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Vampr
The largest music social network is about to
become a LinkedIn for all creatives
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Baz and I are both lifelong musicians who spent many years struggling before
making a living from our art. This story is not uncommon. The obstacles aren't
talent or ambition. We simply didn’t know the right people. There had to be a
better way. With Vampr we are striving to eradicate this pain point for the next
generation of creative souls.

Josh Simons Co-founder and CEC @ Vampr
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Why you may want to support us...

Facilitated over 4 million professional connections in 198 countries
$900K in funding from music industry executives and angels
Named in Apple’s Best of 2017 apps list

Multi-award winning platform

Our Team
AND OUR MAJOR ACCOMPLISHMENTS

Josh Simons

Co-founder and CEO

B.Bus. Successful songwriter and indie record label manager with over 10
million streams writing for artists such as Travis Scott and with his own band
Buchanan, who have global touring experience with Carrie Underwood and
Keith Urban

~ Baz Palmer

Co-founder

BA DipEd. Experienced tech entrepreneur with companies turning over
$75M/annum. Best known as the songwriter and guitarist for multi-platinum
selling band, Hunters & Collectors, one of Australia’s most popular acts and a
ARIA Hall of Fame inductee
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Russell Colman

Non-Executive Chairman

B.Eng., M.Sc. 30+ years experience in tech R&D and startup ventures. Most
recent venture, ATMECQ, was acquired in 2014 by international private group
operating worldwide

Troy Walters

CTO

Bachelor of Computer Science and Software Engineering. Live broadcast
veteran and developer with all three of Australia’s largest television networks

Jasper Blues

Backend and Lead Engineer

Software industry veteran & technical leader across a range of sectors -
government, intelligence & entertainment. Distinguished open source
contributor as the creator of Typhoon

Kevin Clobes
Head of Growth
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Okhan Okbay
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Burak Eregar

Android Development

Firdaus Kamaruddin

QA
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Why people love us

neration of

With Vampr I can quickly flick through and discover the ne

songwriters and producers, and filter by location. It wasn’t this easy before.

Anthony Kilhoffer

AMMY winning proc

Former manager of Travis

collaborator

g Music is something best made together. Vampr brings people together to
inspire, create, collaborate and grow. It’s just what great musicians need in
this disconnected digital world.

i Matt Adell

Some of our investors

Matt Adell

Former (

CEO of Beatport and Vice-President of Napster. Multiple exits under

his belt with 20+ years exp nce working at the intersection of music and

tech

Nick Feldman
Former UK Music Executive and angel inv:
b i

tor. He achieved fame and success

one half of Wan

Chung and ad ally as an executive with Warner

BMG

Brothers and Son
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The Story of Vampr

In early 2015 musician Josh Simons called his longtime colleague and fellow musician Baz

Palmer to discu etual i

pe e facing the music industry and which had plagued the

of both men's ca

early y 7hilst technology was making it easier than ever to

record music, publish music and build a fan base, it hadn't yet solved the problem of

networking and fast tracking resulting opportunities for fledgling creatives.
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r respective firsthand frustrations provided the

re, there were some s ns (we'll get to that in a elegant and simple.

This problem needed solving and t

requisite fuel to get things moving

Vampr was born

Vampr co-founde sh Simons, in 2016



Fast forward a few years and Vampr is now one of the fastest growing and most active

networks of its kind in the world. With ju
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s musicians connect and

nywhere on the planet
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Half a million people have now joined Vampr in 198 countries with our st bases in
1 and Euroy

connections and produced hundreds of thousands of new songs along the way.

North America, Inc . Our community has made over 4 million
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2018 the cost of onboarding a creative person on Vampr was 9 cents. This

is 3x less than the top 10% of all music apps worldwide

10K DAUs

A (2018 AveracE)
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Next Steps - Beyond Music

At the heart of Vampr | een the belief n't need

t the creative community

more gatekeepers, it needs facilitators. The bigger our community gets, the bigger the

opportunit

1 open Vampr up to the all the world's

rs to animators - the hundreds of

g the creative

mmunity and wider public the opportunity to invest in Vampr we car > the

of these indust:

company and its users steer

better future for burgeoning creatives

onal network with existing traction, an already ubiquitous brand

musicians, and to |

world over.

