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This Form C-AR (including the cover page and all exhibits
attached hereto, the "Form C-AR") is being furnished by TendedBar
LLC, a Delaware limited liability company (the "Company,'" as well
as references to "we'", "us", or "our") for the sole purpose of
providing certain information about the Company as required by
the Securities and Exchange Commission ("SEC").

No federal or state securities commission or regulatory authority
has passed upon the accuracy or adequacy of this document. The
U.S. Securities and Exchange Commission does not pass upon the
accuracy or completeness of any disclosure document or
literature. The Company is filing this Form C-AR pursuant to
Regulation CF (§227.100 et seq.) which requires that it must file
a report with the Commission annually and post the report on its
website at www.tendedbar.com no later than 120 days after the end
of each fiscal year covered by the report. The Company may
terminate its reporting obligations in the future in accordance
with Rule 202 (b) of Regulation CF(§ 227.202(b)) by 1) being
required to file reports under Section 13(a) or Section 15(d) of
the Exchange Act of 1934, as amended, 2) filing at 1least one
annual report pursuant to Regulation CF and having fewer than 300
holders of record,

3) filing annual reports for three years pursuant to Regulation CF and
having assets equal to or less than

$10,000,000, 4) the repurchase of all the Securities sold
pursuant to Regulation CF by the Company or another party, or 5)
the liquidation or dissolution of the Company.

The date of this Form C-AR is June 23. 2020.

THIS FORM C-AR DOES NOT CONSTITUTE AN OFFER TO PURCHASE OR SELL
SECURITIES.

Forward Looking Statement Disclosure

This Form C-AR and any documents incorporated by reference herein
or therein contain forward-looking statements and are subject to
risks and uncertainties. All statements other than statements of
historical fact or relating to present facts or current
conditions included 1in this Form C-AR are forward-looking
statements. Forward-looking statements give the Company's current
reasonable expectations and projections relating to its financial
condition, results of operations, plans, objectives, future
performance and business. You «can identify forward-looking



statements by the fact that they do not relate strictly to
historical or current facts. These statements may include words

such as "anticipate," "estimate," "expect,"
"'"project," ''plan," "intend," '"believe," "may," "should," "can
have," "likely" and other words and terms of similar meaning 1in

connection with any discussion of the timing or nature of future
operating or financial performance or other events.

The forward-looking statements contained in this Form C-AR and
any documents 1incorporated by reference herein or therein are
based on reasonable assumptions the Company has made in light of
its industry experience, perceptions of historical trends,
current conditions, expected future developments and other
factors it believes are appropriate under the circumstances. As
you read and consider this Form C-AR, you should understand that
these statements are not guarantees of performance or results.
They involve risks, uncertainties (many of which are beyond the
Company's control) and assumptions. Although the Company believes
that these forward-looking statements are based on reasonable
assumptions, you should be aware that many factors could affect
its actual operating and financial performance and cause 1its
performance to differ materially from the performance anticipated
in the forward-looking statements. Should one or more of these
risks or uncertainties materialize, or should any of these
assumptions prove 1incorrect or change, the Company's actual
operating and financial performance may vary in material respects
from the performance  projected in these forward-looking
statements. Any forward-looking statement made by the Company 1in
this Form C-AR or any documents incorporated by reference herein
or therein speaks only as of the date of this Form C-AR. Factors
or events that could cause our actual operating and financial
performance to differ may emerge from time to time, and it is not
possible for the Company to predict all of them. The Company
undertakes no obligation to update any forward-looking statement,
whether as a result of new information, future developments or
otherwise, except as may be required by law.

About this Form C-AR

You should rely only on the information contained in this Form C-
AR. We have not authorized anyone to provide you with information
different from that contained in this Form C-AR. You should
assume that the information contained in this Form C-AR 1is
accurate only as of the date of this Form C-AR, regardless of the
time of delivery of this Form C-AR. Our business, financial
condition, results of operations, and prospects may have changed
since that date.

Statements contained herein as to the content of any agreements
or other documents are summaries and, therefore, are necessarily



selective and incomplete and are qualified in their entirety by
the actual agreements or other documents.

SUMMARY

The following summary 1s qualified 1in its entirety by more
detailed information that may appear elsewhere in this Form C-AR
and the Exhibits hereto. Each prospective Purchaser is urged to
read this Form C-AR and the Exhibits hereto in their entirety.

TendedBar LLC (the "Company" or "TendedBar'") is a Florida limited
liability company, formed on August 1, 2014. The Company 1is
currently also conducting business under the name of TendedBar,
Tended Bar, and Tended Bar LLC.

