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In 2022, Graybar surpassed a historic milestone: 

$10 billion in net sales for the first time in company 

history. Graybar’s sales have grown from $5.4 billion 

in 2012 to $10.5 billion in 2022. 

$10 BILLION AND GROWING

ATLANTA DISTRICT

Paul J. Woodard 
District Vice President

Matthew C. Doolittle
Director, Electrical Sales

Regis J. Ganley
Director, Electrical Sales

Kevin E. O’Leary
Director, Comm/Data Sales

William F. Seddon
Director, Operations

BOSTON DISTRICT 

Todd M. McDonough
District Vice President 

Bryan A. Hayes
Director, Electrical 
and Industrial Sales

Brian J. Hegarty
Director, Operations 

Joseph B. Donahue
Director, Human Resources

CALIFORNIA DISTRICT

Stephen R. Cray
District Vice President

Michael J. Schneeweis  
Director, Electrical Sales 

Christopher S. Jenkins
Director, Comm/Data Sales 

James C. Westerfield
Director, Industrial Sales

David C. Turner
Director, Operations

Najam Chohan 
Director, Finance

CHICAGO DISTRICT 

Ellen S. Rebne 
District Vice President

Matthew T. Stone
Director, Electrical Sales

Thomas C. Bleker
Director, Comm/Data Sales

David G. Bender
Director, Industrial Sales

Eric M. Ehnert
Director, Operations

Steven R. Bourbeau
Director, Finance

DALLAS DISTRICT

William H. Hoyt
District Vice President

Frank J. Slovacek
Director, Electrical 
and Industrial Sales

William Y. Boykin
Director, Electrical 
and Industrial Sales

Debra W. Boudreaux 
Director, Comm/Data Sales

Walter Edney
Director, Operations

Dale R. Jensen
Director, Finance

Grady N. Norton
Director, Human Resources

MINNEAPOLIS DISTRICT 

Alex J. Piwoschuk 
District Vice President

Virginia S. Aguinaga
Director, Electrical Sales

Chad R. Goldsmith
Director, Comm/Data Sales

Shawn W. Koch
Director, Industrial Sales

Dion Q. Bagaason
Director, Operations

David W. Heimark
Director, Finance

Jeff Steely
Director, Human Resources

NEW YORK DISTRICT 

Richard H. Harvey
District Vice President

James Montemarano
Director, Electrical 
and Industrial Sales

Scott R. Kennedy
Director, Electrical Sales

Steven P. Shattuck
Director, Comm/Data Sales

James F. O’Kane
Director, Operations

Kyle D. Koch
Director, Finance

SOUTHWEST DISTRICT

Jeffrey A. Wanner
District Vice President

Bradley J. Lee
Director, Electrical 
and Industrial Sales

David E. Potts
Director, Comm/Data Sales

Sylva R. Dundas
Director, Finance

Richard J. Dressman
Director, Operations

Karen Devries
Director, Human Resources 

PITTSBURGH DISTRICT

Scott B. Neubauer
District Vice President

Walter V. Kaper
Director, Electrical 
and Industrial Sales

Lawrence E. Smith
Director, Electrical Sales 

Jason R. Berger
Director, Comm/Data Sales

J. Brett Felton
Director, Industrial Sales

Edward C. Deems
Director, Operations

Robert S. Podomnik
Director, Finance

Bryan C. Scott
Director, Human Resources

RICHMOND DISTRICT

Andrew E. Ciccone
District Vice President

Kurt D. Metting
Director, Electrical Sales

J.D. Henigman
Director, Electrical Sales

Jerry L. Eagle
Director, Comm/Data Sales

Harold T. Chassereau
Director, Industrial Sales

George R. Stark
Director, Operations

Roderick A. Morgan
Director, Finance

Johna Campbell
Director, Human Resources

SEATTLE DISTRICT

Steven D. Breeden
District Vice President

Jonathan M. Rayment
Director, Electrical 
and Industrial Sales

Derek W. Osborn
Director, Comm/Data Sales

Jared T. Friesen
Director, Operations

Ned Sahin
Director, Finance

ST. LOUIS DISTRICT

Andrew C. Ipson
District Vice President

William R. Wood
Director, Electrical Sales

Jack L. Callen
Director, Comm/Data Sales

James E. Ricker
Director, Industrial Sales

Michael J. Arceneaux
Director, Operations

J. Stuart Jaeger
Director, Finance

TAMPA DISTRICT

Robert W. Levine 
District Vice President

Tyler J. Maggs
Director, Electrical 
and Industrial Sales

Wendy L. Nelson
Director, Operations

Jerry W. Karch
Director, Finance

GRAYBAR CANADA  

Jason C. Taylor
President

Peter D. Horncastle
Senior VP, Sales and Marketing

Jason G. Brimner
VP, Controller and Secretary 

William J. Jones
VP, Central Region

Cory Morris
VP, Atlantic Region

Nicholas A. Malone
VP, Operations and 
Supply Chain 

Michael C. Ryan
