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Item 7.01 Regulation FD Disclosure.

Radio One, Inc. (the “Company”) has posted on its website, as of May 23, 2016, an investor presentation. The presentation, entitled “Radio One:
The Urban Media Specialist - May 2016” is posted at http://www.radio-one.com/investor-relations, may be found by navigating to our website
at: www.radio-one.com, selecting “Investor Relations” then “Events and Presentations” and is attached hereto as Exhibit 99.1

The investor presentation referenced in this report may be presented at meetings with investors, analysts, and others, in whole or in part and
possibly with modifications, during the fiscal year ending December 31, 2016.

The investor presentation includes financial information not prepared in accordance with generally accepted accounting principles (“GAAP’). A
reconciliation of the non-GAAP financial measures to the most directly comparable financial measures prepared in accordance with generally
accepted accounting principles, as required by Regulation G, is available within Exhibit 99.1 and on our website at www.radio-one.com. The
Company believes that the non-GAAP financial measures provide investors additional ways to view our operations which we believe provide a
more compl ete understanding of our business than could be obtained absent these disclosures. We believe the non-GAAP financial measures also
provide investors a useful tool to assess shareholder value.

By filing this Current Report on Form 8-K and furnishing the information contained herein, the Company makes no admission as to the materiality
of any information in thisreport that is required to be disclosed solely by reason of Regulation FD.

The information contained in the investor presentation is summary information that is intended to be considered in the context of the Company's
Securities and Exchange Commission (“ SEC”) filings and other public announcements that the Company may make, by press release or otherwise,
from time to time. The Company undertakes no duty or obligation to publicly update or revise the information contained in this report, although it
may do so from time to time as its management believes is warranted. Any such updating may be made through the filing of other reports or
documents with the SEC, through press releases or through other public disclosure.

The information in this Current Report on Form 8-K isbeing “furnished” pursuant to Item 7.01 and shall not be deemed to be “filed” for purposes
of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section, and is not incorporated by
referenceinto any Company filing, whether made before or after the date hereof, regardless of any general incorporation languagein such filing.

ITEM 9.01. Financial Statementsand Exhibits.
(c) Exhibits

Exhibit

Number Description

99.1 Investor Presentation dated May 23, 2016

SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned thereunto duly authorized.

RADIO ONE, INC.

/s/ Peter D. Thompson

May 23, 2016 Peter D. Thompson
Chief Financial Officer and Principal Accounting
Officer
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Safe Harbor Statement and Non GAAP Financial Measures

SAFE HARBOR STATEMENT

This presentation contains certain forward-looking statements regarding Radio One, Inc.'s (the "Company")
business strategy and the related impact, the Company’s capital plan and the continuation of current trends,
future events, and the future performance of the Company. The Company claims the protection of the safe
harbor for forward-looking statements contained in the Private Securities Litigation Reform Act of 1995 for all
forward-looking statements. Various factors, including risks and uncertainties referred to in the 10-K, 10-Q, and
other reports the Company periodically files with the SEC, could cause the Company's actual results to differ
materially from those indicated by management’s projections or other forward-looking statements.

NOM GAAP FINANCIAL MEASURES

In addition to financial results prepared in accordance with Generally Accepted Accounting Principles, or GAAPR,
this presentation may also contain certain non-GAAP financial measures. Management uses these non-GAAP
measures to evaluate the Company’s performance and in planning for future periods. Management believes that
adjusting GAAP measures by excluding or including certain items is helpful to investors and analysts who may
wish to use some or all of this information to analyze the Company's current performance, prospects, and
valuation. It is important to note these non-GAAP measures involve judgment by management and should be
considered in addition to, not as a substitute for, the most directly comparable measures calculated and
prepared in accordance with GAAP. Investors and potential investors are encouraged to review the reconciliation
of non-GAAP financial measures with their most direct comparable GAAP financial measures included as an
appendix to this presentation.



