


Dear Shareholders,
In 2022, we celebrated our 30th anniversary, and we 
couldn’t be more proud of the positive impact USANA 
has had on millions of lives over the past three decades. 
We look forward to having an even greater impact in the 
decades to come. We would like to thank you, our valued 
shareholders, for your continued support of USANA’s 
mission, which is centered on improving the health and 
wellness of individuals and families across the world. We 
strive to achieve this mission by setting long-term goals 
with the following objectives as key focal points:

1. Providing the highest quality and best-in-class
nutritional products to our customers around the
world.

2. Offering an excellent customer experience.

3. Growing our worldwide business by emphasizing
active customer growth while delivering value to
our shareholders and other stakeholders.

4. Enhancing our global sustainability efforts by
giving back and improving society through the
efforts of employees, customers, and the USANA
Foundation.

Fiscal 2022 presented a challenging operating 
environment for both USANA and our industry. 
The continuing COVID-19 pandemic and inflationary 
pressure negatively impacted our world-wide business, 
particularly in our Asia Pacific region. Notwithstanding 
these challenges, we generated $104 million of operating 
cash flow during the year, ended the year with $288 
million in cash and remained debt free. During the year, 
we also continued to focus on executing our long-term 
growth strategy, and made progress in several areas that 
position USANA for future growth. These areas included:

• Execution of various digital commerce initiatives
to support our business, including (i) digital
investments to enhance our overall customer
experience, (ii) advancing our new Associate
onboarding program and training platforms,
(iii) improvements to our China shopping app,
worldwide shopping carts, and other customer
facing platforms;

• The launch of our Affilate sales program in select
markets, which provides a new, simple, and easy
way for sellers, social influencers, and customers to
experience success sharing USANA’s best-in-class
products;

• Acceleration of our market expansion readiness to
prepare us to launch a new market later in 2023; and

• The completion of two acquisitions which have
significant growth potential, diversify our sales and
customer base, and add experience and expertise to
key areas of our business.

Giving Back

The USANA Foundation, which is the charitable arm of 
our business, continued to fulfill its mission of providing 

immediate and long-term global food relief for those in 
severe need. The foundation carries out its mission by 
leading a network of community-driven partnerships to 
nourish those in need, equip individuals to better nourish 
themselves, and help eliminate hunger throughout the 
world. In 2022, the USANA Foundation: 

• Provided approximately 13 million meals.

• Provided approximately $1.2 million in aid and grants
to partner charities around the world.

• Distributed weekly backpacks of food for children in
42 schools to take home on the weekend.

• Supported 44 additional schools by providing large
packs of food for children to take home during long
holiday breaks.

• Gifted over 10,500 bottles of children's vitamins to
some of the most malnourished children in Africa.

• Donated over 32,000 garden towers.

ESG

Our ESG strategy centers on three main pillars—products, 
people, and planet—that encompass where we are 
focusing our sustainability efforts now and in the future. 
In 2023, our initiatives include increasing education and 
awareness on reducing the impact of our packaging 
on the environment, completing at least 2,500 hours 
of employee volunteer time, and improving our water, 
energy, and waste efficiency.

Enhancing the Experience

Providing the best customer experience and increasing 
the number of active customers in our business continue 
to be our top priorities, and in 2023 we plan to execute on 
the following strategies to accomplish our goals:

• Returning to live sales meetings and events around
the world.

• Generating sales and customer growth in both
existing and new markets.

• Launching a new market.

• Offering new incentive opportunities for our
salesforce.

• Pursuing growth opportunities through business
development activities.

• Continuing to invest in digital commerce to support
our sales force and overall business.

Our team is confident that these strategies will strengthen 
our global business and position us for growth around 
the world. We thank our customers, Associate sales force, 
employees, and other stakeholders around the world for 
their significant contributions to our mission.

KEVIN GUEST
Chief Executive Officer and Chairman of the Board
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EXECUTIVE TEAM

Kevin G. Guest
Chief Executive Officer &
Chairman Of The Board

Xia Ding
Independent Director

J. Scott Nixon, CPA
Independent Director

John T. Fleming
Independent Director

Gilbert A. Fuller
Independent Director

Peggie Pelosi
Independent Director

Frederic J. Winssinger
Independent Director

Timothy E. Wood, PhD
Independent Director

Kevin G. Guest
Chief Executive Officer &
Chairman of the Board

Jim Brown
President

G. Douglas Hekking
Chief Financial Officer

Walter Noot
Chief Operating Officer

Joshua Foukas
Chief Legal Officer & 
General Council

Paul A. Jones
Chief People Officer

Daniel A. Macuga
Chief Communications & 
Marketing Officer 

Robert A. Sinnott
Chief Scientific Officer

Brent Neidig
Chief Officer & 
Managing Director of China

David Mulham
Chief Sales Officer

Pete Benedict
Executive Vice President,
Information Technology

Ashley Collins
Executive Vice President,
Marketing

Amy Haran
Executive Vice President,
Communications

Jeannie Price
Executive Vice President,
Sales for the Americas,
Europe, Australia &
New Zealand

INDEPENDENT PUBLIC ACCOUNTANT
KPMG LLP
Salt Lake City, Utah

ANNUAL MEETING
Please refer to the Proxy Statement for information regarding the Annual Meeting.

MARKET INFORMATION
Our common stock trades on the New York Stock Exchange (the “NYSE”) under the symbol “USNA.” The 
following table contains the reported high and low sale prices for our common stock as reported on the NYSE for 
the period indicated:

SHAREHOLDERS
The approximate number of record and beneficial holders of the Company’s common stock 
was 244 and 13,859 respectively, as of March 13, 2023.

TRANSFER AGENT & REGISTRAR
BROADRIDGE CORPORATE ISSUER SOLUTIONS, INC.
1155 Long Island Avenue
Edgewood, NY 11717
(877) 830-4932
http://www.shareholder.broadridge.co

BOARD OF DIRECTORS

2021 2022
High Low High Low

1st Quarter $102.58 $77.06 $103.26 $77.03

2nd Quarter $107.85 $86.24 $83.78 $67.01

3rd Quarter $103.00 $85.17 $76.58 $55.70

4th Quarter $103.95 $92.20 $60.99 $48.61
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