Invest in Firelight Camps

Luxurious, Stylish, and Social Glamping Experiences!
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Each year, 40+ million Americans go camping, sleeping on the ground and

lugging heavy gear. For millions more, these inconveniences outweigh their need

to get outdoors. Ffreﬂigfzt Camps meets the enormous demand for an alternative
way to camp. By inspiring a deeper appreciation for narure, we encourage care for
our planet for future generations.

Robert Frisch Co-Founder and CEO @ Firelizht Camps

ABOUT UPDATES " REVIEWS ° ASK A QUESTION"

Why you may want to invest in us...

& $4M+ in revenue. 35,000+ happy guests. 4.5/5 stars on Tripadvisor.
¥ Raised $1.5M+ from industry-leading angel investors.
o Team experience includes $230M+ of real estate development.

& 25% Return on Cost in our pilot location proves the profitability of our
business model.

% Featured in Vogue, the NYT, the WSJ, Forbes, Architectural Digest,
Curbed, Thrillist, Jetsetter.

~ 40M+ Americans go camping each year; glamping is projected to grow at
12.5% annually through 2026 to $5B+.

& Co-founder’s cookbook “Feast by Firelight” nationally distributed in
Target, REI, L.L.Bean, Orvis.

ul 2020 revenues up 31% over same period in 2019, despite COVID-19.

Why investors ¥ us

Isee an investment in Firelight Camps as an incredible opportunity to partner

e)’pmld

with an e na rapidl ing market se

The founders' passion for ecotourism, coupled with the team’s deep hospit
roots, delivers an authentic, luxurious camping adventure that creates an

un fcrget!ab"e experience for guests. The team delivers consistent returns on
its flagship site and has developed a rich pipeline of attractive projects just
cutside of major market r

etros where elevated camping is in high demand.
The last several months have reconnected many of us with nature, and
Firelight delivers an experience where we can unplug and enjoy the world
around us without sacrificing luxury or convenience. I believe in this company
and am truly excited and privileged to be the lead investor in this round of
financing.

read less

Darren Fredette Director of Corporate Development & Finance, Packaging
Technology Group, Inc
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= Co-Founder and CEQ
Bobby founded, operated, and sold a boutique hostel in Nicaragua then
warked for a major glamping rental company. He founded Firelight Camps in
2014 while earning an MBA from Cornell. He is on the advisory board of the
American Glamping Association.

Matthew Moss

Chief Development Officer

Matt was co-founder, developer, and operator of @ $130 million new-build hotel
'

in Manhattan and previously oversaw the development of cver $100 million of
l‘f)'??fﬁﬁ"(?V{ll’ G,ﬁﬂ! 7'F'SYC;,F'"T.‘CIK T'F(I!i estate.
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Emma Frisch
Co-founder and Head of Food, Beverage, and Brand
Emma was a top finalist on Food Network Star Season 10 and is the author of
Feast by Firelight, her first cookbook now in its third printing, and

f. . - S ’ L: )
emmafrisch.com, with over 500 original recipes and cooking videos.
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Jason Smith
al Manager, Firelight lthaca
Jason was the general manager of Travel & Leisure’s 2018 #1 resort hotel in

Ge

the continental USA, The Lodge at Glendorn, and has held senior operational
roles at Relais & Chateaux, Leading Hotels of the World, and AAA 5 Diamond
properties.

Emily Leedy
Marke
Emily has a passion for brand building and data-driven strategy execution
and has expertise in 2-c

g Manager

mmerce and SEQ. She was a senior ac

count manager
2

at a digital marketing company a nd has worked wi !7771,5?:';7]@ e-commerce

startups.
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In the news

The Best Glamping Sites In The Northeast

rbes .
This story was written in collaboration with . Forbes Finds covers
products and experiences we think you'll love. Featured products are

indepandently selected and linked to for your convenience. If you buy

Forget the Hamptons: Head Upstate for a Glamping
Excursion

Contemplating an everpriced summer house in the Hamptons? Instead
of wasting four hours on a drive out East (with the rest of New York
City), grab a few friends, rent a car, and head upstate. [t's officially

In The News | Firelight Camps - Firelight Camps

G biretighe

Forget the Hamptons: Head Upstate for a Glamping Excursion This
Summer The 13 Best Couple Retreats To Rekindle The Romance In Your
Relationship Glamping Slips Into the Mainstream Simple, Mouthwatering

Glamping Slips Into the Mainstream

e New jork Bimes
The allure of luxury camping has brought a wave of new destinations
this year, and they aren't always in the wild. Camping in the wild with all
the comforts of  deluxe hotel, including real beds, plush furnishings

Downloads

Dedicated to making Firelight
Camps the premier outdoor
hospitality brand in the United
States.

