Invest in SunState Laboratories

DAZZ Cleaning Tablets - Save Money, Plastic, and the
Earth
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As an avid scuba diver, hiker, and all around owrdosr enthusiast, Tam concerned
that we are choking cur plansr on plastic wasre, With o 30+ year background in
cleaning chemicals, [saw an oppartunity to make an tmpact in an industry that
has daone little 1o minimize its contribution 1o the world's plastic waste probien.

David Shahan Founder / CEQ & SunState Laborataries

Why you may want to invest in us...

Disruptive new consurmer brand that is changing the household cleaner
iy stry.

Strong teamn of seasoned professionals driven to build a successful, non-
concessionary Impact company,

We believe we have a clear exit strategy in 3-5 years,

Support a creative new eco-brand that has a direct and measurable
environmental Impact.

Proof of Concept - sold 12,000 units in <11 minutes on the Home Shopping
Metwork (U.5. home shopping channel).

Award-winning products. Received the Global Innovation Award fram the IHH
Assoc, and an Addy award for our brand and packaging.

Qwr Founder has 30+ years of industry experience.

Lead Investor: Raging Bull invested 575,000

Our Team

David Shahan

Founder / CEQ

30 year veteran in cleaning chamical induseries (Jﬂr:fScm and dry cfsaning}
Experienced execurlve with proven rrack record. Award winnlng produst
developer (Global Innovation Award). Record setting pitch-man for debur
show on Home Shopping Network.

Randall Hartman

| Directar of Marketing

Randall in talented web strategist and digital marketing manager. He's
worked with prestigious accounis spanning medtinle industries including,
RE/MAX, Boppy, GolfTec, Frontier Airlines, Graehel Van Lines, Arista
Networks, and many others,

Curtis Elliot

Brand & Design Manager - Fracticnal

Curtls is the creative lead behind ell design elements of the DAZZ brand,
retil packaging, web site, and marketing collateral His work with DAZZ

ewrned him an Addy aerd in retad packaging,

Jan Grywczynski
CPG Advisor
President & CEOQ at Brownie Srirtle, LLO
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Why people love us
“SunState Labs isone of those rare businesses that nat only is o greal
investment appartunity, but has a positive impact on the eavirenment. Having
known David Shahan for aver a year now, I've found him fo be a smars,
resourceful, and driven entreprensur wha knows how fc

et things done.”

David Raymes

Lead irvestor & Sunstate Lal ries | Rockies Venture Ciub

“In the Boardroom, cur specialty is finding startups that are ready to explods, One of the
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v demunnd exceeds © fin

g we look for is w

higgest thi -apacity, that’s w

faund samething special. Dazz sold out of 15,000 units in 12

s we

minures an HEN We t

believe there t2 a nine-figurs aeguisition trn this company's future.”

Chris Graebe

“We split the cleantng duties in aur house and [ ger the & bathrooms. Today T used DAZZ

Bathroom cl=aner far

first time - pxeellent product, Gone is the soop scum, gone i the

smell, Fam avery fussy house-husband. I am convineed - grear

lingering chemical
=

Lawrence Sanek
t T

*I just recently tried DAZZ for the
wsual hrand, but it also out

st ime.. T LOVE 1! Nar only 15 it [ess expensive than my
it as wall It fust proves that you don’t need all those

dane right, Plus, na more throwing out spray bottles

v responaible produee.”
Mary Elizabeth Alexander

Some of our investors

Monica Gannon
born in Amacerdam, Netherland due ro war, fived in
21 and married US Officer and carne to the US

til age

Immaculate Gohla
M
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' from MARYLAND. Tam new to the group, it Ls

my groatest pleasure to be o member thanks to the Founders.
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Charles Alvarez

Thaye been an entreprensur for the Iost 18 pears within the business sen

space,

in o

Martin Peter Hamilton

Investar

Gregg Moorman

54 yreold. Happily miarried for 30 yre. Substation elsctrici

Dan Luhman
30 years tn business de

lopment, aiming ta make an impact prevention of
chifd abuse.. Ironman triothlete in my spare time

Vi rary Radiolagist, Investor, Option trader, Father

Joshua Cook
Operanens Manager of o gmall compony offoring so
memary products. Excited o join WeFunder!

