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For | medi ate Rel ease

SCOTT' S LI QUI D GOLD- I NC.
ANNOUNCES FI RST QUARTER OPERATI NG RESULTS

DENVER, Col orado (May 4, 2007) -- Scott's Liquid Gold-lInc. (OTC BB: "SLGD"'), which
devel ops, manufactures and nmarkets househol d and skin care products, today announced its
operating results for the first quarter of 2007.

For the three nonths ended March 31, 2007, net sales were $4,175,800 conpared with net
sal es of $4,155,800 in the first quarter of the previous year. The Conpany reported a net
| oss of $432,200 or (%$0.04) per share, in the npbst recent quarter, versus a net |oss of
$1, 047,700 or ($0.10) per share, in the three nonths ended March 31, 2006.

Mark E. Goldstein, Chairman of the Board and Chief Executive O ficer of Scott's Liquid
Gold-Inc., commented “During the first quarter of 2007, we experienced an increase in
sales of our Scott’'s Liquid Gold household products and our Neoteric |line of skin care
products, while experiencing a decrease in sales of our Mntagne Jeunesse line of skin

care products and a decrease in sales of our Touch of Scent air freshener |ine of
products. Qur net loss for the first quarter of 2007 was $432,200 versus a |oss of
$1,047,700 in the first quarter of 2006. The loss for 2007 was primarily due to |ower
sales of the Montagne Jeunesse product |ine and our Al pha Hydrox skin care line. The

decrease in our loss for the first quarter of 2007 conpared to the first quarter of 2006
results froma reduction in our operating costs and expenses, including the reduction of
advertising.”

Scott's Li quid Gold-Inc.'s product s, i ncl ude Scott's Li quid Gol d wood
cl eaners/preservatives, Scott's Liquid Gold MIld Control 500, Touch of Scent air
fresheners, Alpha Hydrox skin care products, and Neoteric Diabetic Skin Care products
Scott's Liquid Gold-lInc. also distributes skin care and other sachets of Montagne
Jeunesse. The Conpany is headquartered in Denver, Colorado, and its conmon stock trades
on the OTC Bulletin Board under the symbol "SLGD'.

Addi tional information on Scott's Liquid Gold-Inc. and its products can be accessed on the
Wrld Wde Web: ww. scottsliquidgold.com ww.al phahydrox.com ww.touchofscent.com and
www. neot eri cdi abetic.com

This press release may contain "forward-1|ooking" statenments within the neaning of U S

federal securities |aws. These statenents are made pursuant to the safe harbor
provisions of the Private Securities Litigation Reform Act of 1995. For war d- | ooki ng
statenments and the Conpany's perfornance inherently involve risks and uncertainties that
coul d cause actual results to differ from such forward-|ooking statements. Factors that
woul d cause or contribute to such differences include, but are not limted to, continued
acceptance of each of our significant products in the marketplace; the degree of success
of any new product or product line introduction by us; uncertainty of consuner acceptance
of the new Al pha Hydrox products introduced in 2005, and Mld Control and wood wash
products; conpetitive factors; any decrease in distribution of (i.e., retail stores
carrying) our significant products; continuation of our distributorship agreement with
Mont agne Jeunesse; the need for effective advertising of our products; limted resources
avail able for such advertising; new conpetitive products and/or technol ogical changes

dependence upon third party vendors and upon sales to major customers; changes in the
regul ati on of our products, including applicable environnental regulations; the effect of
these and other risk factors on our liquidity; the loss of any executive officer; and
other risks discussed in this release and in the Conpany's periodic report filings with
the Securities and Exchange Conm ssion. By naking these forward-1ooking statenents, the
Conpany undertakes no obligation to update these statenents for revisions or changes
after the date of this rel ease.
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SCOTT' S LI QUID GOLD-I NC. & SUBSI DI ARI ES

Consol i dated Statements of Operations (Unaudited)

Net sal es

Operating costs and expenses:

Cost of Sales
Adverti sing

Sel ling

General and admi nistrative

Loss from operations

I nterest incone
I nterest expense

I ncone tax expense (benefit)

Net | oss

Net | oss per

common share (Note 2):

Basi ¢ and Di | ut ed

Wei ght ed average shares outstandi ng:

Basi ¢ and Di | ut ed

Three Mont hs Ended

March 31,

2007 2006
$ 4,175, 800 $ 4, 155, 800
2, 346, 500 2,243, 500
112, 300 593, 700
1, 255, 400 1, 425, 500
814, 100 912, 100
4,528, 300 5,174, 800
(352, 500) (1,019, 000)
24, 200 12, 600
(103, 900) (41, 300)
(432, 200) (1,047,700)
$ (432,200) $(1,047,700)
$ (0.04) % (0.10)
10, 533, 000 10, 503, 000



