax charge fortheyear . . ... ... ... ... .. ...... 114 124
{c) Tax effect of exceptional items
A deferred taxation asset was created in respect of the exceptional restructuring costs for the year
ended 31 March 2005: £2m (2004: nil).
Dividends

Interim paid to other GUS Group companies . ... .. ... ... vt
Final proposed to other CUS Croup companies .. ... ... ... ... uvvu...

Dividends paid and proposed . . ... ... ... .. i e

2004 2005
£m £m
05 (39)
(2) (2)
a7 41)

An interim dividend of £25m was paid by Whiteaway Laidlaw Bank to its parent in 2005. A final dividend of
£2m was proposed in 2005 and has not yet been approved. Interim dividends of £12m and £2m have been
paid by Stanhope Finance and Cliffrange to their GUS parent in 2005.
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Basic and diluted earnings per share

2004 2005
pence pence
Basic earnings per share before amortisation of goodwill and exceptional items 45.0 49.0
Effect of amortisationofgoodwill . . . . .. ... ... ... . ... L. ... (14.8) (14.8)
Effect of exceptional items . .. ... .. .. . o e e e e (0.8) (2.5)
Basic earnings pershare . . . .. . . . e e e e 29.4 31.7
2004 2005
pence pence

Earnings per share before amortisation of goodwill and exceptional items . . . .
1 11~ 45.0 49.0
S ] 1 [ 445 48.4

The calculation of basic earnings per share is based on profit for the year of £120 million (2004:
£114 million) and on 850 million ordinary shares, being the number of ARG Shares that would have existed
based on a one for one exchange for GUS Shares in issue.

In 2005/06 following the demerger of Burberry, the GUS Group underwent a share consolidation whereby 86
new shares were issued for every 100 that were in circulation. On the basis that one new share is proposed
to be issued for each GUS Share held, the same consolidation factor has been applied to all years in the track
record period in order to ensure comparability.

Share options were not reset when Burberry was demerged, therefore no dilutive effect has been applied to
the dilutive effect of options.

The calculation of diluted earnings per share reflects the potential dilutive effect of employee share incentive
schemes, but does not anticipate changes to incentive schemes that will result from the Demerger.

2004 2005

im £m

Earnings before amartisation of goodwill and exceptional items . . . ... .... 386 422
Effect of amortisationof goodwill . . . . .. ... ... ... ... .. (127} 027
Effect of exceptional items . . . . . . . .. ... e (7) (22)
Profit forthe year . .. .. . . . it e e i e e s 252 273
2004 2005

m m

Number of ARG Shares in issue

Weighted average number of ordinary shares inissue® . . ... ........... 858.3 860.1
Dilutive effect of share incentiveawards . ... ..................... 9.0 12.5
Diluted weighted average number of ordinary shares in issue during the year . 867.3 872.6

Note:

[ Excluding shares held by GUS.

154




12 Intangible assets—goodwill
Argos Homebase Total
£m £m Im
2004
Cost
At 1 April 2003 . . . . L e e 1,596 765 2,361
ADdItioNS . .. e e e e e e — 1 11
At31March2004 . . . .. . . . .. ... . ... 1,596 776 2,372
Amaortisation
At T April 2003 . . . . . e 400 N 411
Charge foryear . ... ... ... ... . ... . ... 88 39 127
At31March2004 . . . ... ... .. ... ... ... ... ...... 488 50 538
Net Book Valueat 31 March2004 ... ............... 1,108 726 1,834
2005
Cost
At 1 April 2004 and 31 March 2005 . ............... 1,596 776 2,372
Amartisation
AT April 2004 . . . . e e e e e e 488 50 538
Chargeforyear . ...... ... ... . . . . .. . ... oo, g9 38 127
At31March2005 .. ... ... . .. ... ... ... .. ... .... 577 88 665
Net Book Valueat 31 March2005. . . ... ... ......... 1,019 6838 1,707
13 Tangible fixed assets
Freehold Leasehold properties Plant, Assets in Total
properties vehicles & course of
Long Short eguipment construction
leasehold leasehold
&m £m m £m £m Im
2004
Costat | April 2003 ........ 40 2 246 893 9 1,180
Additions . . ............. 2 — 28 128 1 159
Disposals . .. ............ (4} — 3) (16) — (23)
Transfer between assets . . . . . — — 3) 2 1 —
At 31 March 2004 . ... .., 38 2 268 1,007 11 1,326
Depreciation
At 1l April 2003 . .......... 7 — 131 509 — 647
Charge foryear . . ... ...... 1 — 12 102 — 115
Disposals . .. ............ _ _— (2) a3 —_ (15)
Transfer between assets . . ... — —_ 3 3) — -
At 31 March 2004 .. ... ... 8 — 144 595 — 747
Net Book Value at 31 March
2004 . ... ... ... ... 30 2 124 412 11 579
2005
Costat 1 April 2004 , . . ... .. 38 2 268 1.007 11 1,326
Additions . . ... .......... 19 — 23 182 18 242
Disposals . . ............. (©) — (1 (214) — (221)
At 31 March 2005 . ... ... . 51 2 290 975 29 1,347
Depreciation
At ) Aprii 2004 . ... ... . ... 8 - 144 595 — 747
Charge foryear . ... ....... i — 14 114 — 129
Transfer between assets ... .. — — — — — —
Disposals . . ... .......... n — 2) 210 — 214)
At 31 March 2005 ..., ... . 8 - 156 498 —_ 662
Net Book Value at 31 March
2005 ... ... .. ..., 43 2 134 477 29 685

ARG has no investment properties held for hire under operating leases.

All tangible assets are held at historic cost.
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2004 2005
im Im
Assets held under finance leases and capitalised in plant, vehicles
and equipment
07+ 5 8 7
Aggregate depreciation . . .. . v vt e e e e {4) (4)
NetBook Value . . ... ... ... ... i it e e e 4 3
Fixed asset investments
2004 2005
£m im
Cost
AT April . o e e e e e 5 5
Share of profit after taxation . . . . ... . L i e e — -
At 3T March . . . .. e e e e e e s . 5 5
Shares in associated undertakings
The principal associated undertakings are as follows:
Country of Class of Mature of
Name incorporation shares held % interest business
AAGUS Financial Services Group NV . . .. ... .. The Ordinary 333 Consumer
Netherlands lending
Stocks
2004 2005
£m im
Finished goods . . . . . .. .. i e e 706 889
Debtors
Due after Due after
Due within more than Due within more than
one year one year one year Oone year
2004 2004 2005 2005
im im im im
Trade debtors:
Instalment debtors . . ... .............. 249 104 355 72
Other trade debtors . . . . . ... ... ... ... .. 46 30 45 36
Total trade debtors . . . . ...... ... ... ... 295 134 400 108
Trading balances owed by other GUS Group
COMPANIBS . . . v v v et s oo o n e a s e an 5 —_ 2 —
Funding balances owed by other GUS Group
COMPANIBS . o . v i e e e e mm e e e 1,242 — 522 —
Deferred taxation . ................... - 1 — P
Pension asset . .. ... v\ iin e — 4 — 91
Other prepayments and accrued income . . . . .. 68 — 71 -
1,610 196 995 220
Deferred tax
2004 2005
£m £m
Provision for deferred tax comprises:
Accelerated capital allowances . . . .. oot e e 3 (14
Short-term timing differences . . . . . . ... o o L e e 16 35
13 21

156




17

19

20

Cash at bank and current asset investments

2004 2005
Im im
Cashatbankandinhand . . . . ., ... . ... . . . i e 115 a3

Under the terms of a re-insurance agreement, bank balances totalling £13m (2004: £13m) are the subject of
custodial agreements and may not be withdrawn without the consent of the re-insured.

ARG has provided letters of credit totalling £27m (2004: £25m) to AIG Europe (UK) Limited as part of their re-
insurance agreement. These letters are secured by cash deposits,

2004 2005
im £m
Certificates of deposit . . . . .. . . . . . i i e e e e 70 —
70 —
Market and redemption value
Certificates of deposit . . . . . ... .. .. ... .. e e 70 —
70 —
Creditors—amounts due within one year
2004 2005
Im Im
Borrowings and overdrafts (Note 20) . . .. .. ... ... ... . ... ... ... ... 1,278 683
Obligations under finance 1eases . . . . ... v ittt ittt e et et e 2 1
Trade Creditors & . . . . oo e e e e e e e e e e e 354 387
Trading balances owed to other GUS Group companies . .. ............. 2 3
TaXAUON . . . . i e e e e e e e e e e e e 75 61
VAT and other taxes payable . . . .. ... ... ... . .. .. .. ... ... ... ... 4] 39
Social secuUrity COSES . . . . . .. . e e e e e e e e 14 14
Other creditors . . . . . . .o e et e e e e e 106 81
ACCIUAlS . . e e e e e e 279 316
2,151 1,585
Creditors—amounts due after more than one year
2004 2005
Im Im
Borrowings (Note 20) . . . . . .. . it e e e e e e 222 223
Obligations under finance leases:
Repayable in one to two YearsS . . . . . . .. i it it e e e — —
Repayable intwoto five years . . ... .. ... .. it e e 3 1
Other creditors . . . v o i e e e e e e e e e e 20 —
ACCIUAlS . . . L e e e e e e e e e 14 29
259 253
Loans and overdrafts
2004 2005
Im Im
Repayable wholly within five years:
GUS plc and other GUS companies . . .. .. ... ...t nnnnennn 360 610
CUS Finance Luxembourg Limited . . . .. ... ... ... .. . ... ... 806 —
4.0% Perpetual securities . . ... . .. ... ... e e 73 73
4.9% Perpetual securities . . . . .. .. e e 149 150
Other [0ans . . . ... . e e e e e e e 1 —
Overdrafts . . . . . . . . e e e e 111 73
1,500 906
The amounts due to be paid within five years are repayable in full.
2004 2005
&m m
Within one year . . .. . .. . e e e 1,278 683
Between two and five years . . . . .. .. ... ... ... 222 223
1,500 906
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All the borrowings shown above are unisecured.

The discounted loan note totalling £846m (2004: £806m) from GUS Finance Luxembourg Limited, a fellow
subsidiary of GUS bears interest at 4.9% per annum and the principal sum was repaid on 31 March 2005.

Unsecured loans totalling £610m (2004: £360m) from GUS plc bear interest at various costs and are
repayable on demand.

The 4.0% and 4.9% perpetual securities are unsecured; the holder has the right to initiate a process which
would lead to their redemption in January 2008.

Provisions for liabilities and charges

Onerous
Lease OFT Fine Insurance Other Totat
Im £m Im £m £m
At 1 April 2003 ............ 20 — 37 19 76
Charge to the profit and loss
F=Tal o+ 11111 3 — 17 11 31
Utilised during the year . ... .. (5) — {14) (n (20)
Other movement , ., .. ......
At 31 March2004 . . . ...... 18 — 40 29 87
Charge to the profit and loss
ACCOUNT . . v v e e e e — 16 — — 16
Released to the profit and loss
account ... ... ... e — - (3) (¥4] {(10)
Utilised during the year . ... .. (3) — (7} an 20
Discountunwind . . ... ... ... 1 — — - 1
At31 March2005 ... ...... 16 16 30 11 73

The onerous lease provision covers potential liabilities for onerous lease contracts for stores that have either
closed, or where ARG has announced its decision to close. The provision is based on the present value of
expected future cash outflows relating to rents, rates and other property costs to the end of the lease terms
net of known sublet income.

As previously announced, the Competition Appeal Tribunal has ruled on the fine imposed on Argos by the
OFT. Argos is continuing to appeal what it believes to be an unfair decision. A provision of £16m to cover the
fine and associated interest costs has been created, the timing of which is uncertain.

Provision is made at the year end for the estimated costs of claims incurred by ARG’ captive insurance
company but not settled at the batance sheet date including the costs of claims that have arisen but not yet
reported to ARG. The estimated cost of claims includes expenses to be incurred in settling claims.

Reconciliation of movement in GUS investment in ARG

2004 2005
£Em £m
Profit on ordinary activities aftertaxation . . . . . . . ... ... oL oL 114 120
Dividends paid and proposed to other GUS Group companies . ... ... ... .. an (41)
Movement in the GUS Group funding balances . . . . . ... ... ........... — —
Movement in the GUS Group investment balances™ . . . . . ... ... ........ 368 —
Impact of currency translation differences ... ... .. .. ... ... (3) 5
Reduction in share capital™ . . .. ... ... ... .. ... .. . . i — (28}
Other adjustments . . . . .. .. ottt i e e e (5) 9
Net change in investment in ARG . . . . . ... ... .. oo 457 65
Opening investment in ARG . . .. . .. ...t 2,161 2,618
Closing investment in ARG . . . .. ... ...... ... ... ... .. ... .. 2,618 2,683
{i} The movement in the GUS Group investment balance includes £378m which was passed to ARG from GUS plc in respect of their share of the
proceeds from the disposal of the Home Shopping businesses.
(i) The reduction in share capital arises from the repurchase of £28m of ordinary shares by Whiteaway Laidlaw Bank from its parent
GUS Finance Heldings Limited during the year.
Commitments
(a) Group capital commitments
2004 2005
im £im
Capital expenditure for which contracts have been placed .. ... ... 35 66
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{bh) Operating lease commitments

2004 2004 2005 2005
Land & Plant & Land & Plant &
buildings equipment buildings equipment
£m £m £m £m

Annual commitments where the

commitment expires:

Withinonevyear. ... ............ 3 — 3 —
Within two to fiveyears . .. ....... 14 5 20 10
In more than fiveyears. . ... ...... 247 — 260 —
264 5 283 10

Contingent liabilities

There are no material contingent liahilities other than those disclosed in note 17.

Related party transactions

CUS plc and other GUS Group companies are related parties of ARG and its subsidiaries as they are ali wholly-

owned subsidiaries of GUS plc.

As described in Note 1, the group has not historically recharged costs for central activities, being corporate
head office costs, to ARGC. For the purposes of the Demerger and the preparation of the combined financial

information an approximation has been made of the amount of shared corporate head office costs

attributable to ARGC. These costs were affected by the arrangements in the Group and are not necessarily

representative of the position in the future. The costs allocated were £13m (2004: £8m).

The following sales/purchases and balances have arisen from transactions between ARG and other
GUS Group companies including:

(a) Trading transactions and balances arising in the normal course of business

Year ended 31 March

Related party's

Related party relationship to ARG 2004

2005

£m

£m

Sales to/(purchases from) other
GUS Group companies

Purchases from related parties

Experian . . ... ... ... .. .. ... ... subsidiary of
parent company (o )]
Total . . ... ... ... ... .. (10) ao
(b) Funding transactions and balances arising in the normal course of business

The funding balances are a mixture of interest bearing and non-interest bearing balances, with
interest payable and receivable on a proportion of amounts payable or receivable. These amounts

have been used to fund ARG, on the Demerger, these balances will be settled in cash.

Year ended 31 March

Related party’s

Aeclated party relationship to ARG 2004 2005
£m £m
Amounts due from/{to) other
GUS Group companies

Related party interest payable
GUS Group of companies .. ............. subsidiaries of

parent company 47 (55)
Related party interest receivable
GUS Group of companies . . ... .......... subsidiaries of

parent company 10 i0
Related party debtors
Other former GUS Group companies . .. ... .. subsidiaries of

parent company 5 —
CUS Group of companies ... ............ subsidiaries of

parent company 1,242 524
Related party borrowings
CUS Group of companies . .. ... ......... subsidiaries of

parent company (1,168) (613)
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Foreign currency

The principal exchange rates used were as follows:

Average Closing
2004 2005 2004 2005
USDollar. . ... ... . e 1.70 1.85 1.84 1.88
EUFO . - o e e e e e e V.47 1.50 1.45
Notes to the Group cash flow statement
2004 2005
Im £m
(a) Net cash flow from operating activities
Operating profit . . . . . . ... e 252 273
Depreciation and amortisation charges . . . ... ... ... .......... 242 256
Profit on disposal of Fixed Assets . .. ... . ... v n.n (2) (0
Increase iN SLOCKS . . . . . . .0 i i i e e e e (Vo1) (83
Increase indebtors . . ... ... ... ... e {164) (79)
Movement in retirement benefit . . . ... . ... .. .. o e oo (62) (42)
Increase in creditors . . . . . . e e e e e e 43 39
Increase/(decrease) in provisions for liabilities and charges ... ... ... 12 (14)
Other non-cash movements . . . . . . .. . o vt it et i et e (28) —
Net cash inflow from operating activities® . . .. ... .. ... .. ...... 192 240
{b) Returns on investments and servicing of finance
INterest reclived . . . . . . e e e e e e e e e e e 21 16
Interest paid . . . . . ... . e e e (52) (52)
Net cash outflow for returns on investments and servicing of finance . . . 31 (36)
{c) Capital expenditure
Purchase of tangible fixed assets . .. ... . ... ... ... .. ... ..., (159 (242)
Sale of fixed @ss@lS . . . . . . ... it e e 10 17
Net cash outflow for capital expenditure . .. ... ............... (149) (225)
{(d) Management of liquid resources
Decrease in term deposits (other than overnight deposits) . .. .. ... .. —_ 70
Net cash inflow from management of liquid resources . . . .. ... ... .. — 70
(e} Financing
Debt due within one year:
Repayment of borrowings . . . . . . . . ... ... L L {294) (1}
New borrowings . . . . ... ... . e 2 165
Repayment of finance leases . . . . . . . . . ... i e n 3)
Net cash (outflow)/inflow from financing . .. ... ............... {293) 161
(i) The cash flow in respact of exceptional items was £Nil {2004: £7m).
At 1 April Cash At 31 March Cash At 31 March
2003 flow 2004 flow 2005
im im im im £m
(fH Analysis of net debt
Cash at bank and in hand
(including overnight
deposits) . .. ......... 86 29 115 (22) 93
Overdrafts . ... ....... {59) (52) (111 38 (73)
27 23 4 16 20
Debt due after one year . . (220) 2) (222} (1) (223)
Debt due within one year . (67) 66 (1) 1 —
Borrowing with
GUS Companies ... .... (152) 228 76 (164) (88)
Finance leases ........ 6) i (5) 3 2)
(445) 293 (152) (en (313)
Liquid resources:
Term deposits. . . ... ... — — — — —
Current asset investments
(including certificates of
deposit) ............ 70 _ 70 (70} —
70 — 70 (70) —
Total . .. ........ ..., (348) 270 (78) {215) (293)
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Financial instruments

Throughout the two years ended 31 March 2005 the financial risk management of ARG has been controllied
by GUS plc and has been co-ordinated with the overall risk management of the GUS Group.

To manage their foreign exchange risk arising from future commercial transactions, entities in the group use
forward foreign exchange contracts transacted with GUS Group Treasury.

ARG’s financial instruments consist primarily of cash, borrowings and amounts loaned to and borrowed from
other GUS Group companies. The amounts loaned or borrowed from other GUS Group companies together
with the associated interest rate are set by GUS plc.

ARG has taken advantage of the exemption available under FRS 13 in respect of short-term debtors and
creditors and accordingly, where permitted by the FRS, details in respect of such debtors and creditors are
excluded from the disclosures dealt within this note.

(a) Fair values of financial assets and liabilities
Set out below is a comparison by category of book values and fair values of ARG's financial
instruments:
2004 2005
Book value Fair value Book value Fair value
£m £m £im Im
Debtors due after more than one year . 183 183 199 199
Current asset investments . . .. ... .. 70 70 — —
Lending to other GUS companies . . .. 1,242 1,242 522 522
Cash at bank and inhand .. ....... 115 115 93 93
fFinancialassets. . . . ... ......... 1,610 1,610 814 814
Loans and overdrafts .. .......... (1,500) (1,502) (9086) (908)
Finance leases——amounts due within
ONE YAl . . . vt o e e e e 2) (2) (1) (1)
Finance leases—amounts due after
more thanonevyear. . .. ........ 3) (3) (1) (1)
Other creditors—amounts due after
more thanoneyear. . .. ... ..... (34) (34) 29) 29}
Provisions—onerous leases . . . ... .. (18) (18) (16) {16)
Derivative financial instruments held to
manage the interest and
currency profile
—Interest rate swaps . ... ... ... .. — 4 — 3
—Forward foreign exchange contracts . — 3) — (4)
53 52 (139) (142}

(b} Currency and interest rate risk profile

The returns earned on bank balances, cash and investments are variable, determined by local
market conditions.

The interest rate risk profile of ARG's other financial assets by currency, after taking account of
interest rate swaps, is as follows:

Financial
assets on
which no
interest is
Fixed Rate Assets earned
Financial Wweighted Weighted
assets on Weighted average average
Floating which no average period for period
rate Fixed rate interest is interest which rate until
assats assets earned Total rate is fixed maturity
£m £m £m £m % years years
At 31 March
2005
Sterling . .. ... 93 268 453 814 6.5% 2 N/A
93 268 453 814
At 31 March
2004

Sterling . . .. .. 185 300 1,125 1,610 7.1% 2 N/A




{c)

{d)

The sterling financial assets on which no interest is earned comprise the pension asset and group
loans. It is not practicable to estimate the weighted average period until maturity.

The floating rate assets earn interest at rates generally determined by local regulation and market

conditions.

The interest rate risk profile of the Group's financial liabilities by currency, after taking account of
interest rate and currency swaps, is as follows:

Financial
Habilities
on which
no interest
Fixed Rate Liabilities is paid
Financial Weighted weighted
Floating liabilities weighted average average
rate Fixed rate on which average period for period
financial financial no interest interest which rate until
liabilities liabilities is paid Total rate is fixed maturity
£im Im £m £m % years years
At 31 March
2005
Sterling . ... .. 906 2 45 953 S 3 2
906 2 45 953
At 31 March
2004
Sterling . .. ... 1,500 5 52 1,557 5 3 3
1,500 5 52 1,557

The floating rate liabilities accrue interest at rates generally determined by local regulation and

market conditions.

The negative sterling and other liabilities arise from forward foreign currency sales undertaken to
hedge net investments overseas.

Maturity of financial liabilities

The maturity profile of ARG’ financial liabilities, including finance lease obligations, is as follows:

Repayable:

For the year ended 31 March

INONE YEAr OF 1855 .« v v v v v vt e s e et e i e e e e s
INONETO WO WEATS « v v v v v v v e v e e e e et e e et et e e
Intwotofiveyears . . .. . .. e e e
Inmorethanfiveyears. . . . .. ... .. . . e

Hedging

2004 2005
£m £mr
1,298 700
37 30
222 223
1,557 953

Derivative financial instruments are accounted for using hedge accounting to the extent that they
are held to hedge a financial asset or liability.
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At 31 March 2005 and 31 March 2004 ARG had nc material deferred foreign currency gains. An
analysis of unrecognised gains and losses on hadging is shown below:

Total
Unrecognised Unrecognised unrecognised
gains fosses gains/(losses)
im Im £m
Year ended 31 March 2004
On hedges at | April 2003 . ................. — (3) (3)
Arising before 1 April 2003 and recognised during the
year ended 31 March 2004 . . .. ............. - 3 3
Arising during the year and not included in current
YEAMINCOME . . . vttt ettt e e i n e s oo s — (3) (3}
At31March2004 . . ... ... ............... _ (3) (3)
Expected to be recognised in 2005 . .. .. .. ... ... — 3) (3)
Expected to be recognised thereafter. . . ... ...... — — —
Year ended 31 March 2005
On hedges at 1 April 2004 ... ... .. ... ...... — 3 (3)
Arising before 1 April 2004 and recognised during the
year ended 31 March 2005 . . ... ............ — 3 3
Arising during the year and not included in current
YEAr iNCOME . . . v ittt e e et e i e e e 3 (4} 1)
At31March2005 .. ... ... ... ... ... ... ... 3 (4} {1
Expected to be recognised in 2006 . .. ... ... .... 3 (4} m

Expected to be recognised thereafter . . . . ... ... .. — —

(e) Qualitative and quantitative disclosures on market risk

Prior to the Demerger, ARG's treasury function was managed centrally by GUS. ARG deposits all cash
with the GUS Group and transacts only in relation to underlying business requirements. Prior to
Demerger, ARG operates in accordance with the GUS CGroup treasury policies and procedures which
are periodically reviewed by GUS and are subject to regular internal audit reviews.

Despite the treasury function being operated at a GUS Group level, ARG is responsible for managing
its foreign exchange risk.
Foreign exchange risk

ARG sources its products from both domestic and international suppliers. On its international
sourced product it is exposed to foreign exchange risk, primarily with respect to the US Dollar and
the euro.

ARG has a policy of hedging foreign currency denominated highly probable transactions by entering
into forward exchange sale and purchase contracts.

29 Employees

The average number of employees of ARG during the year was:

Full time equivalent

2004 2005
A0S L L e e e e e e 17,192 17,045
HOomeEbase .« . oo i i e e e e e e e e e e e 10,395 11,061
Financial ServiCes . . . . . . . e e e e e e 29 116
27,616 28,222

The aggregate payroll costs for ARG were as follows:
2004 2005
£m Im
Wages and salaries . .. . ... L 514 586
Social SeCUrity COSTS . . . . . L . e e e e 33 37

Other pension COSES . . . . . . o it e e e e e e e e 24 25
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Share options and awards
Co-investment plan

Directors and certain other senior executives are given the opportunity to defer receipt of their bonus and
invest it in GUS shares under the Co-investment Plan. The number of shares acquired on behalf of the
executive is matched on a sliding scale depending on the achievement against target for the relevant
financial year and can be summarised as follows:

Threshold Target Maximum
Bonus potential (% of basesalary) . . . ................. 0% S0% 100%
Matching ratio . . . . . .. .. . e e 0.25:} 1:1 2:1

The release of these shares is deferred for three years including the deferred bonus. For matching shares
awarded after 31 March 2004 and in subsequent vears, dividends will be accrued. If an executive resigns
during the three year period he/she will forfeit the right to the matching shares and associated dividends.
Matching shares awarded after 31 March 2006 are subject to compulsory rollover at the date of the
Demerger.

Share options

The Executive Share Option Scheme ("ESQS") is linked to share price providing a built-in performance driver
for option holders and further aligns them with shareholders' interests. in addition, there is a performance
test based on adjusted Earnings Per Share (“EPS”). This requires EPS compound annual growth to exceed
compound annual retail price inflation by +4% per annum over a continuous three-year period.

For options granted since January 2004 there is no retesting of the EPS performance condition. Unapproved
options granted from May 2005 are subject to compulsory rollover at the date of the Demerger.

Subject to meeting the performance test, options vest three years after grant, and remain exercisable for
seven years after vesting. No director or employee may normally receive an option grant with a face value of
more than one times salary in any one year. In exceptional circumstances the Remuneration Committee has
discretion to grant up to two times salary.

Performance share plan

The Parformance Share Plan underpins the longer-term incentive structure by providing a share-based reward
which is earned only when GUS out-performs its peers.

GUS’ performance under this plan is assessed in terms of three-year total shareholder return in relation to the
following group of peer companies:

Acxiom Kingfisher Reed Elsevier
Boots Marks & Spencer Reuters

D5G (formerly Dixons) N. Brown Signet
Equifax Next Tesco

Harte Hanks Pinault Printemps Redoute

None of the awards vest if GUS' total shareholder return {defined as share price movement plus reinvested
dividends) is below the median return for the comparator group. Once GUS achieves median performance,
40% of the award may vest, while 100% of the award may be earned for an upper quartile return or better.
This can be summarised as follows:

% of

performance

shares that

Position will vest
I e e e e e e 100
2 e e e e e e e e e e e e 100
e 100
A e e e e e e e e e 100
P 85
B e e e e e e e e 70
725U 55
Bimedian) . . . . e e e e e e e e e e e e e e 40
L= 8 o T 1 O 0

No awards will be released unless the Remuneration Committee is also satisfied with GUS' underlying
financial performance over the relevant period.

The maximum grant normally available to directors is 100% of salary, converted to shares at the price
prevailing at the time the awards are made. In exceptional circumstances the Remuneration Committee has
discretion to grant a higher amount. The awards vest, to the extent that the performance test is met, after
three years. The majority of participants receive a gramt of 50% of salary.
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During 2004, the Remuneration Committee decided to introduce dividend accrual on performance shares to
strengthen alignment with shareholders. Consequently, performance shares awarded after 31 March 2004
accrue dividends. Performance shares awarded from May 2005 are subject to compulsory rollover at the date
of the Demarger.

{a) Options and awards in respect of the ordinary shares of the parent
The numbers of options and awards outstanding in respect of the ordinary shares of GUS plc
comprise:
2004 2005
number number
The GUS plc Performance SharePlan . .. ............... 322,286 291,268
The GUS plc Co-lnvestment Plan . . . . . ................ 400,011 733,592
The 1998 Approved and Non-Approved Executive Share Option
Sehemes . . . . e e e e e 5,556,732 5,492,184
The GUS plc Savings Related Share Option Scheme . . . .. . ... 5,806,541 5,839,040
12 - 29,866 38,182

12,115,436 12,394,266

These options include those granted to Directors of ARG, further details of which are contained in
note 33.

(i) Awards under The GUS plc Performance Share Plan

During the year ended 31 March 2005, awards were made under this plan in respect of
106,033 (2004: 116,264) ordinary shares in GUS plc. At 31 March 2005, awards in respect
of 291,268 (2004: 322,286) ordinary shares remained outstanding and, as indicated in
Note 25, shares have been purchased by The GUS plc ESOP Trust to meet obligations under
this plan. These awards include those granted to directors.

During the year ended 31 March 2005, 137,051 (2004: 195,647) ordinary shares were
transferred from the Trust to beneficiaries of The GUS plc Performance Share Plan.

(i) Awards under The GUS plc Co-Investment Plan

During the year ended 31 March 2005, awards were made under this plan in respect of
395,535 (2004 319,869} ordinary shares in GUS plc. At 31 March 2005, awards in respect
of 733,592 {2004: 400,011) ordinary shares remained outstanding and, as indicated in
Note 24, shares have been purchased by The GUS plc ESOP Trust to meet obligations under
this plan. These awards include those granted to directors.

During the year ended 31 March 2005, 61,954 (2004: 76,401) ordinary shares were
transferred from the Trust to beneficiaries of The GUS plc Co-Investment Plan,

(i) Options under the 1998 Approved and Non-Approved Executive Share Option
Schemes

Unexercised options granted under these schemes in respect of ordinary shares in GUS plc
are as follows:

Number of shares -
Exercise

2004 2005 price Period of exercise
pence

290,757 155,461 375.7 From 07.04.2003 to 06.04.2010
1,024,481 246,014 €12.7 From 11.06.2004 to 10.06.2011
59,845 59,842 635.0 From 17.12.2004 to 16.12.2011
1,220,070 972,299 653.0 From 06.06.2005 to 05.06.2012
1,064,838 666,053 554.0 From 23.12.2005 to 22.12.2012
1,832,789 1,478,076 675.5 From 19.06.2006 to 18.06.2013
68,915 57,495 757.0 From 02.12.2006 to 01.12.2013
— 1,726,611 809.2 From 01.06.2007 to 31.05.2014
— 130,333 867.0 From 24.11.2007 to 23.11.2014

5,561,735 5,492,184

During the year ended 31 March 2005, 1,695,247 (2004: 1,880,970) ordinary shares were
issued following the exercise of such share options.
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(iv) Options under the GUS plc Savings Related Share Option Schemes

Unexercised options granted under these schemes in respect of Ordinary shares in CUS are
as follows:

Number of shares

Exercise
2004 2005 price  Period of exercise

pence
1,372,616 201 384.0 From 01.05.2004 to 31.10.2004
1,393,778 1,326,547 384.0 From 01.05.2006 to 31.10.2006
613,56] 534,405 523.0 From 01.09.2005 to 28.02.2006
482,116 432,318 523.0 From 01.09.2007 to 29.02.2008
1,230,755 1,065,138 508.0 From 01.09.2006 to 28.02.2007
713,715 644,497 508.0 From 01.09.2008 to 28.02.2009
— 1,390,923 648.0 From 01.09.2007 to 29.02.2008
— 445,156 648.0 from 01.09.2009 to 28.02.2010

5,806,541 5,839,185

These options include those granted to directors of GUS, further details of which are
contained in note 33.

Buring the year ended 31 March 2005, 1,357,694 (2004: nil) ordinary shares were issued
following the exercise of such share options.

Pension and other post-retirement benefits

Pension arrangements for UK employees are operated principally through a defined benefit scheme (the
Argos Scheme) and the GUS Defined Contribution Scheme.

(a)

Pension costs

Pension costs are determined in accordance with SSAP 24 with supplementary disclosures in
accordance with the transitional arrangements of FRS 17.

The total pension cost for ARG was £27m (2004: £25m). At 31 March 2005, there was a net pension
asset of £91m (2004: £49m) in respect of the defined benefit schemes and other pension
arrangements. The increase arose largely as a result of special contributions totalling £50m made
during the year and the pension asset is included within Debtors (Note 16). In the year ended

31 March 2004, special contributions totalling £70m were made. The pension asset is stated after
deducting unfunded Habilities of £6m (2004: £4m).

The Argos Defined Benefit Scheme

This scheme has rules which specify the benefits to be paid and is financed accordingly with assets
being held in independently administered funds. A full actuarial valuation of the scheme is carried
out every three years with interim reviews in the intervening years. This scheme was closed to the
majority of new employees on 1 December 2002.

The latest full actuarial valuation of the scheme was carried out as at 31 March 2004 by
independent, qualified actuaries, Watson Wyatt Limited, using the projected unit method. Under the
projected unit method of valuation the current service cost will increase as members approach
retirement due to the ageing active membership of the scheme.

The principal actuarial assumptions used for SSAP 24 purposes were as follows:

% per annum

Valuation rate of interest:

—post-retirement (Pensioners) . . . . . . . i e e e e e e e e 5.10
——post-retirement (NON-PensSiONeIS) . . . . . . . . i ittt et et et a e e e 5.60
—Pre-TeLIFEMEBNT . . . . . i o et e e e e e e e e e e s 7.00
Rate of future earnings growth . . . . . . . . . ... L 4.50
PRSI O INCrBASES . . . . o i e e e e e e e e e 2.75

At the valuation date, the market value of the scheme’s assets was £302m. This represented 92% of
the benefits that had accrued to members. Since that date, Argos Limited has made a special
contribution to the scheme of £50m.

The GUS Defined Contribution Scheme

This scheme was introduced during the year ended 31 March 1999 with the aim of providing
pension benefits to those GUS plc employees in the UK who had been ineligible for pension scheme
membership. The assets of the scheme are held separately from those of GUS plc in an
independently administered fund. The pension cost represents contributions payable by ARG to the
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(b)

fund and amounted to £4m (2004: £4m). Contributions totalling £0.4m (2004: £0.3m) were payable
to the fund at 31 March 2005 and are included within creditors.

Disclosures made in accordance with FRS 17

Under the transitional arrangements of FRS 17, ARG continues to account for pension costs in
accordance with SSAP 24 but a number of additional disclosures are required including information
in relation to overseas schemes. These have been determined with the assistance of the GUS Group's
actuaries who have adjusted the SSAP 24 calculations up to 31 March 2005.

During the year ended 31 March 2005, contributions to ARG's defined benefit scheme amounted to
£63m (2004: £82m).

The last full valuation of the Argos Defined Benefit Scheme, which used the projected unit method
of valuation, was carried out on 31 March 2004.

The principal assumptions used in the valuations for FRS 17 purposes were as follows:

2005 2004 2003

% % %

Rate of inflation . .. ... ........ ... .. ...... 2.9 2.8 2.5

Rate of salary increases .. .................. 4.7 4.6 4.3
Rate of increase for pensions in payment and deferred

PEASIONS . 4 v o i v e e e i i e e e e e 2.9 2.8 2.5

Discountrate . ... ... ... .t ronnn- 5.4 5.5 5.5

The assets of ARC's defined benefit schemes and the expected rates of return are summarised as
follows:

2003 2004 2005
Expected Expected Expected
long-term long-term long-term
rate of rate of rate of
Fair value return Fair value return Fair value return
£m % p.a £m % p.a £m % p.a
Market value of
schemes’ assets:
Equities . . . ... ... 142 8.0 213 8.0 277 8.0
Fixed interest
securities ... ... 19 5.2 89 5.1 116 5.2
Cther .. .. .. .... i8 5.2 — — — —
179 7.4 302 7.2 393 7.2

The following amounts were measured in accordance with the requirements of FRS 17:

2003 2004 2005
£m £m £m
Market value of schemes’  assets . . . . ........... 179 302 393
Present value of funded schemes’ liabilities . . . . . . .. {320) (386) (460)
(Deficit)/surplus in the funded schemes . . ... ..... (141} (84) ©7)
Liability for unfunded pension arrangements . . . . ... (4} (4} (6)
(145) (88) 73
Related deferred tax assets . . . .. ... ... .. ..... 44 26 22
Net pension liability . . . .. ... ... ... 0 o aon 62) (51
Movement in deficit during the year:
2004 2005
Im £m
Deficit at start of yearinall schemes . . . . .................. {141) {84}
Movement:
CUrrent SErVICE COSE. . . . . . . i i e it e e e e s (23) 20
Contributions . . . . . . . . . e e e 82 63
Other finance INCOME . . . . . . . o it et e e i et (3} —
Actuarial (loss)/gain recognised . . ... ... .. .. o - 1 (26)
Deficitatend of year . . . . . . . . i e e (84) (67)
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Disclosure of the effect of the adoption of FRS 17 on the financial statements:

As indicated above, ARG continues to account for pension costs in accordance with SSAP 24 but, in
accordance with the transitional requirements of FRS 17, disclosure is required of the amounts that
would have been recognised under FRS 17. The disclosures are as follows:

(i) Profit and loss account

i FRS 17 had been adopted in full in the financial statements, the amounts charged in the
profit and loss account would have comprised:

2004 2005

Im im

Amount charged to operating profit in respect of defined

benefit schemes:
Current service coSt. . . . v . . i it e e e . 23 20
Past service COST . . . . o v ittt e e e e e — —

Amount credited/(charged) to net interest:

Expected return on schemes’ assets ... ... .......... (14) {21)

Interest on schemes’ liabilities . . . ... ... ........... 18 21

Amount credited as Other finance income . . . .. ... ..... 4 —

Total charge to profit and loss account. . ., .. ......... 27 20
(ii} Statement of total recognised gains and losses

If FRS 17 had been adopted in full in the financial statements, the amount recagnised in
the combined statement of total recognised gains and losses would have comprised:

2004 2005
im £m
Actual return less expected return on schemes’ assets
(see note (iv)) .. . .. i i e e 28 8
Experience gains and {losses) arising on the schemes’
liabilities (see note (iv)) . .......... .. . ... .. ..... — 5
Changes in the assumptions underlying the present value of
the schemes’ liabilities . . .. ... ... ... ... ........ 27) (39)
Actuarial gain/(loss} recognised in the statement of total
recognised gains and losses . . ... ... ... ... ... ... 1 (26)
(i) Balance sheet

A pension asset of £91m (2004: £49m) {net of deferred tax) has been recognised in the
financial statements under SSAP 24. If FRS 17 had been adopted in full in the financial
statements, ARG’s net assets and profit and loss account reserve would have been as

follows:
2004 2005
£m im
Net assets per balancesheet . .. ... ... ............ 2,618 2,683
Elimination of asset under SSAP 24 . . . ... ... ........ 34 64
Net pension liability under FRS 17 . . . . . .. ... ......... 62) (51}
Net assets including net pension liability ... .......... 2,590 2,696
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(iv) History of experience gains and (losses)

z003 2004 2005
Difference between the actual and expected
return on schemes’ assets:
Amount {(fm) . . ... ... ... ... 75 28) 8)
Percentage of schemes’ assets .. ........ 42.1% 9.3% 2.1)%
Experience gains and {losses) on schemes’
liabilities:
Amount {£m} .. ... ... 6 — (5)
Percentage of the present value of schemes’
liabilities . . . ... ... ... ... ... ...... 2.1% 0.0% (1.0)%
TJotal amount recognised in the statement of
totzl recognised gains and losses:
Amount{fm) . ... ... . ... ... .. . ... 120 (n 1
Percentage of the present value of schemes’
liabilities . . . ... ... ... ... ... ... 37.5% 0.2% 5.7%
Principal subsidiary undertakings
The principal subsidiary and associated undertakings that have formed part of this combined financial
information throughout the years ended 31 March 2004 and 2005 were:
At 321 March
Percentage
Country of of ordinary
Description incorporation shares held
Argos Limited . .. ............ General merchandise retailing UK 100%
Homebase Limited . . .. ... ... .. Home enhancement retailing UK 100%
ARG Card Services Limited. . . .. .. Financial services UK 1 00%
ARG Personal Loans Limited . . . . .. Financial services UK 100%
ARG Insurance Services Limited . .. Financial services UK 100%
Hampden Group Limited . . .. .. .. Ceneral merchandise retailing UK 100%
Argos Distributors (Ireland) Limited .  General merchandise retailing Republic of Ireland 100%
Homebase House and Garden Centre
Limited. . . ............... General merchandise retailing Republic of Ireland 100%
Argos Retail Group (Hong Kong)
Limited. . ............. ... CGeneral merchandise buying Hong Kong 100%
Details of interests in associated undertakings are given within Note 14.
Directors’ remuneration
For the year ended 31 March
2004 2005
Annual Taxable Annual Taxable
Salary Bonus Benefits Total Salary Bonus Benefits Total
000 000 000 000 '000 000 '000 ‘000
Executive directors
Terry Duddy™ . . . ... ... .. £630 £630 £25 £1,285 £670 £670 £24 £1,364
Richard Ashtont™ . . ... ... .. £235 £335 £17 £587 £260 £179 £18 £457
Non-executive directors
Andy Hornby® . . . .. ... ... £6 — — £6 £55 — £55
Oliver Stocken . ... ....... 167 — — £67 £77 — £77
Notes:
) Refer to the “Retirement benefits” section of this note for details of the pension cash supplement for these directors.
{2) Andy Hornby was appointed to the GUS Board on 21 January 2004,
{3) Terry Duddy, Andy Hornby and Oliver Stocken are directors of GUS plc. Their remuneration in the above 1abte is in relation to these

directorships.
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Share Options

In June 2004, executive directors received an option grant with a face value of one times salary under
GCUS plc's executive share option schemes.

Details of options granted to executive directors, under GUS plc’s executive share option schemes, are set out
in the table below:

Total
Number of Options Options Share number of
options at granted exercised price on Date from options at
1 April  during the during the Exercise date of which Expiry 31 March
2003 year year price exercise exercisable date 2004
Terry Duddy
07.0400...... 93,159 — 93,159 375.7p 642.8p 07.04.03 06.04.10
07.08.00...... 81,737 — 81,737 428.2p 747.8p 07.08.03 06.08.10
11.06.01 . ... .. 150,155 — —_ 612.7p — 11.06.04 10.06.11
06.06.02...... 80,398 — — 653.0p — 06.06.05 05.06.12
19.06.03...... — 85,862 — 675.5p — 195.06.06 18.06.13
316,415
Richard Ashton
171201 ...... 59,842 — — 635.0p — 17.12.04 16.12.11
06.06.02...... 32,159 — - 653.0p — 06.06.05 05.06.12
19.06.03...... — 34,789 — 675.5p — 19.06.06 18.06.13
126,790
Total
Number of Qptions Options Share number of
options at granted exercised price on Date from options at
1 April  during the during the Exercise date of which Expiry 31 March
2004 year year price exercise exercisable date 2005
Terry Duddy
11.06.01 ...... 150,155 — — 612.7p — 11.06.04 10.06.11
06.06.02 ...... 80,398 — —_ 653.0p — 06.06.05 05.06.12
19.06.03...... 85,862 — — 675.5p — 19.06.06 18.06.13
01.06.04...... - 82,797 —_ 809.2p — 01.06.07 31.05.14
399,212
Richard Ashton
171201 ... .. 55,842 — — 635.0p — 17.12.04 16.12.11
06.06.02...... 32,159 — — 653.0p — 06.06.05 05.06.12
19.06.03 . ..... 34,789 — — 675.5p — 19.06.06 18.06.13
01.06.04 . ..... — 32,130 — 809.2p — 01.06.07 31.05.14
158,920

The exercise prices represent the average of the middle market quotations of a GUS plc share as derived from
the Daily Official List of The London Stock Exchange for the three immediately preceding dealing days to the
date on which options were granted.

The market price of the shares at 31 March 2004 was 749p; the highest and lowest prices during the
financial year were 791p and 490p respectively,

The market price of the shares at 31 March 2005 was 912p; the highest and lowest prices during the
financial year were 989p and 740p respectively.

