Invest in SunState Laboratories

DAZZ Cleaning Tablets - Save Money, Plastic, and the
Earth
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Azan avid vouba diver, hifier, and all around sutdoor enthustasy, Tam cancernad
that we are choking our planet on plastic waste. With o 30+ year background in
cleining chemicals, I sow an apportunity to moke an impact in an industry that
has doae fitle to minimize its contribution to the world's plastic waste problem,

David Shahan Founder [ CED & SunState Loboratornss

Why you may want to invest in us...

Disruptive new consumer brand that is changing the household cleaner
industry.

Strong team of seasoned professionals driven to build a successful, non-
concessionary impact company.

We believe we have & clear exit strategy in 3-5 years,

Support & craative new eco-brand that has a direct and measurable
environmantal impact.

Proof of Concept - sold 12,000 units in <11 minutes on the Home Shopping
Network (U.S, home shopplng channel),

Award-winning products. Recelved the Global Innavation Award from the IHH
Assoc, and an Addy award for our brand and packaging.

Our Founder has 30+ years of industry experience.

Lead |mvestor. Raging Bull Invested $75,000

Qur Team

David Shahan

Faunder / CEQ

20 year vereran in cleaning chemical industries (Van/San and dry cleaning),
Experioneed executive with proven track record, Award winning product
developer (Global Innovation Award). Record setting pitch-man for debit
shoiw on Home Shopping Netwark

Randall Hartman

Dire r of Marketing

RBandall is talented web strotegisr and digital marketing managen. He's
wiorked with prestiglous accounts spanning maltiple industries including,
RE/MAX, Bopmy, GolfTec, Frontier Airlings, Grosbs! Van Linss, Arista
Networks, and many others

Curtis Elliot

Brand & Design Manager - Frac
' Curtis ls the creative load behtnd all design elements of the DAZZ brand,
retaill packaging, web sits, and marketing collate ral. Hig wark with DAZZ
earned him an Addy eward in retail pachaging.

Jan Grywczynski
CPG Advisor
President & CEOQ ar Brownis Brittle, LLC
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Why people love us
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The Story of SunState Laboratories
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brick-and-mortar retail. Their heavy weight and issuas with lealting made direct-to

conaumer sales challenging

This new innovation can solve two problems
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$29 Billion Worldwide Cleaner Market

B Cument Brick-and-Mortar

m Current eCommerce /
direct-to-consumer
sales

Growth potential for
eCommerce / direct-

to-consumer sales

nms defined the househald

First, | had to perfect the formula.

Warldng on the weel ninge from the laxndry room in our Ispent
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d plant based ing redionts, my goal was 1o crente cleanazs that were not only
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And finally, after menths of trial and error, DAZZ was born!

The teiel was to get my formules Into & powdered form, that could be pressed into tablet

that would disintegrate §

and smellad terrific, Thiss




Educating consumers

One of the more challenging parts of bringing

wducating consume

Cleaning Tablets

Move to CO and grow, grow, grow!
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Our modest digital campaign launched in May 2019 has added hundreds of new
customers.



FROM NEW DIGITAL CAMPAIGN

Time to raise money and build a global brand

With a strong team of seasoned professionals focused on the futurs, SunState Labs is

JAZZ 3 houswhold name in 2020 and an intsrmational brand over the naxt

poised to

405 yewrs: Hers gre our plans for investing thess funds

Use of Funds

o Ogeeating Sipmotet ¢ NWTNg @ RO hew Mraduct s feend Alverisng ¢ g Befreh @ Manes Epesen

Investor Q&A

What does your company do?

