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ltem 7.01 Regulation FD Disclosure.
The Dixie Group, Inc. will present its investor presentation on March 9, 2011.

The information attached as Exhibit 99.1 hereto supersedes the investor presentation
previously furnished on Form 8-K dated January 6, 2011, and is being furnished pursuant
to Item 7.01; such information, including the information excerpted below in this Item
7.01, shall not be deemed to be "filed" for any purpose.

These updated investor presentation materials may be found on the Company's website
at www.thedixiegroup.com.

Item 9.01 Financial Statements and Exhibits.

(c) Exhibits
(99.1) Presentation Materials, March 9, 2011.



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly
caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

Date:

March 9, 2011

THE DIXIE GROUP, INC.
/s/ Jon A. Faulkner

Jon A. Faulkner
Chief Financial Officer
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Forward-Looking Statements Y
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+ Statements in this presentation which relate to the future, are subject to risk
factors and uncertainties that could cause actual results to differ materially
from those indicated in such forward-looking statements. Such factors include
the levels of demand for the products produced by the Company. Other
factors that could affect the Company’s results include, but are not limited to,
raw material and transportation costs related to petroleum prices, the cost and
availability of capital, and general economic and competitive conditions
related to the Company’s business. Issues related to the availability and price
of energy may adversely affect the Company’s operations. Additional
information regarding these and other factors and uncertainties may be found
in the Company’s filings with the Securities and Exchange Commission.

* General information set forth in this presentation concerning market
conditions, sales data and trends in the U.S. carpet and rug markets are
derived from various public and, in some cases, non-public sources. Although
we believe such data and information to be accurate, we have not attempted to
independently verify such information.
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THE PIXI1IE GROUP

Began operations in 1920

Entered floorcovering in 1993 and exited
textiles in 1999 — now 100% floorcovering

Eight floorcovering acquisitions in the *90’s

Exclusively focused on upper-end markets

Traditionally we have outperformed the
industry and expect to do so in the future
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THE PIXI1IE GROUP

* Commitment to brands in the upper-end
market with strong growth potential

* Diversified between Commercial and
Residential markets

* Diversified customer base

= Top 10 carpet customers— 14% of carpet sales

= Top 20 carpet customers— 17% of carpet sales




New and Existing Home Sales RA

Seasonally Adjusted Rate
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THE PIXI1IE GROUP

New 1.000
1

——HNew Homes -—— Existing Homes

Existing 1.000 January2011:
= Goodhews...
= New home sales stayed flat

= Existing home sales increasedto
5.36 million.

= Home sales are so weak and

EEEEREERER

inventories are so high that
downward price pressure
continues.

= NAR predicts existing home sales
at an annual rate above 5 million
by spring.

TEEEEEE

Jan July Jan July Jan July Jan July

2007 2008 2009

2010

Source: National Association of Realtors (existing) and census.goviconst/c25 (new).

Nextrelease March 2011



Residential _Remodellng @@
Owner-Occupied Improvements*®

THE PIXI1IE GROUP

Millions of dollars
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*Census discontinued a broader survey of remodeling in 2008. It included rental, vacant and
seasonal properties.

http:/AMww.census.goviconstiwww/c30index.html, Private construction




The Industry @@

THE PIXI1IE GROUP

Mifg Value US Carpet and Rug Mill Shipments
($ 000's)
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THE PIXI1IE GROUP

Value of LS. Carpet and Rug Mil Shipments

wersus Gross Domestic Product 2010:
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Consumer Sentiment
University of Michigan .
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Source: University of Michigan Consumer Sentiment Survey.

February11:

» The spring is heading up

= Confidenceis headedinthe right
direction.

= Consumers are perceiving the
economyis improving

= For now, high unemployment and
the prospects of sinking house
prices weigh heavy onthe
consumer

= This snapshotis before the price
of oil shot up to $100 per barrel



The Stock Market G

THE PIXI1IE GROUP

S&P 500

December10:

A8m, = The stock market

M continues to rally.
ol | i

= The marketis
- - being driven by

W" rising assetprices.
1om = Fornow, high
| V

unemploymentand

m the prospects of
sinking house

e prices are not
holding back the

i stock marketrally.
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2009 U.S. Carpet Manufacturers @@ 7
Dollars in

Carpet & Rug Sales Millions % Total
Shaw $ 3,025 31.4%
Mohawk $ 2,479 25.8%
Beaulieu $ 857 8.9%
Interface $ 423 4.4%
The Dixie Group $ 199 2.1%
Others $ 2,642 27.4%
Total Industry $ 9,625 100.0%



The Industry S

Sales $10.19 Billion Sales $7.02 Billion

Commercial
35%

Cx:lm4r[1:‘_rcia| Residential
Residential 3% 57%
6550

Source: CRI ‘From 32% to 43%%
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High-Enel
Commercial
307

High-Ene
Residential
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Excerptfrom K34 Study datedMay 6, 2004, Titled "K3A Assessm ent of Dixie's Residential andC ontract C arpet Businesses", commissioned by The Dixie Group, Inc.
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Dixie Group High-End R
Residential Sales (all brands) ... . . cious

