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TH
E

 P
R

O
B

LE
M

Consum
ers are hungry for a brand that represents their values 

and that they can trust to consistently deliver the cannabis 
experience they’re asking for.

M
any producers are great at grow

ing or m
anufacturing products, 

but lack expertise in m
arketing and selling those products.

G
reenhouse & outdoor grow

n cannabis are seen as “inferior” to 
indoor grow

n cannabis, despite their superior qualities & 
environm

ental benefits.
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TH
E

 H
O

N
E

YB
E

E
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LLE
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E

The H
oneybee C

ollective is a com
m

unity consum
ers can feel good 

about supporting. W
e curate great product choices for conscious 

cannabis consum
ers. The H

oneybee C
ollective brings aw

areness 
and action to econom

ic and environm
ental sustainability issues 

through our em
ployee-ow

ned business structure, earth-friendly 
products &

 packaging, and giving back 10%
 of profits to the 

com
m

unities w
here w

e operate. W
e help cannabis producers build 

dem
and 

and 
increase 

m
argins 

w
ith 

our 
sales 

and 
m

arketing 
expertise so they can focus on w

hat they do best - creating the 
m

ost sustainable cannabis products. 
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TH
E H

O
N

EY BEE CO
LLECTIVE IS TH

E FIRST TRULY 
CO

N
SUM

ER-D
RIVEN

 CAN
N

ABIS CO
M

PAN
Y

W
E D

EPLOY Q
UARTERLY CO

N
SUM

ER SURVEYS 
TH

AT D
IRECTLY D

RIVE D
ECISIO

N
-M

AKIN
G

 SUCH
 

AS:
-

PRO
D

UCT LIN
ES

-
CO

M
PAN

Y STRUCTURE
-

G
RO

W
, PRO

CESSO
R AN

D
 D

ISPEN
SARY 

PARTN
ERS

-
H

O
N

EYBEE FUN
D

 REIN
VESTM

EN
T 

O
PPO

RTUN
ITIES

O
UR SURVEYS EN

SURE W
E ARE BRIN

G
IN

G
 

CO
M

PELLIN
G

 PRO
D

UCTS TO
 M

ARKET AN
D

 
BUILDS A LOYAL CO

N
SUM

ER BASE

C
O

M
M

U
N

ITY- D
R

IV
E

N
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“Thanks for letting 
the custom

er have 
a voice and not 
assum

ing you 
know

 w
hat w

e 
w

ant.”

“I love the ideas you are 
bringing to m

arket. W
e 

need m
ore com

panies 
that care about 
em

ployees and the local 
com

m
unity.”

“I really like that you reach out 
like this, it m

akes for a 
custom

er base that feels heard 
and valued.”
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E
M

P
LO

YE
E

- O
W

N
E

D

O
ur com

m
unity has identified 

em
ployee w

ell-being as a top 
priority in a “sustainable 
business”

Em
ployee-ow

nership helps to 
address issues of w

ealth 
inequality and build a happy, 
healthy com

pany

W
hat is m

ost im
portant to you about a 

“sustainable business”?
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S
U

S
TA

IN
A

B
LE

Prem
ium

 sun-grow
n 

fl
ow

er
100%

 recyclable or 
hom

e com
postable 

packaging

Sustainable business 
practices that benefit our 

em
ployees, consum

ers and 
com

m
unity



9
Th

e H
o

n
eyb

ee C
o

llective

TA
R

G
E

T C
O

N
S

U
M

E
R

21-45 YEARS O
LD

DAILY-CAN
N

ABIS CO
N

SUM
ER

TO
P PURCH

ASE DRIVERS:
-

CO
N

SISTEN
T, H

IG
H

 
Q

UALITY PRO
DUCT

-
A BRAN

D TH
AT ALIG

N
S 

W
ITH

 TH
EIR VALUES

-
A FO

CUS O
N

 EQ
UITABLE & 

SUSTAIN
ABLE BUSIN

ESS 
PRACTICES 
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G
TM

 S
trategy

Tw
o key principles: 

W
e have a quality product consum

ers w
ill buy at a prem

ium
.

W
e have a com

pelling story that people w
ant to be part of.

Launching in Colorado, a legacy state w
here national brands are born

Content m
arketing strategy to educate and inspire consum

ers

Build brand loyalists to tell our story for us

Leverage existing relationships from
 brokerage business to identify 

target dispensaries for launch
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C
O