And as many of you would know, is substantial. LinkedIn

sold for 26 billion dollars in 2016 while Tinder went public with a valuation of 3 billion

dollars back in 2015. That said, growing a social network is risky, takes real

commitment, capital and a shared vision.




THE VALUE O NNECTING PEOPLE
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That's why we want you to own a piece of us and help us make Vampr the LinkedIn for

k, fi

all creatives - the place to establish your network, s
th like mind:

ase v

mmunicate and collaborat

Investing in any startup is risky and we have g

below, however with an addressable market of 1 Billion+ creative hobbyists who lack a
social and professional network which adequately meets their needs, Vampr is uniquely
positioned to capture this market and grow to a billion dollar company, making good on

your investment.

Awards and Industry Recognition

Vampr has been consistently acknowledged by tech and creative industry leaders,

to

being included in Apple’s Best Of The Year apps list, receiving online acceler
funding support from Amazon and Facebook, and partnering with Capitol Records for
their recent Capitol Royale hackathon event. We've also been blessed with multiple awards,

from SF MusicTech in North America to the Lovie Awards in Europe.

Awards Online Accelerators
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Why Us?

er team in the world equipped for this challenge: Everyone at Vampr has

|
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enjoyed a career in the creative arts. Literally everyone, including our developers

We understand inherently that people will spend money to further their caree

we all spent a boatload of hard ed cash to further our own. Our CEO Josh $

worked with everyone from Trav

is Scott to Keith Urban, racking up tens of millions of

streams along the way. Co-founder Baz Palmer is a Hall of Fame musician. His band

ollectors reached 12x Platinum sales and toured the world for more than
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Investors from our last fundraising round include Nick Feldman of 80’s pop band Wang
Chung and our adv 7 board includes former Beatport CEO and Native Instruments

CDO Matt Addel

Many of us at Vampr started off playing the club circuit, and would eventually g

aduate to

< with

theatres and ultimate

arenas. As part of that journey we had the opportunity to v

phenomenal creative minds acros any fielc
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ive person’s requirements at every step of the journey. We translate
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Alternatives to Vampr and Competition

ry day tens of thousands of listings are shared on Craigslist, Fiverr and Facebook

ups all with creatives looking
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We now want to do the same for people in other creative fields.
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48K
MONTHLY
NEW USERS

29K

COMBINED

Traction Is Our Measure of Trust

When we closed our last funding rounds we respectively (and optimistically) forecast

10,000 users in Year 1 and 100,000 users in Year 2.

Never in our wildest dreams did we think half a million users was possible with just under
a million dollars in cash. Suffice to say, our investors are very happy indeed and will be

joining us again in this crowdfunding round.
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As a location-bas Al and professional mobile platform, our succoss depends on our user growth. One factor in

assessing our valuation is the rate of user growth and total sign-ups. As shown in our chart titled “Vampr value and

rumbers over time”, previous investors have supported progressively higher valuations based on user growth.

The Future - Vampr Version 3

This brings us to the future of the platform. Half a million users is great, but how do we
reach saturation point? How can we make a return on your investment and how can we

increase value to our users?

With $1,500,000 Vampr will be on track to on-board well over 10 million users in the next

form with new features and added

five years. We will invest in expanding the pl

functionality.

As you may know Vampr is currently a one-to-one social network with simple engagement
tools. This was a conscious and effective strategy to kick start a community of creators.

Now we need to turbo charge that effort.

And we will do this with the introduction of the feed. Watch your contacts network with
one another and engage with each other’s updates. Comment, like and share the things
you love. Create and search within custom tags and creative skillsets. Build your public

identity on the world’s largest creative network, expanding your opportunities.

»

Share

mpr - The Future of the Platform

Networking has never looked thic >

This was an early preview of the future of Vampr music. Picture how good this will be
when we're joined by the rest of the world's creatives &

Watching your peers network is a learning experience and we are committed to building a

framework that facilitates education in a highly social environment.

How We'll Grow With Your Investment

We will deploy all funds raised to build and market Vampr Version 3 over an 18 month

period. In this period we project revenues of 3 million dollars, taking the company to a

position of self-sustaining profitability.

