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This Form C-AR (including the cover page and all exhibits attached hereto, the "Form C-
AR) is being furnished by Lumineux Chocolate LLC, a South Carolina Limited Liability
Company (the "Company,” as well as references to "we," "us,” or "our") for the sole purpose of
providing certain information about the Company as required by the Securities and Exchange
Commission ("SEC").

No federal or state securities commission or regulatory authority has passed upon the
accuracy or adequacy of this document. The U.S. Securities and Exchange Commission
does not pass upon the accuracy or completeness of any disclosure document or literature.
The Company is filing this Form C-AR pursuant to Regulation CF (§ 227.100 et seq.) which
requires that it must file a report with the Commission annually and post the report on its
website at https://www.lumineuxchocolate.com/ no later than 120 days after the end of each
fiscal year covered by the report. The Company may terminate its reporting obligations in
the future in accordance with Rule 202(b) of Regulation CF (§ 227.202(b)) by 1) being
required to file reports under Section 13(a) or Section 15(d) of the Exchange Act of 1934, as
amended, 2) filing at least one annual report pursuant to Regulation CF and having fewer
than 300 holders of record, 3) filing annual reports for three years pursuant to Regulation
CF and having assets equal to or less than $10,000,000, 4) the repurchase of all the
Securities sold pursuant to Regulation CF by the Company or another party, or 5) the
liquidation or dissolution of the Company.

The date of this Form C-AR is May 2, 2022.

THIS FORM C-AR DOES NOT CONSTITUTE AN OFFER TO PURCHASE OR SELL
SECURITIES.

Forward Looking Statement Disclosure

This Form C-AR and any documents incorporated by reference herein or therein contain
forward-looking statements and are subject to risks and uncertainties. All statements other than
statements of historical fact or relating to present facts or current conditions included in this
Form C-AR are forward-looking statements. Forward-looking statements give the Company’s
current reasonable expectations and projections relating to its financial condition, results of
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operations, plans, objectives, future performance and business. You can identify forward-looking
statements by the fact that they do not relate strictly to historical or current facts. These
statements may include words such as "anticipate," "estimate," "expect," "project," "plan,"
"intend,” "believe,” "may," "should,” "can have," "likely" and other words and terms of similar
meaning in connection with any discussion of the timing or nature of future operating or
financial performance or other events.
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The forward-looking statements contained in this Form C-AR and any documents
incorporated by reference herein or therein are based on reasonable assumptions the Company
has made in light of its industry experience, perceptions of historical trends, current conditions,
expected future developments and other factors it believes are appropriate under the
circumstances. As you read and consider this Form C-AR, you should understand that these
statements are not guarantees of performance or results. They involve risks, uncertainties (many
of which are beyond the Company’s control) and assumptions. Although the Company believes
that these forward-looking statements are based on reasonable assumptions, you should be
aware that many factors could affect its actual operating and financial performance and cause
its performance to differ materially from the performance anticipated in the forward-looking
statements. Should one or more of these risks or uncertainties materialize, or should any of these
assumptions prove incorrect or change, the Company’s actual operating and financial
performance may vary in material respects from the performance projected in these forward-
looking statements.

Any forward-looking statement made by the Company in this Form C-AR or any
documents incorporated by reference herein or therein speaks only as of the date of this Form C-
AR. Factors or events that could cause our actual operating and financial performance to differ
may emerge from time to time, and it is not possible for the Company to predict all of them. The
Company undertakes no obligation to update any forward-looking statement, whether as a result
of new information, future developments or otherwise, except as may be required by law.
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About this Form C-AR

You should rely only on the information contained in this Form C-AR. We have not authorized
anyone to provide you with information different from that contained in this Form C-AR. You
should assume that the information contained in this Form C-AR is accurate only as of the date
of this Form C-AR, regardless of the time of delivery of this Form C-AR. Our business, financial
condition, results of operations, and prospects may have changed since that date.

Statements contained herein as to the content of any agreements or other document are
summaries and, therefore, are necessarily selective and incomplete and are qualified in their
entirety by the actual agreements or other documents.

SUMMARY

The following summary is qualified in its entirety by more detailed information that may appear
elsewhere in this Form C-AR and the Exhibits hereto.

Lumineux Chocolate LLC (the "Company") is a South Carolina Limited Liability Company,
formed on November 18, 2019.

The Company is located at 1018 Caledon Ct., Greenville , SC 29615.

The Company’s website is https://www.lumineuxchocolate.com/.

The information available on or through our website is not a part of this Form C-AR.
The Business

Lumineux Chocolate produces high quality chocolate using an ethical supply chain.
RISK FACTORS

Risks Related to the Company’s Business and Industry

In order for the Company to compete and grow, it must attract, recruit, retain and develop the
necessary personnel who have the needed experience.

Recruiting and retaining highly qualified personnel is critical to our success. These demands may
require us to hire additional personnel and will require our existing management personnel to
develop additional expertise. We face intense competition for personnel. The failure to attract
and retain personnel or to develop such expertise could delay or halt the development and
commercialization of our product candidates. If we experience difficulties in hiring and retaining
personnel in key positions, we could suffer from delays in product development, loss of
customers and sales and diversion of management resources, which could adversely affect
operating results. Our consultants and advisors may be employed by third parties and may have
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commitments under consulting or advisory contracts with third parties that may limit their
availability to us.

The development and commercialization of our products is highly competitive.

We face competition with respect to any products that we may seek to develop or commercialize
in the future. Our competitors include major companies worldwide. Many of our competitors
have significantly greater financial, technical and human resources than we have and superior
expertise in research and development and marketing approved products and thus may be better
equipped than us to develop and commercialize products. These competitors also compete with
us in recruiting and retaining qualified personnel and acquiring technologies. Smaller or early
stage companies may also prove to be significant competitors, particularly through collaborative
arrangements with large and established companies. Accordingly, our competitors may
commercialize products more rapidly or effectively than we are able to, which would adversely
affect our competitive position, the likelihood that our products will achieve initial market
acceptance and our ability to generate meaningful additional revenues from our products.

We rely on other companies to provide basic ingredients for our products.

We depend on these suppliers and subcontractors to meet our contractual obligations to our
customers and conduct our operations. Our ability to meet our obligations to our customers may
be adversely affected if suppliers or subcontractors do not provide the agreed-upon supplies or
perform the agreed-upon services in compliance with customer requirements and in a timely and
cost-effective manner. Likewise, the quality of our products may be adversely impacted if
companies to whom we delegate manufacture of major components or subsystems for our
products, or from whom we acquire such items, do not provide basic ingredients which meet
required specifications and perform to our and our customers’ expectations. Qur suppliers may
be less likely than us to be able to quickly recover from natural disasters and other events beyond
their control and may be subject to additional risks such as financial problems that limit their
ability to conduct their operations. The risk of these adverse effects may be greater in
circumstances where we rely on only one or two subcontractors or suppliers for a particular basic
ingredient.

Quality management plays an essential role in determining and meeting customer
requirements, preventing defects, improving the Company’s products and services and
maintaining the integrity of the data that supports the safety and efficacy of our products.

Our future success depends on our ability to maintain and continuously improve our quality
management program. An inability to address a quality or safety issue in an effective and timely
manner may also cause negative publicity, a loss of customer confidence in us or our current or
future products, which may result in the loss of sales and difficulty in successfully launching new
products. In addition, a successful claim brought against us in excess of available insurance or
not covered by indemnification agreements, or any claim that results in significant adverse
publicity against us, could have an adverse effect on our business and our reputation.

One of the potential risks we face in the distribution of our products is liability resulting from
counterfeit or tainted products infiltrating the supply chain.

Because we source ingredients from various sources, we rely on various suppliers and their
quality control measures. While we have procedures to maintain the highest quality levels in our
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products, we may be subject to faulty, spoiled or tainted ingredients or components in our
products, which would negatively affect our products and our customers’ experience with them
and could decrease customer demand for our products. In addition, if there are serious illness or
injury due to our products, there can be no assurance that the insurance coverage we maintain is
sufficient or will be available in adequate amounts or at a reasonable cost, or that indemnification
agreements will provide us with adequate protection.

Manufacturing or design defects, unanticipated use of our products, or inadequate disclosure
of risks relating to the use of the products can lead to injury or other adverse events.

