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REINVENTING A CATEGORY

OUR MISSION

GLOBAL, MACRO
TRENDS

A KNOWN PATH

MASSIVE
OPPORTUNITY

EXIT OBJECTIVE

*Extrapolated from Just Drinks 2012

Build a global brand that combines the highest quality product
available with an aspiration brand that has been embraced by opinion
leaders in NYC, San Fran and Paris.

Draft off of the craft movement — globally consumers are embracing
high quality, unique products with history and integrity = first beer
and now spirits

Follow the path of tequila before us in leading cachaca to a consumer
category leveraging the strength of the Brazilian brand and major

global events such as the Rio Olympics in 2016.

To revolutionize cachaga, a $4B global category* — the 3rd most
consumed spirit in the world while taking advantage of open space in
the competitive landscape.

Become category leader and seek strategic investment, providing
strong returns to our investors
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COMPETITION HAS LEFT OPEN SPACE

7

ASUARDENTE DE U/

— : i & SIMPLE LOCAL
MASS/CHEAP MODERN BRANDS



OUR PROPOSITION: QUALITY & ASPIRATION

CATEGORY LEADING ASPIRATIONAL
PRODUCT BRAND



Visited and tasted over 400 cachacas in 2011 when we fell in love with our

producer at Da Quinta in Carmo, RJ — a 3-generation family producer led
by Katia the master distiller. o :

- Single estate production

- Hand cut and.pressed cane
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Developed an inspirational bfan‘ &ote
Copacabana beach, and Pan Amf ghtS
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OUR STRATESY: ow\N\TﬁE\B\mQEN DER
~di Bag '

dle way mﬂugg’ual Ame and European drinkers think of the

native spirit of éra"g' ins irir@_irlhm@tive cocktails at some of the best bars in the
world well beyond. the Caipirinha=.




OUR MARKETING PILLARS

EDUCATION PRESS “PARTN ERSHIPS



PRICING & PROFITABILITY

$16 $25 $30 $45 $50 $80

Blended 55% Gross
Margin




OBRIGADO




