


M
ission 

The C
om

pany: B
e the #1 Intl. 

Sports B
ar in O

akland 
M

ushin is a boutique sports lounge curated for sports loving 
individuals, w

orking professional, and tastem
akers in the 

com
m

unity. It’s a blend of lounge and sports bar experience   

O
ur M

ission 
D

rive international sports view
ing culture in O

akland w
hile 

supporting dom
estic leagues such as the N

B
A

, H
N

L, N
FL 

and M
LB

 team
s 

O
ur Prom

ise 
O

ffer great service, quality products and a diverse 
com

m
unity center that em

braces international cultural 
lifestyle  



B
usiness M

odel  

B
outique Sports 
Lounge: The 

intersection of 
Lounge &

 Sports 
B

ar 

M
em

bership: 
Elevated perks 
and exclusive 

benefits 

Prem
ier 

Location: 
International and 
dom

estic sports 
view

ing 
experience  



Problem
 &

 Solution 

D
on’t em

brace technology 

N
o International focused sports 

bar in O
akland  

M
ost O

akland sports bars do not cater 
to international sports fans  

B
asic food program

 
E

m
ployees are disposable  

B
uild the best international 

sports bar in O
akland w

hile 
catering to dom

estic sports as 
w

ell 

O
ffer diverse international sporting 

events, w
hile connecting both  

local &
 international audiences 

O
ffer an elevated and 

internationally inspired food 
m

enu 

C
reate transferable jobs for 

our em
ployees by opening 

m
ultiple locations 

U
se cutting edge technology 

to enhance the custom
er 

experience, stream
-line 

operations and m
arketing  

W
ith indoor capacity lim

ited due to the 
N

ovel C
orona Virus w

e w
ill initially 

offer a M
em

bers O
nly P

rogram
 to lim

it  
exposure to our em

ployees and 
custom

ers 

C
O

VID
19 



Lead Team
 

O
ver 15yrs of bar and restaurant 

m
anagem

ent. 

• 
G

M
/ Founder 

• 
B

usiness developm
ent expert  

• 
Visionary leader w

ith people 
m

anagem
ent skills 

• 
W

as responsible for grow
ing a 

IK
E

A Food S
ervice departm

ent to 
$5.6M

 revenue w
ithin 5yrs. 

B
aba A

folabi 
K

ola S
hobo 

O
ver 10yrs of bar and event 

m
anagem

ent. 

• 
M

anaging Partner  

• 
S

trong organizational skill  

• 
E

xpert in O
akland nightlife 

business 

• 
A

n influencer w
ith extensive 

connection to local celebrities 
and com

m
unity leaders   

C
hazz Lovelace 

O
ver 15yrs of M

anagem
ent. 

• 
Partner &

 M
anagem

ent 
Support  

• 
C

hange m
anagem

ent expert 

• 
C

ustom
er experience and 

business m
anagem

ent 
consultant  

• 
D

igital transform
ation 

specialist  



M
arket size 

M
arket 	

$64.08 R
evenue per em

ployee 
393k Industry E

m
ployees 

590k B
artenders (including at R

estaurants) 
5.56 Average num

ber of em
ployees per establishm

ent 
$4.55bn Total w

ages 

E
m

ployees 

A
lcohol C

onsum
ption and C

ustom
ers 

42%
 S

ales share of beer and ale 
30.6%

 S
ales share of distilled spirit drinks 

10%
 S

ales share of w
ine 

196.9m
 B

eer barrels sold 
24.3m

 P
eople w

ho bought beer 
6.91m

 P
eople w

ho bought w
ine 

$710 billion: Food &
 D

rink sales 
$26 billion: R

evenue 
1.4%

: Industry sales increase in nom
inal term

s. 
0.3%

: Industry sales increase in real (inflation-adjusted) term
s. 

69,987: Locations 
19.3m

 N
um

ber of people w
ho w

ent to bars or nightclubs in casinos 

O
akland m

arket 
P

opulation 400K
 plus 

D
ow

ntow
n D

aytim
e P

opulation 200K
 plus 

Average incom
e $67,413 

M
ales: 206,137  (49.8%

) 
Fem

ales: 207,638 (50.2%
) 

M
edian age (36yr) 

N
ew

 O
akland 

O
akland has becom

e a tech hub 
O

akland has 3 m
ajor sport team

s  
O

akland has the m
ost diverse dem

ographic in the B
ay 

O
akland has the m

ost im
m

igrant population in the B
ay A

rea 

A
s an international sports 

focused bar, w
e w

ill 
outperform

 all  our 
com

petitors by hosting 
every dom

estic sporting 
event e.g., N

B
A P

lay-off, 
The S

uper B
ow

l, etc. ; as 
w

ell as international 
gam

es 

S
occer is the m

ost 
diverse sport in the w

orld 
and O

akland is an 
extrem

ely diverse 
com

m
unity. O

ur goal is 
to explore the possibility 
of these tw

o w
orlds. 



P
artner w

ith local sporting fans to 
be the official view

ing location in 
the E

ast B
ay 

P
artner w

ith Tech 
C

om
panies like S

quare 
to use M

ushin as a 
social m

eet-up spot 

U
se prints and all social 

m
edia platform

s to 
create aw

areness  

P
artner w

ith social &
 

political influencers to 
use M

ushin as a 
m

eeting hub 

C
reate and prom

ote them
ed 

events year around 

R
eferral &

 m
em

bership 
program

s 

M
arketing	&

	
Prom

otion	Plan	



Program
s 

W
e plan to create an activate program

 to keep 
our m

em
bers engaged  

Pay-Per-View
 Events 

M
em

bers O
nly Events 

B
usiness and 

Sports Talk Series   

Partner w
ith Local 

N
on-Profits 

C
urate International 

Sport View
ing Event 

Program
s  



Floor Plan &
 B

ar Im
age   

N
ote: 

• 
S

ecured long term
 lease 

• 
C

onstruction finished  
• 

A
ctual bar picture below

  
• 

R
eady to open (A

s soon as C
O

V
ID

19 
S

helter In P
lace is lifted) 



Technology 
• 

U
se our w

eb platform
 to coordinate view

ing parties 
• 

C
reate com

m
unity platform

 that show
s capacity and 

allow
s table reservation 

• 
O

rder w
ithout w

aiting for bartenders or w
aiters 

• 
Free m

em
bers only W

i-Fi  
• 

D
eploy C

O
V

ID
19 screening and m

onitoring system
  



Investm
ent 

Total investm
ent 

raising in this 
round; $250k 
  

U
se for O

perating C
apital: 

 u
 H

iring &
 Training  

u
 M

arketing &
 A

dvertising 
u
 Inventory  

u
 C

O
V

ID
19 S

afety S
upply 

  

Seeking $250K
 for 

1.4%
 return   

 6yrs Term
 