These events could lead to recalls or safety alerts relating to our products (either voluntary or
required by governmental authorities) and could result, in certain cases, in the removal of a
product from the market. Any recall could result in significant costs as well as negative publicity
that could reduce demand for our products. Personal injuries relating to the use of our products
can also result in product liability claims being brought against us. In some circumstances, such
adverse events could also cause delays in new product approvals. Similarly, negligence in
performing our services can lead to injury or other adverse events.

We may implement new lines of business or offer new products and services within existing
lines of business.

There are substantial risks and uncertainties associated with these efforts, particularly in
instances where the markets are not fully developed. In developing and marketing new lines of
business and/or new products and services, we may invest significant time and resources. Initial
timetables for the introduction and development of new lines of business and/or new products or
services may not be achieved and price and profitability targets may not prove feasible. We may
not be successful in introducing new products and services in response to industry trends or
developments in technology, or those new products may not achieve market acceptance. As a
result, we could lose business, be forced to price products and services on less advantageous
terms to retain or attract clients, or be subject to cost increases. As a result, our business,
financial condition or results of operations may be adversely affected.

In general, demand for our products and services is highly correlated with general economic
conditions.

A substantial portion of our revenue is derived from discretionary spending by individuals, which
typically falls during times of economic instability. Declines in economic conditions in the U.S.
or in other countries in which we operate may adversely impact our consolidated financial
results. Because such declines in demand are difficult to predict, we or the industry may have
increased excess capacity as a result. An increase in excess capacity may result in declines in
prices for our products and services.

The use of individually identifiable data by our business, our business associates and third
parties is regulated at the state, federal and international levels.

Costs associated with information security — such as investment in technology, the costs of
compliance with consumer protection laws and costs resulting from consumer fraud — could
cause our business and results of operations to suffer materially. Additionally, the success of our
online operations depends upon the secure transmission of confidential information over public
networks, including the use of cashless payments. The intentional or negligent actions of
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employees, business associates or third parties may undermine our security measures. As a result,
unauthorized parties may obtain access to our data systems and misappropriate confidential data.
There can be no assurance that advances in computer capabilities, new discoveries in the field of
cryptography or other developments will prevent the compromise of our customer transaction
processing capabilities and personal data. If any such compromise of our security or the security
of information residing with our business associates or third parties were to occur, it could have a
material adverse effect on our reputation, operating results and financial condition. Any
compromise of our data security may materially increase the costs we incur to protect against
such breaches and could subject us to additional legal risk.

An intentional or unintentional disruption, failure, misappropriation or corruption of our
network and information systems could severely affect our business.

Such an event might be caused by computer hacking, computer viruses, worms and other
destructive or disruptive software, "cyber attacks" and other malicious activity, as well as natural
disasters, power outages, terrorist attacks and similar events. Such events could have an adverse
impact on us and our customers, including degradation of service, service disruption, excessive
call volume to call centers and damage to our plant, equipment and data. In addition, our future
results could be adversely affected due to the theft, destruction, loss, misappropriation or release
of confidential customer data or intellectual property. Operational or business delays may result
from the disruption of network or information systems and the subsequent remediation activities.
Moreover, these events may create negative publicity resulting in reputation or brand damage
with customers.

The Company’s success depends on the experience and skill of the board of directors, its
executive officers and key employees.

In particular, the Company is dependent on Benjamin Synder and Rebecca Snyder who are Co-
Founders of the Company. The Company has or intends to enter into employment agreements
with Benjamin Synder and Rebecca Snyder although there can be no assurance that it will do so
or that they will continue to be employed by the Company for a particular period of time. The
loss of Benjamin Synder and Rebecca Snyder or any member of the board of directors or
executive officer could harm the Company’s business, financial condition, cash flow and results
of operations.

The amount of capital the Company is attempting to raise in this Offering is not enough to
sustain the Company’s current business plan.

In order to achieve the Company’s near and long-term goals, the Company will need to procure
funds in addition to the amount raised in the Offering. There is no guarantee the Company will
be able to raise such funds on acceptable terms or at all. If we are not able to raise sufficient
capital in the future, we will not be able to execute our business plan, our continued operations
will be in jeopardy and we may be forced to cease operations and sell or otherwise transfer all or
substantially all of our remaining assets, which could cause an Investor to lose all or a portion of
his or her investment.

We are subject to income taxes as well as non-income based taxes, such as payroll, sales, use,
value-added, net worth, property and goods and services taxes, in both the U.S.



Significant judgment is required in determining our provision for income taxes and other tax
liabilities. In the ordinary course of our business, there are many transactions and calculations
where the ultimate tax determination is uncertain. Although we believe that our tax estimates are
reasonable: (i) there is no assurance that the final determination of tax audits or tax disputes will
not be different from what is reflected in our income tax provisions, expense amounts for non-
income based taxes and accruals and (ii) any material differences could have an adverse effect on
our financial position and results of operations in the period or periods for which determination
is made.

We are not subject to Sarbanes-Oxley regulations and lack the financial controls and
safeguards required of public companies.

We do not have the internal infrastructure necessary, and are not required, to complete an
attestation about our financial controls that would be required under Section 404 of the Sarbanes-
Oxley Act of 2002. There can be no assurance that there are no significant deficiencies or
material weaknesses in the quality of our financial controls. We expect to incur additional
expenses and diversion of management’s time if and when it becomes necessary to perform the
system and process evaluation, testing and remediation required in order to comply with the
management certification and auditor attestation requirements.

The Company has indicated that it has engaged in certain transactions with related persons.
Please see the section of this Memorandum entitled "Transactions with Related Persons and
Conflicts of Interest" for further details.

The Company’s business operations may be materially adversely affected by a pandemic such
as the Coronavirus (COVID-19) outbreak.

In December 2019, a novel strain of coronavirus was reported to have surfaced in Wuhan, China,
which spread throughout other parts of the world, including the United States. On January 30,
2020, the World Health Organization declared the outbreak of the coronavirus disease (COVID-
19) a “Public Health Emergency of International Concern.” On January 31, 2020, U.S. Health
and Human Services Secretary Alex M. Azar II declared a public health emergency for the
United States to aid the U.S. healthcare community in responding to COVID-19, and on March
11, 2020 the World Health Organization characterized the outbreak as a “pandemic.” COVID-19
resulted in a widespread health crisis that adversely affected the economies and financial markets
worldwide. The Company’s business could be materially and adversely affected. The extent to
which COVID-19 impacts the Company’s business will depend on future developments, which
are highly uncertain and cannot be predicted, including new information which may emerge
concerning the severity of COVID-19 and the actions to contain COVID-19 or treat its impact,
among others. If the disruptions posed by COVID-19 or other matters of global concern continue
for an extended period of time, the Company’s operations may be materially adversely affected.

We face risks related to health epidemics and other outbreaks, which could significantly
disrupt the Company’s operations and could have a material adverse impact on us.

The outbreak of pandemics and epidemics could materially and adversely affect the Company’s
business, financial condition, and results of operations. If a pandemic occurs in areas in which
we have material operations or sales, the Company’s business activities originating from affected
areas, including sales, materials, and supply chain related activities, could be adversely affected.
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Disruptive activities could include the temporary closure of facilities used in the Company’s
supply chain processes, restrictions on the export or shipment of products necessary to run the
Company’s business, business closures in impacted areas, and restrictions on the Company’s
employees’ or consultants’ ability to travel and to meet with customers, vendors or other business
relationships. The extent to which a pandemic or other health outbreak impacts the Company’s
results will depend on future developments, which are highly uncertain and cannot be predicted,
including new information which may emerge concerning the severity of a virus and the actions
to contain it or treat its impact, among others. Pandemics can also result in social, economic, and
labor instability which may adversely impact the Company’s business.

If the Company’s employees or employees of any of the Company’s vendors, suppliers or
customers become ill or are quarantined and in either or both events are therefore unable to
work, the Company’s operations could be subject to disruption. The extent to which a pandemic
affects the Company’s results will depend on future developments that are highly uncertain and
cannot be predicted.

We face risks relating to public health conditions such as the COVID-19 pandemic, which
could adversely affect the Company’s customers, business, and results of operations.