Today’s presenters

Alfred C. Liggins, Il
Chief Executive Officer,
President and

| Treasurer

Peter Thompson
Chief Financial Officer,
Executive Vice
President

= Mr. Liggins has been CEQ of Radio One
since 1997 and President since 1989

= Mr. Liggins joined Radio One in 1985 as
an account manager at WOL-AM

= |n 1987, Mr. Liggins was promoted to
General 5ales Manager and promoted
again in 1988 to General Manager
overseeing Radio One's Washington, DC
operations

* Mr. Thompson has been CFO of Radio
One since February 2008

* Mr. Thompson joined Radio One in
October 2007, as Executive Vics
President of Business Development

* Prior to working with Radio One, Mr.
Thompson served as a public accountant
and spent 13 years at Universal Musicin
the United Kingdom, including five years
as CFO



The evolution of Radio One
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The only integrated media company focused on

African-American culture

RADIBe VONEe  BEACH  @ne

#1 local radio #2 cable network #1 syndicated radio #1 digital portfolio
in target demographic  in target demographic  in target demographic  in target demographic

15m 58m 22m 13m
weekly households weekly monthly unique visitors
16 large urban markets 1 cable network 9 celebrity personalities 67 properties
56 radio stations Award-winning shows ‘must attend’ events 15m fans + followers

150+ DJs and 100+ events

Revenue
5184m (40%)

Revenue
5197m (43%

Revenue Revenue
S55m (12%) 521m (5%)

EBITDA
572m (37% margin)

EBITDA
S67m (37% margin)

EBITDA EBITDA
S$9m (17% margin) -50.3m

Kote:  Fnascial rewsits sre boned on PY 2015 and sechude carparets, sliminstiom srd ather,



Key investment highlights

Diversified mult-
media company

Large and stable
free cash flow

Campelling growth

Undervalued stock
price

Compelling target
demographics

Diversified
advertiser base

Experienced
management team

Leading radio, TV and internet brands targeting African-Americans

Planned company name change to UrbanOne Media and Entertainment to reflect broader business model
Man-radio businesses are approaching 50% of total revenue and Adjusted EBITDA

Meaningful cross-selling as a fully integrated multi-media platform

543 million of pro forma LTM 10 2016 free cash flow
Contracted affiliate fees represent 24,5% of total revenues
Low capital expenditure intensity business

TV One= is a high-growth business
— 16.3% EBITDA growth 134 — "154 CAGR
11.9% net revenue  subscriber growth “13A = "154 CAGR
Core radio experiencing 10 upswing in performance with positive 20 pacings
Benefits from 2016 political year
Flanned 40 2016 opening of MGM National Harbor will generate returns in 2017

Sum of the parts valuation reveals significant undervaluation
Interactive One, which reaches 13 millian visitors, is crossing over o positive Adjusted EBITDA

NOL balance as of 3/31/2016 of 5923 million

S2.6bn spent on media argeting African-Amearicans in the US during 2013

Fast growing demographic: 5.9% "14E - "19E CAGR vs. 4.4% for the general population

Heavy wsers of audio / video media, video games and social media

T D viewers and Radio One lsteners participate less in digital transition ghven slightly alder age skew

Mo customer concentration / key customer risk
Strong, defensible positions in local cormmunities
Conduit for politicians to reach a key demographic constituency

Created and managed TV One from launch
Lomg-standing radio expertise



Compelling demographic and consumer trends

Large US Afrlcan-American
population base in 2014

~42.1 million
13.2% of US population

African-American consumer
spending in 2014

~$1.1 trillion

92%

% of Alrican-Americans who lBten to Radia
for 12+ howrs per wesk
(2% more than general markets)

2014 US Population

Adrican
American
13.2%

Hispank:
Al others 17.8%
E0A% e

uS Cormun =
Ml en disrke Wirder #1165 FPRA Fxtimanes

Projected US African-American
population growth 2014-2019

Projected US African-American
population growth 2014-2019

59% « 4.4%

African-American General

+2.5 million
14.3% of US population

Projected increase In African-American
consumer spending 2014-2019

+$261.3 billion

+27.2%

Average weekly tima spant on App/Web
on a smartphong
{15% more than total population)

44 hours

Avarage TV hours watched by African-
Amaricans per wask

(42% more than total population)

Nan-white population is Median viewer [ listener age
prejected to cross over »50% of
the total US population in nmgu
1= T

2044 Owerall; 49 Mainstream: 32
35% Male [ 65% Female UAC: 50
Praise: 49
BOOM: 39

wer, W14
v Codioge af Busiess, The Universitg of Geargia, 2004
Sur srd Campautian of the U S Papulstion: 3114 o 7000, karch HA%



Advertisers have fewer choices for targeting African-Americans

than those seeking to market to Hispanics

The number of cable networks for Hispanics is 5x the number of African-Americans networks

African-American networks Hispanic networks

G @ e .0 s

— UNIVERSO NIVISHoN
go CWN =X ﬂymerr fum|||u

MSPiRE,, indo_vapaz Bk
Heritage Heart Hurl—m:“rIr - @ EUZ @ [‘.LE"]_
000 .|| @

TH!CA suz; 2ru !Uﬁﬂ 'j% 0;1-121-)?