Designer,
21%

Retailer, 57%
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Well-styled moderate to upper priced
residential broadloom line

Dixie provides a “full line” to retailers

Leverage needed by fiber suppliers for
market access

Selective distribution strategy
attractive to retailers

Growth initiatives
* Stainmaster ® value products
* Durasilk (polyester) collection
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Retailer, 56%
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CARPETS&RUGS
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THE PIXI1IE GROUP

Leading high-end brand with
reputation for innovative styling,
design and color

High-end retail / designer driven
Hand crafted and imported rugs

Growth initiative
= New Stainmaster ® value products
= Wool products
o Firstintroductionsin 2007

o Now offering complete line to the
industry
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FINE CARPET & RUGS

Retailer, 38%

Designer,
40%
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THE PIXI1IE GROUP
FINE CARPET & RUGS

* Premium high-end brand

* Designer focused

* Hand crafted and imported rugs

* Growth initiative

= New products, heightened focus on
retail penetration

= Full service supplier of wool to the
designer trade with excellent service
and support
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* Premium brand in the commercial
marketplace

* Designer focused

* Strong national account base
= Nordstrom’s, Target, Sears, Olive
Garden, Red Lobster, Victoria’s Secret,
Applebee’s
* Growth initiative
= Modular/carpettile

= “Energy Collection”
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Sales & Operating Income rf‘\@
($ in millions) = .

THE PIXI1IE GROUP

Y2006 Y2007 Y2008 Y2009 Y2010

Net Sales 3311 3208 2827 2035 2313
Non-GAAP Adjusted Operating Income 165 16.7 15 (8.4) (1.0)
Non-GAAP Adjusted EBITDA 280 296 152 5.1 106

We have sales momentum coming out of the 4 quarter

We improved Adj. Operating Income by $7.4 million vs. 2009
We have doubled adjusted EBITDA over 2009 levels

We need to invest less than depreciation over the next few years

* Capital expenditures of $6 million versus
Depreciation & Amortization of $9.7 million in 2011
Note: Non-GAAPreconciliation on slide 35

L]



Dixie Debt Levels G

($ in millions) A

THE PIXI1IE GROUP

$
$84
$80 o
$68 $68
I I I | i I i
Q4 2008 Q1 2009 Q22000 Q3 2000 Q4 2000 Q1 2010 G2 2010 Q3 2010 Q4 2010

* We have reduced debt $29 million since the beginning of 2008
* Availability was $11.7 million at the end of 2010




Current Business Conditions @@
Sales i 31

THE PIXI1IE GROUP

For the 4" quarter of 2010 versus prior year:
* Commercial sales up 22%b vs. the industry at 9%
* Residential sales up nearly 22%b vs. the industry down 4%
* Dixie Group sales up 23%o with all brands showing growth
For the year of 2010 versus 2009:
* Commercial sales up nearly 4% vs. the industry up 2%
* Residential sales up 18% vs. the industry flat
* Dixie Group sales up nearly 14%o with all brands up
For the 1*' quarter of 2011 versus 2010:
* January sales up 10% - hurt by weather
* February sales up 18%o - helped by price increase
* Sales up 13% QTD, in addition days in the quarter will be up 7%



Current Business Conditions rr\@
The carpetindustryis in recovery mode = 3

THE PIXI1IE GROUP

* Though we see a slow recovery in the housing sector ...

* We are less dependent than the industry upon new
construction ... we are driven by resale and remodel of
existing homes and commercial facilities

Actions to consolidate facilities, make organizational changes

and cut expenses have positioned us for a return to
profitability ...

* We were profitable in the 4™ quarter of 2010
* Raw material costs have increased in 2011 ...

* But the industry has passed along price increases to cover
those costs increases



Outlook D
Opportunities in the future %

THE PIXI1IE GROUP

Though the market has been difficult, we are encouraged by:
* Continued signs of recovery in the commercial sector

* Despite slow recovery in the residential sector, we have seen
improvement of higher end goods in the luxury market

* Positive market reception to our new products:
* Masland and Fabrica Wool Collections up 30% in 2010
* Masland Avenue — new technology with a woven look
* Stainmaster ® value products have been well accepted
* Durasilk (polyester) products have grown dramatically
* Modular Carpet Tile is taking market share
* Having invested significantly in our capabilities for future
growth ... we can now take advantage of market conditions as
they improve
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THE PIXI1IE GROUP

35

Use of Non-GAAP Anandal information:

The Company believes that non-GAAP performance measures, which management uses in evaluating the
Comparry’s business, may provide users of the Compamy’s finand al inforrmation with additional meaningful
bases for comparing the Company's asrent results and results in a prior period, as these measures reflect
factors that are unique to one period relative to the comparable perieod. However, the non-GAAP performance
measures should be viewed in addition to, not as an alternative for, the Company's reported results under
accounting prindples generdly accepted in the United States.