SAYE share option scheme

Options granted to directors under GUS plc’s SAYE share option scheme were as follows:

Number of options at Date from

31 March 2003 and which
2004 and 2005 Exercise price exercisable Expiry date
Richard Ashton . .. . . ... .. ........ 3,164 523p 01.09.07 29.02.08
Terry Duddy .. . ... ... ... ... ..., 4,394 384p 01.05.06 31.10.06
Oliver Stocken . . ... ... . ... 4,394 384p 01.05.06 31.10.06
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Performance Share Plan

An award under GUS plc’s Performance Share Plan takes the form of a deferred right to acquire shares at no
cost to the participant. The vesting of these awards is subject to the performance conditions described in
note 30.

Plan Plan
Plan shares shares
shares awarded released Total plan
awarded during the during the Share Share shares
at year to year to price on price on held at
31 March 31 March 31 March date of date of 31 March
2003 2004 2004 award release Vesting date 2004
Terry Duddy
07.0400 . ........ 74,527 — 74,527 375.7p 632.36p April 2003
11.06.01 . ........ 37,538 — — 612.7p —  June 2004
06.0602 ......... 80,398 — _ 653.0p —  June 2005
19.06.03 ......... — 85,862 — 675.5p —  June 2006
203,798
Richard Ashton
11.06.01 ......... 12,060 — — 612.7p —  June 2004
31.07.02 .. ... ... 22,151 — — 474.0p — July 2005
19.06.03 .. ....... — 17.394 — 675.5p ~=  June 2006
51,605
Plan Plan
Plan shares shares
shares awarded released Total plan
awarded during the during the Share Share shares
at year to year to price on price on held at
31 March 31 March 21 March date of date of 31 March
2004 2005 2005 award release vesting date 2005
Terry Duddy
11.06.00 ......... 37,538 — 37,538 612.7p 842.1p June 2004
06.06.02......... 80,398 — — 653.0p —  June 2005
19.06.03 .. ....... 85,862 — —_ 675.5p —  June 2006
01.06.04 ......... — 82,797 — 809.2p - June 2007
249,057
Richard Ashton
11.06.0% ......... 12,060 — 12,060 612.7p 842.1p  June 2004
31.07.02 . ........ 22,151 — — 474.0p — Jubly 2005
19.06.03 ......... 17,394 — —_ 675.5p —  June 2006
01,0604 ......... — 16,065 — 809.2p —  June 2007
55,610

Co-investment Plan

As explained in note 30, directors are given the opportunity to defer receipt of their annual bonus and have
it invested in GUS shares.

For the year ended 31 March 2004 Terry Duddy received a bonus of £630,000 and Richard Ashton received a
bonus of £235,000 and they chose to invest the whole of these bonuses. The invested shares so purchased
on their behalf are included in the table below and also in the table of directors’ interests. The related
matching shares under these arrangements are also shown in the table below. They are not released until the
expiry of a three-year period and the right to the matching shares is forfeited if a director resigns before
then,

Invested Matching

shares{” shares'? Vesting date
Terry Duddy'®
17.06.02 . . .. . e e 43,217 144,056 June 2005
20.06.03 . . ... e e e e e e e 46,666 158,193 June 2006
11.06.04 . . . L e e e e e 44 141 209,008 June 2007
Richard Ashton
17.06.02 & . o e e e e e 5,057 16,858 June 2005
20.06.03 . . . e e e e e e 10,453 35,435 June 2006
T1.06.04 . . . e e e e e e e 16,465 55,814 June 2007
Notes
(4]} Invested shares for Terry Duddy and Richard Ashton are purchased with the bonus net of tax.
(2) The Remuneration Committee of GUS plc agreed to grant in June 2004 an extra number of matching shares to the value of £500.000 as a one-off

award. The additional shares are inciuded in the total number disclosed above.




Retirement Benefits

Terry Duddy is a member of the Argos Pension Scheme which will provide him on retirement at age 60 with a
pension of up to two thirds of the pension earnings cap subject to HM Revenue & Customs limits. The
following pension figures are based on his capped pensionable earnings. In addition, to provide benefits in
excess of the pension earnings cap, Terry Duddy elected to have paid to him a cash sum for investment at
his own discretion, The amount paid in 2005 was £261,280 (2004: £246,000).

Richard Ashton is a member of the Argos Pension Scheme which will provide him on retirement at age 60
with a pension of up to two thirds of the pension earnings cap subject to HM Revenue & Customs limits. The
following pension figures are based on his capped pensionable earnings. In addition, to provide benefits in
excess of the pension earnings cap, Richard Ashton elected to have paid to him a cash sum for investment at
his own discretion, The amount paid in 2005 was £253,919 (2004: £118,872). Since joining ARG in 2001,
Richard Ashton has received up to 31 March 2006 cash payments totalling £710,200.

Additional
Accrued Accrued pension earned
pension at  pension at Transfer Transfer Changes in 1o 31 March Transfer value
31 March 31 March value at value at transfer values 2005 (net of  of the increase
2005 per 2004 per 31 March 21 March (less director's inflation) per  (Jess director’s
annum'" ahnum'? 2005 2004  contributions)® annum  contributions)™
£'000 £0600 £'o00 £000 £000 £'000 £000
Terry Duddy . . 1 g9 112 86 1 2 2
Richard Ashton . 9 6 54 34 12 3 9

Notes:

Columns (1} and (2} represent the deferred pension ta which the directors would have been entitled had they left ARG at 31 March 2005 and 2004,
respectively.

Column (3)is the transfer value of the deferred pension in column {1) calculated as at 31 March 2005 based on factors supplied by the actuary of the ARG
pension scheme,

Column (4} is the equivalent transfer value, but calculated as at 31 March 2094 on the assumption that the director lefl service at that date,
Column (5} is the change in the transfes value of accrued pension during the year net of contributions by the director.

Column (6) is the increase in pension built up during the year, recognising (i) the accrual rate for the additional service based on the pensionable salary in
force at the year end, and (i) where appropriate, the effect of pay changes in “real’ (inflation adjusted} terms on the pensicn already earned at the start of
the year.

Column (7) represents the transfer value of the deferred pension in column (6},

Directors’ interests

The beneficial interests of the directors, together with non-beneficial interests, in the Ordinary shares of
GUS plc and in the Ordinary shares of Burberry Group ple, being a body corporate of the same group are
shown below in section (i), Share options granted to directors, awards under the Performance Share Plan and
the contingent interests in matching shares under the Co-Investment Plan are shown on pages 170 and 171.
Save for the disclosures in relation to Burberry shares, the directors have no interests in the debentures of
CUS pic or in any shares or debentures of GUS plc's subsidiaries.

GUS plc Burberry Group pic
31 March 31 March 31 March 31 March
2004 2005 2004 2005
(i) Beneficial Holdings

JohnCoombe ... ........... e — 3,000 — —
Terry Duddy . . . . ... ... 107,383 151,524 — 22,000
Andy Hormby . ... ................ 2,920 5.420 — —
OliverStocken . . . ..., ........... 27,022 31,500 — -
Richard Ashton . . ... ... ........... 15,510 31,975 —_ —
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Part X: Experian Business Overview

The following section contains a description of Experian’s business. This description should be read in conjunction
with Part II: “Risk Factors”, Part XI: "Experian Operating and Financial Review", Part Xili: “Experian Historical
Financial Information” and Part XXI: “Glossary” of this document. It should be noted that this section also contains
unaudited operating information in relation to Experian's business which has been derived from management
accounts for the relevant accounting periods presented and imernal financial reporting systems supporting the
preparation of the combined financial information.

Overview

Experian is a global leader in providing information solutions to business clients and consumers. It helps
organisations to find new customers and develop and manage existing relationships by providing data, decision-
making solutions and processing services. It also helps consumers to understand, manage and protect their
personal information and to help them make more informed purchase decisions. Experian's vision is that its people,
data and technology become a necessary part of every major consumer economy around the world.

At the core of the Experian business are its comprehensive databases of credit and marketing information on
consumers and businesses. These databases, derived from both public and private sources, contain extensive high
quality information that not only has historical depth, but also significant breadth across various types of data. The
comprehensive portfolio of data maintained and owned by Experian makes it a partner of choice to many clients as
it offers a greater breadth of information than any single competitor.

Building on this foundation of data, Experian uses proprietary analytical tools to analyse and interpret the data and
to help business clients to turn raw data into critical decisions in a timely and consistent manner. Its tools also help
consumers to make more informed financial and purchasing decisions more quickly.

Experian has a very broad distribution network helping both business clients and consumers, It sells to clients in
over 60 countries around the world with offices in 28 countries. It also serves clients in many different markets
including the financial services, retail, telecommunications, automotive and public sectors. This broad distribution
platform for consumer and business client information is unmatched within the global information solutions
industry.

Experian is managed on a geographic basis with the three key geographic segments being: the Americas; the UK
and Ireland; and Europe, Middle East, Africa and Asia-Pacific (‘EMEA/Asia-Pacific"). This structure enables
Experian to understand the different needs and constraints of each local market to service both domestic and
international clients effectively within each region. lts global reach enables Experian to offer its clients the benefit
of shared product development and market knowledge, effectively supporting existing clients, frequently large
multi-national organisations, as they expand into new countries.

Experian has four principal activities:

w Credit Services: Credit Services acquires, processes and manages large and comprehensive databases
containing the credit application and repayment histories of consumers and businesses. Proprietary
technology is then used to organise and maintain this data. Experian uses proprietary search and match
systems and application software to deliver a wide variety of credit reports and reporting services on both
consumers and businesses to its clients. This helps Experian’s clients to lend profitably to their customers,
maximise revenue and minimise risk. Credit Services also operates transaction processing services, mainly
in France, which helps banks and other clients with their back office functions. It also includes Experian’s
real estate information joint venture called FARES and its automotive and insurance databases.

m Decision Analytics: Decision Analytics unlocks the value of the Credit Services data and helps clients by
applying analytical tools and software to convert data from Experian and from other sources, such as the
clients’ own customer account information, into business decisions. This assists clients in improving the
consistency and quality of business decisions in areas such as credit risk, fraud prevention, customer
service, account processing and account management.

m  Marketing Solutions: Marketing Solutions helps clients to acquire new customers and to manage their
refationships with existing customers. It acquires, processes and manages large and comprehensive
databases containing geographic, demagraphic and lifestyle information on censumers. By appending
hundreds of characteristics (for example length and type of residence, number of peopte in the household,
estimated income and consumer interests such as leisure, sports and shopping preferences) to the data
held in the databases, Marketing Solutions provides clients with information and tools designed to assist
them in matching the relevant offer or product to the right customer, using the most appropriate
communication channels.

m Interactive: Interactive is Experian’s Internet marketing business. It has two types of activity:
direct-to-consumer and lead generation for businesses. Through Experian Consumer Direct, Experian is the
online market leader in providing credit informaticn directly to consumers in the US and UK. 1t enables
consumers to purchase credit reports and monitoring services, helping them to understand, manage and
protect their own personal and financial information. The lead generation businesses connect consumers
with businesses on the Internet. Experian provides free services to consumers enabling them to make
more informed purchase decisions in areas such as financial services, shopping and educatien. In turn,
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Experian sells the leads to business clients such as mortgage companies, retailers and online education
providers.

Many of the services supplied by the different lines of business can be sold individually or as bundled products,
depending on client requirements, enabling Experian to strengthen client relationships by tailoring solutions to
their specific needs. These clients range from individual consumers to locally focused husinesses to globally
orientated companies.

In 2002, Experian implemented a global strategy for growth to:
= build on the core businesses;
s develop and sell new innovative products; and
m grow through targeted acquisitions.

Since then over one hundred new and upgraded products have been introduced into the market by Experian and
Experian has been recognised by both industry bodies and customers as a leader in innovation. For example, it
won the Queen’s Award for Innovation for its Hunter anti-fraud product in 2006. These new and upgraded products
have formed a core part of Experian’s organic growth strategy, which has been complemented by acquisitions. The
acquisitions made by Experian have not only had a direct impact on the growth of Experian but have also acted as
a catalyst to organic growth in complementary areas of Experian.

The Directors believe that Experian is well placed to take advantage of the global growth in the use of consumer
credit, the increased use of the Internet and growth in multi-channel marketing. In addition, Experian expects that
the increasing demand for its services from new vertical sectors will continue, enabling it to build on its success
and expand within these new sectors. Experian also expects to continue to expand its presence in new high growth
markets in Asia-Pacific, Eastern Europe and Latin America.

In the year ended 31 March 2006, Experian’s reveriue and EBIT was US$3,084 million and US$727 mitlion
respectively (year ended 31 March 2005: US$2,517 million and US$567 million respectively) demonstrating
significant growth and an improved EBIT margin for direct business for continuing activities of 21.3% compared to
20.0% for the year ended 31 March 2005.

Experian expects to be classified in the ICB Support Services sector of the Official List, if admitted, and the
Directors expect Experian to become a constituent member of the FTSE 100 Index.

Key strengths

Experian has a number of key strengths:

High quality data and innovative decision solutions
Experian has:
® more comprehensive, high quality proprietary databases than any single competitor; and

m high quality proprietary analytical skills, tools and solutions that can be used to convert data into critical
decisions across different vertical sectors and geographic regions, serving the needs of consumers and
businesses.

Global and diversified distribution
Experian has:

® a broad distribution network, providing its services to thousands of clients across a number of sectors in
many countries and through varicus channels; and

a the ability to cross-sell between its core offerings.

Successful execution of a clear global strategy

Experian:
® is a leader in innovative solutions for clients;
m  has strong client relationships and is focused on remaining a partner of choice;
® has a disciplined acquisition strategy; and

® has an experienced global management team.

Positioned for growth
The Directors believe that Experian is well placed to benefit from:

m the global growth in consumer credit, the increase in Internet use by consumers and businesses and the
growth in multi-channel marketing;
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® the increase in demand for its services from new vertical sectors; and

® the growth in emerging geographic markets.

Proven financial performance
Experian has:
® delivered strong revenue and profit growth; and

a been highly cash generative.

High quality data and innovative decision solutions
More comprehensive, high quality proprietary databases than any single competitor

Experian maintains more detailed information about consumers than any single competitar in the information
solutions industry and has long established expertise in managing and adding value to very large consumer and
commercial databases. It operates 12 consurner credit bureaux and six business credit bureaux around the waorld,
maintaining information on approximately 300 million consumers and 30 million businesses globally. In addition, it
compiles and manages data on the histories of 600 million vehicles in the US and the UK, on 30 million insurance
policies in the UK, on the catalogue purchasing habits of 110 million households in the US and consumer marketing
information in respect of 130 million households globally.

The extensive depth and breadth of Experian’s databases combined with Experian's skills in managing data and the
investment made by it in technology, means that its databases cannot easily be replicated by new competitors in
the market. The comprehensive portfolio of data maintained and owned by Experian makes it a partner of choice to
many clients due to the greater breadth of information it can provide compared to any single competitor.

High quality analytical skifls, tools and solutions that can be used to convert data into critical decisions across
different vertical sectors and geographic regions, serving the needs of consumers and businesses

Experian possesses proprietary analytical tools, software and systems that it applies to its broad portfelio of data
and to its clients’ data, unlocking the value of that information and allowing clients to make critical decisions in a
timely and consistent manner. It offers clients a wide range of innovative tools, particularly in the credit and
marketing areas. These tools allow Experian to analyse databases to address the diverse and changing needs of a
wide range of business organisations and consumers and can be successfully used across multiple geographies and
Sectors.

These solutions are key 1o Experian’s clients as they enhance the value of data and assist them in making critical
decisions. They are also key te Experian. Firstly, Experian’s proprietary analytical tools and software are typically
implemented within the clients’ systems and become part of the clients’ business processes, As a result, contracts
for these solutions are often for several years. Secondly, Experian's decision solutions utilise a variety of data
sources depending on the needs of the client and can often stimulate sales of Experian data. Thirdly, Experian’s
analytical tools and software are portable around the world and are often used by Experian as an entry point into
new countries as they can be offered to clients for use on the client databases in countries where Experian is not
otherwise present.

Global and diversified distribution
Broad distribution

Experian has a very broad distribution network, selling its services to both business clients and consumers across
many vertical sectors and geographies via multiple channels of communication. This mix means that it is not overly
dependent on any one geographic market, economy, client or sector.

Experian has a diverse client base that ranges from individual consumers to locally focused businesses to globally
orientated companies. It has over 100,000 business clients and has a low reliance on any single client, with no one
client accounting for more than 3% of Experian's annual total revenue. Experian’s top 10 clients accounted for 22%
of its total revenue for the year ended 31 March 2006, the next 40 clients for 21% and the remainder for 57%.

The financial services industry remains a core market for Experian, generating about 55% of total revenue for the
year ended 31 March 2006. However, Experian has a diversified sector mix, with a presence already in areas such
as retail and catalogue (approximately 11% of total revenue for the year ended 31 March 2006} and is starting to
take advantage of growth opportunities in other sectors, such as automotive {approximately 3% of total revenue for
the year ended 31 March 2006), direct-to-consumer (approximately 12% of total revenue for the year ended

31 March 2006), publishing and media (approximately 3% of total revenue for the year ended 31 March 2006},
telecom, utility and insurance (approximately 7% of total revenue for the year ended 31 March 2006) and public
{approximately 3% of total revenue for the year ended 31 March 2006).

Experian has offices in 28 countries and clients in more than 60 countries, giving it the ability to offer to both
domestic and multi-national clients a global breadth of solutions unmatched by any of its competitors. 42% of its
total revenue for the year ended 31 March 2006 was outside the Americas — a significantly higher proportion than
any of its major competitors. Experian has a demonstrable track record of assisting multi-national organisations in
their global ambitions, due to its wide breadth of products (in data and decisions), its sector diversification and its
wide geographic reach.




Significant cross-selling opportunities

Each of Experian’s four principal activities creates its own revenue streams. However, one of Experians core
strengths is its ability to sell products from one or more of these activities to existing clients.

The Directors believe that Experian offers its clients a wider variety of bundled solutions than its competitors. The
Directors believe that Experian can provide clients with a broader, more sophisticated decision-making framework
than its competitors, thereby further deepening and improving Experian’s relationships with its clients.

Successful execution of a clear global strategy
A leader in innovation

Innovation is key to Experian’s business as it enables it to provide better solutions to clients, consequently
strengthening its existing customer relationships and helping it to acquire new clients across multiple sectors and
geographies.

Through the in-house development of market leading proprietary technology Experian consistently meets the
changing demands for new products and services which arise from entry into new vertical sectors and
geographies, from new regulatory requirements and from evolving cultural demands. Experian has a good track
record of generating revenue from new products and is committed to continual investment in innovation to refresh
its product portfolio on an ongoing basis.

Strong client relationships

Experian sells products and services to over 100,000 clients in over 60 countries through the efforts of over
1,000 sales people worldwide. Sales and customer service support are tiered to meet the needs of clients ranging
in size from small local credit grantors and marketers, to regional and national organisations, to multi-national
clients. Experian's sales force is skilled at anticipating and responding to its target clients’ needs and offering
suitable solutions,

To address the evolving business needs of its largest multi-national financial services clients, Experian has
established a Gtobal Strategic Accounts programme to manage relationships with clients such as GE, HS8C,
American Express, Capital Qne, Citigroup, Ford, Bank of America and Morgan Stanley/Discover. For each global
strategic account, Experian assigns a cross-business unit team of sales, technical consultants and customer support
personnel from each geographic region where the client and Experian operate. This team works with the client’s
senior management to establish a business development strategy and prioritise apportunities within the account.
As a result of the close working relationships with each of the global strategic accounts, Experian gains deep
insight into clients' current and future business needs and becomes a partner of choice for many new business
initiatives.

Disciplined acquisition strategy

In addition to focusing on driving organic growth, Experian has a disciplined acguisition strategy which it has
developed and implemented successfully over time. Acquisitions must be strategically aligned with Experian,
bringing complementary new data or technology, taking Experian into new sectors or geographic regions, or
providing an avenue into new growth markets. They must also be capable of delivering at least 10% post-tax return
on investment over time.

Many of the acquisitions made to date by Experian have been small. Acquisitions have enabled Experian to
capitalise on market opportunities more guickly and effectively than it could have done organically, and are often
seen as an alternative to the revenue and capital investment needed for organic product development. Acquisitions
have often also acted as a catalyst to organic growth in Experian’s existing businesses. Finally, Experian has
accelerated growth in newly acquired husinesses that they could not have achieved as standalone entities, by
giving them access 1o Experian's already broad matrix of clients, data, products and geographic regions.

Recent examples of Experian’s acquisition activity include ClarityBlue {a database marketing solutions business)
which enhances Marketing Solutions’ ability to build bespoke marketing databases for its clients; Baker Hill (a
software company enabling lending to small businesses) which expands the decision tool capabilities of Business
Information; CheetahMail, providing technology to help clients use email to communicate with their customers; and
FootFall (in the retail and property sectors), which widens the services provided by Marketing Solutions.

Where appropriate, Experian has also made large strategic acquisitions, most recently to build scale in Interactive.
These include PriceGrabber.com and LowerMyBills.com, both in Interactive. Key to the strategic fit of these large
acquisitions is their ability to leverage Experian data and decision analytics capabilities to enhance further the
perfarmance of the acquired businesses, They also capitalise on the overlap in the client base between principal
activities (PriceCrabber.com selling to Experian’s existing retail clients; LowerMyaBills.com selling to mortgage
lenders and other financial services providers). Finally, where there is overlap between the client base of acquired
business and that of Experian, each of these acquired businesses further extends the range of products Experian
provides to its existing client base and, as a result, further strengthens the relationship between Experian and its
clients.

Experian continually reviews the performance of all the businesses within its portfolio, sometimes withdrawing
from low growth or low return markets. Since 31 March 2006, Experian has announced its withdrawal from two
markets which have become increasingly unattractive: incentive marketing websites in the US {through
MetaReward) and large scale account processing in the UK. Experian has also previously discontinued a small
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number of non-core activities including call centre activities in the UK and France and the print and mail businesses
in the US and the UK.

Experienced global management team

Experian has an experienced global management team who have together successfully led Experian through a
period of double-digit growth and expansion. This team has demonstrated an ability to deliver results and has
positioned Experian for sustainable growth in the future,

Positioned for growth

Global growth in consumer credit, the increase in Internet use by consumers and businesses and the growth in
multi-channel marketing

The global growth in consumer credit, the increase in Internet usage by consumers and businesses and the growth
in multi-channel marketing are driving an increased demand for Experian's products and services.

The consumer credit industry is expanding through greater use of credit cards and other consumer borrowing such
as secured and unsecured debt. This leads to increased global demand for consumer credit information which helps
control credit risk and which enables greater access to affordable credit. This growth not only increases the volume
of data that companies need to access and manage, but also stimulates demand for Experian’s analytical tools that
help clients to make faster, better informed decisions in areas such as who to lend to and how much to lend.
Increased credit usage also increases fraud risks, and as a result there is higher demand for Decision Analytics’
fraud prevention services.

Consumers are increasingly using the Internet to search for products and services, and advertisers are switching
more of their marketing costs to the Internet as it is a more responsive and effective marketing channel. Through
the lead generation activity of Interactive, Experian is connecting these consumers to the appropriate businesses,
This enables consumers to make better informed purchasing decisions and provides businesses with new leads for
ready-to-buy customers.

Companies are also using more methods of communicating with customers, moving away from traditional routes
such as broadcast and print media and direct mail and towards a combination of channels including email, Internet,
SMS and interactive television. Marketing Sclutions helps clients to target the right customers with the most
relevant messages and identify the most effective channels to use to reach effectively new and existing customers.

The Directors believe that Experian is well positicned to benefit from each of these growth opportunities.

increase in demand from new vertical sectors

Experian has progressively diversified from its historic focus on the financial services, retail and catalogue sectors
and now alsc provides services to the telecommunications, automotive and public sectors, among others. Using
core skills that it has developed in providing credit and marketing services to the financial services sector, Experian
has a proven ability to enter new vertical sectors successfully where there is growing demand for its solutions and
products. Experian’s current products are often easily adapted to provide tailored solutions to clients in those
sectors. In the UK, for example, Experian is applying skills developed in the financial services sector to support
clients in the public sector. This includes working to reduce fraudulent benefit claims and forecasting economic and
demographic trends for local and national government.

Growth in emerging geographic markets

Experian has well established operations in many countries, especially the US and UK. In other regions such as
Eastern Europe and Asia-Pacific, it has only a small presence. Over time, Experian would expect to see these
regions increase in importance reflecting their rapid economic growth. Companies and clients will increasingly want
the services Experian offers as they expand their presence in these markets to take advantage of growing GDP,
increasing usage of consumer credit and the Internet, for example. Experian works with domestic clients in these
emerging markets as well as supporting the global expansion of its multi-national clients.

Experian’s scalable business model and its ability to adapt the model to meet the diverse needs of clients in
different geographies have allowed it successfully to penetrate new geographic markets. Today, Experian operates
successfully in more countries than any of its competitors,

Proven financial performance

Experian’s revenue increased by US$567 million to US$3,084 million for the year ended 31 March 2006 as
compared to U5%2,517 million for the year ended 31 March 2005. In the year ended 31 March 2006, revenue grew
27% for continuing business at constant exchange rates. Of this, organic growth of 10% has been supplemented by
growth from acquisitions of 17%. EBIT margin for direct business for continuing activities increased from 20.0% in
2005 to 21.3% over the same period.

Historically Experian has been highly cash generative and its strong cash conversion capabilities have helped it to
part fund a significant acquisition programme. Experian has consistently delivered on its financial targets and clear
internal management goals are in place to continue to improve the return on capital.




Experian’s growth strategy

Experian’s strategy is to create lasting shareholder value by continuing to deliver profitable growth through a
focused and disciplined approach to managing all aspects of the business. Experian intends to achieve long-term,
sustainable growth through five key areas:

m deepening client relationships;

a  product inngvation;

= expansion into new vertical sectors;
®» geggraphic expansion; and

® acquiring complementary businesses.

Deepening client relationships

Experian has strong relationships with many of its existing clients, some of which have been in place for over

25 years, The maintenance and further development and deepening of these client relationships is seen by the
Directors as being of fundamental importance to the future growth of Experian. Experian is able to offer clients
services and solutions from across all four principal activities and in a wide variety of geographic regions. Experian
is able 1o do this by cross-selling new and existing products to its core client base.

As an example of this, Experian recently announced a multi-year, multi-miilion dollar contract with a major
worldwide client, HSBC, which will use Experian's Decision Analytics to support lending decisions around the world.
In the LS, Limited Brands, a top ten speciality retailer, recently extended its relationship with Experian, awarding it
a multi-year, multi-million dollar contract for a database across all sales channels.

Product innovation

Experian is committed to developing new and updating existing products in line with its clients’ demands, evolving
consumer trends, increasing regulation and differing product demands from new markets. This commitment to
working proactively towards better and more innovative technotogy has led 1o what the Directors believe to be
best in class products and solutions in the information solutions industry.

The breadth of the product portfolio enables innovative bundling of selutions and the continued evolution of
products allows Experian to create more tailored solutions to meet clients’ requirements and expectations, often
setting new benchmarks for the industry in the process.

The Directors believe that the breadth and depth of Experian’s client relationships and its diversification across
sectors and geographies will enable it to continue to anticipate changes in client requirements and to develop
appropriate innovative products, further deepening client relationships and delivering growth to Experian.

Expansion into new vertical sectors

Experian has developed core skills and assets in serving the financial services, retail and catalogue sectors that it
has successfully applied to other vertical sectors, such as telecommunications. It intends to continue to employ
these further in areas such as the public, healthcare and automotive sectors. For examptle, through its QAS product,
Experian recently supported a large US-based hospital in improving bad debt recovery by 50% by improving the
accuracy of patient name and address data.

The expansion into new vertical sectors will continue to diversify Experian’s client base and the Directors believe it
will improve its products and market knowledge across new sectors.

Geographic expansion

Experian’s scalable business modet is key 10 its successful penetration of new geographic markets and Experian
plans to build on its existing matrix of products and clients to penetrate emerging markets successfully.

Experian is expanding around the world as a result of its own drive for expansion, due to its strategy of working
with domestic clients in emerging markets, and as a result of the globalisation of its multi-national clients. As
clients such as HSBC and American Express have moved into new geographic markets, Experian has expanded with
them and has supported them with a wide variety of services adapted to meet their specific needs.

The success of Experian’s geographic expansion to date has been attributed, in part, to an ability to adjust its
business model to the specific needs and opportunities of any given country. Generally in new markets, Experian
hires local management and staff, supported by experienced regional teams, to ensure an understanding of local
market business needs.

Experian will often enter a new country by offering Decision Analytics products. These products require minimal
investment up front to be adapted for the new geographic market and they can be utilised on client internal data
and thus begin to earn profitable revenue stream early in the start-up cycle in that market. Through its successful
efforts in selling and implementing Decision Analytics products, Experian aims to establish strong relationships
with its clients, providing a base for expansion of other services in the market. For example, in Spain, Experian first
entered the market in 1993 with the launch of MOSAIC consumer segmentation and in 1994 with its scoring

180




products and over time has established a number of other services there including a credit bureau in 1998,
Marketing Solutions in 2002 and anti-fraud and anti-money laundering products in 2005.

Experian is currently focusing on further expansion in Asia-Pacific, Eastern Europe and Latin America. For example,
in Asia-Pacific, Experian’s regional headquarters in Hong Kong supports both the strategic development team that is
already in place and the country and business line structures which are currently being developed, whilst providing
the link into the rest of the Experian global infrastructure and strategy. For example, Experian has won JCB and
Nicos as clients in Japan and Bank of Siam as a client in Thailand. In Eastern Europe, Experian is continuing to use
Decision Analytics to gain entry or strengthen its position into new markets such as Russia and Poland. Experian is
introducing global application fraud detection solutions in the region, for example its Hunter product, In Latin
America, there are already strong Decision Analytics teams in place in Brazil and Argentina, with business
development and growth Initiatives having begun in the second half of the year ended 31 March 2006.

Acquiring complementary businesses

As well as driving organic growth, acquisitions are an integral part of Experian's growth strategy across all four
principal activities. For the years ended 31 March 2006, 2005 and 2004 Experian completed 62 acquisitions,
including 24 affiliates and business such as LowerMyBills.com, PriceCrabber.com, ClarityBlue, Baker Hill, QAS,
FootFall and CheetahMail at a cost of over US32 billion.

Experian plans to build on its successful acquisition track record by identifying and acquiring new businesses in
each of its four principal activities that assist it in fulfilling its strategic objectives of expanding into new sectors
and geographic markets and continuing its innovative product development. These factors in turn will enable
Experian to deepen its client relationships by expanding its product range further to support clients in successfully
managing and growing their businesses.

The key to Experian's successful acquisition activity is its consistent application of rigorous acquisition criteria
which focuses on seeking acquisitions that are complementary to the existing businesses. Experian's acquisition
process is well defined and includes investment appraisal, pre-acquisition due diligence, approvals, post-acquisition
integration {where appropriate) and post-investment review.

History of Experian

Experian traces its origins to CCN, an information services division set up by GUS in 1980 to support the

GUS Home Shopping and consumer lending businesses in the UK. CCN developed the systems, decision analytics
and databases needed to support a full range of lending. It later became the leading credit bureau and decision
analytics business in the UK. Between 1980 and 1996, CCN expanded into adjacent business lines in the UK
including account processing, direct marketing, insurance information services, business information and
micromarketing. The breadth of services provided by CCN also meant that major lenders, like the US credit card
issuers who moved into the UK market in the mid-1990s, could rely on CCN as a single source provider of many
major services needed to launch successfully and develop a credit card programme in the UK.

CCN’s first expansion into the US occurred in 1986 with the acquisition of Management Decision Systems (MDS), a
leading provider of decision analytics to the financial services industry. The acquisition of MDS added scale, a
highly skilled workforce, additional products and geographic reach to the core CCN Decision Analytics business,
and fncluded expansion into Canada and Australia.

In 1996, GUS further expanded its US market position with the acquisition of the former TRW credit, decision
analytics, direct marketing and real estate information businesses. It then went on to acquire the direct marketing
companies Direct Marketing Technologies (Directech, 1997) and Metromail Corporaticn (1998) in the US. The
combination of these businesses created Experian as a leading global provider of consumer information and
decision analytics.

Since 2002, Experian has expanded through both organic development and strategic acquisitions. These included
the acquisition in 2002 of Consumerinfo.com {strengthening the presence in direct-to-consumer and forming the
foundation of interactive). tn 2003, it acquired the outstanding stake in Scorex, a global decision analytics
company, to accelerate deveiopments there. In 2003 the credit bureaux in Norway and Denmark were acquired to
expand Credit Services geographically. In 2005, Experian acquired LowerMyaBills.com and PriceGrabber.com to
strengthen Interactive. In 2006, Experian acquired ClarityBlue 1o complement the database management skills of
Marketing Solutions.

Experian and its businesses

Experian is managed on a geographic basis with the three geographic segments being: the Americas; the UK and
Ireland; and EMEA/Asia-Pacific. It has four principal activities: Credit Services; Decision Analytics; Marketing
Solutions; and Interactive.

Geographic regions
The Americas

The Americas represents Experian’s Jargest geographic segment by revenue contributing 58%, 53% and 55% of tota!
revenue in the years ended 31 March 2006, 2005 and 2004 respectively.




For the year ended 31 March 2006, the Americas contributed US$ 1,804 million or 58% of total revenue. This was
split between the four principal activities as follows: 43% from Credit Services, 3% from Decision Analytics, 20%
from Marketing Solutions and 34% from interactive.

In the Americas, Consumer Credit (a part of Credit Services as described below) is the largest and most mature
activity, The Directors believe that the greatest growth opportunities in the Americas will be for Interactive (driven
by the growth of Internet use) and for Decision Analytics growing from a smali base but using proven global
products.

For the year ended 31 March 2006, Experian in the Americas employed an average of approximately 4,900 people.

UK and Ireland

For the year ended 31 March 2006, the UX and Ireland business contributed US§758 million or 25% of total
revenue, This was split between the four principal activities as follows: 43% from Credit Services, 25% from
Decision Analytics, 31% from Marketing Solutions and 1% from Interactive.

This reflects the historic core activities of the UK and Ireland business in Decision Analytics and the leading
position enjoyed in Credit Services. The Directors expect interactive to increase in importance over time,

For the year ended 31 March 2006, Experian in the UK and Ireland employed an average of approximately
3,600 people.

EMEA/Asia-Pacific

For the year ended 31 March 2006, the EMEA/Asia-Pacific business contributed US$522 million or 17% of total
revenue. This was split between three of the four principal activities as follows: 79% from Credit Services, 14% from
Decision Analytics and 7% from Marketing Solutions.

In the short-term, organic growth prospects are expected to be strongest in Credit Services and Decision Analytics.
Experian will continue to lead with Decision Analytic products in emerging markets. Interactive does not currently
operate in EMEA/Asia-Pacific.

For the year ended 31 March 2006, Experian in EMEA/Asia-Pacific employed an average of approximately 3,400
people.

Principal activities
Credit Services

Credit Services represents the historical core of Experian and includes Consumer Credit, Business Information and
transaction processing services. Experian’s FARES joint venture and Experian's automotive and insurance databases
are also included within Credit Services.

The global increase in demand for consumer and business credit information presents a good growth opportunity
for Experian. Allied to the stable growth prospects within its existing developed markets, further growth
opportunities exist in emerging geographic markets.

Key clients include banks, mortgage providers, retail card providers, credit card providers and telecoms operators.
For the year ended 31 March 2006, Credit Services produced revenue of US$1,504 million representing 49% of total
revenue.

There are several main activities within Credit Services, of which Consumer Credit is by far the largest contributing
over 50% of the total revenue of Credit Services for the year ended 31 March 2006.

(i) Consumer Credit

Experian’s goal as a consumer credit reporting agency is to help lenders make better informed lending decisions
and to make it quicker and easier for consumers to obtain finance. When a consumer applies for credit, lenders
usually contact a credit reporting agency for a consumer credit reference check to confirm the consumer’s identity
and creditworthiness. Lenders use credit information to manage the risks associated with lending money to
consumers including determining whether to offer loans, setting credit limits and interest rates and in the
management of existing accounts, for example using the credit information to assess accounts in default.

Over the past four decades, Experian has developed core expertise in acquiring, processing, managing and
operating very large and comprehensive databases that are the foundation of its consumer credit business.
Experian operates 12 consumer credit bureaux across the world maintaining information on approximately

300 million consumers. For example, in the US, Experian's consumer credit bureau maintains very detailed and
current histories on how over 215 million adult consumers have paid both past and current credit obligations.
The US consumer credit database is ranked by industry analysts as one of the largest databases in the world and
includes aver 10 billion lines of data. In addition, Experian owns and operates consumer credit bureaux in 11 other
countries other than the United States and maintains consumer credit histories in total on about 86 million
consumers in the UK, Spain, Italy, Norway, Denmark, Netherlands, Ireland, South Africa, Bulgaria, Russia, and
Romania. Experian also licenses proprietary credit bureaux software to organisations in Turkey, Kuwait, Saudi
Arabia and Pakistan for the development and operation of independently owned credit bureaux.
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Experian uses its proprietary technology to assemble, organise, maintain and update vast amounts of detaited
information, some of which is publicly available and some of which is submitted by clients. Clients share data with
Experian on the basis that it is a trusted third party and they benefit from having a more complete picture of
consumers’ credit status than if they relied solely on their own data. Every month, Experian receives accounts
receivable data from over 10,000 lenders and other data furnishers at no cost and processes over 1 billion update
transactions against its consumer credit databases. This ensures that the information reflects a current picture of
credit payment activity on each account on a consumer’s individual credit file. On an average day, Experian
processes about 2 million credit reference enquiries and the information from the consumer credit database is then
formatted into credit reports and sold to those companies who are permitted to receive and use such data
depending on the locat requlatory, contractual and commercial framework.

Credit information ranges from basic credit reports to pre-screen services, which pre-qualify consumers for specific
credit marketing offers. In addition Experian offers value-added credit reporting services such as trigger alerts
which enable financial services companies to monitor different types of activity on consumer accounts. Trigger
products provide lenders with daily notifications of changes in a consumer's credit behaviour such as a new
delinquency or public record information added to a consumer’s file. Triggers enable a lender to take more timely
and effective actions to better manage credit risk and retain profitable accounts.

Experian sells its consumer credit services to thousands of clients around the world, including banks, credit card
issuers, retail store card issuers, finance companies, credit unions, telecommunications providers, mortgage
companies, apartment rental companies, public administration bodies and other organisations which have a
legitimate business purpose for accessing credit information. Experian typically has long standing relationships
with its clients in this division based on annual rolling contracts, often with direct relationships with several
divisions and subsidiaries of the client. Transaction fees are based on volume or usage. Experian’s key clients for
these services include HSBC, Citigroup, American Express, HBOS, Ford, Barclaycard, and Capital One.

Consumer Credit market overview

The credit reporting industry is affected by general economic cycles and movements in interest rates which impact
consumers’ demand for credit. However, there is an element of counter cyclicality in the services offered by
Experian. For example, rising interest rates may reduce the amount of new credit being granted, particularly in the
mortgage market. On the other hand, rising interest rates encourage financial services clients to monitor existing
accounts more closely in order to identify potential bad debts and to spend more effort on retaining existing clients
rather than acquiring new clients. Equally, high levels of competition between financial service companies for new
clients also increases the demand for consumer credit services regardless of the overall leve! of borrowing of the
consumer,

In established markets such as the US and the UK, Experian expects steady growth in consumer credit services to
be driven largely by consumer demand for new credit products, churn in customer relationships, continued
promotion by card issuers seeking new credit customers and expanded use of credit information into new vertical
sectors such as telecommunications and utilities. Clients will also use Experian’s services in new areas of their
organisation, for instance using credit reports in customer service operations to help clients decide whether to
increase or reduce their customers’ credit limits.

In many other markets such as parts of Eastern Europe and Asia-Pacific, the use of consumer credit is currently
very limited but is expected to grow strongly in the medium term partly driven by an increase in the size of the
creditworthy population. Credit reporting services are a key part of the infrastructure required in these economies
to support the expansion of consumer credit, and Experian is actively engaged with regulators and clients about
the development of credit bureaux in these markets.

The collection, storage and use of consumer credit information is heavily requlated, with the regulations varying
widely among countries. Experian has developed a core competence in managing regulated businesses and is able
to adjust its business model to accommodate new legislation and regulations. Experian management is also
proactively engaged with regulators and legislators to provide input and thought leadership regarding the potential
impact of any new regulations on the business, the economy and consumer interests. For further information on
the regulatory environment please see “Regulation” below.

(ii) Business Information

Experian owns 6 business credit bureaux across the world, maintaining information on about 30 million
businesses, typicaily small to medium enterprises. Experian helps clients by providing them with industry leading
data to assist them in making credit and, to a lesser extent, marketing decisions. Experian owns and operates
business credit bureaux in the US, UK, Italy, Denmark, Norway and Ireland, and hosts databases for third parties in
France.

As the success of small to medium enterprises is often dependent on the financial stability of the owner or
directors, where permitted by regulation, Experian uses its ability to combine data on small companies with
information about the business owner {from its consumer credit databases) to provide clients with a complete
picture of the financial status and creditworthiness of a business.

A business information report contains publicly available information on a company captured from sources such as
the Companies House in the UK or public record filings in the US, This public data is then combined with bank and
trade credit information, tax liens, county court judgements and bankruptcy data and sources such as Yell Data in
the UK that provide specifics about trading addresses, telephone numbers, number of employees, ownership
information and other similar details. A business information report can include varying levels of detail and can
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include payment behaviour information ¢n the business and a commercial credit risk score. Business infarmation
reports are accessed by barks, cornmercial leasing companies, commercial credit card issuers, property companies,
trade creditors, and other organisations with a need for specific information about the financial stability and
payment performance of a company.

Experian has been successfully gaining market share in Business Information as it has focused on developing its
databases and core product offering with particular emphasis on information about small to medium sized
businesses. The Directors believe that Experian’s acquisition of Baker Hill, which provides scftware products to
banks for processing commercial loans, makes it well positioned to gain further market share. The combination of
Baker Hill software embedded within its clients' systems and information and decision-making tools provided by
Business Information enable banks to improve the quality of commercial loan decisions and reduce their costs of
operations.

Business Information's contractual relationships with clients to provide information and decision-making tools are
typically annual rolling contracts. Fees are generally volume-based. Baker Hill software contracts are often offered
under a subscription based pricing model and can bundle in other Business Infermation products. Its key clients
include Euler Hermes, Royal Mail, AIG, Office Depot, Federal Express, Dell and Bank of America.

Business Information market overview

Experian has chosen to specialise in providing information about small to medium sized businesses, a large and
fast growing segment of the economy. For example, in the US, there are an estimated 24 million small businesses,
and about 75% of these have no employees other than the business owner. Small business owners tend to use a
combination of personal and business financing sources to fund their business. Experian’s approach to this market
is, where permissible, to combine business information with personal credit information about the business owner
to provide a complete picture of the financial status of a small to mid-sized business, The market tends to be
affected by similar drivers to the Consumer Credit market.

information about small to medium sized businesses is difficult to acquire and collate, and as a result, the industry
tends to be highly fragmented and specialised.

{iii) Transaction Processing

in France Experian offers a comprehensive range of outsourced transaction processing services to manage different
metheds of payment. The Transaction Processing business offers specialist back office, cheque and debit account
processing and business process outsourcing services to clients in the French financial services sector, including all
six major French banks and has therefore created client relationships for Experian in that market. Experian is a
leader in cheque and debit processing and processes an average of 1.3 billion cheques and 125 million remittances
annually. In addition, Transaction Processing includes management of over 5 million debit card holder relationships
and processing of over 550 million debit card transactions annually.

Transaction Processing also helps organisations migrate from paper-based processes to electronic procedures. For
example, Experian has developed, operates, and manages on behalf of the French Association of Chartered
Accountants, a web portal dedicated to the electronic transmission of social, value-added tax returns and corporate
tax returns. Another example of business process outsourcing is the development, operation and management of
the subscription programme for student cards for the transportation system in Paris. In Cermany, Transaction
Processing services include the development and management of loyalty card programmes.

(iv} Automotive Services

In the US and the UK, Experian compiles and maintains databases of histories of over 600 million motor vehicles to
assist consumers, automobile dealers and lenders to understand the provenance of used vehicles. Information is
collected from public records and other private sources. Automotive Services' key clients include Ford, eBay Motor,
Yahoo Autos, Toyota, General Motors, Honda, Mazda and Pendragon,

(v) Insurance Services

in the UK, Experian compiles extensive information about insurance coverage, policies, claims, as well as other
data such as perils information to assist the insurance industry in managing policy risk. For example, its database
of claims made allows insurance companies to check on the history of new applicants. Insurance coverage
information is also used by the UK police force to determine current insurance coverage for accidents and other
traffic incidents. Insurance Services’ key clients include Motor Insurer Information Centre, Admiral, Norwich Union
and Royal & Sun Alliance.