! grate, flash, & DRAM

Tom Tegeder
Retired

ng on a pension
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The Story of SunState Laboratories

Frustrated by the plastic waste generated by my industry, in 2012, | had a dream 1o disnupt

the household cleaner industry. [ set outto create an alternative to traditional, ready-to-use

spray clean Iwanted to create @ _D:':ldu':t that would allow consiumars to essil

he same plastic

leaners relegated to

This new innovation can solve two problems

1. Limited Sales Channels. The household eleaner industry has lagged behind other

ries in it's online / direct-to-co

i sumer growth, With nothing to leak and being small

and light weight, DAZZ will open up this market sagment

529 Billion Worldwide Cleaner Market

B Current Brick-and-Mortar

B Current eCommerce /
direct-to-consumer
sales

Growth potential for
eCommerce [/ direct-
to-consumer sales

2. Plastic Waste, DAZZ ends the use-and-disea

eleaner

defined the house

First, | had to perfect the formula.

sande

king on the we

ings from the laundr

1 O0r Nouss,

almest g months formulating testing, and perfecting aur three care preduct.

miners

and plant based ingredients, my goal waa to create clesners that wera

safe, but also el tested arthe TURI Lab et

qell My tinal products were indeper

d found to outper: 1 the lending brande in each of our

categories.




r dry room

Now to perfect the Brand and Packaging

rinning graphic design Elliott, the DAZZ

[re g, we fed an ADDY (A

chaging d

rerealive g

TV
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Now we're ready for some customers.

After months of pe ed them to dea

persuaston (I bug Home Shopping

Cme of the mo ging this new, disruptive product to markeat is
educating cons

helped spread tl

ian

Cleaning Tablets

Move to CO and grow, grow, grow!

Cn January 18, 2020, we moved (nte our new office, production, and warehouse faciliyy in

heautibul Broomfield £0,

Our modest digital campaign launched in May 2019 has added hundreds of new
customers,



FROM NEW DIGITAL CAMPAIGN

Time to raise money and build a global brand

With & strong team of ssazoned professionals tocused on the future, SunState Laba iz

poised 10 make DAZZ a household name in 2020 an

international brand over the nesxt

35 years. Here are our plans for investing theas funds:

Use of Funds

wipersting Expensrs  wSTng  #HAD-fewfroduct e Seesh Adverlisng @ BrmdRefeesn @ Market Epanson

Investor Q&A

What does your company do?

We develop si

inable cleaning produects in effervescent takles form. Now consumers can
make their own cleaner at home using plain tap water and the same bottle over-and-over
again, DAZZ encds the use-and-dizcard cycle associated with traditional ready to

use cleaners, and by eliminating the bottls & water, DAZZ bas created a elsaning product
that can ca:z)ly be mailed; opening up a warld of opportunity for direct to cons umer

eCommerce zales.

Where will your company be in 5 years? -

We hope DAZZ will be purchased by an international Consumear Facksg

sal solution to plastic
waste, We're on-track with this goal az we have already begun distribution in South Africa
and Singapore. We are from 16 eddimanal foreign
markets, eager to bring DAZZ to their countries. Additionally, we have interaat from home

and andag

a global

company

ntly in discussions with distribut

shopping chanmels in Japan, Germany. Canada, and the UK.

Why did you choose this idea? -

As an avld scuba diver, hiker, and all areund outdoor enthusiast, I am concerned that we
lanat on plastic wasts. With a 30+ year background in eleznin
i, 1 saw an opportunity to maks an impact in an industry that has don
minimize its contribution to the world's plastic waste problem.

are chalkdng

chemie

Why is this a good idea, right now? What changed in the world? Why wasn't
this done a few years ago?

In 2018, China eloged lts borders to our plastie waste, making it now one of our greatast
American consumers ar= finally

Itermatives for single-use plastice. Plus, gur

ed snvironmental sues

and most publ.
o the problam and s=e
eCommerce society is growimg, Brick-an ortar sales continue to drop, while online sales
climb. With their heaviweight and issues with leaking, full bettles of cleaners don't ship
well. With DAZZ, there's nothing to leak, is super light, and easy to mail.

1t wes done a fow years ege. DAZZ launched on the Home Shopping Matworle in 2016 en &
record-brealdng sell-out show, However, with minimal attention put on plastic waste &t

acknovrizd

that time, DAZZ's primary seiling featurs was its terrific valua.

How far along are you? What's your biggest obstacle? -



‘We'va been in the markel now for 4 years. We've won a Global Innovatian Award for our
prnducts. We've received independent testing walidation frém the TURI Lahb st the
Univeraity of Masa confirming DAZZ cutperforma the leading brands. And, we've had sell-
cut shows on H3M. Qur kiggest obstacle is cansumer education and awarenass. Mast
consumers still purchase their eleaners in grocery, big bex, and other hrick-and-mortar
stores; they simply don't know thers is a better slternative. We nesd funding to launch a
robust PR, Social Madia, and paid adwvertising campaign to draw artention to this great new
product.

Who competes with you? What do you understand that they don't? -

Recenthy, we've seen other "soncentrated” cleaners appear on the trarket. Produces like
Trurman's, JAWS, and Replonish aso a proprietary bottle and liguid cartridge system o
tlaliver the vonventrated vloaner. Thesa tand 1o be overly complicated, expensive, and
require a special bottls, Blueland is our closest campetitor affering a stmilar tablet produet
They have chosen to go after a very small and exclusive consumer segment who are
willing ta pay 3-4x more for en attractive battle. This pricing strategy may prove more
profitable in the short run, but will limit their market size and shility to'scale. We have
created a congumer friendly product that works well, can be used with any bottle, and ia
priced ta reach the largest market.

How will you make money? -

We've adopted an aggreasive omni-channel sales approach. Initially, our primary facus will
be to continue selling through Direct-te-Consumer channels like eCommerce (through
multiple online retailers), TV shopping channels, catalog, and Direct Responas TV
advertising, We will alse cortinua to build eur B2B channel (maid serviess and hospitality
accownte). Mext, we'll expand cur international distribution. We're already working with §
foreign markets and adding new ones each month. And finslly, with our Spring 2020
launch in13o Camping World stores, we will begin a robust brick-and-mortar campaign in
mid-zozo. DAZT Relill Packs retail from 4.95 - B.99 and Starter Kits from 595 7.98. The
household cleanar macket is = £29 billion industry.

What are the biggest risks? If you fail, what would be the reason? What has
to go right for you to succeed? -

Consumer adoption iz the greatest vizk fora produst like GAZZ. Wa are asking customers
to give up the convenienee they've been scoustemed to for generations, Now, instead of
simply grabbing a bottle of eleaner off the store chelf and getting to work, copsumers must
el their ewn bottles and add DAZZ tblers. Our offer of & better value snd fesling good
about doing what's right for the planet may or may not be encugh

Anather rigk is competition, A larger player in the CPG market could jump on the
bandwagon and flood the market with advertising and FR. Our goal is to build enough
traction and market share to become attractive as an acquisition,

asB s sk AW sl MiisEeehs ¥ skha soaukMisme Sl ssass safatas




VVNat Sets UALL aNa SUnN>Iare Laps apart rom e compeution. -

First, we are the manufacturer. Most of the competitors coming on the scene are
contraeting out the manufacturing, We have control over our quality, we ¢an bring new
products to market guicksr, and we have better marging and can axtend pricing at a level
to encourage cansurner adoption. Secoridly, we have a fisst to market advantage over the
neweomers. Thirdly, our proprietary formulations are proven to outperform the traditional
leading brands (Clorax, Windex, and Formula dog).

Financials

SunState Laboratories has financial starements ending December 31 2018, Our cash in
hand iz:$7.900,4s of January 2020, Over the three monthe prior, revenues averaged
34,300 /manth, cost of goods sold has averaged $1,082¢/month, and cperational expenses
have averaged 34335/ /month,

At a Glance

o
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$20,354 +o2% -$49,824 $18,607 razax
Revanae Net Loss Shart Tarm Dabt

$7,900
RAnlsad In 2018 Casn on Hand
A at Ol £/20

INCOME BALANCE NARRATIVE

Management's Discussion and Analysis of Financial Condition and Results of
Operations

You should read the following discussion and analysie of our financial condition and
results of operations together with sur financial staterments and the related notes and
other financial information included elsewhere in this offering, Some of the information
contained In this diseussion and analysis inecluding information regarding the strategy
ane plans for our business; includes forward-looking statements that involve risks and
uncertainties, You should review the "Risk Factors” section for a diseussion of important
faetors that eould cause actual results to differ materially from the results described in or
implisd by the farward-locking statements contained i1 the fellowing discussion and
analysis,

Overview

We develop susiainable cleaning products in effervescent tables form. Now consumers can
make their own cleaner at home using plain tap water and the same bottls over-and-over
again, DAZZ enda the use-and-discard cyele associated with traditional ready to

use cleaners, and by eliminating the bottle & water, DAZZ has created & cleaning product
that can easily be mailsd; opening up a world of oppartuniry for direet to consumer ¢

eComimerce salea.

We hope (although cannot guarantee) that DAZZ will be purchased by an internstional
Consumer Packaged Goads (CPG) compony that can scale DAZZ to become a global brand
and a global solution to plastic waste, We're on-track with this gosl aswe have already
begun distribution in South Africa and Singapore. We are currently in diseussions with
distribitors from 16 additional foreign marlwers, eager to bring DAZZ te their countrieds.
Additionally, we have interest fram home shopping chann
K.

inJagan, Germany, and the

Milestones

SunState Labeoratories, Ine, was incorporated in the State of Colorade in January 2020, We
were originally erganized as SunSrate Laboratories, LLC in 2012, In 2020 the LLO was fully
dissalved and the Corparation assumed all assets and linhilites.

Since 2012, we have:

- Disruptive new consumer brand that is changlog the househald cleaner industry,
ol

- Btrong team of seasoned professionals driven o build a
Impact company.

non-co ¥

- e believe we have & clear exdt strategy in 3-5 years



- Support a ereative new eco-brand that has & dirset and measurable environmental impact.

- Rockies Venture Club (BV'C) has commltted to balng our lead investor in our next round,
BVC is the oldest Angel Club in Americs.

- Proot of Concept - sald 12,000 units in <11 minutes on the Home Shopping Network (U5,
home shopping channel).

- Award - Winning products. DAZZ was awarded a Global Innovation Award from the THH
Azsoc, and an Addy award for our brand and packaging,

Histerical Results of Operations

Cur company wae organizad in Jsnuary 2020 and has limited operstions upon which

prospective investors may basa an evaluation of its performance,

- Reveniies & Gross Margin, For the period ended Decomber 31, 2018, the Company had
revenues of $20.354. For the peniod ended December 31, 2018, the Company had revenues
of $10,823,

- Assets: As of Decemnber 31, 2018, the Company had total assets of $66381, including $7.952
in cash, As of Decomber 31, 2018, the Company had total assets of §72.262 including
$6,271 in cash.

- Net Loss, The Company has had net lasses of §40,824 for 2019 and net losses of 340,562 in
2018,

- Linkilities, The Company's liabilities totaled $18,607 for 2018 and $23.460 for 2018,

Liquidity & Capital Resources

After the conclusion of this Offering, should we hit our minimum funding target, our
projected runway is 9 months before we need to raise further capital

We plan to use the proceeds as set farth in this Form C under "Use of Funds”, We don't
have any other sources of capital in the immediate future.

We will likely require additioral finansing in excess of the proceeds from the Offering in
order to perform aperations over the lifstime of the Company. We plan 10 raise capital in 12
months. Except as otherwise described in this Ferm €, we do not have additional saurces of
capital other than the procesds fram the offering. Becsuse of the complexities and
uncertainties in establishing a new businesa strateqy, it is not posaible to adequately
project whether the proceeds of this offering will be sufficient to enalile us to implement
aur strategy. This camplexity and uncertsinty will be increased if less than the maximum
amount of securitiss offered in this offering is sald. The Company intends to raize
additional capital in the future from investors. Although capital may be available for sarly-
atage companies, there i= no guarentee that the Company will receive any invesiments

from investors.
Runway & Short/Mid Term Expenses

SunState Labeorataries, Ine, pash in hand is 37,900, a5 of January 2020, Over the 2t thres
months, revenues have sveraged $4,200/month, cost of goods sold has aversgad
$1,032/month, and aperational expensas have averaged $4,395/month, for an average bum
rate of $2,127 per month. Our tntent is to be profitable in 22 months.

For Sales, we've notiesd a significant increase in Amazon and website sales since
beginning our digital marketing campaign. Additienally, we have begun cur wholesale
digtribution to Bouth Africa and Singapore, For Expenses, we've entered a lease for our
new office and manufacturing fasilisy.

Wz snticipate significant increases in sales and expenses over the next 3.6 months, On the
sales side, we're slready sesing & 152% increase over Derember numbera As we cantinue 1o
grow our digital campaign, we believe this trend will continue tc incresse, We also plan
to begin our retail distribution pregram starting with 130 Camping Werld Storss i March.
which we hope will boost ourrevenue. With cur plant expansion, we also plan on growing
our intemational distribution to include Auatralis, New Zealand, France; Spain, and India
in the next 6 months. And finally, our goal is ta launch cur next 3 products before 3rd
quarter 2020, For expenses, we will be sesling cur manufacturing capabilities with new
equipment and packaging labor. We also plan on hiring 1 sales positian, 1 admin, and 1
production person. Additionally, we will be refreshing the DAZZ brand, wehsites, and
packaging material

A note from Wefunder, Undike companias on the NASDAG, y-staze startups nave little g histaory,

Fnanciad 2analysis is not as useful when there is limited data, it's more important to predics the size of the
future market |f the faunder achieves thelf vision, will enough custorners pay the company erough maney?

t's alsa comman for fast-arowing startups ta lase maney even fastor; thay an investing in future growth. in
these cases, it's often better to check if the Cost of User Acquisition {CAC) is lower than the Lifetime Walue
LTV} of that cystemer, It one spends 31000 today to make §10,000 over the next five years, that may be a
smart bet, Amazan s 2 famous axample of re-imvesting patential profits to maximiza growth over 20 paars.

Het Morgin: Gross Margin: Return on Asseta:
“295% @ EEL R -T5% 0

Earmnings per Sharo: Revanue por Empioyes; Cash 1o ARswts;
-30.059 120354 @ 1259

Rovenue to Recelvablos: Dabt Ratio!
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Risks

1 Limited Team - Although ' have 30+ vears experience in cleaning chemicals, and 1
have decades of experience managing sales teams in service industries, 1 have
been & soloprensur since the inception of SunState Labs. 1 have utilized contract
and fractional employees to accomplish many of our milestones, while preserving
my limited capital resourcea. To scale the business and echieve the market
penetration required ta make DAZZ a success, | will need t build an enthnsisstic,

highly capeble team sround me.

2 Consumer adoeption. Customers may net be willing te give up the convenionee
they'we becomie accustamed to with ready-to-use household ¢lesnars.

% Toobroad of a consumer market focus. Unlike aur competition, we are not limiting
onir marketing toward a particular consumer group (e eco-friendly green
shoppers), We are taking = broad approach to caprure as many shopper segments
as possible (e value shoppers, green shoppers, pertormance shoppers, ete ). Some

aclvertising experts have cautioned us against this “shotgun” approach.

EAD MORE RISKS

Details

The Board of Directors

prRECTOR OUTAFATDON
Dawid Shaban Business Dwiner & SunState Laboratories 2012
Officers
oericn L 4
Diavid Shahan CEQ 2002
Voting Power
HODLDER RE 10 VOTING POV
David Shohan 1,000,000 Comman Stock  100.0%
Past Equity Fundralses
[ATE AMOUNT SECLARITY
30 Priced Round

Outstanding Debts

Mone.

Related Party Transactions

Mane

Use of Funds

F100,003 A0% toward operational expensas (Rent. Insurance, utilitles, staffing and payroll, suppliss
and malerials, ete.) . 25% for digital marketing campalan, 15% for new manutacturing
equinment, 6% far new compostable retall packaging, 7.5% for website refresh, £5%
towards Wefunder faes

$1,069,993  S0% Advartising & Marketing, 26% toward aparational expenses (Rant, Insuranca, utilitios,

staffing and payroll, suppliss and materials, mic.), 12.5% roward hiring, 6. 5% toward
Watunder tees, 5% manufacturing & product developrment,

Capltal Structure

LS O BRI

Common Stock  1.000,000 Yes
The Funding Portal
SunSlate Lsboratories i i & Regulation Cr Ifunding offering via Wefunder Portal LLC.

CRD Number: #2EX5035.
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