The Company is located at 1849 Arden Way Jacksonville Beach FL 32250.

The Company's website 1s www.tendedbar.com. The information
available on or through our website is not a part of this Form
C-AR.

The Business

We manufacture automated bartending machines that pour cocktails,
beer, and wine for high wvolume venues, hotels, bars, cruise
ships, and restaurants. We anticipate generating revenue via a
revenue split on all drinks ©poured through our machines,
advertising, and data collection.

RISK FACTORS
Risks Related to the Company's Business and Industry

The development and commercialization of our bars are highly
competitive.

We face competition with respect to any products that we may seek
to develop or commercialize in the future. Our competitors
include major companies worldwide. Many of our competitors have
significantly greater financial, technical and human resources
than we have and superior expertise in research and development
and marketing approved products and services and thus may be
better equipped than wus to develop and commercialize these
products and services. These competitors also compete with us in
recruiting and retaining qualified personnel and acquiring
technologies. Smaller or early-stage companies may also prove to
be significant competitors, particularly through collaborative
arrangements with large and established companies. Accordingly,
our competitors may commercialize products more rapidly or
effectively than we are able to, which would adversely affect our
competitive position, the likelihood that our bars will achieve
initial market acceptance and our ability to generate meaningful



additional revenues from our products.

Quality management plays an essential role in determining and
meeting customer requirements, preventing defects, improving the
Company's products and services and maintaining the integrity of
the data that supports the safety and efficacy of our products.
Our future success depends on our ability to maintain and
continuously improve our quality management program. An inability
to address a quality or safety issue in an effective and timely
manner may also cause negative publicity, a loss of customer
confidence in us or our current or future products, which may
result 1in the loss of sales and difficulty in successfully
launching new products. In addition, a successful claim brought
against us in excess of available insurance or not covered by
indemnification agreements, or any claim that results in
significant adverse publicity against us, could have an adverse
effect on our business and our reputation.

Manufacturing or design defects, wunanticipated use of our
products, or inadequate disclosure of risks relating to the use
of the products can lead to injury or other adverse events.

These events could lead to recalls or safety alerts relating to
our products (either voluntary or required Dby governmental
authorities) and could result, in certain cases, 1n the removal
of a product from the market. Any recall could result in
significant costs as well as negative publicity that could reduce
demand for our products. Personal injuries relating to the use of
our products can also result in product liability claims being
brought against us. In some circumstances, such adverse events
could also cause delays 1in new product approvals. Similarly,
negligence in performing our services can lead to injury or other
adverse events.

In general, demand for our products and services is highly
correlated with general economic conditions. A substantial
portion of our revenue is derived from discretionary spending by
individuals, which typically falls during times of economic
instability. Declines in economic conditions in the U.S. or in
other countries in which we operate may adversely impact our
consolidated financial results. Because such declines in demand
are difficult to predict, we or the industry may have increased
excess capacity as a result. An increase 1in excess capacity may
result in declines in prices for our products and services.

The Company's success depends on the experience and skill of the
board of managers, and its executive officers.

In particular, the Company 1is dependent on Justin Honeysuckle
(Chief Operating Officer) and James Perkins (Chief Executive
Officer). The Company has or intends to enter into employment
agreements with Justin Honeysuckle and James Perkins although



there can be no assurance that it will do so or that they will
continue to be employed by the Company for a particular period of
time. The loss of Justin Honeysuckle, James Perkins, or any
member of the board of managers or executive officer could harm
the Company's business, financial condition, cash flow and
results of operations.

We depend on a few major clients for a substantial portion of our
net sales.

For example, during fiscal vyear end 2020, we anticipate that
Savor Entertainment/ SMG Worldwide could account for the majority
of our net sales. The loss of all or a substantial portion of our
sales to SMG could have a material adverse effect on our
financial condition and results of operations by reducing cash
flows and our ability to spread costs over a larger revenue base.
In addition, our largest customer has an increased ability to
influence pricing and other contract terms. Although we strive to
broaden and diversify our customer base, a significant portion of
our revenue 1s derived from a relatively small number of
customers. Consequently, a significant loss of business from, or
adverse performance by, our major customers, may have a material
adverse effect on our financial condition, results of operations
and cash flows. Similarly, the renegotiation of major customer
contracts may also have an adverse effect on our financial
results. We are also subject to credit risk associated with our
customer concentration. If one or more of our largest customers
were to become bankrupt, insolvent or otherwise were unable to
pay for services provided, we may incur significant write-offs of
accounts receivable or incur lease or asset-impairment charges
that may have a material adverse effect on our financial
condition, results of operations or cash flows.

