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We would make one final point and that is about the desirability of
competition in the street-side proxy process. The concept release asks:
“Is competition in the proxy distribution service needed, and if so, what
changes to facilitate issuers’ communications with investors would also
encourage competition in the proxy distribution service?”

Certainly, if we had our choice, Broadridge would be faced with
significant competition from other companies. ABC believes in
competition.

However, we do not favor upending the entire street-side process, with
all the uncertainty and inequities that entails, for the mere sake of
attempting to create that competition. Over the years of working on
proxy issues, we have heard Broadridge talked about in terms
reminiscent of the way people talked at various times about General
Motors or IBM, or Microsoft - companies supposedly with unassailable
competitive positions invulnerable to competition, absent positive
government action. We do not find this analysis any more convincing
regarding Broadridge than we did in regard to those earlier, once-
dominant firms.

This is not the place for market analysis, but it is worth pointing out that
the street-side presents a growing market opportunity, if only because
the number of shareholders is increasing. Nor does it seem that
Broadridge has a lock on that opportunity. According to information
made public by the Council for Institutional Investors, Broadridge’s
contracts with brokers or bank custodians “average three years in
length [with] one-third...up for renewal and re-bid each year.” 16 There
are apparently three firms that currently compete with Broadridge for
this business.1”

16 Broadridge’s August 2009 Responses to CII Subcommittee’s Proxy Voting Questions,
p. 4. available at:

http://www.cii.org/UserFiles/file/members%20login/ProxyVotingSubcommittee/Proxy%
20Voting%20Questions%20-%20Broadridge%20Responses%20August%202009.pdf

17Securities Industry and Financial Markets Association, “Report on the Shareholder
Communications Process with Street Name Holders, and the NOBO-OBO Mechanism,” June
10, 2010, note 13, P. 24. The three competitors of Broadridge are Mediant Communications,
ProxyTrust, and INVEeSHARE.
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There will be even more competition for Broadridge as potential
competitors develop new and better ideas or technologies to service the
street-side. In the meantime, ABC, with respect, does not believe that
the Commission ought to spend a moment more of its increasingly
valuable time contemplating regulatory changes to affect the
competitive marketplace, particularly if such changes would put at risk
the efficiencies and integrity of the street-side proxy system, which has
worked so well for issuers and investors alike.

We thank the Commission for its attention.

Sincerely,

7@ .5 .

John Endean
President
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