Senior Director, Comm/Data 
and Strategy

Michael B. Cartney
Regional Director West

Roberta J. Hood
Director, People and Culture

ADVANTAGE 
INDUSTRIAL 
AUTOMATION

George F. Smith III
President

CAPE ELECTRICAL 
SUPPLY 

Ryan J. Weissmueller
President

CX CONNEXION

David M. Rosenstein
President

METRO ELECTRIC 
SUPPLY 

Brett A. Vollrath
President

SHINGLE & GIBB 
AUTOMATION 

Brian S. Lepsis
Chief Executive Officer

Richard D. Slaugh
President

STEVEN ENGINEERING 

Bryan J. Wolfgram
Chief Executive Officer

Paul E. Burk
President

WALKER INDUSTRIAL 
PRODUCTS

Adam Foley
President

MANAGEMENT TEAM FOR GRAYBAR DISTRICTS 
AND COMPANY SUBSIDIARIES AS OF APRIL 1, 2023



After a record performance in 2021, I am very pleased 

to report that Graybar raised the bar even higher in 2022. 

Last year, Graybar achieved outstanding results, including 

record net sales, record income from operations and 

record net income. 

For the year, Graybar’s net sales grew 20.2 percent 

to $10.5 billion, marking the first time the company has 

surpassed $10 billion in sales. This milestone achievement 

is the result of a consistent focus on profitable growth. In 

addition, Graybar’s net income for 2022 increased to a record 

$452.9 million, a 72.6 percent increase from the previous year.

Because of the company’s performance in 2022, Graybar 

shareholders earned a 35 percent return on their investment 

through cash dividends totaling $4.00 a share and a 3-for-20 

stock dividend that was issued in February of this year. 

Eligible Graybar employees also received a 15 percent 

employer contribution to the Profit Sharing and Savings Plan.

It was a year to remember, thanks to our employees 

and their hard work in the face of ongoing change and 

uncertainty. Throughout 2022, our industry navigated a 

variety of challenges, including supply chain disruption, 

raw material shortages, price inflation, rising interest rates 

and labor issues. Although these challenges may continue 

to affect our business in the future, we remain focused on 

providing exceptional service to our customers, minimizing 

potential risks and managing our business wisely. 

Graybar’s financial position remains strong, which allows 

us to invest in our long-term success. In addition to investing 

in technology, people, and service capabilities, we made 

several acquisitions to help diversify our business and 

drive long-term growth. Last year, Graybar acquired three 

companies: CX Connexion, Walker Industrial Products and 

New England Drives & Controls. We are excited that these 

companies are now part of Graybar, and we look forward 

to building a bright future together. 

Beyond our positive results, Graybar earned recognition 

as a leading employer in 2022. This fall, we were listed 

among Newsweek magazine’s 100 Most Loved Workplaces. 

We also won several regional and national top workplace 

awards, and we were recently named a recipient of the 

Top Workplaces USA award for the third consecutive 

year. These recognitions are a testament to our employee 

ownership culture and to the employees and retirees who 

make our company a great place to work.

As Graybar grows, our leaders play a vital role in positioning 

the company for continued success. In April, David Meyer was 

named Senior Vice President and Chief Financial Officer and 

elected to Graybar’s board of directors. In June, board member 

and Senior Vice President – Supply Chain Management Scott 

Clifford retired after 28 years with Graybar. We thank Scott 

for his leadership and his many contributions to our business. 

Graybar made several other leadership changes in 2022 and 

at the start of 2023 that support our strategic plan and prepare 

us for the future. Those changes are featured on page 11. 

I thank our employees and retirees for their ongoing 

commitment to Graybar’s success. I am proud of what we 

accomplished over the last several years and congratulate 

everyone for an outstanding performance in 2022. 

Looking to the future, I remain confident in our strategy 

and committed to our culture of employee ownership 

that has served us well for so many years. 