That is to say, the next time we go out to raise funds, we won’t be doing it out of necessity,

we'll be doing it to scale our revenues - and we hope you'll be around to share in that
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How Does Vampr Make Money?
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'Meet Platforms' are social networks that are built on the interaction of strangers as
appoosed to friends. Think LinkedIn and Tinder, versus Facebook and Twitter. These
platforms make the vast majority of money from premium features that enhance the user's
networking opportunities, as opposed to running ads. With Vampr Pro we will extend

a user’s reach on the platform on multiple fronts.

For example, let's say you're a guitarist in Los Angeles looking for work on Vampr. There

are 50,000 of you on the platform. How do you cut above that noise?

Boost your profile for 24 hours with Vampr Pro. Exhibit additional links to your work and
make your profile standout with Vampr Pro. Get verifiied and reach out directly to your
dream contact with Vampr Pro. The list goes on. We will be keeping our free tier almost
identical to its current incarncation. The objective with Vampr Pro has always been about

extending your possibilities on the platform, as opposed to introducing friction.

EBITDA Projection

Our business model is built on the assumption that if 4.5% of active Vampr users signed up
to Vampr Pro, and we continue growing at 12.2% per month that we would cover costs

within the first year of launch.

THF MATH



If of our existing who are growing at rate of

spend $4.99 / month on Vampr Pro, our post-investment EBITDA looks like:

1 Yr2 vr3 s
Revenue $330.859 $3183894 $6367.788 £25471151
Costs $1,048,699 $1744664 5261699 $5,88824
EBITDA (s708847) $1430230 53750792 s8810082 $19,582910
v vampr

SUCCESS ASSUMPTIONS

Macro Assumptions
+ Year 1 commences upon receipt of new funding
+ Assumes capital injection of USD 1.5M

Growth calculations up to and including Year 2 are based on historical growth trends
12 month MAU growth sits at 12 2% MoM and Signups at 19.9%

+ Years 3-5 are calculated on growth trend of Year 1 & 2, modified to account for effects of scale, including
slow-down and assume a 50% increase in development and marketing expenditure year-on-year

. Contextual Ads
$2 CPC or $0.40 CPE
+ Minimum two-week engagement per campaign

. Vampr Pro
iption rate of 4.5% of Monthly Active Users based upon leading meet platform average
t of $4.99

+ Monthly subscription ¢

“] vampr

In 5 Years...

Emanate x Vampr partrership

Our recent partnership with Emanate and their blockchain technology provides just the
first glimpse at how we're building towards a marketplace where our users can make
money too. With Emanate, artists will receive real time royalty payments when their

music is used or played.

You can learn more about this partnership by clicking here.

This is an exciting new space. We can't wait to incorporate this technology into the Vampr
platform when the time is right. We are committed to exploring and signing partnerships

with additional creator-friendly services, integrating valuable and useful APIs so that

Vampr will be a one-stop-shop for all your creative needs.

5 YEARS FROM NOW — COMPLETE MARKETPL. FOR THE ENTIRE E(

ureent Integration

Integrated seamlessly with all essential services used by creatives

v

Investor Q&A

What does your company do? -

Vampr helps creatives build a network and find the right people to collaborate with in an
easy to use frictionless mobile app. For most of us, one of the biggest challenges is getting
to know the right people who can help propel our career. The old adage “it’s who you
know” is undeniably true. But networking is, and always has been, tough. It’s time

consuming and expensive. With Vampr you can now access hundreds of thousands of

connections around the globe in the palm of your hand in an instant.

Where will your company be in 5 years?



In five years time, we intend for Vampr to be the go-to resource for anyone seeking a
livelihood in the creative arts or for those looking to hire specialised creative personnel.
‘When you think of it, that means Vampr has the opportunity to intersect with every
business on the planet. Our aim is to capitalise on our current competitive advantage and
take the mantle as the definitive ‘LinkedIn for creatives’, growing well past 100 million

users.

Why did you choose this idea? -

Baz and I are both lifelong musicians who spent many years struggling before making a
living from our art. This story is not uncommon. The cbstacles aren't talent or ambition.
We simply didn’t know the right people. There had to be a better way. With Vampr we are
striving to eradicate this pain point for the next generation of creative souls.