(vi) FARES

In 1997, Experian formed a joint venture with First American Corporation called First American Real Estate Services,
or FARES, into which it contributed its US property database businesses. Experian owns a 20% interest in FARES and
First American Corporation owns 80%. FARES aims to offer a “one-stop shop” for information required on property
transactions in the US. It provides a broad range of services to mortgage lenders including mortgage credit
information, flood insurance, property valuations, mortgage document preparation and tax monitoring.
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Decision Analytics

Decision Analytics unlocks the value of Experian's vast Credit Services data assets and/or other data sources by
applying analytical tools, scoring, software and systems to convert data into valuable business decisions. Decision
Analytics offers two key services: Credit Analytics and Decision Support Software; and Fraud Solutions.

Decision Analytics’ products are often used as the key method of entry into new geographic markats. There is
significant market growth opportunity for the business because of its potential for global reach and due to its
position at the forefront of product development and innovation. This opportunity is enhanced by the ability to
combine the products with Experian data.

Decision Analytics aperates in all three of Experian's geographic segments with its largest percentage of revenue
and profits being generated from the UK and Ireland. For the year ended 31 March 2006, Decision Analytics
produced revenue of US3$325 million representing 11% of total revenue.

(i) Credit Analytics and Decision Support Software

Experian has developed a global expertise in statistical analysis and scorecard development to enable clients to
make consistent, high-quality and efficient decisions in respect of consumer credit risk, credit marketing and
account management.

Credit Analytics and Decision Support Software offers clients complex statistical analytical tools to predict likely
customer behaviour and reactions. Services include: application scoring (which can be used at the time of opening
an account to predict the probability of the account falling into arrears in the future); behavioural scoring {which
can be used throughout the customer relationship to assess performance and reassess a customer’s suitability for
additional products, based on their previous account activity payment history and credit behaviour); and marketing
response scores {which can be used to predict the likelihood of a response to a new offer of credit). Experian also
offers bespoke decision support software to enable clients to procass applications more efficiently and to
implement, manage and optimise customer strategies,

Scoring enables lenders to make consistent high quality decisions quickly and efficiently. Statistical analysis of data
is used to define the characteristics of a credit report that are most predictive of a consumer’s future behaviour.
Each characteristic is assigned points reflecting its importance and whether it is positive or negative. The points for
all the characteristics result in a score which can be judged against a pre-set range determined by the client.

Decision Support Software enables clients to assess rapidly and reliably the risk of lending to individual customers.
Experian's proprietary decision support software, Strategy Management, is in its third-generation of product release
and is currently licensed and instatled in more than 600 client organisations around the world. It has become an
operational standard for many global financial services organisations.

Due to the highly sophisticated and proprietary nature of many of its software solutions, the majority of Experian's
Decision Analytics clients pay an annual licence fee. Pricing for scores generated by Experian are usually priced on
a transaction fee basis. Experian’s key clients for these services include HSBC, ABN AMRO, Orange, Vodafone,
Barclaycard, Kookmin and JCB.

(i} Fraud Solutions

Decision Analytics offers a range of tools, which are used by hundreds of the world's leading financial and
telecommunications organisations services firms as well as retail and catalogue organisations to detect and prevent
the occurrence of fraud. Fraud solutions are used to detect identity theft and application fraud: at the point of
application for credit; during e-commerce transactions an the Internet; at the time of customer service requests,
such as change of address processing and requests for a credit limit increase; and while processing transactions
against debit, cheque and credit accounts.

A key product within this business is Hunter which is a sophisticated software solution that identifies fraudulent
new accounts or claim applications throughout the financial services, telecommunications, retail and insurance
sectors. it automatically checks new applications ang ¢laims against themselves, against previous applications and
claims, suspect information and known fraudulent data. The fatest version, Hunter Il provides online functionality
and uses artificial intelligence technologies to rank and prioritise matches according to their potential for being
fraudulent.

Fraud Solutions’ products also include: anti-money laundering software {(which enables financial institutions to
track, detect, manage, investigate and report suspicious activity); authentication services {(which provide the
information needed to verify instantly customer identity and prevent fraud for secure transactions online and at call
centres); credit card verification {to check that a customer is using a valid, authorised credit card); Detect (a real
time fraud detection system that compares application details with a range of data sources to identify anomalies);
and the National Fraud Database {which is a shared database of known cases of fraud in the US which is used to
highlight fraud patterns and define and identify fraud attributes).

The revenue model for Fraud Solutions varies depending on the product: for embedded products such as Hunter, a
licence fee is charged; for other products such as authentication services, a transaction based fee is charged.
Experian’s key clients for these services include GE, Dell, Lloyds TSB, Citibank and Banco Santander.




Decision Analytics market overview

The global market for Decision Analytics is large, fast growing and highly fragmented. In today's information age,
there is an abundance of detailed information available to businesses from multiple sources. This volume of data
requires increasingly sophisticated tools to turn the raw data into information that can be used efficiently and
effectively to drive critical business decisions. Experian’s services help clients address this issue.

In addition, fraud is a growing global problem that impacts consumers and organisations of all sizes. The market
for fraud detection and prevention tools, although difficult to quantify, is increasing in response to increases in
online and cardholder-not-present fraud, identity-theft fraud, anti-money laundering regulation and credit card
transaction fraud.

Marketing Solutions

Marketing Solutions helps clients to acquire new customers and to manage their relationships with existing
customers across multiple channels, It acquires, processes and manages large and comprehensive databases
containing geographic, demographic lifestyle and attitudinal information on consumers, By appending hundreds of
characteristics (for example length and type of residence, number of people in the household, estimated income
and consumer interests such as leisure, sports, and shopping preferences) to the data held in the databases,
Marketing Solutions provides clients with information and tools designed to assist them in matching the relevant
offer or product to the right customer. Marketing Solutions also assists clients in planning and executing
communication campaigns through a variety of media channels, ranging from direct media such as mail, email,
SMS, Internet and telephone to mass media such as newspaper and television advertising.

Marketing Solutions owns and operates very large databases in the US and UK and has a growing market position
in continental Europe, particularly in Italy and the Netherlands. These databases include data from public sources
and data purchased from third parties. For example, they cover the catalogue purchasing habits of approximately
110 million households in the US, include self-reported data on over 14 million consumers in the UK and consumer
marketing information on approximately 130 million households globally.

Experian then offers clients tools such as list processing and data management which help them to use the data
more effectively.

Finally, Experian offers its clients sophisticated analytical tools and software which are designed to help them to
make better marketing decisions. These include statistical modelling to predict who is most likely to respond to a
given offer and which channel to communicate through.

Marketing Solutions operates in all three of Experian's geographic segments. For the year ended 31 March 2006,
Marketing Solutions produced revenue of US$627 million representing 20% of total revenue.

Marketing Sclutions has four business segments of which Data and Data Management is by far the largest,
contributing more than two-thirds of Marketing Solutions’ total revenue for the year ended 31 March 2006.

(i) Data and Data Management

Data and Data Management products include consumer data, data management and consulting and analytic
services. It manages and executes thousands of communication campaigns annually for over 10,000 clients in a
variety of sectors. Data and Processing Services focuses on providing its clients with the information they need to
organise their marketing campaigns and can help clients at all stages of the marketing process.

Experian helps its clients target consumers by providing lists of consumers who may be potentially interested in a
particular product or service, where the information is sourced from Experian’s databases.

Experian also uses proprietary data integrity tools to help clients use data more effectively. These tools include
rapid address capture, list processing and de-duplication, address standardisation and list hygiene products,
Experian can also help clients build and manage their own databases, combining both Experian and client data,
and, where they already have in-house databases, is able to provide tools and information to ensure that these
databases operate more efficiantly. Its database management solutions allow clients to have a complete view of
their customer relationships and to determine customer current and potential value.

Sophisticated tools and analytical software, including customer segmentation and statistical modelling to predict
who is most likely to respond to a given offer, are also sold by Experian. Campaigns are developed across a variety
of channels including digital channels such as email, mobile messaging and the Internet.

Finally, the division’s consulting and analytical services include strategic and tactical roadmaps for leveraging
maximum client benefit from core services and industry best practices.

The revenue model for Data and Data Management varies depending on the product offered. The database
marketing services and tools are provided on a contractual basis; and data sales are provided on a transaction
basis. Key clients include American Exprass, AOL Time Warner, Barclays, BSkyB and Bertelsmann, as well as ather
media and entertainment companies and retailers.

(if} Research Services

Research Services offers initial scoping of the potential market opportunity through both syndicated and
customised research products.
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Experian acquired Simmons Research in October 2004 and Vente Inc. in 2005. Simmons carries out research on
numerous topics including the products consumers buy and the brands they prefer and lifestyle and media
preferences. This research is used by a number of marketing firms in the US and can be used for planning, product
development, brand development, brand building and consumer profiling. Vente gathers information from
consumers through its online survey platforms and its database is made up of self-reported data by consumers
who give Vente permission to send them information and offers in which they have an interest. The data includes
information on demographic and financial information as well as hobbies, interests, ailments and purchase
intentions.

Research products are provided on either a subscription or transaction basis. Research services has over
700 clients, including NBC/Universal, WPP and Interpublic Group.

(iii} Digital Services

Digital Services is a leading provider of online based marketing solutions, specialised in email marketing, website
analytics and email messaging.

in 2004, Experian acquired CheetahMail which undertakes permission based targeted emai! marketing campaigns
on behalf of its clients (who supply the contact details of the customers to be targeted). Globally, Cheetahmail
delivers emails to 33 countries across EMEA in 19 languages, 21 countries in Latin America in 3 languages and 7
countries in Asia-Pacific in 4 languages. As an example, KLM Royal Dutch Airlines utilises the Cheetahmail system
to send emails in over 15 languages from KLM offices worldwide. For the year ended 31 March 2006, CheetahMail
sent nearly 11 billion email messages, an increase of over 60% from the previous year.

Experian has 350 clients across a wide range of sectors. It primarily generates revenue based on the volume of
emails sent for a particular campaign. Key clients include KLM, Brooks Bros., Sears, Hilton Hotels, Adidas, Barclays
and The Discovery Channel.

(iv) Business Strategies

Business Strategies encompasses Experian’s economic forecasting, consumer behaviour monitoring and prediction
analytics services. The target market for these services is broad but centres on the retail, property and public
sectors, predominantly based in Europe,

Experian has developed the proprietary technology MOSAIC which it licenses to clients for an annual fee. MOSAIC is
a classification system that categorises consumers and businesses in over 20 countries into clearly identifiable
groups and types. This helps marketers and researchers to target the appropriate customer groups by providing
insight into the demographic, socio-economic and behavioural characteristics and attitudes of customers. MOSAIC
can also be used with other Experian decision-making tools to help retailers identify profitable locations for stores,
assess the impact of a store opening, measure and predict store performance and manage branch networks.

Business Strategies also recently acquired FootFall, a market leader in customer counting technology and retail
consultancy. The FootFall Index is regarded as the industry standard benchmark for shopper visits, is endorsed by
the British Council of Shopping Centres and is available in the UK, Ireland, France, ltaly, Spain, Portugal, Poland,
Switzerland and Hong Kong.

Business Strategies also analyses naticnal, regional and local economies for a range of public and private sector
clients and carries out extensive research into the underlying drivers of social, economic and market change. This
research can be used by companies to help decide on which economies to operate in and by public policy makers.

Business Strategies services are provided on both a subscription and transaction basis. Key clients in this segment
include top 100 UK retailers including Volve Car UK, Marks and Spencer, Lioyds Pharmacy, Lexus GB and Honda UK
Cars.

Marketing Solutions market overview

Growth in Marketing Solutions is driven by the growth in multi-channel direct marketing. The size and scale of the
direct marketing industry can be illustrated by looking at the US and UK markets where Experian has its largest
operations. According to studies produced by the Direct Marketing Association, in the US, marketers spent an
estimated US$16) billion for direct marketing promotions in 2005, nearly half of alt US advertising expenditures. It
is estimated that direct marketing in turn generated about US$2 trillion in US sales. In the UK, the estimates are
£37 billion in direct marketing expenditures, resulting in an estimated £107 billion in UK sales. Direct marketing is
used to varying degrees by every major industry ranging from financial services to retailers, from high technology
to travel and entertainment, and from fund-raisers to media companies.

Historically, direct marketing was synonymous with direct mail, but increasingly, organisations are moving away
from list-based, mass-marketing through established media such as post and telephone and are using multiple
communication channels including the Internet, direct response television, mobile phone messaging, and other
advanced technclogies to communicate relevant marketing messages to targeted customers. This multi-channel
approach adds significant complexity to the direct marketing process and dictates the need for more accurate and
current information, sophisticated tools and processes and operational flexibility. As a result, organisations are
increasingly outsourcing all or parts of their direct marketing functions to trusted direct marketing service
providers,

The direct marketing industry is affected by general economic cycles which impact consumer responses to various
marketing offers. In an economic downturn, marketing budgets for prospecting for new customers are often the
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first area of cost reduction. However, there is a switch of some spending by organisations away from prospecting
for new customers and over to customer retention programmes. Investments in new communications channels like
email marketing are a cost effective way to manage and grow existing account relationships. In addition, clients are
increasingly focused on, and sophisticated in, measuring marketing conversion rates. Experian is moving its
business model towards the newer high growth areas.

Interactive

Interactive has established a leading position in the US as a reliable information source for consumers for key
financial transactions and purchasing decisions to lower the cost of daily living. It has two core business activities:
Consumer Direct and lead generation,

in the UK and US, Experian Consumer Direct offers consumers the ability to check their credit report and score
online and monitor the report for any changes. By enrolling in a credit monitoring programme, consumers are
notified of any new or changed data reported on their personal credit file which is a possible indication of identity
theft. This product enables themn to monitor the accuracy and completeness of their credit report, manage credit
obligations more effectively and control unauthorised access. Experian Consumer Direct charges consumers a
monthly membership fee for its various monitoring products and a transaction fee for one-off purchases of credit
reports or scores.

Through its lead generation businesses, Experian is a trusted intermediary on the Internet and connects consumers
to businesses, enabling consumers to identify for financial services products through LowerMyBills.com, research
products and shop online through PriceGrabber.com and enrol in online education programmes through ClassesUSA
and Affiliate Fuel. These businesses provide valuable free services to consumers to help them make more informed
decisions. In turn, Experian is paid on a pay-for-performance basis by clients for each lead generated through this
marketing service.

Interactive has relationships with leading portals including Yahoo, AOL and MSN. Interactive attracts over 22 million
unique visitors to its various websites each month and it is the largest online financial services advertiser in the US.

Interactive operates in the Americas and UK and Ireland with the largest percentage of revenue and profits coming
from the Americas. For the year ended 31 March 2006, Interactive contributed revenue of US3628 million
representing 20% of total revenue.

interactive market overview

The growth in Experian’s Consumer Direct business is driven by increased awareness by consumers of the benefit
of understanding their credit history in order to qualify for better interest rates on mortgages, credit cards and
other credit products. A secondary driver is consumers’ interest in monitoring their credit reports for unauthorised
access as a potential indicator of identity theft.

Interactive operates in large and rapidly growing markets, predeminantly in the US, with nascent operations in the
UK (for its Consumer Direct and PriceGrabber.com businesses). The growth in Interactive is driven by the increased
use of the Internet by consumers rather than more traditional channels for conducting financial transactions and
for researching and making purchasing decisions. For example, according to Forrester Research in the US,
consurmer use of comparison shopping sites is estimated to grow at a compounded annual growth rate of about
40% through 2009, and retail ecommerce is expected to increase by 18.6% CAGR through 2008.

The growth in Interactive’s lead generation business lines is also supported by the migration of business
advertising spend away from traditional channels such as print and broadcast in favour of internet marketing; the
Internet is proving to be an effective and responsive channel for businesses of all sizes for finding and acquiring
new customers.

Cross-selling between principal activities

Each of Experian's four principal activities create their own revenue streams. However, one of Experian’s key
strengths is its ability to sell products from one or more of these activities to existing clients.

Credit Services and Decision Analytics are particularly closely linked and Experian has successfully capitalised on
the cross-selling opportunities this presents to deliver more value added solutions to clients. For example, in the
UK, 80% of credit reports sold are delivered through application processing systems offered by Decision Analytics
and nearly 100% contain a Delphi credit risk score provided by Decision Analytics.

Where permitted, Experian also bundles its Credit Services products together with its Marketing Solutions products,
for example, enabling credit card issuers to conduct credit marketing campaigns to consumers who have been
pre-qualified as creditworthy. Lists of pre-qualified prospects for new credit card campaigns can be selected from
the Credit Services database and enhanced with information from the Marketing Solutions database to enable the
card issuer to target the best card offer to the right consumer. For example, a consumer interested in travel may be
hest suited for a credit card that offers airiine miles.

Experian’s core Credit Services databases and analytics also support interactive’s businesses and provide the basis
of the information sold by Experian Consumer Direct to consumers. In addition, services offered within Interactive,
for example PriceGrabber.com, are being sold to existing retail clients, thereby extending Experian's relationship
with those clients.
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In the US, 14 of Experian’s top 20 clients buy products from at least three of the four principal activities, an
improvement from 10 of the top 20 in the previous year. Qutside the US, 14 of the top 20 clients buy from both
Credit Services and Decision Analytics, and 10 of the top 20 clients buy from Credit Services, Decision Analytics
and Marketing Solutions {Interactive accounted for 1% of sales outside the US in the year ended 31 March 20086).
These metrics for the year ended 31 March 2006 illustrate Experian's success to date in cross-selling between the
four principal activities, and also underscore future opportunities as Experian continues its efforts to strengthen its
relationships with, and sell more products to, its major clients.

These significant cross-selling opportunities enable Experian to offer its clients a wide variety of bundled soclutions
and sophisticated decision-making framework that the Directors believe to be unique among its competitors.

Competition

Although Experian has competitors in each of its principal activities, there is no single competitor which has the
capabilities to offer the broad range of products and solutions which Experian is able to provide to clients. Experian
has offices in 28 countries and sells to clients in more than 60 countries, giving it the ability to offer a global
breadth of solutions to both domestic and multi-national clients unmatched by any of its competitors. For the year
ended 31 March 2006, 42% of Experian’s sales were outside the Americas — a significantly higher proportion than
any of its major competitors.

There is limited, if any, public information available on the market share of each of Experian's competitors in each
geographic region and across each principal activity. In particular, because of the breadth of Experian's products
offered around the world, it often competes against niche local providers of services in its markets. However, there
are a number of larger and readily identifiable companies that Experian views as its key competitors,

Consumer Credit compeltitors

There is no single company which competes with Experian in every market in which Experian provides consumer
credit services. The competition is country specific, often limited to one or two national credit reporting agencies,
In the US, Experian’s largest market for consumer credit services, there is no one dominant credit reporting agency
and Experian competes against two other national credit reporting agencies: Equifax and TransUnion. In the UK,
Experian competes with Equifax and CallCredit. tn other markets, competition tends to be highly fragmented and
the competitors are often relatively small local operations, sometimes taking the form of closed-user groups who
exchange credit information only among members of the group.

Business Information competitors

Dun & Bradstreet ("D&B") is the only multi-national business credit competitor. D&B has recently sold many of its
international operations to franchisees but will continue to own and operate its businesses in selected markets
including the US, UK and lItaly,

In the US, D&B is the clear market leader in business credit reporting. It provides a wide range of information
services, mostly about large (Fortune 1000) companies. Experian is focused on a product offering with particular
emphasis on information about small to medium sized businesses; it also competes in this area with Equifax which
launched a US business credit reporting operation in the US three years ago and has had some success in gaining
participation from banks and other commercial credit lenders in building a small business credit database. In the
UK, D&B and Experian are the largest participants in the business information market.

The market for business-to-business marketing informatton is more competitive than the market for business credit
reporting. D&B participates in this segment of the US market, as does infoUSA, which specialises in small volume
marketing lists sold across many vertical sectors and to a wide range of customers. In continental Europe,
competition is highly fragmented with many small closed-user group data exchanges such as (nfoGreffe in France,

Transaction Processing competitors

Experian’s Transaction Processing business predominantly competes with its clients’ in-house teams. In French
cheque processing, in particular, the move has been to outsourcing rather than insourcing. Other operators in the
market place in France include Atos Origin.

Decision Analytics competitors

in Credit Analytics and Decision Support Software, there are two large global participants, Experian in international
markets and Fair Isaac, the clear market leader in the US. There are also hundreds of smaller niche competitors,
including Experian’s traditional credit bureaux competitors, who have small market positions in providing
specialised credit risk management software and tools.

Marketing Solutions competitors

Experian’s Marketing Solutions competitors vary by major product line. However, there are two global competitors:
Acxiom and Harte-Hanks. In addition, there are regional specialist competitors including Merkle, InfoUSA, Double
Click, ADS Financial Services Solutions and Claritas, who do not have the broad range of Experian products.
Competition outside of the US is local and fragmented.
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Interactive competitors

The main competitors for selling credit reports direct-to-consumer in the US include Equifax, TransUnion, Fair Isaac,
intersections and other specialist providers and in the UK include Equifax and other specialist providers. Experian
Consumer Direct is more than twice the size by revenue of any of these competitors in the US.

The online lead generation market is fragmented and Experian believes it has strong market positions in its areas
of operation. The largest competiter to LowerMyBills.com is Lending Tree, a subsidiary of Interactive Corp. and the
largest competitors of PriceGrabber.com include Shopping.com (owned by eBay), Shopzilla (owned by EW.Scripps),
NexTag and KelKoo; e-learners.com is a competitor of ClassesUSA,

Information technology
Technology

Experian’s information technology systems are fundamental to its success. They are used for both the storage,
processing, access and delivery of the data which forms the foundation of the Experian business; and the
development and delivery of value-added solutions provided to clients. Much of the technology used by Experian
and provided to clients is developed, maintained and supported by in-house technology teams in each of the
various Experian jurisdictions and business units. Experian generally owns or has secured ongoing rights to use for
the purposes of its business all the customer-facing applications which are material to the operation of Experian.
Experian’s key internal business management infarmation technology applications are licensed to Experian by
Oracle and a small number of other well-known, top-tier software vendors.

The strategic direction of Experian’s information technologies have been documented in a set of five year “road
maps” which define the manner in which the technologies supporting the business are anticipated to change over
that period.

Experian’s maintenance and management of its information technology systems is ongoing and includes the need
to integrate existing and acquired businesses. Integration plans have been established to incorporate, where
appropriate, acquired business units into both the Experian management systems and the Experian infrastructure
managed by the Experian technology services group. Experian also seeks to ensure that each business unit
complies with its business continuity policy and regulatory comphiance policy. Experian is undertaking further work
to complete its consolidated reporting system to remedy some weaknesses in disaster recovery planning and to
remove inconsistency in certain procedures. Experian continuously works to try and prevent logical attacks on its
network.

Experian identifies information technology risks at the strategic, tactical and operational levels using a standardised
methodology. Where risks are identified, they are mitigated and tracked on risk registers and, where appropriate,
considered by senior management. For example, where legacy technologies continue to be used for recently
acquired businesses, where appropriate, the strategy is to migrate the activities to the infrastructure managed by
the technology services group as soon as is practical following acquisition.

Data centres

Experian has two key data centres in the UK both of which are located in Nottingham. in addition, there are data
cantres dedicated to certain business units, being QAS, ClarityBlue and Nordic. In the US there are three key data
centres located in Schaumburg, lllincis and Allen and McKinney in Texas. However, the Schaumburg data centre is
currently in the process of being closed with data and functions being transferred to the other two US data centres.
As well as these key UK and US data centres, Experian also has a number of smaller data centres located in other
jurisdictions including France.

Disaster recovery

Experian is committed to its global framework for business continuity management and carries out annual reviews
of the state of preparedness of the business with respect to business continuity; business continuity policies
require each business unit to complete an annual survey detailing its state of preparedness in the event of a
disaster. All critical Experian databases, systems and contracted client services are also regularly recovered, with
Experian undertaking over 50 system/client test recoveries each year. There are also documented disaster recovery
plans in place for each of the major Experian data centres and each of the main financial applications. Experian also
has a dedicated continuity operations team which focuses on the provision of IT disaster recovery services to
Experian’s clients.

Security

Experian maintains a Global Information Security Policy and Standards document which all entities are required to
comply with. This is a comprehensive policy covering all aspects of security. In addition, and in practice, Experian
adopts a wide range of security measures to ensure the security of its IT infrastructure and, therefore, its data.
Security measures generaily cover the following key areas: physical security; logical security of the perimeter,
network security such as firewalls; logical access to the operating systems; deployment of virus detection software;
and appropriate policies and procedures relating to removable media such as laptops.
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Intellectual property

Experian takes active steps to acquire ownership of the intellectual property rights which are important to its
businesses, through assignments from its employees, consultants and business and technology partners. It seeks a
licence where an assignment is not available. It protects its systems, methods, technologies, data, brands, products
and services through intellectual property rights, including patents, copyrights, database rights, trade secrets, trade
marks and domain names, as well as through contractual restrictions and restricted access.

Patents

Much of Experian's technology is developed in-house. It has a strong technology pipeline, and, where possible, it
seeks patent protection for its inventions. Experian has a portfolic of 14 granted patents, comprising nine

US patents, two patents in Australia and one patent in each of New Zealand, Russia and Turkey. It also owns

39 pending patent applications, including in the US, Europe, Japan and Canada.

These patents and patent applications cover methods, systems and apparatus relating to aspects of the Credit
Services, Marketing Solutions, Interactive and Decision Analytics businesses. In addition, Experian has the right to
use certain authentication software products under a worldwide licence from Equifax Inc.

Experian monitors third party patents and patent applications that may be relevant to its businesses. it carries out
analyses of freedom to operate without infringing third party patent rights and seeks opinions from external patent
counsel where it deems that to be appropriate.

Experian recently established an internal initiative to implement improved practices in relation to patent protection
for its inventions, the growth and maintenance of its patent portfolio, and its freedom to operate,

Copyright, database right and trade secrets

Experian generally owns the copyright and database rights in the software, web pages, screen displays, business
modeifling, methods, plans, strategies and the data it develops, and generally it takes a licence of such rights where
development is undertaken by third parties and an assignment is not available. It has a licence from USPS to use a
database of change of address information, which is used across the Experian business, for which it pays a set fee.

Experian seeks to restrict access to, and use and distribution of, its proprietary information through confidentiality
and other agreements with third parties and employees.

Trade marks and domain names

Experian owns a large portfolio of trade mark registrations in the US, Europe, parts of Asia-Pacific and other parts
of the world. This includes registrations for the EXPERIAN word mark, logo and derivative marks in the US, Europe
and other important jurisdictions. Experian has entered into a world wide co-existence agreement with a third party
under which it has consented to a third party’s use of its EXPERION trade mark in relation to consultancy services
concerning software and hardware for controlling and integrating industrial processes in manufacturing industries,
and the third party has consented to Experian’s use of its EXPERIAN marks outside that field of use. This does not
affect Experian's business as it is currently carried on.

Other trade marks which Experian considers important to its businesses, and for which it owns trade mark
registrations or applications, include CONSUMERINFO.COM, AUTOCHECK, MARKETSWITCH, LOWERMYBILLS.COM,
PRICEGRABBER, SCOREX, QUICKADDRESS, QAS, CHEETAHMAIL, MOSAIC, TRUVUE, CLASSESUSA and CLARITYBLUE.

Experian has licences from USPS, Yell Limited and the Automobile Association to use certain of their trade marks in
relation to Experian’s businesses, Experian must pay set fees for use of the USPS and Yell trade marks, and a rovalty
fee for using the Automobile Association’s marks.

Experian has also registered some of its trade marks as generic top level and country-specific domain names.

intellectual property disputes

Experian has a policy of actively enforcing its intellectual property rights. It is currently engaged in litigation in the
US against two former employees and their new employers regarding misappropriation of Experian's confidential
information and trade secrets. Also, LowerMy8ills, has been sued by Lending Tree in the US Federal Court in
Charlette, North Carolina, for alleged infringement of US patent no. 6,611,816 claiming a method and computer
network for co-ordinating a loan over the Internet. Experian intends to defend this claim vigorously. Experian is
aware of other actual and potential IP disputes which it is seeking to resolve by way of agreement with third
parties.

Regulation

The information solutions industry in which Experian operates is subject to varying degrees of regulation. In
particular, data protection regulation in many jurisdictions in which Experian operates may affect the way in which
personal data regarding individuals may be processed and used. Experian regularly works with regulators,
legislators and industry groups about data protection and usage issues in both mature and emerging markets.

A summary of the regulatory framework relating to data protection in the key Experian jurisdictions is set out
below. This summary is intended to provide a general outline of the more relevant aspects of the regulatory
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framework applicable to Experian’s operations in those jurisdictions and is not intended as a comprehensive
description thereof.

Data protection in the US

Experian's operations in the US are subject to several US federal statutes and regulations that govern the collection,
protection and use of consumer data. These laws and regulations include: (i} the US Fair Credit Reporting Act (the
“FCRA"): (i) the US Gramm-Leach-Bliley Act (the “GLB™); (iii) the US Health Insurance Portability and Accountability
Act of 1996 (the “HIPAA™; (iv) the Drivers Privacy Protection Act (the “DPPA™) and; {v) the Controlling the Assault
of Non-Solicited Pornography and Marketing Act (the “CAN-SPAM Act”).

A number of US states have also enacted legislation requiring public disclosure of security breaches whereby
confidential personal information of residents may have been compromised. These laws generally apply to
individuals or entities that maintain computerised data that includes personal information about third party
individuals.

Use and disclosure of consumer information

The FCRA was originally implemented in 1970 to regulate the credit reporting industry in the US. Responsibility for
enforcement of the FCRA is vested largely in the US Federal Trade Commission, although the FCRA also provides for
civil actions to be taken by consumers. The primary purposes of the FCRA are to ensure fair and accurate credit
reporting and te protect consumers' privacy. Amongst other things, the FCRA imposes certain obligations on
consumer reporting agencies (including Experian), on users of consumer reports, and, since 1996, on furnishers of
consumer credit information. The FCRA states that a person may cbtain a consumer report from a consumer
reporting agency only if that person has a “permissible purpose” (as defined in the statute). The FCRA imposes
certain obligations on credit reporting agencies to ensure that only persons with permissible purposes obtain
consumer credit reports. For example, consumer reporting agencies are required to: (i) obtain certification that the
individual requesting the consumer credit report has a permissible purpose and that the information will be used
for that purpose; and (ii) furnish to a consumer a list of all inquiries made regarding, but not initiated by, that
consumer,

HIPAA was adopted in 1996 for the purpose of: (i) preventing inappropriate use and disclosure of individuals’
health information; and (ii) requiring organisations that use health information to protect such information (and the
systems that store, transmit and process it). Its provisions are enforced by the US Department of Health and Human
Services Office for Civil Rights. HIPAA's requirements and prohibitions apply not only to “covered entities” {as
defined in the statute), but also to “business associates” of such covered entities, including companies (such as
Experian) that process claims, analyse data, aggregate data or provide certain other services to a covered entity.
Amongst other things, HIPAA requires that Experian make reasonable efforts to use and disclose only the minimum
amount of protected health information needed to accomplish the intended purpose of the use or disclosure.

The DPPA was enacted in 1994, and prohibits the disclosure by any state’s department of motor vehicles (and any
officer, employee or contractor thereof) of personal information about an individual that was obtained by the
departrnent in connection with a motor vehicle record, except for a “permissible purpose” (as defined in the
statute). The DPPA also applies to any individual or entity that uses and discloses the protected data. The DPPA is
enforced by the Office of the Attorney General of each US state.

Protection and privacy of consumer credit information

The protection and security of consumer credit information is governed largely by the Financial Modernisation Act
of 1999, also known as the “Gramm-Leach-Bliley Act” or “GLB". The US Federal Trade Commission is charged with
enforcement of the GLB. The GLB incfudes provisions designed to protect consumers' personal financial information
that is held by “financial institutions” {as defined in the statute), including Experian. The principal parts of the Ci8
relating to privacy requirements imposed on financial institutions such as Experian are the “Financial Privacy Rule”
and the "“Safeguards Rule”.

The GLB Financial Privacy Rule requires financial institutions to give to their customers privacy notices that explain
the financial institution's information collection and sharing practices, and grant custormers the right to opt out of
having their information shared with certain third parties. The Financial Privacy Rule also prohibits financial
institutions from disclosing their customers’ account numbers to non-affiliated companies in connection with
telemarketing, direct mail marketing or other marketing through email, even if an individual has not opted out of
sharing the information for marketing purposes.

The GLB Safeguards Rule seeks to ensure that financial institutions adapt procedures to protect physically and
technologically consumer credit data. For example, financial institutions are required to provide information
security training to employees, to implement procedures for detecting and managing information system failures
and to provide for secured storage and disposal of confidential consumer information. Similarly, under HIPAA,
Experian must maintain reasonable administrative, technical and physical safeguards to prevent intentional and
unintentional use or disclosure of protected health information.

Direct Marketing and Advertising

The CAN-SPAM Act was enacted in 2003 to regulate those who send commercial emails. The CAN-SPAM Act is
enforced by the US Federal Trade Commission. It applies to all US commercial emailers (whether individuals or
businesses} and to all commercial emai! transmissions. Any commercial email transmission generated by Experian
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must therefore comply with the CAN-SPAM Act. Amaongst other things, the CAN-SPAM Act prohibits false or
misleading header information, requires that a commercial email be identified as an advertisement and requires
that commercial emails give recipients an opt-out method.

Sanctions for the misuse of consumer credit information or Data Protection breach

Breach of the GLB can result in civil and/or criminal liability and sanctions, such as fines (up to U55100,000 per
violation) and up to five (5) years imgrisanment for individuals. Breach of the FCRA can result in an award of actual
damages, as well as statutory and/or punitive damages (in the event of a wilful viplation).

Data Protection regulation in the EU

On 24 October 1995, the European Union adopted the directive on the protection of individuals with regard to the
processing of personal data and the free movement of such data (the “Data Protection Directive”). The aim of
the Data Protection Directive was to protect the fundamental rights and freedoms of individuals, in particular their
right to privacy with respect to the processing of personal data. The Data Protection Directive imposes a number of
obligations on companies such as Experian with respect to how they can use the personal data which they hold in
their databases.

The Data Protection Directive has been implemented in all EUJ Member States. However, this implementation is
subject to a certain amount of national variation from Member State to Member State. Such variation occurs as a
result of differing interpretation of the Data Protection Directive itself, as well as differing attitudes of the relevant
national regulatory authorities.

Applicability of the Data Protection Directive

The Data Protection Directive applies to the processing by companies such as Experian of personal data, being any
information relating to an identified or identifiable individual. The Data Protection Directive also grants greater
protection to a sub-category of data referred to as sensitive personal data, being information relating to an
individual's racial or ethnic origin, political opinions, religious or philosophical beliefs, trade union membership,
health, sex life, or the commission or alleged commission by that individual of an offence. Processing includes
virtually everything that a company may wish to do with the personal data it holds about its customers, employees
and other individuals. The Data Protection Directive applies to companies established in a Member State or using
equipment in a Member State to process personal data.

Collection of personal data

The Data Protection Directive regulates the collection and processing of personal data and sensitive personal data
and requires that such collection and processing is subject to a number of “data protection principles”. These data
protection principles state that the personal data must be: processed fairly and lawfully; collected for specified and
legitimate purposes; adequate, relevant and not excessive in relation to the purposes for which they are collected;
accurate and up-to-date; and kept for no longer than is necessary for the purpose for which they were collected.
The Data Protection Directive alsc requires companies to implement appropriate security measures to protect any
personal data that they process from unlawful loss or destruction or unauthorised access. In addition, when
collecting personal data, the Data Protection Directive requires companies to give certain information to the
individuals in question. This information includes details of the identity of the company, the purposes for which the
data are being collected, the identity of any third parties to whom the data may be disclosed, and a brief
explanation of the individual's statutory rights in relation to the processing of his or her personal data.

Processing and sharing of personal data

Pursuant to the Data Protection Directive, personal data may only be processed, including shared with other
entities, if one of a number of conditions has been satisfied, including that the individual in question has
unambiguously given his consent to such processing and/or sharing. In relation to Experian’s activities with respect
to personal data such as consumer credit information, the extent to which Experian will be able to process and/or
share such information will therefore depend upon the activities that the individuals have consented to in their
agreements with Experian clients.

Rights of the individuals

Under the Data Protection Directive, individuals are granted a number of rights in respect of the processing of their
personal data. These rights include a right of access to personal data being held by a company, as well as the right
to cbject to the processing cf personal data.

Transfer of personal data to third countries

The Data Protection Directive, together with guidance from the European Commission, restricts the ability of
companies to send personal data outside of the EEA unless either: (i) the country to which such personal data are
being sent has “adequate” data protection measures in place; or (i) one of a number of specified conditions has
been met. A small number of countries outside the EEA have so far been declared by the European Commission to
provide an adequate degree of protection, but these do not include the majority of countries outside of the EEA,
including the United States, in which Experian operates. However, the Data Protection Directive does also provide
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for the use of standard contractual clauses entered into between companies transferring and receiving personal
data which ensure adequate protection of such personal data. To date, three sets of contractual clauses have been
approved by the European Commission.

Use of personal data for direct marketing

The Data Protection Directive specifically grants individuals the right to object to the processing of their personal
data for direct marketing purposes. However, the Data Protection Directive does not further regulate the use of
personal data for direct marketing purposes.

The directive of the European Union concerning the processing of personal data and the protection of privacy in the
electronic communications sector {the “Privacy and Electronic Communications Directive”) specifically governs
the issue of direct marketing by electronic means. The Privacy and Electronic Communications Directive was
adopted by the European Union on 12 July 2002. It restricts the use of automated calling machines, fax machines
and email for direct marketing purposes. In particular, companies may not send unsolicited electronic
communications to individuals for the purposes of direct marketing unless the recipient has given his or her prior
consent. However, a limited exception applies in relation to the direct marketing of similar products and services to
a company’s existing customers, provided that the customer is, on each occasion, given the opportunity to refuse
the use of his or her contact details for such purposes in the future.

Data Protection in the UK

The Data Protection Directive was implemented into law in the UK by the Data Protection Act 1998 (the "DPA"),
which came into force on 1 March 2000. The DPA requires all UK data controller companies to be registered with
the Office of the Information Commissioner. Experian Business Strategies Limited, Experian Goad Limited, Experian
Intact Limited, Experian International Limited, Experian Limited, Experian Northern Ireland Limited, Catalist Limited,
ClarityBlue Limited, FN Services Limited, FootFall Limited, The Future Foundation, Intermediary Systems Limited,
MCL Software Limited, Motorfile Limited, QAS Limited, Vehicle Mileage Check Limited, Scerex Sam and Scorex (UK)
Limited are currently registered under the DPA in the UK. Data protection compliance in the UK is enforced by the
Information Commissioner.

Use of personal data for direct marketing

The Privacy and Electronic Communications Directive was implemented into law in the UK by the Privacy and
Electronic Communications (EC Directive) Regulations 2003 (the "PEC Regs™), which came into force on

11 December 2003, The PEC Regs contain the same restrictions in relation to direct marketing by electronic means
as are contained in the Privacy and Electronic Communications Directive. As a result, the PEC Regs restrict the way
in which Experian is able to market its products and services to individuals contained in its databases.

Credit Reference agencies and the DPA

The DPA contains a specific provision applicable to the credit reference agency operations of companies such as
Experian. This provision provides that a subject access request made by an individual to a credit reference agency
will be deemed to be a request anly for personal data relevant to his or her financial standing, i.e. a copy of his or
her credit report, unless otherwise stated.

Credit Reference agencies and the Third Party Data Working Party

In March 2001, the Third Party Data Working Party produced a Third Party Data Business Requirements Specification
(the “BRS") in conjunction with the Office of the Information Commissioner in the UK. The Third Party Data Working
Party is comprised of trade associations representing the credit industry, together with the credit reference
agencies.

One of the objectives of the BRS was to address the previous assumption of a financial connection between
individuals on the basis of a shared surname and current or previous address. The BRS stipulated that, going
forward, credit data may only be returned if it belongs to the applicant or their “financial associates” and such
financial association could no lenger be assumed between people of the same surname at an address. This meant
that there could no longer be automatic links with siblings or parents. It also meant that, unless association data
was actively collected, it may not be available for spouses or panners of an individual. The BRS also created the
opportunity for individuals to be assessed independently. This means that the individual is now able to opt out of
allowing a credit reference agency to use financially associated third party data. Although, an individual may only
opt out if he or she declares that they believe that there is no data for financially associated third parties which
would have an adverse effect on any relevant credit decision.

The provisions of the BRS required credit reference agencies to make a substantial number of changes to their
systems in order to make them compliant.

Sanctions for Data Protection breach

Breach of the DPA or the PEC Regs by a company may result in civil liability or criminal sanctions, which include
unlimited fines (including for individual directors) but not jail terms. A breach of one of the data protection
principles of the DPA is not of itself a criminal offence, but may result in the issuance of an Enforcement Notice by
the Information Commissioner. Any such Enforcement Notice may require the company to take specific steps in
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relation to its data protection compliance strategy, or to stop processing personal data altogether. Breach of an
Enforcement Notice may then be a criminal offence.

Data Protection in Jersey

The Data Protection (Jersey) Law 2005 (the “DP Jersey Law”) came into force on 1 December 2005. The DP Jersey
Law seeks to bring Jersey legislation in line with the Data Protection Directive in this area. As a result, the DP Jersey
Law is almost identical in all material respects to the Data Protection Directive and the DPA as described above.

Credit Reference Agencies
The Data Protection Commissioner in Jersey has issued guidance relevant to credit reference agencies.

In addition, the Data Protection {Credit Reference Agency)} (Jersey) Regulations 2005 set out the prescribed form of
a statement of the individual's rights which must be given to individuals who make a data subject access request of
a credit reference agency.

195




Part XI: Experian Operating and Financial Review

The following discussion should be read in conjunction with Experian’s Selected Combined Financial information and
Experian’s Combined Financial Information set out in Part Xill: “Experian Historical Financial Information”.
Experian’s audited Combined Financial information for the year ended 31 March 2006 has been prepared on the
basis of IFRS. Experian's audited Combined Financial Information as of and for the year ended 31 March 2005 has
been prepared on the basis of IFRS and UK GAAP. Experian’s audited Combined Financial information as of and for
the year ended 31 March 2004 has been prepared on the basis of UK CAAP A reconciliation of the differences
between IFRS and UK GAAP as applied to Experian’s operating profit, profit before tax and profit for the financial
yedr is set out in note 32 to Experian’s audited Combined Financial information under iFRS as of and for the year
ended 31 March 2005. A description of certain differences between UK CAAP and US GAAP and IFRS and US GAAP is
summarised in Part XVII: “Summary of Certain Differences between UK GAAP and US CGAAP and between IFRS and
US GAAP”, Comparisons between the years ended 31 March 2006 and 2005 are based on financial information
prepared in accordance with IFRS. Comparisons between the years ended 31 March 2005 and 2004 are based on
financial information prepared in accordance with UK GAAP.

This Part Xi: “Experian Operating and Financial Review” contains unaudited operating information in relation to
Experian’s business, which is derived from management accounts for the relevant accounting periods presented and
internal financial reporting systems supporting the preparation of financial statements.

This Part X! “Experian Operating and Financial Review" contains forward-looking statements that invelve risks and
uncertainties. Experian’s actual results may differ materially from the results discussed in the forward-looking
statements as a result of certain factors, including those set out under Part i: “Risk Factors™ and elsewhere in this
document.

Overview

Experian is a global leader in providing information solutions to business clients and consumers. At the core of the
Experian business are its comprehensive databases of credit and marketing information on consumers and
businesses. Building on its foundation of data, Experian uses proprietary analytical tools to analyse and interpret
the data and to help business clients to turn raw data into critical decisions in a timely and consistent manner.
Experian’s tools also help consumers make more informed financial and purchasing decisions more quickly.
Experian’s total revenue in the year ended 31 March 2006 was US5$3,084 million, a US$567 million increase from
the US$2,517 million achieved in the year ended 31 March 2005. Experian’s total EBIT in the year ended 31 March
2006 was US$727 million, a US$160 million increase from the US$567 million achieved in the year ended 31 March
2005.

Geographic markets

Experian is managed on a geographic basis and the three key geographic segments are:

The Americas: For the year ended 31 March 2006, Experian’s business in the Americas contributed

US$1,804 million in revenue, representing 58% of Experian's total revenue, and US$4793 million in EBIT

{US$410 million from direct business and US$69 million from FARES), representing 66% of Experian’s total EBIT. The
Americas’ direct business costs in arriving at EBIT were US$1,394 million in the year ended 31 March 2006. As a
percentage of revenue, these costs were made up of labour (35%), customer acquisition and marketing casts (19%),
data costs (6%), information technology costs (6%) and other costs, including facilities (11%). For the year ended

31 March 2006, Experian in the Americas employed an average of approximately 4,900 people.

UK and Ireland: For the year ended 31 March 2006, the UK and Ireland business contributed US$758 million in
revenue representing 25% of Experian's total revenue, and U55215 million in EBIT representing 29% of Experian's
total EBIT. Experian UK and Ireland's costs in arriving at EBIT were US$543 million in the year ended 31 March 2006.
As a percentage of revenue, these costs were made up of labour (49%), customer acquisition and marketing

costs (2%), data costs (4%), information technology costs (9%) and other costs, including facilities {8%). For the year
ended 31 March 2006, Experian in the UK and Ireland employed an average of approximately 3,600 people.