Our business and prospects could be materially adversely affected by the COVID-19 pandemic
or recurrences of that or any other such disease in the future. Material adverse effects from
COVID-19 and similar occurrences could result in numerous known and currently unknown
ways including from quarantines and lockdowns which impair the Company’s business
including: marketing and sales efforts, supply chain. If the Company purchases materials from
suppliers in affected areas, the Company may not be able to procure such products in a timely
manner. The effects of a pandemic can place travel restrictions on key personnel which could
have a material impact on the business. In addition, a significant outbreak of contagious diseases
in the human population could result in a widespread health crisis that could adversely affect the
economies and financial markets of many countries, resulting in an economic downturn that
could reduce the demand for the Company’s products and impair the Company’s business
prospects including as a result of being unable to raise additional capital on acceptable terms to
us, if at all.

Maintaining, extending and expanding our reputation and brand image are essential to our
business success.

We seek to maintain, extend, and expand our brand image through marketing investments,
including advertising and consumer promotions, and product innovation. Increasing attention on
marketing could adversely affect our brand image. It could also lead to stricter regulations and
greater scrutiny of marketing practices. Existing or increased legal or regulatory restrictions on
our advertising, consumer promotions and marketing, or our response to those restrictions, could
limit our efforts to maintain, extend and expand our brands. Moreover, adverse publicity about
regulatory or legal action against us could damage our reputation and brand image, undermine
our customers” confidence and reduce long-term demand for our products, even if the regulatory
or legal action is unfounded or not material to our operations.

In addition, our success in maintaining, extending, and expanding our brand image depends on
our ability to adapt to a rapidly changing media environment. We increasingly rely on social
media and online dissemination of advertising campaigns. The growing use of social and digital
media increases the speed and extent that information or misinformation and opinions can be
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shared. Negative posts or comments about us, our brands or our products on social or digital
media, whether or not valid, could seriously damage our brands and reputation. If we do not
establish, maintain, extend and expand our brand image, then our product sales, financial
condition and results of operations could be adversely affected.

Product safety and quality concerns, including concerns related to perceived quality of
ingredients, could negatively affect the Company’s business.

The Company’s success depends in large part on its ability to maintain consumer confidence in
the safety and quality of all its products. The Company has rigorous product safety and quality
standards. However, if products taken to market are or become contaminated or adulterated, the
Company may be required to conduct costly product recalls and may become subject to product
liability claims and negative publicity, which would cause its business to suffer. In addition,
regulatory actions, activities by nongovernmental organizations and public debate and concerns
about perceived negative safety and quality consequences of certain ingredients in our products
may erode consumers’ confidence in the safety and quality issues, whether or not justified, and
could result in additional governmental regulations concerning the marketing and labeling of the
Company’s products, negative publicity, or actual or threatened legal actions, all of which could
damage the reputation of the Company’s products and may reduce demand for the Company’s
products.

We are vulnerable to fluctuations in the price and supply of ingredients, packaging materials,
and freight.

The prices of the ingredients, packaging materials and freight are subject to fluctuations in price
attributable to, among other things, changes in supply and demand of raw materials. The sales
prices to our customers are a delivered price. Therefore, changes in our input costs could impact
our gross margins. Our ability to pass along higher costs through price increases to our customers
is dependent upon competitive conditions and pricing methodologies employed in the various
markets in which we compete. To the extent competitors do not also increase their prices,
customers and consumers may choose to purchase competing products or may shift purchases to
lower-priced private label or other value offerings which may adversely affect our results of
operations.

Substantial disruption to production at our manufacturing and distribution facilities could
occur.

A disruption in production at our manufacturing facility or at our third-party manufacturing
facilities could have an adverse effect on our business. In addition, a disruption could occur at
the facilities of our suppliers or distributors. The disruption could occur for many reasons,
including fire, natural disasters, weather, water scarcity, manufacturing problems, disease,
strikes, transportation or supply interruption, government regulation, cybersecurity attacks or
terrorism. Alternative facilities with sufficient capacity or capabilities may not be available, may
cost substantially more or may take a significant time to start production, each of which could
negatively affect our business and results of operations.

Future product recalls or safety concerns could adversely impact our results of operations.
We may be required to recall certain of our products should they be mislabeled, contaminated,
spoiled, tampered with or damaged. We also may become involved in lawsuits and legal
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proceedings if it is alleged that the consumption or use of any of our products causes injury,
illness or death. A product recall or an adverse result in any such litigation could have an adverse
effect on our business, depending on the costs of the recall, the destruction of product inventory,
competitive reaction and consumer attitudes. Even if a product liability or consumer fraud claim
is unsuccessful or without merit, the negative publicity surrounding such assertions regarding our
products could adversely affect our reputation and brand image. We also could be adversely
affected if consumers in our principal markets lose confidence in the safety and quality of our
products.

The consolidation of retail customers could adversely affect us.

Retail customers, such as supermarkets and food distributors in our major markets, may
consolidate, resulting in fewer customers for our business. Consolidation also produces larger
retail customers that may seek to leverage their position to improve their profitability by
demanding improved efficiency, lower pricing, increased promotional programs, or specifically
tailored products. In addition, larger retailers have the scale to develop supply chains that permit
them to operate with reduced inventories or to develop and market their own white-label brands.
Retail consolidation and increasing retailer power could adversely affect our product sales and
results of operations. Retail consolidation also increases the risk that adverse changes in our
customers’ business operations or financial performance will have a corresponding material and
adverse effect on us. For example, if our customers cannot access sufficient funds or financing,
then they may delay, decrease, or cancel purchases of our products, or delay or fail to pay us for
previous purchases, which could materially and adversely affect our product sales, financial
condition, and operating results.

Evolving tax, environmental, food quality and safety or other regulations or failure to comply
with existing licensing, labeling, trade, food quality and safety and other regulations and laws
could have a material adverse effect on our consolidated financial condition.

Our activities or products, both in and outside of the United States, are subject to regulation by
various federal, state, provincial and local laws, regulations and government agencies, including
the U.S. Food and Drug Administration, U.S. Federal Trade Commission, the U.S. Departments
of Agriculture, Commerce and Labor. These laws and regulations and interpretations thereof may
change, sometimes dramatically, as a result of a variety of factors, including political, economic
or social events. The manufacturing, marketing and distribution of food products are subject to
governmental regulation that control such matters as food quality and safety, ingredients,
advertising, product or production requirements, labeling, import or export of our products or
ingredients, relations with distributors and retailers, health and safety, the environment, and
restrictions on the use of government programs to purchase certain of our products. We are also
regulated with respect to matters such as licensing requirements, trade and pricing practices, tax,
anticorruption standards, advertising and claims, and environmental matters. The need to comply
with new, evolving or revised tax, environmental, food quality and safety, labeling or other laws
or regulations, or new, or changed interpretations or enforcement of existing laws or regulations,
may have

an adverse effect on our business and results of operations. Further, if we are found to be out of
compliance with applicable laws and regulations in these areas, we could be subject to civil
remedies, including fines, injunctions, termination of necessary licenses or permits, or recalls, as
well as potential criminal sanctions, any of which could have an adverse effect on our business.

13



Even if regulatory review does not result in these types of determinations, it could potentially
create negative publicity or perceptions which could harm our business or reputation.

Significant additional labeling or warning requirements may inhibit sales of affected
products.

Various jurisdictions may seek to adopt significant additional product labeling or warning
requirements relating to the content or perceived adverse health consequences of our product(s).
If these types of requirements become applicable to our product(s) under current or future
environmental or health laws or regulations, they may inhibit sales of such products.

Growth rates higher than planned or the introduction of new products requiring special
ingredients could create higher demand for ingredients greater than we can source.

Although we believe that there are alternative sources available for our key ingredients, there can
be no assurance that we would be able to acquire such ingredients from substitute sources on a
timely or cost effective basis in the event that current suppliers could not adequately fulfill
orders, which would adversely affect our business and results of operations.

We source certain packaging materials, such as kegs, bottles, cans, six-pack carriers, labels,
caps and other shipping materials from a number of third-party suppliers and, in some cases,
single-source suppliers.

Although we believe that alternative suppliers are available, the loss of any of our packaging
material suppliers could adversely affect our results of operations and financial condition. Our
inability to preserve the current economics of these agreements could expose us to significant
cost increases in future years.

Our spirits business uses oak barrels to age certain spirits we produce.

