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On January 12, 2023 I became the fifth 
Chief Executive Officer of Cognizant 
since its founding 29 years ago. My 
appointment is one of the proudest 
moments of my life. I am excited and 
humbled by the opportunity to lead 
Cognizant, a company I have long 
admired, into its next era of growth. 

The Board of Directors and I are focused 
on two interrelated, long-term priorities: 
first, to help Cognizant become the 
employer of choice in its industry;  
and second, to meaningfully accelerate 
revenue growth. Cognizant’s ability  
to sustain growth in the global IT 
services industry hinges largely on the 
quality, dedication and scale of its  
talent base. We stay relevant to our 
clients and create value for them by 
drawing on the knowledge, skills and 
passion of our more than 355,000 
associates—the largest workforce in 
Cognizant’s history. 

Since the client and employee 
experience are interdependent, we  
believe we can create a self-reinforcing  

cycle. When associates feel valued 
and respected, so do clients. Highly 
engaged associates, who are 
passionate about applying their 
expertise to serve clients, tend to 
attract sophisticated clients whose 
complex challenges require a deep, 
strategic engagement. These clients in 
turn attract more dynamic people who 
are interested in doing high-value work, 
turning the flywheel faster. 

Encouraging  

a growth mindset

One of my most important roles as 
CEO is to create conditions for all our 
associates to thrive. Cognizant has 
long been a “big, small company,” 
proving that it is possible to build an 
organization that is both disciplined 
and empowering as well as efficient 
and enterprising. To enhance this 
trait, we have set in motion plans to 
catalyze our entrepreneurial spirit that 
emphasizes being agile, adaptable  
and ambitious. 

To our  
shareholders
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Our starting point is to calibrate our 
collective thinking to emphasize a 
growth mindset and foster a belief in our 
aggregate potential to keep learning, 
innovating and advancing. 

To that end, we plan to further simplify 
our operating model, organization 
and objectives, and ensure globally 
consistent ways of working. In 2022, 
Cognizant established a number of 
new practice areas to better serve our 
clients through integrated solutions and 
delivery. Our drive for simplification will 
also include operating with fewer layers 
and moving more decision-making to 
those associates closest to our clients. 

I am committed to providing our teams 
with continuous training, upskilling 
and professional development. I am 
just as dedicated to building a modern 
workplace to help the company respond 
quickly to an ever-changing world. 

The pandemic has sped up the 
decoupling of work from workplaces and 
the dispersal of work globally. Hybrid 
workplaces are becoming the norm, 
which means moving work to where 
people are rather than moving people to 
where the work is. At Cognizant, we are 
implementing a hybrid work model that 
strikes a balance between how clients 
want to interact with our teams and how 
associates can achieve the flexibility 
they want along with the opportunity to 
build their social capital with colleagues 
to advance their careers. 

A growth mindset also requires diversity 
of thought and perspective. We believe 
having a multiethnic, multigenerational, 
multigeographic team is the best way to 
challenge established ways of thinking 
and keep innovating. We are resolved 
to accelerate our progress in building a 
diverse and inclusive workplace and to 
place special emphasis on hiring and 
retaining women in leadership roles.  

Building on Cognizant’s 

strong foundation

I have been leading the company for 
more than three months and have spent 
much of my time on a listening and 
learning tour, meeting with a hundred 
large clients and visiting many of our 
global teams, virtually and in person. 
This included an extended trip to 
India, which is home to over 70% of our 
workforce. I am deeply impressed with 
the knowledge, skills and motivation of 
our associates. They are dedicated to 
helping clients succeed and determined 
to compete and win to expand our 
global leadership in technology services.

We have a large base of global clients 
with whom we have enduring strategic 
partnerships. The trust and longevity 
of these relationships have enabled 
us to become deeply knowledgeable 
about clients’ businesses, customers, 
IT environments and cultures. We 
see plenty of opportunity to further 
strengthen and grow these relationships.
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Having assessed Cognizant’s  
business operations and the needs 
of our clients and partners, I believe 
the company can accelerate growth 
without going back to the drawing 
board. We are building on a strong 
foundation that includes the continuing 
execution of our strategy to advance 
our capabilities to design, integrate 
and deliver solutions for global clients. 
Clients today need not only technology 
capabilities but also business outcomes 
that can help them stay relevant to 
their customers. 