# of African-American cable networks:

# of Hispanic cable networks:
8 40



Radio is the leading reach platform in the U.S.

Radio Reaches over 93% of adult consumers on a weekly basis
= Owver 265 million people listen to radio each week

= 95% of adults 35-49 listen to radio each week and 75% of them work full-time

Owver 91% of African-Americans, or 31 million individuals, are reached by radio each week
= African-Americans are the heaviest consumers of radio with nearly 13 hours of listening each week

= |n the top 50 African-American designated market areas (DMAs), radio reaches 94% of African-Americans with
household incomes above 575K and 93% of African-American college graduates

Urban Contemporary radio listening is continuing to grow and is currently at an all-time high
= Format has grown by a tenth of a share each month during 2016

® Urban radio reaches Millennials. Among the core 18-34 demographic, Urban Contemporary radio ranks fourth in
Mielsen’s March 2016 National PPM Format Trends

Sowrce: Kk

e, 4TS,

Rasiz Scham tiviny u Rersmnase Releass, s
Ik Face, May 3. 2016




Radio One overview

The largest radio broadcaster primarily targeting the African-American community

RADIO
ONE

Indizmapaliv
WHHH-FM m m WWEMZ-Fiut WERD-FA
WTLC-FI WEKH-EM WERE-AM WAWIN-EI
WHOL-FA ARG WPIR-FM W2AKEM WOLB-AM
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9 SWEHEAAM !
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KBFE-FM
K5O
® 56 radio stations owned / operated in
16 of the top 33 urban markets
Radio One programming is available on
over 200 non-Radio One stations

= 15 million listeners weekly KMKI-FM
3 d EBXH-FIA

= National leader in African-American
KRN

syndicated programming
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WPZE-FM WPTS-FM WFAC-FM WEIM-ER
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Leading positions in key radio markets

Radic One
Ayerage Afrigan- Estimatad Matro populations (mm)™
Mumber of Stations audienon Amarican Afrigan- % African-

Markat FM AM share rank Total {mm) Amanican AU FiGan
Ablanta 4 - 136 2 4.6 1.5 ITE%
‘Washingtan, DT ] 3 4 4.9 1.3 2 TR
Houston 3 = 5 5.5 1.0 17.4%
Philadalphia a - 1.8 1 4.8 0.9 205%
[allas 2 = S 7 5B 0.9 160%
Datrait 2 1 a 28 0.2 220%
Ealtimore 2 2 14.8 1 24 0.7 28 8%
Charlotta 2 - 14.2 13 &2 0.3 226%
St. Louss 2 a7 16 2] 0.4 1BER
Chavaldand 2 | 12.4 18 1.8 0.4 19.9%
Raleigh-Dwham 4 171 18 1.5 0.3 227T%
Eeton = 1 MIA 20 4.2 0.3 T.5%
Richmond™® 4 1 1.1 4l 1.0 0.3 30 2%
Calumbus, OH 4 = A 2 & 0.3 160%
Indianapols 3 1 14.3 .| 5 0.2 161%
Cmannal 2 1 58 34 & 0.2 126%

Tetal 44 1 45,5 10.2 20.6%
[CT 1hes or 1t 1 3y mk

1 W rebain awrerdtap of astal Eort ey Rl 3 i t aperabed b L T b Phbeze el 3kt



TV One overview

= H#2 cable network targeting African-Americans

- Highest compaosition of African-American viewers [88% of audience)
— Current Mielsen subscribers of 58 million
= 2 hour network encompassing rich diversity of black life in America

— TV One posted 5 consecutive quarters of y-o-y gains in Prime among P25-54 & HH, 4014-
40015

In 2015, TV One was the Top Cable Growth netwoerk among our competitive set |BET, WER,
OWN, MTV2, Lifetime, WH1, TNT, Bravo, Centric, UPtv & Oxygen)