We compete with wine producers and other spirits producers for such oak barrels, which may be
in limited supply. If we are unable to purchase a sufficient number of oak barrels at commercially
reasonable prices, it could have a material adverse effect on the growth prospects, financial
condition and results of operations of our business.

The loss of our third-party distributors could impair our operations and substantially reduce
our financial results.

We continually seek to expand distribution of our products by entering into distribution
arrangements with regional bottlers or other direct store delivery distributors having established
sales, marketing and distribution organizations. Many distributors are affiliated with and
manufacture and/or distribute other beverage products. In many cases, such products compete
directly with our products. The marketing efforts of our distributors are important for our
success. If our brands prove to be less attractive to our existing distributors and/or if we fail to
attract additional distributors and/or our distributors do not market and promote our products
above the products of our competitors, our business, financial condition and results of operations
could be adversely affected.
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Our business is substantially dependent upon awareness and market acceptance of our
products and brands.

Our business depends on acceptance by both our end consumers as well as our independent
distributors of our brands as beverage brands that have the potential to provide incremental sales
growth rather than reduce distributors’ existing beverage sales. We believe that the success of our
product name brands will also be substantially dependent upon acceptance of our product name
brands. Accordingly, any failure of our brands to maintain or increase acceptance or market
penetration would likely have a material adverse affect on our revenues and financial results.

Reductions in sales of our products will have an adverse effect on our profitability and ability
to generate cash to fund our business plan.

The following factors, among others, could affect continued market acceptance and profitability
of our products:

» the introduction of competitive products;

» changes in consumer preferences among chocolate food products;

» changes in consumer eating and snacking habits, including trends away from certain categories,
including major allergen-free, gluten-free and non-GMO products;

+ changes in awareness of the social effects of farming and food production;

+ changes in consumer perception about trendy snack products;

» changes in consumer perception regarding the healthfulness of our products;

» the level and effectiveness of our sales and marketing efforts;

» any unfavorable publicity regarding chocolate products or similar products;

+ any unfavorable publicity regarding our brand;

» litigation or threats of litigation with respect to our products;

s the price of our products relative to other competing products;

» price increases resulting from rising commodity costs;

+» any changes in government policies and practices related to our products, labeling and markets;

» regulatory developments affecting the manufacturing, labeling, marketing or use of our
products;

» new science or research that disputes the healthfulness of our products; and

+ adverse decisions or rulings limiting our ability to promote the benefits of popcorn products.
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Adverse developments with respect to the sale of our products would significantly reduce our net
sales and profitability and have a material adverse effect on our ability to maintain profitability
and achieve our business plan.

As a food production company, all of our products must be compliant with regulations by the
Food and Drug Administration (FDA).

We must comply with various FDA rules and regulations, including those regarding product
manufacturing, food safety, required testing and appropriate labeling of our products. It is
possible that regulations by the FDA and its interpretation thereof may change over time. As
such, there is a risk that our products could become non-compliant with the FDA’s regulations
and any such non-compliance could harm our business.

Certain of our raw material contracts have minimum purchase commitments that could
require us to continue to purchase raw materials even if our sales have declined.

We are contractually obligated to purchase a certain amount of raw materials from our suppliers
even if we do not have the customer demand to sustain such purchases. The purchase of raw
materials, which we are not able to convert into finished products and sell to our customers
would have a negative effect on our business and results of operations.

Our future business, results of operations and financial condition may be adversely affected
by reduced availability of our core ingredients.

Our ability to ensure a continuing supply of our core ingredients at competitive prices depends
on many factors beyond our control, such as the number and size of farms that grow crops, poor
harvests, changes in national and world economic conditions and our ability to forecast our
ingredient requirements. The cocoa and other ingredients used in our products are vulnerable to
adverse weather conditions and natural disasters, such as floods, droughts, frosts, earthquakes,
hurricanes and pestilences. Adverse weather conditions and natural disasters can lower crop
yields and reduce crop size and quality, which in turn could reduce the available supply of our
core ingredients. If supplies of our core ingredients are reduced or there is greater demand for
such ingredients, from us and others, we may not be able to obtain sufficient supply on favorable
terms, or at all, which could impact our ability to supply products to distributors and retailers.

Failure by our transportation providers to deliver our products on time or at all could result in
lost sales.

We currently rely upon third-party transportation providers for a significant portion of our
product shipments. Our utilization of delivery services for shipments is subject to risks, including
increases in fuel prices, which would increase our shipping costs, and employee strikes and
inclement weather, which may impact the ability of providers to provide delivery services that
adequately meet our shipping needs. We may, from time to time, change third-party
transportation providers, and we could therefore face logistical difficulties that could adversely
affect deliveries. We may not be able to obtain terms as favorable as those we receive from the
third-party transportation providers that we currently use or may incur additional costs, which in
turn would increase our costs and thereby adversely affect our operating results.
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If our brand or reputation is damaged, the attractive characteristics that we offer retailers may
diminish, which could diminish the value of our business.

We are currently an attractive brand for our customers because our products are high quality and
generate a high level of retail sales at a premium margin relative to their shelf space. This is due
to both our premium price point and our sales velocity. If our brand or reputation is damaged for
any reason, consumers may no longer be willing to pay a premium price for our products and we
may no longer be able to generate a high sales velocity at our then-current prices. If we no longer
offer these characteristics, retailers may decrease their orders of our products and downgrade the
in-store placement of our products, which could have an adverse effect on our business and
results of operations.

Because our business is seasonal, with the highest volume of net sales during the fourth
quarter, adverse events during the fourth quarter could materially affect our financial
statements as a whole.

We generally recognize our highest volume of net sales during the holiday selling season, which
occurs in the fourth quarter of our fiscal year. In anticipation of this holiday, we purchase
substantial amounts of seasonal inventory. Adverse events, such as deteriorating economic
conditions, higher unemployment, higher gas prices, public transportation disruptions, or
unanticipated adverse weather could result in lower-than-planned sales during the holiday
season. An excess of seasonal merchandise inventory could result if our net sales during the
holiday selling season fall below seasonal norms or expectations. If our fourth quarter sales
results were substantially below expectations, our financial performance and operating results
could be adversely affected by unanticipated markdowns, especially in seasonal merchandise.

The seasonality of our business places increased strain on our operations.

A disproportionate amount of our sales normally occur during our fourth quarter. If we do not
stock or are otherwise unable to source products sufficient to meet customer demand, our
business would be adversely affected. If we liquidate products, as we have in the past, we may be
required to take significant inventory markdowns or write-offs, which could reduce profits. We
may experience an increase in our shipping cost due to complimentary upgrades, split-shipments,
and additional long-zone shipments necessary to ensure timely delivery for the holiday season. If
too many customers access our Website within a short period of time due to increased holiday
demand, we may experience system interruptions that make our Website unavailable or prevent
us from efficiently fulfilling orders, which may reduce the volume of goods we sell and the
attractiveness of our products and services. In addition, we may be unable to adequately staff our
fulfillment and customer service centers during peak periods, and delivery services and other
fulfillment companies and customer service providers may be unable to meet the seasonal
demand.

Our profitability may be negatively affected by inventory shrinkage.

We are subject to the risk of inventory loss and theft. We experience significant inventory
shrinkage and cannot be sure that incidences of inventory loss and theft will decrease in the
future or that the measures we are taking will effectively reduce the problem of inventory
shrinkage. Although some level of inventory shrinkage is an unavoidable cost of doing business,
if we were to experience higher rates of inventory shrinkage or incur increased security costs to
combat inventory theft, our business and results of operations could be affected adversely.
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Failure to execute our inventory management process could adversely affect our business.

We must also properly execute our inventory management strategies by appropriately allocating
merchandise among our stores, timely and efficiently distributing inventory to stores,
maintaining an appropriate mix and level of inventory in stores, appropriately changing the
allocation of floor space of stores among product categories to respond to customer demand and
effectively managing pricing and markdowns, and there is no assurance we will be able to do so.
Failure to effectively execute our inventory management strategies could adversely affect our
performance and our relationship with our customers.

We may not timely identify or effectively respond to consumer trends or preferences, whether
involving physical retail, e-commerce retail or a combination of both retail offerings, which
could negatively affect our relationship with our customers and the demand for our products
and services.