EMEA /Asia-Pacific: For the year ended 31 March 2006, the EMEA/Asia-Pacific business contributed

US$522 million in revenue representing 17% of Experian’s total revenue, and US$64 million in EBIT representing 9%
of Experian’s total EBIT. Experian EMEA/Asia Pacific’s costs in arriving at EBIT were US$458 miilion in the year ended
31 March 2006. As a percentage of revenue, these costs were made up of labour {(58%), customer acquisition and
marketing costs (1%), data costs (4%), information technology costs (9%) and other costs, including facilities (16%).
For the year ended 31 March 2006, Experian in EMEA/Asia-Pacific employed an average of approximately 3,400
people.

Principal activities

Although its operations are managed on a geographic basis, Experian has four principal activities:

Credit Services: Credit Services acquires, processes and manages large and comprehensive databases containing
the credit application and repayment histories of consumers and businesses. Proprietary technology is then used to
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organise and maintain this data. Experian uses proprietary search and match systems and application software to
deliver a wide variety of credit reports and reporting services on both consumers and businesses to its clients. This
helps Experian’s clients te lend prefitably to their customers, maximise revenue and minimise risk. Credit Services
also operates transaction processing services, mainly in France, which help banks and other clients with their back
office functions. Credit Services also includes Experian’s real estate information joint venture called FARES and its
automotive and insurance databases. Credit Services' revenue generation is primarily transaction related and is
derived from sales pursuant to medium term pricing contracts and transaction fees. Credit Services’ costs are
principally labour, data acquisition and technology infrastructure. In the year ended 31 March 2006, Credit Services
generated revenue of US$1,504 million, representing 49% of Experian's total revenue and 66% of total EBIT.

Decision Analytics: Decision Analytics unlocks the value of the Credit Services data and helps clients by
applying analytical tools and software to convert data from Experian and from other sources, such as the clients’
own customer account information, into business decisions. This assists clients in improving the consistency and
quality of business decisions in areas such as credit risk, fraud prevention, customer service, account processing
and account management. Decision Analytics generates revenue primarily from implementation, licensing and
maintenance fees. Decision Analytics' costs are principally labour and technology infrastructure. In the year ended
31 March 20086, Decision Analytics generated revenue of US$325 million, representing 11% of Experian’s total
revenue and 14% of total EBIT.

Marketing Solutions: Marketing Solutions helps clients to acquire new customers and to manage their
relationships with existing customers, It acquires, processes and manages large and comprehensive databases
containing geographic, demographic and lifestyle information on consumers. By appending hundreds of
characteristics (for example length and type of residence, number of people in the household, estimated income
and consumer interests such as leisure, sports and shopping preferences) to the data held in the databases,
Marketing Solutions provides clients with information and tools designed to assist them in matching the relevant
offer or product to the right customer, using the most appropriate communication channels. Marketing Solutions’
revenue is typically transaction or campaign related and is derived principally from sales under fixed price
contracts and transaction fees. Marketing Solutions' costs are principally labour, data acquisition and technology
infrastructure. In the year ended 31 March 2006, Marketing Solutions generated revenue of US$627 million,
representing 20% of Experian's total revenue and 8% of total EBIT.

Interactive: Interactive is Experian's Internet marketing business. It has two types of activity: direct-to-consumer
and lead generation for businesses. Through Experian Consumer Direct, Experian provides credit information
directly to consumers in the US and UK. It enables consumers to purchase credit reports and monitoring services,
helping them to understand, manage and protect their own personal and financial information, The lead generation
businesses connect consurmers with businesses on the Internet. Experian provides free services to consumers
enabling them to make more informed purchase decisions in areas such as financial services, shopping and
education. In turn, Experian sells the leads to business clients such as mortgage companies, retailers and online
education providers. Revenue for Interactive is generated by customer subscriptions, transaction fees and from
lead-based commissions. Interactive’s costs are principally labour, customer acquisition costs and technology
infrastructure. In the year ended 31 March 2006, Interactive generated revenue of US$628 million, representing
20% of Experian's total revenue and 17% of total EBIT.

Experian considers as one of its strengths its ability to sell across multiple industries and geographies. In the year
ended 31 March 2006, Experian’s sales were diversified by sector, with financial services remaining a core market,
generating 55% of revenue globally.

For further discussion of Experian’s principal activities, see Part X: “Experian Business Overview" of this document.

Principal factors affecting Experian’s results of operations
Demerger

On 28 March 2006, the Directors of GUS announced the proposed separation of CUS' two remaining businesses,
ARG and Experian, by means of a demerger, with both businesses expected to become independently listed on the
London Stock Exchange. The GUS Directors believe that Experian, as an independent company, should have net
debt of approximately £1 billion after the proposed equity issue. Further details are set out in notes (5) and (7) of
the Continuing Group Pro Forma Financial Information in Part XVI: “Pro Forma Financial Information” of this
document. In addition, some costs previcusly considered as GUS central expenses will now be borne by Experian
together with additional central costs, such as overhead costs, to support its standalone status. The allocation of
certain costs and expenses, for example central overhead and incentive equity plans, made prior to the Demerger
may not reflect the actual costs that will be incurred by Experian operating on an independent basis. Further details
of the allocation of central costs are set out in note 1 to Experian's audited Combined Financial Information for the
years ended 31 March 2005 and 31 March 2006. Following the Demerger, Experian will report in US Dollars, which
will be its presentational functional currency,

Experian cost trends

Consistent with the stated growth strategy of: (i) building on the core businesses; {ii} developing and selling new
innovative products; and (iil) growing through targeted acquisitions, Experian’s cost structure has evolved over the
three year period under review and reflects the impact that implementing the stated strategy has had on the
business. While Experian’s total revenue has increased significantly over the period, its aggregate costs have
increased at a slower rate and, as a result, its direct business EBIT margin has increased from 17.7% (including
discontinuing activities) for the year ended 31 March 2004 to 21.3% during the year ended 31 March 2006. As a
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percentage of revenue, Experian's aggregate costs for the year ended 31 March 2006 were made up of {abour
(43%), advertising and customer acquisition costs (12%), data costs (5%), information technology (7%) and other
costs, including facilities and central activities (12%) (with the remaining 21% of revenue representing EBIT).

As discussed in greater detail below, the principal driver of hoth revenue and operating costs over the three year
period has been the level of acquisition and divestment which has occurred. In fact, over the three year period,
Experian has made 62 acquisitions and 10 divestments, the combination of which have contributed to changes in
the size and mix of its cost base.

In particular, while labour costs are still Experian’s single largest cost component, advertising and customer
acquisition costs have increased as a percentage of revenue (from 5% in the year ended 31 March 2004 to 12% in
the year ended 31 March 2008), reflecting growth in the Interactive business.

Labour costs principally reflect salaries and payroll taxes and, to a lesser degree, bonuses and commissions. As
suggested above, the increase in labour costs over the period has been primarily driven by acquisitions, although
partially offset by divestments, and to a lesser degree by increased bonus and commission payments reflecting
Experian’s revenue growth. As a percentage of revenue, labour costs amounted to 58% of EMEA/Asia-Pacific’s costs
for the year ended 31 March 2006, a higher percentage than the Americas and UK and Ireland, largely due to the
high contribution of transaction processing, a labour intensive business. The growth of Interactive has diluted the
impact of labour costs on Experian’s overall cost mix (down from 48% of revenue in the year ended 31 March 2004
to 43% in the year ended 31 March 2006) since this business has lower labour costs {as a percentage of revenue)
than other parts of Experian’s operations and its level of revenue contribution has increased from 8% of total
revenue in the year ended 31 March 2004 to 20% in the year ended 31 March 2006.

The increase (both absclute and as a proportion of total revenues) in advertising and customer acquisition costs
principally reflects the additional investment, both organic and through acquisitions, in the Interactive business to
drive revenue growth by increasing consumer traffic to Experian’s websites. Experian has been able to counter a
general inflationary market trend in online advertising costs through economies of scale and increasing efficiency
in its use of online advertising.

The divestments made over the period, while having a beneficial impact on Experian's overall cost base, have
principally been driven by Experian's decision to exit either strategically or financially unattractive businesses. The
principal ongoing impact of such divestments or discontinuations has been the removal of the labour costs
associated with the relevant discontinuing activities. However, Experian does incur incremental costs directly
attributable to the divestment or discontinuation, such as the costs associated with terminations or redundancy
programmes.

In addition to its acquisition and divestment activity, as discussed further below, Experian's growth has been
supported by a substantial investment programme. In particular, in 2004 and 2005, Experian made a number of
significant infrastructure investments, principally in the UK and Ireland and The Americas. More recently, Experian
has expanded its business with new products and into new geographies, including Eastern Europe and Asia-Pacific,
and has sought to solidify its leading position in other existing markets, such as the UK. Each of these efforts
requires that Experian make significant investment in technology and infrastructure, as well as in facilities and
personnel to drive revenue growth. Experian expects that its investment programme will continue to have a
significant impact on its cost structure going forward.

In addition to the factors that contribute to Experian's cost base noted above, it expects that its costs will continue
to reflect the level of sales, delivery and business support required to deliver its organic revenue growth, each of
which it expects to increase in absolute terms over time. Furthermore, given the pre-eminence that labour costs
have in its overall cost structure, a certain degree of inflation related increases will continue to be reflected in
Experian's cost base going forward.

Finally, as discussed in greater detail below, Experian’s reported costs will also continue to be affected by foreign
exchange movements and have been affected by its transition from UK GAAP to IFRS.

Acquisitions and divestments

In the three year period under review, Experian’s organic growth strategy has been complemented by acquisitions
that have been an important driver of Experian’s growth. Qver the three year period ended 31 March 2006,
Experian completed 62 acquisitions, including 24 affiliates, at a total cost, including maximum potential earn-outs,
of over US$2 billion. Experian’s acquisition process is well defined and includes investment appraisal,
pre-acquisition due diligence, approvals, post-acquisition integration (where appropriate) and post-investment
review. Acquisitions must be strategically aligned with Experian, bringing complementary new data or technology,
taking Experian into new sectors or geographic regions, or providing an avenue into new growth markets. They
must also be capable of delivering a post-tax return on investment of at least 10% over time. Many of the
acquisitions made to date by Experian have been small. However, these acquisitions have often enabled Experian to
capitalise on market opportunities more quickly and effectively than it could have done organically, thus are often
seen by Experian management as an alternative to the capital expenditure needed for organic product
development. Acquisitions have often also acted as a catalyst to organic growth in Experian’s existing businesses.
Finally, Experian has accelerated growth in newly acquired businesses that they may not have been able to achieve
as standalone entities, by giving them access to Experian’s already broad matrix of clients, data, products and
geographic regions.

In the US, Experian embarked on a significant acquisition programme in the year ended 31 March 2003 to acquire
38 affiliate credit bureaux. These acquisitions have provided Experian with direct contro! of these regional markets
and ensure that clients in the affiliates’ respective territories have direct access to the full range of Experian
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products. As at 31 March 2006, Experian had acquired 35 of the 38 affiliate credit bureaux under this programme
at a cumulative cost of approximately U5$350 million. The acquisition of affiliate credit bureaux has produced
higher revenue, due to a switch from wholesale to retail sales, and cost savings in The Americas as, for example,
the cost of purchasing data from these affiliates has been eliminated.

In the year ended 31 March 2006, Experian completed 13 acquisitions and three affiliate credit bureaux purchases
for a combined investment, including maximum potential earnouts, of approximately US$1.6 billion. Material
acquisitions included:

LowerMyBills.com An online mortgage lead generator in the US providing consumers with comparative
financial information on products such as mortgages and loans. Acquired in May 2005 in
the US for US$330 million plus transaction fees and up to a US$50 million earnout.

PriceGrabber.com A provider of online comparison shopping services in the U5, recently extended into the
UK. Acquired in December 2005 in the US for US$485 million plus transaction fees.

ClarityBlue A database marketing solutions business that designs, builds and manages marketing
database solutions for large organisations with millions of customers allowing them to
undertake multiple transactions on a daily basis through different channels. Acquired in
January 2006 in the UK for US$152 million plus up to US$9 million earnout and a
performance related management bonus.

Additionally, amongst the 13 acquisitions completed in the year were ClassesUSA, an online higher education portal
which was acquired in July 2005 in the US, Baker Hill, which provides software products to banks for processing
commercial loans acquired in August 2005 in the US, and FootFall, a provider of customer counting technology and
retail information integration services, which was acquired in December 2005 in the UK.

In the year ended 31 March 2005, Experian completed 16 acquisitions and 11 affiliate credit bureaux purchases for
a combined investment of approximately US$350 million, The largest acquisition was QAS, a provider of global
rapid addressing solutions and address management software systems, which helps capture, clean and enhance
address data quickly and accurately for over 9,600 organisations worldwide. It was acquired in October 2004 in the
UK for US$167 million net of cash acquired with the business. Additionally, amongst the 16 acquisitions completed
in the year was Simmons Research, a provider of syndicated research information on what US consumers buy,
where they shop, their attitudes and lifestyles and the media channels they use, which was acquired in Qctober
2004 in the US.

In the year ended 31 March 2004, Experian completed nine acquisitions and 10 affiliate credit bureaux purchases
for a combined investment of approximately US$300 million. Amongst these acquisitions were CheetahMail, a
provider of email delivery technology to help clients use multiple delivery channels to communicate with customers
and drive sales, which was acquired in March 2004 in the US, and part of DMS Atos, a provider of cheque
processing services and business process outsourcing services, which was acquired in September 2003 in France.

Experian continually reviews the perfarmance of all the businesses within its portfolio, sometimes withdrawing
from low growth or low return markets. In the three year period ended 31 March 2006, 10 of Experian’s businesses
were sold, closed or identified for closure, The sales and related profits of these are presented as discontinuing
activities.

Since 31 March 2006, Experian has announced its withdrawal from two markets which have become increasingly
unattractive: incentive marketing websites in the US, through MetaReward, (which generated revenues of

US$70 million and EBIT of US$S million in the year ended 31 March 2006) and large scale account processing in the
UK (which generated revenue of US3$79 million and EBIT of US$36 million in the year ended 31 March 2006). The
costs of closure for MetaReward and large scale account processing in the UK, all of which are cash, are estimated
to be approximately US$5S million and US$27 million, respectively. Both of these businesses have been classified as
discontinuing activities from 1 April 2006, but are included within continuing activities in the three years ended

31 March 2006.

In the year ended 31 March 2006, the mertgage business of the Florida affiliate bureau acquired during the year
was sold to FARES.

In the year ended 31 March 2005, two small US businesses (NuEdge and Real Estate Solutions) were sold, as were
two small outsourcing activities (UK print and mail and French call centres).

In the year ended 31 March 2004, Experian disposed of its print and mail operations in the US, Italian call centres,
cheque printing in France and business process outsourcing in the Netherlands. In addition, UK contact centres
were identified for closure.

Glohal economic demand

Experian's operations and demand for its products and services are affected by several key economic drivers,
including global growth in consumer credit, Internet usage and multi-channel marketing. Experian’s businesses are
also influenced by the rate of growth in the economies in which it operates.

The credit industry is affected by general economic cycles and movements in interest rates. However, there is an
element of counter cyclicality in the services offered by Experian. For example, rising interest rates may reduce the
amount of new credit being granted, particularly in the mortgage market. Conversely, rising interest rates
encourage financial services clients to monitor existing clients more closely in order to identify patential
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delinquency and to spend more effort on client retention. High levels of competition for new clients between
financial services companies also increases the demand for consumer credit services, both through increased
promotion by card issuers seeking new credit customers and churn in customer relationships, regardless of the
overall level of barrowing of the consumer.

Investment activity

Experian has a continuous investment programme to drive future revenue growth and to ensure that the necessary
technology and information security structure is in place to support that growth,

During the three year period ended 31 March 2006, Experian has seen a significant contribution to revenue growth
from new products. Significant products launched in the period include: triggers (automatic alerts to changes in US
cansumers’ behaviour); Triple Advantage in Experian Consumer Direct (a daily notification system of any changes in
consumers' reports from all three US credit bureaux); Hunter Il (the anti-fraud system); the new National Business
Database in the US {a comprehensive target marketing database in the business-to-business marketplace); a new
global version of MOSAIC (Experian's market leading consumer classification system); and an extension to its suite
of Strategy Management solutions with the development of Strategy Optimisation (enables organisations to solve
complex risk and marketing problems to identify the best action or decision to take for each individual customer).

Experian also continues to invest in establishing a stronger presence in new geographic markets, where emerging
consumer and business credit markets drive demand for its products and services. For example, in the last three
years, Experian has invested in Eastern Europe, by moving towards launching the full range of Scorex Decision
Analytics products and establishing credit bureaux in Russia, Bulgaria and Romania. In Asia-Pacific, Experian is
investing in enhancing its locally based infrastructure and as at 31 March 2006 employed nearly 200 people in the
region, Experian expects that this will enable it to serve both local and multi-nationat clients looking to expand into
this fast-growing region.

Experian’s growth has been supported by substantial investments in its infrastructure, including a new UK data
centre and new office premises in the UK, together with new technology platforms in the US for
business-to-business and credit card marketing and significant upgrades to its information security. While
investment and maintenance of infrastructure supports growth, a failure to invest adequately in infrastructure
could reduce growth and adversely affect Experian’ financial condition and results of operations. Experian expects
its investment programme to show incremental growth in line with the underlying growth of its business, however,
such amounts may vary across reporting periods as Experian pursues strategic opportunities identified by its
management or that are otherwise presented.

For further information on Experian’s capital expenditures, please see “Capital Expenditure” in this Part Xl and in
Part X: "Experian Business Overview” of this document.

Exchange rates

Due to the international nature of its business, Experian is exposed to two types of foreign exchange risk,
transiation risk and transaction risk. Approximately 65% of Experian’s EBIT is generated in US Dollars, its reporting
currency, while the remaining 35% is generated in other currencies (mainly pounds sterling and Euros).

Translation risk: Movements in the exchange rates of other currencies relative to the US Dollar may cause
fluctuations in reported financia! information that are not necessarily related to Experian's underlying operations. As
a result, comparability of Experian’s performance between financial periods may also be significantly affected;
therefore, Experian reports revenue and EBIT growth rates at constant exchange rates.

During the periods under review, Experian's results of operations have been impacted by the movement of its
reporting currency, the US Dollar, primarily against the pound sterling and the Euro. During the year ended

31 March 2006, overali, the value of the US Dollar strengthened relative to the other transactional currencies of
Experian’s businesses and, as a result, its reported ravenue was US$43 million {ess than it would have been had
exchange rates remained constant and its reported EBIT was US$8 million less than it would have been had
exchange rates remained constant. During the year ended 31 March 2005, overall, the value of the US Dollar
weakened relative to the other transactional currencies of Experian’s businesses and, as a result, its reported
revenue was US$97 million more than it would have been had exchange rates remained constant and its reported
EBIT was US$17 million more than it would have been had exchange rates remained constant. Experian expects
that its results of operations will continue to be affected by currency movements against the US Doilar.

In addition, Experian has investments in foreign operations, whose net assets are exposed to foreign currency
translation risk. Currency exposure arising from the net assets of Experian's foreign operations is managed
primarily through borrowings denominated in the relevant foreign currencies and the use of forward foreign
exchange contracts. For further discussion on Experian’s policies for hedging risk, please see note 2 to Experian's
Historical Financial Information.

Transaction risk: Experian does not regard transaction risk as material because it largely transacts in the same
currency for revenues and expenses,

Tax

Experian benefits from a lower tax rate than the effective tax rates for the countries in which it operates. Experian
structures the financing of its foreign investments in a tax-efficient manner and will seek to continue to do so.
Subject to any changes in legislation, it is expected that Experian’s effective tax rate based on Benchmark PBT will
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be in the low twenties. In addition Experian expects, subject to any changes in legislation, to receive cash flow
benefits over a period of several years with a net present value of over US$250 million from the utilisation of
deferred tax assets. For further discussion see “Tax provisions made by GUS may turn out to be insufficient” in
Part |i: “Risk Factors” of this document.

FACT Act

In the year ended 31 March 2005, Experian introduced a revised charging structure on US credit reporting services
to recover costs associated with implementing provisions of the federal Fair and Accurate Credit Transactions Act
{(“FACT Act”). The FACT Act requires that, upon request, US consumers be provided with one free credit report
annually.

To recover FACT Act compliance costs, Experian applies an 8% cost recovery charge to the total online credit
services revenue for each Experian business client subject to a minimum of US$0.08 per transaction. This cost
recovery was initiated on 1 October 2004 and for the first three months, to 31 December 2004, only 50% of the
surcharge rates were applied. The full cost recovery programme became effective on 1 January 2005.

Basis of preparation of combined financial information and explanation
of line items

Combined financial information

Experian's combined financial information presents the financial record as of and for the years ended
31 March 2005 and 31 March 2006 on the basis of IFRS and the financial record as of and fer the years ended
31 March 2004 and 31 March 2005 on the basis of UK GAAP

The combined financial infarmation comprises the financial record of those businesses that will be held by Experian
at the date of Admission. The combined financial information therefore comprises an aggregation of amounts
included in the financial statements of Experian entities, GUS and certain other GUS entities. The principal entities
included within the financial record are shown in note 36 to the combined financial information set out in Part XllI:
“Experian Historical Financial Information” of this document. It excludes those businesses which have been sold
and have been or wilt be demerged by GUS (principally ARG, Burberry, Lewis Group and interest in BL Universal

PLC) prior to Admission.

The combined financial information set out in Part X)Il: “Experian Historical Financial Information” may not be
representative of future results. For example, the historical capital structure will not represent the future capital
structure. Future interest income and expense, certain operating expenses and tax charges may be significantly
different from those that resulted from being wholly owned by GUS.

Accounting policies and other principles applicable to IFRS combined financial infarmation

The principal accounting policies and other principles applied in the preparation of the combined financial
information under IFRS are set out in note 2 to the combined financial information for the two years ended
31 March 2006. These policies have been consistently applied to both years presented.

The combined financial information has been prepared on the basis of IFRS adopted for use in the European Union.
These standards include subsequent amendments and related interpretations issued and adopted by the
international Accounting Standards Board (“IASB") that have been endorsed by the European Commission. They
also comply with those parts of the Companies Act 1985 applicable to companies reporting on the basis of IFRS.

The key impact of applying IFRS on combined financial information for the year ended 31 March 2005 as previously
reported under UK GAAP is set out in note 33 to the combined financial information prepared on the basis of IFRS
set out in Part XIll: “Experian Historical Financial Information” of this document.

Accounting policies and other principles applicable to UK GAAP combined financial information

The principal accounting policies and other principles applied in the preparation of the combined financial
information under UK GAAP are shown in note 1 to the combined financial information for the two years ended
31 March 2005 set out in Part XH|: “Experian Historical Information” of this document. These policies have been
consistently applied to both years presented.

Explanation of line items
Revenue

Revenue comprises goods and services sold to external customers, including the provision and processing of data,
subscriptions to services, consumer leads, software and database customisation and development and the sale of
software licences, maintenance and related consulting services, net of value added tax.

Cost of sales

Cost of sales include direct labour costs, customer acquisition costs, infermation technology costs, costs of
purchasing data, costs of operating databases and third party royalties.
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Net operating expenses

Net operating expenses (before amortisation of goodwill} include sales and administrative labour costs, marketing
costs, facilities expenses and other administrative costs.

Net interest income

Net interest income is the net interest received in relation to bank deposits and other balances, interest in relation
to balances with other Croup companies less the interest expense in relation to Eurobonds and finance leases,

Use of Non-GAAP financial information

Experian has identified certain measures that it believes will assist understanding of the performance of the
business. This approach is largely comparable with that previously used by GUS, but as the measures are not
defined under {FRS they may not be directly comparable with other companies’ adjusted measures. The non-GAAP
measures are not intended to be a substitute for, or superior to, any tFRS measures of performance but
management have included them as these are considered to be important comparables and key measures used
within the business for assessing performance.

The following are the key non-GAAP measures identified by Experian:

Benchmark Profit Before Tax (“Benchmark PBT™)

Benchmark PBT is defined as profit before amortisation of acquisition intangibles, goodwill impairments, charges in
respect of the Demerger related equity incentive plans, exceptional items, financing fair value remeasurements and
taxation. It includes Experian’s share of associates’ pre-tax profits.

Earnings Before Interest and Tax (“EBIT™)

EBIT is defined as profit before amortisation of acquisition intangibles {or amortisation of goodwill under UK GAAP),
goodwill impairments, charges in respect of the Demerger related equity incentive plans, exceptional items, net
financing costs, financing fair value remeasurements and taxation, and includes Experian's share of pre-tax profits
of associates.

Exceptional items

The separate reporting of non-recurring exceptional items gives an indication of Experian’s underlying performance.
Exceptional items are those arising from the profit or loss on disposal of businesses or closure costs of material
business units. All other restructuring costs have been charged against EBIT in the segments in which they are
incurred.

Discontinuing activities

Experian defines discontinuing activities as businesses sold, closed or identified for closure during a financial year
are treated as discontinuing activities for both revenue and EBIT purposes. Prior periods, where shown, are restated
to exclude the results of discontinuing activities. This financial measure differs from the definition of discontinued
operations set out in IFRS 5 (Non-current assets held for sale and discontinued operations) and FRS 3 (Reporting
Financial Performance). Under IFRS 5, a discontinued operation is: (i) a separate major line of business or
geographical area of operations; (i) part of a single plan to dispose of a major line of business or geographical area
of operations; or (iii} a subsidiary acguired exclusively with a view to resale. FRS 3 requires the discontinued
operation to have a material effect on the nature and focus of the reporting entity's operations.

Continuing activities

Businesses trading at 31 March 2006 that have not been disclosed as discontinuing activities are treated as
continuing activities.

Organic growth

This is the year-on-year change in continuing activities revenue, at constant exchange rates, excluding acquisitions
(other than affiliate credit bureaux) until the first anniversary date of consolidation. Organic growth figures have
not been audited.

Direct business

Direct business refers to Experian's business exclusive of financial results of FARES.,
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Resuits of operations
Comparison of the year ended 31 March 2005 to the year ended 31 March 2006
IFRS combined income statement

The following financial information has been prepared in accordance with IFRS.

Year ended 31 March

2005 2006
(US$ million)
IFRS
REVEIME . . . o oot ittt et e e e e e e e e e 2,517 3,084
Cost of SalBS . . . . o e e e e e e e (1,252) (1,527)
Gross profit . . . . . . . e 1,265 1,557
Net operating @XPeNSeS . . . . ot vt i it vt c e e (811} (971)
Operating profil . . . . . . . ... . ... e 454 586
INTerESt IMCOME .« . . ot et e m it v a e n e e e e e e e e 239 220
INTErESE BXPERISE & o o o o o v o e e e a e e e e e s (221) (232)
Financing fair value re-measurements . . . .. ... i v v v e mmn e e s — (2)
Net financing iNCOmMe/{CoSIS) . . . . . o v v vt i e e e 18 (14)
Share of post-tax profits of associates . . . ... ... ... ... oo 76 66
ProfitBefore tax . . . . . . . . .. o i it et h e e e 548 638
Tax expense
1 < (103) (96)
B N1 T 1 < (20) (22)
(123) (118)
Profit after tax and for the financialyear . . . . . ... .. ... ........ ... .. 425 520
Non-GAAP measures
Reconciliation of profit before tax to Benchmark PET
Profitbefore tax . . . .. .. . ... it i it e e e 548 638
exclude: amortisation of acquisition intangibles . . . . . . .. ..... ... ... ... ... 22 66
exclude: exceptional IEMS . . . o v vt e e e e 13 7
exclude: financing fair value remeasurement . . . ... .. .. ... e — 2
exclude: tax expense on share of profits of associates .. ... ... ............ 2 2
Benchmark PBT . . . . . . e e e e e e 585 715
Exclude: Net interest (iNCOMEY/COSES . . .« .« ot i it i i i et e e e e (18) 12
= J 1 2 567 727
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Revenue and EBIT by geography

Year ended 31 March

200% 2006
Continuing Discontinuing Contlnuing Discontinuing
Activities Actlvities Total Activities Activities Total
{US$ million)

IFRS
Revenue
The Americas . .. ........ 1,319 22 1,341 1,801 3 1,804
UK &lreland . . .......... 659 30 689 756 2 758
EMEA/Asia-Pacific . ....... 483 4 487 522 — 522
Totalrevenue . ... ...... 2,461 S6 2,517 3,079 5 3,084
EBIT
The Americas Direct Business . 281 — 281 409 1 410
FARES ... ............. 75 — 75 69 — 69
The Americas . ... ....... 356 — 356 478 1 479
UK&treland . .. ......... 180 2 182 215 — 215
EMEA/Asia-Pacific . ....... 59 — 59 64 — 64
Central activities . . . ... ... (30} — (30} 31 — a31)
Total EBIT ............ 565 2 567 726 1 727
Net interest income/(expense) 18 (12
Benchmark PBT. ... ... .. 585 715
Amortisation of acquisition

intangibles .. ......... (22} (66}
Exceptional items . ....... (13 (7)
Financing fair value

remeasurement . ....... - (2
Tax expense on share of profit

of associates . ......... {2) (2}
Profit beforetax . . ... ... 548 638
Revenue
Overview

Experian’s total revenue increased by US$567 million to US$3,084 million in the year ended 31 March 2006 from
U552,517 million in the year ended 31 March 2005.

Experian’s revenue from continuing activities increased from U552,461 million in the year ended 31 March 2005 to
US$3,079 million in the year ended 31 March 2006. At constant exchange rates, the change in revenue from
continuing activities over the period represented a 27% increase, of which 20 percentage points were attributable
to The Americas, five percentage points were attributable to Experian UK and Ireland and two percentage points
were attributable to Experian EMEA/Asia-Pacific. Acquisitions accounted for 17 percentage points of Experian's total
revenue growth, with 10 percentage points accounted for by organic growth.

Discontinued activities accounted for US$5 million in the year ended 31 March 2006 and US$56 million of revenue
in the year ended 31 March 2005.

Overall, the value of the US Dollar strengthened during the year relative to the other transactional currencies of
Experian’s businesses. As a result, Experian’s reported revenue was US$43 million less than it would have been had
exchange rates remained constant.

The Americas

The Americas’ revenue increased by US$463 million to US$1,804 million in the year ended 31 March 2006, from
US$1,341 million in the year ended 31 March 2005.

The Americas' revenue from continuing activities increased by 37% to US$1,801 million in the year ended
31 March 2006, from US$1,319 million in the year ended 31 March 2005. Acquisitions accounted for 24 percentage
points of this growth, while 13 percentage points were accounted for by organic growth.

Revenue from Credit Services comprised 43% of The Americas’ revenue from continuing activities in the year ended
31 March 2006. The Americas’ revenue from Credit Services’ continuing activities increased by 16%, 13 percentage
points of which were due to crganic growth, to US$766 million in the year ended 31 March 2006 from

US$662 million in the year ended 31 March 2005. Organic growth reflected increased volumes in core credit
operations principally driven by the US consumer credit market. Experian also experienced growth in pre-screen
revenue, due to very high levels of credit card selicitations, and from increased demand for value-added products
such as triggers (automatic alerts to changes in consumers’ credit behaviour), The FACT Act recovery charge, which
was introduced on 1 January 2005, accounted for three percentage points of Credit Services' organic sales growth
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in the year ended 31 March 2006. There was solid organic growth in business information. The remaining three
percentage points of growth in Credit Services were due to acquisitions, attributable to the August 2005 acquisition
of Baker Hill.

Revenue from Decision Analytics comprised 3% of the Americas’ revenue from continuing activities in the year
ended 31 March 2006. The Americas' revenue from Decision Analytics increased by 17%, of which 14 percentage
points were due to organic growth, to US$63 miltion in the year ended 31 March 2006 from U5354 million in the
year ended 31 March 2005. This was primarily due to new contract wins and new products underpinned by
increasing client demand for next-generation solutions.

Revenue frem Marketing Solutions comprised 20% of The Americas’ revenue from continuing activities in the year
ended 31 March 2006. The Americas’ revenue from Marketing Solutions increased by 14% to US$355 million in the
year ended 31 March 2006 from U5$313 million in the year ended 31 March 2005. Acquisitions accounted for

nine percentage points of this revenue growth, which was largely due to the full year impact of the acquisition of
Simmons Research in October 2004 and the contribution from Vente, a provider of online market research services,
acquired in August 2005. Marketing Solutions experienced low client mailing volumes as a result of organisations’
ongoing move away from list-based, mass marketing towards a targeted multi-channel approach. However, in other
areas Marketing Solutions in The Americas continued to perform well, especially in email marketing and database
solutions,

Revenue from Interactive comprised 34% of The Americas’ revenue from continuing activities in the year ended

31 March 2006. The Americas’ revenue from Interactive increased by 112%, 90 percentage points of which was
attributable to growth from acquisitions, to US$617 million in the year ended 31 March 2006 from U55291 million
in the year ended 31 March 2005. Acquisition growth was primarily attributable to the additions of
LowerMyBills.com and PriceGrabber.com. Interactive also experienced 22 percentage points of organic growth due
to the addition of new Experian Consumer Direct subscribers, reflecting the success of products such as Triple
Advantage, which increased its revenue per member, and the continuing switch from annual to monthly billing
cycles. Following a period of continued weakness in the MetaReward business during the second half of the
financial year ended 31 March 2006, Experian announced in April 2006 the closure of the MetaReward incentive
marketing websites, which had been operating in an increasingly unattractive market for consumers and clients.

Experian UK and lreland

Experian UK and Ireland’s revenue increased by US$69 million, to US$758 million in the year ended 31 March 2006
from US$689 million in the year ended 31 March 2005.

Experian UK and Ireland's revenue from continuing activities increased from US$659 million in the year ended
31 March 2005 to US$756 million in the year ended 21 March 2006. At constant exchange rates, the change in
revenue from continuing activities over the period represented an 18% increase. Acquisitions accounted for

12 percentage points of this growth. Despite a stowdown in the growth of UK consumer lending, six percentage
points of this revenue growth were organic. This reflected the breadth of its portfolio by preduct and vertical
market.

Revenue from Credit Services comprised 43% of Experian UK and Ireland’s revenue from continuing activities in the
year ended 31 March 2006. Experian UK and Ireland's revenue from Credit Services increased from US$315 million
in the year ended 31 March 2005 to US5323 million in the year ended 31 March 2006. At constant exchange rates,
the change in revenue over the period represented a 6% increase, four percentage points of which were due to
growth from acquisitions. The lower growth in demand for products supporting new consumer credit applications
in the UK was offset by sales growth in business-to-business sales as well as significant growth from a small base
in the government and telecommunications sectors. Organic revenue growth, which comprised two percentage
points of revenue growth, was adversely affected by a decline in sales from large scale account processing in the
UK. Experian has announced the phased withdrawal from this business by Autumn 2009.

Revenue from Decision Analytics comprised 25% of Experian UK and ireland’s revenue from continuing activities in

the year ended 31 March 2006. Experian UK and Ireland’s revenue from Decision Analytics increased from

USS 176 miilion in the year ended 31 March 2005 to US$185 million in the year ended 31 March 2006. At constant

exchange rates, the change in revenue over the period represented a 9% increase, which was wholly due to organic
growth. This was primarily due to strong sales growth of value-added products, driven by increased penetration of
non-financial services sectors and strong demand for risk management and fraud products,

Revenue from Marketing Solutions comprised 31% of Experian UK and Ireland’s revenue from continuing activities in
the year ended 31 March 2006. Experian UK and Ireland’s revenue from Marketing Solutions increased from

US$ 164 million in the year ended 31 March 2005 to US$236 million in the year ended 31 March 2006. At constant
exchange rates, the change in revenue over the peried represented a 49% increase, with 43 percentage points due
to acquisitions, reflecting the full year impact of QAS and the acquisitions of FootFall in December 2005 and
ClarityBlue in January 2006. Organic revenue growth comprised six percentage points of revenue growth. Despite a
slowdown in marketing spending by financial services clients in the UK market generally, Marketing Solutions in the
UK and Ireland benefited from strong sales by CheetahMail, from public sector wins in QAS and from strong growth
in Business Strategies.

Revenue from Interactive comprised 1% of Experian UK and Ireland’s revenue from continuing activities in the year
ended 31 March 2006. Experian UK and Ireland’s revenue from Interactive increased from US$4 million in the year
ended 31 March 2005 to US$11 miilion in the year ended 31 March 2006. At constant exchange rates, the change
in revenue over the period represented a 175% increase, which was wholly due to organic growth. This growth was
primarily attributable to an increase in the number of CreditExpert members.




Experian EMEA/Asia-Pacific

Experian EMEA/Asia-Pacific’s revenue increased by US$35 million to US$522 million in the year ended
31 March 2006 from US$487 million in the year ended 31 March 2005.

Experian EMEA/Asia-Pacifics revenue from continuing activities increased from US$483 million in the year ended 3t
March 2005 to 1453522 million in the year ended 31 March 2006. At constant exchange rates, the change in
revenue from continuing activities over the period represented an 11% increase. Acquisitions accounted for

three percentage points of this growth, with eight percentage points of organic growth, reflecting growth in all
regions.

Revenue from Credit Services comprised 79% of Experian EMEA/Asia-Pacific’s revenue from continuing activities in
the year ended 31 March 2006. Experian EMEA/Asia-Pacific’s revenue from Credit Services increased from

US3$397 million in the year ended 31 March 2005 to US$410 million in the year ended 31 March 2006. At constant
exchange rates, the change in revenue over the period represented a 6% increase, with five percentage points due
1o organic growth. This growth was primarily attributable to growth in business process outsourcing in France,
which experienced some significant contract wins, and strong demand for Experian’s information services in
Southern Europe, Central Europe and South Africa.

Revenue from Decision Analytics comprised 14% of Experian EMEA/Asia-Pacific’s revenue from continuing activities
in the year ended 31 March 2006. Experian EMEA/Asia-Pacific’s revenue from Decision Analytics increased from
US$60 million in the year ended 31 March 2005 to US$76 million in the year ended 31 March 2006. At constant
exchange rates, the change in revenue over the pericd represented a 30% increase, largely due to organic growth.
This was due to strong demand for Scorex’s scoring and risk management products, which resulted in strong
revenue growth in both traditional markets, such as Southern and Central Europe, and the emerging markets of
Eastern Europe and Asia-Pacific.

Revenue from Marketing Solutions comprised 7% of Experian EMEA/Asia-Pacific’s revenue from continuing activities
in the year ended 31 March 2006. Experian EMEA/Asia-Pacific's revenue from Marketing Solutions increased from
U5525 million in the year ended 31 March 2005 to US$36 million in the year ended 31 March 2006. At constant
exchange rates, the change in revenue over the period represented a 46% increase. Growth from acquisitions
{mainly QAS) accounted for 32 percentage points of this increase, with the remainder due to organic growth.

Cost of sales

Cost of sales increased by U5$275 million, to U5$1,527 million in the year ended 31 March 2006 from
US§1,252 million in the year ended 31 March 2005, reflecting the impact of acquisitions, increased customer
acquisitions costs in the Consumer Direct Interactive business and an increase in direct labour costs (supporting
the increased organic sales) across the global business.

Net operating expenses

Net operating expenses increased by US$160 million, to US$971 million in the year ended 31 March 2006 from
US$811 million in the year ended 31 March 2005, principally reflecting the impact of acquisitions, and an increase
of US344 million in the amortisation of acquisition intangibles and an increased investment in infrastructure and
emerging markets.

Operating profit

Cperating profit increased by US3132 million, to US3$586 million in the year ended 31 March 2006 from
U55454 million in the year ended 31 March 2005. This increase was due to the items discussed in this section.

Net financing income/(costs)

Net financing income/({costs) moved by US$32 million from an income of U5%18 million in the year ended 31 March
2005 to an expense of US$14 million in the year ended 31 March 2006 due to an increase in the level of external
borrowing in the year ended 31 March 2006 principally used to fund acquisitions.

Share of post-tax profit of associates

Share of post-tax profit of associates decreased by US$10 million from US$76 million in the year ended 31 March
2005 to US$66 million in the year ended 31 March 2006, predominantly due to the decline in profit contributed
from FARES, as described in more detail below.

Profit before tax

The increase in profit before tax of US$90 million from US$548 million in the year ended 31 March 2005 to
US3638 million in the year ended 31 March 2006 is attributable to the factors described above.

Tax expense

Tax expense decreased by US$5 million to US$118 million in the year ended 31 March 2006 from US$123 million in
year ended 31 March 2005. This decrease was due to a reduction in deferred tax charge of US$18 million in 2006
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and US$38 million In current and deferred tax adjustments in respect of prior years, which were offset by
US$51 million additional current year corporation tax on profits.

EBIT

Experian's total EB!T increased by US5160 million to US$727 million in the year ended 31 March 2006 from US$567
million in the year ended 31 March 2005.

Experian’s EBIT from continuing activities increased from US$565 million in the year ended 31 March 2005 to
US$726 million in the year ended 31 March 2006. At constant exchange rates, the change in EBIT from continuing
activities over the period represented a 30% increase. The EBIT margin for direct business, exctuding FARES, for
continuing activities increased to 21.3% in the year ended 31 March 2006 from 20.0% in the year ended

31 March 2005.

Overall, the value of the US Dollar strengthened during the year relative to the other transactional currencies of
Experian's businesses. As a result, Experian's reported £BIT was US$8 million less than it would have been had
exchange rates remained constant.

The Americas

The Americas’ EBIT increased by US$123 million to US$479 million in the year ended 31 March 2006 from
WS$356 million in the year ended 31 March 2005. This increase accounted for 76% of Experian’s total EBIT growth.

The Americas' EBIT from direct business continuing activities increased by 45% to US$409 million in the year ended
31 March 2006 from US$281 million in the year ended 31 March 2005.

The Americas’ EBIT margin from direct business continuing activities increased to 22.7% for the year ended

31 March 2006 from 21.3% in the year ended 31 March 2005, due to operating leverage from organic sales growth,
and a favourable mix from strong credit sates. FACT Act related set up costs incurred in the previous year were also
partially recovered during the period.

FARES, The Americas' 20% owned real estate information associate, saw pre-tax profit contribution fall to

US$69 mitlion in the year ended 31 March 2006 from US$75 million in the year ended 31 March 2005, reflecting
the decline in the US mortgage refinancing market during the period and the sale of Credit Information Services In
September 2005, partially offset by continuing cost control. FARES' contribution to The Americas' EBIT is disclosed
prior to the allocation of certain of The Americas’ management bonus costs.

Experian UK and lreland

Experian UK and Ireland's EBIT increased by US$32 million to US$215 million in the year ended 31 March 2006 from
US$182 million in the year ended 31 March 2005. This increase accounted for 21% of Experian’s total EBIT growth.
Experian UK and ireland’s EBIT from continuing activities increased from USS180 miilion in the year ended

31 March 2005 to US$215 million in the year ended 31 March 2006, reflecting the overall growth in revenue and
the impact of several significant acquisitions. At constant exchange rates, the change in EBIT from continuing
activities over the period represented a 24% increase.

EBIT margin for continuing activities was 28.4% in the year ended 31 March 2006 compared with 27.3% in the year
ended 31 March 2005,

In the year ended 31 March 2006 large scale UK account processing generated an EBIT of US$36 million. However,
with the planned contraction of the business going forward, its EBIT will decline over the next few years with EBIT
for the year ended 31 March 2007 expected to be no more than half the 2006 level.

Experian EMEA/Asia-Pacific

Experian EMEA/Asia-Pacific’s EBIT increased by US$5 million, to U5$64 million in the year ended 31 March 2006
from US$59 million in the year ended 31 March 2005. At constant exchange rates, the change in EBIT over the
period represented a 9% increase. This increase accounted for 3% of Experian’s total EBIT growth.

EBIT margin for continuing activities was 12.3% in the year ended 31 March 2006, a slight increase from 12.2% in
the year ended 31 March 2005, which was primarily attributable to increased investment in emerging markets.