What does the word Vampr mean? -

To vamp in music is for a group of people to play “a short, simple introductory passage,
usually repeated several times until otherwise instructed.” This sums up what it means to
collaborate creatively and in some ways what it means to put yourself cut there and
network with others. As for the ¥’ at the end? It just works!

Can | make money from this? -

That’s the whole point! This offering is vastly different from traditional crowdfunding
campaigns on Kickstarter etc, where you donate in exchange for a reward, perk or pre-sale
of a product. When you invest in Vampr, you are buying a security in our company. Our job
is to make the market value of that security go up!

Do you offer perks? -

Of course! Depending on the level of your Vampr investment, you will receive...

*A limited edition Vampr hat (you will need to supply us with your delivery address)
*A discount on Vampr Pro upon launch

*An Emanate Streaming Account

*A meeting with the founders

*An opportunity to help shape the future of Vampr with your input and ideas
What is your total addressable market size? -

Every person on the planet interacts or intersects with creativity on a daily basis. From the
music we hear on the radio, to the movies we watch on Netflix right through to the
billboards we see on the street, there is a list as long as your arm of professionals involved
in its creation. With earlier iterations of Vampr we focused on acquiring the professional,
semi-professional and hobbyist creatives.

But the reality is we live in an era where we are all creatives. Smart-phone technology and
social networks have turned us all into producers and consumers of content, or
‘prosumers), if tech talk is your thing. From the 500 million kids on TikTok to the 1 billion
monthly users of Instagram, we all create and publish to a global audience in one way or
another.

Whilst our platform puts creator needs first, Vampr is relevant and useful to almost
everyone with a smartphone.

Whether it's couples looking for wedding bands, small businesses looking for graphic
designers to help with branding, venues looking for art installations or of course music
lovers looking to discover new indie talent in their immediate neighbourhood; these are
just a few examples of the way people already use Vampr. This consumer demographic will
be increasingly important as Vampr scales.

Why do creatives need to connect? -

The creative process is dependent on collaboration. Think of a 30 second Sesame Street
music video and the personnel needed: music composers, puppeteers, set designers, script
writers, pre-viz artists, actors, sound designers, camera and lighting people, producers, the
list is exhaustive. Creatives ultimately need other creatives to make art happen, whether
it's in the early-stage process of bouncing ideas around or in the realization of the creator's
vision. Vampr helps creatives access the best talent for their current project, and
collaborate to do great work.

Music, fashion designers and graphic artists are very different practices. Is it
realistic that such a diverse group will find value in such a community? -

Creativity and the various skill sets needed for realization of ideas are inextricably bound.
Extra value and richness comes with the cross fertilization of concepts and ideas. Over our
careers as songwriters and artists Baz and I got to work with phenomenal creative minds
across many other creative fields, from graphic designers to lighting technicians,
marketing gurus to video directors. What we all had in common was a shared love for
creating art and a burning desire to inspire cne another, and ultimately our audience.

How do you get people to move over to your platform from a larger one
(for example Facebook)? ~

Platforms such as Facebook are primarily designed for socializing with your friends. You
can’t visit a large social network and type in “I'm looking for a video director in
Connecticut who likes Pink Floyd and Tyler the Creator”. Sure, there are limited classified
options such as Groups, however, these networks were not designed with the discovery of
new people in mind. It’s not their core business. They were especially not designed for

creatives to build a meaningful network of like-minded people. A community of people
; pae = ™ iy S g e a wore s Riah



1mvested In your creative journey - 1t s Opportunities, 1t s CONVersations, 1t s friendsnip ana
support. This is Vampr.

In 2019 the world observed a broad sentimental shift away from the bloated social
networks of the late 2000’s towards modern and niche platforms which meet the specific
requirements of a user base. With Vampr we are not looking to replace these older
networks, but rather serve the specific needs of our community.