To deliver outcomes, we have developed 
a broad portfolio of digital services  
and continue to extend our leadership 
in AI, data, digital engineering, cloud 
and IoT through organic investments 
and a strengthened partner ecosystem, 
coupled with more than $3 billion in 
acquisitions since 2019. Just as important, 
we are creating value for clients at 
the intersection of technology and 
industry use cases such as digital health, 
software-defined vehicles, drone-based 
inventory audits, smart manufacturing 
and utility grid modernization.  
I believe Cognizant’s ability to integrate 
business and technology know-how  
to create solutions, facilitated by 
advisory strength, is a source of 
competitive advantage. 

Our capabilities are in demand 
as clients navigate a challenging 
macroeconomic environment and 
seek help reducing operating costs. 

They can then apply these savings 
to building digital operating models 
designed to improve their customer and 
employee experiences and modernize 
their operations. Cognizant is one  
of a small number of companies in  
the world with the deep understanding 
of business processes combined with 
the people, portfolio and partnerships 
across the technology stack to help 
clients prosper, whether they aim to 
achieve efficiency gains, higher levels 
of innovation, or the transformation  
of their business.

That is why we define the Cognizant 
brand platform with the words “intuition 
engineered,” which is our commitment 
to engineer clients’ businesses so 
they can anticipate and meet their 
customers’ needs with the insight and 
speed of intuition.

The keystone of Cognizant’s foundation 
is a robust and resilient global delivery 
network. We have been increasing our 
nearshore and onshore capabilities 
by establishing global technology and 
service delivery centers across the world. 
During 2022, we opened centers in 
Halifax, Canada; Adelaide, Australia; and 
Leeds, UK, to provide clients with more 
direct access to highly-skilled technology 
experts who are based locally and 
therefore attuned to their needs. 

Cognizant also has a substantial 
network of studios in nearshore and 
onsite locations where we use a rigorous 
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agile software methodology, deliver 
complex software projects and co-
create solutions with clients. While India 
remains our main hub for delivery, we will 
continue to build out our global delivery 
network to provide greater resilience in 
our capabilities and greater access  
to local talent. 

I see a substantial opportunity to 
expand our business internationally 
through targeted organic and inorganic 
investments in select countries. To that 
end, we have been allocating more 
capital to international opportunities 
for investment in acquisitions, sales, 
marketing and talent as we expand our 
delivery capabilities in these markets. 

Cognizant is a knowledge-rich company. 
To stay that way we have built one 
of the industry’s most comprehensive 
digital learning and development 
ecosystems. Our learning and 
development professionals oversee 
access-from-anywhere learning 
platforms, prominent content curation 
partnerships and relationships with 
the world’s leading educational and 
technology partners. We strive to 
support our associates through all 
stages of their career journey, from 
campus hire training through capability 
assurance programs and leadership 
development programs. 

In 2022, our associates completed  
more than 25 million hours of learning 
and more than 150,000 associates 

developed digital skills. During the  
year, the Brandon Hall Group, an 
independent professional development 
company, awarded Cognizant 42 
Human Capital Management Awards 
for learning and development.

Another distinctive strength is our 
large presence in India, where 
we have approximately 260,000 
associates. I believe India will be the 
world’s technology talent hub for the 
next decade. Its population has a 
demographic profile and digital talent 
pool currently unmatched by any  
other country. We plan to continue 
capitalizing on India’s rich IT talent  
pool as we intensify efforts to recruit  
not only in the largest cities but also  
in midsize metropolitan areas.  
The Cognizant brand is well-known on 
India’s college campuses. 

