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To create an
 easy an

d fu
n

 w
ay to sh

are 
th

e love of spin
ach

 an
d green

s, 
w

ith
 th

e goal of creatin
g h

ealth
y produ

cts, 
a h

ealth
y bu

sin
ess, an

d a h
ealth

ier com
m

u
n

ity.

   O
U

R
 M

IS
S

IO
N



LA
U

R
A

 H
A

R
R

IS
C

H
IEF EX

EC
U

TIVE O
FFIC

ER
 

    Form
er sm

all b
u

sin
ess ow

n
er

 A
lign

ed
 w

ith
 target m

arket
20

+ years in
 variou

s sales/cu
stom

er service fi
eld

s
Food

 h
an

d
ler safety C

ertifi
ed

Z
A

C
H

 M
EIER

C
H

IEF C
U

LIN
A

R
Y O

FFIC
ER

Train
ed

 in
 cu

lin
ary arts

Execu
tive Pastry C

h
ef

B
A

 Ph
otojou

rn
alism

H
A

C
C

P C
ertifi

ed

   TH
E TEA

M
 



B
A

S
EC

A
M

P C
O

-PA
C

K
C

O
-PA

C
K

ER
/M

A
N

U
FA

C
TU

R
ER

S
ix years m

fg./pkg. experien
ce

Food
 scien

tist
Food

 law
 expert

LA
N

I LA
N

G
TO

N
B

U
S

IN
ES

S
 A

D
VIS

O
R

20
+ years in

d
u

stry experien
ce

10
+ year in

 n
atu

ral food
s com

pan
y expert

Experien
ce assistin

g over 10
 b

ar com
pan

ies
H

as grow
n

 m
u

ltiple com
pan

ies in
to m

illion
-d

ollar 
w

ell-kn
ow

n
 b

ran
d

s 

   TH
E A

D
VIS

O
R

S
 



O
N

 TH
E M

AR
KET TH

ER
E W

ER
E N

O
…

VEG
A

N
,

S
H

ELF-S
TA

B
LE, 

PR
O

TEIN
/M

EA
L R

EPLA
C

EM
EN

T B
A

R
S

W
ITH

 LEA
FY G

R
EEN

S

…U
N

TIL N
O

W
.