WE CREATE LUXURIOUS, STYLISH,
AND SOCIAL CAMPING EXPERIENCES.

Traditional camping is uncomfortable and a hassle. Firelight meets the enormous demand

for an easy, luxurious way to spend the night outside in nature. We've proven our modal

with $4M+ in revenue at our pilot location and are poised for rapid growth.
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/é\ $4M+ IN REVENUE AND
35,000+ HAPPY GUESTS.

We have generated 2 25% Return on Cost in our pilot camp in Ithaca, proving the exciting

nomics of our low development costs, strong rates, and robust demand.

Firelight Camps Revenue
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d in a plush

There is magic in waking up to birdsong and wind in the trees while snuc

bed. Qur huge safari tents are perched atop hardwood platforms and set back in the woods

around a central common area. Nightly campfires, a full bar program, locally-sourced

breakfast, and onsite activitie foraging and yoga create an immersive, social

experience




THE MARKET IS BOOMINC.

Now more than ever, Americans want to escape to the outdoors—and that isn’t changing

any time soon. The glamping industry is projected to grow at 12.5% annually through 2028

to $5B+, and we're poised for success in this growing market.

Crowth in Annual U.S. Camper Households, (2014-2018)

2014 4,707,000 i ‘ 32,029,000

2015 11,163,000 ‘

_ | 34,884,000

2016 13,991,000 37,117,000

2017 17,145,000

2018 17,650,000 . 39,228,000

. 3+ Times/Year 2+ Times/Year [ 1 Time/Year
2019 NORTH AMERICAN CAMPING REPORT

78.8 MILLION AMERICAN HOUSEHOLDS WENT CAMPING IN 2018
62% OF TOTAL USA HOUSEHOLDS

A 22% INCREASE IN CAMPING PARTICIPATION SINCE 2014

= 2019 North American Camping Report

WE'RE THE TEAM TO DO THIS.

Qur executive team has deep experience in real estate (l@ve]np,‘nent, the glamping

industry, hotel operations, and F&B. More importantly, we're passionate abour what we do.

OUR TEAM
g 8 i ®
Robert Frisch Emma Frisch Matthew Moss. Emily Leedy Jasen Smath.
eieniece i S o

Collective team experience in hotel operations, eco-tourism,
and $250M+ of real estate development.

WE HAVE A STRONC BRAND WITH A GREAT SOCIAL
FOLLOWING, A NATIONALLY-DISTRIBUTED
COOKBOOK, AND MAJOR PRESS COVERACE.

Firelight has been featured by press outlets including the New York Times, the Wall Street

Journal, Forbes, Vogue Magazine, and more

FEAST

BY FIRELIGHT




INSTACRAM NEWSLETTER FACEBOOK

19K+ FOLLOWERS 5K+ SUBSCRIBERS 10K+ FOLLOWERS
(+23% YOY) (+9% YOV)

@ | WE ARE MISSION-DRIVEN.

‘We get maore people outside, encourage reverence for nature, and serve as an example of

astructure and natural

light-footprint development. Qur camps picneer low-imp
landscaping that helps sustain rural and wild properties while providing guests with

opportunities to explore the natural beauty of their surroundings.

"ACCORDING TO THE NEW SUSTAINABLE
TRAVEL REPORT, 87% OF GLOBAL
TRAVELERS SAY THAT THEY WANT TO
TRAVEL SUSTAINABLY."

THE FUTURE IS BRICHT...

We believe there is a plaee for a firelight camp in the weekend getaway markets of nearly
every major city in the USA. We've proven our model with 25% Return on Cost in our pilet
location, and we're confident that we can continue to grow and make Firelight Camps a

household name.
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WE BELIEVE THERE IS
CAMP IN THE WEEK

OF NEARLY EVERY'M
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Our second location, Firelight Phoenicia in New York state, is alrea dy in the plannin_q

stages! And your investment will help us make it 2 reality. Take a look:

R, \ 2 Houss FRow
MARKET, SNACK SHACK, 27.4 MILLION PEOPLE

AND EVENTS pROCRAM WITHIN 120 MILES

P
¥ 3 £ e 4
Invest Now in {#; Fir elight

Everyone should experience the timeless tracitions of gathering around a campfire and
sleeping under the stars... and truly connect with themselves, each other, and nature. Hclp

us make thig possible!