— TV Ome made history with 1015 posting the network’s best Quarterly performance of All Time
= Continued strong operating performance
— 2015 revenue increased ~17% y-o-v to S183.6 million

— 2015 Adjusted EBITDA increased ~2 7% y-o-y 1o 567.4 million



Performance of TV One has been impressive

Subscriber monetization trends (5/subscriber) Revenue composition
[ 5 in illins]
Ads b TR 5179
M foube  +1E5%
s108 e 2
5111 o 1%
- p—_ L .1 A5
$1.10
5105
2011 2012 2013 14 2015 2011 i b3 2013 14 2015
— iy Ertiing revenue [ Subsiber  s—ffiliate revenue [/ Subseriber W Advertising reverme W Affiliate revenus
Nielsen subscribers and household ratings EBITDA and margin
15 i rmill )
36.8%
150
-
T & ]
f e g
- g
=
= 2
*E' o0 =
T 45 =
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= —
3 50
2011 2012 2013 2013 2014 2015 2011 2012 2013 2014 2015
— Miclsen Prime — Tt Dy - —lylargin
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TV One distribution agreements

3/31/16 Subscribers Subscriber Upside Potential Term
- . ———y S ———
Baw e === ]
=y i Folding into current }
AT AST 139 i0-40 lan-15 : ATE&T deal !
L
TimeWarner 74 Mar-23
- il
= ATET 5.2 Iun-26

verizon” 46 Sup-10

NCTC f Other 1.8 Sup-21
FCARLEVPSIY 17 Dic-18
& Charter 10 15-25 har-23

to‘t 1.0 04 May-16

TED TBD

All MSOs’ contracts reflect same rate card with planned annual escalators

Mete  Currant Commerdal Losd - Lmisahr on an sverage menthly e (ndusies af 2 mivn ke, but nat any prematicnall
S Contracss Comanancial Losd - LBming hr manchiy sssrags [inchitivs of Jraine local and any J time), Bik nat imak d wreil ol deals ars dane
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Reach Media overview

Leading radio show syndication network of African-American programming & content
MEDILA

- Reach syndicated radio shows dominate urban adult contemporary, urban and inspirational programming

The Tom Joyner Morning Show

The Get Up with Erica Camphbell Show

lll.n.l:li — The DL Hughley Show

americaweh.com
— The Rickey Smiley Morning Show

— The Russ Parr Moming Show

— The Keepin' It Real with RBeverend &l Sharpton Show
The Willie Maoore Ir, Shaw — Aftemoon Inspiration
The Mightly Spirit with Darlene MeCoy Show

— The Ed Lover Show — Mornings

- Exposure to nearly $0% of the African-American population

Reach Digital has 35 milllon page views and 4 milllon unlgue visitors per month

Reach Destination Events and Initiatives generate sponsorships and enhance community relationships



Interactive One overview

Fast-growing and valuable audience
of 13 million monthly unique visitors

2

® Coveted hard-to-reach audience
® Highly engaged on platform
®*  High monetization per user

® |n December 2014, Interactive One acquired the Global
Grind brand and website

Investrment diversifies the platform in the entertainment
industry while still focusing on the African-fmerican
demographic

Spure Comstare ind Beaghs Anibacs

®

Significant growth opportunities
Growth in users as target audience continues to
expand

Growth in annual revenue per user from
expansion of video, mobile and sacial

Growth in alliance partnerships (licensing, jobs,

local partnerships) by profitably leveraging current
offering

Further benefit from cross-selling cpportunities as
digital becomes the focus of more marketers

143m

MONTHLY
FAGLWIEWS



There’s nothing else like us out there

Television

Branded
Content

Influencer .
Network A Fala Digital

Intelligence




Diversified advertiser base

&) pepsi
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Uniquely, vertically integrated multi-media platform

NATIONAL LOCAL
TV RADIO RADIO
(HH) DIGITAL {UVS) (LISTENERS) (LISTENERS)
One Solution 5

8m 13m 26m 15m

Radio One is the ONLY minority owned media entity at scale that targets

the African-American community, which makes us more credible with the

audience and helps advertisers reach minority spend targets

gl Bdrean AR i Cosdunean: e ustal stany 1015

Higlen Fowartol. Growing. Infussdsl The Afican-Amarksn Conrsumar, 9/75/2004
Ingade Eadia, My 1, JLE