Comparison of the year ended 31 March 2004 to the year ended 31 March 2005
UK GAAP profit and loss data

The following financial information has been prepared in accordance with UK GAAP

Year ended 31 March

2004 2005
(US$ miliion)
UK GAAP
ReVeNUE . . L e e e e, 2,180 2,5V7
Costofsales . . .. . . e e (1,124) {1,252)
Gross profit . . . . . .. e e e e 1,056 1,265
Net operating expenses before amortisation of goodwill . . ... ... ........... (675) (776)
Amortisation of goodwill . . ... ... . .. L. L (100) (135)
Net operating exXpenses . . . . ... i . i et e e e et e e (77%) (911)
Operating profit . . . . . .. . ... . e 281 354
Share of operating profit of associated undertakings . . . ... ... ............. 76 78
Trading Profit . . . . . . . L e e e e e 357 432
Loss on sale of businesses . .. ... ... ... ... ... ... e (90) 13)
Profit on ordinary activities beforeinterest . . . . ... ... ... ........... 267 419
Net interest (expense)/iNCoOme . . . . . . .. . ittt et e e e 5) 13
Profit on ordinary activities beforetaxation . . . . . ... ... ............. 262 432
Taxation on profit on ordinary activities . . . . ... ... ... ... .. ..... ... ..., (47) &1
Profit on ordinary activities after taxation and for the financial year . . .. .. 215 373
Non-GAAP measures
Reconciliation of profit before tax to EBIT
Profitbeforetax . . . ... .. ... .. .. ... i e e 262 432
exclude: amortisation of goodwill . . . . . ... ... ... . ... . .. . . . ... ... 100 135
exclude: exceptional iT@mMs . . . . .. ... L. L e 90 13
exclude: net interest (iNCOME)/EXPENSE . . ., . . . i it ittt ettt e e e ans 5 (13)
EBIT . .. . e e e e 457 567
Revenue and EBIT by geography
Year ended 31 March
2004 2005
Continuing  Discontinuing Continuing  Discontinuing
Activities Activities Total Activities Activities Total
(US$ miltion)

UK GAAP
Revenue
The AMericas .. .....oeueinenn.. 1,113 79 1,192 1,319 22 1,341
UK&Ireland . .. .. ............... 521 49 570 659 30 689
EMEA/Asia-Pacific . ., .. ... .. ....... 380 38 418 433 4 487
Totalrevenue . ., ............... 2,014 166 2,180 2,461 56 2,517
EBIT
The Americas Direct Business . . . . ... .. 244 (3) 241 281 — 281
FARES . ... ... .. . e 72 —_— 72 75 — 75
The Americas .. ................. 316 (3} 313 356 356
UK &Ireland . ................... 139 9) 130 184 2 186
EMEA/Asia-Pacific. .. .............. 46 1 47 59 — 59
Central activities . ................ (33) — (33) (34) — (34)
Total EBIT . . . ... ............... 468 a1} 457 565 2 567
Exceptional items . . . .............. (90) (13)
Amortisation of goodwill . ... ... ..... {100) (135)
Net interest income/(expense) .., ..... {5) 13
Profitbeforetax ... ............. 262 432
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Revenue

Experian's total revenue increased by US$337 million to US$2,517 million in the year ended 31 March 2005 from
Us52,180 million in the year ended 31 March 2004,

Experian’s revenue from continuing activities increased from US$2,014 million in the year ended 31 March 2004, to
US$2,461 million in the year ended 31 March 2005. At constant exchange rates, the change in revenue from
continuing activities over the period represented an 18% increase, of which 10 percentage points of this increase
were attributable to The Americas, four percentage points were attributable to Experian UK and Ireland and

four percentage points were attributable to Experian EMEA/Asia-Pacific. Acquisitions accounted for nine percentage
points of Experian's total revenue increase, with nine percentage points accounted for by organic growth.

Discontinued activities accounted for US$56 million in the year ended 31 March 2005 and U53166 million of
revenue in the year ended 31 March 2004.

Overall, the value of the US Dollar weakened during the year relative to the other transactionai currencies of
Experian's businesses. As a result, Experian’s reported revenue was U5597 million more than it would have been
had exchange rates remained constant,

The Americas

The Americas' revenue increased by US$149 million, to US3$1,341 million in the year ended 31 March 2005 from
Us$1,192 million in the year ended 31 March 2004.

The Americas' revenue from continuing activities increased by 18% to US$1,319 million in the year ended
31 March 2005, from US$1,113 million in the year ended 31 March 2004. Acquisitions accounted for eight
percentage points of this growth, with 10 percentage points accounted for by organic growth,

Revenue from Credit Services comprised 50% of The Americas’ revenue from continuing activities in the year ended
31 March 2005. The Americas’ revenue from Credit Services increased by 5%, of which four percentage points were
due to organic growth, to U3$662 million in the year ended 31 March 2005 from US$633 million in the year ended
31 March 2004. This growth was largely due to the introduction of new market products such as triggers and other
notification services and growth in non-financial services sectors. Revenue growth from Credit Services increased
despite declining revenues from the mortgage sector as a result of increasing US interest rates.

Revenue from Decision Analytics comprised 4% of The Americas’ revenue from continuing activities in the year
ended 31 March 2005. The Americas’ revenue from Decision Analytics increased by 45%, to US354 million in the
year ended 31 March 2005 from U5$38 million in the year ended 31 March 2004, Smali acquisitions accounted for
19 percentage points of this revenue growth, while the remaining 26 percentage peints of organic growth were
primarily due to client wins in Scorex and Fraud.

Revenue from Marketing Solutions comprised 24% of The Americas’ revenue from continuing activities in the year
ended 31 March 2005. The Americas' revenue from Marketing Solutions increased by 19% to US$313 million in the
vear ended 31 March 2005 from US$262 million in the year ended 31 March 2004. Acquisitions contributed

13 percentage points of revenue growth reflecting primarily the full-year effect of the acquisition of CheetahMail,
an email delivery business acquired in March 2004. Organic growth accounted for the remaining 6 percentage
points of growth, as Marketing Selutions continued to see clients switch from traditional list processing to database
management and email marketing and Experian continued to gain new data management business from significant
multi-channel retailers.

Revenue from Interactive comprised 22% of The Americas’ revenue from continuing activities in the year ended

31 March 2005. The Americas’ revenue from Interactive increased by 61%, 34 percentage points of which ware
attributable to organic growth, to US$291 million in the year ended 31 March 2005 from US$180 million in the year
ended 31 March 2004. This was primarily due to an increase in new Experian Consumer Direct subscribers, an
ongoing switch from annual to monthly consumer billing cycles, the introduction of Triple Advantage in

January 2005 and increased consumer credit awareness. Revenue growth due to acquisitions contributed

27 percentage points of the growth, reflecting the full year impact of the November 2003 acquisition of
MetaReward.

Experian UK and ireland

Experian UK and treland’s revenue increased by US$119 million, to U5$689 million in the year ended
31 March 2005 from US$570 million in the year ended 31 March 2004.

Experian UK and Ireland’s revenue from continuing activities increased from US$521 million in the year ended
31 March 2004 to US$659 million in the year ended 31 March 2005. At constant exchange rates, the change in
revenue from continuing activities over the period represented a 16% increase. Acquisitions accounted for

nine percentage peints of this growth, with the remaining seven percentage points accounted for by organic
growth.

Revenue from Credit Services comprised 48% of Experian UK and Ireland’s revenue from continuing activities in the
year ended 31 March 2005. Experian UK and Ireland’s revenue from Credit Services increased from US$268 million
in the year ended 31 March 2004 to U55315 million in the year ended 31 March 2005. At constant exchange rates,
the change in revenue over the period represented an 8% increase, six percentage points of which were due to
organic growth. This growth was driven by a strong performance in consumer information, however Experian also
benefited from other sectors including government and telecommunications, and gained significant market share in
automotive, insurance and business information.




Revenue from Decision Analytics comprised 27% of Experian UK and Ireland’s revenue from continuing activities in
the year ended 31 March 2005. Experian UK and Ireland’s revenue from Decision Analytics increased to

US$176 million in the year ended 31 March 2005 from US$146 million in the year ended 31 March 2004. At
constant exchange rates, the change in revenue over the period represented a 10% increase, which was due to
organic growth. This growth was primarily attributable to strong sales from Fraud and Scorex.

Revenue from Marketing Solutions comprised 25% of Experian UK and Ireland's revenue from continuing activities in
the year ended 31 March 2005. Experian UK and Ireland’s revenue from Marketing Solutions increased from

US$106 million in the year ended 31 March 2004 to US$164 million in the year ended 31 March 2005. At constant
exchange rates, the change in revenue over the period represented a 41% increase. Acquisitions contributed

38 percentage points to revenue growth, primarily the October 2004 acquisition of QAS.

Revenue from Interactive comprised 1% of Experian UK and Ireland’s revenue from continuing activities in the year
ended 31 March 2005 and was US$4 million in the year ended 31 March 2005. Revenue resulted from growing
sales from CreditExpert in the UK.

Experian EMEA/Asia-Pacific

Experian EMEA/Asia-Pacific’s revenue increased by US$69 million, to US$487 million in the year ended
31 March 2005 from U$$418 million in the year ended 31 March 2004,

Experian EMEA/Asia-Pacific's revenue from continuing activities increased from US$380 million in the year ended
31 March 2004 to US$483 million in the year ended 31 March 2005. At constant exchange rates, the change in
revenue from continuing activities over the period represented an 8% increase. Acquisitions accounted for 10
percentage points of this growth, with eight percentage points accounted for by organic growth.

Revenue from Credit Services comprised 82% of Experian EMEA/Asia-Pacific’s revenue from continuing activities in
the year ended 31 March 2005. Experian EMEA/Asia-Pacific’s revenue from Credit Services increased from

US$315 million in the year ended 31 March 2004 to US$397 million in the year ended 31 March 2005, At constant
exchange rates, the change in revenue over the period represented a 17% increase, 10 percentage paints of which
were due to acquisitions. Organic growth was primarily attributable to growth in business information services in
France and in the credit bureaux in Southern Europe. Acquisition growth largety reflected the impact of the
business process outsourcing operation acquired from DMS Atos, which was acquired in September 2003.

Revenue from Decision Analytics comprised 13% of Experian EMEA/Asia-Pacific’s revenue from continuing activities
in the year ended 31 March 2005. Experian EMEA/Asia-Pacific’s revenue from Decision Analytics increased from
US$53 million in the year ended 31 March 2004 to US$60 million in the year ended 31 March 2005. At constant
exchange rates, the change in revenue over the period represented a 6% increase. Qrganic growth accounted for
five percentage points, including strong performances from Scorex products in Spain and emerging markets. For
example, in South Korea, Decision Analytics worked with a leading credit bureau to increase the range of Experian's
value added products in the market.

Revenue from Marketing Solutions comprised 5% of Experian EMEA/Asia-Pacific's revenue from continuing activities
in the year ended 31 March 2005. Experian EMEA/Asia-Pacific’s revenue from Marketing Solutions increased from
USS12 million in the year ended 31 March 2004 to US$25 million in the year ended 31 March 2005. At constant
exchange rates, the change in revenue over the period represented a 97% increase. Most of this increase, or 74
percentage points of the revenue growth, was due to acquisitions which allowed Experian to strengthen its
presence in Business Strategies micromarketing in Scandinavia, China and Hong Kong. The remaining 23
percentage points of revenue growth were primarily attributable to strong organic growth reflecting emerging
businesses in Southern Europe.

Cost of sales

Cost of sales increased by US$128 million to US$1,252 million in the year ended 31 March 2005 from
U5%51,124 million in the year ended 31 March 2004, primarily due to increased customer acquisition costs in
Interactive, an increase in direct labour costs across the global business and the impact of acquisitions.,

Net operating expenses before amortisation of goodwill

Net operating expenses before amortisation of goodwill increased by US$101 million to US$776 million in the year
ended 31 March 2005 from US$675 million in the year ended 31 March 2004, reflecting both operational and
investment related costs of supparting organic growth in the business, together with additional costs relating to
acquisitions.

Amortisation of goodwill

Amortisation of goodwill increased from US$100 million in the year ended 31 March 2004 to US$135 million in the
year ended 31 March 2005, reflecting the impact of acquisition investment.

Operating profit

Operating profit increased by US$73 million to US$354 million in the year ended 31 March 2005 from
US3281 million in the year ended 31 March 2004. This increase was primarily due to the items discussed above.
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Share of operating profit of associated undertakings

Share of operating profit of associated undertakings increased by US$2 million from US876 million in the year
ended 31 March 2004 to US$78 million in the year ended 31 March 2005 predominantly due to the US$3 million
increase in profit contribution from the FARES associate.

Loss on sale of businesses

The loss of US$13 million in the year ended 31 March 2005 arose from the disposal of two non-core businesses,
one in the UK and Ireland and the other in EMEA/Asia-Pacific. The loss of US$90 million in the year ended

31 March 2004 was largely in respect of the disposal by The Americas of its outsourcing activities, comprising the
US print and mail operations, and included a charge of US$41 million in respect of goodwill previously written off
o reserves.

Profit on ordinary activities before interest

Profit on ordinary activities before interest increased by US$152 million from US$267 million in the year ended
31 March 2004 to US$419 million in the year ended 31 March 2005 as a result of the factors described in this
section.

Net interest income/(expense)

Net interest income increased by US$18 million from an expense of US$5 million in the year ended 31 March 2004
to income of US$13 million in the year ended 31 March 2005, due to increases in the level of intra-group loans
receivable and interest rates.

Profit on ordinary activities before taxation

Profit on ordinary activittes before taxation increased by US$170 million from US§262 million in the year ended
31 March 2004 to US$432 million in the year ended 31 March 2005 as a result of the factors described in this
section,

Taxation on profit on ordinary activities

Tax on profit on erdinary activities increased by US$12 million to US359 million in the year ended 31 March 2005
from US$47 million in the year ended 31 March 2004, This increase was principally due to an additional
US$9 million in deferred tax charges in the year ended 31 March 2005.

EBIT

Experian’s total EBIT increased by US$110 million to US$567 million in the year ended 31 March 2005 from
US3457 million in the year ended 31 March 2004.

Experian’s EBIT from continuing activities increased from US$468 million in the year ended 31 March 2004 to
US$565 million in the year ended 31 March 2005. At constant exchange rates, the change in EBIT from continuing
activities over the period represented a 17% increase. The EBIT margin for direct business for continuing activities
increased to 20.0% in the year ended 31 March 2005 from 19.6% in the year ended 31 March 2004.

Overall, the value of the US Dollar weakened during the year relative to the other transactional currencies of
Experian’s businesses. As a result, Experian’s reported EBIT was US$17 million more than it would have been had
exchange rates remained constant.

The Americas

The Americas’ EBIT increased by US$43 million to US$356 million in the year ended 31 March 2005 from

U5$313 millien in the year ended 31 March 2004. This increase accounted for 39% of Experian’s total EBIT growth.
The Americas' direct business EBIT from continuing activities increased by 16% to US$281 million in the year ended
31 March 2005 from US$244 million for the year ended 31 March 2004.

The Americas' direct business EBIT margin from continuing activities was 21.3% for the year ended 31 March 2005,
which was a slight decline from 21.9% for the year ended 31 March 2004, as a result of FACT Act related costs not
fully recouped by the cost recovery surcharge to clients.

FARES' EBIT contribution was US$75 million in the year ended 31 March 2005, up from US$72 million in the year
ended 31 March 2004, despite rising interest rates. FARES benefited from the synergies resuiting from its
acquisition of Transamerica'’s tax and flood businesses in October 2003,

Experian UK and Ireland

Experian UK and Ireland's EBIT increased by US$56 million to US$186 million in the year ended 31 March 2005 from
US$130 million in the year ended 31 March 2004. This increase accounted for 50% of Experian’s total EBIT growth.
Experian UK and Ireland’s EBIT from continuing activities increased from US$139 million in the year ended 31 March
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2004 to US3184 million in the year ended 31 March 2005. At constant exchange rates, the change in EBIT from
continuing activities over the period represented a 22% increase.

Experian UK and Ireland’s EBIT margin from continuing activities of 27.8% for the year ended 31 March 2005
increased from 26.5% in the year ended 31 March 2004, which primarily reflects operating leverage from the high
level of sales growth,

Experian EMEA/Asia-Pacific

Experian EMEA/Asia-Pacific's EBIT increased by US312 million to US$59 million in the year ended 31 March 2005
from US$47 million in the year ended 31 March 2004. This increase accounted for 11% of Experian’s total EBIT
growth. Experian EMEA/Asia-Pacific’s EBIT from continuing activities increased from U$$46 million in the year ended
31 March 2004 to US359 million in the year ended 31 March 2005. At constant exchange rates, the change in EBIT
from continuing activities over the period represented an 18% increase.

Experian EMEA/Asia-Pacific’s EBIT margin from continuing activities was 12.2% for the year ended 31 March 2005,
which was in line with 12.1% in the year ended 31 March 2004.

Results by principal activity
Comparison of the year ended 31 March 2005 to the year ended 31 March 2006

Year ended 31 March

2005 2006
Continuing Discontinuing Continuing Discontinuing
Activities Activities Total Activities Activities Total
(US3 million)

IFRS
Revenue
Credit Services . . .. .. ... ... ..... 1,375 51 1,426 1,499 5 1,504
Decision Analytics . ... ........... 290 — 290 325 s 325
Marketing Solutions . . ... ......... 501 5 506 627 — 627
Interactive . ................... 295 — 295 628 — 628
Totalrevenue . ... ............. 2,461 56 2,517 3,079 5 3,084
EBIT
Credit Services direct business . ... ... 330 2 332 407 1 408
FARES . ... . .. ... . . e 75 — 75 69 — 69
Credit Services ... .............. 405 2 407 476 1 477
Decision Analytics .. ............. 94 — 94 102 — 102
Marketing Solutions . . . ... ........ 44 — 44 57 — 57
Interactive .. .................. 52 — 52 122 — 122
Central activities . ... .....,....... (30) — (30) (31 - (31
Total EBIT . . ... ... ............ 565 2 567 726 1 727
Revenue

Revenue from Credit Services increased by US$78 million to US$1,504 million in the year ended 31 March 2006
from US$1,426 million in the year ended 31 March 2005. Credit Services’ continuing activities revenue increased
from US$1,375 million in the year ended 31 March 2005 to US$1,499 million in the year ended 31 March 2006. At
constant exchange rates, the change in revenue from continuing activities over the period represented an 11%
increase, of which eight percentage points were due to organic growth. The increase in revenue was mainly
attributable to a particularly strong performance in The Americas, driven by strong consumer and business credit
demand, the growth of new products’ sales and the revenue impact of the FACT Act recovery charge, which
contributed two percentage points to organic growth.

Revenue from Decision Analytics increased by U5535 million to US$325 million in the year ended 31 March 2006
from US3290 million in the year ended 31 March 2005. Decision Analytics’ continuing activities revenue increased
from US$290 million in the year ended 31 March 2005 to US$325 million in the year ended 31 March 2006. At
constant exchange rates, the change in revenue from continuing activities over the period represented a 15%
increase, of which 13 percentage points were due to organic growth. The increase in revenue was attributable to
strong demand for Scorex products across all major geographic markets.

Revenue from Marketing Solutions increased by US$121 million to US$627 million in the year ended 31 March 2006
from US$506 million in the year ended 31 March 2005, Marketing Solutions' continuing activities revenue increased
from US$501 million in the year ended 31 March 2005 to US$627 million in the year ended 31 March 2006. At
constant exchange rates, the change in revenue from continuing activities over the period represented a 27%
increase, of which 21 percentage points were attributable to growth from acquisitions, including QAS, Simmons
Research, ClarityBlue and FootFall. The remaining organic growth of six percentage points were due to strong
growth in email marketing, US database solutions and business strategies, offsetting the impact of the trend for
organisations to move away from list-based, mass-marketing activity such as direct mail.
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Revenue from Interactive increased by US$333 million to US$628 million in the year ended 31 March 2006 from
U$3$295 million in the year ended 31 March 2005, interactive’s continuing activities revenue increased from U5$295
million in the year ended 31 March 2005 to US$628 million in the year ended 31 March 2006. At constant
exchange rates, the change in revenue from continuing activities over the period represented a 113% increase, of
which 88 percentage points were due to growth from acquisitions, including LowerMyBills.com and
PriceGrabber.com. The remaining organic revenue growth of 25 percentage points was driven by strong growth in
Experian Consumer Direct in The Americas and strong growth in the emerging UK CreditExpert business, partially
offset by the decline in MetaReward.

EBIT

Credit Services’ EBIT grew by US$70 million to U55477 million in the year ended 31 March 2006 from

US$407 million in the year ended 31 March 2005. Credit Services' direct business EBIT from continuing activities
increased from US$330 million in the year ended 31 March 2005 to US5407 million in the year ended 31 March
2006. At constant exchange rates, the change in direct business EBIT from continuing activities over the period
represented a 25% increase. The increase in EBIT reflected the impact in the prior year of FACT Act related costs,
which resulted in a direct business EBIT margin increase to 27.2% for continuing activities in the year ended

31 March 2006 from 24.0% in the year ended 31 March 2005.

FARES' EBIT decreased to US$69 million in the year ended 31 March 2006 from US$75 million in the year ended
31 March 2005, reflecting the decline in the US mortgage refinancing market partially offset by continuing cost
control,

Decision Analytics’ EBIT grew by US$8 million to US$102 million in the year ended 31 March 2006 from

US$94 million in the year ended 31 March 2005, EBIT from continuing activities grew from 5394 million in the
year ended 31 March 2005 to US$102 million in the year ended 31 March 2006. At constant exchange rates, the
change in EBIT from continuing activities over the period represented a 12% increase. There was a slight decline in
EBIT margin from continuing activities to 31.5% in the year ended 31 March 2006 from 32.5% in the year ended

31 March 2005, mainly due to increased investment in infrastructure and emerging markets.

Marketing Solutions’ EBIT grew by US$13 million to US$57 million in the year ended 31 March 2006 from
US$44 million in the year ended 31 March 2005. Continuing activities EBIT growth of 31% at constant exchange
rates was broadly in line with revenue. EBIT margin from continuing activities increased from 8.9% in the year
ended 31 March 2005 to 9.1% in the year ended 31 March 2006.

Interactive's tota! EBIT and EBIT from continuing activities grew by US$70 million to US$122 million in the year
ended 31 March 2006 from US$52 million in the year ended 31 March 2005. Interactive's EBIT from continuing
activities grew by 131% at constant exchange rates. The increase was attributable to contribution from acquisitions
made during the year and the strong organic revenue performance from Consumer Direct in The Americas.
Interactive’s EBIT margin from continuing activities increased to 19.2% in the year ended 31 March 2006 from 17.7%
in the year ended 31 March 2005.

Comparison of the year ended 31 March 2004 to the year ended 31 March 2005

Year ended 31 March

2004 2005
Continuing Discontinuing Continuing Discontinuing
Activitles Activities Total Activities Activities Total
{US$ million)

UK GAAP
Revenue
Credit Services ... ... 1,217 156 1,373 1,375 51 1,426
Decision Analytics . . .. 237 —_— 237 290 -— 290
Marketing Solutions . . . 380 10 390 501 5 506
Interactive . ........ 180 — 180 295 — 295
Total revenue ... ... 2,014 166 2,180 2,461 56 2,517
EBIT
Credit Services direct

business ... ...... 315 (n 304 331 2 333
FARES ............ 72 — 72 75 — 75
Credit Services ...... 387 (nn 376 406 2 408
Decision Analytics . . . . 69 — 69 - 95 — 95
Marketing Solutions . . . 11 — 11 46 — 46
Interactive . ........ 34 — 34 52 —_ 52
Central activities . . ... (33) — (33) (34) — (34)
Total EBIT . . . . . . . .. 468 (n 457 565 2 567
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Revenue

Revenue from Credit Services increased by US$53 million in the year ended 31 March 2005 to US$1,426 million
from US$1,373 million in the year ended 31 March 2004. Credit Services' revenue from continuing activities
increased from US$1,217 million in the year ended 31 March 2004 to US$1,375 million in the year ended

31 March 2005. At constant exchange rates, the change in revenue from continuing activities over the period
represented a 9% increase, of which five percentage points were due to organic growth driven by new products,
increased penetration of new/emerging markets and strong business-to-business sales, together with the
commencement of the FACT Act cost recovery surcharge.

Total revenue and revenue from continuing activities from Decision Analytics increased by U$$53 million to
US$290 million in the year ended 31 March 2005 from US$237 million in the year ended 31 March 2004, Decision
Analytics’ revenue from continuing activities increased by 15% at constant exchange rates over the period, of which
11 percentage points were attributable to organic growth from increased demand for its value-added Scorex and
Fraud products and expansion into emerging markets.

Revenue from Marketing Solutions increased by US$116 million to U$$506 million in the year ended 31 March 2005
from US$390 million in the year ended 31 March 2004. Marketing Solutions’ revenue from continuing activities
increased from US$380 million in the year ended 31 March 2004 to US3501 million in the year ended

31 March 2005. At constant exchange rates, the change in revenue from continuing activities over the period
represented a 28% increase, of which 22 percentage points were due to growth from acquisitions, including that of
QAS and the full year impact of the acquisition of CheetahMail. Organic revenue growth of six percentage points for
Marketing Solutions in the year ended 31 March 2005 reflected clients’ continuing switch from traditional list
processing to email marketing and database management.

Total revenue and revenue from continuing activities from Interactive increased by US$115 million to

US$295 million in the year ended 31 March 2005 from US$180 million in the year ended 31 March 2004. At
constant exchange rates, Interactive’s revenue increased by 63% aver the period, of which 36 percentage points
were attributable to organic growth from a very strong performance in Experian Consumer Direct in the US, driven
by membership growth, a switch to monthly billing cycles and new products, such as Triple Advantage. Growth due
to acquisitions reflected the full year effect of acquiring MetaReward in November 2003.

EBIT

Credit Services’ EBIT increased by US$32 million in the year ended 31 March 2005 to US$408 million from

US$376 million in the year ended 31 March 2004. Credit Services’ direct business EBIT from continuing activities
increased to US$331 million in the year ended 31 March 2005 from US$315 million in the year ended

31 March 2004. At constant exchange rates, the change in direct business EBIT from continuing activities over the
period represented a 2% increase. The increase in EBIT reflected the strong sales performance partially offset by the
impact of FACT Act related costs not recouped by the cost recovery charge to clients. The impact of FACT Act costs
resulted in a decrease in direct business EBIT margin from continuing activities to 24.1% in the year ended

31 March 2005 from 25.8% in the year ended 31 March 2004,

FARES’ EBIT contribution was US$75 million in the year ended 31 March 2005, up from US$72 million in the year
ended 31 March 2004, despite rising interest rates. FARES benefited from the synergies resulting from its
acquisition of Transamericas’ tax and flood businesses in October 2003,

Decision Analytics’ EBIT increased by US3$26 million in the year ended 31 March 2005 to US$95 million from
US3$69 million in the year ended 31 March 2004. Decision Analytics’ EBIT from continuing activities increased by
28% at constant exchange rates. This increase was attributable to sales growth and resuiting operational leverage,
teading to an improvement in EBIT margin from continuing activities to 32.9% in the year ended 31 March 2005
from 29.4% in the year ended 31 March 2004,

Marketing Solutions’ total EBIT and EBIT from continuing activities increased by US$35 million in the year ended

31 March 2005 to U5$46 miflion from U531 1 million in the year ended 31 March 2004. At constant exchange rates,
Marketing Solutions’ EBIT from continuing activities increased by 302% over the period. EBIT margin from
continuing activities increased to 9.1% in the year ended 31 March 2005 from 2.7% in the year ended 31 March
2004, reflecting the prior year impact of restructuring and integration costs.

Interactive's total EBIT and EBIT from continuing activities increased by US$18 million in the year ended 31

March 2005 to US$52 million from US$34 million in the year ended 31 March 2004. At constant exchange rates,
Interactive's EBIT from continuing activities increased by 51% over the period. The increase was attributable to the
sales growth and the increased mix of lower margin MetaReward sales, which resulted in a reduction in EBIT
margin from continuing activities to 17.7% in the year ended 31 March 2005 from 18.9% in the year ended

31 March 2004.
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Liquidity and capital resources

Liquidity and cash flow

Comparison of the year ended 31 March 2005 to the year ended 31 March 2006

The foliowing table presents Experian’s cash flows for the years ended 31 March 2006 and 2005:

For the year ended 31 March
2005 2006
(Us$ million)

iFRS
Cash flows from operating activities
Operating profit . . . . ... e e e e e e e 454 586
Loss on sale of bUSINESSeS . . . . . . . . e e e 13 —
Depreciation and amortisation . . . . . .. . it ittt it e e e 217 270
Credit in respect of share incentive schemes . . . . . . ... ... ... .. .. ... 14 30
Increase inreceivables . . . . . ... Lo e e e (7) (36)
Increase in payables . .. . . ... . e e e e e e e e 33 19
Difference between pension contributions paid and amounts recognised in the

INCOME STALEMBNL . . . . . . it e r t cn e e et e et s e e 57 5
Cash generated from operations . . . . . . . . .. ... ... i e 694 874
Interest paid . . . .o i e e e e e e e e e e (146) (193)
Interest raceived . . . . . . . e e e e e e e e 150 170
Dividends received from assoCiates . . . . . . . . .. e e e e e 46 48
-5 - L+ 57 (32)
Net cash inflow from operating activities . . . . . . ... ................. 687 867
Cash flows from investing activities
Purchase of property, plant and equipment . . . . . .. . ... ... ... . e (85) (62)
Sale of property, plant and equipment . . . . .. ... .. L e 17 —
Purchase of intangible assels . . .. . . . . .. .. .. e i (144) {150)
Sale of intangible assets . . . . . . . . . .. . e e 7 —
Purchase of non-current investments . . . ... ... . ... it (€]] (41)
Acquisition of subsidiaries, net of cash acquired .. .......... ... ... ... ... (349) {1,420)
Disposal of subsidiaries . . . .. .. L e e (5) —
Net cash flows used in investing activities . . . ... ... ................ (568) {1,673)
Cash flows from financing activities
Net cash flows (used in)/generated from financing activities . . . . .. ... ... (275) 582
Exchange and other movementS . . . . . . . . vt et it e e e s 4 (20)
Decrease in cash and cashequivalents. . . ... ... ... ................ (152) {244)

Net cash inflow from operating activities

The net cash inflow from operating activities increased from US$687 million in the year ended 31 March 2005 to
US5$867 million in the year ended 31 March 2006,

Cash generated from operations increased by US$180 million from US$694 million in the year ended 31 March
2005 to US$874 million in the year ended 31 March 2006. Operating profit increased by US$132 million, which is
described in the analysis of the income statement above. Depreciation and amortisation in the year ended

31 March 2006 was higher than in the prior year due to a higher amortisation charge in relation to acquisition
intangibles. In the year ended 31 March 2005, there was a cash outflow in relation to a one-off payment of
US$44 million into the GUS Defined Benefit Pension Scheme in the UK.

Interest paid was US3193 million in the year ended 31 March 2006, compared to US$146 million in the year ended
31 March 2005. The increase reflects the higher level of bank loans and overdrafts in 2006 used to fund
acquisitions. Interest received was US$170 million in the year ended 31 March 2006 compared to US$150 million in
the year ended 31 March 2005,

Dividends of US$48 million reflected those received from Experian’s 20% interest in FARES in the year ended
31 March 2006. This increased by U532 million from US$46 million in the prior year.

The cash outflow in refation to taxation decreased by US$25 million from US$57 million in the year ended
31 March 2005 to US$32 million in the year ended 31 March 2006 reflecting lower UK tax payments on account
requirements.

Net cash flows used in investing activities

The cash outflow in relation to net cash flow used in investing activities increased by US$1,105 mitlion from
US$568 million in the year ended 31 March 2005 to US$1,673 million in the year ended 31 March 2006.

215



The cash outflow in respect of purchasing property, plant and equipment was U5$62 million in the year ended
31 March 2006 compared to US$85 million in the year ended 31 March 2005. This reflects lower expenditure
in 2006 in respect of UK properties and IT infrastructure costs.

The cash outflow in respect of purchasing intangible assets was US$150 million in the year ended 31 March 2006
compared to US$144 million in the year ended 31 March 2005. This represents Experian's ongoing investment in its
database assets and development of new software products.

The cash outflow in relation to the purchase of non-current investments was US$41 million in the year ended
31 March 2006 compared to U539 million in the year ended 31 March 2005. In 2006, US$29 million was paid into
two trusts holding market securities to secure unfunded pension benefit arrangements.

Experian’s cash flows relating to acquisitions of subsidiaries are attributable to its targeted acquisition programme
in recent years. In the year ended 31 March 2006, Experian’s outflow for acquisition of subsidiaries was

US$1,420 miltion, which was primarily due to the acquisitions of LowerMyBills.com (net cash cost US$328 million),
PriceGrabber.com (net cash cost US$494 million), ClassesUSA, Baker Hill, FootFall, ClarityBlue and three affiliate
credit bureaux. This was a US$1,071 million increase from a cash outflow of US$349 million in the prior year when
acquisitions included QAS, Simmons Research and 11 affiliate credit bureaux.

Net cash flows (used in)/generated from financing activities

Experian’s financial information includes cash flows relating to GUS ple and its subsidiaries that will remain with the
Experian business pest Demerger. Cash flows arising from their financing activities, including the sale and purchase
of GUS plc shares and the divestment of former CUS subsidiaries, are included in the analysis below.

The cash inflow from financing activities of US$582 million in the year ended 31 March 2006 moved by

US$857 million from a cash outflow of US$275 million in the year ended 31 March 2005. The movement from an
outflow to an inflow reflects a number of factors as set out below. There was a US$345 million reduction in cash
outflows in relation to the purchase of GUS Shares as GUS plc completed its share buyback programme at 31 March
2005.

New borrowings generated US$647 million cash inflow in the year ended 31 March 2006, as compared to
US$769 million in the prior year and there was a U$$592 million reduction in cash relating to repayment of
borrowings.

During the year ended 31 March 2005, Experian received US$164 million in net receipts from derivatives in order
to manage its currency profile, compared to US$13 million in the year ended 31 March 2006. (The receipts arising
in the year ending 31 March 2005 arose from the significant fluctvations in the US Dollar throughout the two years
ending 31 March 2005.}

Proceeds from disposal of other GUS subsidiaries increased to US$415 million in the year ended 31 March 2006
from US$194 million in the year ended 31 March 2005. In the year ended 31 March 2006, the cash inflow related
to the disposals of Lewis {US3$251 million), Wehkamp (U5$159 million) and Burberry (U535 million). In the year
ended 31 March 2005, the cash inflow reflected proceeds from an initial public offering by Lewis.

Net dividends received from other Group companies fell by US3171 million from US$192 million in the year ended
31 March 2005 to US$21 million in the year ended 31 March 2006,

The year ended 31 March 2005 included dividends of US$74 million from Wehkamp, U5$39 million from Burberry
and US$50 million from Whiteaway Laidlaw Bank Limited. No dividends were received from these group companies
in 2006,

Funding paid to other GUS companies decreased from 15%120 million in the year ended 31 March 2005 to
US$57 mitlion in the year ended 31 March 2006, The net decrease in equity in other Croup companies moved from
US$22 miilion in the year ended 31 March 2005 to US$93 million in the year ended 31 March 2006,

Net decrease in cash and cash equivalents

The net decrease in cash and cash equivalents for the year ended 31 March 2006 was U5$244 million, reflecting a
change of US$92 million from US$152 million for the year ended 31 March 2005, due to the factors described
above.
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Comparison of the year ended 31 March 2004 to the year ended 31 March 2005

The following table presents Experian’s cash flows for the years ended 31 March 2005 and 2004:

2004 2005
(US$ million)

UK GAAP

Net cash inflow from operating activities . ... ...... ... . iy 634 698

Dividends received from associated undertakings. . .. . ... ... ... ... ... ... . 62 46

Returns on investments and servicing of finance . . ... ...... ... ... ... . ... 4) 4

L= 5. 142 42) (57)
Capital expenditure . . . . . . . . . e e e e e (201} (207)
Financial invesImMent | . . . . . . . i it i e e e e e e e e 97 (9
Acquisition of subsidiaries . ... ... ... .. L e e e e (224) (349)
Disposal of subsidiaries . . . ... ... . .. e e e e 24 (5}
Dividends paid to GUS pl¢ shareholders . . . . . . ... . ... o oo, (414) (520}
Net cash outflow before management of liquid resources and financing . . . . {68) (399)
Management of liquid resources . . .. ... ... . ... (12) 7

Net cash inflow from financing . .. . ... ... ... . i e e 249 243

Increase/{decrease)innetcash . . ... ... ... ... ... . .. ... . ... ... 169 (149)

Net cash inflow from operating activities

Net cash inflow from operating activities increased by US$64 million to US$698 million in the year ended
31 March 2005 from U5$634 million in the year ended 31 March 2004. Operating profit increased by
US$73 million, which is described in the analysis of the profit and loss account above.

Dividends received from associated undertakings

Dividends of US$46 million principally reflected those received from Experian's 20% interest in FARES in the year
ended 31 March 2005. This decreased by US$16 million from U5562 million in the prior year. '

Returns on investment and servicing of finance

There was a net cash inflow of US$4 million in the year ended 31 March 2005, compared to a cash outflow of
US$4 million in the prior year, in relation to returns on investment and servicing of finance. The increase was
driven by a higher cash inflow from interest received, being U53150 million in the year ended 31 March 2005 as
compared to U5$125 million in the year ended 31 March 2004. Interest payable was U535!44 million in the year
ended 31 March 2005, compared to US$128 million in the year ended 31 March 2004. Interest cash flows during
the two years ended 31 March 2005 were affected by both external debt and balances with ather GUS companies.

Taxation

The cash outflow in relation to taxation increased by US$15 million from US3$42 million in the year ended
31 March 2004 to US$57 million in the year ended 31 March 2005 reflecting the increased profitability of the
business.

Financial investment

Financial investment cash outflow was U559 million in the year ended 31 March 2005, related to the purchase of
fixed asset investments, compared to a cash inflow of US$97 million in the prior year, which was primarily
attributable to a US$139 million loan repayment by BL Universal PLC in 2004, balanced against a net cash outflow
of US$54 million relating to the purchase of fixed asset investments in that year.

Acquisition of subsidiaries

Experian’s cash flows relating to acquisition of subsidiaries are attributable to its targeted acquisition programme in
recent years. In the year ended 31 March 2005, Experian's cash outflow for acquisitions of subsidiaries was

US$349 million, which was primarily due to the acquisitions of QAS (net cash cost US$167 million), Simmons
Research, and 11 affiliate credit bureaux. This was a US$125 million increase from a cash outflow of

US$224 million in the prior year when acquisitions included CheetahMail, DMS Atos, MetaReward and 10 affiliate
credit bureaux,

Disposal of subsidiaries

Proceeds from the disposal of businesses sold in the year ended 31 March 2004 were US$24 million. In the year
ended 31 March 2005, Experian made a cash contribution of US$5 million to the purchaser of its UK Print & Mail
operation to fund post-acquisition restructuring.
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Net cash outflow before management of liquid resources and financing

Net cash outflow before management of liquid resources and financing increased by US$331 million to an outflow
of US$399 million in the year ended 31 March 2005 from an outflow of US$68 million in the year ended

31 March 2004. The cash outflows have been incurred as a result of the items described previously together with
an increase in dividends paid to shareholders of GUS plc of US$106 million.

Net cash inflow from financing

The cash inflow from financing has decreased by US$6 million, from US$249 million in the year ended

31 March 2004 to US$243 million in March 2005, Proceeds from disposal of other GUS subsidiaries decreased to
US$194 million in the year ended 3t March 2005 from US3617 million in the year ended 31 March 2004, due to
the sale of GUS home shopping and Reality businesses, the sale of the interest in 8L Universal PLC and disposal of
shares in Burberry, Cash flows in respect of funding with other GUS companies moved from an inflow of

US3372 million in the year ended 31 March 2004 to an outflow of US$122 million in respect of the year ended

31 March 2005. Net dividends received from other GUS group companies rose in the year ended 31 March 2005
from US$132 million to US$192 million.

Purchase of GUS shares generated a net cash outflow of US$380 million in the year ended 31 March 2005, as
compared to US$10 million in the prior year. This was offset by an increase in cash flows from debt and lease
financing of US31,150 million, primarily as a result of new borrowings of U33769 miltion and a US$376 million
reduction in the repayment of borrowings.

increase/(decrease) in net cash

An increase in net cash of US$169 million in the year ended 31 March 2004 moved to an outflow of US$149 million
in the year ended 31 March 2005 due to the factors described above. Additionally, in the year ended 31 March
2004, the CUS Group contributed exceptional cash flows of US$44 million, arising from a US$83 million cash
inflow from the collection and subsequent sale of vehicle finance debtors of General Guarantee Finance Ltd, a GUS
Croup company, and a US$39 million capital expenditure on UK properties by a GUS Group company,

Capital resources

Experian's financial information includes capital resources relating to GUS and its subsidiaries to which the Experian
Group may succeed following the Demerger. GUS' capital resources that relate to Experian or may relate to Experian
Group are included in the analysis below.

Experian has access to capital resources from the international debt capital markets and from bank foans.

GUS notes

GUS has three series of fixed rate notes currently cutstanding. On 16 july 1999, GUS issued £350,000,000 6.375%
Bonds due 2009 (the “2009 Notes"). On 23 October 2002, GUS established a £2,000,000,000 Euro Medium Term
Note Programme under which it issued two series of notes on 13 February 2003, the €600,000,000 4.125% Notes
due 2007 (of which €568,000,000 is currently outstanding) (the “2007 Notes™) and the £350,000,000 5.625%.
Notes due 2013 (the “2013 Notes”, together with the 2007 Notes and the 2009 Notes, the “Notes™). Foliowing the
Demerger, these Notes will remain obligations of CUS. Further details about the Notes are set out in paragraph 11
of Part XIX: “Additional Information™.

GUS’ former bank facilities
Additionally CUS has entered into bilateral and syndicated revolving committed borrowing facilities with banks.

On 18 December 2003, GUS entered into an unsecured multi-currency revolving loan facility agreement,
subsequently amended in December 2004, with a group of banks (the “GUS Syndicated Facility Agreement”).
The GUS Syndicated Facility Agreement provided for a facility in an aggregate principal amount of £800,000,000
which terminates five years from the date of the GUS Syndicated Facility Agreement. GUS cancelled this facility with
effect from 12 July 2006. All drawings have been repaid in full. Further details about the GUS Syndicated Facility
Agreement are set out in paragraph 11 of Part XIX: "Additional Information”.

During 2005 and 2006, GUS entered into five bilateral facility agreements on substantially the same terms as the
GUS Syndicated Facility Agreement. These were each available for drawing for 364 days from the date on which
they were signed. GUS cancelled these facilities with effect from 12 July 2006. Existing drawings were repaid, or
will be repaid, on their respective maturity dates, whereupon the facilities were repaid, or will be repaid, and
cancelled in full. Further details about these facitity agreements are set out in paragraph 11 of Part XIX: “Additicnal
Information”.

In the three years ended 31 March 2006, the underlying cash flows and interest costs have related to the Notes and
the drawings under these facility agreements.

GUS' active bank facilities

On 12 July 2006, GUS entered into a $2,450,000,000 multi-currency revolving loan facility agreement (the
“"Experian 5-year Facility”) with a group of banks. Pursuant to the Experian 5-year Facility funds will be made

218




available for general corporate purposes from the date of the Experian 5-year Facility. Prior to the Demerger, GUS is
named in the Experian 5-year Facility as borrower and guarantor. Following the Demerger, Experian Group will
accede to the Experian 5-yvear Facility as a borrower and a guarantor. In addition, GUS must remain as a guarantor
while any amounts under the 2007, 2009 and 2013 notes and bonds remain outstanding. Nominated wholly
owned subsidiaries of GUS or, following the Demerger, Experian Group, can accede as borrowers without the
consent of the lenders. Other nominated subsidiaries can accede with the consent of the majority lenders. GUS will
be required to repay ali outstanding amounts under the Experian 5-year Facility by no later than 12 july 2011,
subject to an extension option. Further details about the Experian 5-year Facility are set out in paragraph 41.1 of
Part XIX; “Additional Information”.

On 12 July 2006, GUS also entered into a £650,000,000 multi-currency revolving loan facility agreement (the
“"Experian 364-day Facility™) with a group of banks. Under the terms of the Experian 364-day Facility,
£350,000,000 Is to be used to enable GUS to repay the 2013 notes. The remainder will be made available from the
date of the Experian 364-day Facility for general corporate purposes. Funds will be made available for drawdown
for 364 days from the date of the Experian 364-day Facility. Prior to the Demerger, GUS is named in the Experian
5-year Facility as borrower and guarantor. Following the Demerger, Experian Group will accede to the Experian
5-year Facility as a borrower and a guarantor. In addition, GUS must remain as a guarantor while any amounts
under the 2007, 2009 and 2013 notes and bonds remain outstanding. Nominated wholly owned subsidiaries of
GUS or, following the Demerger, Experian Group, can accede as borrowers without the consent of the lenders. Other
nominated subsidiaries can accede with the consent of the majority lenders. Experian Group will be required to
repay all outstanding amounts under the Experian 364-day Facility by no later than 12 July 2008, Further details
about the Experian 364-day Facility are set out in paragraph 41.2 of Part XIX: “Additional Information”.

