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It’s 4
th

and goal at the one yard
line for R

ule G
 Brew

ing C
o. W

e have 
successfully m

arched dow
n the field w

ith a team
 m

ade up of fam
ily, friends, 

peers, and investors from
 crow

dfunding, plus our ow
n personal resources. 

A
ccording to our general contractor, w

e have less than one m
onth w

orth of 
w

ork left to achieve a Tem
porary C

ertificate of O
ccupancy. W

e need $250K
 to 

get us into the endzone.  This w
ill also allow

 us to begin full revenue 
operations.  W

e are open to discussing equity investm
ent of up to 25%.
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