The Company defines Adjusted Operating Inoome as Operating Income plus fadlity consolidation expenses and
severanoe expenses, plus impairment of assets, plus impairment of goodwill. {Note 1}

The Company defines Adjusted EBIT as net inoome | ess inoome from discontinued operations, net of tax, plus
taxes and plus interest. {Note 2}

The Comparry defines Adjusted EBTIDA as Adjusted EBIT plus depre dation and amortization, plus fadlity
consolidation expenses and severanoe expenses, plusimpairment of assets, plus impairmment of goodwill and
plus other {income) expense - net. {Note 3}



MNon-GAAP Financial Information:
Nole x Restated
Adjusted Operating Income [Loss)

{5 in thousands) QI2009 Q22009 Q32000 QAZ0a) GI20I0 22T Q3D A0
Operating income (loss) (39163} (S8 (171} (0S8} {2.286) S (1037) 15,
Plus: Faclity consoldation and severance expenses 1,615 7 =63 1,796 pal 122 g1 8 L [
Plus: Inpairnent of assets - - - 1,858 - - - -
Phuas: npairmnent of poodwill 31,806 = -

Non-GAAP Adj. Operating income (loss) (Note 1) § (6142) §  (3a1) § (1,148) § (803} § (2.075) § 181 § (1,633) § 2512

Adjusted Earnings before Interest and Taxes (EBIT)

{5 in thousands) QL2090 Q22000 Q3200 QE200Na) QIANM0 Q2200 Q32000 Q42000
Net income {loss) as reported @557 @067 (1,904 (3623} (252} (7 (3807) 516
Less ncome {loss} from discontinued, net tax {116) {83} B e (M () @B (12)
Phus: Taxes am3 @) (167 (19) (0600 {636)  {965) 57
Plus: IMerest 1486 1410 134 1278 1235 1,182 o 03
Non-GAAP Adjusted ERIT (Mote 2) 5(38.378) 5 {(ee4) 5 (1.337) $ (a0m) $ (2288 § (238) § (n930) § 1598
Earnings before Interest, Taxes, Depreciation and Amortization (EBITDA)

{5 in thousands} QI20 G220 O30 QAXNa) QI2M0 CQ22H0 OQ3AMD Q420
Non-GAAP Adjusted ERIT {from above) (38878) (M) (1837} (A0} {2284} (238} (1030} 1508
Plus: Deprediation and asnortization 3,564 3,565 3,338 3,037 2,964 2,966 2,941 2,704
Plus: Faclity consoldation 8 severance expenses 1,615 17 563 1,796 pail 122 k] 718
Plus: Inpairnent of assets - - - 1,459 - - - -

Plus: npairnent of poodwilll 31,406 - - - - - - -

Phus: Other {income) expense - net (229 1% (L)} ) @ )
Mon-GAAP Adjusted ERITDA {(Note 3) 5057 %5 3224 $ 22 $ 2234 § 880 § 3 5 1308 § 5215

Due 1o rounding, toiaks of the quarterly information for each of the years reflected mey not necesrily equal the snnusl totals



MNon-GAAP Financial Information:

Adjusted Operating Income [Loss)

{5 n thousands) M06{a} W7 {a) 208 {a} 2009 {a} 20
Operating income (loss) 16565 16707 (BAG0) @5389) (2570
Plus: Fadity consolidation and severance expenses - - 2,317 4001 1,556
Plus: Enpairmnent of assets - - 4,478 1,859 -
Plus: npairment of poodwilll & “ 2311 31,806 -
Non-GAAP Adjusted Operating income (Loss) (Note 1) $16565 § 16707 § 1456 5 (BA33) § (L014)

Adjusted Earnings before Interest and Taxes (Adjusted EBIT)

{5 i thousands) M06{a}) A7 {a) 208 {a} 28 {a) a0
Net income (loss) as reported 7666 G627  (BLAm) poom) (A6
Less: incomne {Joss) from discontinued operations, net of tax {217} {5} {313} {382} {281}
Plus- Taxes 1776 3,686 {2,931} {8.270) {2,504)
Plus- Interest 7.3 6,347 5,065 55 124
Non-GAAP Adjusted BBIT {Note 2) $16872 § 1681 § (28134) 5 {208} 5 (2.853)

Adjusted Earnings before Interest, Taxes, Depreciation and Amortization (Adjusted EBITDA)

{5 in thousands) A06{a} 207 {a) 208 {a} 2000 {a) 2am0
Non-GAAP Adjusied EBIT {from above) 16,872 16,801 (28,334}  {&5.208) {2.853)
Plus: Deprediation and asvortiration 11,500 12,90 13,752 13,504 155
Plus: Fadiity consolidation and severance expenses - - 2,317 4091 1,556
Plus: Inpairmentt of assets - - A48 1,459 -
Plus: Inpairmnent of poodwilll = 2311 31,806 i

Plus: Other {Income} expense - net {327} {94} {326} {181} 283
Mon-GAAP Adjusted BRITDA (Note 3) S 4§ Mo § 158 § s07 § 10561
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