M
P

E
TITIV

E
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N
A

LYS
IS

PREM
IUM

 $$$

VALUE $

LIFESTYLE
M

ISSIO
N

-D
RIVEN
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B
U

S
IN

E
S

S
 M

O
D

E
L

The H
oneybee Collective w

ill partner w
ith grow

s & processors to 
provide packaging, branding, m

arketing and sales

20%
 royalty rate w

ill be charged to partners for these services

As a w
hite label com

pany, w
e w

ill be non-plant touching, allow
ing us 

to easily duplicate in additional m
arkets and states

Positioned to quickly scale once cannabis is federally legalized

10%
 of all profits are reinvested in our com

m
unity through The 

H
oneybee Fund, a com

m
unity-directed fund



13
Th

e H
o

n
eyb

ee C
o

llective

M
E

E
T TH

E
 C

O
LLE

C
TIV

E

ER
IN

 PA
R

K
IN

S

15+ YEARS EDTECH
 

M
ARKETIN

G
GTM

 STRATEGY
PRO

D
UCT M

ARKETIN
G

O
PERATIO

N
AL EFFICIEN

CY

SH
O

LEH
 M

IR
Z

A
I

15+ YEARS CPG
 

PRO
DUCT/M

ERCH
AN

DISIN
G

BRAN
D

 STRATEGY PRO
D

UCT 
D

ESIG
N

 BUSIN
ESS 

IN
TELLIG

EN
CE 

A
R

IA
N

A
 R

O
T

H
W

ELL

5+ SO
CIAL M

EDIA 
M

AN
AG

EM
EN

T
CAN

N
ABIS M

ARKETIN
G

SO
CIAL M

ED
IA

RELATIO
N

SH
IP M

AN
AG

ER

K
A

T
E M

Y
ER

S

5+ YEARS N
O

N
-PRO

FIT
N

O
N

-PRO
FIT

PUBLIC H
EALTH

CO
M

M
UN

ITY EN
G

AG
EM

EN
T

C
H

R
IS B

EC
K

ER

10+ YEARS SALES
CAN

N
ABIS SALES

BUSIN
ESS STRATEGY

M
ARKET IN

SIG
H

TS
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FIN
A

N
C

IA
L P

R
O
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TIO
N

S

●
Sales of $2.5m

 to $5m
 per 

m
arket

●
20%

 Royalty on sales

●
50%

 N
et profits

● Attractive acquisition target 
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S
U

C
C

E
S

S
 M

ILE
S

TO
N

E
S

2022
2023

2027

$1.7M
 sales

$350K
 revenue

$5M
 sales

$1M
 revenue

$25M
 sales 

$5M
 revenue

5 partnerships

5K
 m

em
bers

2K
 lbs. sold

12K
 m

em
bers

100K
 m

em
bers

N
ational brand 

aw
areness
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IN
V
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TO
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R
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S
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IP

YO
U ARE:

A BO
LD

 CH
AN

G
E M

AKER

ALIG
N

ED
 W

ITH
 O

UR M
ISSIO

N
 & VALUES

IN
VESTO

R
CO

M
M

UN
ITY

IN
VESTM

EN
T W

ILL FUN
D

 PACKAG
IN

G
 CO

STS, 
M

ARKETIN
G

 AN
D

 AD
D

ITIO
N

AL STATE 
EXPAN

SIO
N
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JO
IN

 TH
E

 H
IV
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H
O

N
EYBEECO

LLECTIVE.CO
M

H
ELLO

@
H

O
N

EYBEECO
LLECTIVE.CO

M

@
TH

E.H
O

N
EYBEE.CO

LLECTIVE

LIN
KEDIN

.CO
M

/CO
M

PAN
Y/TH

E-H
O

N
EYBEE-CO

LLECTIVE
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D
isclaim

ers—
Please R

ead C
arefully

This presentation provides general background inform
ation about The H

oneybee C
ollective LLC

’s (“the 
C

om
pany”) activities in sum

m
ary form

 only and does not contain all the inform
ation that m

ay be m
aterial 

to potential investors and should not be considered as advice or a recom
m

endation regarding any 
potential investm

ent.

This presentation is not an offer to sell securities or to accept any particular investm
ent.  A

ny future sale of 
securities or other investm

ent w
ould only be pursuant to a w

ritten agreem
ent signed by both parties.

This presentation and its contents are confidential and proprietary to the C
om

pany, and no part of it m
ay 

be reproduced, redistributed, passed on, or the contents otherw
ise divulged to any other person except 

the relevant person’s professional advisers w
ithout the prior w

ritten consent of the C
om

pany. 

This presentation does not constitute or form
 a part of any offer or solicitation to purchase or subscribe for 

securities in the U
nited S

tates. The C
om

pany’s securities have not been registered under the U
S

 
S

ecurities A
ct of 1933, as am

ended, and no securities regulatory authority has approved or disapproved of 
an investm

ent in the securities or passed on the accuracy or adequacy of the contents of this 
presentation. 

This presentation contains certain forw
ard

‐looking statem
ents based on assum

ptions or future events 
w

hich m
ay not prove to be accurate, and no reliance w

hatsoever should be placed on any forw
ard-looking 

statem
ents in this presentation.  The inform

ation in this presentation has not been independently verified. 
N

o representation or w
arranty is m

ade as to the fairness, accuracy or com
pleteness of the presentation 

and the inform
ation contained herein and no reliance should be placed on it. 