Investor Q&A

What does your company do? -

Firelight Camps develops and operates luxury campgrounds that combine the best
elements of a boutigue hotel and a campground with plush beds, tendad campfires, and
resort amenities. Qur pilot location in Ithaca has operated successfully for over six years
and our second location, planned for 80 tents, is under contract in New York's Catskill
Mountains. Firelight has been featured in 75+ press outlets including the New York Times,
the Wall Street Journal, and Vogue Magazine.

Where will your company be in 5 years? -

‘We are dedicated to making Firelight Camps the premier outdoor hospitality brand in the
United States. Our 5-year goal is to have eight Firelight luxury campgrounds in operation,
including both internally-developed properties and Firelight-branded camps we manage
for others, and & growth pipelire of adding two ¢
projections cannot be guaranteed.

i
Tour L‘a[rl[,‘grmmds per year. These

Why did you choose this idea? -

Each year, 40+ million Americans go camping, sleeping on the ground and lugging !
g
Firelight Camps meets the enormous demand for an alternative way to camp. By inspiring

ar. For millions more, these inconveniences outweigh their need to get outdoors.

a deeper appreciation for nature, we encourage care for our planet T‘O: fu:u‘_'e generations.
How far along are you? What's your biggest obstacle? -

‘We have compleated six successful seasons in cur Ithaca location and each year improved
our design and fine-tuned our operations. Our brand is top-tier in online reviews and in
the press, and we have cultivated a dedicated following. For our second location, we have
secured the rights to purchase a 57-acre riverfront campground in Phoenicia, nestled in
New York’s Catskill Mountaing, We now need the capital to move that project forward and
to fuel our future growth.

Wheo competes with you? What do you understand that they don’t? -

Under Canvas, Collective Retreats, and Aulc

Fir

to-earth food and beverage offering:
tin this growing industry.

jrowing ‘glamping’ brands,
ight Camps’ foeus on creating socially-activated public spaces; affordable

amp are all

and down-

and immersive, nature-based experiences set us

apa
How will you make money? -

Our profits come from two primary sources: (1) fees earned by developing, managing, and /

or licensing Firelight-branded campgrounds, and (2) operations and capital transaction

Our pilot camp has produced a 25% return on

profits from Firelight-owned campgroun



cost.

What are the biggest risks? If you fail, what would be the reason? What has
to go right for you to succeed?

ad with the purchasing, entitlement,
approvals and construction-related

The biggest risks to Firelight’s success are assoc
and development of real estate, including del
del i
Firelight-
internally-developed projects, will help mitigate this

15 well as our

and cost overruns. Qur team's expe

1pgrou

What is the relationship between the various business entities you control?

Our company, Luxury Camping Inc.'s primary busine the development and operation
liability protection, we uncertake cevelopment
activities in single-purpose, wholly-owned subsidiary companies. At this time, all of these

Lly ovmed and managed by Luxury Camping Ine.

companles are

eligh
© Officer, marketi

Lus as

3 nps) owns the nps brand, and
employs cur Chief Executive Officer, Chief Developn

Camping Inc, (DBA Fireli
manager, and

content manager. It intends eceive management f in exchange for management and

branding services for future Firelight Camps locations.
Ithaca by Firelight, LLC is wholly owned and managed by Luxury Camping Ine. It owns
and manages our Firelight Ithaca operation and employs a general manager, as well as

seasonal employees in housekeeping, maintenance, and [ront desk positions.

Firelight Properties, LLC is a real estate company wholly owned and managed by Luxury

Camping Inc. and has no employees at this time. It may receive development fees in

exchange for development services in the future.

Firelight IT, LLC is whally owne

&

Firelight I1I, LLC is wholly owned and managed by Firelight Properties, LLC, (and, by

extension, Lv
in Phoenici

ury Camping Ine.). It holds an option agreement to purchase a campground

a, NY for cur proposed Tirelight Phoenicia’ location.
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About us Investors Founders

Say Hello