Kathleen M. Mazzarella

Chairman, President and CEO

A LETTER TO OUR SHAREHOLDERS
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The comparison above assumes $100.00 invested on December 31, 2016, and reinvestment of dividends.

The market value of the Company’s stock, in the absence of a public market, assumes continuation of the 
Company’s practice of repurchasing offered securities at $20.00 per share.

GRAYBAR

S&P 500
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$100 $96 $126 $149 $192 $157
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DOW JONES U.S. 
ELECTRICAL 
COMPONENTS

TOTAL SHAREHOLDERS’ RETURNS

Company Performance The following graph shows a five-year comparison of cumulative total 

returns for the Company, the Standard and Poor’s 500 Composite Index, and the Dow Jones 

U.S. Electrical Components & Equipment Total Stock Market Index (index code DWCELQ).
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Net Sales
(in billions)

$7.2
$7.5 $7.3

2018 2019 2020 2021 2022

$8.8

Pre-Tax & Net Income (in millions)
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20%
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MANAGING FOR THE LONG TERM

As a result of Graybar’s record performance in 2022, shareholders earned a 35 percent 

return on their investment through cash dividends totaling $4.00 a share and a 3-for-20 

stock dividend that was issued in February of 2023. 
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More than 154 years later, that spirit of innovation is alive and 

well at Graybar. Our company stands the test of time because 

we constantly look to the future and strive to anticipate our 

customers’ changing needs, while remaining true to the 

values that have served as the foundation of our success.

Today, the pace of change continues to accelerate. While 

Graybar’s strategy remains focused on profitable growth, we 

know that achieving growth in a fast-changing world requires 

new ways of thinking and working, and new approaches for 

delivering an exceptional customer experience. 

Our strategic plan includes acquisitions that complement  

our core strengths, along with investments designed  

to enhance our digital capabilities and transform our 

business for the future. 

Our strategic plan includes three main priorities:

1.  Strengthening Graybar’s position  

as an industry leader.

2.  Using data to drive decisions and actions  

throughout the company.

3.  Adapting our organization for success  

in a fast-changing world.

This business transformation strategy brings together the 

people, processes and technologies that will help us explore 

new growth opportunities, elevate the customer experience 

and create a competitive advantage. 

Graybar traces its roots to a small, entrepreneurial startup that eventually revolutionized 

the way people around the world connect and communicate. 

BUILDING OUR FUTURE

G R AY B A R E L E C T R I C C O M PA N Y, I N C .  
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Graybar achieved growth across all vertical markets in 

2022. Contractors represent a substantial portion of our 

business, with more than 56 percent of our total sales 

coming from the construction vertical. Many contractors 

are facing labor shortages, making jobsite productivity a 

top priority. The supply chain challenges of the past year 

highlighted Graybar’s leadership position with contractors, 

as we continued to refine our inventory to meet customer 

demand and provided services to improve efficiency. 

We also expanded our work with several construction 

technology platforms that contractors use to improve their 

operations. From estimation, takeoffs, project management 

and BIM, Graybar is building the right relationships and 

making the necessary investments in technologies that 

can help our customers achieve more. 

The industrial vertical remains a strategic focus for Graybar. 

Several of our subsidiaries are highly regarded for their 

technical capabilities in industrial automation and control. 

In addition, Graybar’s industrial automation sales team 

continues to grow, as we support OEMs, control system 

integrators and industrial plant customers. Last year, 

Graybar ranked No. 15 on Industrial Distribution’s Big 50 list 

of top North American industrial distributors. It was the first 

year Graybar appeared on the list, underscoring Graybar’s 

increased presence in this vertical market.

In a world where connectivity is more important than ever, 

Graybar is helping customers build out the necessary 

infrastructure to support the evolution to 5G, including 

broadband, in-building wireless and multi-tenant data 

centers. These areas are seeing rapid growth, which 

has increased the demand for many of the products and 

technologies Graybar offers such as fiber optic cabling, 

wireless and other comm/data solutions. 

Graybar is also growing its business in renewables, specifically 

for commercial and utility applications. Our national 

Renewables team focuses on delivering commercial energy 

solutions including electric vehicle (EV) charging stations, 

EV infrastructure and large-scale solar projects. 

We also continue to acquire companies to diversify our 

business, increase our market share and accelerate 

our growth. Last year, Graybar added three companies to our 

growing list of subsidiaries. In August, we acquired Walker 

Industrial Products and New England Drives & Controls. 