Radio One — The Urban Media Specialist

i

one. |
solution




MGM National Harbor investment

Further diversifies Radio One’s platform in the entertainment industry while still foecusing on its core demographic

= Following its 55 million investment in April 2015,
Radic One will invest an additional S35 million
from cash in 40 2016

Radio One Headquarters
Silver Spring, Maryland

= MGM National Harbor anticipated to be completed

in 40 2016
= |n return, Radio One receives:
— 6.% ownership

1% of net gaming revenue, expected to
commence in 2017

— 51 million in advertising revenue from MGM far
5 years, expected to commence in 2016

= MGM National Harbor expected to generate net
gaming revenues of 3712.6 million in 2019 B

MGM National Harbor
Prince George's County, Maryland

1 Curm i i Adrethilid, Prefectid Garming Bestues ind impadts of Praposed Mew Casinad in Prinos Seanie’s Ceuntry, Wiand snd.. Decenber 18, 203,



Financial highlights




Recent 1Q 2016 results

Segment Revenue EBITDA Commentary
Felrumtiared — losw} R = Sequential monthly improvementin advertisingin 10 2016
£45.0 LA = = Strong political revenues with expectations for continued strength
a 3155
"Amgﬂﬁ G183 throughout the remainder of 2016
[ ] ' i
= Operating expenses were down 6% driven by cost cutting efforts
Q12015 012016 017005 012016
sk y. = Strong growth in both advertising (+3.5%]) and affiliate revenues
; A2
407 5495 s1fn $18.5 (+12.3%) . .
= Operating expenses were up 4% driven by higher marketing
spending and content amortization
a12018 o1 2008 12008 Q12016
® Fevenues increased from $10,7 ta 51 1.0 millien
5%, _,_..?E!*ﬂ - :
— = Dperating expenses remained flat
rEDIA 5107 51140 s2a w2
I
a1201% 012008 lz00% Q12016
= Revenue decrease due to decline in alliance revenues
— {565 NW___ = Bect first quarter for direct advertising revenue
mnz Bl = Operating expenses were down 8% due to lower traffic acquisition
5587 54 £01 4.2 costs and programming expenses
——
Q12015 o1 2006 01 2005 a1 2016

3% o 88
L1088 s

= All segments posted dowble digit Adjusted EBITDA growth

a1201% 0l 2018 (o) e 01 2008



Recent financial performance ("13 —’15)

Segment Revenue EBITDA Commentary
el ey LAGR: 5 —':_"_ER‘_.-_ETJ_SH * Radio and Reach now under single leadership
S2LS 52130 gyg74 S92 gge :-\- = Ongoing cost saving efforts

HMNSNE

A013A 20044 20154

mﬁ&gy"

¢1as5 S1571 G1E3E

20134 2004a  3I1SA

§72.2

20034 30148 Z00%A4

G4m8 %532

20134 30144 FOOSA

CAGR 'L"gh
:“"?"L dﬂ;
AL, S567 5515 5548 i g
I NN .

20134 20144 2015A 20034 20144  20I5A
CAGR: A

Qne 4256  $243  $2132 s05 414
1$0.3)

2013A 20044 20154

54487

0038 J014A 20154

Z003s 20044 ZOOSA

CAGH: [1.55%)

2123.4

3 &
Total . £a41.4 . . T R

2013A  Z0A4A  JO15A

= fatings improvements in key markets

= Sales turnaround in Washington DLC, and Howston

= Advertising revenue 138 — 1548 CAGR: 6,5%
= Affiliate revenue 134 = 154 : 15,.3%

= Contractual affiliate fee increases

= Focus on higher margin programming

* Empire acquisition

= Contractual talent compensation savings

= Further talent diversification

= Ereakeven businsss on 520+m revenue

= Hired digital consultant to improve margin
= Appointed now President

= Direct ad sales momentum

= 2016 Adjusted EBITDA guidance of 5133m - 5137m



Summary free cash flow profile

Pro forma LTM
(% in milions ) 2015 331116
Adjusted EBITDA $125.5 $129.1
(-) Minority interest and other {3.3) 13.8)
Attributable EBITDA $122.1 $125.3
(-} Cash Interest " 76.0 76.3
(-] Capital expenditures 7.5 59
(-) Cash Taxes 0.3 0.4