It is difficult to predict consistently and successfully the products and services our customers will
demand. The success of our business depends in part on how accurately we predict consumer
demand, availability of merchandise, the related impact on the demand for existing products and
the competitive environment, whether for customers purchasing products at our stores and clubs,
through our e-commerce businesses or through the combination of both retail offerings. A critical
piece of identifying consumer preferences involves price transparency, assortment of products,
customer experience and convenience. These factors are of primary importance to customers and
they continue to increase in importance, particularly as a result of digital tools and social media
available to consumers and the choices available to consumers for purchasing products online, at
physical locations or through a combination of both retail offerings. Failure to timely identify or
effectively respond to changing consumer tastes, preferences (including the key factors described
above) and spending patterns, whether for our physical retail offerings, e-commerce offerings or
through a combination of these retail offerings, could negatively affect our relationship with our
customers and the demand for our products and services.

Decreases in discretionary consumer spending may have an adverse effect on us.

A substantial portion of the products and services we offer are products or services that
consumers may view as discretionary items rather than necessities. As a result, our results of
operations are sensitive to changes in macroeconomic conditions that impact consumer spending,
including discretionary spending. Difficult macroeconomic conditions, particularly high levels of
unemployment, also impact our customers’ ability to obtain consumer credit. Other factors,
including consumer confidence, employment levels, interest rates, tax rates, consumer debt
levels, and fuel and energy costs could reduce consumer spending or change consumer
purchasing habits. Slowdowns in the U.S. or global economy, or an uncertain economic outlook,
could adversely affect consumer spending habits and our results of operations.

If we do not continue to source new products, our ability to compete will be undermined, and
we may be unable to implement our business plan.

Our ability to compete in the direct marketing industry and to expand into the traditional retail
environment depends to a great extent on our ability to develop or acquire new innovative
products under particular brands and to complement these products with related families of
products under those brands. If we do not source new products as our existing products mature
through their product life cycles, or if we do not develop related families of products under our
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brands, we will not be able to implement our business plan, and the value of your investment
may decrease.

Our business and results of operations may be adversely affected if we are unable to maintain
our customer experience or provide high quality customer service.

The success of our business largely depends on our ability to provide superior customer
experience and high quality customer service, which in turn depends on a variety of factors, such
as our ability to continue to provide a reliable and user-friendly website interface for our
customers to browse and purchase our products, reliable and timely delivery of our products, and
superior after sales services. Our sales may decrease if our website services are severely
interrupted or otherwise fail to meet our customer requests. Should we or our third-party delivery
companies fail to provide our product delivery and return services in a convenient or reliable
manner, or if our customers are not satisfied with our product quality, our reputation and
customer loyalty could be negatively affected. In addition, we also depend on our call center and
online customer service representatives to provide live assistance to our customers. If our call
center or online customer service representatives fail to satisfy the individual needs of customers,
our reputation and customer loyalty could be negatively affected and we may lose potential or
existing customers and experience a decrease in sales. As a result, if we are unable to continue to
maintain our customer experience and provide high quality customer service, we may not be able
to retain existing customers or attract new customers, which could have an adverse effect on our
business and results of operations.

Our advertising and marketing efforts may be costly and may not achieve desired results.

We incur substantial expense in connection with our advertising and marketing efforts. Although
we target our advertising and marketing efforts on current and potential customers who we
believe are likely to be in the market for the products we sell, we cannot assure you that our
advertising and marketing efforts will achieve our desired results. In addition, we periodically
adjust our advertising expenditures in an effort to optimize the return on such expenditures. Any
decrease in the level of our advertising expenditures, which may be made to optimize such return
could adversely affect our sales.

We may be required to collect sales tax on our direct marketing operations.

With respect to the direct sales, sales or other similar taxes are collected primarily in states where
we have retail stores, another physical presence or personal property. However, various states or
foreign countries may seek to impose sales tax collection obligations on out-of-state direct mail
companies. A successful assertion by one or more states that we or one or more of our
subsidiaries should have collected or should be collecting sales taxes on the direct sale of our
merchandise could have an adverse effect on our business.

Government regulation is evolving and unfavorable changes could harm our business.

We are subject to general business regulations and laws, as well as regulations and laws
specifically governing the Internet, e-commerce, electronic devices, and other services. Existing
and future laws and regulations may impede our growth. These regulations and laws may cover
taxation, privacy, data protection, pricing, content, copyrights, distribution, mobile
communications, electronic device certification, electronic waste, energy consumption,
environmental regulation, electronic contracts and other communications, competition, consumer
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protection, web services, the provision of online payment services, information reporting
requirements, unencumbered Internet access to our services, the design and operation of
websites, the characteristics and quality of products and services, and the commercial operation
of unmanned aircraft systems. It is not clear how existing laws governing issues such as property
ownership, libel, and personal privacy apply to the Internet, e-commerce, digital content, and
web services. Jurisdictions may regulate consumer-to-consumer online businesses, including
certain aspects of our seller programs. Unfavorable regulations and laws could diminish the
demand for our products and services and increase our cost of doing business.

Changes in federal, state or local laws and regulations could increase our expenses and
adversely affect our results of operations.

Our business is subject to a wide array of laws and regulations. The current political
environment, financial reform legislation, the current high level of government intervention and
activism and regulatory reform may result in substantial new regulations and disclosure
obligations and/or changes in the interpretation of existing laws and regulations, which may lead
to additional compliance costs as well as the diversion of our management’s time and attention
from strategic initiatives. If we fail to comply with applicable laws and regulations we could be
subject to legal risk, including government enforcement action and class action civil litigation
that could disrupt our operations and increase our costs of doing business. Changes in the
regulatory environment regarding topics such as privacy and information security, product safety
or environmental protection, including regulations in response to concerns regarding climate
change, collective bargaining activities, minimum wage laws and health care mandates, among
others, could also cause our compliance costs to increase and adversely affect our business and
results of operations.

Our profitability is vulnerable to cost increases, inflation and energy prices.

Future increases in our costs, such as the cost of merchandise, shipping rates, freight and fuel
costs, and store occupancy costs, may reduce our profitability. The minimum wage has increased
or is scheduled to increase in multiple states and local jurisdictions, and there is a possibility
Congress will increase the federal minimum wage. These cost changes may be the result of
inflationary pressures, which could further reduce our sales or profitability. Increases in other
operating costs, including changes in energy prices, wage rates and lease and utility costs, may
increase our costs of sales or operating expenses and reduce our profitability.

In addition to the risks listed above, businesses are often subject to risks not foreseen or fully
appreciated by the management. It is not possible to foresee all risks that may affect us.
Moreover, the Company cannot predict whether the Company will successfully effectuate the
Company’s current business plan. Each prospective Purchaser is encouraged to carefully analyze
the risks and merits of an investment in the Securities and should take into consideration when
making such analysis, among other, the Risk Factors discussed above.

BUSINESS
Description of the Business

Lumineux Chocolate produces high quality chocolate using an ethical supply chain.
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Business Plan

Lumineux Chocolate seeks to be a beacon of light to others through the transformative power of
great chocolate and intentional hospitality. Core Values: -People come first. Period. Everyone,
from our customers to our employees to the farmers growing our cacao, should be treated with
the highest respect. -Do your next task better than your last. We seek to put out the highest
quality products and service, and that is only achieved by continually improving and putting
aside complacency. -Make a positive impact on the world around you. Lumineux Chocolate
produces high quality chocolate using an ethical supply chain. We sell small-batch, bean-to-bar
chocolate to consumers and retailers, initially focusing on upstate South Carolina. Lumineux
Chocolate offers chocolate tablets in three sizes: a 30 gram tasting tablet, a 72 gram full-size
tablet, and bulk chocolate by the kilogram offered to wholesale customers only. We also offer gift
collections of tablets, along with seasonal products. Lumineux’s target customers are adults who
value locally-made, artisan products with a responsible, ethical supply chain. We target these
customers directly through farmers markets and e-commerce, as well as wholesale through local
coffee shops and other hospitality businesses, initially in upstate South Carolina.

History of the Business

The Company’s Products and/or Services

Product / Service Description Current Market

A 30 gram tasting tablet, a 72
gram full-size tablet, and bulk
chocolate by the kilogram

Adults who value locally-

Chocolate tablets in three made, artisan products with a

sizes offered to wholesale responsible, e.thlcal supply
chain.
customers only.
Adults who value locally-
Gift collections of tablets, made, artisan products with a
along with seasonal products. responsible, ethical supply

chain.