We develop sustainsble clesning products in eHervescent tublet form. Now consumers can
miake their own cleaner ot home uUsing piain tap waler and the same bottle over-and-over
agun. DAZZ ends the yse-and-disezrd oyele associated with traditional ready
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Where will your company be in 5 years?
We hope DAZZ will be purchased by an international Co
company that can scalé DAZZ to becomne a global brand and a g

sumer Pasleaged Goods {[CPG)
lobal salutles 1o plastle
is'goal a2 we have alraady begun distrbution in South Africs
¢ in diseussions with distributon rem 16 additicnal foreign
tnarkets, eager to bring DAZE to their countries. Additicnally, we have interast from home
shopping chonnels in Jopan, Germany
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Why is this a good idea, right now? What changed in the world? Why wasn't
this done a few years ago? -
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well With DAZZ, there's nothing to leak, {5 super light, and easy to matl.

It was done o few years ago, DAZZ launched on the Home Shopping Network th 2018 on &
I -bireaking sell-out show, However, with minimal attentlon put on plsstic waate at
that tima, PAZZT's priveary salling feature was its rerrific value,
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How far along are you? What's your biggest obstacle? -



We've been in the market now for 4 years. We've won a Global Innovation Award for our
products. We've received independent testing validation from the TURI Lab at the
University of Mass confirming DAZZ outperforms the leading brands. And, we've had sell-
out shows on HSN. Our biggest obstacle is consumer education and awareness. Most
consumers still purchase their cleaners in grocery, big box, and other brick-and-mortar
stores; they simply don't know there is a better alternative. We need funding to launch a
robust PR, Social Media, and paid advertising campaign to draw attention to this great new
product.

Who competes with you? What do you understand that they don't? -

Recently, we've seen other "concentrated” cleaners appear on the market. Produets like
Truman's, JAWS, and Replenish use a proprietary bottle and liquid cartridge system to
deliver the concentrated cleaner. These tend 1o be overly complicated, expensive, and
require a spacial bottle. Blueland is our closest competitor offering a similar tablet product.
They have chosen to go after a very small and exclusive consumer segment who are
willing to pay 3-4x more for an attractive bottle. This pricing strategy may prove more
profitable in the short run, but will limit their market size and ability to scale. We have
created a consumer friendly product that works well, can be used with any bottle, and is
priced to reach the largest market,

How will you make money? -

We've adopted an aggressive omni-channel! sales approach. Initially, our primary focus will
be to continue selling through Direct-to-Consumer chanrnels like eCommerce (through
multiple anline retailers), TV shopping channels, catalog, and Direct Response TV
advertising. We will also continue to build our B2B channel (maid services and hospitality
accounts), Next, we'll expand our international distribution. We're already working with 6
fc-reign marlets and addj_ng new ones each month. And Finally, with eur Spring 2020
launch in 130 Camping World stores, we will begin a robust brick-and-mortar campaign in
mid-2020. DAZZ Refill Packs retail from 4.99 - 5.99 and Starter Kits from 5.99-7.93. The
household cleaner market is a $29 billion industry.

What are the biggest risks? If you fail, what would be the reason? What has
to go right for you to succeed? -

Consumer adoption is the greatest risk for a produet like DAZZ. We are asking customers
to give up the convenience they've been accustomed to for generations. Now, instead of
simply grabbing a bottle of cleaner off the store shelf and getting to work, consumers must
refill their own bottles and add DAZZ tablets, Qur offer of a better value and feeling good
about doing what's right for the planet may or may not be enough.

Another risk is competition. A larger player in the CPG market could jump on the
bandwagon and flood the market with advertising and PR. Our goal is to build enough
traction and market share to become atiractive as an acguisition,
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Firar, we are the manufacturer. Most of the competitars eoming on the scene are
contracting out the manulacturing. We have control over our quality, we can bring new
products to market quicker, and we have better margins and can extend pricing st & level
tor encolrage consuner adoptbon. Second |y, we have a first 1o market advantsge over the
neweaners. Thirdly, our proprietary formulations are proven to sutperform the traditionsl
lamding brands (Clomox. Windex and Formula <o)

Financials

SunSrate Labaratories has Bnuncis] statements snding December 21 2018 O cash in
hand is $7.900, a3 of January 2020, Over the three manths prior, revenues averaged
84300/ menth, cost of goods sold has sveragsd $1,030/month, 2nd operational sxpanses
have averaged §4.385/momh.