Focusing on enablers  

of growth

As confident as we are in Cognizant’s 
prospects, the executive leadership 
team and I are fully aware that we have 
a great deal of work ahead of us. It will 
take time to replenish our pipeline and 
go after larger opportunities. To help 
deliver the outcomes we seek, I have 
asked our global teams to focus initially 
on the following growth enablers.

We are working to refine the way we go 
to market and enhance our ability to 
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win large deals. Accelerating large deal 
bookings that align with our risk appetite 
is essential to building commercial 
momentum and enhancing Cognizant’s 
stature as a provider of business 
outcomes aligned by industry. 

Over the past year, Cognizant 
has established a comprehensive 
approach to large deals that spans the 
development of strategic pursuits and 
large deals, deal management and 
closure, and fit-for-purpose solutions 
and delivery models. The company saw 
the first fruits of this effort in the fourth 
quarter of 2022 with the signing of a 
10-year, $1 billion renewal contract with 
CoreLogic, a leading global provider 
of property information, analytics and 
data-enabled solutions.

We are building on these capabilities 
to reenergize our efforts. This will 
include instilling a greater sense of 
pride and empowerment among our 
client partners and delivery teams to 
encourage a more rapid and agile 
response to clients’ needs. We intend 
to apply our digital transformation 
expertise particularly in cloud 
migration, automation and industry-
specific platform innovation, to drive a 
superior customer experience through 
operational excellence. 

We also plan to continue strengthening 
our portfolio of digital services by 
embedding the latest advances in AI and 
automation to improve reliability and 

resilience while reducing the complexity 
and costs of technology operations and 
infrastructure. At the same time, we are 
working with our partner ecosystem, 
building an innovation network, 
industrializing delivery, and leveraging 
our delivery teams, market consortiums 
and market influencers. 

Cognizant has put special emphasis on 
its relationships with the world’s leading 
hyperscalers and SaaS companies. 
With our dedicated business groups for 
Microsoft Azure, Amazon Web Services 
and Google Cloud Platform, we have 
become skilled at helping clients run 
their core applications and create 
more agile workflows in the cloud. In 
addition, we are aligning our horizontal 
and industry-specific offerings with 
the capabilities and offerings of 
hyperscalers and other partners. 

In recent quarters, Cognizant has 
revitalized its acquisition engine. 
Targeted acquisitions are a means to 
increase our digital revenue mix, build 
new capabilities and gain access to 
specialized digital talent. During the 
fourth quarter of 2022, we acquired 
AustinCSI, a digital transformation 
consultancy specializing in enterprise 
cloud and data analytics advisory 
services. In addition, we acquired 
Utegration, a consulting and solutions 
provider specializing in SAP® technology 
and SAP-certified products for the 
energy and utilities sectors. Earlier this 
year, we acquired the professional 
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services and management practices of 
Workday partner OneSource Virtual. We 
also acquired Mobica, an IoT software 
engineering provider that strengthens 
our nearshoring capabilities in Eastern 
Europe, which was already home to 
nearly 8,000 of our associates.  

As a longtime student of technology 
and IT services trends, I believe we 
are in a golden era of technology and 
that software is the new alchemy for 
nearly every business, industry and 
country. Those organizations that want 
to stay relevant to their customers are 
embedding digital technologies into the 
core of their businesses, products and 
services. Clients recognize that digital 
platforms are now the norm for building 
and running a modern business. That 
is why they are interested in bringing 
AI into the heart of their businesses. 
We expect AI will come to reengineer 
enterprises as completely as enterprise 
software did three decades ago. We 
also believe the cloud will continue to 
remain the biggest general-purpose 
technology of the last few decades and 
be deeply embedded as a digital pillar in 
every business. 

What could these developments mean 
for Cognizant? With nearly every 
industry now reliant on technology, 
the use of deep software engineering 
capabilities to transform the core 
of businesses will be important 
for technology services firms like 
Cognizant. We also expect clients to 

continue turning to Cognizant for help 
orchestrating their cloud capabilities, 
including new services like data on 
cloud, data exchanges, SaaS services 
and cloud security services.

