CUSA TEA AND COFFEE

# The world’s first botanically extracted
instant coffee and tea
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Highlights

) 4 52.2M revenue run-rate with 567% DTC growth

( 2\ = Over 10M cups sold to 80k customers and counting
pry

(;) 2 Superh CPG metrics: S55 average order value & $290 annual lifetime value
.

4% Incustry-leading retention rate of 40% annually

("s") #257% annual supscrition growth; 1200+ monthly subscristions with 55% retention after 6
=~ months

((6) . 47 out of 5 stars average fram 5000+ legitimate reviewers
)
(7 ) @ 2ero waste warehouse, 100% solar powered manufacturing, 100% sustainable supply chain

N
(‘@) ~ certified organic praducts with zers sugar and no artificial flavors ar impurities
N

Our Team
T Jim Lamancusa
Sarial CPG & Outdoor start-Up exec. Grew sales from 1M to S75M at Feo-Praducts as Director of
2ales & Employse #3; from $7M to $22M ot GoodBely as V2 Sales, and from $dt to $15M at
Salewa,/Dynafit as Direstor of Salss & Marketing.

On a backpacking trip in 2015, our founder Jim wondered why there wasn't an instant coffee or tea tnat actual'y
smstes gned. e faund out thare were bwe methnds for cehydrating heuerages: sary drying and fresre trying

and bath ruin fiavar. Jim decided there must be a better way and he landed on aur patented hatanical extrac

technology.

Robin Shelley

Digital marketing and e-CoMMErte genius witn 16+ years of content management experiente.
Acnieved 4-elig't greawth in Cusa's online sales. Formar Haad of Content Guality at Glabal Soureas

Alan Murray ©l. a

35+ yuzrs axpariance running businesses from small to large including GoodBally, Unilaver and
Tetrapak. Experienced M&A advisor. Board Member of 10 CPG compsr

Genzral Partner of Next Generation Nutritional Investments, focusing on branded food & beverage,
novel ingredients and food tech. Farmer SWP of Kellogg's and Mondelez accountable for grawth of
3601 1N sales

Jay Hirsh

Mannging Fartner of fireaktrail Ventures focusing on innavative CPG and Tech companies 3x
investor in Cusa Tea 2nd Coffae. Advisor to dozens of amerging brands, heavily skillad in operstions
planning and inventery manags:

&
®
&H

Matt Fargo

Managing Partner at Kurtz/Farge boutique accounting firm. Formerly at PWC and started
#F  Kurtz/Farge frem the ground up, becoming Bouldar's leading accounting firm. Incradibla
#inance/accounting expertise and cash flow management support.

Why Cusa?

‘We've cracked the code on making your favorite coffee or tea instant, without
losing any of the flavor, aroma, or beneficial properties of a fresh brew.

Traditional instant coffee and tea
are flavorless, aromaless, and dead

~ou read that right — traditional instant eoffee and rea tagre awful. Burnr, hitrer

and full of artificial flavorings and sugar. The reason they taste so bad is because
the dehydration process literally burns the active ingredients. And then many

brands add stuff tu make the product come ‘alive’ again.



So we invented a way to make it
pure and delicious

Cusa is the world's first

botanically-extracted
instant coffee and tea

@ Full flavor and aroma
() Potentactive ingredients

@ No nastles (sugar, artificlal flavors, Impuritles)

S0 we changed the game and modified a botanical extraction process in order to
maintain the integrity of the original brew. This is the first time anvone has used
this process for a food or beverage. There are 3¢ patents on the technology,

protecting us from any competitors who may want to copy our brilliant solution.

And we're seeing tremendous DTC
and recurring revenue growth

‘We've sold more than 10 million cups te 80,000 customers without relying on
retailers or other intermediaries, yielding healthy margins. We already have over
1,000 monthly subscriptions and new subscriptions are growing 20-30% each
month, proving how much people love our products. 55% of them are still with us
after 6 months, and more than 40% of our customers order year after year. This is
one of the highest retentian rates for a fond suhseription in the indusrry.

Fierce customer loyalty is driving
recu rring revenue

10 million 55% 80,000

Subscriber Retention
Cups Scld After & Months Customers

a7 | 1000+ | 251%

Average Review | Monthly Subscriptions| Annual Subscription
N Growth
2.0 & |

Tr's rarce for us to gor a negative review, and we have 5,000+ S-star reviews to-
date. Our philosophy is to put our money where our mouth is by providing
sample packs to anyone for free (plus a small S&H fee). This program has given
rocket fuel to the business.

