Invest in TFT News

Al-Powered News & Media Publishing & Broadcasting
for APAC & Beyond
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Why you may want to invest in us...
23,000+ Subscribers in 4 Months
11+ Daily Pageviews, 40+ Mins Daily Time Spent on Site, 26% Bounce Rate
Partners: AFP, Reuters, Synthesia, and More
Experienced Founder & CEQO

Al-Powered News Publishing & Broadcasting

Why investors ¥

Iwanted to support TFT. It's been part of my daily to-go quick financial news v
update. I wanted to invest in things I'm interested in. I've met Alfred, I believe
in him, and I know he can execute this towards a successful startup.
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The founder

Alfred Cardenas

* CEO & Founder

An experienced startup founder who built a $1 million fintech startup backed
by notable investors in Singapore prior to building The Financial Today.
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TFT’s Tech-Enabled Journalism & Business Model

Solution

Production Distribution




TFT Journalism Model

This is where we excel at—creating and implementing highly efficient journalism and
business models. This brings down the cost of our world-class journalism while

maintaining a healthy gross margin.

By doing so, we have the advantage of implementing blitzscaling strategies that will
enable us to attract more audiences fast while being aggressive in our pricing strategy and

creative in our revenue models.

Through our Al-centric journalism model, we eliminated inefficiencies in every part of our

operations while adding more focus on our business model and creating strong network

effects that will enable us to compete against the incumbents:

- Newsgathering: Instead of relying on thousands of journalists and opening hundreds of
news bureaus in major parts of the world, we utilized the resources, reach, and integrity of

the world’s leading news agencies.

We have successfully secured content rights deals with Agence France-Presse and
Reuters while we are still in talks with the Associated Press. This gives us the right to use

their content on an “as is” basis or use them as sources for our own news content.

- News Production: We integrated existing advanced technologies such as Artificial
Intelligence that enable us to automate our news publishing and broadeasting efforts
without the need for thousands of journalists er a full-blown broadcasting studio. We are
one of the first companies to fully utilize Al-powered news anchors on our daily and

nightly news shows since day one.

We currently partnered with Synthesia and currently in talks with a number of Natural
Language Generation companies so we can improve how we automate our text and audio

content through Artificial Intelligence.

- News Distribution: While most of our competitors still produce content in print, we
decided to focus solely on producing digital content through our news portal, social
media, and upcoming i0S and Android mobile applications. This gives us more control

over how we track our performance and deliver our content to our audiences.

Business Model: Our tech-enabled journalism model gives us the ability to focus more
on creating an effective business model that removes barriers for our subscribers and

makes our content easily aceessible to most business newsreaders and viewers.

- Network Effects: Since both our journalism and business models have the capacity to
attract more audiences quickly and efficiently, we have the opportunity to build a strong
2-sided marketplace. The more free visitors and paid subscribers we have, the more we
become valuable in the eyes of advertisers and sponsors. The key is to attract and

onboard visitors and subscribers fast.

Our Competitive Edge

Our goal is to completely eliminate most of the inefficiencies of the old journalism model
while giving more focus on building an effective business model and strong network

effects by putting Artificial Intelligence and automation at the center of our operations.

“Your margin is my opportunity.”
—Jeff Bezos

Since we are very successful in eliminating inefficiencies in each part of our own

journalism model, we have the ability to compete by:

- Producing world-class business journalism through our world-class news agency and

technology partners

- Heavily underpricing the competitors which will attract more paying subscribers and
make it harder for these companies with inefficient journalism and business models to do

the same.

- Be selective and integrate minimal, non-intrusive 3rd-party advertisements to avoid

annoying our own audiences.

- Attracting more free visitors and paying subseribers that will make our company more

valuable for advertisers and sponsors.

We understand that the average gross profit margin for digital media companies,

including our direct competitors, is around 40% with an average operating profit margin at

P22%
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However, our vision is to implement our technologies and business models to different
verticals of the media industry once we've successfully set a strong footing in the business
news and media sector.

Our technologies and business model can be applied to different verticals like sports,

entertainment, and other media verticals.

That being said, we will gear our operations towards an exit via public offering that will
enable us to raise more capital for acquisitions and technological improvements while

giving our existing investors a good way to exit.