Net cash inflows from operating activities are used in investing activities and to repay debt. In order ta ensure
sufficient liquidity to meet requirements for payments as they fall due, GUS also holds undrawn committed bank
facilities. As at 31 March 20086, undrawn committed bank facilities totalled US$922 million.

Capital expenditure

Capital expenditure {net of disposal proceeds} was US$212 million, US$205 million on the basis of IFRS and
US3$207 million on the basis of UK GAAP, and US$201 million in the years ended 31 March 2006, 2005 and 2004,
respectively. Capital expenditure during this period was primarily related to investment in databases, property,
computer infrastructure, product development and software for internal use, as set out in Experian's Combined
Financial Information. Investment in infrastructure to support growth has been funded by operating cash flow. As
of 31 March 2006, Experian had no material capital projects underway or committed. The 2004 capital expenditure
amounts were prepared on the basis of UK GAAP, the 2005 amounts were prepared on the basis of both UK GAAP
and IFRS and the 2006 amounts were prepared on the basis of IFRS.

Contractual obligations and commitments as at 31 March 2006

As at 31 March 2006, Experian had the following contractual obligations and commitments, expressed in nominal
amounts outstanding:

Payments due by period

Less than After
Total 12 months 12-60 months 60 months
{US$ million)
IFRS

Long-term and short-term interest-bearing debt
obligations . .. ... .. ... .. ... ... 3,507 296 2,615 596
Capital (finance) lease obligations . . ... ......... 6 4 2 —
Operating lease obligations . . . . ... ............ 160 48 82 30
Capital expenditure obligations . . .............. 12 12 _— —
Total . ... e e e e e 3,685 360 2,699 626

All of Experian’s material contractual obligations and commitments as at 31 March 2006 were unguaranteed and
unsecured.

Off-balance sheet arrangements

Experian does not have any material off-balance sheet arrangements with any of its affiliates or with any
unconsolidated entities.

Qualitative and quantitative disclosures on market risk

Experian’s activities expose it to a variety of financial risks: market risk including currency risk and interest rate
risk, credit risk and liquidity risk. Experian’s overall risk management programme focuses on the unpredictability of
financial markets and seeks to minimise potential adverse effects on Experian’s financial performance. Experian
uses derivative financial instruments to hedge certain risk exposures.
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Experian’s Treasury function seeks to reduce or eliminate Experian's exposure to foreign exchange, interest rate and
other financial risks, to ensure sufficient liquidity is available to meet foreseeabte needs and to invest cash assets
safely and profitably. It does not operate as a profit centre and transacts only in relation to underlying business
requirements. it operates policies and procedures which are periodically reviewed and approved by the Board.

Exchange rates

Experian, due to the international nature of its business, is exposed to two types of foreign exchange risk,
translation risk and transaction risk. Approximately 65% of Experian’s EBIT is generated in US Dollars, its reporting
currency, while the remaining 35% is generated in other currencies {mainly sterling and euros).

Transiation risk: Movements in the exchange rates of other currencies relative to the US Dollar may cause
fluctuations in reported financial information that are not necessarily related to Experians underlying operations. As
a result, comparability of Experian’s performance between financial periods may also be significantly affected;
therefore, Experian reports revenue and EBIT growth rates at constant exchange rates.

During the periods under review, Experian’s results of operations have been impacted by the movement of its
reporting currency, the US Doliar, primarily against the sterling and the euro. Experian expects that its results of
operations will continue to be affected by currency movements against the U5 Dollar.

In addition, Experian has investments in foreign operations, whose net assets are exposed to foreign currency
translation risk. Currency exposure arising from the net assets of Experian’s foreign operations is managed
primarily through borrowings denominated in the relevant foreign currencies and the use of forward foreign
exchange contracts.

Transaction risk: Experian does not regard transaction risk as material because it largely transacts in the same
currency for revenues and expenses.

Credit risk

In the case of cash and derivative financial instruments, Experian is exposed to a credit risk, which resuits fram the
non-performance of contractual agreements on the part of the contract party. This credit risk is minimised by the
fact that Experian anly enters into such contracts with banks and financial institutions with strong credit ratings,
within limits set for each organisation. Dealing activity is closely controlled and counter-party positions are
monitored daily. The general credit risk on derivative financial instruments utilised by Experian is therefore not
considered to be significant. No concentration of credit risk with particular borrowers or groups of borrowers has
been identified.

Liquidity risk

Experian manages its cash and committed bank borrowing facilities to maintain liquidity and funding flexibility.

Interest rate risk

Experian's interest rate exposure is managed by the use of fixed and floating rate borrowings and by the use of
interest rate swaps to adjust the balance of fixed and fleating rate liabilities. Experian also mixes the duration of its
borrowings to smooth the impact of interest rate fluctuations.

Critical accounting estimates and assumptions

in preparing the Combined Financial Information, management have made estimates and assumptions that affect
the reported amount of revenues, expenses, assets and liabilities and the disclosure of contingent liabilities. The
resulting accounting estimates, which are based on management’s best judgement at the date of the Combined
Financial Information will, by definition, seldom equal the related actual results. The estimates and assumptions
that have a significant risk of causing a material adjustment to the carrying amounts of assets and liabilities are
discussed beiow:

Taxes

Experian is subject to taxes in numerous jurisdictions. Significant judgement is required in determining the
worldwide provision for income taxes as there are many transactions and calculations for which the ultimate tax
determination is uncertain during the ordinary course of business. Experian recognises liabilities based on
estimates of whether additional taxes will be due, Where the final tax outcome of these matters is different from
the amounts that were initially recorded, such differences will impact the results for the year and the respective
income tax and deferred tax provisions in the year in which such determination is made,

Pension benefits

The present value of the defined benefit obligations depends on a number of factors that are determined on an
actuarial basis using a number of assumptions. The assumptions used in determining the defined benefit
obligations and net pension costs include the expected long-term rate of return on the relevant plan assets and the

220




discount rate. Any changes in these assumptions may impact the amounts disclosed in the Combined Financial
Information.

The expected return on plan assets is calculated by reference to the plan investments at the year-end and is a
weighted average of the expected returns on each main asset type (based on market yields available on these asset
types at the year-end).

The Group determines the appropriate discount rate at the end of each year. This is the interest rate used to
determine the present value of estimated future cash outflows expected to be required to settle the defined benefit
obligations. In determining the appropriate discount rate, Experian considers the market yields of high-quality
corporate bonds that are denominated in the currency in which the benefits will be paid, and that have terms to
maturity consistent with the estimated average term of the related pension liability.

Other key assumptions for defined benefit obligations and pension costs are based in part on market conditions at
the relevant year-ends and additional information is disclosed in Note 21 to the Combined Financial Information
prepared in accordance with IFRS for the two years ended 31 March 2006.

Under IFRS, the pension charge principally coamprises a current service cost, charged to operating profit, and a
financing item reported within net interest. Under [AS 19 (Employee Benefits), Experian has taken the option that
requires the full actuarial value of the surplus or deficit of pension schemes and other post-retirement benefits to
be shown on the balance sheet. Any movements in the pension assets and liabilities arising from actuarial gains
and losses are recognised immediately in full through the SORIE (Statement of Recognised Income and Expenses).

Fair value of derivatives or other financial instruments

The fair value of financial instruments that are not traded in an active market (for example, over-the-counter
derivatives) is determined by using valuation techniques. The Group uses its judgement 1o select a variety of
methods and makes assumptions that are mainly based on market conditions existing at each balance sheet date.

As permitted by IFRS 1 (First Time Adoption of Financial Reporting Standards), Experian elected to defer
implementation of |1AS 32 (Financial Instruments Disclosure and Presentation) and 1AS 39 {Financial Instruments
Recognition and Measurement)} until the year commencing 1 April 2005. The principal impact of IAS 32 and 39 on
the Combined Financial Information relates to the recognition of derivative financial instruments at fair vatue.

Goodwill

Goodwill is allocated to cash generating units (“CGUs") and monitored for internal management purposes by
geographic segment. The allocation is made to those CGUs or groups of CGUs that are expected to benefit from the
business combination in which the gocdwill arose.

Goodwill is not amortised under IFRS. Instead, |1AS 36 {Impairment of Assets) requires an annual impairment review
to be undertaken. Under UK GAAP goodwill is amortised and is subject to an impairment test if a triggering event
occurs, The recoverable amount of each gecographic segment is determined based on value-in-use calculations.

Intangible assets

Certain costs incurred in the developmental phase of an internal project are capitalised if a number of criteria are
met. Management has made certain judgements and assumptions when assessing whether a project meets these
criteria, and on measuring the costs and the economic life attributed to such projects.

Under IFRS 3 (Business Combinations), specific intangible assets are identified and recognised separately from
goodwill and then amortised over their estimated useful lives. These include such items as brand names and
customer lists, to which value is first attributable at the time of acquisition. The capitalisation of these assets and
the related amortisation charges are based on uncertain judgements about the value and economic life of such
items. Under UK GAAP, such intangibles are not recognised separately and are subsumed within goodwill.

Current trading

On 12 July 2006, GUS issued a trading statement for the first quarter to 30 June 2006 and there has been no
significant change in the financial or trading position of Experian since 31 March 2006.
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Part Xii:

Experian Directors, Senior Management, Corporate Governance

and Employees

1 Experian Directors and Senior Management

Details of Experian’s Directors and Senior Management are set out below.

Experian Directors

On Admission, the members of the Experian Board and their ages and positions will be:

Name Age Position

JohnPeace ... ........ ... ... ..., 57 Chairman

DonRobert ... ..... ... ... ... ... 47  Chief Executive Officer
PaulBrooks . . .. ... e v i i oo 53 Chief Financial Officer
SirAlanRudge . . ... .............. 68 Non-Executive Director
David Tyler . . ... .. ... ... ........ 53 Non-Executive Director

1.1.1  Chairman

John Peace joined the GUS Board in 1997, becoming Group Chief Executive in
January 2000. In June 2002, he was appointed chairman of Burberry, in advance of its
partial flotation by GUS in July 2002,

John Peace joined GUS in 1970 and held several senior IT management positions before
co-founding CCN in 1980. This was the company formed by GUS to market information
services to retailers and other lending organisations. In 1991, he was appointed chief
executive of CCN, which was by then one of Europe’s largest information services
companias.

During the mid-nineties, CCN was combined with a number of other US and European
businesses to form a global information services organisation called Experian, with
John Peace as its chief executive worldwide.

John Peace is chairman of the board of governors of Nottingham Trent University, a
member of the board of companions of the Chartered Management Institute and a fellow
of the Royal Society of Arts.

1.1.2 Executives

Don Robert graduated from Oregon State University with a degree in Business
Administration, He began his career with U.S. Bancorp, a multi-state bank holding
company, where he held positions of increasing responsibility over 15 years. From there he
joined Credco Inc., the nation's largest specialist credit reporting company, as president. In
1995 Credco was acquired by First American Corporation and over the next six years

Don Robert held positions as executive vice president of Mortgage Origination Services and
president of First American's Consumer Information and Services Group.

In 2001, Don Robert joined Experian from First American, becoming chief executive officer
of Experian North America in December 2002, In February 2005, he took responsibility for
Experian globally as chief executive officer of Experian. Don Robert joined the GUS Board
in April 2005. His other business appointments include director and compensation
committee chairman of First Advantage Corporation, member of the Chapman University
Board of Counselors and past chairman of the Consumer Data Industry Association.

Paul Brooks graduated from Cambridge University with an MA in Economics. He qualified
as a Chartered Accountant with KPMG and then worked for ICl plc in their Plastics Division
in Brussels and then in their London head office. He subsequently worked for GKN plc’s
Industrial Services division in the UK and US, He then joined Inchcape plc where he was
appointed Finance Director of the Marketing Services Division in 1994, based in London
and Singapore. He then joined Experian in 1999 as Finance Director of Experian
International and was appointed Global CFO, based in Costa Mesa, California, in 2001.

1.1.3  Non-Executives

Sir Alan Rudge was deputy chief executive of BT until November 1997 and chairman of W5
Atkins until March 2001. He joined the GUS Board in 1997 and, until March 2005, was
president of CELTEL International BV and a non-executive director on the board of SESA AC.
He is currently chairman of the ERA Foundation Ltd and pro chancellor of Surrey University.
Sir Alan Rudge is the senior independent director of GUS.
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Sir Alan Rudge has a PhD in Electrical Engineering and is a fellow of the Royal Saciety and
the Royal Academy of Engineering. He is a past president of the Institution of Electrical
Engineers and past chairman of the Engineering and Physical Sciences Research Council.

David Tyler graduated from Cambridge University, where he read Economics, in 1974. He
spent the first 11 years of his career working for Unilever in a variety of financial,
commercial and strategic jobs. In 1986 he joined County NatWest where he worked in
senior financial control roles. He then worked for Christie’s International from 1989 to
1996 as finance director and as president of Christie’s America.

David Tyler has been Group Finance Director of GUS since February 1997, Aside from his
financial role, he also has responsibility for the development of group strategy. He is a
non-executive director of Burberry Group plc. He is a fellow of the Chartered Institute of
Management Accountants and a member of the Association of Corporate Treasurers.

1.2 Experian's Senior Management

On Admission, in addition to the Experian Board, members of the Experian Senior Management and
their positions will be:

Name Age Position
ChrisCallero . . . ................. 54  Chief Executive of The Americas
JohnSaunders . . ... ... ... ........ 58 Chief Executive of Global Cperations

1.2-1 John Saunders

John Saunders joined Experian in 1983 and was appointed chief executive of Experian’s UK
operations in 1996, In 2000 he was appointed head of Experian’s International business.
Prior to joining Experian he was responsible for the credit operations at GUS Home
Shopping and at Reader's Digest UK. John Saunders was appointed chief executive of
Global Operations in February 2005 and is also responsible for Experian-Scorex globally.
John Saunders serves as a director and trustee of the Money Advice Trust, the UK's leading
charity aiming to increase the quality and availability of money advice in the UK. He is also
chairman of Experience Nottinghamshire, the county's official destination management
partnership.

1.2.2 Chris Callero

Prior 10 joining Experian, Chris Callero spent more than 27 years at Bank of America where
his roles included group executive vice president, managing several national businesses
including consumer lending, small business, interactive banking, eCommerce, ATMs, debit
cards, deposit products, retail investments, insurance and liability risk management.

Chris Callero also previously served as chief operating officer of Wink Communications, a
leading interactive television company. Chris Callero serves as chief executive officer of
The Americas having been appointed to this position in February 2005. Chris Callero most
recently served as president of Experian's credit services business having joined the
company in 2002.

1.3 Registered office

The address of all the Experian Directors and the members of the Experian Senior Management, and
the registered office of Experian Group is 22 Grenville Street, St Helier, Jersey JE4 8PX.

Corporate governance

The Experian Directors support high standards of corporate governance. The Combined Code currently
recommends that at least haif of the board of directors of a listed company, excluding the chairman, should
comprise non-executive directors determined by the board to be independent in character and judgement
and free from relationships or circumstances which may affect, or could appear to affect, the director's
judgment. Upon Admission, the Experian Board will consist of the chairman, at least one independent
non-executive director, one other non-executive director and two executive directors.

The appointment of John Peace as thairman does not meet fully the independence criteria set out in the
Combined Code but the Nomination Committee of GUS is strangly of the opinion that his appointment was in
the best interests of the new company and its sharehoclders in view of John Peace’s unrivalled experience of
Experian’s businesses and markets and the need for the chairman to have a close working relaticnship with
Experian’s Chief Executive and its experienced global management team.

The chairman’s role is to ensure good corporate governance. His responsibilities will include leading the
Experian Board, ensuring the effectiveness of the Experian Board in all aspects of its role, ensuring effective
communication with shareholders, setting the Experian Board’s agenda and ensuring that all Experian
Directors are encouraged to participate fully in the activities and decision-making process of the Experian
Board.
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On Admission, Experian Group will have at least one independent non-executive director, namely Sir Alan
Rudge. The Experian Board intends to appoint three further independent non-executive directors to the
Experian Board prior to or shortly after Admission. The Combined Code recommends that the board should
recommend one of its independent non-executive directors to the position of senior independent director.
This senior independent director should be available to the Experian Shareholders in the event that contact
through the normal channels of chairman, chief executive or financial director would be inappropriate or has
been unsuccessful. Sir Alan Rudge will be nominated as the senior independent director of Experian Group.

The Experian Board will establish three committees: an audit committee, a nominations committee and a
remuneration committee. If the need should arise, the Experian Board may set up additional committees as
appropriate.

Experian employees

The tables below set out the average number of employees (full-time equivalents) employed by Experian (by
geographic Jocation and business line) for each of the last three financial periods and as at 30 June 2006:

3.1 The Americas
12 months ended

31 March 31 March 31 March As at 30 June
2004 2005 2006* 2006
Credit Services .. ... ........... 3,134 2,268 2,262 2,478
Decision Analytics . .. ........... 234 268 301 327
Marketing Solutions . . ... ... ... .. 1,813 1,661 1,581 1,574
Interactive . . ... ..... . ... .. 275 323 735 865
Central Activities . . .. ........... —_ — — —
TJotal .. ... ... .. e 5,456 4,520 4,879 5,244

* In addition, 89 temporary employees were employed as at 31 March 2006.

3.2 United Kingdom and Ireland

12 months ended

31 March 31 March 31 March As at 30 june

2004 2005 2006* 2006

Credit Services . .. ...... .. ... . 2,512 1,956 1,572 1,462

Decision Analytics . ... .......... 789 787 783 774

Marketing Solutions . . . .......... 724 840 1,165 1,301

Interactive . .. .......couvvnun 5 20 33 46

Central Activities . . .. ........... 62 70 74 68

TJotal . ... ... ... ... .. .. 4,092 3,673 3,627 3,651
* In addition, 82 temporary employees were employed as at 31 March 2006,

3.3 EMEA/Asia-Pacific

12 months ended

31 March 31 March 31 March As at 30 June

2004 2005 2006* 2006

Credit Services . ... ............ 3,427 2,718 2,707 2,625

Decision Analytics . . . ........... 320 306 433 442

Marketing Solutions . . . . ......... 98 116 227 246

Interactive . . . ... .. ..ot — — — 1

Central Activities . . . .. ... ... ... — — — —_

TJotal .. ......... .. . i 3,845 3,140 3,367 3,314
* In addition, 295 temporary employees were employed as at 31 March 2006.

Experian employee relations

Experian considers its relationship with its employees and, where appropriate, their representative groups
(staff associations, works councils and trade unions) as extremely important. The GUS Directors believe that
Experian’s relations with its employees and their representative groups are good. Experian does not anticipate
any changes to its good relations in the foreseeable future.
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5 Experian Employee Share Plans and pension arrangements

5.2

Experian Employee Share Plans

Experian is proposing to adopt the Experian Employee Share Plans, subject to the approval of
GUS Sharehoiders at the EGM. The principal features of the Experian Employee Share Plans are
summarised in paragraph 38 of Part XIX: “Additional Infermation™ of this document.

Experian pension scheme arrangements

Experian is not currently proposing to establish new pension arrangements. Employees will continue
to participate in their current pension arrangements. Further details are set out in paragraph 8 of
Part XIX: “Additional information” of this document.
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Part XIll: Experian Historical Financial Information

Section A: Experian Accountant’s Report for the Years Ended 31 March 2005 and
31 March 2006 {IFRS)

PRICEWATERHOUSE(QOPERS

PricewaterhouseCoopers LLP
1 Embankment Place
London WC2N 6RH

The Directors (the “Directors”)
GUS ple

One Stanhope Gate

London WIK T1AF

Merrill Lynch International
Merrill Lynch Financial Centre
2 King Edward Street

London EC1A THQ

UBS Limited
1 Finsbury Avenue
London EC2M 2PP

26 July 2006
Dear Sirs

Experian Historical Financial Information

We report on the financial information set out in Section B of Part Xl below. This financial information has been
prepared for inclusion in the Class 1 Circular dated 26 july 2006 {the “Circular”) of GUS plc (the “Company”) on
the basis of the accounting policies set out in note 2 to the financial information.

Responsibilities

The Directors of the Company are responsible for preparing the financial information in accordance with the basis
of preparation set out in note 1 to the financial information and on the basis of International Financial Reporting
Standards as described in note 2.

We have formed an opinion on the financial information as to whether the financial information gives a true and
fair view, for the purposes of the Circular.

Basis of opinion

We conducted our work in accordance with the Standards for Investment Reporting issued by the Auditing Practices
Board in the United Kingdom. Qur work included an assessment of evidence relevant to the amounts and
disclosures in the financial information. It also included an assessment of significant estimates and judgements
made by those responsible for the preparation of the financial information and whether the accounting policies are
appropriate to Experian’s circumstances, consistently applied and adequately disclosed.

We planned and performed our work so as to obtain all the information and explanations which we considered
necessary in order to provide us with sufficient evidence to give reasonable assurance that the financial
information is free from material misstatement whether caused by fraud or other irregularity or error.

Our work has not been carried out in accordance with auditing standards generally accepted in the United States of
America or auditing standards of the Public Accounting Oversight Board (United States) and accordingly should not
be relied upon as if it had been carried out in accordance with those standards.

Opinion
In our opinion, the financial information gives, for the purposes of the Circular, a true and fair view of the state of
affairs of Experian as at the dates stated and of its profits, cash flows and recognised income and expense for the

periods then ended in accordance with the basis of preparation set out in note 1 and on the basis of International
Financial Reporting Standards as described in note 2.

Yours faithfully

PricewaterhouseCoopers LLP
Chartered Accountants
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Section B: Experian Financial Information for the Years Ended 31 March 2005 and

31 March 2006 (IFRS)

Combined income statement

ReVENMUE . . . . . . . . ot it e e e e e e e e e 3
Cost Of SaleS . . . . o it s e e e e e e e e e e e e e e e e e

Gross profit . . . ... . ... L. e e e e i
Net Operating @XPenSeS . . . . . o o v v v vt st m e e e e e e e e e 5

Operating profit . . . . .. . ... ... e
INterest INCOME . . . . e e e e e e e

INTErest BXPRNASE . . L . . it it it e e e e e e e e
Financing fair value re-measurements . . . . .. ... ... ..ot

Net financing income/(costs) . ... .. ... . . i e e 8
Share of post-tax profits of associates ... ... ... ... . ien .. 16

Profitbefore tax . . .. ... ... .. . . .. . i e e
Tax expense
UK e e e e e e e e e e e e e e e e e e e e e e e e e e e e

Profit after tax and for the financialyear .. ... ... ... ... ... ........

Attributable to:
Equity shareholders . . .. . ... .. . . e e

Profit after tax and for the financialyear .. ... . ... ... .............

Earnings pershare . . . . ... ... e 12
B - 1 14
—hiluted . . L L e e e e e e e e e e

For the year ended

31 March
2005 2006
Ussm ustm

2,517 3,084
(1.252)  (1,527)

1,265 1,557
811) (971)

454 586
239 220
(221} (232)

— 2)
18 (14)
76 66
548 638
(103) (96)
(20) (22)
(123) (118)
425 520
425 520
425 520
cents cents
49.4 61.2
48.7 60.1

The financial information within this document may not be representative of future results. The historical capital
structure does not reflect the future capital structure. Future interest income and expense, certain operating
expenses, tax charges and dividends may be significantly different from those that resulted from being wholly

owned by CUS pic.

Notes
Non-GAAP measures
Reconciliation of profit before tax to Benchmark PBT
Profitbefore tax . . ... ... ... .. ittt e
exclude: amortisation of acquisition intangibles . .. ... ..................
exclude: exceptional items . . . . . . . .. ... e e e
exclude: financing fair value remeasurements . . ... ... .. ...
exclude: tax expense on share of profits of associates . . . .. ...............

Benchmark PBT . . . . . . ... e e e e e

W N N W
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For the year ended

31 March
2005 Z006
Ussm uUssm
548 638
22 66
13 7
—_ 2
2 2
585 715




Combined balance sheet

At 31 March
2005 2006
Notes Ustm uUstm
Assets
Non-current assets
Goodwill . .. e e e e e e e e e 13 1,012 2,070
Other intangible @sSets . . . . . .. . i i e e e e e 14 474 818
Property, plant and equipment . . . . . . . . L e e e e e e e 15 471 459
Investment in ass0Ciates . . . . . i i i e e e e e 16 195 225
Deferred tax assBlS . . . . . . . . i e e e e e e e e e e e e e e 24(a) 403 351
Trade and other receivables . . . . . . i .ot i i i i e e e e, 17 271 14
Other financial as5ets . . . . . . . i it ittt e e e e e e e e, 22 — 145

2,826 4,082
Current assets

R T ) T 1 3
Trade and otherreceivables . . . ... .. ... . . . i e 17 2,125 3,239
CUITENt LAX @SSELS . . . & . it it i i n e n e e e e e e e e e e 139 157
Other financial 3ssets . . . . .. .t i it i e i e e e e 22 - 6
Cashandcashequivalents . . . ... ... ... . ... .. it 18 157 157
2,422 3,562
Total ASSeES . . . . . .. e e e e e e e 5,248 7,644
Liahilities
Non-current liabilities
Trade and other payables . . . . . . .. ... e 19 (36) (96)
Loans and bormrowings . . . . . . . . ... i e e e e e e e e e e 20 (2,735) (3.213)
Deferred tax liabilities . . . . . . .. ... . .. ... e 24(b) (186) (233)
Retirement benefit obligations . . ... ... ... . ...ttt . 21 (57) (22)
Other financial tiabilities . . . ... . .. . it i i e e e e e e, 22 — (14)
(3,014) (3,578)
Current liabilities
Trade and other payables . . . . .. ... e e e 19 (1,848) (2,766)
Loans and BormOWINgS . . . . . .. e e e e e e e e e e 20 (76) (300)
Other financial liabilities . . . . .. . . . 0t i i i e e e e, 22 — (36)
Current tax liabilities . . . . . . .. .. i e (312) (364)
(2,236) (3,466)
Total liabilities . . ... ... ... . .. . e (5.250) (7,044)
Net {liabilities)/assets . . . . . .. .. ... .. i i e, 25 {2) 600
Equity
Invested capital . . . . .. . ... ... ... ... e 25 (2) 600
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Combined statement of recognised income and expense

For the year ended
31 March
2005 2006

Notes USSm Ussm
Net income recognised directly in equity
Netinvestment hedge . . . .. ... . .. . i i i it e -_ (16)
Fair value gains/(losses)intheyear . . .. ... ... ... .. ... ... 11 (2)
Actuarial gains in respect of defined benefit pension schemes . . ... .......... 26 29
Currency translation differences . ... ... ..« o i e — {4)
Tax credit/(charge) in respect of items taken directlytoequity . . . . ... ........ 6 N
Net income recognised directlyinequity. . . ... .. ........ ... ... ..., 43 —
Profit for the financial year. . . . . . .. .. . . i i e 425 520
Net income recognised fortheyear .. ... ... ... ... ... . ... .. ., 468 520
Cumulative adjustment for the implementationof IAS39 ... ............... — 8
Total income recognised intheyear . . ... ... ... ... ... . .. .. cian 468 528
Net income recognised for the year attributable to:
Equity shareholders . . ... .. . ... . i i et e e e 468 520
Net income recognised fortheyear . ... ....... ... ... ... ......... 468 520
Cumulative adjustment for the implementation of 1AS 39 attributable to:
Equity shareholders . . ... ... .. i it it i e et e 33 8
L T 8
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Combined cash flow statement

Notes
Cash flows from operating activities
Cash generated from OpPerations . .. . ... ..t ittt m ittt e e 30(a)
Interast Paid . . . . .. i e e e e e e e 30(b)
Interest received . . . . ... L e e e e e e
Dividends received from associates . .. ... ... . ... i6
- 20« T 1 o
Net cash inflow from operating activities . ... ....................
Cash flows from Investing activities
Purchase of property, plant and equipment . .. ... ... . ... . ...
Sale of propenty, plant and equipment. . . .. ... .. ... . ... .. e,
Purchase of intangible assets . . . ... ... ... ... .. .. ... .. ...
Sale of intangible assets . .. ... ... . .. .. e e
Purchase of non-current investments . . . ... ... ... ..o
Acquisition of subsidiaries, net of cash acquired . . . .. ... ... ... ... ... ... 30(c)
Disposal of subsidiaries . . . . ... ... ... . . e e 30(d)
Net cash flows used ininvesting activities . . ... ... ...............
Cash flows from financing activities
Purchase of GUS plc shares . . . . .. ... ... e e e e e e e e
Issue of GUS pleshares . . . ... .. . e e 25
Sale of GUS ploshares . . . . . . .o it i e e e e e e
New borrowings . . ... ... . . . e 30(e)
Repayment of borrowings . . ... ... .. . ... .. e e e 30(e)
Capital element of finance lease rental payments . . .. ..................
Net receipts from derivatives held to manage currency profile . . . .. b
Equity dividends paid to GUS plc shareholders . ... ... . ... ... ... ...... 25
Net dividends received from other GUS group companies . . ... ............ 25
Net proceeds on disposal of other GUS group companies ... .............. 25
Funding paid to other GUS group companies . ... ....... ... . ... .. ...,
Net decrease in equity in other GUS group companies . .. ... .............
Net cash flows (used in)/generated from financing activities .. .. ... ...
Exchange and other movements . . .. . .. . .. ... ..
Net decrease in cash and cashequivalents . .. .. ... ... ... ........
Movement in cash and cash equivalents
Cash and cash equivalents at 1 April . . .. ... ... .. .. .. ...
Net decrease in cash and cash equivalents . . . ... ... . ... ... ... ...
Cash and cash equivalents at the end of the financialyear . . . . ... ... .. 30(f)
Non-GAAP measures
Reconciliation of net decrease in cash and cash equivalents
to movement in net debt

Notes

Netdebt at 1 April . . .. o . . e e e e e e
Net decrease in cash and cash equivalents . . . . ... ... ... ... .. ... ...
Increase indebt . . . ... ... . e e e e e e
Exchange and other movements . .. ... ... ... . . i e
Net debt at the end of the financialyear . ... ... . ... ... ... ... .....
Combined statement of net debt
Cash and cash equivalents (netof overdrafts} . .. ... . ... ... ... ... . ... 304F)
Derivatives hedging loans and borrowings . . . . . ... ......, ... ... ...,
Debtduewithinoneyear. . . ... ... ... . it it 20
FINance leases . . . . . . .t i i e e e e e e e e 20
Debt due after more than one year. . . . . . . .. .t i vt i ittt et e e e 20
Netdebtatendofyear . ... ... ... ... . .. ... i

Net debt at 31 March 2006 is stated after deducting US$79m in

Experian's borrowings.
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For the year ended

31 March
2005 2006
UsSsm ustm
694 874
(146) (193)
150 170
46 48
(57 (32)
687 867
(85) 62)
17 -_
(144) (150)
7 —
9 41)
(349) (1,420}
{5) —
(568)  (1.673)
410) {65)
65 52
30 36
769 647
(655) (63}
{6) (2}
164 13
(520) (508)
192 21
194 415
(120) (57)
22 93
(275) 582
4 (20}
{152) {244)
307 155
{(152) (244)
155 {89)
At 31 March
2005 2006
ustm USsm
(2,329 (2,654)
(152) (244)
(108) (582)
(65) 203
2,654 (3,277)
155 (39)
— 79
(66) (50)
(10) (6)
{2,733) 3,211)
(2,654) (3,277)

respect of the fair value of derivatives related to



Notes to the Combined Financial Information for the years ended 31 March 2005
and 31 March 2006

1 Basis of preparation of Combined Financial Information

This Combined Financial Information presents the financia! record for the two years ended 31 March 2006 of
those businesses that will be held by Experian at the date of admission of the shares of Experian to the
London Stock Exchange. The Combined Financial Information therefore comprises an aggregation of amounts
included in the financial statements of Experian entities, GUS plc and certain other GUS entities (together the
“Experian Companies”). The principal entities and associated undertakings included within the financial
record are shown in note 36 below. It excludes those businesses which have been sold and have been or will
be demerged by GUS plc {principally Argos Retail Group {*"ARG"), Burberry, Lewis Group and GUS plc’s interest
in BL Universal PLC (together the “other GUS group companies”).

Experian has not in the past formed a separate legal group and therefore it is not meaningful to show share
capital or an analysis of reserves for Experian. The net assets of Experian are represented by the cumulative
investment in the Experian companies (shown as “Invested capital™).

The following summarises the accounting and other principles applied in preparing the Combined Financial
Information:

m Subsidiary undertakings and associates acquired or disposed of by Experian during the period presented
have been included in the Combined Financial Information from and up to the date control was passed.

a All cash and other movements in capital amounts, being shares issued or cancelled or dividends paid, in
respect of GUS plc have been reflected in the cash flow and reconciliation of movements in invested
capital.

= Any funding of other GUS group companies during the period of the Combined Financial Information
which comprises equity holdings and quasi-equity loans has been treated as part of invested capital. All
changes in such funding are shown as movements in invested capital under "net decrease in equity in
other GUS group companies”.

® Debt finance utilised by GUS plc to fund the Experian companies and the other GUS group companies and
trading balances with other GUS group companies are included within the financial record.

m Dividends paid to/received from other GUS group companies are shown as movements in invested capital
under “net dividends received from other GUS group companies”.

® Transactions and balances between entities included within the Combined Financial Information have been
eliminated.

® GUS plc had not historically recharged corporate head office costs comprising administration,
management and other services including, but not limited to, management information, accounting and
financial reporting, treasury, taxation, cash management, employee benefit administration, payroll and
professianal services to any of its underlying businesses. However, for the purposes of the preparation of
the Combined Financia! Information an allocation has been made of the amounts of shared corporate head
office costs between Experian and ARG, based on an estimate of the usage of the services. These costs
were affected by the arrangements that existed in the GUS plc Group and are not necessarily
representative of the position that may prevail in the future.

m Tax charges in the Combined Financial Information have been determined based on the tax charges
recorded by Experian companies in their statutory accounts as well as certain adjustments made for
GUS plc Group consolidation purposes. The tax charges recorded in the combined income statement have
been affected by the taxation arrangements within the GUS pic Group and are not necessarily
representative of the tax charges that would have been reported had Experian been an independent
group. They are not necessarily representative of the tax charges that may arise in the future.

® Interest income and expense recorded in the combined income statement have been affected by the
financing arrangerments within the GUS plc Group and are not necessarily representative of the interest
income and expense that would have been reported had Experian been an independent group. They are
not necessarily representative of the interest income and expense that may arise in the future. The rate of
interest applying te funding balances within the Combined Financial Information has been determined by
GUS plc.

m Financial information in respect of those businesses included within the Combined Financial information
has historically been reported in sterling, as this was the dominant functional currency of the GUS plc
Group when it included other GUS group companies, As a result of the sale or demerger of those entities,
the relative importance to the Combined Financial Information of The Americas reporting segment, whose
principal functional currency is the US Dollar, has increased. Accordingly, Experian will convert from a
reporting currency of Sterling to the US Dollar, being the most representative currency of its aperations.
The Combined Financial Information has been presented in US Dollars as though this has been the




reporting currency of Experian throughout that period. The exchange rates of US Dollars to sterling used
in preparing the Combined Financial Information were as follows:

Average rate Closing rate
US Dollar to sterling:
Year ended 31 March 2004 . ... ... ... ... e " n/a 1.84
Year ended 31 March 2005 . .. .. .. .. i i e e 1.85 1.88
Yearended 31 March 2006 . . ... ... .. ittt ettt 1.79 1.74

8 The Combined Financial Information has been prepared on a going concern basis and under the historical
cost convention, modified by the revaluation of certain fixed assets and financial instruments.

Accounting policles

The principal accounting policies applied in the preparation of this Combined Financial Information are set
out in note 2. These policies have been consistently applied to both years presented, unless otherwise
stated.

The Combined Financial Information has been prepared in accordance with International Financial Reporting
Standards ("IFRS") as adopted by the European Union as modified having regard to certain conventions for
the preparation of historical financial information for inclusion in Investment Circulars compiled in the
Annexure to SIR 2000 “Investment reporting standards applicable to public reporting engagements on
historical financial information” issued by the Auditing Practices Board. These are those standards,
subsequent amendments and related interpretations issued by the International Accounting Standards Board
{“IASB"} that have been endorsed by the European Union.

Transition to IFRS

The Combined Financial information shows the results for the years ended 31 March 2005 and
31 March 2006. The results for the year ended 31 March 2005 have been adjusted for the effects of changes
in accounting policy on transition to IFRS. These adjustments are summarised in note 32 below.

Experian has applied IFRS 1 “First-time adoption of International Financial Reporting Standards”, and has
elected to use the following exemptions:

® |FRS 3 has not been applied retrospectively to business combinations that occurred before 1 April 2004;
® Experian has used the fair value of certain of its properties as the deemed cost on transition to IFRS: and

® Cumulative transtation differences for foreign operations have been deemed to be nil at 1 April 2004. Any
gain or loss on a subsequent disposal of a foreign operation will exclude transiation differences that arose
before 1 April 2004,

Experian early adopted the December 2004 amendment to IAS 19 “Employee Benefits”.

Adoption of I1AS 32 and 1AS 39

As permitted by IFRS 1, Experian elected to defer implementation of IAS 32 “Financial instruments: Disclosure
and Presentation” and JAS 39 “Financial Instruments: Recognition and Measurement” until the year
commencing 1 April 2005 and therefore this Combined Financial Information also implements I1AS 32 and

IAS 39 only in the year commencing 1 April 2005. The adjustment required as at 1 April 2005 is set out in
note 33 below. The main adjustments that would make the comparative information comply with 1AS 32 and
IAS 39 relate to:

B Derivative instruments: Under UK GAAF, many derivative instruments are not accounted for at fair value,
but are generally treated as off-balance sheet; and

®m Hedge accounting: Hedge designation under UK GAAP was less restrictive than IAS 39, thereby allowing
designation of hedge relationships in cases where 1AS 39 does not permit hedge accounting.

Recent accounting developments

IFRS 7 “Financial Instruments: Disclosures” and amendments to |AS | “Presentation of Financial Statements—
Capitai Disclosures” were issued in August 2005 and are effective for accounting periods beginning on or
after 1 January 2007. These amendments revise and enhance previous disclosures required by 1AS 32 and

I1AS 30 “Disclosures in the Financial Statements of Banks and Similar Financial institutions”. These changes are
not expected to have a material effect on the results and net assets of Experian.

Other standards, amendments and interpretations issued by the IASB and the International Financial
Reporting Interpretations Committee (“IFRIC™) not expected to have a significant effect on Experian include:
IFRS & “Exploration for and evaluation of mineral resources”, amendment to 1AS 39 “Cash flow hedge
accounting of forecast intragroup transactions”, amendments to IFRS 1 and IFRS 6: “Application of IFRS 6 to
comparatives”, amendment to IAS 39—The fair value option, amendments to IAS 39 and IFRS 4 “Insurance
contracts—financial guarantee contracts”, IFRIC 4 “Determining whether an arrangement contains a lease”,
IFRIC 5 “Rights to interests arising from decommissioning, restoration and environmental rehabilitation
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funds”, IFRIC 6 “Liabilities arising from participating in a specific market—waste electrical and electronic
equipment” and [FRIC 7 “Applying the restatement approach” under 1AS 29 “Financial Reporting in
Hyperinflationary Economies”.

Standards, amendments and interpretations still under review as to their effect on Experian include:
Amendment to IAS 21 “The effect of changes in foreign exchange rates: net investment in a foreign
operation”, [FRIC 8 “Scope of IFRS 2" and IFRIC 9 “Re-assessment of embedded derivatives”.

Basis of combination
Subsidiaries

Subsidiaries are fully combined from the date on which control was transferred to Experian. They cease to be
combined from the date that Experian no longer has control. Under the requirements of IFRS 3 all business
combinations are accounted for using the purchase method.

inter-company transactions, balances and unrealised gains on transactions between Experian companies are
eliminated on combination. Unrealised losses are also eliminated unless the transaction provides evidence of
an impairment of the asset transferred.

Accounting policies of subsidiaries are consistent with the policies adopted by Experian for the purposes of
this aggregation.

Associates

Associates are entities over which Experian has significant influence but not control, generally achieved by a
shareholding of between 20% and 50% of the voting rights. The equity method is used to account for
investments in associates and investments are initially recognised at cost.

Experian'’s share of net assets of its associates and loans made to associates are included in the combined
balance sheet. Experian’s share of its associates’ post-acquisition after tax profits or losses is recognised in
the combined income statement, and its share of post-acquisition movements in equity is recognised in
invested capital. The cumulative post-acquisition movements are adjusted against the carrying amount of the
investment. The carrying amount of an investment in an associate is tested for impairment by comparing its
recoverable amount to its carrying amount whenever there is an indication that the investment may be
impaired.

Critical accounting estimates and assumptions

In preparing the Combined Financial Information in accordance with note 1, management is required to make
estimates and assumptions that affect the reported amount of revenues, expenses, assets and liabilities and
the disclosure of contingent liabilities. The resuiting accounting estimates, which are based on management’s
best judgement at the date of the Combined Financial Information will, by definition, seldom equal the
related actual results. The estimates and assumptions that have a significant risk of causing a material
adjustment to the carrying amounts of assets and liabilities are discussed below:

Taxes

Experian is subject to taxes in numerous jurisdictions. Significant judgement js required in determining the
worldwide provision for income taxes as there are many transactions and calculations for which the ultimate
tax determination is uncertain during the ordinary course of business. Experian recognises liabilities based
on estimates of whether additional taxes will be due. Where the final tax outcome of these matters is
different from the amounts that were initially recorded, such differences will impact the results for the year
and the respective income tax and deferred tax provisions in the year in which such determination is made,

Pension benefits

The present value of the defined benefit obligations depends on a number of factors that are determined on
an actuarial basis using a number of assumptions. The assumptions used in determining the defined benefit
obligations and net pension costs include the expected long-term rate of return on the relevant plan assets
and the discount rate. Any changes in these assumptions may impact the amounts disclosed in the combined
balance sheet and income statement.

The expected return on plan assets is calculated by reference to the plan investments at the year-end and is a
weighted average of the expected returns on each main asset type (based on market vields available on
these asset types at the year-end).

Experian has determined the appropriate discount rate at the end of each year. This is the interest rate used
to determine the present vaiue of estimated future cash outflows expected to be required to settle the
defined benefit obligations. In determining the appropriate discount rate, Experian has considered the market
yields of high-quality corporate bonds that are denominated in the currency in which the benefits wilt be
paid, and that have terms to maturity consistent with the estimated average term of the related pension
liability.
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Other key assumptions for defined benefit obligations and pension costs are based in part on market
conditions at the relevant year-ends and additionai information is disclosed in note 21.

Fair value of derivatives or other financial instruments

The fair value of financial instruments that are not traded in an active market (for example, over-the-counter
derivatives) is determined by using valuation techniques. Experian uses its judgement to select a variety of
methods and makes assumptions that are mainly based on market conditions existing at each balance sheet
date.

Goodwill

Goodwill is allocated to cash generating units (“CGUs") and monitered for internal management purposes by
geographical segment. The allocation is made to those CGUs or groups of CGUs that are expected to benefit
from the geographical combination in which the goodwill arose.

Experian tests goodwill for impairment annually or more frequently if events or changes in circumstances
indicate that goodwill might be impaired. The recoverable amount of each CGU is determined based on
value-in-use calculations.

These calculations require the use of cash flow projections based on financial budgets approved by
management, looking forward up to five years. Cash flows are extrapolated using estimated growth rates
beyond a five year period. The growth rates used do not exceed the long-term average growth rate for the
businesses in which the segment operates.

Key assumptions used for value-in-use calcuiations are:

® Budgeted gross margin;

& Weighted average growth rate of 2.25% used to extrapolate cash flows beyond the budget period: and
m Pre-tax discount rate of 10% applied to the pre-tax cash flow projections.

Management determines budgeted gross margin based on past performance and its expectations for the
market development. The weighted average growth rates used are consistent with the forecasts included in
industry reports, The discount rates reflect Experian's weighted average cost of capital of 7%.

Critical judgements

Management has made certain judgements in the process of applying Experian’s accounting policies that
have a significant effect on the amounts recognised in the Combined Financial Information. This includes the
classification of transactions between the combined income statement and combined balance sheet. The
accounting policy descriptions set out where judgement needs exercising, the most significant of which is
detailed below:

intangible assets

Certain costs incurred in the developmental phase of an internal project are capitalised if a number of criteria
are met. Management has made certain judgements and assumptions when assessing whether a project
meets this criteria, and on measuring the costs and the economic life attributed to such projects.

On acquisition, specific intangible assets are identified and recognised separately from goodwill and then
amortised over their estimated useful lives. These include such items as brand names and customer lists, to
which value is first attributed at the time of acquisition. The capitalisation of these assets and the related
amortisation charges are based on judgements about the value and economic life of such items.