We are constantly researching and developing new flavors and varieties of our products, which
we think might appeal to our customers........

We target customers at farmers markets and e-commerce on our website, as well as wholesale
through local coffee shops and other hospitality businesses, initially in upstate South Carolina.
Competition

The Company’s primary competitors are Other producers and retailers.

The markets in which our products are sold are highly competitive. Our products compete

against similar products of many large and small companies, including well-known global
competitors. In many of the markets and industry segments in which we sell our products, we

21



compete against other branded products as well as retailers’ private-label brands. Product quality,
performance, value and packaging are also important differentiating factors.

Supply Chain and Customer Base

Raw materials essential to our businesses are purchased worldwide in the ordinary course of
business from numerous suppliers. In general, these materials are available from multiple
sources. We have successfully secured the materials necessary to meet our requirements where

there have been short-term imbalances between supply and demand, but generally at higher
prices than those historically paid.

Lumineux’s target customers are adults who value locally-made, artisan products with a
responsible, ethical supply chain.
Intellectual Property

The Company is dependent on the following intellectual property:

Governmental/Regulatory Approval and Compliance

Our business has been and will continue to be subject to the Food and Drug Administration and
various other U.S. laws and regulations. Failure to comply with these laws and regulations could
subject us to administrative and legal proceedings and actions by these various governmental
bodies.

Litigation

There are no existing legal suits pending, or to the Company’s knowledge, threatened, against the
Company.

Other
The Company’s principal address is 1018 Caledon Ct., Greenville , SC 29615
The Company has the following additional addresses:

The Company conducts business in All US states and territories .

DIRECTORS, OFFICERS AND EMPLOYEES

Directors

The directors or managers of the Company are listed below along with all positions and offices
held at the Company and their principal occupation and employment responsibilities for the past
three (3) years and their educational background and qualifications.
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Name
Benjamin Synder

All positions and offices held with the Company and date such position(s) was held with start
and ending dates

Co-Founder & Principal Executive Officer, Director of Operations; Full-time. November 2019 -
Current

Principal occupation and employment responsibilities during at least the last three (3) years
with start and ending dates

Facilities Support, Grace Church. May 2018 - March 2020 Greenville, SC Pastry Chef,
Bradenbeck’s Bakery. May 2017 - May 2018 Philadelphia, PA Assistant Pastry Chef, Caviar &
Bananas. June 2016 - May 2017 Greenville, SC

Education

Bachelor of Science, Business Administration, Liberty University, 2019 Associates of Arts,
Culinary Arts, Bob Jones University, 2011 Benjamin has worked in the food industry for 14
years in a variety of positions, leading to an executive pastry chef in several bakeries and
restaurants. This experience gives him great insight into developing flavors and quality in food
products. Benjamin’s skills with minimizing food and labor costs, managing inventory, and menu
development are strong assets to Lumineux Chocolate.

Name
Rebecca Snyder

All positions and offices held with the Company and date such position(s) was held with start
and ending dates

Co-Founder, Head of Production; Full-time. November 2019 - Current.

Principal occupation and employment responsibilities during at least the last three (3) years
with start and ending dates

May 2018- December 2019: Owner and Pastry Chef, Snyder Baking Co. (Greenville, SC)
Responsible for menu and recipe development, most baking production and cake decorating, and
providing excellent customer service. September 2015- August 2016: Cake Decorator,
Buttercream Bakehouse (Greenville, SC) -Designed and decorated birthday and special occasion
cakes. - Baked and decorated cakes, cookies, and cupcakes daily to fill the case.

Education
Education: Associates of Applied Studies, Culinary Arts Bob Jones University, 2011 Rebecca

also has a background in the food industry. She has worked in restaurants and bakeries, primarily
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as a cake decorator. Rebecca’s attention to detail contributes greatly to her role in marketing, and
her pastry background makes her invaluable to product development at Lumineux Chocolate.

Officers of the Company

The officers of the Company are listed below along with all positions and offices held at the
Company and their principal occupation and employment responsibilities for the past three (3)
years and their educational background and qualifications.

Name
Benjamin Synder

All positions and offices held with the Company and date such position(s) was held with start
and ending dates

Co-Founder & Principal Executive Officer, Director of Operations; Full-time. November 2019 -
Current

Principal occupation and employment responsibilities during at least the last three (3) years
with start and ending dates

Facilities Support, Grace Church. May 2018 - March 2020 Greenville, SC Pastry Chef,
Bradenbeck’s Bakery. May 2017 - May 2018 Philadelphia, PA Assistant Pastry Chef, Caviar &
Bananas. June 2016 - May 2017 Greenville, SC

Education

Bachelor of Science, Business Administration, Liberty University, 2019 Associates of Arts,
Culinary Arts, Bob Jones University, 2011 Benjamin has worked in the food industry for 14
years in a variety of positions, leading to an executive pastry chef in several bakeries and
restaurants. This experience gives him great insight into developing flavors and quality in food
products. Benjamin’s skills with minimizing food and labor costs, managing inventory, and menu
development are strong assets to Lumineux Chocolate.

Name
Rebecca Snyder

All positions and offices held with the Company and date such position(s) was held with start
and ending dates

Co-Founder, Head of Production; Full-time. November 2019 - Current.
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Principal occupation and employment responsibilities during at least the last three (3) years
with start and ending dates

May 2018- December 2019: Owner and Pastry Chef, Snyder Baking Co. (Greenville, SC)
Responsible for menu and recipe development, most baking production and cake decorating, and
providing excellent customer service. September 2015- August 2016: Cake Decorator,
Buttercream Bakehouse (Greenville, SC) -Designed and decorated birthday and special occasion
cakes. - Baked and decorated cakes, cookies, and cupcakes daily to fill the case.

Education

Education: Associates of Applied Studies, Culinary Arts Bob Jones University, 2011 Rebecca
also has a background in the food industry. She has worked in restaurants and bakeries, primarily
as a cake decorator. Rebecca’s attention to detail contributes greatly to her role in marketing, and
her pastry background makes her invaluable to product development at Lumineux Chocolate.

Indemnification

Indemnification is authorized by the Company to directors, officers or controlling persons acting
in their professional capacity pursuant to South Carolina law. Indemnification includes expenses
such as attorney’s fees and, in certain circumstances, judgments, fines and settlement amounts
actually paid or incurred in connection with actual or threatened actions, suits or proceedings
involving such person, except in certain circumstances where a person is adjudged to be guilty of
gross negligence or willful misconduct, unless a court of competent jurisdiction determines that
such indemnification is fair and reasonable under the circumstances.

Employees
The Company currently has 2 employees in South Carolina, USA.

CAPITALIZATION AND OWNERSHIP

Capitalization

The Company has issued the following outstanding Securities:

Type of security LLC/Membership Interests
Amount outstanding 1
Voting Rights Al
Anti-Dilution Rights None
How this Security may limit, dilute or The rights of the notes cannot be changed
qualify the Notes/Bonds issued pursuant to except by approval of the company and
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Regulation CF

majority in interest of note holders.

Regulation CF

Type of security Revenue Sharing Notes/Bonds
Amount outstanding 46,900
Voting Rights None
Anti-Dilution Rights none
How this Security may limit, dilute or
qualify the Notes/Bonds issued pursuant to none

The Company has the following debt outstanding:

Type of debt

Investment Loan

Name of creditor

Bryan Benson

Amount outstanding

$2,650.00

Interest rate and payment schedule

10% per annum/ $29 monthly payments

Describe any collateral or security

None

Maturity date

January 1, 2024

Other material terms

$25 late fee for payments more than 7 days
past the due date

Type of debt

Investment Loan

Name of creditor

Anthony & Christine DiNicola

Amount outstanding

$3,000.00

Interest rate and payment schedule

10% per annum/ $87.00 monthly payments

Describe any collateral or security

None

Maturity date

August 1, 2024

Other material terms

$25 late fee for payments more than 7 days
past the due date
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Type of debt

Investment Loan

Name of creditor

Justin Flint

Amount outstanding

$1,000.00

Interest rate and payment schedule

10% per annum/ $29 monthly payments

Describe any collateral or security

None

Maturity date

July 1, 2024

Other material terms

$25 late fee for payments more than 7 days
past the due date

Type of debt Investment Loan
Name of creditor Mark Foote
Amount outstanding $4,565.21

Interest rate and payment schedule

10% per annum/ $144.93 monthly payments

Describe any collateral or security

None

Maturity date

January 1, 2024

Other material terms

$25 late fee for payments more than 7 days
past the due date

Type of debt

Investment Loan

Name of creditor

Thomas Levis

Amount outstanding

$2,500.00

Interest rate and payment schedule

There are no set terms for repayment, and
there is no interest charged on the investment.
The investment will be paid back when we are

able to.