Through hyper-targeted ads, we're acquiring customers for $8-12, vielding on
average 2500 - 3000 new sample purchases every month. 42% of these people
come back to place another order within 15 davs. And since we have such high
retention, every new customer incremenrally graws the business that much

more,

On tap of that, the average order value is $55, and eustomers arc ordering an
average of 5.2x per year, giving us an amazing one year value of $290+, Given our
0% year over vear retention rate, the 3 year LTV is well over $600. All for a $8-

12 acguisition cost!

Low acqui: n costs are skyrocketing sales, fueled
by a successful sampling strategy

8.

Websits Conversien

$10.48 ’—\ 2,500+
Customer Sample packs sold
Acquisition Coat per manth

o
$290 Sample Pack Canversian
Lifetime Value within 16 days

55
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Our superb metrics have led to

SHOPIFY SALES

Quality and purity are at the heart
of our process



You can't make amazing coffee and tea with cheap ingredients, so we source only
the best. Nothing ardficial ever! Our coffee comes from Rainforest Alliance
Certified farms using regenerative agriculture farming practices, and our teais
sourced only from Certified Organic farms. We visit the coffee and tea farms 2-3x

per year to ensure quality and build relationships with our suppliers.

Reyand the enffee and tea, all of the other ingredienrs are real. You will never see
‘natural or artificial flavorings’ anywhere on our packaging because we don't
believe that they are what anyone should be drinking. We only use real fruit, real
spices, and potent herbs. Yes, they cost more, but the taste and health benefits are
well worth it

Every ingredient is tested for purity inchuding tests for heavy metals, mold,
fungus, and pesticides, AND we publish our results on our website ta back up our
claims.

We've carved out a niche with our
process and technology

We start with REAL ingradients. .-ond taat tham for purity
Rainforest Alfiance Cofes, under pressure - openi
Organio Tea, and real herbe, walle 10 relogse inorodible flover
spicas and frut. and benoficial propertios.

Membrane filtration Avocuum dehydrator fi
removes hoavy matals, d coffasftec
icides, mold and and 0% humidity allaws the

0 eveporats, leaving

Tea/Caffes crystals
arc puckaged in stick
packs and nitrogen
flled, ghving them a 3-
year shelf IHe.

Once we have the amazing ingredients, we cold brew them under pressure for 6-
8 hours. This breaks open the cell walls of the ingredients, perfectly releasing all
the gnodness they have o offer. At the end of the hrewing process, the used
ingredients are collected, composted and used as fertilizer back at the tea and
coffec farms - all of our ingredicnts go back to the soil after they are used.

To ensure we are the cleanest and healthiest coffee and tea on the planet, we run
the liquids through a membrane filration unit to once again ensure the end

product has zero heavy metals, pesticides, mold and fungus.

Now the ultra clean coffee or tea goes into our BIG vacuum dehydrator. This
machine is filled half way up with the coffee and te, then zero % humidity air
fills the rest of the space. This is where the magic really starts to happen! The
water in the eaffoe and rea gently ovaparare inro the airabave it Onee ichirs 40%
humidity, we vent that air out and add more zero % humidity air and let the
process run again. After 4-5 cycles of this, the coffee or tea has lost all its water

and crystallizes,

We don’t sacrifice anything for
convenience

‘The beauty of the process is that ONLY water evaporates. The amazing taste,
aroma and henefits seay within the erystals. So you just need ta add hot ar cold
‘water and VOILA, you've got a perfectly-brewed, barista quality cup of coffee and
tea in seconds!

No one else makes convenient
coffee and tea that tastes this good

We get a LOT of customers asking how we can taste so differont from everything
else on the market, It all comes down te science, Before Cusa, there were only
two methods for dehydraring beverages: Spray Drying and Treeze Drying. Spray
Drying uses 1,000 degree heat to burn,/boil off the water in tea and coffee. So if
your memory of instant coffee is that it tastes burnt . .. that's because most of it
is!

‘The other method is Freeze Drying, which uses extremely cold temperatures to
convert the liquid into a gas. Thesc cold remps cause a lot of damage 1o the coffee

and tea, and the end result is something close to freezer-burned food.

Other instant coffee and tea brands use overly harsh processes

And no one else can copy us:
owns the Morth Amarican rights to our patentec p
nd worldwide right s tho to us first

Our technology is completely different, and avoids the pitfalls of Spray Drving
and Freeze Drying, rosulring in ineredible taste in every cup. And no anc clsc can
copy us, Cusa owns the North American rights to our patented process and
worldwide rights to any customers that come to us first



We might even be the most
sustainable coffee and tea around

100% recyclable o
compostable packaging

- We use only Organic Tea and.
Rainforest Alliunce Certified
Coffes

¢ All the used tea and coffee is
compostad at our farms

‘Our manufacturing plant is
100% solar pewerad

Our Boulder, CO .
‘warehause/office is almost
100% zero waste

Our team has a strong track
record of driving CPG growth

Our team has a strong track record of driving
growth and exits at top CPG companies