Most of our significant long-term customer contracts permit
quarterly or other periodic adjustments to pricing based on
decreases and increases 1in component prices and other factors,
however we typically bear the risk of component price increases
that occur between any such re-pricings or, if such re-pricing is
not permitted, during the balance of the term of the particular
customer contract. Accordingly, certain component price increases
could adversely affect our gross profit margins.

Although dependent on certain key personnel, the Company does
not have any key man life insurance policies on any such people.

The Company is dependent on Justin Honeysuckle and James Perkins
in order to conduct its operations and execute its business plan,
however, the Company has not purchased any insurance policies
with respect to those individuals in the event of their death or
disability. Therefore, in any of Justin Honeysuckle and James
Perkins die or become disabled, the Company will not receive any



compensation to assist with such person's absence. The loss of
such person could negatively affect the Company and its
operations.

We are subject to income taxes as well as non-income based taxes,
such as payroll, sales, use, value added, net worth, property and
goods and services taxes, in both the U.S. and various foreign
jurisdictions.

Significant judgment is required in determining our provision for
income taxes and other tax liabilities. In the ordinary course of
our business, there are many transactions and calculations where
the ultimate tax determination is uncertain. Although we believe
that our tax estimates are reasonable: (i) there is no assurance
that the final determination of tax audits or tax disputes will
not be different from what 1s reflected 1in our income tax
provisions, expense amounts for non-income based taxes and
accruals and (ii) any material differences could have an adverse
effect on our financial position and results of operations in the
period or periods for which determination is made.

We are not subject to Sarbanes-Oxley regulations and lack the
financial controls and safeguards required of public companies.
We do not have the internal infrastructure necessary, and are not
required, to complete an attestation about our financial controls
that would be required under Section 404 of the Sarbanes-Oxley
Act of 2002. There <can be no assurance that there are no
significant deficiencies or material weaknesses in the quality of
our financial controls. We expect to incur additional expenses
and diversion of management's time 1if and when it becomes
necessary to perform the system and process evaluation, testing
and remediation required in order to comply with the management
certification and auditor attestation requirements.

Changes in employment laws or regulation could harm our performance.
As of the date of this Form C-AR, the Company does not have any
full-time employees. However, various federal and state labor
laws govern the relationship with employees that the Company
could hire in the future, and affect operating costs. These laws
include minimum wage requirements, overtime pay, healthcare
reform and the implementation of the Patient Protection and
Affordable Care Act, unemployment tax rates, workers'
compensation rates, citizenship requirements, union membership
and sales taxes. A number of factors could adversely affect our
operating results, including additional

government-imposed increases 1in minimum wages, overtime pay, paid
leaves of absence and mandated health benefits, mandated training for
employees, increased tax reporting and tax payment, changing
regulations from the ©National Labor Relations Board and increased



employee litigation including c¢laims relating to the Fair
Standards Act.

Growth rates higher than planned or the introduction of new
products requiring special ingredients could create higher demand
for ingredients greater than we can source.

Although we believe that there are alternative sources available
for our key ingredients, there can be no assurance that we would
be able to acquire such ingredients from substitute sources on a
timely or cost effective Dbasis in the event that current
suppliers could not adequately fulfill orders, which would
adversely affect our business and results of operations.

Most of our distribution relationships are governed by state laws
that in certain respects may supersede the terms of any
contractual relationships.

Under most of these state laws, distribution agreements for beer
can only be terminated by the supplier after the supplier shows
some type of "cause" (usually an uncured deficiency in the
distributor's operation) or upon payment of some sort of
compensation to the distributor for the value of the distribution
rights. State laws also may limit a beer supplier's right to
object to proposed assignments of distribution rights and/or
changes in distributor ownership. A minority of states have
enacted similar laws governing distillery distributor
relationships. Therefore, while we have entered into contractual
relationships with some of our distributors, state law in various
jurisdictions may limit our exercising our contractual
termination and enforcement rights. Additionally, our
distribution relationships are susceptible to changes in state
legislation that could significantly alter the competitive
environment for the Dbeer distribution industry, which could
adversely affect the financial stability of distributors on which
we rely.

The craft beer/spirits business is seasonal in nature, and we are
likely to experience fluctuations in results of operations and
financial condition.

Sales of craft beer/spirits products are somewhat seasonal, with
the first and fourth quarters historically having lower sales
than the rest of the year.

The 1loss of our third-party distributors could impair our
operations and substantially reduce our financial results.