What matters most to clients is the 
ability to stay attuned to shifts in the 
external environment and respond 
accordingly. We believe Cognizant is 
in a strong position to help clients get 
enhanced value from accelerating 
technology adoption and data-intensive 
ways of working and prepare their 
workforces for the new kinds of work 
brought on by a digital mindset.

Cognizant takes seriously the 
responsibility to use its knowledge and 
resources to serve the global public 
good and help address the effects of 
climate change. Our ESG commitments 
extend to the environment, with a focus 
on climate; to social, with a focus on 
talent and diversity and inclusion; and 
to governance, with a focus on data 
privacy and security. 

The company is deeply engaged with 
its communities, especially through 
the Cognizant Outreach program, 
which mobilizes associates’ expertise 
and enthusiasm through volunteer 
work. During 2022, over 47,500 
unique associates around the globe 
contributed over 171,900 volunteer hours 
as part of Cognizant Outreach. We 
believe our community work is a key 
value proposition for our associates, 
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who do so much good preparing 
underrepresented populations with 
the skills and knowledge needed for 
technology careers while promoting 
sustainable living practices in people’s 
homes and communities. I believe 
we have an opportunity to apply 
Cognizant’s reskilling and learning 
infrastructure to help our communities 
improve human capital at scale. 

For my part, I will continue to listen, learn, 
act and lead. I’m grateful for the Board 
of Directors’ trust and support. I am 
fortunate to be surrounded by a deeply 
experienced leadership team and my 
ardently client-focused colleagues 
around the world who are the heart 
and spirit of this wonderful company.

I am thrilled to be serving as 
Cognizant’s CEO and super 
energized to lead Cognizant into 
its next era of growth. I will put 
everything I have into making 
this happen. 

Thank you for the opportunity 
to earn your confidence and trust.



Everyday  
relevance  
must be built  
every day

Relevance—to customers, employees, 
communities—is not a given for any organization. 
At Cognizant, we’re adapting to change and 
helping our clients get ahead in the relentless now. 
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We’re hard at work 

improving healthcare 

because lives depend on it
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The pandemic-fueled digital revolution 

is decisively altering the dynamics of the 

sector for businesses and patients alike.

Complex, fragmented and hampered by 
a myriad of challenges, the healthcare 
industry has long struggled to leverage 
technology to drive innovation.  
However, the recent and rapid evolution 
of the market has ramped up pricing 
pressures, increased scrutiny of patient 
data privacy and attracted new entrants 
intent on driving down costs and 
improving patient experiences.  
Would-be disruptors are offering niche 

concierge services for timely  
care; tech giants are applying 
strengths in data management 
for patient prognosis and 
care; and large retail players are 
diversifying into healthcare delivery. 

In response, many healthcare 
companies are developing pragmatic 
digital strategies. Leaders are investing 
in new, data-intensive technologies 
to enable insights for clinicians, 
personalization for patients and 
augmented diagnostic capabilities for 
better healthcare outcomes. 

Everyday relevance in healthcare

We continue to build on our 25-year healthcare heritage, with more than 54,000 
associates completing courses on the latest trends across our Health Sciences 
segment. Our depth and breadth of industry experience and knowledge informs our 
client engagements. In 2022, we helped a large regional health plan provider with 
more than two million members improve the accuracy of benefits configuration and 
the timing and accuracy of reimbursements. We also teamed up with GSK to develop 
a digital and integrated training and reporting system for Amref Health Africa, a 
leading Nairobi-based health charity that works with communities in 35 African 
countries to secure the right to health and break the cycle of poverty.

With margin pressures and hyper-competitive markets 
accelerating the trend toward vertical integration, we’re helping 
healthcare companies mend the patient experience.

top global pharma companies are clients30/30
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We’re helping technology 

deliver on its promise to 

improve everyday lives
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Technology companies are reexamining 

core strategies as they look to adapt to 

new economic realities.  

2022 saw rising interest rates,  
softer consumer demand and smaller 
advertising budgets, raising concerns  
for a tech sector that had previously  
seemed almost immune to economic 
uncertainty. Many organizations  
have responded to Wall Street pressure 
by taking cost cutting measures,  
which in many cases meant layoffs. As 
they continue to scale new products 
at the same time as they are looking 
to bring spending under control, 

technology companies will need to 
intelligently adjust operations to  
boost performance and optimize 
business models. 

Since the right cuts are not always 
obvious, organizations must guide 
decision-making with high-quality  
data to ensure short-term moves 
contribute to long-term ambitions. 
While leaders in the sector are right 
to be pursuing more sustainable 
operating models, periods of uncertainty 
also present opportunities to diversify 
the business and set the stage for  
future growth.

While the technology sector continues to expand after years of 
hypergrowth, our associates are helping our clients anticipate a 
new, more disciplined phase of growth.

Everyday relevance in technology

Our Communications, Media and Technology business focuses on services and 
solutions in the areas of monetization of networks, assets and platforms, data 
modernization and customer experience design. Many of the world’s most influential 
technology companies are either clients, partners or both. We’re expanding 
our collaboration with Qualcomm to accelerate enterprise digital transformation 
through a new 5G experience center in Atlanta, Georgia. We are also continuing 
our collaboration with Microsoft to accelerate both digital and sustainability 
transformations through a new solution that combines our deep experience in IoT and 
data analytics with Microsoft’s industry-leading cloud capabilities.

partnerships with leading technology companies150+
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We’re finding ways to  

make banking better
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Despite recent turmoil, new technologies 

continue to transform  the banking 

and capital markets industry, impacting 

every aspect of operations. 

Banks have invested in technologies  
to deliver more personalized 
offerings they hope will earn customer 
trust in a volatile economic environment. 
They continue to shift to digital 
channels to meet consumer demand 
while focusing on implementing 
automation to accelerate processes  
and improve experiences. Blockchain—
while much discussed—is still 
underutilized, yet has significant 
potential to advance the financial 
industry, from technology-driven start-

ups to traditional banking firms.  
As legacy institutions invest in cloud  
and move on from mainframe 
operations, the whole industry appears 
poised to embrace open banking 
and the greater personalization that 
comes with it.

In the rush to increase relevance 
in an uncertain world, industry 
leaders are examining their value 
propositions, reducing operating costs, 
and looking to do more with their 
data. Even with investments in new 
technologies, a truly 360-degree view of 
the customer is yet to emerge. Everyday 
relevance depends on building trust with 
this crucial capability. 

As new players disrupt, regulations tighten and open banking 
expands, we’re helping our clients navigate uncertainty and 
increase relevance in this dynamic sector.

Everyday relevance in banking

Our Financial Services business is fueled by learning. Forty-three thousand associates 
have completed industry-relevant courses, and we offer masterclass sessions where 
associates engage with experts on key topics ranging from consumer lending to 
payments and cash management. Our clients are directly benefiting from our efforts. 
Last year we expanded our relationship with ABN AMRO Clearing Bank (AACB), 
a leading global clearing firm. Our deep expertise in IT infrastructure and cloud 
technology, combined with in-depth knowledge of capital markets, will be harnessed 
in an effort to help AACB improve customer experiences and contribute to its key 
goals of building a future-proof, sustainable bank.

top North America banking and financial institutions are clients17/20
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We’re energizing grid 

modernization efforts 

because the world can’t wait
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Utility companies must contend  

with multiple interconnected dynamics 

as supply evolves and demand ebbs  

and flows. 

Failure to modernize grids, supply 
shocks on wholesale energy markets, 
a looming net zero imperative and a 
new generation of customers seeking 
renewable sources: responding to forces 
of this magnitude involves much more 
than a flip of a switch. For a sector that 
has historically committed to incremental 
reductions in operating costs, utilities 
companies are in the middle of an  
era-defining transformation. 

Utilities leaders are investing in  
digital technologies that more 
clearly map out assets to support 
vital initiatives, such as predictive 
maintenance that makes it possible 
to anticipate and prevent outages.  
They are also remapping processes  
and digital environments to deliver  
the affordable renewables that 
customers crave. As consumer 
habits continue to change and 
power sources shift, utilities will have 
to move quickly toward a future reliant 
on a resilient power grid, distributed 
power generation and renewable 
energy sources.

As consumer demand evolves and climate change impacts more 
lives, we help utilities leaders move towards distributed power 
generation, more renewables and a far more resilient grid.

Everyday relevance in utilities

Our people have the depth of utilities experience, cross-industry strategic  
insight and solutions needed to find the way forward for our clients. Pacific Gas  
and Electric (PG&E) sought our help to realize their vision for a new digital productivity 
center that aims to reduce manual efforts, simplify their automation tools and  
provide agile and scalable solutions for their business and IT users. Our intelligent 
process automation team helped deploy the Microsoft Power Platform and  
simplified our tool sets with Cognizant Neuro®, our intelligent automation fabric.  
PG&E is now well-positioned to save one million hours of work through low code,  
no code automation.

/10 top utilities in North America are clients
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We’re ready to accelerate 

automotive’s evolution for a 

new generation of drivers
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Software and electronics are evolving 

the auto industry, its ecosystem and  

the driving experience itself.  

From horsepower to computing power, 
vehicles are now judged by their digital 
capabilities, not just their mechanical 
performance. Driven by digitization, 
electrification and ever-tightening 
emissions standards, the automobile has 
transformed to the point where vehicle 
software is now outpacing hardware 
as a crucial differentiator for original 
equipment manufacturers (OEMs). The 
speed of change is only accelerating due 

to consumer demand and competition 
as OEMs race to reach the future first. 

While the environmental impact  
will influence the near-term decision 
to go electric, ecosystem resilience, 
software quality and brand experience 
will determine the relevance of 
automotive companies going forward. 
Now that the operating system of a 
vehicle drives key functionalities from 
engine control to infotainment and 
navigation, the functionality of a car 
is looking more like a best-in-class 
consumer electronics experience.

Consumer expectations are decisively shifting towards vehicles 
that are connected, autonomous, shared and electric, so we’re 
helping automakers navigate the industry into the future.

Everyday relevance in automotive

Our Products and Resources business includes our automotive capabilities. We 
harness the domain expertise of cross-industry teams to design and build new 
solutions and seamless customer experiences. Our associates are trained up on 
crucial automotive skills, such as Connected Vehicles, Classic AUTOSAR, PREEvision, 
CAN bus, and more. In 2022, we partnered with a North American EV startup 
to successfully launch their first vehicle by defining vehicle system requirements, 
developing vehicle software, and validating electrical, electronics and vehicle 
software. We continue to strengthen our capabilities through learning and 
development as well as acquisitions. Our recent acquisition of Mobica is expected 
to result in enhanced digital transformation outcomes for global clients in the 
technology and automotive industries and beyond.

top global automotive OEMs are clients9/10
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Empowering our people
Our more than 355,000 employees at the end of 2022 represents an increase of  
approximately 24,700 employees as compared to December 31, 2021. As we expand, it’s 
vital to balance organizational growth with individual development. We’re committed 
to creating a work environment where every person feels inspired to achieve, driven 
to perform and rewarded for their work. We believe our culture of meritocracy fosters 
individual and team performance to fuel our growth and ensure our relevance.

Learning and upskilling

From campus hire training for our entry-level workforce to providing capability 
assurance programs for professional practitioners, our skilling ecosystem offers 
growth for associates at all levels. Training our talent in new digital skills supports 
career growth, encourages internal talent movement, and brings seasoned Cognizant 
associates to projects. These trainings are provided through our deep relationships 
with the world’s leading educational and technology partners.

Leadership development and talent management 

We foster a pipeline of diverse, high-performing leaders who have the breadth and 
versatility to drive our growth. We are focused on building leadership capability at all 
levels—whether someone is a first-time manager, taking on a larger team or scope of 
responsibility, or leading at an executive level—through continuous assessment and 
high-impact development opportunities.

Championing diversity 
In 2022, we earned a perfect score on the Human Rights Campaign Foundation’s 
2022 Corporate Equality Index, a benchmarking survey related to LGBTQ+ workplace 
equality. We’re committed to accelerating our diverse leadership pipeline through 
programs like Propel, an initiative focused on priming the next level of women leaders 
within our organization. More than 1,200 women have progressed through this 
initiative so far.

LinkedIn Top Companies 

Canada, India, Philippines,  
Switzerland, UK, US

Great Places to Work 

Australia, Brazil 

Financial Times & Statista  

Europe Diversity Leader

India Workplace Equality Index  

Gold Employer

Top Employers Institute  

Top Employer in 11 countries

Fortune 
World’s Most Admired 
Companies

Awards and recognition in 2022
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Everyday relevance delivers 

everywhere, always on time
Our clients are global and so are we. With corporate headquarters in the United States 
and offices around the world, our global presence extends our delivery capability and 
amplifies our impact. We operate in an integrated global delivery model, with delivery 
centers worldwide to provide our full range of services to our clients. Our delivery model 
includes employees deployed at client sites, local or in-country delivery centers, regional 
delivery centers and offshore delivery centers to best serve our clients.  

In addition to delivery centers, we have highly experiential co-creation studios where we 
conceive, design and develop software. Focused on digital transformation, our studios 
extend our end-to-end expertise and delivery excellence to clients from North America 
to the Asia-Pacific (APAC) region. 

As we continue to scale our digital services and solutions, we are focused on hiring 
in the United States and other countries where we deliver services to our clients to 
expand our in-country delivery capabilities. Our extensive facilities, technology and 
communications infrastructure are designed to enable the effective collaboration of 
our global workforce across locations and geographies.

Our clients can access our experience and services globally

270+
office locations 
worldwide

100+
delivery centers 
strategically positioned 
to provide cost-effective 
and integrated nearshore, 
offshore and onshore 
managed services, 
innovation labs and 
centers of excellence

India  

258,500 

North America 

41,100 

Continental Europe 
18,200 

United Kingdom 
9,200 

Rest of the world 

28,300 

Associates
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Performance

Financial results

$19.4B
Revenue

5.0% growth Y/Y (as reported) 
7.5% growth Y/Y (constant currency)1 15.3%

Capital allocation

$2.0B Share Repurchases 

and Dividends $400M Capital Deployed            

on Acquisitions

Cash generation

$2.2B Free Cash 

Flow1

During 2022, we continued to enhance our digital portfolio, strengthen our 
international presence and brand, streamline delivery capabilities and invest in our 
talent to drive greater relevance for our company and our clients.

1  Constant currency revenue growth, adjusted operating margin and free cash flow are not measurements of financial performance prepared in 
accordance with GAAP. See “Non-GAAP Financial Measures” in our 10-K, pages 34-36, for more information and a reconciliation to the most directly 
comparable GAAP financial measure, as applicable.

GAAP and Adjusted

Operating Margin1

$2.6B Cash Flow from                

Operations
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Directors 

Stephen (Steve) J. Rohleder (AC) (FC) (GC)

Chair of Cognizant Board

Former Group Chief Executive, North America 
and Chief Operating Officer 
Accenture

Zein Abdalla (FC) (GC*)

Former President
PepsiCo

Vinita Bali (CC) (GC)

Former CEO & Managing Director
Britannia Industries Ltd.

Former Vice President 
The Coca-Cola Company

Eric Branderiz (AC) (CC)

Former EVP, CFO 
Enphase Energy, Inc.

Maureen Breakiron-Evans (AC) (GC)

Former CFO
Towers Perrin
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PayPal Holdings, Inc. 
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Former President, CEO
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CEO
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Leo S. Mackay Jr. (AC) (CC*) (GC)
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Michael Patsalos-Fox (CC) (FC)

Chair of MIO Partners, Inc.

Former Chair, Board of Directors
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Former CEO
Stroz Friedberg

Abraham (Bram) Schot
Former Chairman & CEO
Audi AG

Joseph (Joe) M. Velli (AC) (CC)

Former Senior Executive Vice President
The Bank of New York 

Sandra S. Wijnberg (AC*) (FC)

Former Partner
Aquiline Holdings

Former CFO 
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CC Compensation and Human                                                           

 Capital Committee           
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* Denotes committee chairperson

The Annual Report includes statements which may constitute forward-looking statements made pursuant 

to the safe harbor provisions of the Private Securities Litigation Reform Act of 1995, the accuracy of which 

are necessarily subject to risks, uncertainties, and assumptions as to future events that may not prove to be 

accurate. These statements include but are not limited to, express or implied forward-looking statements 

relating to our vision, strategy and initiatives, including our ability to become the employer of choice in our 

industry and to meaningfully accelerate revenue growth; expectations regarding demand and opportunities in 

the marketplace as well as shifts and developments in technology; investment in and growth of our business, 

including our ability to expand our global delivery network and expand through acquisitions; our ability to 

enhance our go-to-market strategy and win large deals; our ability to adopt to change, remain relevant and 

anticipate the needs of our clients, and the benefits our customers may achieve from our services; our ability 

to attract and retain talent, including improving the skills of our workforce; and our ability to accomplish our 

ESG objectives. These statements are neither promises nor guarantees, but are subject to a variety of risks and 

uncertainties, many of which are beyond our control, which could cause actual results to differ materially from 

those contemplated in these forward-looking statements. Existing and prospective investors are cautioned not 

to place undue reliance on these forward-looking statements, which speak only as of the date hereof. Factors 

that could cause actual results to differ materially from those expressed or implied include general economic 

and industry conditions, changes in the regulatory environment, including with respect to immigration and 

taxes, and the other factors discussed in our most recent Annual Report on Form 10-K and other filings with 

the SEC. Cognizant undertakes no obligation to update or revise any forward-looking statements whether as a 

result of new information, future events, or otherwise, except as may be required under applicable securities law.
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Chief Executive Officer
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Officer

Anil Cheriyan
Executive Vice President
Strategy and Technology

Annadurai Elango
Executive Vice President
Core Technologies and Insights

Surya Gummadi
Executive Vice President and President, 
Americas

John Kim
Executive Vice President, General Counsel,
Chief Corporate Affairs Officer and Secretary

Rajesh Nambiar
Executive Vice President, Chairman and
Managing Director
Cognizant India

Prasad Sankaran
Executive Vice President
Software and Platform Engineering

Rebecca Schmitt
Executive Vice President, Chief People Officer
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Executive Vice President
Enterprise Platform Services
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Executive Vice President and President, Global 
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Executive offices

300 Frank W Burr Blvd.
Suite 36, 6th Floor
Teaneck, NJ 07666 USA
Phone: 201.801.0233
www.cognizant.com

Form 10-K

A copy of the Company’s Annual Report on 
Form 10-K is available without charge upon 
request by contacting Investor Relations. 

Common stock information

The Company’s Class A Common Stock 
(CTSH) is listed on the Nasdaq Global Select 
market. 

Annual meeting date

The Company’s annual meeting of 
stockholders will be held on 
Tuesday, June 6, 2023, via live 
webcast - Please visit 
www.virtualshareholdermeeting.com/
CTSH2023

Online check-in begins: 9:15 am
Meeting begins: 9:30 am
(All times U.S. Eastern Time)

Independent registered public accounting firm

PricewaterhouseCoopers LLP
300 Madison Avenue
New York, NY 10017

Transfer agent

American Stock Transfer  
& Trust Company, LLC
6201 15th Avenue
Brooklyn, NY 11219

Investor relations

For more information, contact:
Tyler Scott, Global Head of Investor Relations 
Tyler.Scott@cognizant.com




