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At the 2007 Annual Meeting of Sharehol ders of May 2, 2007, Mark E. Col dstein,
Presi dent, Chief Executive Oficer and Chairman of Scott’'s Liquid Gold-Inc,
intends to nake a presentation which includes, anpng other things, the remarks
listed below. The remarks concern our focus on profitability and revenue

gr owt h.

Late in the first quarter of 2007, Wal-Mart began ordering Mntagne
Jeunesse sachets for placenent in significantly nore stores, including the
stores which we lost in 2006. W are also regaining distribution of

Mont agne Jeunesse at other significant retail stores.

In the first quarter of 2007, we introduced a |line of Neoteric Massage
oils. Initial “pipeline” orders for the Massage G |ls have resulted in
revenues for the first quarter of 2007. The Massage G |ls can currently be
found at Wal-Mart, and we are working on expanding distribution of this
product with other retailers in the United States. W view the Massage
Ols as part of an energing trend in terns of consuner acceptance of these
types of products.

In regard to air fresheners, we will extend, in the second quarter of
2007, the Touch of Scent |line by adding Odor Extinguisher. This product
will be shaped like a fire extinguisher and emits a pleasant odor. W

view this product as using a unique approach and packaging. W have not
yet started selling the Odor Extinguisher

In regard to our Mold Control 500, we are focusing on building our

busi ness with Home Depot, True Value and Ace. W are also working on

ot her opportunities for the distribution of Mdld Control 500.

For our Al pha Hydrox product, we have started selling a |line extension
cal l ed New Al pha Hydrox White. This line currently consists of four
sinpl e skin care products at value pricing, using the nane and technol ogy
of Al pha Hydr ox.

We introduced in March, 2007 a new men’s care product called Davinci. W
act as a distributor for Davinci. The product is currently a nen’s face
mask. We will also start selling a nen’s hair care product, for which we
will be a distributor.

Forwar d- | ooki ng statenents in this Form 8-K Report are based on expectations and
assunptions by our nmanagenent and involve a nunber of risks and other factors
that could cause results to differ materially fromthose stated, including
without limtation, market conditions and other factors described in
“Description of Business-Ri sk Factors.”
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