Robin Shelley
VP of Marketing

We're not stopping at just instant
coffee and tea

The opportunity to penetrate the total US
tea and coffee market is huge

\ s”B . Tea
B ci4n

. ' growing at 6%
US Market ’

‘While instant coffee and tea ($25B and $1.5B markets respectively) were our

ini

1l focus, the oppormunity to penetrate the total US tea and coffee market is
huge. The incredible feedback we've gotten on our products makes us confident
rthar we can compere directly with all coffee and tea brands on the marker. In
many ways, our products are more pure, convenient and delicious. But we're not
stopping there either. We also see a tremendous opportunity to expand to other

beverage categuries.,

We're in a prime position to scale
our products and technology

CURRENT NEXT FUTURE
Strang Core Product/Channe| Category/Global
Business Expanslon Expansion

* 80,000+ direct * Launch mus| » Adapt our techto
customers ine including other categorics

- 1,0 rs (supy
+ 12 private label 2 herbal extre
customers our private funstional drinks
launched/in obel customers + Expand te 30,000
pipeline il sto
hir

With our core DTC coffee and tea business working well, we are ready to expand
0 new heverage eategories and to drive growth across all channels. We're
already in 1000 retailers and have 12 private label customers from inbound
saurces. Many other caffee/ren/heverage hrands have asked us 1o make products
for them using our technology. Some of these are very large brands who see our
technology as a needed innovation in the industry.

‘Waorking with Private Label clients allows us to decrease our overall raw material
costs. increase brand revenue, and create lasting partnerships that may lead to
M&A in the future and an exit for our shareholders.

Our current growth rate in IYI'C and the added business with wholesale and
private labels will deliver fast growth aver the next 5 years. Cusa has the
incredible opportunity not just to grow our brand and product selection, but also
o leverage the technology to help grow the category with other industry leaders,
giving us multiple revenue streams,



30,000,000

We're on track to 20,000,000
double our revenue
every year across

three profitable
channels

M ore Frivato Label [ Wholesalo

So what's in it for you?

We believe the top two reasons people invest in Cusa are:

They love Cusa's hrand, products and ethos and want ro he part of our story.

They're seeking a return on investment

In addition, when you invest in Cusa via Wefunder, you get access to some

awesome investar perks, Take a loak:

Invest $250: 25% off coupon code good for 3 orders
Invest $500: 35% off coupon code good for 3 orders
Invest §1,000: 40% off coupon code good for 3 orders
Tnvest $5,000: 50% off coupen code goad for 3 orders

Trvest $25,000+ 50% off coupon code good for 6 orders and membership

into the Cusa Innovation Council

We're stannch helievers that companics should only raise moncy if they are
firmly commitred to delivering a return for their investors, The most common
way for that to happen in our industry is an acquisition. For example, Liquid TV
(who make instant electrolyte beverages) was acquired by Unilever in 2020 for
$400DM, Blue Bottle Coffee was bought by Nestle for $425M in 2017, and Dutch
company Jacobs Douwe Egberts paid 900M EUR to acyuire Super Group, a
instant tea and coffee manufacturer from Singapore. in 2016. Of course we can’t
prediet the future and guarantee this will happen o Cusa, but these are examples

of acquisitions in our space.

Our goal is to grow this company to a point where we are an extremely attractive
acquisition target - while staying true to our roots and heritage. A community
round is therefore a great fir - we'd love nothing more than for our fans to be

investors and grow with us.

Why is this an amazing deal?

1t all comes down to the investment rerms and our commitment to you, Our
valuation is exrremely competirive in the space. We might even go so faras ta call

itasteal,

Direct-To-Consumer (DTC) businesses such as Cusa are typically valued at 3-6x
annual revenue. Similar businesses have even raised crowdfunding rounds at
highly inflated valuations of 10x or 1ix revenue. Due to overall market conditions,
we have chosen ta be on the lower side of that range. Our projected 2022 revenue
is $2.2 million, so this represents a 3.2x revenue for our current valuation, which

we feel is extremely attractive and defensible.

Comparative Valuations
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‘We are so thunkful for our over 80,000 customers that got us where we are today.
We deeply believe in the power of community to help us take the next step for
our growth and want you to be part of the journey and ger the rewards. our
valuation is extremely competitive in the space. We might even go so far as to call
itasteal

‘We're ready to work hand-in-hand with our community to grow the heck out of
the brand in the coming years. We have already seen amazing growth with our
bootstrapped budgets and can’t wait to see how many consumers we can reach
with a little more fuel.

Invest in our mission to bring clean and
convenient beverages to the world!
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