Use of non-GAAP measures

Experian has identified certain measures that it believes will assist understanding of the performance of the
business. The measures are not defined under IFRS and they may not be directly comparable with other
campanies’ adjusted measures. The non-CAAP measures are not intended to be a substitute for, or superior
to, any IFRS measures of performance but management has included them as they consider them to be
important comparables and key measures used within the business for assessing performance.

The following are the key non-GAAP measures identified by Experian:

Benchmark Profit Before Tax ("Benchmark PBT")

Benchmark PBT is defined as profit before amortisation of acquisition intangibles, goodwill impairments,
exceptional items, financing fair value remeasurements and taxation, It includes Experian’s share of
associates’ pre-tax profit.
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Earnings Before Interest and Tax ("EBIT")

EBIT is defined as profit before amortisation of acqulsition intangibles, goodwill impairments, exceptional
items, net interest income/(expense), financing fair value remeasurements and taxation. It includes Experian's
share of associates’ pre-tax profit.

Exceptional items

The separate reporting of non-recurring exceptional items gives an indication of Experian's underlying
performance. Exceptional items are those arising from the profit or loss on disposal of businesses or closure
costs of material business units. All other restructuring costs are charged against EBIT in the segments in
which they are incurred.

Net debt

Net debt is calculated as total debt less cash and cash equivalents. Total debt includes loans and borrowings
{and the fair value of derivatives hedging loans and borrowings), overdrafts and obligations under finance
leases.

Summary of significant accounting policies
Revenue recognition

Revenue represents the fair value of the sale of goods and services to external customers, net of value added
tax and other sales taxes, rebates and discounts, including the provision and processing of data,
subscriptions to services, software and database customisation and development and the sale of software
licences, maintenance and related consulting services.

Revenue in respect of the provision and processing of data is recognised in the year in which the service is
provided. Subscription revenues, and revenues in respect of services to be provided by an indeterminate
number of acts over a specified period of time, are recognised on a straight line basis over those periods.
Customisation, development and consulting revenues are recognised by reference to the stage of completion
of the work. Revenue from software licences is recognised upon delivery. Revenue from maintenance
agreements is recognised on a straight line basis over the term of the maintenance period.

Where a single arrangement comprises a number of individual elements which are capable of operating
independently of ane another, the total revenues are allocated amongst the individual elements based on an
estimate of the fair value of each element. Where the elements are not capable of operating independently, or
reasonable measures of fair value for each element are not available, total revenues are recognised on a
straight line basis over the contract period.

Foreign currency translation
Presentation currency

The Combined Financial Information is presented in US Dollars.

Transactions and balances

Transactions in foreign currencies are recorded in the functional currency of the relevant Experian entity at
the exchange rate prevailing on the date of the transaction. At each balance sheet date, monetary assets and
liabilities denominated in foreign currencies are retranslated at the exchange rate prevailing at the balance
sheet date. Translation differences an monetary items are taken to financing fair value remeasurement in the
combined income statement except when deferred in equity, as qualifying net investment hedges.

Translation differences on non-monetary available for sale financial instruments are reported as part of the
fair value gain or loss in equity.

Experian entities

The results and financial position of Experian entities whose functional currencies are not US Dollars are
translated into US Dollars as follows:

m Assets and liabilities are translated at the closing rate at the date of that balance sheet;
s Income and expenses are translated at the average exchange rate for the year; and
® All resulting exchange differences are recognised as a separate component of equity.

On combination, exchange differences arising from the translation of the net investment in foreign entities,
and of barrowings and other currency instruments, primarily foreign exchange contracts, designated as
hedges of such investments, are taken to equity. Tax charges and credits attributable to those exchange
differences are taken directly to equity. When a foreign operation is sold, such exchange differences are
recognised in the combined income statement as part of the gain or loss on sale. Goodwil! and fair value
adjustments arising on the acquisition of a foreign entity are treated as assets and liabilities of the foreign
entity and are translated at the closing rate.
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Share-based payments

IFRS 2 “Share-based Payment” applies to equity instruments, such as share options in GUS plc granted since
7 November 2002. Experian has, however, elected to adopt full retrospective application of the standard on
all share options and awards granted to employees before 7 November 2002 but not vested at the date of
transition to IFRS {1 April 2004). Experian considers that retrospective application before 7 November 2002
provides a better indication of how past and future results are affected in relation to the year on year level of
share option grants.

During the period presented, employees of the Experian companies have participated in a number of equity-
settled, share-based compensation plans in respect of the shares of GUS plc. The fair value of options and
shares granted is recognised as an expense in the income statement after taking into account Experian's best
estimate of the number of awards expected to vest. Experian revises the vesting estimate at each balance
sheet date. Non-market performance conditions are inctuded in the vesting estimates. Expenses are incurred
over the vesting period. Fair value is measured at the date of grant using whichever of the Black-Scholes,
Monte Carlo model and closing market price is most appropriate to the award. Market based performance
conditions are included in the fair value measurement on grant date and are not revised for actual
performance,

Dividend distribution in respect of GUS plc shareholders

Fina! dividends are recognised in the Combined Financial Information in the year in which the dividends are
approved in general meeting by GUS plc's sharehotders. Interim dividends are recognised when they are paid.

Goodwill

Goodwill is the excess of the fair value of the consideration payable for an acquisition over the fair value of
Experian’s share of identifiable net assets of a subsidiary or associate acquired at the date of acquisition. Fair
values are attributed to the identifiable assets, liabilities and contingent liabilities that existed at the date of
acquisition, reflecting their condition at that date. Adjustments are made where necessary to bring the
accounting policies of acquired businesses into alignment with those of Experian.

CGoodwill on acquisitions of subsidiaries is separately recognised in the balance sheet. Goodwill on
acquisitions of associates is included in the carrying amount of the investment. Goodwill is stated at cost less
any impairment. Goodwill is not amortised but is tested annually for impairment. An impairment charge is
recognised for any amount by which the carrying value of goodwill exceeds its recoverable amount.

Goodwill is allocated to CGUs and monitored for internal management purposes by geographical segment.
The alflocation is made to those CGUs or groups of CGUs that are expected to benefit from the business
combination in which the goodwill arose, Where the recoverable amount of the CGU is less than its carrying
amount, including goodwill, an impairment loss is recognised in the combined income statement.

Gains and losses on the disposal of an entity include the carrying amount of goodwill relating to the entity
sold, allocated where necessary on the basis of relative fair value.

Other intangihble assets

Intangible assets acquired as part of an acquisition of a business are capitalised separately from goodwill, if
those assets are identifiable, separable or arising from legal rights and their fair value can be measured
reliably. Intangible assets acquired separately from the acquisition of a business are capitalised at cost.
Certain costs incurred in the developmental phase of an internal project are capitalised as intangible assets
provided that a number of criteria are satisfied. These include the technical feasibility of completing the asset
so0 that it is available for use or sale, the availability of adeguate resources to complete the development and
to use or sell the asset and how the asset will generate probable future economic benefit.

The cost of other intangible assets with finite useful economic or contractual lives is amortised over those
lives. The carrying values of intangible assets are reviewed for impairment when events or changes in
circurnstances indicate that the carrying values may not be recoverable. If impaired they are written down to
the higher of fair value less costs ta sell and value in use.

Research expenditure is taken to the combined income statement in the year in which it is incurred.

Databases

Capitalised databases comprise the fair value of databases acquired as part of a business combination or the
data purchase and data capture costs of internalfy developed databases.

Databases are held at cost and are amortised on a straight line basis over three to seven years.

Computer software

Acquired computer software licences are capitalised on the basis of the costs incurred 10 acquire and bring to
use the specific software. Computer software licences are held at cost and are amortised on a straight line
basis over three to five years.
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Costs that are directly associated with the production of identifiable and unique software products controlled
by Experian, and that will generate economic benefits beyond one year, are recognised as intangible assets.
Computer software development costs recognised as assets are amortised on a straight line basis over three
to five years. Costs associated with developing or maintaining computer software programmes are
recognised as an expense as incurred,

Acquisition intangibles
Trade marks and licences

Trade marks and licences are carried at cost and are amortised on a straight line basis over their contractual
lives, up to a maximum period of 20 years.

Trade names

Legally protected or otherwise separable trade names acquired as part of a business combination are
capitalised at fair value on acquisition and amortised on a straight line basis over three to eight years based
on management’s expectations to retain trade names within the business.

Customer relationships

Contractual and non-contractual customer relationships acquired as part of a business combination are
capitalised at fair value on acquisition and amortised on a straight line basis over three to eight years based
on management's estimates of the average lives of customer relationships.

Compieted technology

The fair value of completed technology acquired as part of a business combination is capitalised as an
intangible asset. Completed technology is held at fair value on acquisition and amortised on a straight line
basis over three to eight years based on the expected life of the asset.

Property, plant and equipment

Property, plant and equipment are held at cost fess accumulated depreciation and any impairment in value.
Land is not depreciated.

Equipment on hire or lease is depreciated over the lower of the useful life and period of the lease.

Depreciation is provided on other property, plant and equipment at rates calculated to depreciate the cost,
less estimated residual value based on prices prevailing at the balance sheet date, of each asset evenly over
its expected useful life as follows:

® Freehold properties are depreciated over 50 years;

m Leasehold premises with lease terms of 50 years or less are depreciated over the remaining period of the
lease; and

& Plant, vehicles and equipment are depreciated over two to ten years according to the estimated life of the
asset.

Deferred consideration

Where part or al! of the amount of purchase consideration is contingent on future events, the cost of the
acquisition initially recorded includes a reasonable estimate of the fair value of the contingent amounts

expected to be payable in the future. The cost of the acquisition is adjusted when revised estimates are
made, with corresponding adjustments made to goodwill until the ultimate outcome is known.

Where part or all of the amount of disposal consideration is contingent on future events, the disposal
proceeds initially recorded include a reasonable estimate of the fair value of the contingent amounts
expected to be receivable in the future. The proceeds are adjusted when revised estimates are made, with
corresponding adjustments made to debtors, and profit and loss on disposal until the ultimate outcome is
known.

Trade receivables

Trade receivables are initially recognised at fair value and carried at the lower of cost (original invoice
amount) and recoverable amount. Where the time value of money is material, receivables are carried at
amortised cost.

A provision for impairment of trade receivables is established when there is objective evidence that Experian
will not be able to collect all amounts due according to the original terms of receivables. The amount of the
provision is recognised in the combined income statement. The cost of irrecoverable trade receivables is
recagnised in the combined income statement immediately.
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Available for sale assets

Available for sale assets are non-derivative financial assets that are either designated to this category or not
classified in any of the other financial asset categories. Available for sale assets are carried at fair value and
are included in non-current assets unless management intends to dispose of the assets within 12 months of
the balance sheet date. Unrealised gains and losses on available for sale assets are recognised directly in
equity. On disposal or impairment of the assets, the gains and losses in equity are recycled through the
income statement. At each balance sheet date, Experian assesses whether there is objective evidence to
suggest that available for sale assets are impaired. In the case of equity securities, a significant or prolonged
decline in the fair value of the security below its cost is considered in determining whether the security is
impaired. If any such evidence exists, the cumulative loss is removed from equity and recognised in the
combined income statement. Impairment losses recognised in the combined income statement on equity
instruments are not subsequently reversed through the combined income statement.

Berrowings and borrowing costs

Borrowings are recognised initially at fair value, net of transaction costs incurred. Borrowings are
subsequently stated at amortised cost unless they are part of a fair value hedge accounting relationship.
Initial differences between the proceeds of fixed rate borrowings and the redemption values are recognised
in the income statement over the period of the borrowings using the effective interest rate method.
Borrowings that are subject to a fair value hedge accounting relationship are measured at amortised cast
adjusted for the change in fair value attributable to hedged risks.

Incremental borrowing costs which are directly attributable to the issue of debt are capitalised and amortised
over the expected life of the borrowing using the effective interest rate method. All other borrowing costs
are expensed in the year in which they are incurred.

Accounting for derivative financial instruments and hedging activities

Experian uses derivative financial instruments to manage its exposures to fluctuations in foreign exchange
rates, interest rates and social security obligations in respect of share-based payments. Derivative
instruments utilised by Experian include interest rate swaps, cross currency swaps, forward foreign exchange
contracts and equity swaps.

Amounts payable or receivable in respect of interest rate swaps are recognised as adjustments to net interest
over the period of the contract. The interest differential reflected in forward foreign exchange contracts is
taken to net interest income/{expense).

Up to 31 March 2005

Financial instruments hedging the foreign currency risk on assets are revalued at the balance sheet date and
the resulting gain or loss is offset against that arising from the translation of the underlying assets and taken
to reserves.

From I April 2005

Derivatives are recognised at cost, being the fair value at the date a contract is entered into and are
subsequently remeasured at their fair value.

The method of recognising the resulting gain or loss depends on whether the derivative is designated as a
hedging instrument, and if 50, the nature of the hedge relationship. Experian designates certain derivatives
as:

® Fair value hedges—hedges of the fair value of recognised assets or liabilities or a firm commitment; or
® Net investment hedges—hedges of net investments in foreign operations.

Experian documents the relationship between hedging instruments and hedged items at the hedge inception,
as well as its risk management objective and strategy for undertaking various hedge transactions. Experian
also documents its assessment, both at hedge inception and on an ongoing basis, of whether the derivatives
that are used in hedging transactions are highly effective in offsetting changes in fair values of hedged items,
This effectiveness testing is performed at every reporting date throughout the life of the hedge to confirm
that the hedge has remained and will continue to remain highly effective. Movements on the hedging reserve
in equity are shown in the combined statement of recognised income and expense.

Hedge accounting is discontinued when the hedging instrument expires or is sold, terminated or exercised or
no longer qualifies for hedge accounting.

Fair value hedges

Changes in the fair value of derivatives that are designated and qualify as fair value hedging instruments are
recorded in the combined income statement, together with any changes in the fair value of the hedged asset
or liability that are attributable to the hedged risk. The ineffective portion of a fair value hedge is recognised
in financing fair value remeasurements in the combined income statement.
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Net investment hedges

Any gain or loss on the hedging instrument relating to the effective portion of the hedge of a net investment
in a foreign operation is recognised in equity; the gain or loss relating to the ineffective portion is recognised
immediately in financing fair value remeasurements in the combined income statement. Gains and losses
accumulated in equity are included in the combined income statement when the foreign operation is
disposed of.

Non-hedging derivatives

Changes in the fair value of any derivative instrument that does not qualify for hedge accounting are
recognised immediately in the combined income statement.

Derivatives embedded in other financial instruments or other host contracts are treated as separate
derivatives when their risks and characteristics are not closely related to those of host contracts, and the
host contracts are not carried at fair value with unrealised gains or losses reported in the combined income
statement,

Fair value estimation

The fair value of financial instruments traded in organised active financial markets is based on quoted market
prices at the close of business on the balance sheet date. Up to 31 March 2005, the appropriate quoted
market price for financial assets and liabilities is the current mid-market price. As of 1 April 2005, the
appropriate quoted market price for financial liabilities is the current offer price and for financial assets the
current bid price.

The fair value of financial instruments for which there is no quoted market price is determined by a variety
of methods incorporating assumptions that are based on market conditions existing at each balance sheet
date. Quoted market prices or dealer quotes for similar instruments are used for long-term debt. Other
techniques, such as estimated discounted cash flows, are used to determine fair value for the remaining
financial instruments.

The fair value of interest rate swaps is calculated as the present vatue of the estimated future cash flows. The
fair value of forward foreign exchange contracts is determined using forward foreign exchange market rates
at the balance sheet date. The nominal value less estimated credit adjustments of short-term trade
receivables and payables are assumed to approximate to their fair values. The fair value of financial liabilities
is estimated by discounting the future contractual cash flows at the current market interest rate that is
available to Experian for similar financial instruments.

Financial risk management

Experian’s activities expose it to a variety of financial risks: market risk including currency risk and interest
rate risk, credit risk and liquidity risk. Experian’s overall risk management programme focuses on the
unpredictability of financial markets and seeks to minimise potential adverse effects on Experian’s financial
performance. Experian uses derivative financial instruments to hedge certain risk exposures.

Experian’s Treasury function seeks to reduce or eliminate Experian's exposure to foreign exchange, interest
rate and other financial risks. It also ensures surplus funds are managed and controlled in a prudent manner
which will protect capital sums invested and ensure adequate short-term liquidity, while maximising returns.
it does not operate as a profit centre and transacts only in refation to underlying business requirements. It
operates policies and procedures which are periodically reviewed and approved by the directors.

Up to and including the year ended 31 March 2006, GUS plc reported in sterling. It regarded the US Dollar as
a foreign currency and Experian’s US business as a foreign operation. The hedging and risk management
strategies pursued for the years then ended reflected this. Experian will report in U3 Dollars. As a result,
existing hedging strategies may not be continued in the future.

Market risk
Foreign exchange risk

Experian operates internationally and is exposed to foreign exchange risk, primarily with respect to sterling
and the euro. Foreign exchange risk arises from recognised assets and liabilities and net investrients in
foreign operations.

Experian has investments in foreign operations, whose net assets are exposed to foreign currency translation
risk. Currency exposure arising from the net assets of Experian's foreign operations is managed primarily
through borrowings denominated in the relevant foreign currencies and the use of forward foreign exchange
contracts.

Interest rate risk

Experian has a policy of maintaining between 30% and 70% of net debt at rates that are fixed for more than
one vear. Experian’s interest rate exposure is managed by the use of fixed and floating rate borrowings and
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by the use of interest rate swaps to adjust the balance of fixed and floating rate liabilities. It also mixes the
duration of its borrowings to smooth the impact of interest rate fluctuations.

Credit risk

In the case of deposits and derivative financial instruments, Experian is exposed to a credit risk, which
results from the non-performance of contractual agreements on the part of the contract party. This credit risk
is minimised by a policy under which Experian only enters into such contracts with banks and financial
institutions with strong credit ratings, within limits set for each organisation. Dealing activity is closely
controlled and counter-party positions are monitored daily. The general credit risk on derivative financial
instruments utilised by Experian is therefore not considered to be significant. There is no significant
concentration of credit risk with respect to trade and other receivables, as Experian has a large number of
customers, internationally dispersed, with no concentration on particular industries or markets. Experian has
implemented policies that require appropriate credit checks on potential customers before granting credit.
The maximum credit risk of financial assets is represented by the carrying value of the asset net of any
applicable provision for impairment.

Liquidity risk

Experian maintains a mixture of long-term and short-term committed facilities that are managed to ensure it
has sufficient avaitable funds for operations and planned expansions.

Impairment of non-financial assets

Assets that are not subject to amortisation are tested annually for impairment. Assets that are subject to
amortisation are reviewed for impairment whenever events or changes in circumstances indicate that the
carrying amount may not be recoverable. An impairment loss is recognised for the amount by which the
asset’s carrying amount exceeds its recoverable amount. The recoverable amount is the higher of an asset’s
fair value less costs to sell, and value in use. For the purposes of assessing impairment, assets are grouped
at the lowest levels for which there are separately identifiable cash flows (cash generating units).

Cash and cash equivalents

Cash and cash equivalents includes cash in hand, term and cal! deposits held with banks and other
short-term highly liquid investments with original maturities of three months or less. Bank overdrafts are
shown within borrowings in current liabilities on the combined balance sheet. For the purposes of the
combined cash flow statement, cash and cash equivalents are as defined above, net of outstanding bank
overdrafts.

Deferred taxation

Deferred taxation is provided in full an temporary differences arising between the tax bases of assets and
liabilities and their carrying amounts in the Combined Financial Information. However, if the deferred taxation
arises from initial recognition of an asset or liability in a transaction other than a business combination that
at the time of the transaction affects neither accounting nor taxable profit or loss, it is not accounted for.
Deferred tax assets and liabilities are calculated at the tax rates that are expected to apply to the period
when the asset is realised or the liability is settled, based on the tax rates and laws that have been enacted
or substantively enacted hy the balance sheet date.

Deferred taxation assets are recognised to the extent that it is probable that future taxable profit will be
available against which the temporary differences can be utilised.

Deferred taxation is provided on temporary differences arising on investments in subsidiaries and associates,
except where the timing of the reversal of the temporary difference is controlled by Experian and it is
probable that the temporary difference will not reverse in the foreseeable future.

Leases
Finance leases

Leases of property, plant and equipment where Experian has substantially all the risks and rewards of
ownership are classified as finance leases. Finance leases are capitalised at the lease's inception at the lower
of the fair value of the leased property and the present value of the minimum lease payments. Each lease
payment is allocated between the liability and finance charges so as to achieve a constant rate on the finance
balance outstanding. The corresponding rental obligations, net of finance charges, are included in other
payables, The interest element of the finance cost is charged to the combined income statement over the
lease period so as to produce a constant periodic rate of interest on the remaining balance of the liability for
each period. Property, plant and equipment acquired under finance leases is depreciated over the shorter of
the useful life of the asset and its Jease term.
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Operating leases

Leases in which a significant portion of the risks and rewards of ownership are retained by the lessor are
classified as operating leases.

Payments made under operating leases are charged to the combined income statement on a straight line
basis over the period of the lease. Incentives from lessors are recognised as a systematic reduction of the
charge over the period of the lease.

Employee benefits
(a}  Pension obligations
The GUS Pension Scheme

The pension liability recognised in the combined balance sheet is the present value of the defined
benefit obligation at the balance sheet date less the fair value of plan assets, together with
adjustments for past service costs. The defined benefit obligation is calculated annually by
independent qualified actuaries using the projected unit method.

The present value of the defined benefit obligation is determined by discounting the estimated future
cash outflows using market yields available at the assessment date on high-quality corporate bonds
that are denominated in the currency in which the benefits will be paid, and that have terms to
maturity consistent with the estimated average term of the related pension liability.

Actuarial gains and losses arising from experience adjustments and changes in actuarial assumptions
are recognised in the combined statement of recognised income and expense. As allowed by IFRS 1,
the cumulative deficit on defined benefit pension schemes (and similar benefits) at transition date has
been recognised in full as an adjustment te equity. Post transition, Experian is applying the rules of the
2004 amendment to IAS 19, recognising actuarial gains and losses immediately in the combined
statement of recognised income and expense.

Past service costs are recognised immediately in income, unless the changes to the pension plan are
conditional an the employees remaining in service for a specified period of time (the vesting period). In
this case, the past service costs are amortised on a straight line basis over the vesting period.

The pension cost recognised in the combined income statement comprises the cost of benefits accrued
plus interest on the defined benefit obligation less expected return on the plan assets over the year.

The GUS Money Purchase Pension Plan

The assets of this defined contribution scheme are held separately from those of Experian in an
independently administered fund. The pension cost recognised in the combined income statement
represents the contributions paid by Experian to the fund over the year.

(b)  Other post-employment obligations—Post-retirement healthcare costs

Experian operates schemes which provide post-retirement healthcare benefits to certain retired
employees and their dependent relatives. The principal scheme relates to former employees in the UK
and, under this scheme, Experian has undertaken to meet the cost of post-retirement healthcare
insurance for all eligible former employees and their dependants who retired prior to 1 April 1994,

The expected cost of these benefits is calculated using an actuarial methodoclogy similar to that for
defined benefit pension plans. Actuarial gains and losses arising from experience adjustments, and
changes in actuarial assumptions, are recognised in the combined statement of recognised income and
expense. The obligations are valued annually by independent qualified actuaries.

Segmental information

A business segment is a group of assets and operations engaged in providing products or services that are
subject to risks and returns that are different from those of other business segments. A geographical
segment is engaged in providing products or services within a particular economic environment and is
subject to risks and returns that are different from those of segments operating in other economic
environments.

Primary reporting format — geographical segments

At 31 March 2006, Experian is organised on a worldwide basis into three core geographies:

1) The Americas (North America and South America);
(2) UK & Ireland; and
(3) Europe, Middle East and Africa ("EMEA")/Asia-Pacific.
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Inter-segment transactions are enterec into under the normal commercial terms and conditions that would
also be availabte to unrelated third parties.

Segment assets consist primarily of property, plant and equipment, intangible assets including goodwill,
investments in associates and receivables. They exclude tax assets, cash and derivatives designated as
hedges of barrowings which are included within Central activities.

Segment liabilities comprise operating liabilities. They exclude items such as tax, borrowings and related
hedging derivatives which are included within Central activities.

Capital expenditure comprises additions to property, plant and equipment and intangible assets, excluding
additions resulting from acquisitions through business combinations.

Secondary reporting format — business segments

Experian operates across four key business segments:;

(1) Credit Services;

(2) Decision Analytics;

(3) Marketing Solutions; and
(4) Interactive.

Credit Services acquires, processes and manages large and complex databases contalning the credit histories
of consumers and businesses and also operates business processing outsourcing services, mainly in France,
helping banks and other clients with back office functions.

Decision Analytics builds on the Credit Services database information and helps clients by applying analytical
tools and software to convert data held internally and other data into usable business information.

Marketing Solutions helps clients to acquire new customers and to manage their relationships with existing
customers, By appending hundreds of characteristics to the credit and marketing data held in databases,
Marketing Solutions provides clients with information designed to assist them in matching the right offer or
product to the relevant customer using the most appropriate communication channels.

Interactive helps consumers to understand and manage their own financial information and assets as well as
to make more informed purchase decisions in areas such as financial services, shopping and education and
to connect them with companies over the Internet,

Geographical segments
Year ended 31 March 2005

(@) Income statement
The EMEA/ Central
Americas UK & treland Asia-Pacific activities Totat
Ussm Ustm ustm ussm ussm
Revenue® . ., ... ... ........... 1,341 689 487 — 2,517
Profit
Operatingprofit . . . .. ... ... .... 26) 169 54 (30) 454
Group share of associates' profit
beforetax .. ................. 74 4 — — 78
Segmentalresult .. ..... ....... 335 173 54 (30) 532
Net financing income (note 8) . .. .... — — — 18 18
Tax expense on share of profit of
associates . . .. .. ..., ... ... .., (1) (1)) — — (2)
Profitbeforetax . . . ............ 334 172 54 (12) 548
Taxexpense. . ... ...,.....0uu... (123)
Profit for the financial year . . . . . .. 425
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The EMEA/ Central

Americas UK & treland Asla-Pacific activitles Total
UsSSm Ussm usgm Ussm ustm

Non-GAAP measures
Reconciliation from EBIT to Profit

hefore tax
EBIT ... it e i e 356 182 59 (30) 567
Net interest income (note 8) . ....... — — —_ 18 18
Benchmark PBT ............... 356 182 59 (12) 585
Exceptional items (note 7) . . . . ... ... 4) (4) (5) — (13)
Amortisation of acquisition intangibles

(note 7) . .. ... e a7n (5) — — (22)
Exceptional and other non-GAAP

MEASUFES . . v v v v v meee e ees s as 21 (9) (5} - (35)
Tax expense on share of profit of

aAsSSOCIales . . ... ... a e s m )] — — 2)
Profitbeforetax . . . ... ......... 334 172 54 (12) 548
* Revenue arose principally from the provision of services.

Costs included within Central activities represent corporate head office costs which include costs arising from finance, treasury and other global
functions,

(b} Balance sheet
The EMEA/ Centra)
Americas UK & Ireland Asla-Pacific activities Total
uUssm Ustm Ussm Ussm Ussm
Total segment assets . . ... ........ 1,417 703 503 444 3,067
Less: liabilities . .. ... ........... (354) (245) {158) (139 {896)
Segment capital employed . . . . . . .. 1,063 458 345 305 2,171
Netdebt . ................. ... {(2,654)
- N 44
Balances with other GUS CGroup
COMPAMIES . . . v st v vt v m s v et e an 437
Net liabilities . . . ... ... ... ..... (2)

Capital employed for Central activities represents corporate head office balances including pension assets, loan notes receivable and derivative
assets and liabilities.

{©) Other
The EMEA/ Central
Americas UK & Iretand Asla-Paciic activities Total
ussm Ustm ussm US$m USsm
Benchmark PBT is stated after charging:
Depreciation of property, plant and
equipment {(note 15) . ........... 33 21 13 3 70
Amortisation of intangible assets
(note 14) . .. .......... ... ... 116 23 8 — 147
Benchmark PBT includes:
Share of pre-tax profit of associates . . . 74 4 —_ - 78
Segment net assets includes:
Investment in associates . .. ... ..... 195 — - — 195
Capital expenditure . ... .......... 123 52 30 — 205
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Geographical segments
Year ended 31 March 2006

(@) Income statement
The EMEA/ Central
Americas UK & Ireland Asla-Pacific activities Total
Ussm ussm Ustm ussm USSm

Revenue® . ... ............c.c... 1,804 758 522 —_ 3,084
Profit
Operatingprofit . . .. .. ... ....., 365 197 62 (38} 586
Group share of associates’ profit before

BaAX ... e e e 68 — _ — 68
Segmental result . ... .......... 433 197 62 (38) 654
Net financing costs {note 8. . . ... ... - — — (14) (14)
Tax expense on share of profit of

associates . . . ... ... (2) - — - {2)
Profitbeforetax . .............. 431 197 62 (52) 638
Tax expense . . .. ... ... .. e e (118)
Profit for the financial year . . . . . .. 520
Non-GAAP measures
Reconciliation from EBIT to Profit

before tax
EBIT . ... . . 479 215 64 3 727
Net interest expense {(note 8) . . . .. ... — —_ — (12) (12}
Benchmark PBY .. ............. 479 215 64 (43) 715
Exceptional items (note 7) . .. . ... ... —_ — — 7 (7)
Amortisation of acquisition intangibles

(note 7} . ., ... ... ... (46) (18) (2) — {66)
Financing fair value remeasurements

note 7} ... e —_ — — (2) (2)
Exceptional and other non-GAAP

measures (note 7} . . . .. ... ... .. (46) (18) 2) (9} (75)
Tax expense on share of profit of

ASSOCIATES . . . .. i e (2) — — —_ (2)
Profitbeforetax . . . ............ 431 197 62 (52) 638

* Reverue arose principally from the provision of services.

Costs included within Central activities represent corporate head office costs which include costs arising from finance, treasury and other global

functions.
(b) Balance sheet
The EMEA/ Central
Americas UK & Ireland Asla-Pacific activities Totat
USsm Ussm usim ussm uUssm
Total segment assets .. ........... 2,727 906 501 408 4,542
Less: segment liabilities ., ... .. ... .. (503) (251) (162} (119 {1,035)
Segment capital employed . . . ... .. 2,224 655 339 289 3,507
Netdebt ..................... (3,277)
TaX e e (89)
Balances with other GUS Group
companies . ... .. L L 459
Netassets .. ................. 600

Capital employed for Central activities represents corporate head office balances including pension assets, loan notes receivable and derivative
assets and liabilities.
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() Other

The EMEA/ Central
Americas UK & treland Asla-Pacific activities Total
ustm Ussm ussm uUstm ussm
Benchmark PBT is stated after charging:
Depreciation of property, plant and
equipment (note 15) . . .......... 36 20 11 3 70
Amortisation of intangible assets
(note 14) .. ................. 143 41 16 — 200
Benchmark PBT includes:
Share of pre-tax profit of associates . .. 68 — — — 68
Segment net assets includes:
Investment in associates . ... ....... 225 - — — 225
Capital expenditure . . ... ......... 129 43 32 8 212

Business segments

@) Income statement
Year ended 31 March 2005
Credit Decision Marketing Central
Services Analytics tnteractive Solutions activitles Total
uUssm Ussm usstm Ussm Ussm Ussm

Revenue® . .. ........ 1,426 290 295 506 —_ 2,517
Profit
Operating profit . . .. .. 4 94 37 39 (30} 454
Group share of associates’

profit before tax . . . . .. 78 — - — - 78
Segmental result ... .. 392 94 37 39 (30) 532
Net financing income

(hote B) . .......... — — — — 18 18
Tax expense on share of

profit of associates . ... (V4] —_ — — — 2)
Profit beforetax . . . . .. 390 94 37 39 (12) 548
Tax expense . . ........ (123)
Profit for the financial

year ............. 425
Non-GAAP measures
Reconcillation from EBIT

to Profit before tax
EBIT . ...... ... ... .. 407 94 52 44 30 567
Net interest income

{hote8) ........... —_— — — —_ 18 18
Benchmark PET. . . . ... 407 94 52 449 (2 585
Exceptional items (note 7) . a3 _ — —_ — (13)
Amortisation of acquisition

intangibles (note 7) . . . . (2} — (15) (5) — (22)
Exceptional and other non-

GAAP measures {note 7} . {15) — (15 5 —_ (35)
Tax expense on share of

profit of associates . . .. (2) — — — — {2)
Profit beforetax . . . . .. 390 94 37 39 (2) 548
Note:
. Revenue arose principally from the provision of services.

Costs included within Central activities represent corporate head office costs which include costs arising from finance, treasury and other glebal
functions.
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Business segments

(@) Income statement (continued)
Year ended 31 March 2006
Credit Decision Marketing Central
Services Analytics Interactive Solutions activitles Total
Ustm Ussm UsSm UStm Ustm Ussm
Revenue® . .. ........ 1,504 325 628 627 - 3,084
Profit
Operating profit . . . . .. 395 102 86 4t (38) 586
Group share of associates’
profit before tax . . . . .. 68 — — — —_ 68
Segmental result . . . .. 463 102 86 41 (38) 654
Net financing costs
(note 8) . .......... —_ — — — (14) (14)
Tax expense an share of
profit of associates . . . . (2) — - — - 2)
Profit beforetax . . . . .. 461 102 86 41 {52) 638
Taxexpense. . ........ (118)
Profit for the financial
year .. ........... 520
Non-GAAP measures
Reconciliation from EBIT
to Profit before tax
EBIT ............... 477 102 122 57 3Bn 727
Net interest expense
(note 8) ........... — - — - (12) (12)
Benchmark PBT. . ... .. 477 102 122 57 (43) 715
Exceptional items {(note 7) . — — — — 03] L)
Amortisation of acquisition
intangibles (note 7) . . .. (14) — (36) (16) — (66)
Financing fair value
remeasurements (note 7) — - — - (2) (2)
Exceptional and other non-
GAAP measures (note 7) . (4 — (36) (16) 9 (75)
Tax expense on share of
profit of associates . . . . 2) — - — - (2)
Profit beforetax . . .. .. 461 102 86 41 {52) 638

-

Revenue arose principally from the provision of services.

Costs included within Central activities represent corporate head office cests which include costs arising from finance, treasury and other global

functions.

(b) Total segment assets

Credit Services . .. ........ e e e e e e e e e e e e
Decision Analytics . . . . ... ., e e e e e e e e e e e e e e
L= = O
Marketing Solutions . . . . . . ... .. i e e e e e e
Central activities . . . . . . . . .. i e e e e e e e e e e e

(c) Capital expenditure by business segment

Credit ServICeS . . . . . e e e e e e e e e e
Decision Analytics . . . . . . . .. e e e e
LT = T
Marketing Solutions . . . . . ... ... ... e e e e e
Central activities . . . . . . . . i e e e e e e e e e e
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2005 2006
Ussm ustm
1,398 1,652
251 242
194 1,174
588 893
636 581
3,067 4,542
2005 2006
Ussm ussm
150 132
10 11

7 13

38 48
—_ 8
205 212




Foreign currency

The principal exchange rates used were as follows:

Average Closing
2005 2006 2004 2005 2006
US Dollar to sterling . . .. .. ... 1.85 1.79 1.84 1.88 1.74
US Dollartoeuro. . ......... 1.27 1.22 1.23 1.30 1.22
Expenses
{a) By function
2005 2006
Ustm uUsim
Net operating expenses comprise:
Distribution COsts . . . . .. . ... e e e e 262 272
Administrative eXpPenses . . . . . . i vt v st v e e e 549 699
811 971
(b) By nature
2005 2006
ussm ussm
Profit before tax is stated after charging:
Net operating lease rental expense . .. . .. ... ... 0 venan 70 91
Depreciation of property, plant and equipment (note 15) . .. .. .. .. 70 70
Amortisation of intangible assets (note 14) . . . . .............. 147 200
Employee benefitcosts (note 6) . . . . .. .. .. ... . .. 929 1,020
Research expenditure . . . . . . .. o it ittt it it e 4 5
Audit fees:
—statutory audit . ... L e e e e e e e e 2 2
Auditors’ remuneration for non-audit services:
— further assurance services . .. .. . ... ... ...t - 4
—tax advisory Services . .. . . . ... ... i S 5

Amortisation of intangible assets is charged to administrative expenses, except for the amortisation of

databases which is charged to cost of sales.

For the years ended 31 March 2006 and 31 March 2005, Experian incurred a small fine and agreed to provide
certain refunds to consumers under an agreement with the US Federat Trade Commission.

Employee benefit costs and employee numbers
(@)

The aggregate employee costs of Experian were as follows:

2005 2006
usgm Ussm
Wages and salaries . . . .. ... e e 720 788
Social SeCUMtY COSIS . . . .. .. ittt it e e e s 145 150
Share-based payments (note 26) . . . . .. ... . . .t e 24 29
Pension costs—defined benefit plans(note 21) .. ............. 23 26
Pension costs—defined contribution plans {note 21} . . . ... ... ... 17 27
929 1,020
(b) The average number of employees during the year was:

2005 2006
Full Part Full time Full Part Full time
time time equivalent time time equivalent
The Americas . . ....... 4,49 157 4,520 4,796 167 4,879
UK&Ireland . .. ......, 3,364 478 3,603 3,452 201 3,553
EMEA/Asia-Pacific . ... .. 2,996 223 3,140 3,253 229 3,367
Central activities . ... ... 70 — 70 74 — 74
10,871 as58 11,333 11,575 597 11,873
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(c) Key management compensation

2003 2006

Ustm Ussm

Salaries and short-term employee benefits . .. ... ............ 12 13
Retirement benefits . . . ... ... ... . ... . i 2 2
Other long-term benefits . . . . . . ... ... . ... .. ... . i, — 2
Share-based payments . . .. .. ...... . ..., 8 11
22 28

Key management personnel are represented by the directors and certain senior management.
Exceptional and other non-GAAP measures

2005 2006
Ussm Usim

Exceptional items
Loss on sale of BuSINESSeS . . . L . L. L e e e e e e e 13 -

Costs incurred relating to the planned Demerger ... ...... ..o vv i — 7
Total exceptional items . . . . . . .. . . i e e e e 13 7
Other non-GAAP measures

Amortisation of acquisition intangibles . . ... ... ... ... ... . ... 22 66
Financing fair value remeasurements (note 8) . . ... .. ... ... ......... — 2
Total other NON-CAAP MeasUres . . . . .. . ..t i it it et e e e i aen s o 22 68
Total exceptional and other non-GAAP measures . . . . ... .......... 35 75

Exceptional items

The loss on sale of businesses in the year ended 31 March 2005 arose primarily from the disposal of two
non-core businesses.

Other non-GAAP measures

IFRS requires that, on acquisition, specific intangible assets are identified and recognised separately from
goodwill and then amortised over their useful economic lives. These include items such as brand names and
customer lists, to which value is first attributed at the time of acquisition. As permitted by {FRS, acquisitions
prior to 1 April 2004 have not been restated. As it did with goodwill under UK GAAP, Experian has excluded
amortisation of these acquisition intangibles from its definition of Benchmark PBT because such a charge is
based on uncertain judgements about their value and economic life.

An element of Experian’s derivatives is ineligible for hedge accounting under IFRS. Gains or losses on such
elements arising from market movements are credited or charged to financing fair value remeasurements in
the combined income statement.
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8 Net financing income/(costs)
2005 2006
USSm USEm
Interest income:
Other GUS group companies . . ... ..ttt it e et e e et e e 107 102
Bank deposits. . . . .. .. e e e e e 11 5
Loan notes (note 17) . ... ... . it i it e e e e e 13 14
Interest differential on derivatives . . . . . . .. .. .. . e 55 45
Expected return on pension scheme assets{note 21) . ... ............. 53 54
INEerest iNCOME . . . . . it e e et e s et e e e 239 220
Interest expense:
Other GUS group Companmies . . .. . .. i i e it it e e e e e e 20 14
Bank loansand overdrafts . . .. ... ... ... ... .. 18 64
Eurobonds and notes . . . . ... ... e e e e 128 107
Finance leases . . ... ittt ittt e e e e e e e e 2 —
Commitment and facility utilisationfees. . . . .. ... ..., ... ... . ...... 2 2
Interest expense on pension scheme liabilities (note 21) .. ... .......... 51 45
Interest expense . . . .. ... ... ... ... e e 221 232
Net interest income/(expense) . . . . . . . ... ... ... ... ... 18 (12)
Financing fair value remeasurements;
Fair value gains on non hedging derivatives . . ... ... ............... — 23
Ineffective portion of fair value hedges of borrowings . . . . . ... ... ... ... — (S)
Ineffective portion of net investment hedges . . . ... ................. — 5
Net foreign exchange transaction losses. . . .. ... ... ... .....c..... — (25)
Financing fair value remeasurements . . . . . .. ... ... ... ... — (2)
Net financing income/{(costs). . . . .. . ..... .. .. ... . ... ... .. ... 18 (14)
There are no comparative numbers for financing fair value remeasurements since Experian did not adopt
IAS 32 and IAS 39 until the year commencing 1 April 2005 (see note 33).
9 Tax expense
(a) Analysis of charge recognised in the combined income statement
2005 2006
Ustm Ussm
Current tax:
UK corporation tax on profitsoftheyear . . ... ... ........... 17 59
Adjustments in respect of prioryears . .................... 2 (4)
19 55
Non-UK tax:
Current tax on profits of theyear . . . . ... . ... ... ... ... ..... 20 29
Adjustments in respect of prioryears . .. .. .. .. .. ... . . ... .. — {7)
20 22
Total current tax charge fortheyear . .. ... ... ... .......... 39 77
Deferred tax:
Origination and reversal of temporary differences ... .......... 72 54
Adjustments in respect of prioryears .. ... ... ... ... . ...... 12 a3
Total deferred tax charge fortheyear .. ... ................ 84 4]
Total tax expense in combined income statement .. ... ... .. 123 118
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(b} Tax reconciliation
The effective tax rate for the year of 18.4% (2005 22.4%) after adjusting for the net income from
associates, is lower than the standard rate of corporation tax in the UK (30%).
The differences are explained below:
2005 2006
Ustm Ustm
Profit before tax . ... ... ... it i e 548 638
Plus: tax on share of profits of associates . . . . ............... 2 2
Adjusted profitheforetax . . . . . . . .. .. ... ... .., 550 640
Adjusted profit before tax multiplied by the standard rate of
Corporation tax in the UK of 30% (2005 30%) ............... 165 192
Effects of:
Adjustments to tax charge in respect of prior periods . . . ... ... .. 14 (24)
iIncomenottaxable . ... ...... ...t arinans an an
Expenses notdeductible . . . . . . ... L L i 31 45
Utilisation of previously unrecognised tax losses . .. ... ........ ) (2)
Tax on share of profits of associates . . ... ... ... ... ..., 2) 2)
Difference in non-UK taxrates . . . ... ... ... . ... .ciuunnnnn. (52) (54)
Other adjustments. . . . . ... ittt i e e e . 24) (28)
Disposal of businesses . . .. . ... ... ... i i i e 4 2
Total tax expense in combined income statement . ......... 123 118
(c) The effective rate of tax on Benchmark PBT
The effective rate of tax based on Benchmark PBT of US$715m (2005 US$585m) is 16.5%
(2005 21.0%).
(d) Tax on items charged to equity
In addition to the amount charged to the combined income statement, tax amounting to US$7m
(2005: credit of US$6m) has been charged directly to equity, relating mainly to share schemes and
actuarial gains/losses on retirement benefit obligations.
Acquisitions
(a) Acquisitions for the year ended 31 March 2005

The cash costs of acquisitions amounted to US$325m. They included the acquisition of 100% of the
share capital of QAS on S Qctober 2004, a leading supplier of address management software in the
UK {for a net cost of US$167m) and 100% of the share capital of Simmons on 15 October 2004 (for
a net cost of US$39m), a market research company in the US.

The acquisitions in the year are not considered individually material to Experian. In aggregate, it is
estimated that these acquired businesses contributed revenues of US$92m and profit after tax of
US$11m to Experian for the periods from their respective acquisition dates to 31 March 2005. Due
to the acquired entities using different accounting policies prior to acquisition, previously reporting
to different period ends and, in certain cases, preparing financial information on a cash basis prior
to acquisition, it has been impracticable to estimate the impact on Experian revenue or results, as if
those acquisitions had been completed on 1 April 2004.
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Details of the net assets acquired and the provisional goodwill are as follows:

Book Fair
value value
Ussm Usim
Non-current assets . . . .. . .. .. e e e e 22 126
Current assets;
Trade and otherreceivables . . . ... ... ... ... ... .. .. ..... 35 35
Cash and cash equivalents ... ... .. ... .. ... .. ... ... .... 43 43
Trade and other payables . ... ... ... ..., (72} {79)
Provision for liabilities and charges . . . . .. ..., ... ... ...... (26} {28)
Netassetsacquired . . . .. ... ... ...ttt 2 97
Goodwill (note 13). . . ... . i i et e e e e e 294
391
Satisfied by:
Cash .. e e e e e e e 362
ACUISITION EXPaNSES « . . . . . i i e e e e e e 6
Deferred cash consideration . .......................... 23
391

Non-current assets comprises principally intangible assets with a fair value of US$111m and a book
value of US$7m.