w
w

w
.              .com



M
EA

L R
EPLACEM

EN
T

S
U

S
TA

IN
A

B
LE E

N
ER

G
Y 

B
O

O
S

T

A
LLER

G
Y F

RIEN
D

LY

½
 C

U
P S

PIN
A

C
H / 

B
A

R

S
IM

PLE 
IN

G
R

ED
IEN

TS

N
O R

EFIN
ED O

R A
D

D
ED 

S
U

G
A

R



G
R

EEN
S

 G
O

N
E W

ILD
12g Protein
0

g A
d

d
ed

 su
gar

½
 C

u
p of S

pin
ach

7 In
gred

ien
ts

W
H

O
LE EA

R
TH

 &
 S

EA
15g Protein
??g A

d
d

ed
 su

gar
0

 C
u

p of S
pin

ach
24 In

gred
ien

ts



G
R

EEN
S

 G
O

N
E W

ILD
12g Protein

0
g A

d
d

ed
 su

gar
½

 C
u

p of S
pin

ach
7 In

gred
ien

ts

PR
O

B
A

R
10

g Protein
13

g A
d

d
ed

 su
gar

0
 C

u
p of S

pin
ach

28
 In

gred
ien

ts



●
R

eached 100k Sales Year in 2022
●

Tw
o Popular R

ecipes w
ith C

onsistent O
nline O

rders
●

R
eady to Launch Salted C

hocolate C
herry (N

ut-Free)
●

Eight Full Low
 Volum

e M
anufactured R

uns
●

C
om

pleted B
randing &

 Packaging
●

C
onsistent Social M

edia Posts on IG
 &

 FB
●

G
aining Steady Sales &

 Traction from
 SM

 &
 G

oogle Ads 
●

Professional Team
 for B

usiness Advisory, M
arketing, &

 
Accounting

●
Fully Insured

●
Average 25 D

em
os per M

onth
●

Average $
300 in Sales per D

em
o

●
Average $

8
00 in Sales per Event/M

arket
●

70 W
holesale Accounts Across Five States

○
C

olorado, Idaho, Virginia, Arizona, C
alifornia

●
3,379 D

irect O
rders since 7/2021

●
O

rders Shipped to 25 States
●

20 Active Subscriptions
●

Am
azon Store Live by 3/2023

A
C

C
O

M
PLIS

H
M

EN
TS



TIM
E C

R
U

N
C

H
H

EA
LTH

 C
O

N
S

C
IO

U
S

VEG
A

N
/D

ES
IR

E TO
 

EAT M
O

R
E PLA

N
TS

C
O

N
VEN

IEN
T

w
w

w
.              .com

C
U

R
R

EN
T C

U
S

TO
M

ER
 D

EM
O

G
R

A
PH

IC
R

EVEN
U

E: $
8

6,3
94



“Th
ese b

ars are th
e perfect pre-w

orkou
t 

fu
el for m

e - so m
an

y n
u

trien
ts givin

g 
m

e en
ergy A

N
D

 th
ey h

appen
 to b

e 
d

eliciou
s!!”

-Jen, Com
petitive Tennis Player

“Am
azing, tasty protein bars that regularly save m

e 
from

 hangry outbursts in class. The perfect, healthy 
snack for people alw

ays on the go.”   
-Karen, Student, W

orks Full-Tim
e  

“I'm
 so glad

 I asked
 an

oth
er m

om
 at a 

b
irth

d
ay party ab

ou
t th

is b
ar th

at sh
e picked

 
u

p at th
e farm

er's m
arket. Lau

ra's b
ars are 

really tasty an
d

 n
u

trien
t d

en
se. I feel great 

ab
ou

t gettin
g green

s from
 a packab

le b
ar. 

C
an

't w
ait to h

ave th
ese on

 an
 u

pcom
in

g trip, 
w

h
en

 sn
acks/food

 can
 b

e tricky w
h

ile at th
e 

airport an
d

 on
 a plan

e.” 
- M

arisol, Busy M
om



   W
H

O
LES

A
LE A

C
C

O
U

N
T R

EVEN
U

E- $
40

,617



$
10

0
,0

0
0

S
EEK

IN
G



20
23

 PR
O

JEC
TED

  
EX

PEN
S

ESw
w

w
.              .com

Year 1
Year 2

Year 3
Year 4

Year 5

E
X

P
E

N
S

E
S

S
alaries

$60,000
$87,000

$117,450
$152,685

$190,856

Insurance
$1,600

$1,640
$1,681

$1,723
$1,766

M
anufacturing

$91,200
$93,480

$95,817
$98,212

$100,667

R
ent

$3,000
$3,075

$3,151
$3,229

$3,309

M
arketing/ A

dvertising
$20,000

$41,000
$42,025

$43,075
$44,151

D
em

os
$13,000

$13,325
$13,658

$13,999
$14,348

E
vents

$8,000
$20,500

$21,012
$21,537

$22,075

O
ffice S

upplies &
 S

oftw
are

$3,600
$3,690

$3,782
$3,876

$3,972

B
ank Fees

$600
$615

$630
$645

$661

M
erchant Fee

$7,000
$7,175

$7,354
$7,537

$7,725

R
&

D
$3,000

$3,075
$3,151

$3,229
$3,309

D
ues &

 S
ubscriptions

$2,400
$2,460

$2,521
$2,584

$2,648

Travel &
 Transportation

$5,000
$5,125

$5,253
$5,384

$5,518

B
rokers

$20,000
$41,000

$42,025
$43,075

$44,151

O
perating P

rofit
$5,600

$30,640
$118,120

$220,129
$330,993



•
Launch Salted C

hocolate C
herry (nut-free)

•
Produce 60,000 B

ars B
etw

een all Three Flavors 

•
Secure Placem

ent in Tw
o M

idsize M
arket C

hains

•
Focus on D

irect Sales for Profi
tability G

row
th and N

am
e 

R
ecognition into the M

arketplaces

•
Increase Ad D

ollars to Include the Salted C
hocolate C

herry

•
C

ontinuing W
eekly D

em
oing and Sam

pling of Product.