Free cash flow $38.3 $42.8




Current Radio One capitalization

i5 In milkre)

Pra farma Cum, Az of B9 18 Call Reating

Rate Maturity A= of 351118 leverage Price YTW Diate Prica Moody's | SAP

Tatal secured debt

Tatal debt
Met dabl

LTM Adj EBTDA

Cor porale rating

£507 Bdx

$1,024 B0x
o] 75
$129

B2/ B

Total cash and debt balances are pro forma for a repurchase of “$20 million of 9.250% Senior Subordinated

Motes during the second guarter of 2016




Trading and valuation overview of peers

Radio companies Cakble companies

I @

RADIO ' a | i
J {5 ENTERCOM ml‘-’"—'h E&WMD'%S- w @ scripps

(% in milions, moept per shons amoumms|

Share price (5/17/18] $0.26 511.48 5872 $65.02 £27.45 $64.49
Equity valus $112 $471 $243 | $4.713 $15,419 $3,318
{+) Debt, preferred and minority interest 1,024 498 5ag 2 982 7,475 3,780
|-} Cash (58) {15} (33) (318) (380} 1223)
Entarprize value (5/17/18) %1,081 4054 4809 $7.378 $22 504 $11,884
Met debt / LTM EBITDA 7.5% 4,00 5.5z 3.2x 3.0 2.8

Enterprise value /

2018E EBITDA B.0x B.3x 7.4x B.dx 9.5 B.&x

113 Radie e g gy FILEE Adpasizd ENITOA M the range of $113 and $137 million,
17 Extimaies hased on reerage of Wall Sueet ressich,



Radio One’s businesses are significantly undervalued

% im milions, except perskane amousts) PF 2016E Nusirative multiples llustrative valuation
Segment EBITDA Current Upsida Currant Upsida
TV O 575 8.0 9.3x $601 =]
Radic One / Reach Media / Interactive One" 60 8.0« B.3x 480 458
Total $135 £1,081 $1,196
Implied 2016E EV / EBITDA B.0x = i?f-
Stock price F2.26 $4.78

vs. Currant stock price (% difference)

L

Equity upside driven by sizeable NOL balance {$923mm), Company investments (MGM National
Harbor), and undervalued growth prospects of TV One business and Radio One assets

113 Iz b Corperate, Elrmiraions, s Cikar
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Reconciliation of Non GAAP measure to GAAP measure

The reconciliation of net lossto adjusted EBITDA isasfollows:

Adjusted EBITDA reconciliation:

Consolidated net loss applicable to common stockhol ders, as reported
Interest income

Interest expense

Provision for income taxes

Depreciation and amortization

EBITDA

Stock-based compensation

Loss on retirement of debt

Other expense (income), net

Noncontrolling interestsin income of subsidiaries
Impairment of long-lived assets

Employment Agreement and incentive plan award expenses
Severance related costs

Income from discontinued operations, net of tax

Adjusted EBITDA

Adjusted EBITDA reconciliation:
Consolidated net |oss attributable to common stockholders, as reported

Add back non-station operating income items included in consolidated net | oss:

Interest income

Interest expense

Provision for income taxes

Depreciation and amortization

EBITDA

Stock-based compensation

Other income, net

Noncontrolling interestsin income of subsidiaries

Employment Agreement Award and incentive plan award expenses
Severance rel ated costs

Adjusted EBITDA

For the Y ears Ended December 31,

2015 2014 2013
(In thousands)
(74022) $ (62,670) $ (61,981)
(102) (366) (245)
80,038 79,810 89,196
15,058 34,814 28,719
35,355 36,822 37,870
56,327 $ 88410 $ 93,559
5,107 1,594 191
7,091 5,679 —
216 (32 (307)
7,888 19,930 18,471
41,211 — 14,880
4,884 4,606 2,301
2,746 1,201 1,233
— — (885)
125470  $ 121,388 $ 129,443

Three Months Ended March 31,

2016 2015

(In thousands)
$ (3947) $ (18,489
(68) o
20,638 19,245
1,775 8,530
8,682 9,088
$ 27,080 $ 18,367
772 1,581
(12) (152)
421 6,466
2,239 368
231 475
$ 30732 $ 27,105