The fair values set out above contain certain provisional amounts which will be finalised no later
than one year after the date of acquisition. Goodwill represents the synergies, assembled workforce
and future growth potential of the businesses acquired.

There were no adjustments to the provisional acquisition accounting for acquisitions made in the
2004 period. Deferred consideration is primarily payable in cash up to three years after the date of
acquisition and in some cases is contingent on the businesses acquired achieving revenue and profit
targets,

Acquisitions for the year ended 31 March 2006

On 5 May 2005 Experian acquired 100% of the issued share capital and voting rights of
LowerMyBills.com, a leading online generator of mortgage and other loan application leads in the
us.

On 14 December 2005 Experian acquired 100% of the issued share capital and voting rights of
PriceGrabber.com, a leading provider of online comparison shopping services in the US.

During the year ended 31 March 2006, Experian made several other acquisitions, none of which are
considered individually material to Experian, including three Florida-based affiliate credit bureaux,
ClassesUSA, Baker Hill and Vente in North America, and ClarityBlue and FootFall in the UK,

In aggregate, it is estimated that these acquired businesses contributed revenues of US$336m and
profit after tax of U5329m to Experian for the periods from their respective acquisition dates to

31 March 2006. If these acquisitions had been completed on 1 April 2005, Experian’s revenues from
the acquired businesses for the year have been estimated at US$515m, Due to the acquired entities
using different accounting policies prior to acquisition, previously reporting to different period ends
and, in certain cases, preparing financial information on a cash basis prior to acquisition, it has
been impracticable to estimate the impact on Experian’s profit had they been owned from 1 April
2005.




Details of the net assets acquired and the provisional goodwill are as follows:

Other
LowerMyBills.com PriceGrabber.com acquisitions Total

Book Fair Book Fair Book Falr Book Fair
value value value value value value value value
uUstm ustm UsSSm  USSm  USEm  USSm  USEm Ustm
Intangible assets . . ... ... .... — 79 — 145 2 170 2 394
Property, plant and equipment . . . 2 2 2 2 11 11 15 15
Deferred tax assets .......... 14 — — — 18 — 32 —
Inventories . . .. ............ — — _ — 2 2 2 2
Trade and other receivables . . . .. 18 18 7 7 48 43 73 68
Cash (net of overdrafts) . .. ..... 7 7 2 2 (9) (9 — —
Other financial assets . . ....... 2 2 2 2 1} 11 15 15
Deferred tax liabilities . . . .. .. .. — (18} — — — (V2] —_ 41
Trade and other payables. ... ... 25) (25) (7} 7y (5O (59) (82) (91)
Net assets acquired .. ........ 18 65 6 151 33 146 57 362
GCoodwill {note 13) ... ........ 316 345 463 1,124
381 496 609 1,486

Satisfied by:
Cash ......... ... .. 324 494 548 1,366
Acquisition expenses . ... ... .. 11 2 5 18
Deferred cash consideration . . . .. 46 — 56 102
381 496 609 1,486

The fair values set out above contain certain provisional amounts which will be finalised no later
than one year after the date of acquisition. Goodwill represents the synergies, assembled workforce
and future growth potential of the businesses acquired.

There were no adjustments to the provisional acquisition accounting for acquisitions made in the
2005 period. Deferred consideration is primarily payable in cash up to three years after the date of
acquisition and in some cases is contingent on the businesses acquired achieving revenue and profit
targets.

11 Dividends to GUS plc shareholders

2005 2006
ussnr Ussm

Amounts recognised as distributions to equity holders during the year
LT T 1 167 147
Fimal. . o e e e e e e e e e e 353 361
Ordinary dividends paid on equity shares ... ... ............... 520 508

The above dividends have been charged directly against invested capital as shown in note 25.

12 Basic and diluted earnings per share

The calculation of earnings per share has been based on earnings of US$520 rillion (2005 US$425 million).
The weighted average number of Ordinary shares in issue used in calculations for the years ended 31 March
2005 and 2006 has been adjusted to take account of issues, repurchases and cancellations of GUS pic
Ordinary shares in the two years ended 31 March 2006, including the effect of a share consolidation that
took place in December 2005 following the Burberry dividend in specie.




13

14

The calculation of diluted earnings per share reflects the potential difutive effect of employee share incentive
schemes under the existing GUS plc arrangements and does not take account of the new arrangements to be

put in place as part of the Demaerger.

2005 2006
cents cents
Basicearnings pershare . . . .. . . .. e 49.4 61.2
Diluted earnings per share . .. ... ... .. i it ie i 48.7 60.1

For the year ended 31 March

2005 2006
m m
Number of shares in issue duringtheyear ... ..................... 860.1 849.8
Dilutive effect of share incentiveawards . . .. ..., .................. 12.6 15.0
Diluted number of shares in issue duringtheyear . ... ............... 872.7 864.8
Goodwill

US$m

Cost and carrying amount
At T APHL 2004 . L e e e e e 719
Differences on exchange . . . .. . .. . .. e e e e e 14
Additions through business combinations(note 10) . . . .. .. .. .. ... . .. ... ... 294
Transfer to acquisition intangibles (note 14) . . . . . .. . .. ... . . .. e e (15)
At 3T March 2005 . . .. ... .. e e 1,012
At 1T APl 2005 . L L e e e e e e e e 1,012
Differances on exchange. . . . . .. .. . e (48)
Additions through business combinations (note 10) . .. ... ... .. ... .. ... 1,124
Transfer to acquisition intangibles (note 14) . . . . . ... ... ... ... ... ... (18)
At3T March 2006 . . . . . . . .. . L e e 2,070

Goodwill has been allocated to CGUs as follows: The Americas US$1,356m (2005 US$437m), UK and Ireland

US$441m (2005 US$285m) and EMEA/Asia-Pacific US$273m (2005 US$290m).

Other intangibie assets

Internally
Internal use generated Acquisition®
Databases software software intangibles Total
Ustm Ussm ussm UsSm US$m
Cost
At April2004. . ............ 473 116 156 — 745
Differences on exchange . . . ... .. 4 1 2 2 9
Additions through business
combinations . . . ... ... ... .. 13 — — 115 128
Other additions . . . ........... 83 33 28 — 144
Transfer between assets . . ... ... (2) — 2 15 15
Disposal of subsidiaries ... ... .. — — 3 — (13)
Otherdisposals . . .. .......... (55} (2) (30) — (87)
At31 March2005........... 516 148 145 132 941
Amortisation and impairment losses
At 1 April 2004 . . . . .. ... ..... 256 59 81 - 396
Differences on exchange . ... .. .. 7 4 2 — 13
Transfer between assets . . ... ... (2) -— 2 — —
Charge fortheyear . .......... 83 18 24 22 147
Disposal of subsidiaries . ... .. .. — — (9 — 9
Otherdisposals . . .. .......... {52) 2) (26) — (80)
At3t March 2005 . .......... 292 79 74 22 467
Net Book Value at
31 March2005. . ... ....... 224 69 71 110 474
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Internally

Internal use generated Acquisition
Databases software software Intangibles Totat
ussm usSm ussm Ussm Ussm
Cost
At1 April2005 . ............. 516 148 145 132 a1
Differences on exchange . . . . .. .. (15) (2) (8} am (35)
Additions through business
combinations (note 10) ... .. .. 2 — — 392 394
Other additions . . .. ... ... . ... a5 21 32 2 150
Transfer between assets (note 13) . . — —_ — 18 18
Disposals. . . ... ............ (12) (38) — — (50)
At31March2006 ........... 586 129 169 534 1,418
Amortisation and impairment losses
At 1 April2005.............. 292 79 74 22 467
Differences on exchange . . . . .. .. (12) (2) (4) 1 (17)
Charge fortheyear ........... i3] 25 21 66 200
Disposals. . ................ (12) (38) — — (50)
At31 March2006 ........... 356 64 91 89 600
Net Book Value at
31 March2006. . .......... 230 65 78 445 818
Note:
*  Acquisition intangibles represents trade marks and licences, trade names, customer relationships and completed technology.
Property, plant and equipment
Leasehold properties Assets in
Frechold Long Short Flant & course of
properties hold I hold equipment construction Total
ussm Ussm Ustm Ussm Ussm ustm
Cost
At 1 April 2004 . . .. ... ... .. 173 5 108 508 74 868
Differences on exchange . . . . . . 2 — 1 11 —_ 14
Additions through business
combinations (note 10) . . ... 17 — — 4 — 21
Other additions . . . . ........ — — 2 68 15 85
Transfer between assets ... ... 89 — — — (89) -
Disposal of subsidiaries ... ... — — - {7) — (7)
Otherdisposals . . . ......... (1) (&) (2) (44) — (62)
At 31 March2005 ......... 270 — 109 540 _ 919
Depreciation
At 1 April2004. .. ......... 33 4 10 369 — 416
Differences on exchange . . . . .. 1 — — 12 - 13
Charge forthe year , . .. ... .. 7 — 2 61 — 70
Disposal of subsidiaries ...... —_ — —_ (6} —_ (6)
Otherdisposals. ... ........ — {4) (2) {39) — (45)
At 31 March 2005 41 — 10 397 — 448
Net Book Value at
3t March2005.......... 229 — 99 143 — 471
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Leaschold properties

Assets in
Freehold Long Short Plant & course of
properties leasehold | hold quip t construction Total
ussm ustm ustm ussm uUstm US$m
Cost
At L April 2005. . .......... 270 — 109 540 — 919
Differences on exchange . . . . .. (14} — {1) 21 — (36)
Additions through husiness
combinations (note 10) ... .. — — 2 13 —_ 15
Other additions . . . ... ...... 5 — 2 55 — 62
Disposals. . . ............. — — —_ (147) — (147)
At 31 March 2006 . . ... . . .. 261 _ 112 440 — 813
Depreciation
At 1 Aprit 2005, . .......... 4] — 10 397 — 448
Differences on exchange . . . . . . 2 — 1 (16) —_ a7
Charge foryear. . ... ....... 7 — 4 59 — 70
Disposals. . .. ............ — — — (147 — (147)
At 31 March 2006 . . . ... ... 46 —_ 15 293 — 354
Net Book Value at
31 March2006. . ........ 215 - az 147 — 459

Experian leases plant and equipment under a number of finance lease agreements. The net book value of
assets held under finance leases and capitalised in plant and equipment is US$4m (2005 US$8m).

Investments in associates

2005 2006

Ussm usim
Cost
AT ADIL L e e, 163 195
Differences onexchange . . . . .. ... . i e ) —
Movement on acquisition of balance of shareholding in Motorfile Limited . . . . (6) —
Additions . ... L. e e 9 12
Share of profitaftertax . . . ... ... .. . . . . . e 76 66
Dividends received . . . .. ... ... ... (46) (48)
At 3T March . . ... .. e e 195 225

Experian’s principal interest in associated undertakings is a 20% interest in First American Real Estate
Solutions LLC {“FARES"), a US partnership (whose financial year end is 31 December). At 31 March 2006,
Experian’s share of the assets of FARES amounted to US$374m (2005 U53$349m) and its share of liabilities to
US$155m (2005 USS158m). Experian’s share of revenue for the year ended 31 March 2006 is US$254m (2005
US$262m), and its share of profit after tax US$66m (2005 US$76m).

Experian’s investment in FARES at 31 March 2006 includes goodwill of U5$186m (2005 US$188m).
The additions in the years ended 31 March 2005 and 31 March 2006 are further investments in FARES.

Experian’s share of cumulative retained profits of associated undertakings at 31 March 2006 is US$99m
(2005 US$90m).

Following the acquisition of the balance of sharehelding in Motorfile Limited in the year ended
31 March 2005, there were no other material interests in associated undertakings.

Trade and other receivables

2008 2006
Current Non-current Current Non-current
. US$m Ussm USsm Ussm
Trade receivables . ... ... ... .. ... ... .. 470 — 528 —
Trading and funding balances owed by other
GUS Group companies (note 31). . . ... .. .. 1,481 — 2,309 —
Amounts owed by associates . . . ... ... .... — — 2 -
VAT recoverable ... ... ............... 23 — 10 —
Deferred consideration receivable . . . . ... ... — 264 244 —
Other prepayments and accrued income . . . . . . 151 7 146 14
2,125 271 3,239 14

The deferred consideration in respect of the disposal of the home shopping and Reality businesses of
US$244m (2005: US$264m) was received in full by GUS plc in April 2006 from March UK Limited. In the
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period, Experian received interest based on LIBOR on the whole of the contractual amount, which comprised
loan notes of £140m (disclosed above as US$244m at 31 March 2006).

Experian has elected to apply the provisions of I1AS 32 and IAS 39 with effect from 1 April 2005. The financial
information in respect of the year ended 31 March 2005 is prepared in accordance with UK GAAP to the
extent that it relates to recognition and measurement of financial instruments. The nature of the main
adjustments that would make the information comply with IAS 32 and IAS 39 is set out in note 33.

The analysis of the maturity profile for non-current items is contained in note 23.

Cash and cash equivalents

2005 2006
Ustm US$m
Cashatbankandinhand . . . ... ... .. . ... . . L i 145 153
Short-term bank deposits . . . .. .. . .. . . . . e 12 4
157 157

The effective interest rate during the year ended 31 March 2006 for cash and cash equivalents is 2.2%.

Trade and other payables

2005 2006

Current Non-current Current Nan-¢current

Ussm Usim ussm ustm

Trade creditors . ... ... .. ... ... 134 — 153 —

VAT and other taxes payable .. ... ........ 41 — 47 —

Social security costs . . . ... ... ... ... ... 53 — 61 —
Trading and funding balances owed to other

GUS Group companies (note 31). . . .. ... .. 1,044 — 1,850 —

Accruals and deferred income . .. ... ... ... S01 19 582 96

Other creditors . . .. .......... [P 75 17 73 —

1,848 36 2,766 96

Experian has elected to apply the provisions of 1AS 32 and IAS 39 with effect from 1 April 2005. The financial
information in respect of the year ended 31 March 2005 is prepared in accordance with UK GAAP to the
extent that it relates to recognition and measurement of financial instruments. The nature of the main
adjustments that would make the information comply with 1AS 32 and IAS 39 is set out in note 33.

The analysis of the maturity profile for non-current items is contained in note 23.

Loans and borrowings

2005 2006

Curremt Non-current Current Non-current

Ustm USsm Ussm Ussm

€568m 4.125% Euronotes 2007 .. ......... — 706 — 688
£350m 6.375% Eurcbonds 2009 . . .. ....... — 656 — 619
£350m 5.625% Euronotes 2013 .. ... ...... — 056 — 596
Bank loans—sterling ... ... ... ......... 66 715 50 646
Bank loans—USDollar . ................ — — — 662
Overdrafts—euro . . . ... ... . ... ... ..... 2 — 246 —
68 2,733 296 3,211

Present value of obligations under finance leases 8 2 4 2
76 2,735 300 3,213

Experian has elected to apply the provisions of 1AS 32 and IAS 39 with effect from 1 April 2005. The financial
information in respect of the year ended 31 March 2005 is prepared in accordance with UK GAAP to the
extent that it relates to recognition and measurement of financial instruments. The nature of the main
adjustments that would make the information comply with 1AS 32 and I1AS 39 is set out in note 33.

For 2006, the effective interest rate of Euronotes and Eurobonds is the nominal rate indicated above. The
effective interest rate of bank loans and overdrafts is 4.9% and 3.0% respectively.

All the borrowings of Experian shown above are unsecured. Lease liabilities are effectively secured as the
rights to the leased assets revert to the lessor in the event of default.

The analysis of the maturity profile for non-current liabilities is contained in note 23.
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The minimum lease payments payable under finance leases are as follows:

2005 2006

Ustm Ussm
Not later than one year . . .. . . . . .., . e e 8 4
Later than one year and not later than fiveyears . ... ... ............. 2 2
Total minimum lease payments . . . ... ... ... ... ... ..., 10 6
Future finance charges on finance leases .. ... ......... ... .¢c..v... — —
Present value of finance leases (as shownabove) . . .. ... ... .. ........ 10 6

The present value of finance leases consists of:

Not later than one year . . . . . . .. . ... . i i e 8 4
Later than one year and not later than fiveyears . . .. ... ............. 2 2
Total present value . . . ... ... . .. ... . e 10 6

At 31 March 2006 Experian had undrawn committed borrowing facilities available of U$$923m (2005
US$791m) of which US$174m (2005 nil) expires within one year of the balance sheet date and US$749m
{2005 US$791m) expires more than two years after the balance sheet date. These facilities are in place to
enable Experian to finance its working capital requirements and for general corporate purposes.

Retirement benefit obligations
(a) Defined Benefit Schemes

Experian operates pension plans in a number of countries around the world and provides post-retirement
healthcare insurance benefits to certain former employees.

Experian has both defined benefit and defined contribution plans. A defined benefit plan is a pension plan
that defines an amount of pension benefit that an employee will receive on retirement, usually dependent on
one or more factors such as age, years of service and compensation. A defined contribution plan is a pension
plan that defines the amount of contributions that are paid by Experian into an independently administered
fund.

Pension arrangements for UK employees are operated principally through the GUS Pension Scheme which is a
defined benefit scheme and the GUS Money Purchase Pension Plan which is a defined contribution scheme. In
North America, benefits are determined in accordance with local practice and regulations and funding is
provided accordingly.

The CUS Pension Scheme has rules which specify the benefits to be paid and is financed accordingly with
assets being held in an independently administered fund. A full actuarial funding valuation of this scheme is
carried out every three years with interim reviews in the intervening years. The latest full actuarial funding
valuation of the scheme was carried out at 31 March 2004 by independent, qualified actuaries, Watson Wyatt
Limited, using the projected unit method. Under the projected unit method of valuation the current service
cost, when expressed as a percentage of payroll, will increase due to an increasing trend in the average age
of the active membership of the scheme.

The Experian North America schemes are in the process of being terminated, following the sale in January
2004 of the business employing the members of these schemes. At 31 March 2006, annuities have been
purchased for all the liabilities of the pension plans but these are still awaiting regulatory approval and so an
asset transfer has not yet occurred.

Experian has early adopted the December 2004 amendment to 1AS 19,

(i) The amounts recognised in the combined balance sheet are determined as follows:
UK North America
2004 2005 2006 2004 2005 2006
. ussm Ustm ussm ussm Ussm ustm
Market value of schemes' assets . . . 714 804 895 61 72 68
Present value of funded schemes’
liabilities . . . .. ............ {798} (814) (859} (78) (72) (68)
{Deficit)/surplus in the funded
schemes . ... ............. (84) (10} 36 (17) — —
Present value of unfunded pension
arrangements . ............ 20) 26) 30 — — (6)
Liability for post-retirement
healthcare . . . ... .......... a7 7 09 (2) (4) 2)

Retirement benefit liability
recognised in the
bhalancesheet ... ......... {(121) {53) (14) (19) 4) (8)

During the year ended 31 March 2006 Experian put in place arrangements to secure unfunded pension
benefit arrangements already in place for certain directors and senior managers by granting charges to an
independent trustee over independently managed portfolios of marketable securities owned by Experian. The
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amount of assets charged in this way will be adjusted annually to keep the ratio of assets charged to the

discounted value of the accrued benefits secured in this way as close as possible to the corresponding ratio
in Experian’s registered pension schemes. The total value of the assets charged in this way at 31 March 2006
was US$19m. Further details of the unfunded pension arrangements for directors appear in note 35.

(i) The amounts recognised in the combined income statement are as follows:
UK North America Total
2005 2006 2005 2006 2005 2006
Ustm usgm usfm Ussm Ustm Ussm
Current service cost . . . .. ... ... 21 21 2 5 23 26
Interest on schemes’ liabilities
(hote8) ................. 47 42 4 3 51 45
Expected return on schemes’ assets
(note 8} .. ............... (49) {(51) (4 (3} (53) (54)
Settlement gain in respect of
unfunded liabilities . . . . ...... (8) — — — (8) —
Total charge to combined
income statement ... ... ... 11 12 2 S 13 17
(iii) The movements during the year in the net liability recognised in the combined balance
sheet are as follows:
UK North America Total
2005 2006 2005 2006 2005 2006
uUStm uUssm ussm Ussm UStmm us$m
At T April ..o (12mn (53} (19 4 (140) (57)
Differences on exchange . . . . .. .. (2) 1 — 1 (2) 2

Total amounts recognised in the

combined income statement—as

disclosed above .. .......... (nn (12) 2) (5) {13) (17)
Actuarial gain/{loss) recognised in

the combined statement of

recognised income and expense . 20 30 6 4] 26 29
Contributions paid by Experian . . . 61 20 11 1 72 21
At31March . .............. (53) (149) (4) (8) (57) (22)
{iv) The expense is recognised in the following line items in the combined income statement:

2005 2006
ustm ussm
Administrative expenses (including US$8 million settlement gain in 2005) . . . . 15 26
Net financing COStS . . . . . . . . i ittt e e e e e (2} (9)
Total charge to combined income statement . . . ... ... ........... 13 17
{v) The amount recognised in the combined statement of recognised income and expense is
as follows:
2005 2006
US$m ussm
Gain/(loss) on liabilities . . . . .. . .. ... e e 43 (B0}
(LOSS)/Qain On assels . . . . v n i i e e e e e e e a7 109
Total gain included in the combined statement of recognised income and
EXPENSE INYEAT . . . . . . i e e 26 29

Cumulative actuarial gain included in combined statement of recognised
income and expense




(vi) Changes in the present value of the defined benefit obligation are as follows:

2005 2006

Ustm UsStm
Opening defined benefit obligation . . . . ... ... ... ... . ... ... .... 915 933
Current service Cost. . . . . . . .. . ... 23 26
Interest COSt. . . . . . ... e e e e e e e e e e e 51 45
Contributions paid by employees . . . . ... . ... . .. ... e 4 4
Actuarial (gain)/loss on liabilities . .. ... .. ... ... ... ... ... ... .... (43) 80
Settlement gain or curtailment . . . . . . .. . L L s (8) {2)
Benefits paid . . .. . . e e e (30 (32)
Exchange differences . . . . . . .. ... 21 (69)
Closing defined benefitobligation. . . . . ... ... ................ 933 985

The total defined benefit obligation of US$985m (2005 US$933m) includes US3927m (2005 US$886m) in
respect of Experian’s funded arrangements and US$58m (2005 US$47m) in respect of Experian's unfunded
arrangements.

(vii) Changes in the market value of the plan assets are as follows:

2005 2006

usgm Ussm
Opening market valueof planassets . . . . . ....................... 775 876
EXpected retUrm . . . . . o e e e e e e e e e e e 53 54
Actuarial (loss)/gain on assets . . . . . .. .. ... e e e e (17) 109
Contributions paid by Experian . . . . .. .. ... .. .. . .. 72 21
Contributions paid by employees . . .. ... ... ... .. e 4 4
Benefits paid . . . . . ... ... e (30) (32}
Settlement or curtailment . . . . . .. . . ... e — 2)
Exchange differences . . . . .. . ... ... 19 (67)
Closing market value of planassets . . ... ... ................. 876 963

The actual return on plan assets was US$163m (2005 US$36m).

Contributions in the year ended 31 March 2005 included a special contribution of U$$44m paid into the
CUS Pension Scheme in March 2005. The estimated amount of cantributions expected to be paid to the UK
and North America schemes during the next financial year is US$20m by Experian and US$5m by employees.

{viii) IAS 19 valuations

The valuations used for IAS 19 have been based on the most recent actuarial funding valuations and have
been updated by Watson Wyatt Limited to take account of the requirements of IAS 19 in order 1o assess the
liabilities of the schemes at 31 March 2005 and 31 March 2006. The principal actuarial assumptions used to
calculate the present value of the defined benefit obligations were as follows:

UK scheme
2004 2005 2006
% % %
Rate of inflation . . . . ... ... ... .. ... ... ... ... ... 2.8 2.9 2.9
Rate of increases for salaries . . .. .. ... ... ... .. ....... 4.6 4.7 49
Rate of increase for pensions in payment and deferred pensions 2.8 2.9 2.9
Rate of increase formedical costs . .. . ... ... ... ...... 6.5 6.5 6.5
Discountrate . ... ... ... . . . . ... 5.5 5.4 4.9
North America schemes
2004 2005 2006
% % %
Rate of inflation . .. ... ... ... ... ... .. . . . . . .. ..., 2.5 2.5 2.7
Rate of increases for salaries . . . ... ... ... ... ... 4.0 n/a n/a
Rate of increase for pensions in payment and deferred pensions — — —
Rate of increase for medicalcosts . . . ... .............. — 11.5 11.5
Discountrate . . . .. ... ... .. 5.1 5.0 5.1

The main financial assumption is the real discount rate, i.e. the excess of the discount rate over the rate of
infiation. If this assumption increased/decreased by 0.1%, the UK defined benefit obligation would decrease/
increase by approximately US$20m (2005 US$17m) and the annual UK current service cost would decrease/
increase by approximately US$0.5m (2005 US$0.6m). The discount rate is based on market yields on high
quality corporate honds of equivalent currency and term to the defined benefit obligations.
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The 1AS 19 valuation assumes that mortality will be in line with standard tables for males and females. An
allowance is also made for anticipated future improvements in life expectancy, by assuming that the
probability of death occurring at each age will decrease by 0.25% each year. Overall, the average expectation
of life on retirement in normal health is assumed to be:

— 18.9 years at age 65 for a male currently aged 65;
— 22.0 years at age 65 for a female currently aged 65;
— 19.6 years at age 65 for a male currently aged 50; and

— 22.9 years at age 65 for a female currently aged 50.

(ix) The assets of Experian’s defined benefit schemes and the expected rates of return are
summarised as follows:

2004 2005 2006
UK North America UK North America UK North America
Expected Expected Expected Expected Expected Expected
fong-term long-term long-term long-term long-term long-term
Fair rate of Fair rate of Fair rate of Fair rate of Falr rate of Fair rate of
value return  value return  value return  value return  value return  value return
USsm %pa USIm Xpa  US$m %pa USSm %pa  US§m %Xpa  USSm Xpa
Market value of schemes’
assets:
Equities . ......... 477 8.0 26 10.0 536 80 - - 601 74 — -
Fixed interest securities . . . 213 5.1 35 47 248 5.0 - - 273 45 - -
Other . .......... 24 3.8 - - 20 37 12 5.0 21 3.7 68 5.0
T4 70 61 69 804 7.0 72 5.0 895 6.8 68 540

(b} Defined Contribution Schemes

The pension cost represents contributions payable by Experian to the funds and amounted to US$27m
(2005 USS17m).

Other financial assets and liabilities

(i) Other financial assets

Current Non-current
2006 2006
Ustm ustm

Derivative financial instruments:
Fair value hedge of borrowings—interestrate swaps . . . .. ... ...... — 35

Fair value hedge of borrowings—cross currency swap . . . . ... ...... — 48
Non-hedging derivatives—equity swaps . . . . . .. . vt v i a s 3 3
Non-hedging derivatives—interest rate swaps . . . ... ... ......... 3 31
6 117
Available for sale assets:
Listed (primarily equity securities} . .. .. ... ... ... .. v .n o 28
Total other financialassets . . . . ... .......... .. ... ...... 6 145
(ii) Other financial liabilities
Current Non-current
2006 2006
Ussm ussm
Derivative financial instruments:
Fair value hedge of borrowings—interestrate swaps . . . . .. ... ..... — 12
Net investment hedge—forward foreign exchange contracts . ... ... .. 23 —
Non-hedging derivatives—forward foreign exchange contracts ... .. .. 10 —
Non-hedging derivatives—interest rate swaps . . . . ... ..ot o. . 3
Total other financial liabilities . . . . . .. .. ... ... ........... 36 14

The fair value of forward foreign exchange contracts is based on a comparison of the contractual and
year end exchange rates. The fair values of other derivative financial instruments are estimated by
discounting the future cash flows to net present values using appropriate market rates prevailing at the
year end.
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(iil) UK GAAP comparatives

Experian has elected to apply the provisions of 1AS 32 and IAS 39 with effect from 1 April 2005. The
financial information in respect of the financial year ended 31 March 2005 is prepared in accordance
with UK GAAP to the extent that it relates to recognition and measurement of financial instruments.

The nature of the main adjustments that would make the information comply with 1AS 32 and |AS 39 is
set out in note 33,

An analysis of unrecognised gains on hedging at 31 March 2005 as prepared under UK GAAP is shown
below:

Total
Unrecognised Unrecoghised unrecognised
gains losses  gains/(losses)
Ustm Ussm ustm
Year ended 31 March 2005
On hedges at | April 2004 .. ... ... ............ 18 - 18
Arising before 1 April 2004 and recognised during the
year ended 31 March 2005 . ... ... ... ... ... ... (2) —_ 2)
Arising during the year and not included in current year
INCOME . . . L i et e e et 3 — 3
At31March2005................ ... ....... 19 - 19
Expected to be recognised in 2006 ... ... ......... 8 — 8
Expected to be recognised thereafter . . . .. ... ... ... 11 — 11

Financial instruments

{a)

Financial instrument disclosure for the year ended 31 March 2005

Experian has elected to apply the provisions of IAS 32 and IAS 39 with effect from 1 Aprii 2005. The
financial information in respect of the financial year ended 31 March 2005 shown below is prepared in
accordance with UK GAAP. The nature of the main adjustments that would make the information
comply with IAS 32 and IAS 39 is set out in note 33.

(i) Fair values of financial assets and liabilities

Set out below is a comparison of carrying values and fair values of Experian’s financial

instruments:
Carrying
value Fair value
2005 2005
' ussm uss$m
Trade and other receivables due afteroneyear ............. 271 271
Cash and cash equivalents . . ........................ 157 157
Financialassets . .. ... ... .. ... ... ... ...y 428 428
Loans and borrawings . ... ... .. ... , (2,801 (2,843)
Obligations under finance leases .. . ... ... ............. (10} (10)
Trade and other creditors payable after oneyear . ........... (36} (36)
Financial liabilities . . . . . ... ... ... ... .. ... ... .. (2,847} (2,889)

Derivative financial instruments held to manage the interest rate
and currency profile:
INTEresSt Frate SWaPS . « -+« o v i e e e e e e e e e e e s — 19

Currency swaps and forward foreign currency contracts . .. .. .. 4 4
Equity swaps held to hedge National Insurance liabilities on
employee share incentive schemes . . . . ... ............. 6 6
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(i)

(i

(iv})

Maturity of financial liabilities

The maturity profile of Experian’s financial liabilities, including finance lease abligations, is as

follows:

2005
Ussm
1N ONE Year OF 1855 . . . it it e i e e it e e e e 76
[N ONe Lo tWO YBAES . . . L . . e e e e e e e e 17
1IN two to five WRATS . . . . . . . e e e e e 2,093
In more than five years . . .. . . .. i i i e e e e e 661
2,847
Additional information on financial assets
The interest rate risk profile of Experian’s trade and other receivables due after one year by
currency is as follows:
Weighted
average
period until
maturity for
Financial financial
Floating assets on assets on
rate which no which no
financial interest is interest is
assets earned Total earned
ussm Ussm Usstm years
At 31 March 2005
Sterling . . . ... ... ... .. ..., 264 —_ 264 —
UsDollar. . . ... . ... ... ..... — 3 3 2
Euro . .. ... ... .. . . . — 4 4 2
Total . ................... 264 7 271

Additional information on financial liabilities

The interest rate risk profile of Experian’s financial liabilities by currency, after taking account of

interest rate and currency swaps, is as follows:

Financial
liabilities
on
which no
Fixed rate financial interest is
’ lahitities paid
Weighted
Financial average Welghted
Floating Fixed liabilities Weighted period average
rate rate on which average for which period
financial financial no interast interest rate is until
{labilities labilities is paid Total rate fined maturity
Ussm Ussm USsm Ussm % years years
At 31 March
2005 .
Sterling . . . 286 572 8 866 5 2 3
US Dollar . . 1,162 622 17 1,801 3 2 3
Euro .. ... 126 132 H 269 2 1 3
Other . ... (89) — — (89) — — —
Total .. .. 1,485 1,326 36 2,847

The floating rate liabilities accrue interest at rates generally determined by local regulation and
market conditions. The negative other liabilities at 31 March 2005 arose from forward foreign
currency contracts undertaken to hedge net investments overseas.

Experian companies have no material exposure to monetary assets and liabilities in currencies
other than their local currency, after taking account of forward contracts.
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{b)

Financial instrument disclosure for the year ended 31 March 2006

0]

(i)

Fair values of financial assets and liabilities

Set out below is a comparison of carrying values and fair values of Experian’s financial

instruments:

Carryiﬁh Fair
value value
ussm UsSsm

Trade and otherreceivables . . . .. ... .. .. .. ... ... . 3,253 3,253
Other financial assets . . . . . . . . .. . o 151 151
Cash and cash equivalents . ... ... ... ... . ... .. ... 157 157
Financial assets . . . . ... ... ... .. i 3,561 3,561
Loans and borrowings
€568m 4.125% Euronotes 2007 . . . . . . ... o 688 690
£350m 6.375% Eurobonds 2009 . .. ... .. .... .. ... .. .. 619 622
£350m 5.625% Euronotes 2013 . . . . . ... . e e 596 599
Bank loans—Sterling . . . ... ... .. e, 696 697
Bank locans—US Dollar . . ... ... ... . . i 662 662
Overdrafts—EUrO . . . . . . . e e e e 246 246
3,507 3,516
Other financial liabilities . . . . . . . ... ... . o oo 50 50
Trade and other payables . .. ... .... ... .. ... . ... ... 2,862 2,862
Financial liabilities . . . . ... ... .. .. ... . ... ... . ..., 6,419 6,428
Additional information on financial assets
The maturity profiles of financial assets are as follows:
Less than 1-2 2-3 34 45 Over S5
1 year years years years years years Total
ussm uUssm usgm Ussm USsm USEm ussm
Trade and other
receivables . . . 3,239 4 — - — 10 3,253
Other financiat
assets ... ... 6 54 14 40 g 28 151
Cash and cash
equivalents. . . 157 — — — — — 157
3,402 " 58 14 40 9 38 3,561
Analysed by currency:
Total
ussm
At 31 March 2006
SEerling . o oo e e e e e 2,847
S Dollar . . . i e e e e e e e e e e e e e e e e e 406
EUFG . . . o e e e e e e e e e e e 263
114 1= O 45
8+ 17 1 S 3,561
Analysed by interest rate profile:
Total
Ussm
At 31 March 2006
FIOAtING o o oo i e et e e e e e e e e e e e 1,782
% -1« [ 44
Non-interest bearing . . . . . .. .. e e e s 1,735
1+ 1 1 3,561
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(iii) Additional information on financial liabilities

The contractual repricing dates of liabilities exposed to interest rate risk are as follows:

Loans and borrowings
€568m 4.125%
Euronotes 2007 . .
£350m 6.375%
Eurobonds 2009
£350m 5.625%
Eurcnotes 2013 . .
Bank loans
Overdrafts . . ... ..
Effect of interest rate
swaps
Other financial
liabilities . .. ... ..
Trade and ather
payables . . ... ...

Analysed by currency:

At 31 March 2006

Analysed by interest rate profile:

At 31 March 2006
Loans and borrowings

Effect of interest rate swaps
Other . ....... ... ... .. .....

Analysed by maturity profile:

At 31 March 2006
Loans and borrowings
Other financial
liabilities . . . ... ..
Trade and other
payables . . ... ...

Less

than 1-2 23 3-4 4-5 Over 5
1 year years years vears years years Total
ussm ussm Ustm USsm Ustm ustm Ussm
— 688 — — — . 688
— — — 619 — — 619
— — — — — 596 566
1,358 — — — — — 1,358
246 — — — — — 246
433 (369) 494 (240) 251 (609) -
36 2 — — — 12 50
2,766 54 30 — 3 9 2,862
4,839 375 524 379 294 8 6,419
Total
ussm
Sterling . . . . ... ... e e e e e e 4,150
US Dollar . e e e e e 1,163
BUrD . o L e e e e e e e 1,064
Other . e e e e e e e e 42
Total . . 6,419

Non-interest
Floating Fixed bearing Total
ussm USsm ustm Ussm
......... 1,604 1,903 — 3,507
..... 433 (433) — —
351 157 2,404 2,912
2,388 1,627 2,404 6,419
Less

than 1-2 2-3 34 45 Over 5
1 year years years years years years Total
Ustm Ustm ussm Ussm Ustm Ustm USsm
296 1,349 646 620 — 596 3,507
36 2 — — — 12 50
2,766 54 30 — 3 9 2,862
3,098 1,405 676 620 3 617 6,419

Total . ..........
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24 Deferred tax

For the year ended 31 March

2005 2006
Ussm Ussm
The movements on the net deferred tax account are as follows:
Net deferred tax assetat | April . . . .. . .. .. .. e 322 217
Differences onexchange. . . . . .. oo i it i e e 4 (13)
Income staternent charge (note 9) . . . . . . ... L e e (84) {41)
Acquisition of subsidiaries (note 10} . . ... ... .. ... ... o o (26} 1)
Tax credited/(charged) to equity {see combined statement of recognised
income and eXPeNSE) . . . . .. L. e e 6 N
Other MOVEIMENTS . .+ . v o o e it et e et e et e et et et e e e {5) 3
Net deferred tax assetat 31 March . ... ....... ... ... ... ... ..., 217 118

The movement in deferred tax assets and liabilities during the year, without taking into consideration the
offsetting of balances within the same tax jurisdiction, is as follows:

{a) Deferred tax assets
Share option Other
Accelerated and award Asset temporary
depreciation Intangibles schemes provisions Tax losses differences Total
Ussm ustm Ussm uUstm Ussm Ussm  USSm
At 1 April 2004 . . . . .. 6 250 — 6 46 149 457
Differences on
exchange ... ... .. — 5 (4) — 2 3 6
Income statement
charge .......... (2) {54} — & (an 4) (65)
Acquisition of
subsidiaries . .. . ... — — — — — 2 2
Tax credited/(charged)
to equity .. ...... — — 13 — — (7) 6
Other movements . . .. — — — — — (3) (3)
At 31 March 2005 . . . 4 201 9 12 37 140 403
Share option Other
Accelerated and award Asset temporary
depreciation Intangibles schemes provisions Tax losses differences Total
Ussm ustm ustm ustm USSm Ustm  USSm
At 1 April 2005, ... .. 4 201 9 12 37 140 403
Differences on
exchange . ....... — (19) (n (1} 1 (3) (23)
Income statement
charge . ... ...... — N 5 4 (4) (18) (20)
Acquisition of
subsidiaries . . . . . .. — (i 3) — —— — — (13)
Transfers . . . ....... _ — (4) 4 — — -
Tax credited/(charged)
to equity . ....... — — 5 — — (10 m
Other movements ., . . . — — 2 4 — (n 5

At 31 March 2006 . . . 4 162 20 23 34 108 351
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(b)

Deferred tax liabilities

Other

Property Accelerated Asset Tax temporary
valuations depreciation Intangibles provisions losses differences Total
ussm ussm ustm UsSSm  USSm Usfm USSm
AtV April2004 . .. ... ....... 2 6 15 — 9 103 135
Differences on exchange . . . . ... — — 2 — — — 2
Income statement charge . ... .. — 2 — — —_ 18 20
Acquisition of subsidiaries. . .. .. 4 — 24 — — — 28
Other movements .. ......... — — 1 — — — 1
At 31 March 2005 .. ........ 6 8 42 — 9 121 186

Other

Property Accelerated Asset Tax temporary
valuations depreciation Intangibles provisions losses differences Total
Ussm Ustm Ustm Ustm USSm Ussm UStm
At April 2005. . ... ... ... 6 8 42 - 9 121 186
Differences on exchange . . . . . .. —_— (2) (4) — ] (5) (0
Income statement charge ..., ., (2) 26 4) 2y @ 7 21
Acquisition of subsidiaries. . . . .. — — 28 — — — 28
Tax charged to equity. . . ... ... — — — — — 6 6
Other movements . . ......,.. — — — 2 — — 2
At 3t March2006 ... ... . ... 4 32 62 — 6 129 233

Deferred tax assets are recognised for tax loss carry-forwards and other temporary differences to
the extent that the realisation of the related tax benefit through the future taxable profits is
probable. Experian did not recognise deferred tax assets of US$5m (2005 US$6m) in respect of
losses that can be carried forward against future taxable income. In addition, Experian did not
recognise deferred tax assets of US$24m (2005 US$26m) in respect of capital losses that can be
carried forward against future taxable capital gains. These losses are available indefinitely.

Deferred tax liabilities of US$2,034m (2005 US$1,177m) have not been recognised for the
withholding tax and other taxes that would be payable on the unremitted earnings of certain
Experian companies. Such amounts are permanently reinvested.

Reconciliation of movement in invested capital

For the year ended 31 March

2005 2006
ustm Ussm
Opening invested capital . ... .. ... .. .. e (83) (2)
Cumulative adjustment for the implementation of IAS 39 (note 33) ........ — 8
Profit for the financial year . . . ... ... .. ... . .. .. . .. 425 520
Equity dividends paid to GUS plc shareholders (note 11) ... ... ......... (520) (508)
Net dividends received from other GUS group companies . . . .. .......... 192 21
Net income recognised directly in equity for the financiat year .. ......... 43 —
Reduction in minority interests share of netassets . . ................. (1) —
Net proceeds on disposal of other GUS group companies . . ... .......... 194 415
Shares cancelled onpurchase . ... ... ... ... ... ... ... ... ... ... . {55) —
Net purchase of GUS plcshares . . . . .. .. ... . . .. ... e (325) (29)
Employee share option schemes:
—value of employee Services . . . . . ... . . e 41 30
—proceeds from sharesissued . . . . ... ... ... e 65 52
Net decrease in equity in other GUS group companies . . . . ... ... ....... 22 93
Closing invested capital ... ... ............................ 2) 600
(a) Interests in GUS plc shares

Treasury and ESOP shares represent the cost of shares in GUS plc purchased by the CUS plc ESOP
Trust (the “Trust”) to satisfy obligations under share incentive plans and shares purchased in share
buy-backs. During the year the Trust purchased 4,082,187 (2005: 2,600,000) shares at a cost of
US$64m (2005: USS41m). In the year ended 31 March 2005 a further 22,140,000 shares were
purchased at a cost of US$358m by way of share buy-backs. Of these 3,500,000 shares with a cost
of US355m were cancelled.
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{b) Restrictions on distributions

There are no significant statutory, contractual or exchange control restrictions on distributions by
Experian undertakings.

(<) Disposals

Net proceeds were received in the year ended 31 March 2006 in respect of the following disposals
of other GUS group companies: Burberry (US$5m), Lewis (US$251m) and Wehkamp (US$159mj.
Disposal proceeds received in the year ended 3! March 2005 were US$194m in respect of the initial
Public Offering of Lewis.

{d) Equity in other GUS group companies

During the year ended 31 March 2006 there was a net decrease in equity in other GUS group
companies of U5523m which primarily comprised amounts received from a Burberry share buy
back. During the year ended 31 March 2005, there was a net decrease in equity in other GUS group
companies of U$$22m which primarily comprised US$74m received from a Burberry share buy back
plus US$52m capital reduction in another GUS group company offset by shares subscribed in Lewis
{(US$61m), Wehkamp (US$37m) and $10m paid for the purchase of another GUS group company.

Share-based payment arrangements

in the financial information below share and option prices are disclosed in sterling reflecting the currency of

GUS plc shares.

{a) Options in respect of the Ordinary shares of GUS plc

During the periods presented, employees of the Experian companies have participated in three
share based incentive plans in respect of shares in GUS plc. Details of these share option
arrangements are as follows:

)

Summary of arrangements

The 1998 Approved and
Non-Approved Executive Share

The North America

Savings related share

Arrangements Option Schemes Stock Option Plan option schemes
Nature Grant of Grant of ‘Save as you earn’
options options scheme
Vesting Conditions:
—Service period 3 years 1, 2 and 3 years 3 or 5 years
—Performance/Other EPS growth n/a  Saving obligation
performance over the vesting
condition®! period
Expected outcome of Condition n/a nfa
meeting performance is satisfied
criteria (at grant date)
Maximum term §0 years 6 years 3.5 or 5.5 years
Method of Share Share Share distribution
settiement distribution distribution
Expected departures (at 5% 1 year—0% 3 years®—30%
grant date) 2 years—15% 5 years®—50%
3 years—20%
Option exercise price Market price Market price 20% discount
calculation® over the 3 dealing over the to market
days preceding 3 dealing price over the
the grant days 3 dealing days
preceding preceding the
the grant grant
Notes:

[4}] The performance condition for the Executive Share Option Scheme req