Combined with our existing industrial business, these 

acquisitions positioned Graybar as one of New England’s 

leading automation and control distributors. In addition, 

the acquisition of CX Connexion in December strengthened 

our competitive position in the Chicago market. 

Graybar remains focused on achieving profitable growth, both organically and through 

acquisitions that can strengthen the company for the long term.  

ACCELERATING GROWTH

Growing Through Acquisitions 
Over the past three years, Graybar and its subsidiaries have acquired several companies that 

expand our business. These companies share Graybar’s core values and expand our capabilities. 

2020

Shingle & Gibb Automation

2021

Steven Engineering

Metro Electric Supply

Richmond Electrical Supply 

Electro-Mag and its 
wholly owned subsidiary, 
Les Controles J.A.D. Inc. 

2022

CX Connexion

Walker Industrial 
Products Inc.

New England Drives 
& Controls Inc.
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Customers can count on Graybar, thanks to our team of 

more than 9,400 employees and a sales and distribution 

network comprised of more than 325 locations across 

North America. This network includes a combination of 

sales offices, branches, zones/service centers and regional 

distribution centers. Behind each location is a team of 

dedicated employees who play a critical role in providing 

the high-quality service and support our customers have 

come to expect from Graybar. 

Our employees are equipped with advanced technology that 

helps them serve our customers in new and innovative ways. 

In recent years, Graybar has implemented new technologies 

to support an enhanced inventory and product placement 

strategy, designed to remove friction from the supply chain. 

We also continue to use technology to forecast inventory 

levels based on customer demand. In 2022, we moved 

forward with our implementation of a new, cloud-based 

warehouse management system that improves the efficiency 

of our distribution centers, and we are exploring potential 

applications for warehouse robotics in select facilities. 

Graybar is also adding warehouse capacity in targeted areas 

to optimize the customer experience. Last year, we relocated 

our St. Louis Service Center to a new facility with more than 

216,000 sq. ft. of space to support customers across the 

region. We plan to open two new service centers in 2023  

and will continue to adapt our physical footprint to ensure  

it serves our customers’ needs in the future. 

Technology is transforming customer expectations,  

as demand for digital capabilities and self-service tools 

increases across the markets we serve. Digital commerce 

is about more than processing transactions – it’s about 

providing customers with a wide range of digital tools that 

help them run their business and achieve better outcomes.

Graybar.com serves as the digital hub for our customers. 

Last year, we launched a new search engine on the website 

that uses artificial intelligence to greatly improve the 

overall search experience. We also created a program 

that enables customers to check supplier inventory 

levels automatically through our website. In 2023, we will 

enhance site navigation on graybar.com and establish new 

merchandising capabilities that will give customers more 

options when selecting the right product or solution for their 

projects. Finally, we will also launch a new mobile app that 

will put powerful capabilities in the hands of our customers 

and deliver a seamless customer experience. 

DELIVERING A SEAMLESS 

CUSTOMER EXPERIENCE

As a full-service distributor, Graybar’s supply chain capabilities are foundational to our 

business and often serve as a competitive advantage. Whether customers do business  

with us in person, over the phone or online, we are focused on delivering the products 

and solutions they need, when and where they need them.
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is the key to our success
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One of the most important ways we use data is to gain a 

better understanding of our customers, their preferences, 

buying patterns and business priorities. Salesforce 

is a key technology platform that connects customer 

insights with our sales and marketing activities. Last 

year, we emphasized Salesforce training and introduced 

best practices that help our sales organization be more 

agile and effective. We will continue to enhance our 

Salesforce capabilities, with quote and order entry, project 

management and advanced analytics—all resources that 

will help us win in an ever-changing business environment. 

Earlier this year, we rolled out the second phase of our 

IMPACT pricing program, designed to help our managers 

and sales teams better execute customer pricing. We 

have already seen positive results from the first phase 

of IMPACT pricing, which uses advanced AI capabilities 

to analyze and deliver precise pricing guidance. This 

gives our salespeople confidence that the price they 

offer is consistent, competitive and profitable. 

One way we are working smarter and improving our internal 

processes is through robotic process automation. We use 

“bots” and other automation platforms to handle routine work 

that streamlines workflows. This allows our people to focus  

on more challenging tasks that require experience and 

problem-solving skills. Moving forward, we will continue  

to deploy new automation technologies, which can transform 

how we work and how we serve our customers. 

Employee engagement is a critical driver of business 

performance. Each quarter we survey our employees 

to gauge what they like about Graybar and what changes 

they would recommend. These ideas are shared with 

team leaders so they can sustain positive and productive 

work environments. In some cases, the ideas shared by 

employees contribute to broader changes that enhance the 

work experience across the company. We also provide our 

managers with a quarterly toolkit that gives them the means 

to hold meaningful conversations with their teams about 

company, district and local performance.

In 2022, Graybar created the quarterly Market Insights Report 

to highlight key supply chain conditions and offer strategies 

and tactics to mitigate risks associated with material availability 

and inflation. This type of data is critical as our managers, sales 

teams and customers look to understand changing market 

dynamics that may impact their business. 

To transform the company for the future, Graybar strives  

to inspire a culture of innovation, agility and growth. One 

way we do that is through our employee innovation program, 

which is facilitated by Graybar’s Innovation Lab (iLab) at 

the University of Illinois at Urbana-Champaign. In 2022, 

Graybar’s iLab launched the Idea Accelerator, a company-

wide competition that encourages a fast-paced, collaborative 

approach to uncover innovative solutions that positively 

impact Graybar’s business. To participate, employees formed 

cross-functional teams and submitted a strategic idea to 

improve the business. From there, Graybar’s Innovation 

Council determined five finalists and Graybar employees 

used a crowd-sourcing approach to select the two winners. 

We will continue this competition in 2023 to encourage  

more employees to participate in the innovation process.

DRIVING BUSINESS  

PERFORMANCE

As a successful and growing company, Graybar employees are focused on using 

technology to boost productivity and drive business performance. Thanks to advanced 

analytics, data visualization tools and artificial intelligence, we have access to real-time 

insights that allow us to make fact-based decisions like never before. 
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Fostering a culture of
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As employee owners, we take responsibility for our results 

because we all benefit when the company does well. 

In 2022, Graybar demonstrated the power of teamwork, 

as we surpassed $10 billion in net sales for the first time in 

company history. Graybar rewarded employee and retiree 

shareholders with a 35 percent return on their investment 

based on our performance last year. In addition, eligible 

employees earned a 15 percent employer contribution 

to the Profit Sharing and Savings Plan. 

Graybar’s exceptional year extends beyond sales 

performance. Last year, Graybar was named among 

Newsweek magazine’s 100 Most Loved Workplaces. 

In early 2023, Graybar was named a recipient of the 

Top Workplaces USA award for the third year running 

and a Fortune World’s Most Admired Company for the 

21st time. We celebrate these awards and our employees’ 

many contributions to the business in the Outlook magazine, 

which remains the longest continually published employee 

magazine in the country. 

The company continues to evolve our employee value 

proposition to retain and engage current employees, while 

attracting new employees to our team. Last year, Graybar 

welcomed hundreds of new employees to the company 

in a variety of areas including sales, customer service, 

warehouse, finance and other positions. With a focused 

approach to sales recruiting, we increased the size of our 

sales force by nearly 15 percent. We also welcomed the 

employees from our recently acquired subsidiaries who

are experiencing Graybar and our culture for the first time. 

Supporting education has always been a priority at Graybar. 

We believe it has a long-term impact on the success of our 

workforce and the communities where we do business. 

In addition to investing in the development of our employees, 

Graybar is working to address broader industry challenges. 

Graybar launched the Construction Trades Scholarship 

Program in 2019 to encourage more people to enter the 

construction industry. Last year, Graybar awarded 13 

scholarships to students across the United States who are 

pursuing careers in the construction trades. We hope these 

students will help build the future of our industry. 

Graybar is also committed to the long-term viability of the 

construction industry through its Premier Partnership with 

the National Electrical Contractors Association (NECA) and 

its Platinum Partnership with the Independent Electrical 

Contractors (IEC). We also support ELECTRI International 

and its mission to conduct research and education for 

the construction industry. We collaborate with other 

industry organizations including the National Association 

of Electrical Distributors (NAED), the National Association 

of Wholesaler-Distributors (NAW), the National Electrical 

Manufacturers Representatives Association (NEMRA) and 

the National Electrical Manufacturers Association (NEMA) 

to strengthen the distribution channel for the future.

Graybar employees and retirees are the heart and soul of our company. We believe that 

employees with diverse perspectives bring the ideas and innovative thinking we need 

to solve our biggest challenges and compete in an ever-changing world. 

TAKING OWNERSHIP
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Leadership Changes 
Graybar announced several leadership 

changes last year. Some of these changes 

took place in 2022 while others were 

effective in early 2023. We will continue 

to adapt our organization and leadership 

team to ensure Graybar is poised for 

success well into the future. 

APRIL 2022

David Meyer was named Senior Vice 
President and Chief Financial Officer 
and elected to the Board of Directors.

JULY 2022

Paul Woodard was named Atlanta 
District Vice President, replacing 
Mark Adams who retired from Graybar 
after more than 40 years of service. 

Steve Breeden was named Seattle 
District Vice President, replacing 
Paul Hansen who retired from Graybar 
after 39 years of service. 

JANUARY 2023

David Bender was named Regional 
Vice President, with responsibility for the 
company’s Minneapolis, St. Louis, Dallas, 
Seattle, Southwest and California Districts. 

Brian Delaney was named Vice President 
- Subsidiaries, with responsibility for 
Graybar’s U.S.-based subsidiaries. 

APRIL 2023

Tom Twitty was named Senior Vice 
President - Supply Chain Management. 

Andy Ciccone was named District 
Vice President in Richmond. 

Mark Hirst was named Vice President 
of Technology.

Finally, Graybar invests in the long-term health of our 

communities to improve the quality of life of our families and 

neighbors, while generating economic growth and prosperity. 

Giving back is one of the ways we demonstrate our values as 

a company. In fact, we recently expanded our Matching Gifts 

Program to a larger group of charities through the end of 2023. 

The Graybar Family Foundation (GFF) is one of the charitable 

organizations that continues to participate in the Matching 

Gifts Program. The GFF is an independently run nonprofit 

organization that provides confidential and immediate support 

to Graybar employees who have a sudden need for reasons 

beyond their control, such as damage from a natural disaster 

or a medical emergency. Many employees and retirees choose 

to make donations to the GFF in honor of special occasions, 

in memory of loved ones or simply to support the mission 

of the organization. 
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DENNIS E . DESOUSA

Senior Vice President and 

General Manager

MATTHEW W. GEEKIE

Senior Vice President –  

Secretary and General Counsel

RICHARD H. HARVEY

District Vice President, 

New York District

WILLIAM P. MANSFIELD

Senior Vice President – Strategy 

and Business Development

BEVERLY L . PROPST

Senior Vice President –

Human Resources

DAVID G. MA X WELL

Senior Vice President –

Sales

K ATHLEEN M. MA ZZARELL A

Chairman, President and 

Chief Executive Officer

DAVID A . BENDER

Regional Vice President 

DAVID M. MEYER

Senior Vice President and

Chief Financial Officer

BOARD OF DIRECTORS
AS OF APRIL 1, 2023 
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ANNUAL REPORT ON FORM 10-K

for the f iscal year ended December 31, 2022
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In 2022, Graybar surpassed a historic milestone: 

$10 billion in net sales for the first time in company 

history. Graybar’s sales have grown from $5.4 billion 

in 2012 to $10.5 billion in 2022. 

10 BILLION AND GROWING

ATLANTA DISTRICT

Paul J. Woodard 
District Vice President

Matthew C. Doolittle
Director, Electrical Sales

Regis J. Ganley
Director, Electrical Sales

Kevin E. O’Leary
Director, Comm/Data Sales

William F. Seddon
Director, Operations

BOSTON DISTRICT 

Todd M. McDonough
District Vice President 

Bryan A. Hayes
Director, Electrical 
and Industrial Sales

Brian J. Hegarty
Director, Operations 

Joseph B. Donahue
Director, Human Resources

CALIFORNIA DISTRICT

Stephen R. Cray
District Vice President

Michael J. Schneeweis  
Director, Electrical Sales 

Christopher S. Jenkins
Director, Comm/Data Sales 

James C. Westerfield
Director, Industrial Sales

David C. Turner
Director, Operations

Najam Chohan 
Director, Finance

CHICAGO DISTRICT 

Ellen S. Rebne 
District Vice President

Matthew T. Stone
Director, Electrical Sales

Thomas C. Bleker
Director, Comm/Data Sales

David G. Bender
Director, Industrial Sales

Eric M. Ehnert
Director, Operations

Steven R. Bourbeau
Director, Finance

DALLAS DISTRICT

William H. Hoyt
District Vice President

Frank J. Slovacek
Director, Electrical 
and Industrial Sales

William Y. Boykin
Director, Electrical 
and Industrial Sales

Debra W. Boudreaux 
Director, Comm/Data Sales

Walter Edney
Director, Operations

Dale R. Jensen
Director, Finance

Grady N. Norton
Director, Human Resources

MINNEAPOLIS DISTRICT 

Alex J. Piwoschuk 
District Vice President

Virginia S. Aguinaga
Director, Electrical Sales

Chad R. Goldsmith
Director, Comm/Data Sales

Shawn W. Koch
Director, Industrial Sales

Dion Q. Bagaason
Director, Operations

David W. Heimark
Director, Finance

Jeff Steely
Director, Human Resources

NEW YORK DISTRICT 

Richard H. Harvey
District Vice President

James Montemarano
Director, Electrical 
and Industrial Sales

Scott R. Kennedy
Director, Electrical Sales

Steven P. Shattuck
Director, Comm/Data Sales

James F. O’Kane
Director, Operations

Kyle D. Koch
Director, Finance

SOUTHWEST DISTRICT

Jeffrey A. Wanner
District Vice President

Bradley J. Lee
Director, Electrical 
and Industrial Sales

David E. Potts
Director, Comm/Data Sales

Sylva R. Dundas
Director, Finance

Richard J. Dressman
Director, Operations

Karen Devries
Director, Human Resources 

PITTSBURGH DISTRICT

Scott B. Neubauer
District Vice President

Walter V. Kaper
Director, Electrical 
and Industrial Sales

Lawrence E. Smith
Director, Electrical Sales 

Jason R. Berger
Director, Comm/Data Sales

J. Brett Felton
Director, Industrial Sales

Edward C. Deems
Director, Operations

Robert S. Podomnik
Director, Finance

Bryan C. Scott
Director, Human Resources

RICHMOND DISTRICT

Andrew E. Ciccone
District Vice President

Kurt D. Metting
Director, Electrical Sales

J.D. Henigman
Director, Electrical Sales

Jerry L. Eagle
Director, Comm/Data Sales

Harold T. Chassereau
Director, Industrial Sales

George R. Stark
Director, Operations

Roderick A. Morgan
Director, Finance

Johna Campbell
Director, Human Resources

SEATTLE DISTRICT

Steven D. Breeden
District Vice President

Jonathan M. Rayment
Director, Electrical 
and Industrial Sales

Derek W. Osborn
Director, Comm/Data Sales

Jared T. Friesen
Director, Operations

Ned Sahin
Director, Finance

ST. LOUIS DISTRICT

Andrew C. Ipson
District Vice President

William R. Wood
Director, Electrical Sales

Jack L. Callen
Director, Comm/Data Sales

James E. Ricker
Director, Industrial Sales

Michael J. Arceneaux
Director, Operations

J. Stuart Jaeger
Director, Finance

TAMPA DISTRICT

Robert W. Levine 
District Vice President

Tyler J. Maggs
Director, Electrical 
and Industrial Sales

Wendy L. Nelson
Director, Operations

Jerry W. Karch
Director, Finance

GRAYBAR CANADA  

Jason C. Taylor
President

Peter D. Horncastle
Senior VP, Sales and Marketing

Jason G. Brimner
VP, Controller and Secretary 

William J. Jones
VP, Central Region

Cory Morris
VP, Atlantic Region

Nicholas A. Malone
VP, Operations and 
Supply Chain 

Michael C. Ryan
Senior Director, Comm/Data 
and Strategy

Michael B. Cartney
Regional Director West

Roberta J. Hood
Director, People and Culture

ADVANTAGE 
INDUSTRIAL 
AUTOMATION

George F. Smith III
President

CAPE ELECTRICAL 
SUPPLY 

Ryan J. Weissmueller
President

CX CONNEXION

David M. Rosenstein
President

METRO ELECTRIC 
SUPPLY 

Brett A. Vollrath
President

SHINGLE & GIBB 
AUTOMATION 

Brian S. Lepsis
Chief Executive Officer

Richard D. Slaugh
President

STEVEN ENGINEERING 

Bryan J. Wolfgram
Chief Executive Officer

Paul E. Burk
President

WALKER INDUSTRIAL 
PRODUCTS

Adam Foley
President

MANAGEMENT TEAM FOR GRAYBAR DISTRICTS 
AND COMPANY SUBSIDIARIES AS OF APRIL 1, 2023
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