We continually seek to expand distribution of our products by
entering into distribution arrangements with regional bottlers or
other direct store delivery distributors having established
sales, marketing and distribution organizations. Many

Labor



distributors are affiliated with and manufacture and/or
distribute other beverage products. 1ln many cases, such products
compete directly with our products. The marketing efforts of our
distributors are important for our success. If our brands prove
to be less attractive to our existing distributors and/or if we
fail to attract additional distributors and/or our distributors
do not market and promote our products above the products of our
competitors, our business, financial condition and results of
operations could be adversely affected.

Our business is substantially dependent upon awareness and market
acceptance of our products and brands.

Our business depends on acceptance by both our end consumers as
well as our independent distributors of our brands as beverage
brands that have the potential to provide incremental sales
growth rather than reduce distributors' existing beverage sales.
We believe that the success of our product name brands will also
be substantially dependent upon acceptance of our product name
brands. Accordingly, any failure of our brands to maintain or
increase acceptance or market penetration would likely have a
materially adverse effect on our revenues and financial results.

Reductions in sales of our products will have an adverse effect
on our profitability and ability to generate cash to fund our
business plan.

The following factors, among others, could affect continued
market acceptance and profitability of our ©products: the
introduction of competitive products;

*the level and effectiveness of our sales and marketing efforts;

«any unfavorable publicity regarding alcohol products or similar
products;

«any unfavorable publicity regarding our brand;

elitigation or threats of litigation with respect to our products;
*the price of our products relative to other competing products;
*price increases resulting from rising commodity costs;

*any changes in government policies and practices related to our
products, labeling and markets:

sregulatory developments affecting the manufacturing, labeling,
marketing or use of our products;

*new science or research that disputes the healthfulness of our
products; and



Adverse developments with respect to the sale of our products
would significantly reduce our net sales and profitability and
have a material adverse effect on our ability to maintain
profitability and achieve our business plan.

We rely, in part, on our third-party co-manufacturers to maintain the
quality of our products.

The failure or inability of these co-manufacturers to comply with
the specifications and requirements of our products could result
in product recall and could adversely affect our reputation. Our
third-party co manufacturers are required to maintain the quality
of our products and to comply with our product specifications and
requirements for certain certifications. Our third-party co-
manufacturers are also required to comply with all federal, state
and local laws with respect to food safety. However, our third
party co-manufacturers may not continue to produce products that
are consistent with our standards or that are in compliance with
applicable laws , and we cannot guarantee that we will be able to
identify instances in which our third-party co-manufacturer fails
to comply with our standards or applicable laws. Any such
failure, particularly if it is not identified by us, could harm
our brand and reputation as well as our customer relationships.
We would have these same issues with any new co-manufacturer, and
they may be exacerbated due to the newness of the relationship.
The failure of any manufacturer to produce products that conform
to our standards could materially and adversely affect our
reputation in the marketplace and result in product recalls,
product liability claims and severe economic loss.

Failure by our transportation providers to deliver our products
on time or at all could result in lost sales. We currently rely
upon third-party transportation providers for a significant
portion of our product shipments. Our utilization of delivery
services for shipments is subject to risks, including increases
in fuel prices, which would increase our shipping costs, and
employee strikes and inclement weather, which may impact the
ability of providers to provide delivery services that adequately
meet our shipping needs. We may, from time to time, change third-
party transportation providers, and we could therefore face
logistical difficulties that could adversely affect deliveries.
We may not be able to obtain terms as favorable as those we
receive from the third-party transportation providers that we
currently use or may incur additional costs, which in turn would
increase our costs and thereby adversely affect our operating
results.

If our brand or reputation is damaged, the attractive



characteristics that we offer retailers may diminish, which
could diminish the value of our business.

We believe we are an attractive brand for our potential customers
because our product is high quality and may generate a high level
of retail sales at a premium margin relative to their shelf
space. This is due to both our premium price point and our sales
velocity. If our brand or reputation is damaged for any reason,
consumers may no longer be willing to pay a premium price for our
products and we may no longer be able

to generate a high sales velocity at our then-current prices. If
we no longer offer these characteristics, retailers may decrease
their orders of our products and downgrade the in-store placement
of our products, which could have an adverse effect on our
business and results of operations.

Failure to develop new products and production technologies or
to implement productivity and cost —reduction initiatives
successfully may harm our competitive position.