Tell me more about this funding round. How have you put past investor
money to work and what are your plans for the capital now being raised? -

Past investor money has been split relatively evenly between building and maintaining the
product, R&D and marketing efforts. Given the social network aspect to our business, it will
always be prudent to ensure that our budget is split evenly across these areas as there is
no point in building an A+ product if there is nobody using it. In prior rounds we have
defined specific milestones and uses of capital to work towards. This round is no
exception. With $1,500,000 raised across Reg CF and a concurrent Reg D offering, Vampr
would begin engineering on Vampr Pro, our subscription module, which has been in
development for the past two years. We intend to develop an in-house sales team, further
our multilingual app support (which has been critical to our strong adoption in non-
English countries) and generate our first meaningful revenues, bringing the company to a
position of self-sustainability. Should we not reach $1,500,000 now, we will explore
additional fundraising avenues.

What's your exit strategy? -

‘We are aiming to build a viable stand-alone enterprise that serves as a core tool in every
creative’s arsenal. This business would continue into the future creating on-going cash
flow to support future growth. Whilst such a business will have value in its own right, we
have already entertained interest from major music industry players who seek insights
into early music trends extrapolated from our proprietary match algorithm. This is not our
core business and is unlikely to become so, but it does give insight into extended
opportunities. We don’t know if any of that corporate interest might result in serious future
acquisition conversations, but it could be an option to explore should management decide
to head in that direction in the future.

How many shares will | own if | invest the minimum $100? -

‘We are offering investors a position in a SAFE agreement with a valuation cap of
$7,500,000. A SAFE provides rights to the investor for future equity in the company except
without determining a specific price per share at the time of the initial investment. Upon
the next institutional capital raise the SAFE will convert to common stock for investors in
this round, with the exact number of shares calculated pro-rata at that time. For the first
$250,000 of investment we are offering a 10% early bird discount which effectively sets a
valuation cap of $6,750,000 for our early investors. Every investor will be able to monitor
the status of their security from our Transfer Agent web portal, details of which will be
supplied upon the closing of this round.

How are you able to offer liquidity without being publicly listed on a stock
exchange? -

Once the SAFE converts into common stock, shareholders will be allowed to sell their
securities in private transactions in accordance with the company’s bylaws. In addition,
there are exchanges now being set up to enable the buying and selling of JOBS Act
securities. Regulation CF was introduced as part of the JOBS Act in 2012, however, given
this space is relatively new some of this is still being worked out. Stay tuned!

I can get Vampr for free. How will Vampr generate income? -

Advertising is an obvious low hanging fruit and our business model accounts for 30% of
revenues coming from this stream. We have already tested ad campaigns with the BBC and
Atlantic records. We observed an average Click through rate 10x higher than that of
Facebook. All that remains on this front is the hiring of a sales team and the development
of a reliable process.

Far closer to our hearts is the introduction of Vampr Pro - our subscription, premium tier.
Vampr Pro has been 2 years in the making. It's the product of extensive analysis of how
other meet platforms and creative networks make money. We've also taken into account
common feature requests from our existing community. Meet Platforms are social
networks that are built on the interaction of strangers as opposed to friends. Think
LinkedIn and Tinder, versus Facebook and Twitter. These platforms make the vast majority
of money from premium features that enhance the user’s networking opportunities, as
opposed to running ads.

‘We will be keeping our free tier almost identical to its current incarnation. The objective
with Vampr Pro has always been about extending your possibilities on the platform.

Our business model is built on the assumption that if 4.5% of active Vampr users signed up
to Vampr Pro, and we're growing at 12.2% per month that we would cover costs within the
first year of launch.

The Vampr user community extends well beyond the US. What is the current
spread of international users? How do you see this international user-base
growing and what value will it add to Vampr? -

Vampr users are active in 198 countries with our largest bases in North America, India,
Brazil and Europe. Spanish speaking markets are among our fastest growing and as such
we plan on doubling our efforts to support and enhance multi-lingual support for Vampr
users. Vampr creatives in non-Western countries are seeing value in being able to connect
with their peers in creative hotspots such as New York and Berlin without the cost of an
airfare or time away from home. This demographic will become increasingly important to
Vampr as we roll out Vampr Pro and monetize the platform.

The music industry blockchain currency Emanate has partnered with Vampr.
How do you see Emanate helping Vampr investors and Vampr users? -
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