Describe any collateral or security

None

Maturity date

January 1, 2024

Other material terms

$25 late fee for payments more than 7 days
past the due date
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Type of debt

Investment Loan

Name of creditor

Marlin Stern

Amount outstanding

$2,000.00

Interest rate and payment schedule

10% per annum/ $58 monthly payments

Describe any collateral or security

None

Maturity date

January 1, 2024

Other material terms

$25 late fee for payments more than 7 days
past the due date

Type of debt

Notes

Name of creditor

Revenue Sharing Notes

Amount outstanding

$46,900.00

Interest rate and payment schedule

1.5x multiple with quarterly payments

Describe any collateral or security

None

Other material terms

None

The total amount of outstanding debt of the company is $62,615.21.

The Company has conducted the following prior Securities offerings in the past three years:

Exemption
from
Security Number Money Use of Offering Registration
Type Sold Raised Proceeds Date Used or
Public
Offering
Vicinity fees,
Equipment,
Packaging,
Notes/Bonds | 46,900 $46,900.00 g;sggg Dec;g;boer 3 Reggguon
costs, Rental
space for
classes/events
Ownership
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The Company is owned by a few people. Those people are Benjamin and Rebecca Snyder.

Below the beneficial owners of 20% percent or more of the Company’s outstanding voting equity
securities, calculated on the basis of voting power, are listed along with the amount they own.

Name Percentage Owned
Benjamin Snyder 50.0%
Rebecca Snyder 50.0%
FINANCIAL INFORMATION

Please see the financial information listed on the cover page of this Form C-AR and
attached hereto in addition to the following information. Financial statements are attached
hereto as Exhibit A.

Recent Tax Return Information

Total Income Taxable Income Total Tax

Operations

Following the RegCF Offering, we should have enough liquidity to execute our business plan
until profitability. We intend to be profitable by 2023.

The Company intends to achieve profitability in the next 12 months by increasing production,
sales channels, and customer purchases.

Liquidity and Capital Resources

On December 3, 2020 the Company conducted an offering pursuant to Regulation CF and raised
$46,900.

The Company does not have any additional sources of capital other than the proceeds from the
Regulation CF Offering.

Capital Expenditures and Other Obligations

The Company intends to make the following material capital expenditures in the future:
Equipment for expanding operational capacity.

Material Changes and Other Information

Trends and Uncertainties
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The financial statements are an important part of this Form C-AR and should be reviewed in
their entirety. The financial statements of the Company are attached hereto as Exhibit A.

Restrictions on Transfer

Any Securities sold pursuant to Regulation CF being offered may not be transferred by any
Investor of such Securities during the one-year holding period beginning when the Securities
were issued, unless such Securities were transferred: 1) to the Company, 2) to an accredited
investor, as defined by Rule 501(d) of Regulation D of the Securities Act of 1933, as amended,
3) as part of an Offering registered with the SEC or 4) to a member of the family of the Investor
or the equivalent, to a trust controlled by the Investor, to a trust created for the benefit of a family
member of the Investor or the equivalent, or in connection with the death or divorce of the
Investor or other similar circumstances. "Member of the family" as used herein means a child,
stepchild, grandchild, parent, stepparent, grandparent, spouse or spousal equivalent, sibling,
mother/father/daughter/son/sister/brother-in-law, and includes adoptive relationships. Remember
that although you may legally be able to transfer the Securities, you may not be able to find
another party willing to purchase them.

TRANSACTIONS WITH RELATED PERSONS AND CONFLICTS OF INTEREST
Related Person Transactions

From time to time the Company may engage in transactions with related persons. Related
persons are defined as any director or officer of the Company; any person who is the beneficial
owner of 10 percent or more of the Company’s outstanding voting equity securities, calculated
on the basis of voting power; any promoter of the Company; any immediate family member of
any of the foregoing persons or an entity controlled by any such person or persons.

The Company has the following transactions with related persons:

Loans
Related Person/Entity Marlin Stern
Relationship to the Company Grandfather of Benjamin Snyder
Total amount of money involved $0.00
Description of the transaction Loan
Related Person/Entity Bryan Benson
Relationship to the Company Uncle of Benjamin Synder
Total amount of money involved $0.00
Description of the transaction Loan
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Related Person/Entity Thomas Levis

Relationship to the Company Father of Rebecca Synder
Total amount of money involved $0.00
Description of the transaction Loan

Conflicts of Interest

To the best of our knowledge the Company has not engaged in any transactions or relationships,
which may give rise to a conflict of interest with the Company, its operations or its security
holders.

OTHER INFORMATION
The Company has not failed to comply with the ongoing reporting requirements of

Regulation CF § 227.202 in the past.

Bad Actor Disclosure
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SIGNATURE

Pursuant to the requirements of Sections 4(a)(6) and 4A of the Securities Act of 1933 and
Regulation Crowdfunding (§ 227.100 et seq.), the issuer certifies that it has reasonable grounds
to believe that it meets all of the requirements for filing on Form C-AR and has duly caused this
Form to be signed on its behalf by the duly authorized undersigned.

The issuer also certifies that the attached financial statements are true and complete in all
material respects.

/s/Benjamin Synder
(Signature)

Benjamin Synder
(Name)

Co-founder and Principal Executive Officer

(Title)

Pursuant to the requirements of Sections 4(a)(6) and 4A of the Securities Act of 1933 and
Regulation Crowdfunding (§ 227.100 et seq.), this Form C-AR has been signed by the following
persons in the capacities and on the dates indicated.

/s/Benjamin Synder
(Signature)

Benjamin Synder
(Name)

Co-Founder & Principal Executive Officer,
Director of Operations

(Title)

(Date)
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/s/Rebecca Snyder
(Signature)

Rebecca Snyder
(Name)

Co-Founder, Head of Production

(Title)

(Date)

Instructions.

1. The form shall be signed by the issuer, its principal executive officer or officers, its
principal financial officer, its controller or principal accounting officer and at least a majority of
the board of directors or persons performing similar functions.

2. The name of each person signing the form shall be typed or printed beneath the signature.

Intentional misstatements or omissions of facts constitute federal criminal violations. See 18
U.S.C.1001.
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EXHIBITS

Exhibit A Financial Statements



EXHIBIT A

Financial Statements
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DocuSign Envelope ID: 5C6C39155-C688-4EE2-BAGC-515B8CADFCES

Lumineux Chocolate, LLC
Statements of Financial Position
January 2020 through December 2021 - unaudited

2021 2020
JRRENT ASSETS:
Cash and cash equivalents $ 3804 § 915
Trade Accounts Receivable 4,524 1,909
Inventory 14,889 6,683
Prepaid expenses and cther current assets 0
Total Current Assets 23,217 9,507
ROPERTY AND EQUIPMENT:
Net Property and Equipment 18,559 5812
TOTAL ASSETS 5 AM.776 $ 15,319
JRRENT LIABILITIES:
Current Portion of Long-Term Debt 3 0 % 0
Accounts Payable 0 0
Other Current Liabilities 5,004 5
Credit Cards Payable 4.181 5,068
Total Current Liabilities 9,185 5,073
SFFERRED TAXLIABILITY - -
ODNG-TERM LIABILITIES
Investment Loans 50,335 15425
TOTAL LIABILITIES 59,520 20,498
EMBER'S EQUITY
Retained Earnings (5,179) 0
Net Income (12,565) (5,179)
TOTAL LIABILITIES AND MEMBER'S EQUITY (17.744) (5,179}
5 41,776 § 15,319

See Independent Accountants' Compilation Report
2



DocuSign Envelope ID: 5C6C39155-C688-4EE2-BAGC-515B8CADFCES

Lumineux Chocolate, LLC
Statements of Operations
January 2020 through December 2021 - unaudited