We depend significantly on the development of commercially viable
new products, product grades and applications, as well as process
technologies, free of any legal restrictions. If we are
unsuccessful in developing new products, applications and
production processes in the future, our competitive position and
results of operations may be negatively affected. However, as we
invest 1in new technology, we face the risk of wunanticipated
operational or commercialization difficulties, including an
inability to obtain necessary permits or governmental approvals,
the development of competing technologies, failure of facilities
or processes to operate in accordance with specifications or
expectations, construction delays, cost over-runs, the
unavailability of financing, required materials or equipment and
various other factors. Likewise, we have undertaken and are
continuing to undertake initiatives to improve productivity and
performance and to generate cost savings. These initiatives may
not be completed or beneficial or the estimated cost savings from
such activities may not be realized.

Product 1liability claims could adversely impact our business and
reputation.

Our business exposes us to potential product liability risk, as
well as warranty and recall claims that are inherent 1in the
design, manufacture, sale and wuse of our products. We sell
products in industries such as stadiums, arenas, hotels, cruise
lines, bars, restaurants, etc. where the impact of product
liability risk is high. In the event our products actually or
allegedly fail to perform as expected and we are subject to such
claims above the amount of insurance coverage, outside the scope
of our coverage, or for which we do not have coverage, our



results of operations, as well as our reputation, could be
adversely affected. Our products may be subject to recall for
performance or safety-related issues. Product recalls subject us
to harm to our reputation, loss of current and future customers,
reduced revenue and product recall costs. Product recall costs
are incurred when we, either voluntarily or involuntarily, recall
a product through a formal campaign to solicit the return of
specific products due to a known or suspected performance issue.
Any significant product recalls could have an adverse effect on
our business and results of operations.

We may incur additional expenses and delays due to technical
problems or other interruptions at our manufacturing facilities.
Disruptions in operations due to technical problems or other
interruptions such as floods or fire would adversely affect the
manufacturing capacity of our facilities. Such interruptions
could cause delays in production and cause us to incur additional
expenses such as charges for expedited deliveries for products
that are delayed. Additionally, our customers have the ability to
cancel purchase orders in the event of any delays in production
and may decrease future orders 1f delays are persistent.
Additionally, to the extent that such disruptions do not result
from damage to our physical property, these may not be covered by
our business interruption insurance. Any such disruptions may
adversely affect our business and results of operations.

Any disruption in our information systems could disrupt our
operations and would be adverse to our business and results of
operations.

We depend on various information systems to support our
customers' requirements and to successfully manage our business,
including managing orders, supplies, accounting controls and
payroll. Any inability to successfully manage the procurement,
development, 1implementation or execution of our information
systems and back-up systems, including matters related to system
security, reliability, performance and access, as well as any
inability of these systems to fulfill their intended purpose
within our business, could have an adverse effect on our business
and results of operations. Such disruptions may not be covered by
our business interruption insurance. The potential impact of
failing to deliver products on time could increase the cost of
our products.

In most instances, we guarantee that we will deliver a product by
a scheduled date. If we subsequently fail to deliver the product
as scheduled, we may be held responsible for cost impacts and/or
other damages

resulting from any delay. To the extent that these failures to



deliver occur, the total damages for which we could be 1liable
could significantly increase the cost of the products; as such,
we could experience reduced profits or, in some cases, a loss for
that contract. Additionally, failure to deliver products on time
could result in damage to customer relationships, the potential
loss of customers, and reputational damage which could impair our
ability to attract new customers.

Many of our customers do not commit to long-term production
schedules, which makes it difficult for us to schedule production
accurately and achieve maximum efficiency of our manufacturing
capacity.

Many of our customers do not commit to firm production schedules
and we continue to experience reduced lead-times 1in customer
orders. Additionally, customers may change production quantities
or delay production with 1little lead-time or advance notice.
Therefore, we rely on and plan our production and inventory
levels Dbased on our customers' advance orders, commitments or
forecasts, as well as our internal assessments and forecasts of
customer demand. The variations in volume and timing of sales
make it difficult to schedule production and optimize utilization
of manufacturing capacity. This uncertainty may require us to
increase staffing and incur other expenses in order to meet an
unexpected increase 1in customer demand, potentially placing a
significant burden on our resources. Additionally, an inability
to respond to such increases may cause customer dissatisfaction,
which may negatively affect our customers' relationships.

Further, in order to secure sufficient production scale, we may
make capital investments in advance of anticipated customer
demand. Such investments may lead to low utilization levels if
customer demand forecasts change and we are unable to utilize the
additional capacity. Additionally, we order materials and
components based on customer forecasts and orders and suppliers
may require us to purchase materials and components in minimum
quantities that exceed customer requirements, which may have an
adverse impact on our results of operations. Such order
fluctuations and deferrals may have an adverse effect on our
business and results of operations.

We face risks relating to competition for the leisure time and
discretionary spending of audiences, which has intensified in
part due to advances in technology and changes in consumer
expectations and behavior. Our business is subject to risks
relating to increasing competition for the leisure time and
discretionary spending of consumers. We compete with all other
sources of entertainment and information delivery. Technological
advancements, such as new video formats and Internet streaming



and downloading of programming that can be viewed on televisions
, computers and mobile devices have increased the number of
entertainment and information delivery choices available to
consumers and intensified the challenges posed by audience
fragmentation. The increasing number of choices available to
audiences, including low cost or free choices, could negatively
impact not only consumer demand for our products and services,
but also advertisers' willingness to purchase advertising from
us. Our failure to effectively anticipate or adapt to new
technologies and changes in consumer expectations and behavior
could significantly adversely affect our competitive position
and its business and results of operations.

Piracy of the Company's content may decrease the revenues
received from the sale of our content and adversely affect our
businesses.

The piracy of our content, products and other intellectual
property poses significant challenges for wus. Technological
developments, such as the proliferation of cloud-based storage
and streaming, increased broadband Internet speed and penetration
and increased speed of mobile data transmission have made it
easier to create, transmit, distribute and store high quality
unauthorized copies of content in unprotected digital formats,
which has 1in tum encouraged the creation of highly scalable
businesses that facilitate, and in many instances financially
benefit from, such piracy. Piracy 1is particularly prevalent in
many parts of the world that lack effective copyright and
technical legal protections or enforcement measures, and
illegitimate operators based in these parts of the world can
attract viewers from anywhere in the world. The proliferation of
unauthorized copies and piracy of the Company's content, products
and intellectual property or the products it licenses from others
could result in a reduction of the revenues that the Company
receives from the legitimate sale, licensing and distribution of
its content and products. The Company devotes substantial
resources to protecting its content, products and intellectual
property, Dbut there can be no assurance that the Company's
efforts to enforce its rights and combat piracy will Dbe
successful.

Our business could be adversely affected if there is a decline in
advertising spending.

A decline in the economic prospects of advertisers or the economy
in general could cause current or prospective advertisers to
spend less on advertising or spend their advertising dollars in
other media. Advertising expenditures also could be negatively
affected by (i) increasing audience fragmentation caused by
increased availability of alternative forms of leisure and



entertainment activities; (ii) the increased use of digital wvideo
recorders to skip advertisements: (iii) pressure from public
interest groups to reduce or eliminate advertising of certain
products; (iv) new laws and regulations that prohibit or restrict
certain types of advertisements; and (v) natural disasters,
extreme weather, acts of terrorism, political wuncertainty or
hostilities , because there may be uninterrupted news coverage of
such events that disrupts reqgular ad placement. In addition,
advertisers' willingness to purchase advertising time from the
Company may be adversely affected by a decline in wusers and
customers/audience ratings for our content.

We anticipate deriving substantial revenue from the sale of
advertising, and a decrease in overall advertising expenditures
could lead to a reduction in the amount of advertising that
companies are willing to purchase and the price at which they
purchase it.

Expenditures by advertisers tend to be cyclical and have become
less predictable in recent years, reflecting domestic and global
economic conditions. If the economic prospects of advertisers or
current economic conditions worsen, such conditions could alter
current or prospective advertisers' spending priorities. In
particular, we anticipate advertisers in certain industries that
are more susceptible to weakness in domestic and global economic
conditions, such as beauty, fashion and retail and food, could
account for a significant portion of our advertising revenues,
and weakness in these industries could have a disproportionate
negative impact on our advertising revenues. Declines in consumer
spending on advertisers' products due to weak economic conditions
could also indirectly negatively impact our advertising revenues,
as advertisers may not perceive as much value from advertising if
consumers are purchasing fewer of their products or services. As
a result, our advertising revenues are less predictable.

There are general economic risks associated with the restaurant and
bar/tavern industry.

Restaurants are a very cyclical business. Economic recessions can

lead to fewer customers as consumers become more cost
conscientious and curb spending amid unemployment and other
economic uncertainty. Increasing costs for energy can prevent
customers from traveling to our location, increase the price of
packaging of products that we purchase, increase shipping and
delivery charges for our ingredients and supplies and increase

the cost of heating and refrigeration.

Inflationary pressure, particularly on food costs, labor costs
(especially associated with increases in the minimum wage) and
health care benefits, can negatively affect the operation of the



business. Shortages of qualified labor are sometimes experienced
in certain 1local economies. All of these events could have a
negative effect on our business.

In certain states we are subject to 'dram shop'" statutes.

Dram shop statutes generally allow a person injured by an
intoxicated ©person the right to recover damages from an
establishment that wrongfully served alcoholic beverages to the
intoxicated person. Some dram shop litigation against restaurant
companies has resulted in significant judgments, including
punitive damages.

Damage to our reputation could negatively impact our business,
financial condition and results of operations.

Our reputation and the quality of our brand are critical to our
business and success in existing markets, and will be critical to
our success as we enter new markets . Any incident that erodes
consumer loyalty for our brand could significantly reduce its
value and damage our business. We may be adversely affected by
any negative publicity, regardless of its accuracy, including
with respect to:

BMalcohol-related safety concerns, including tampering or
contamination;

BMalcohol-related illness incidents;

BMguest injury;

Bsecurity breaches of confidential guest or employee information:

BMemployment-related claims relating to alleged employment

discrimination, wage and hour violations, labor standards or
health care and benefit issues; or

Bgovernment or industry findings concerning our restaurant,
restaurants operated by other food service providers, or others
across the food industry supply chain.

Also, there has been a marked increase in the use of social media
platforms and similar devices, including blogs, social media
websites and other forms of internet-based communications that
provide individuals with access to a broad audience of consumers
and other interested persons. The availability of information on
social media platforms is virtually immediate as is its impact.
Information posted may be adverse to our interests or may be
inaccurate, each of which may harm our performance, prospects or
business. The harm may be immediate without affording wus an
opportunity for redress or correction.

Security breaches of confidential guest information, in
connection with our electronic processing of credit and debit
card transactions, or confidential employee information may
adversely affect our business.

Our business requires the collection, transmission and retention
of large volumes of guest and employee



data, including c¢redit and debit card numbers and other
personally identifiable information, in wvarious information
technology systems that we maintain and in those maintained by
third parties with whom we contract to provide services. The
integrity and protection of that guest and employee data is
critical to us. The information, security and privacy
requirements imposed by governmental regulation are increasingly
demanding. Our systems may not be able to satisfy these changing
requirements and guest and employee expectations, or may require
significant additional investments or time in order to do so. A
breach in the security of our information technology systems or
those of our service providers could lead to an interruption in
the operation of our systems, resulting in operational
inefficiencies and a loss of profits. Additionally, a significant
theft, loss or misappropriation of, or access to, guests' or
other proprietary data or other breach of our information
technology systems could result 1in fines, legal <claims or
proceedings.

We are subject to many federal, state and local laws with which
compliance is both costly and complex. The restaurant industry is
subject to extensive federal, state and local laws and
regulations, including the comprehensive health care reform
legislation and those relating to the preparation and sale of
food. Such laws and regulations are subject to change from time
to time. The failure to comply with these laws and regulations
could adversely affect our operating results. Typically,
licenses, permits and approvals under such laws and regulations
must be renewed annually and may be revoked, suspended or denied
renewal for <cause at any time 1f governmental authorities
determine that our conduct violates applicable regulations. Our
customer's difficulties or failure to maintain or obtain the
required licenses, permits and approvals could adversely affect
our business.

The ADA prohibits discrimination in employment and public
accommodations on the basis of disability. Under the Americans
with Disabilities Act, we could be required to modify our
restaurant to provide service to, or make reasonable
accommodations for the employment of, disabled persons.

Our insurance may not provide adequate levels of coverage against
claims.

We believe that we maintain insurance customary for businesses of

our size and type. However, there are types of losses we may

incur that cannot be insured against or that we believe are not
economically reasonable to insure. Such losses could have a
material adverse effect on our Dbusiness and results of
operations.



Our business is subject to seasonal fluctuations.

Our business is subject to seasonal fluctuations in that our
sales are typically nominally higher during the summer months
affecting the second and third quarters of the fiscal year. As a
result of these factors, our financial results for any single
quarter or for periods of less than a year are not necessarily
indicative of the results that may be achieved for a full fiscal
year.

Because our bar is in a single area, we are susceptible to
economic and other trends and developments, including adverse
weather conditions, in this area.

Our financial performance 1is dependent on our bar location in
Jacksonville, FL. As a result, adverse economic conditions in
this area could have a material adverse effect on our overall
results of operations. In addition, 1local strikes, terrorist
attacks, increases in energy prices, inclement weather or natural
or man-made disasters could have a negative effect on our
business. For example, we experienced a temporary restaurant
closure due to COVID-19 Pandemic. Temporary or prolonged closures
may occur and guest traffic may decline due to the actual or
perceived effects of future weather related events.

Fluctuations in the mix of customer demand for our various types
of solution offerings could impact our financial performance and
ability to forecast performance.

Due to fluctuations in customer needs, changes 1in customer
industries, and general economic conditions, customer demand for
the range of our offerings varies from time to time and is not
predictable. In addition, our gross margins vary by customer and
by segment and the mix of services provided to our customers
could impact our results of operations as certain of our
customers and segments have different gross margin profiles.
Generally, the profitability of an account increases over time.
As a result, the mix of solutions we provide to our customers
varies at any given time, both within a quarter and from quarter-
to-quarter. These variations in service mix impact gross margins
and the predictability of gross margins for any period. You
should not rely on the results of any one quarter as an
indication of our future performance.

Our operating results may fluctuate due to factors that are
difficult to forecast and not within our control. Our past
operating results may not be accurate indicators of future
performance, and you should not rely on such results to predict
our future performance. Our operating results have fluctuated
significantly in the past, and could fluctuate in the future.
Factors that may contribute to fluctuations include:



* changes in aggregate capital spending, cyclicality and other
economic conditions, or domestic and international demand in the
industries we serve;

*our ability to effectively manage our working capital;

*our ability to satisfy consumer demands in a timely and cost-effective
manner;

*pricing and availability of labor and materials;

*our inability to adjust certain fixed costs and expenses for changes
in demand;

*shifts in geographic concentration of customers, supplies and labor
pools; and

* seasonal fluctuations in demand and our revenue.

If we fail to attract and retain enough sufficiently trained
customer service associates and other personnel to support our
operations, our business and results of operations will be
seriously harmed.

We rely on customer service associates, and our success depends
to a significant extent on our ability to attract, hire, train
and retain qualified customer service associates. Companies in
our industry, including us, experience high employee attrition.
Our attrition rate for our customer service associates who
remained with us following a 90-day training and orientation
period was on average approximately 5% per month. A significant
increase in the attrition rate among our customer service
associates could decrease our operating efficiency and
productivity. Our failure to attract, train and retain customer
service associates with the qualifications necessary to fulfill
the needs of our existing and future clients would seriously harm
our business and results of operations.

Our ability to sell our products and services is dependent on the
quality of our technical support services, and our failure to offer
high quality technical support services would have a material adverse
effect on our sales and results of operations.

Once our products are deployed within our end-customers'
operations, end-customers depend on our technical support
services to resolve any issues relating to these products. If we
do not effectively assist our customers in deploying these
products, succeed in helping our customers quickly resolve post-
deployment issues, and provide effective ongoing support, our
ability to sell additional products and services to existing
customers would be adversely affected and our reputation with



potential customers could be damaged. As a result, our failure to
maintain high quality support services would have an adverse
effect on our business and results of operations.

We may be adversely affected by cyclicality, volatility or an
extended downturn in the United States or worldwide economy, or
in or related to the industries we serve.

Our revenues are dgenerated primarily from servicing customers
seeking to hire qualified professionals in the technology
industry. Demand for these professionals tends to be tied to
economic and business cycles. Increases in the unemployment rate,
specifically in the technology and other vertical industries we
serve, cyclicality or an extended downturn in the economy could
cause our revenues to decline. Therefore, our operating results,
business and financial condition could be significantly harmed by
an extended economic downturn or future downturns, especially in
regions or industries where our operations are heavily
concentrated. Further, we may face increased pricing pressures
during such periods as customers seek to use lower cost or fee
services, which may adversely affect our financial condition and
results of operations.

We are subject to rapid technological change and dependence on
new product development.

Our industry is characterized Dby rapid and significant
technological developments, frequent new product introductions
and enhancements, continually evolving business expectations and
swift changes. To compete effectively in such markets, we must
continually improve and enhance its products and services and
develop new technologies and services that incorporate
technological advances, satisfy increasing customer expectations
and compete effectively on the basis of performance and price.
Our success will also depend substantially upon our ability to
anticipate, and to adapt our products and services to our
collaborative partner's preferences. There can be no assurance
that technological developments will not render some of our
products and services obsolete, or that we will be able to
respond with improved or new products, services, and technology
that satisfy evolving customers' expectations. Failure to
acquire, develop or introduce new products, services, and
enhancements in a timely manner could have an adverse effect on
our business and results of operations. Also, to the extent one
or more of our competitors introduces products and services that
better address a customer's needs, our business would Dbe
adversely affected.

Failure to obtain new clients or renew client contracts on
favorable te