At a Glance
$20,354 «on -§49,824 $18,607 sausn
Bevenue Meat Logs Shors Teem Debr
$0 $7,900
#ame m 2008 Cashan Hawd
R ol O 4730
INcoME BALANCE NARRATIVE

Management's Discussion and Analysis of Financial Condition and Results of
Operations

¥ou shoild read the Following disevission nnd analysis of ouwr fnanciul sondition and
1

restilts of opamtions together with aur fi | statements and the related notes and
other financisl information included elsewhere in this offering Some of the information

ined in this di fon and amalysts, including information regarding the strategy
and plans for our business, includes forward-looking statements that involve risks and
uncerteintios You should review the "Risk Faniors® section for s discussion of important
factors that could cause actusl resilts vo differ materatly [rom the results described inor
implisd by the forward-locking statements contalned in the fallowing diseussion and
AnAlysis

Overview

We develop sustainable cleaning products in effervescent tablet form. Now consumers can
make their own cleaner at home using plain tap water and the same bottie avar-and-over
agaim DAZZ ends the uge-and-discard cycle associsted with iraditons] resdy 10

use cleansrs and by eliminabing the batils & water, DATT has ceoated a cleaning produet
that can easily be mailed; opening up & world of opgporunity for direot to consumer /
sCommarce ialiea

We hope {although cznnot guarantes) that DAZE will be purdhased by an inwsmational
Consumer Packaged Goode (CPG) company that can seale DAZE to berome 5 global brand
and a global salution to plastic waste We're on-track with this gosl as we have already
begun distribution in South Africa and Singapore. We are currently in discussionz with
distributora from 16 additisnal foreign markats, eager to bring DAZZ to their countriss.
Additonally, we have (ntesest from home shopping channels in Japan, Germany, and the
§1°8

Milestones

SunState Laboratories, Inc. was incorporated in the State:of Colorada i January 2020 We
wars orlginally organized as Sundtate Laboratories, LLC n 2002 1o 2620 the LLC was fully
dissolved and the Corporation sssumed all sssets and liabilities.

Sinee 2012 wit have

- Disruptive new consumer brand that is changing the household cleaner induatry.

- &rvomg Tearn of seasoned profesainnals driven to bulld o sooceesful, non-ocneessionory
impact campany.

~We believe we have a clear exit strategy in 35 vears



- Support & creative new eco-brand that has a direct and measurable environmental impact.

- Kookiss Venrure Club (RVC) has commiteed to being our lead | nvesior in our next ronnd.
RVC ie the oldest Angel Club in Amarion

LOrnE SHCppInG COuniness

- Awriird - Winning produsts, DAZZ was swarded a Global Innovatioh Award from the THH
Assoc, and an Addy award for sur brand and packaging.

ts of Op

Diur campany was crganised in Janusry 2020 and has limited speratlons upon which
prospective investars muy buse an evalustion of ita perfarmance,

= Revenuze & Gross Margin For the period endad December 31 2009; the Company had
revenues of 820354, For the perod ended December 31, 2008, the Company had revenies
of §10623

- Azsets: As of December 31, 2019, the Company had total-sssets of $6638, including s7.952
in cash. As of December 31,2018, the Company bad totl assets of $72.282, including
#6271 In cash.

- Net Logs. The Company has hed net losses of 849,824 for 2014 and nee losses of 3405682 in
2olb

= Linhilitles: The Company’s llabilities totaled $18 80y for 2o1s and $3460 for 2016

Liquidity & Capital Resources

After the eoiiclunion of this OHering, should we hit sur minimum funding turget, our
projectad ruwey (s 8 morths before we need 1o raise further capltal

We plan 1o use the proceeds as s=t forth in thiz Form C under "Use of Funds’, We don’t
heve any other sources of capital in the tmmedate future,