2021 2020
SALES $ 126,727 % 42,708
COST OF SALES 41,018 13,769
GROSS PROFIT 85,709 28,939
OPERATING EXPENSES:
Advertising 13,644 4 447
Bank Service Charges 1,797 121
Depreciation 0 0
Insurance 607 633
Taxes and Licenses 5,095 1,648
Miscellaneous 39,262 11,135
Rent 7,118 8,245
Repairs and Maintenance 0 200
Supplies and Software 5,308 3,046
Travel & Meals 3,822 1,164
Website 434 462
Wages 20,778 2,512
Total Operating Expenses 97,865 33,613
NET OPERATING INCOME (12,156) (4,674)
OTHER INCOME/(EXPENSES)
Interest income 0 0
Interest expense 0 0
TOTAL OTHER INCOME/(EXPENSES) (409) (506)
NET INCOME BEFORE TAXES (12,565) (5,180)
INCOME TAXES:
Current - -
Deferred - -

NET INCOME $ (12,565) % (5,180)




DocuSign Envelope ID: 5C6C59155-C688-4EE2-BAGC-515B9CADFCES

Lumineux Chocolate, LLC
Statements of Member's Equity
January 2020 through December 2021 - unaudited

2021 2020
MEMBER'S EQUITY - BEGINNING $ (5,180) $ 0
Net Income (12,565) (5,180)
Member's Withdrawals - -
MEMBER'S EQUITY - ENDING 3 (17,745) % (5,180)

Page 3



DocuSign Envelope ID: 5C6C39155-C688-4EE2-BAGC-515B8CADFCES

Lumineux Chocolate, LLC
Statement of Cash Flow
January 2020 through December 2021 - unaudited

2021 2020
CASH FLOWS FROM OPERATING ACTIVITIES:
Net Income 3 (12,565) (5,180)
Adjustments to Reconcile Net Income
to Net Cash Flows From Operating Activities:
Depreciation - -
Deferred Income Taxes - -
Decrease (Increase) in Operating Assets:
Trade Accounts Receivable (2,614) (1.909)
Inventory (8,206) (6,683)
Prepaid Income Taxes - -
Increase (Decrease) in Operating Liabilities:
Accounts Payable 5,000 4
Credit Cards Payable (888) 5,069
Total Adjustments (6,708) (3,519)
Net Cash Flows From Operating Activities (19,273) (8,699)
CASH FLOWS FROM INVESTING ACTIVITIES:
Purchase of Property and Equipment (12,748) (5,812)
Net Cash Flows From Investing Activities (12,748) (5,812)
CASH FLOWS FROM FINANCING ACTIVITIES:
Repayment of Debt (7,488) (725)
Investment Loans 42 398 16,150
Member's Withdrawals - -
Net Cash Flows From Financing Activities 34,910 15,425
NET INCREASE (DECREASE) IN CASH 2,889 914
CASH - BEGINNING 914 -
CASH - ENDING $ 3,803 914




DocuSign Envelope ID: 5C6C59155-C688-4EE2-BAGC-515B9CADFCES

LUMINEUX CHOCOLATE, LLC
NOTES TO THE FINANCIAL STATEMENTS
(unaudited)

NOTE 1— NATURE OF BUSINESS AND SIGNIFICANT ACCOUNTING POLICIES
Nature of Business

LUMINEUX CHOCOLATE, LLC (“the Company”) was incorporated on November 18, 2019
under the laws of the State of South Carolina, and is headquartered in Greenville, South
Carolina. The Company crafts small-batch, bean-to-bar chocolate with as much focus on caring
for the farmers creating the beans as the customers enjoying our bars.

Basis of Presentation

The accompanying financial statements have been prepared in accordance with accounting
principles generally accepted in the United States of America ("GAAP”). In the opinion of
management, all adjustments considered necessary for a fair presentation have been included.
All such adjustments are normal and recurring in nature. The Company’s fiscal year-end is
December 31.

Use of Estimates

The preparation of financial statements in conformity with GAAP requires management to make
estimates and assumptions that affect the reported amounts of assets and liabilities and
disclosures of contingent assets and liabilities at the date of the financial statements and the
reported amounts of revenues and expenses during the reporting period. Actual results could
differ from those estimates.

Revenue Recognition

During the year ended December 31, 2019, the Company adopted Accounting Standards
Update (ASU) 2014-01, "Revenue from Contracts with Customers” which outlines a single
comprehensive model for entities to use in accounting for revenue arising from contracts with
customers (ASC Topic 606) and supersedes most current revenue recognition guidance (ASC
Topic 605). ASC Topic 606 outlines the following five-step process for revenue recognition:

Identification of the contract with a customer;

Identification of the performance obligations in the contract;

Determination of the transaction price;

Allocation of the transaction price to the performance obligations in the contract; and
Recognition of revenue when, or as, the Company satisfies the performance obligations.



DocuSign Envelope ID: 5C6C59155-C688-4EE2-BAGC-515B9CADFCES

Fair Value of Financial Instruments

Financial Accounting Standards Board ("FASB”) guidance specifies a hierarchy of valuation
techniques based on whether the inputs to those valuation techniques are observable or
uncbservable. Observable inputs reflect market data obtained from independent sources, while
unobservable inputs reflect market assumptions. The hierarchy gives the highest priority to
unadjusted quoted prices in active markets for identical assets or liabilities (Level 1
measurement) and the lowest priority to unobservable inputs (Level 3 measurement). The three
levels of the fair value hierarchy are as follows:

Level 1 - Unadjusted quoted prices in active markets for identical assets or liabilities that the
reporting entity has the ability to access at the measurement date. Level 1 primarily consists of
financial instruments whose value is based on quoted market prices such as exchange-traded
instruments and listed equities.

Level 2 - Inputs cther than quoted prices included within Level 1 that are observable for the
asset or liability, either directly or indirectly (e.g., quoted prices of similar assets or liabilities in
active markets, or quoted prices for identical or similar assets or liabilities in markets that are not
active).

Level 3 - Unobservable inputs for the asset or liability. Financial instruments are considered
Level 3 when their fair values are determined using pricing models, discounted cash flows or
similar techniques and at least one significant model assumption or input is unobservable.

The carrying amounts of assets and liabilities reported in the balance sheets approximate their
fair value.

Cash and Cash Equivalents

The Company considers all highly liquid investments with an original maturity of 90 days or less
to be cash equivalents. At October 31, 2020, the Company had items that would be considered
cash equivalents in the amount of $477. The Company maintains its cash in bank deposit
accounts, that may at times, exceed federal insured limits. No losses have been recognized as
a result of these excess amounts.

NOTE 2— GOING CONCERN

The accompanying financial statements have been prepared assuming the Company will
continue as a going concern, which contemplates the recoverability of assets and the
satisfaction of liabilities in the normal course of business.



DocuSign Envelope ID: 5C6C59155-C688-4EE2-BAGC-515B9CADFCES

The Company has incurred losses in 2021 intemally calculated to be $12,565 which, among
other factors, raises uncertainty about the Company's ability to continue as a going concern.
The ability of the Company to continue as a going concern is dependent upon management's
plans to raise additional capital from the issuance of debt or the sale of stock, its ability to
commence profitable sales of its flagship product, and its ability to generate positive operating
cash flow. The accompanying financial statements do not include any adjustments that might be
required should the Company be unable to continue as a going concern.

NOTE 3 - COMMITMENTS AND CONTINGENCIES

From time to time, during the normal course of business, the Company may be subject to
various claims or lawsuits from customers, vendors, or competitors. The Company is not
currently involved with and has no current knowledge of any pending or threatened litigation
against the Company.



DocuSign Envelope ID: 5C6C39155-C688-4EE2-BAGC-515B8CADFCES

Benjamin Snyder ;
l, ; Y , certify that:

(1) The financial statements of -umineux Chocolate included in this Form are true

and complete in all material respects; and

(2) The tax return information for the company reflects accurately the information reported
2021

on the tax return for the company filed for the fiscal year ended December 31,

Namely total income of $ 12,565

12,565
S

, taxable income of

, and total tax of § o

DocuSigned by:

Signature: MMM SWTM

L] TR e

. Benjamin Snyder
Printed Name:

Title: co-founder

4/29/2022
Date:




