INVEST IN PREPDECK

We make cooking fast, fun and enjoyable
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Highlights

& Over $16M in revenue already generated
+/ 500% revenue growth in the past 36 months

= Prepdeck has over 150,000 enthusiastic customers and supporters

- Projecting $30M revenue by 2025!

@ Growth phase is focusing on retail expansion and international reach

L. Cutting edge kitchen solutions positicned to dominate the sector

Our Founder

Alexander Eburne Founder 2

Cooking with Prepdeck is faster, more enjoyable, and less stressful than any other way, and I'm
certain you will love everything Prepdeck has to offer.

I love to cook, but when | do, | make a mess. It used to be that my wife would save me by cleaning up my chaos
which was amazing, until one day... pregnant with our first daughter, she wanted nothing to da with the kitchen.
Left to plan, prep, cook and clean on my awn, | grew frustrated. I'd had enough. | knew there had to be a better
way.

Why Prepdeck?

@ PREPDELCK

Join the cooking
revolution
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Cooking from home shouldn’t be a nightmare.

‘We're on a mission to make kitchen life casier.. like it was meant to be.

Prepdeck - The original kitchen organization system that has taken the market
by storm.

Tt all started one day in the kitchen - See T love to cook, but 've been spoiled

most of my life - I've always had someonce to cook with - When my wife got



pregnant | founa myselr alone in the KILChen, and It was 0bvious how chaoric
everything was when T didn’t have a helping hand. T knew there had to be a
better way, so I got to work inventing the perfect system.

Prepdeck was born.. And what a journey it's been!..

Prepdeck is a patented and award-winning cooking accessory with over 45
features that help you prep faster, cut down on clutter, and speed up the clean-
up. (Patents are owned by the Company).

Prepdeck is our cornerstone product, but the company has grown into a lifestyle

brand for the kitchen, bringing solutions to the home, and the art of cooking.

n 2021 we acquired Chef Caddy, paving the path to an even wider audience. Our
expansion products complement one another, and stay true to our core values,

taking the headache out of cooking while making things fun and easy.
Today Prepdeck is made up of more than XXX products that our customers love.

The company has become much larger than our namesake produet, however
there is still a tremendous opportunity to unlock as we move into new markets
and expand into retail.. and we're just getting started!
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Cooking often feels like o chore
It's chaotic, time-consuming,
stressful and daunting

Chaotic counters Cluttered drawars Crummy clean-up

We make cooki ng
organized, fast and
enjoyable

Infused with chef-proven secrets, Prepdeck is

compect, easy-io-use system, that takes home cooks
instantly from disarray to dalish! Just like the pros!
Prep faster

Better results.

Clean up 2x faster
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The collection

Kitchen Solutions

Breathingklife into

home cooking

Prepeeck is o digitally netive brand with product-
market fit and significant traction, centerad around
aur nnavative recips arep system, Prepdack,

$16m+ 150k+
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The business
i Ll
Highlights

Launched with $Im+ in crowdfunded pre-orders

Utility & Design Patanted

Winner 2021 Amazon Irnovaror of the Year

Shark Tonk Season 15 $6.3m $164
QYC + Costeo Vendor Mevcrus Kunkers e
Generction 2 products launched in 2022

Bootstrapped to date 21% “%

Acquired ChefCaddy in 2021 AQY Crowth (U2} NER grawh iLast & marrhs
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And TikTok is obsessed

20m+ views

Our products are in over 150,000 homes, we've received thousands of 5-star

reviews, generated over 20m views on TikTok, been featured on Shark Tank to an

incredible response, and we won Amazon’s Innovator of the Year Award!

....and we're just getting started.
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Qur team
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Growth is our primary focus now.

To date, we've been building our Direct to Consumer brand through our website
and Amazon.

To become a household name, we want the Prepdeck brand to be positioned
among products where tremendous synergy exists - we are currently vendors for
QVC & Costeo but have our eyes set on stores like Target, Walmart, REL and

more.

Our product strategy includes vertically expanding the Predeck system into
growing, multi-billion dollar niche markets with products that solve pain points

in sectors such as grilling, home pizza ovens and camping

‘We're projected to grow to $30M in revenue by 2025, and we’ll do this by
expanding our product line, growing through retail, and opening internationally
to markets like Canada, the UK, Europe and Australia.
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Strotegy

Growth
$30m in reverue by 2025
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Grilling
Prep Station
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Explorer
Prep Station
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Growth

Revenue

Our 4-pillar growth sTategy
conlinues our frojectery as we build
1o $30m annual revenue by 2025
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*Forward-looking projections can’t be guaranteed.

Use of Funds

After boot strapping fo product market fit,
150k+ passionata home ohefs, and o wide and
stable product offering, we are ready fo scale
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Inventory
Team
International
Retail

This round provides us the resources to further our mission by expanding our
marketing and sales teams, increasing our marketing budgets, growing our

inventory levels, investing in new products, and expanding internationally,
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Thank you
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