Wewill Hiealy reguire sdditional financing in nxoses of the proceeds from the Olfering ln
order to perform operationn over the Hietime of the Company. We plin to mise copital in 12
months, Excupt as otherwise deseribed in this Form C, we do not have additional sources of
copital ather than the proceeds from the offering Becsuse of the-complexities and,
uncertaintien in establishing a new business strategy, it [n not possible to ndequately
praject whather the proceeds of this offering will be sufficient to enable us to implement
our strategy. This complexity and uncerzainty will be increased if bess than the muimum
ameunt of ecuritiee affered in this afering fesold The Company intends to raise
additional capital in the future from investors. Although espitsl may be svailable for sarly-
stage companies, thers s no guasantes that the Company will receive any investments
from investors,

Runway & Short/Mid Term Expenses

SunState Labaratorien, lhe: cash i hand s $2,000, as of Janiisty 2038, Over the last thiae
manths, revenues have weriged $4.300/manth, cont of goods sald hes averaged
§1.032/month, and operational expenses have sversged $4.395/month. for an average bum
rate of #1,127 per menth. Gur intent is to be profitable in 22 months,

For Seles, we'vs noticed = signifieant § in A 1 and wabsite sules since
beginning aur digital marketing campaign, Additionally, we have begun our wholesale
distribution to South Afriza and Singap For Exp wi've d a lease for our

new office and manufsctunng fsolliy.

We anticipate significant increases in sales and expenses over the next 36 months, On the
sales side, we're alrasdy speing o 150% inarease ever Decamber numbers. As we continue te
growcur digial campalgn, we belleve this trend will continue to increase. We also plan
ta bagin our retwil distribustion program starting with 139 Cariping Warld Stores in Mareh,
whleh wis hape will boost our revenus, With our plant sxpension, we also plan on growing
our imernational distribution te include Australin, New Zealnnd, France, Spain, and India
in the next & months. And fimally, our goal Is to launch aur nixt 3 products lefore 3rd
quarter 2020, For expenses, we will be scaling our manufscturing capabilities with new
eguipment and packnging labor We nlso plan on hiring 1 sales position, 1 admin, and 1
preduction person, Additionally, we will be refreshing the DAZZ brand, website, and
packaging msterial

A nate from Webundss, Unfile cormoames on the NASOAR, iy itagn starkuns v iitls operating history.

Financial analysis | not 25 useful when there |s mited data. 1Fs more Imoostant to precict the size of the
Tutute koL, 1 tha founder achioves thair vision, will anough customrs oy the company anoudh maney?

¥ iee comman for faal-growmg SAMURE 15 loke monay eusn fadter: Thiy dm imwswling in futurs gromth. In
fhous cases. I's ften battor ta chick f the Coul of Ussr Acquisltion (CAL) Is lawaes than the Litetime Valan
LTV} of that customer, If ane spands S3000 today to masks 10,000 over the next flue years. at may be &
smart bat. Amazan s 8 famous acampie of re-inaiting patential profits bo manimize growth over 90 poan
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Risks

1 Limited Teamn - Althoughi T have 30+ yeuos experi in cleaning chamicals, and
have decades of experience maneging sales teams In ssrvice industries. T have
been n solopreneur sincs the inception of SunState Labs. T have utilized contrant
and fractional empl opees to secomplish many of our milestones, while preserving
my limired capital resources. To scale the business and achisve the market
penetration required to make DAZZ & suceoss, [will nead to bulld an enthusiastic;
highly capable tesm around me

L]

Consumer adoption Customers may sot be willing vogive up the convenlence
thay've become sccustomisd to with ready-touse househald cleanars.

£ Too broad of a consumer market focus. Unlike our competitior), we ame not Hmiting
our murkiting toward a particular consumer group (Le eco-Triandly green
nhoppers). We are taking a broad approach to cap ns many shepper segments
a3 possible (Ls valus shoppers, green sheppers, performance shoppers, et ), Some

advertising experts have eautioned us ngainst this "shotgun® upproach.
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The Funding Portal

BunGtate Laboralosies B conducting & Reguisteon Crowdlunding offiring vla Wefunclas Poetal LLC,
CRD Wumbee: #283503.
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