•
In-Store, C

hain, &
 D

istributor Advertising. R
equired by Stores 

Typically as O
ff-Invoice Specials. 

•
C

ontinuing the M
ission to G

row
 G

reens G
one W

ild as a Popular, 
H

ealthy, and Preferred H
ousehold N

am
e.

•
Achieve or Exceed Projected Q

uarterly Sales G
oals for Q

2 &
 Q

3
○

C
om

bined G
oal: $

240,000

PR
O

JEC
TED

 A
C

C
O

M
PLIS

H
M

EN
TS

 
w

/ M
A

IN
VES

T FU
N

D
IN

G



S
ocial M

ed
ia S

trategy/M
an

agem
en

t

C
on

ten
t C

reation

D
igital A

d
vertisin

g S
trategy

D
igital C

on
ten

t C
reation

w
w

w
.              .com

M
A

R
K

ETIN
G

 S
TR

ATEG
Y



EM
AIL C

AM
PAIG

N
S

•M
onthly N

ew
sletter

•N
ew

sletter Sign U
p C

oupon 
C

ode on W
ebsite

•List B
uilding

IN
 STO

R
E

•
D

em
os. D

em
os. &

 M
ore D

em
os.

•
Q

uarterly Scan D
ow

ns
•

Store Ads
w

w
w

.              .com

M
A

R
K

ETIN
G

 S
TR

ATEG
Y



M
A

R
K

ETIN
G

 S
TR

ATEG
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EVEN
TS

/FA
R

M
ER

S
 M

A
R

K
ETS

 – R
EVEN

U
E: $

40
K

 



   TA
R

G
ET M

A
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K
ET / PO

TEN
TIA
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U

S
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M
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Plan
t-B

ased
 Food

 M
arket is Likely to U

psu
rge 

U
S

D
 8

8
.0

0
 B

illion
 G

lob
ally b

y 20
29

https://w
w

w
.investorsobserver.com

/new
s/qm

-pr/75454415443078
10

G
lob

al Protein
 B

ar M
arket is Projected

 to G
row

 
from

 $
4.68

 B
illion

 in
 20

22 to $
7.0

7 B
illion

 b
y 

20
29

https://w
w

w
.fortunebusinessinsights.com

/industry-reports/protein-bar-m
arket-100

8
05

Vegan
 Food

 In
d

u
stry W

ill D
ou

b
le to $

92 B
illion

 
b

y 20
27

https://vegnew
s.com

/vegan-new
s/business/vegan-food-industry-92-billion-2027

Forecast G
reen

s G
on

e W
ill G

row
th

: 4x/year
D

enver -> C
olorado -> R

ocky M
ountain States -> N

ational
D

irect Sales -> W
holesale -> D

istribution

G
LO

B
A

L M
A

R
K

ET R
ES

EA
R

C
H



S
PIN

A
C

H
 PA

C
K

ED
M
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L 

R
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C
EM

EN
T O

R
 

PR
O

TEIN
 B

A
R

C
LEA

N
 IN

G
R

ED
IEN

TS

TR
A

N
S

PA
R

EN
T

N
U

TR
ITIO

U
S

S
TR

O
N

G
 B

U
S

IN
ES

S
 

PR
O

PO
S

ITIO
N

 W
H

Y G
R

EEN
S

 G
O

N
E W

ILD
?.



*Based on full investm
ent.

S
A

LES
 FO

R
EC

A
S

T

Year 1
Year 2

Year 3
Year 4

Year 5

G
ross Sales

$
400,000

$
58

0,000
$

78
3,000

$
1,017,900

$
1,272,375

C
ost of G

oods Sold
$

156,000
$

226,200
$

305,370
$

396,98
1

$
496,226

G
ross Profi

t
$

244,000
$

353,8
00

$
477,630

$
620,919

$
776,149



C
O

N
TA

C
T

LAU
R

A H
AR

R
IS

FO
U

N
D

ER
 &

 C
EO

LAU
R

A@
G

R
EEN

SG
O

N
EW

ILD
.C

O
M

(720) 630-3120


